
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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By Peggy DeStefano

		 In researching our family history, my 
sister Mary discovered that on our Knowles 
side we are descended from one bereft 
woman who was hung as a witch in 1651. 
This happened before the Salem Witch Tri-
als. She was the second woman executed 
as a witch in the colonies. Though she was 
called a witch by her puritan neighbors for 
a dream she had, I think the best way to de-
scribe her would be that she was a woman 
mourning the death of her newborn child. 
She had a dream that he came to her. When 
confronted with her account, she refused 
to recant her experience. Being stubborn 
and not being able to tell a lie seem to be 
family traits.
		 Here is what researchers have said 
about our long ago grandmother: Alice 
(Mrs. Henry) Lake, executed as a witch. 
This account is by Alice Marie Beard. 
		 “In about 1651, near modern-day Boston, 
a mother of five lost her baby to death. After 
her baby died, she imagined she saw the baby. 
Because of that, she was accused and convict-
ed of being a witch, and she was executed. The 
claim in the town of Dorchester, MA, was that 
the devil was coming to her in the form of her 
deceased, beloved child. Records are scant, but 
they show she had an opportunity to recant her 
story on the day of her execution and possibly 
to save her life. She did not recant her story, but 
she said she knew why God was punishing 
her: She had engaged in sex prior to marriage, 
become pregnant, and attempted a self-abor-

tion. Hollywood has missed a good story; Alice 
Lake’s story is a classic. She was ruled by two 
strong, womanly pulls — guilt and grief.
	In the early part of the 20th century, Alice had 
a descendant who was a medical doctor who 
spent many years researching her story and 
trying to track her descendants. This man de-
scribed Alice’s story best:
		 ‘Here is a penitent, broken-hearted, submis-
sive woman, laying bare the greatest secret of 
her bosom, asking forgiveness; yet the damna-
ble tactics of her fanatical church string her up 
like a miserable tramp.’”
		 In my mind, I tried to imagine what the day 
of my grandmother’s death might have been 
like. Here is what I thought might have hap-
pened:	
		 She put one foot in front of the other, walk-
ing slowly lest someone discover that she was 
truly in a hurry. She was barefoot. After all, it 
was a day kissed by the sun in the year 1651. It 
was autumn but during the time when summer 
wanted to intrude into fall. Boston had seen 
many days like this. Her shoes were sturdy and 
she wanted to leave them for her daughter. In

Continued on page 15



The Gallery is moving and having a huge sale! Visit us 
October 16 through November 2 for storewide 
bargains. Save up to 50% or more at your favorite 
dealer booths.

Our Miles of Aisles are filled with vintage Halloween 
and fall decorations for your spooky bash or 
upcoming holiday gatherings. We have unique 
barware, linens, glassware and silverware. Refresh 
your decor with vintage furniture or fine art.

With 285 dealers to choose from, you’re sure to find 
that distinctive item you’ve been looking for. 

What a perfect opportunity to start your holiday 
shopping—especially with our great layaway plan. 

…at Denver’s Largest Antique Mall.

MOVINGMOVING
SALE!SALE!

OCTOBER 16 – NOVEMBER 2

UP to 50% OFF

WE’RE MOVING
IN NOVEMBER!
Our new Littleton location: 

3615 W Bowles
Stay tuned for our 

Grand Re-opening date!

Weddings, birthdays or hostess 
gifts—a Gallery Gift Card is the 
perfect gift for anyone.

Layaways and all major 
credit cards accepted.

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm
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DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar& Root Beer Bar

KEEP YOUR SPIRITS UP THIS HALLOWEEN!
OUR DEALERS HAVE FANTASTIC TREATS FOR YOU!

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

TIMELESS TREASURES NEST HERE
Active Military & Veterans Receive 10% Discounts Every Day

Dealer Sales Throughout the Store All Month Long!

www.mountainstatescollector.com Mountain States Collector  – OCTOBER 2026 3
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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OCT. 1-11: October - Cat Mask Creation at Cat’s Curiosi-
ties.  Celebrate Halloween by decorating a curious cat mask! 
Pick up a blank mask October 1–11, then return your cre-
ation by October 11 for display in our store. Shoppers will 
vote for their favorite, and the winner will be announced 
October 28.

OCT. 3: OLD CROWS’ ANTIQUES ROAD SHOW 12-
3p.m. (First Saturday of Every Month) 17120 W. Colfax 
Ave. Ste 106, Golden, CO. Get estimates on your favorite 
treasures. Talk to experts about your antiques, art, vintage 
and collectibles. Limit 1 item per person, 11 to 3. Call 303-
973-8648 for more info.

OCT. 3: Timber Dan Toy Show of Collectible and Vintage 
Toys The Loveland Lions Club Presents Colorado’s Largest 
Toy Show. Over 95 Dealers From 7 States Displaying 270+ 
Tables. Pedersen Toyota Center, North and South Halls, The 
Ranch Events Complex, 5280 Arena Circle, Loveland CO. 
For more info call 970-663-9392 or visit www.lovelandlion-
sclub.com.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain 
Historical Society, Boulder County Fairgrounds, Longmont, 
homemade pumpkin pies served.

OCT. 16: Paris Street Evening Market, Open-Air, Vintage, 
Boutique, Artisan. Friday October 16th – 4pm-9pm. Join us 
for live music at the bar box. Aspen Grove, Littleton, CO. 
Visit www.aparisstreetmarket.com or call 303-877-9457.

OCT. 16 - NOV 2: Colorado Antique Gallery Moving Sale! 
Up to 50% Off. We’re moving in November! Our new Lit-
tleton location is 3615 W Bowles. Stay tuned for our Grand 
Re-opening date! 

OCT. 17: LIVE AT THE CROWS at the Old Crows Antique 
Mall & Root Beer Bar, live musical performance by John 
Steidemann & Friends 2-5pm 303-973-8648. 

OCT. 17th: Outdoor Pop-up Market at Front Range Mercan-
tile. Enjoy a fun day of shopping 25+ local vendors selling 
vintage, antiques, collectibles, handmade items and more! 
After shopping outside, be sure to check out our 80+ vendors 
inside. 1201 S. Sunset St. Longmont Co. Free to attend. 9am-
3pm. Visit https://frontrangemerc.com or call 303-776-6605.

OCT. 24: OLD CROWS SUPPORTS THE ARTS, all day 
long Saturday. Call 303-973-8648 for more information.

OCT. 28th: Small Business Saturday Sale at Front Range 
Mercantile. Join us for sales throughout the store, give-
aways, drawings and refreshments! Support local and shop 
small! 1201 S. Sunset St. Longmont CO. 9am-6pm. Visit  
https://frontrangemerc.com  or call 303-776-6605.

NOV. 6-15: Adopt-A-Doll. Join Cat’s Curiosities in celebrat-
ing the 20th anniversary of Denver Arts Week with a special 
collection of antique and vintage dolls. Meet charming, un-
usual, funny, and delightfully creepy dolls, learn their sto-
ries. Adoption fees vary.

Show Calendar: October 2026

The Gallery is moving and having a huge sale! Visit us 
October 16 through November 2 for storewide 
bargains. Save up to 50% or more at your favorite 
dealer booths.

Our Miles of Aisles are filled with vintage Halloween 
and fall decorations for your spooky bash or 
upcoming holiday gatherings. We have unique 
barware, linens, glassware and silverware. Refresh 
your decor with vintage furniture or fine art.

With 285 dealers to choose from, you’re sure to find 
that distinctive item you’ve been looking for. 

What a perfect opportunity to start your holiday 
shopping—especially with our great layaway plan. 

…at Denver’s Largest Antique Mall.

MOVINGMOVING
SALE!SALE!

OCTOBER 16 – NOVEMBER 2

UP to 50% OFF

WE’RE MOVING
IN NOVEMBER!
Our new Littleton location: 

3615 W Bowles
Stay tuned for our 

Grand Re-opening date!

Weddings, birthdays or hostess 
gifts—a Gallery Gift Card is the 
perfect gift for anyone.

Layaways and all major 
credit cards accepted.

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm
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Calendar

Antiques | Clothing | Jewelry | Books | Furniture | Home Decor | Collectibles

Wed + Thurs 11am-5pm | Fri + Sat 11am-7pm | Sun 12-5pm

At Cat's Curiosities, we believe the best antiques have a story to tell. 
Whether you're a seasoned collector or discovering the magic of vintage 
for the first time, we're dedicated to helping you find those special pieces 

that make your home uniquely yours—the treasures people remember 
long after they’ve visited.

Denver’s Art District on Santa Fe
808 Santa Fe Drive
Denver, CO 80204

720.772.6577
email: catscurios13@gmail.com |       @catscuriosities |       @catscuriosities13



1410 S. WADSWORTH BLVD.
LAKEWOOD, CO 80232

M-SA 10AM - 6PM
SUN 11AM - 5 PM

www.trwhatknots.com
@trwhatknots

TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!
Come join our antique family — open seven days a week. 

Home to more than 45 unique antique and collectible vendors. 
Our beautiful 7,000 square-foot mall is filled with treasures waitng to be discovered!
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Antique Detective

13788 Pacific Circle
Mead, Colorado

303-532-6496

Open 7 Days a Week
Sun 10:30 am–5 pm | Mon–Thu 10:30 am–6 pm
Fri–Sat 10 am–6 pm

Sugar Mill Antiques & Vintage Depot
 Northern Colorado’s premier shopping
destination with 100+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!

 

Located Right off I-25 at Hwy 66

www.sugarmillmead.com | @Sugarmillmead on 

By Anne Gilbert

           For their many collectors, 
owning a carousel animal is a 
trip down memory lane. They are 
willing to spend thousands of dol-
lars for an authentic, hand carved 
horse, sheep or elephant and other 
figures. However, sometimes they 
can still be discovered in a barn or 
at a garage sale. Most of such are in 
need of restoration.
Inside row animals cost less than 
the ones that faced the audience.
      Historically, America’s first car-
ousel animal carver was Gustav A. 
Denzel .
He began carving his animals in 
1867, in Germantown, Pennsylva-
nia. Later 19th and early 20thcen-
tury animals were made by Gustav 
and his brother, William Dentzel in 
their Philadelphia shop. These days, an 1860s 
Dentzel animal can fetch over $70,000 at auc-
tion. Later examples can be auction priced for 
$3,900.
      Another early carousel carver was Charles 
Looff (1876-1910. He is known for his detail-
ing. For example, he carved locks of curled hair 
on his horses mane in different directions that 
gave the animal a Baroque look.
      By the late 1870s when fairs and carnivals 
rivaled the circus in popularity, the need for 
carousel animal carvers grew. The merry-go-
round with only horse figures soon added a 

veritable menagerie. Many were exported from 
Europe. Nearly a dozen companies were kept 
busy at that time.
      There are two styles of American carousels. 
The “park-style “was built for permanent in-
stallations in large amusement centers. It usu-
ally consisted of three to five rows with 45 to 68 
animals on a platform.
      The other style is “country-fair “. These ani-
mals were smaller, made for stacking and pack-
ing. They sell for less.
CLUES; The problem for collectors is the repro-
ductions of American and European animals. 
Knowing how they were made in a must. The 

earliest were made from blocks of 
basswood, and later from white 
and yellow pine. The bodies
were hollow to increase their 
strength and reduce the weight 
. Each leg was put together sep-
arately from the body. Since the 
head was considered the most im-
portant part, only the most skilled 
carvers worked on them, The eyes 
were glass . However, some of the 
repros also have glass eyes.
           Look for pole holes that go 
completely through the body and 
are in the front of the saddle.
      Reproductions have been made 
in wood, polyester resins and alu-
minum . Colorful reproductions 
have never stopped being made in 
India, Indonesia and the
Philippines.
           There are several good refer-

ence books available and information and live 
internet talk events.

Carousel Animals Old & New Popular Collectibles



By Brenda Stokes

		 In interior design, there is always one 
defining element: the focal point that im-
mediately draws the eye, sparks conver-
sation, and elevates everything around it. 
For lovers of antiques and vintage decor, 
these statement pieces are far more than 
mere decoration—they are art, history, 
and soul woven into the fabric of a home.
		 A well-chosen statement piece is of-
ten the difference between a flat, unin-
spiring room and a space overflowing 
with character and charm. If areas of 
your home feel like they are lacking a 
certain wow factor, mastering how to se-
lect, style, and restore vintage statement 
pieces can completely transform your 
living space.

		 What Makes a Piece a “Statement”?
		 Statement pieces serve as the anchors 
of a room. They are the bold brushstrokes 
on an otherwise blank canvas, adding 
flair and distinctiveness to a living room, 
bedroom, entryway, or dining area.
		 By nature, a statement piece is unique 
and attention-grabbing. It can be a massive fo-
cal furniture item, a dramatic lighting element, 
or a sculptural decorative object. What sets it 
apart is its ability to stand out while telling a 
compelling story.

	Timeless Examples of Vintage Showstoppers
		 Gilded Mirrors: Ornate, oversized, and full 
of old-world charm, antique mirrors reflect far 
more than light. They add depth, dimension, 
and grand scale. Hang one above a fireplace 
mantel, anchor an entryway with it, or lean it 

casually against a bedroom wall for an ef-
fortless glow.
		  French Armoires: Towering yet 
graceful, an antique armoire grounds a 
space with centuries of craftsmanship. Be-
yond storing clothes, these functional gi-
ants easily transition into media cabinets, 
linen storage, or luxury dry bars.
		  Crystal Chandeliers: With 
hand-cut crystals and elegant sweeping 
arms, vintage lighting brings instant dra-
ma and romance—whether suspended 
over a formal dining table or bringing un-
expected luxury to a primary bathroom.
		  Carved Accent Chairs: A sculp-
tural antique chair featuring rich wood-
working or timeworn upholstery adds 
instant texture to a quiet corner.
		  Vintage Persian Rugs: Richly 
patterned and vibrant, an authentic an-
tique rug anchors an entire room with 
depth beneath your feet.
		  Antique Trunks & Cabinets: 
Intricately carved cabinets or rugged vin-
tage trunks double as storage while func-
tioning as striking coffee tables or accent 
consoles.

		 Core Rules for Styling Antique Statement 
Pieces
		 Integrating bold, historical items into mod-
ern interiors requires balance and precision. To 
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The Art of the Anchor: How Antique  – 
Feature

Littleton



Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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keep your home feeling curated rather than 
cluttered, keep these fundamental principles in 
mind:

		 1. Let the Hero Piece Breathe (Quality 
Over Quantity)
		 When working with dramatic furniture or 
art, less is always more. Investing in a single 
high-quality, standout item is vastly more ef-
fective than surrounding yourself with com-
peting items. Designate one antique as the hero 
of the room and keep the supporting elements 
quieter in silhouette and finish.

		 2. Embrace Harmony in Contrast
		 Statement pieces thrive against contrasting 
backdrops. An antique’s elaborate details pop 
beautifully against a clean, modern aesthetic:
Mix Old and New: Pair a fully restored antique 
table with sleek modern dining chairs to create 
an intentional, curated look.
		 Play with Silhouettes: Set a sleek, minimal-
ist sofa alongside a heavily carved 19th-century 
side table.
		 Vary the Backdrop: Place a bold, lacquered 
antique sideboard or vibrant velvet chair 
against a neutral, muted wall to make its colors 
leap forward.

		 3. Mind the Proportions and Scale
		 A massive piece in a compact room can feel 

overwhelming, while a tiny treasure gets lost 
in an expansive, open-concept layout. Always 
measure carefully to preserve natural foot-traf-
fic flow.
		 If you live in a smaller space or modern 
apartment, seek out smaller-scale vintage op-
tions:
		 Drop-Leaf Tables: Set against a wall with 
leaves down for daily use, then expand when 
entertaining.
	Multi-Functional Antiques: Use a small, ornate 
sewing cabinet as a nightstand, or a vintage 
trunk as a coffee table with built-in storage.

	4. Tie the Room Together through Color & Tex-
ture
	A bold statement piece sets the design direction 
for the rest of the room. Even a wild upholstery 
pattern or distinct wood stain will feel inten-
tional if you echo its tones elsewhere—repeat-
ing an accent color in throw pillows, window 
treatments, or artwork.

	Integrating Antiques Across Different De-
sign Styles:

	Can Antiques Work in Minimalist Homes?
	Yes. An impactful vintage item keeps a mini-
malist room from feeling cold or sterile. Be-
cause minimalism focuses on clean lines and 
sparse decor, a single sculptural antique pro-
vides warmth and architectural interest with-
out adding excess clutter.

What About Contemporary Spaces?
		 Antiques fit seamlessly into contemporary 
interiors. Not all historical pieces are “fussy” or 
overly ornate—styles like Mid-Century Mod-
ern or French Empire feature clean, restrained 
silhouettes that complement modern furniture 
effortlessly. A singular historic focal point can 
pull an eclectic mix of modern decor into a co-
hesive whole.

		 Restoration: Bringing Out the “Grand 
Dame” Within
		 You don’t need to drastically modernize an 
antique with bright paint or aggressive modifi-
cations for it to shine. Antiques were designed 

to be showpieces from the day they were craft-
ed; often, simply restoring their original finish 
is enough to reveal their natural brilliance.

		 Repairing the Shabby into Chic
		 If you fall in love with a piece that has seen 
better days, don’t let cosmetic wear scare you 
away. Professional restoration specialists can 
easily:
		 • Re-veneer damaged surfaces
		 • Source authentic period-correct hardware
		 • Recreate missing carved wooden details
		 • Refine or re-apply historical wood finish-
es
		 Whether you choose to honor a piece’s orig-
inal historical stain or revive it with bold new 
upholstery, restoration transforms a neglected 
flea-market find or family heirloom back into 
the showstopper it was born to be.

		 Find Your Anchor
		 A statement piece is ultimately a reflec-
tion of your personal taste. Whether it’s an es-
tate sale discovery, a rescued market find, or 
a treasured heirloom brought back to life, the 
right antique gives your home an identity that 
standard, off-the-shelf furniture simply cannot 
replicate. Start with one piece you love, give it 
room to shine, and let it set the tone for your 
home.

& Vintage Statement Pieces Transform a Space
Feature
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By Paul Luchsinger 

		 “We are but temporary custodi-
ans of everything that we collect.” 
This philosophy reflects the decision 
made by all antiquities collectors.
		 As he approaches the healthy 
age of 90, Paolo de Sanctis, the 
doyen of Italian corkscrew col-
lectors, and publisher of several 
books on the subject, is selling the 
collection he started 60 years ago. 
Like most major collectors selling 
or downsizing in recent years, he is 
using the online auction operated 
by his fellow volunteer collectors, 
CollectorCorkscrews.com.
		 In earlier years, many major 
collections were sold at Christie’s 
biannual corkscrew auctions in 
London. When Christie’s ceased 
these sales in 2004, no doubt under pricing 
pressure from Ebay, there was a void. In 2008, 
corkscrew collectors established their own 
online biannual sales with even lower selling 
fees. Ten years on, they have sold over 10,000 
corkscrews for over $5 million.
		 The highlight of the recent April sale of de 
Sanctis corkscrews was undoubtedly a beau-
tiful 18th century French sheathed corkscrew. 
This piece dates to the Louis XVI period just 
before the French Revolution when French 
craftsmanship was at its peak. The elaborate 

chasing and well 
preserved gilding 
on the sheath and 
bow handle, and the 
intricate design of 
the bow, transform 
iron into an item of 
great beauty. Note 
the perfect double 
grooved flat ribbon 
worm, characteristic 
of the period.
U n d e r s t a n d a b l y 
this piece attracted 
great interest from 
leading collectors, 
selling for almost 
$17,000 after 48 bids.

	
		 Another 18th century French sheathed 
corkscrew from the de Sanctis collection also 
sold very well, for $4,300. This 18th Cent. 
Fish Handle Corkscrew was a very differ-
ent piece- rustic and simple ironwork with a 
“shortened” Archimedean worm. Not at all 
impressive or attractive to the casual observ-
er. However, this was older and rarer than 
the beautiful example above with a very dis-
tinctive fish-shape handle. It attracted a keen 
bidding contest between 2 specialist collec-
tors. Beauty is certainly in the eye of the be-
holder.
		 A further 18th century sheathed cork-
screw was an interesting combination with a 
nutmeg grater! Gentlemen of the time would 
use the nutmeg to flavor their wine because 
early corks were not of good quality. The 
host would open the special wine at the table 
with the nutmeg grater corkscrew and sniff 
the aroma. If the aroma was not pleasant, 
nutmeg gratings were dropped into the wine 
bottle and the wine then was sampled. If the 
wine displayed good taste, it was served to 
the guests. Nutmeg is a strong flavor and this 
method saved many wines and the respec-
tive hosts in the 18th and 19th centuries.
		 This elegantly simple silver combina-
tion is unmarked (as is usual) but is known 
to have been made in London in the mid-

18th century. It has 
4 components: the 
sheath to protect the 
screw, the screw at-
tached to a bowl to 
hold the ungrated 
nutmeg, the grater 

and the lid.
	 The assembled piece is shaped 
as a ceremonial mace, a visual 
pun on the spice “mace” which 
is made from nutmeg shells. Five 
of these nutmeg combinations 
have sold over the years in Collec-
torCorkscrews auctions and the 
$4,600 price for this piece was typ-
ical for an example in such good 
condition.
	 Many of the de Sanctis cork-
screws were more affordable. This 
4th corkscrew is an American 
piece from the early 20th century. 
It incorporates the well-known 
“Walker” bell and was produced 
by Walker Manuf. of Erie, PA. This 
is Edwin Walker’s 3rd patent of 
1900, incorporating a caplifter for 
the newly invented crown seal. 

The Walker bell is one of the most common 
US corkscrews, selling for a few dollars when 
attached to a simple wood handle. But this 
example has a very stylish and decorative 
silver handle; it sold for $480 with 12 active 
bidders.
		 The recent April on-line corkscrew auction 
was conducted by Collectorcorkscrews.com, 
a twice yearly on-line auction sale operated 
by volunteer collectors worldwide with low 
selling fees of 2.5%. Over 10,000 corkscrews, 
ranging in price from $100 to over $30,000 
have been sold since the initial auction in 
2008, representing over $5,000,000 in sales.
		 All past sales results can be freely viewed 
by visitors in the PAST SALES section of the 
web site at www.CollectorCorkscrews.com. 
Also this is an excellent method for obtaining 
a value estimate of most corkscrews in a per-
sonal collection. The next international on-
line auction is Nov. 2-11, 2018. New buyers 
and sellers may 
register at time 
to participate in 
upcoming No-
vember auction. 
Between auc-
tion sales, there 
is always a good 
range of lower 
cost corkscrews 
available for im-
mediate purchase 
in the BUY NOW 
section of www.
Col lec torCork-
screws.com

The Corkscrew — A Thing of Beauty
Collectibles
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Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th
OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."

MSC April 2025 layout_1-468533659.e$S_MSC 1-7 Sept. 2010  4/2/25  7:28 PM  Page 13



10 APRIl 2025 - Mountain States Collector www.mountainstatescollector.com

Northglenn

OOlldd  WWaaggoonn  AAnnttiiqquuee  MMaallll
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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				  By Robert Reed
							   
		 Sure, the theme is death, 
but the point is to demon-
strate love and respect for 
deceased family members. 
Día de los Muertos, or Day 
of the Dead, is a celebration 
of life and death. While the 
holiday originated in Mexico, 
it is celebrated all over Latin 
America with colorful calav-
eras (skulls) and calacas (skel-
etons).
		 Scholars trace the origins 
of the modern Mexican hol-
iday to indigenous obser-
vances dating back hundreds 
of years and to an Aztec festi-
val dedicated to the goddess 
Mictecacihuatl. It has become 
a national symbol and as 
such is taught (for educational purposes) in the 
nation’s schools. Many families celebrate a tra-
ditional “All Saints’ Day” associated with the 
Catholic Church.
		 Originally, the Day of the Dead as such was 
not celebrated in northern Mexico, where it 
was unknown until the 20th century because 
its indigenous people had different traditions. 
The people and the church rejected it as a day 
related to syncretizing pagan elements with 
Catholic Christianity. They held the tradition-
al ‘All Saints’ Day’ in the same way as oth-

er Christians in the world. There was limited 
Mesoamerican influence in this region, and 
relatively few indigenous inhabitants from the 
regions of Southern Mexico, where the holi-
day was celebrated. In the early 21st century in 
northern Mexico, Día de Muertos is observed 
because the Mexican government made it a 
national holiday based on educational policies 
from the 1960s; it has introduced this holiday as 
a unifying nation-al tradition based on indige-
nous traditions.
		 The multi-day holiday involves family 

and friends gathering to pray 
for and remember friends and 
family members who have 
died, and helping support their 
spiritual journey. In Mexican 
culture, death is viewed as a 
natural part of the human cy-
cle. Mexicans view it not as a 
day of sadness but as a day of 
celebration because their loved 
ones awake and celebrate with 
them. In 2008, the tradition was 
inscribed in the Representative 
List of the Intangible Cultural 
Heritage of Hu-manity by UN-
ESCO.
     The holiday is sometimes 
called Día de los Muertos 
in Anglophone countries, a 
back-translation of its original 
name, Día de Muertos. It is 
particularly celebrated in Mex-

ico where the day is a public holiday. Prior to 
Spanish colonization in the 16th century, the 
celebration took place at the beginning of sum-
mer. Gradually, it was associated with October 
31, No-vember 1, and November 2 to coincide 
with the Western Christian triduum of Allhal-
lowtide: All Saints’ Eve, All Saints’ Day, and All 
Souls’ Day. Traditions connected with the hol-
iday include building private altars called of-
rendas, honoring the deceased using calaveras, 
aztec marigolds, and the favorite foods and 
beverages of the departed, and visiting graves 

Dia de los Muertos –
Feature
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with these as gifts. Visitors also leave posses-
sions of the deceased at the graves.
		 In many U.S. communities with Mexican 
residents, Day of the Dead celebrations are 
very similar to those held in Mexico. In some 
of these communities, in states such as Texas, 
New Mexico and Arizona, the celebrations 
tend to be mostly traditional. The All Souls 
Procession has been an annual Tucson, Arizona 
event since 1990. The event combines elements 
of traditional Day of the Dead celebrations with 
those of pagan harvest festivals. People wear-
ing masks carry signs honoring the dead and 
an urn in which people can place slips of paper 
with prayers on them to be burned. Likewise, 
Old Town San Diego, California annually hosts 
a traditional two-day celebration culminating 
in a candlelight procession to the historic El 
Campo Santo Cemetery.
		 Pre-orders for Mattel’s Barbie doll celebrat-
ing the Mexican holiday Día de los Muertos 
(Day of the Dead) have gone up twice now and 
sold out in the blink of an eye. Given all of the 
press this doll is getting, and the fact that it’s 
gorgeous, that’s not surprising.
		 The Mexican holiday Día de los Muertos 
kicks off on October 31st and runs through 
November 2nd. It’s a time to remember lost 
loved ones and celebrate life with parades and 
parties that are a feast for the senses. Colorful 
costumes and skull motifs are among the most 
recognizable traditions, and this Barbie doll has 

both in spades.
		 The festival also is held 
annually at historic Forest 
Hills Cemetery in Boston’s 
Jamaica Plain neighbor-
hood. Sponsored by Forest 
Hills Educational Trust and 
the folkloric perfor-mance 
group La Piñata, the Day 
of the Dead festivities cele-
brate the cycle of life and 
death. People bring offer-
ings of flowers, photos, 
mementos, and food for 
their departed loved ones, 
which they place at an 
elaborately and colorfully 
decorated altar. A program 
of traditional music and 
dance also accompanies 
the community event.
		 The Smithsonian In-
stitution, in collaboration 
with the University of Tex-
as at El Paso and Second 
Life, have created a Smith-
sonian Latino Virtual Mu-
seum and accompanying 
multimedia e-book: Día 
de los Muertos: Day of the 
Dead. The project’s website contains some of 
the text and images which explain the origins 

of some of the customary 
core practices related to 
the Day of the Dead, such 
as the background be-
liefs and the offrenda (the 
special altar com-mem-
orating one’s deceased 
loved one). The Made 
For iTunes multimedia 
e-book version provides 
additional content, such 
as further details; addi-
tional photo galleries; 
pop-up profiles of influ-
ential Latino artists and 
cultural figures over the 
decades; and video clips 
of interviews with artists 
who make Día de Muer-
tos-themed artwork, ex

planations and performances of Aztec and oth-
er traditional dances, an animation short that 
explains the customs to children with virtual 
poetry readings in English and Spanish.

Now celebrated Worldwide
Feature

Wheat Ridge
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		 Pumpkin Pie Days, one of the ar-
ea’s longest-running and best-loved 
antique shows, will be held on Satur-
day, Oct. 10th, and Sunday, Oct. 11th, 
in the Exhibit Building at the Boulder 
County Fairgrounds at 9595 Nelson 
Road in Longmont. Hours for the 
event are Saturday from 10 a.m. to 5 
p.m., and Sunday from 11 a.m. to 4 
p.m. 					   
			 Antique dealers from Colorado 
and several other states will display 
and sell a wide assortment of antique 
and collectible furniture, silver, glass-
ware, china, pottery, quilts, vintage 
clothing, linens, jewelry, tools, post-
cards, books, dolls and toys. The St. Vrain 
Historical Society will have a table featuring 
a variety of publications about the history 
of Longmont and nearby areas and displays 
about current preservation projects at Hov-

erhome and the Hover Farmstead. In the So-
ciety’s cafe area, volunteers will serve their 
legendary bean soup and French rolls, home-
made pumpkin pie with freshly whipped 
cream, and an assortment of beverages. The 
complete meal is still a bargain or visitors 

may purchase menu items separate-
ly.
     Longmont’s original Pumpkin Pie 
Days were community celebrations 
held between 1899 and 1914. Thou-
sands of visitors came to Longmont 
to enjoy the horse races, parades and 
free food. Pictures, postcards and 
other memorabilia from these early 
festivals will be featured in a spe-
cial display at the show. In 1969, the 
St. Vrain Historical Society chose to 
commemorate this early community 
celebration in the name of its fall an-
tique show. In the last 50+ years the 
event has become a modern commu-

nity tradition drawing thousands of people 
to browse, buy and enjoy the pumpkin pie.
		 For more information, call the St. Vrain 
Historical Society at (303) 776-1870 or go to 
www.stvrainhistoricalsociety.com.

St. Vrain’s Pumpkin Pie Days Antique Show, Oct. 10-11

Feature

The Witch in Our Family Continued . . . 
Continued from page 1
fact, she chose to wear only a winter 
nightgown so as not to deprive her 
family of any of her finer garments.
			 As she climbed the wooden 
steps to the scaffold she stared at the 
hooded man, his cloak folded over 
his arms and hands. She stood be-
fore him and decided she would put 
her hand out toward him. Would he 
unveil his hand so that she could 
drop the silver coins in his palm?
		 With hesitation, he uncovered his 
hand. She reached out and turned 
his hand over so that she could de-
liver the coins. The silver pieces 
were dry. She had no fear of him or 
of what was about to happen. Once 
she accomplished this task, Alice, 
or formally Mrs. Henry Lake, posi-
tioned herself over the floorboards 
set for release.
		 Alice knew her husband and 
children were watching her carefully 
as was the whole town. She did not want their 
last memory of her to be without dignity.  She 
would not keen. Yes, she was penitent, yes, she 
was broken-hearted but she was determined 
not to be untrue to her experience or to those 
she loved. She would only tell the truth. Let 
them call her a witch. She knew who she was. 
		 Her hangman looked long and hard at 
her.  She did seem possessed by some demon. 
Her eyes were heaven bent and her body rocked 
slowly back and forth. Her arms seemed to cra-
dle an invisible child.
		 Her coins were certainly a payment to do 
his job well. He knew with or without the coins 
he would make quick work of this hanging. No 
delayed death for this fragile creature. No one, 
including himself, wanted to see this tender 
woman sent to the next world.
		 The whole town had witnessed her trial. 
The judge begged her to recant her story. Her 
dead child did not appear to her, he asserted, 
and she hung her head and cried, “I cannot 
deny the fruit of my womb. He came to me in a 
dream.”
		 Alice’s mind wandered. She knew her 
dreams were confused but ultimately they 
brought her so much comfort at the time espe-
cially when her infant child reassured her that 
he was not unhappy and that she should go 

on with her life. Her mistake had been to share 
the contents of her dreams with her neighbor, a 
woman who had devoted her life to the teach-
ings of her church.  The neighbor lady always 
talked about the devil as though she knew him 
well. She confided in Alice about the wom-
en she suspected of witchcraft. She must have 
done the same to her. For within days, the whole 
community was abuzz about her dreams.
	“Surely, the devil has made you his play thing. 
Rid yourself of him— take back your story, free 
yourself.”
		 “I will not lie. I had this dream. My God and 
Savior is only punishing me for earlier sins. I 
accept this punishment.”
		 “Whatever sin could one so young and in-
nocent have committed?” the judge pressed.
		 “Your honor, my judge, when I was not 
married to the father of my children, I became 
pregnant. Before we married, I tried desperate-
ly to cast the child from my body but with no 
favorable termination. I feared being cast out 
from my faith for being intimate before mar-
riage.”
		 “My husband and I married and it seemed, 
even though my child was born early, that 
no one held me accountable. These dreadful 
events have been a secret I have held until now. 
Only my husband knew my efforts to end my 

pregnancy.”
   The judge interjected, “But this is 
not why you are here before me. 
Won’t you take back your tale of dead 
babies appearing to you? Don’t be so 
stubborn, woman.”
    “But, judge, now that I have lost 
a child, the sixth to be born to me, to 
an untimely death, I know more than 
ever the error of my ways. God knew 
what I was guilty of and now you do, 
too. My punishment has only been 
delayed. I thank God for the time he 
has given me and for allowing me the 
joy of having children with the man 
I have always loved. I am ready to 
die.”
     The judge was left with little choice 
but to condemn Alice to death. She 
accepted his verdict and was relieved. 
Her hanging day had come. It was on 
a warm autumn day in the year 1651.
   The hangman placed the rough-
hewn necklace of death around Al-

ice’s alabaster throat. Alice did not flinch. It was 
as though she were already gone from this life. 
A tear escaped the hangman’s eye as he pulled 
the lever to release the floor under which she 
stood. His gesture was with as much power as 
he could assert so as to cause her neck to break 
quickly and yet to make sure her head stayed 
attached to her body. He was going to do this 
hanging well. Alice would finally be free of her 
guilt and her grief and he would be her unwill-
ing accomplice.
		 Henry Lake wanted to be strong for his 
wife and children but at the moment of Alice’s 
death, his mind went blank. He stared at the 
crowd around him and did not see a thing. He 
stumbled into an alleyway and collapsed. He 
fell into a deep sleep. . .
		 Having discovered our witch ancestor and 
knowing her story makes me feel sorrow for 
all the women accused of being witches. They 
were misunderstood and feared by many. A 
strong woman, an intelligent woman, a feeling 
woman should be revered.
		 I’m sure our readers, if given the oppor-
tunity, would find ancestors who experienced 
similar tragedies. I’m glad to know about Al-
ice Lake. She deserves to be honored and not 
despised. I will be thinking of her on All Souls 
Day.
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.
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






      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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October 1
101st Anniversary South Dakota’s 
Mount Rushmore was dedicated as 
a National Memorial (1935)

October 5
Frances Xavier Cabrini Day (Colora-
do)

October 10
Battle of Point Pleasant, Virginia 
(1774)
 
October 12
Columbus Day Indigenous Peoples’ 
Day

October 13
Congress establishes the U.S. Navy 
(1775)

October 19
Victory at Yorktown (1781)

October 20
251st anniversary of the Articles of 
Association, a universal probihition 

of trade with Great Britain (1774)

October 21
251st anniversary of the word Liber-
ty, first dis- played on a flag raised 
by colonists in Taunton, Massachu-
setts, in defiance of British rule in 
Colonial America (1774)

October 25
251st Anniversary: King George 
III spoke before the British Par-
lia-ment announcing the uprising in 
the American colonies and urging 
the quick suppression of the revolt 
(1775)

October 26
201st Anniversary The Erie Canal 
opened in New York, traversing 
363 miles from Albany to Buffalo 
(1825)

251st anniversary of the Edenton Tea 
Party takes place in North Carolina, 
marking the first major gathering of 
women in support of the American 
cause (1774)

American History
October Anniversaries

INSPIRATION

October’s 
Quote of Month
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The Mountain States Collector, a tabloid
newspaper dedicated to promoting the enjoyment
of antiquing and collecting in the Rocky Mountain
region, is distributed the first weekend of every
month through shops, auctions, flea markets and
antique shows, and is mailed to subscribers. 

(Opinions of the writers contained herein are
not necessarily the opinions of the publishers.)

Advertising information: call or text Jon DeStefano at 772200--227766--22777777
or for any other information, call Peg DeStefano at 330033--991100--22660044 or email us at spreepub@mac.com 
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Printing Wyoming News

CCaassttllee  RRoocckk

303-688-1207         807 Wilcox Street
www.castlerockconsignment.com Castle Rock, CO 80104

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com

PPiinnee

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques
and Primitives

Catch us in or by appointment, call ahead.

1166771100  HHwwyy  3300 330088--887744--33004455
CChhaappppeellll  NNEE II--8800  EExxiitt  8855

Blue Star
Museums
like Hotel

de Paris in
George-

town, 
Colorado,

give special
discounts to

veterans.

AAmmeerriiccaann  HHiissttoorryy  
April Anniversaries

MMtt..  VVeerrnnoonn  SSyymmppoossiiuumm

Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 






MSC April 2025 layout_MSC 1-7 Sept. 2010  4/2/25  7:20 AM  Page 12

Georgetown

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  


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The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.
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Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  


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The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.
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  The Hotel De Paris Museum, a site of the National Trust 
for Historic Preservation, is owned and operated by The 
National Society of the Colonial Dames of America in the 
State of Colorado. 

  The Museum is located in Georgetown, Colorado, just west 
of Denver off Interstate 70. Louis Dupuy’s legendary Hotel 
De Paris dates to the silver mining boom, when it served 
as a first-class French restaurant, showroom for traveling 
salesmen, and luxurious hotel during the Gilded Age.

 Their Mission: To collect, preserve, and share history 
associated with Louis Dupuy’s Hotel De Paris, and serve 
as a catalyst for heritage tourism in Georgetown, Colorado.
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Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques
and Primitives

Catch us in or by appointment, call ahead.

1166771100  HHwwyy  3300 330088--887744--33004455
CChhaappppeellll  NNEE II--8800  EExxiitt  8855

Blue Star
Museums
like Hotel

de Paris in
George-

town, 
Colorado,

give special
discounts to

veterans.

AAmmeerriiccaann  HHiissttoorryy  
April Anniversaries

MMtt..  VVeerrnnoonn  SSyymmppoossiiuumm

Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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History

Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly Street
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Light up your home from dim to dazzling!

Are You Whopper-jawed?
	 By Peggy DeStefano

		 My mom use to say this word. Non of us 
really knew what it meant. It seemed to mean 
that something was askewed.
		 I asked my brother Tom Sweeney of Cin-
cinnati , Ohio, if he remembered her saying it. 
He did!
		 Our niece once used it in a paper she wrote 
for her English class. Her paper came back 
and the word was circled and the teacher had 
written, “This is not a word.” She protested 
and said. “But my Granny uses it.” We all re-
spected my Mom’s knowledge of words and 
the English language.
		 Tom decided to check with a word source 
and this is the response he received: 
		 Q From Michael Owens, USA: A co-work-
er is driving me nuts. He insists there is a 
word, whopper-jawed, and it means askew. I 
have heard of the term, but when I looked in 
a dictionary, found nothing. We’ve looked in 
about 14 or 15 dictionaries (on line and tradi-
tional books), yet nothing! Am I nuts? Is this a 
regional term? Slang?
		 A You are not going crazy, and it’s not 
slang, though it is an informal US term that’s 
not that widely known and certainly doesn’t 
appear in many reference works. One problem 
in finding it is that it often goes around under 
an alias, appearing as wapper-jawed, whomp-
er-jawed, whompey-jawed, whoppy-jawed or 

whompsey-jawed, and also seems to be relat-
ed to the even rarer lopper-jawed, which the 
Dictionary of American Regional English re-
cords from 1916.
		 But neither of the two dictionaries that 
list it agree with your friend’s meaning, one 
giving no clear definition, the other — which 
records it as wapperjawed — saying it means 
having a projecting lower jaw. So I turned to 
the experts on the American Dialect Society 
mailing list, who confirmed that the term is 
known and still used in the US on occasion 
and does indeed usually mean askew. Several 
subscribers to the World Wide Words news-
letter have since reported that the word was 
familiar to them from decades ago in reference 
to something out of alignment or ill-made. It 
seems to be much less common than it once 
was.
		 Its origin seems to be in the English dialect 
verb wapper, meaning to blink the eyes, or per-
haps to move tremulously, which may come 
from the Dutch wapperen, to swing, oscillate, 
or waver. A more common form at one time 
was wapper-eyed, which variously meant to 
have sore eyes, or eyes that continually shifted 
from side to side, or were unsteady or blinked 
a lot.
		 There’s an example from the East Angli-
an dialect dated 1825 in the Oxford English 
Dictionary that suggests it once meant a wry 
mouth or a warped jaw. A similar idea is in a 

sentence recorded from 1848: “Fancy an heir 
that a father had seen born well featured and 
fair, turning suddenly ... squint-eyed, hair-
lipped, wapper-jawed” (hair here may be a 
misprint for hare). Taking these with all the 
other early examples, it seems that wapper 
meant something that was deformed or dis-
torted, for which askew is as good a word as 
any. Quite how the more specific term wap-
per-jawed took on the broader sense of wap-
per is unknown, as there are very few exam-
ples of its use in print at any time.
	It’s easy to see that one of these could over 
time have evolved into the sense of having 
a projecting jaw. That sense is first recorded 
— in the Century Dictionary — in 1891, but 
it has also been found in a letter written by 
Mark Twain in December 1863: “He is a long-
legged, bull-headed, whopper-jawed, con-
structionary monomaniac”, where it seems to 
have the meaning of somebody pugnacious, 
who sticks his jaw out spoiling for a fight. No 
doubt it was helped along by a mental associa-
tion with whopper, something especially large 
(whose origin is not known, but which seems 
to be linked with wap or whop, meaning to 
strike a heavy blow). The lopper-jawed spell-
ing seems to be a corruption.
		 Altogether, an interesting phrase, one that 
has survived in the spoken language for gen-
erations without ever attracting much atten-
tion from dictionary makers.

Family owned and operated.

27886 Meadow Dr, Unit B1, Evergreen, CO 80439
Wednesday - Saturday 10-4

303-903-8530

prizeemporiumllc@gmail.com
prizeemporium.com

 

  

Evergreen
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Take a scenic drive to Florence, 
the Antique Capital of America. 

We have the most shops per capita. 
Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida, 
18 shops, 5 restaurants, and 2 art galleries. 

Shop all 4 of blocks of Main Street. See you soon!

Worldwide Treasures
202 W. Main St. 

Florence, CO 81226

(719) 784-7434
Kim Thompson

Scott Thompson
Harriet Graham

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

100 E Front St
Florence, CO 81226

Main Street Gallery
1400 square feet of antiques, art & collectibles

120 East Main Street
Florence,CO 81226

479-381-6293 or 479-381-5127

Florence, Antique Capital of America

ASPEN LEAF BAKERY & CAFE
113 W Main St Florence, CO 81226

(719) 784-3834

We offer breakfast, lunch,
catering, and much more!

IN

Your paragraph text

A bigger vision. A new monthly experience.
Junktique Off-Main is the next evolution of Junktique - a new monthly

event located on private property just off downtown Florence. 
Designed to give both shoppers and vendors more room, more

convenience, and more opportunity. 

SECOND FRIDAY & SATURDAY MONTHLY
Starting June 2026

June 12-13 • August 14-15 • September 11-12
October 9-10 • November 13-14 • December 11-12

8:30am - 2pm

Florence



By Anne Gilbert
 
      Kimonos have come a long way from Gei-
sha girl gowns to 21st  century fashion state-
ments. They were also made for men and still 
are.   When you can find them, not only an-
tique but early 20th century Japanese kimonos 
are framed or considered wearable art. The 
best examples can be costly. When I recent-
ly scanned them I found one dealer pricing 
a 1930s wedding kimono at $3,800. Another 

dealer priced a 1930s, silk Art Deco motif ki-
mono at $1,400. Even in 15th and 16th centu-
ry Japan they were considered works of art, 
worthy to display on racks of ivory, polished 
bamboo and ebony.
		 CLUES: Styles changed over the years. 
Historically there are three main types of ki-
monos, made for different functions. The “yu-
kata” was an unembroidered print robe made 
for home and bath.
           The designs in the textiles used several 
techniques that included dyeing, embroi-
dering, brocading, appliquéing, raised gold-
thread repousse work and hand painting.
      The earliest style was the “kosode”, a heavy, 
undecorated garment worn under heavy, for-
mal court robes. By the 17th and 18th centu-
ries, colorful, bold designs appeared, turning 
the look of the kimono and other Japanese 
textiles into an exciting art form. The finest 
examples were done for the Kabuki theater. 
Examples can be seen in the 18th, 19th centu-
ry woodcut Kabuki theater woodcut theater 
prints. Brightly colored floral motifs often 
were enriched with silver foil. Other times 
gold foil backgrounds were strewn with flow-
ers and dramatized with water fowl.
      Important designs used in different forms 
were the flowering cherry tree, plum and 
bamboo. Among the popular birds used in the 

designs were the heron, phoenix and falcon. 
Often the geometric designs showed a Chi-
nese influence, such as the thunder-line and 
trellis motifs.
      Family crest motifs were yet another type 
of embroidery. They were often printed on the 
fabric and embroidered.
      Americans got their first glimpse of them 
in quantity, first at the Philadelphia Centen-
nial Exposition in 1876, and by tourists who 
brought them back until World War 11. The 
next influx of Japanese textiles, after that, 
included elaborate 20th  century obis(wide 
bands of cloth wrapped around the waist. )
      More changes were in store for those cre-
ated in the Art Deco style of the 1920s, 30s. 
Some motifs used 
stylized graphic 
designs that were 
sometimes humor-
ous.
       It took the dev-
astation of the Pa-
cific War that end-
ed the tradition of 
wearing kimonos 
every day. These 
days they are worn 
for special occa-
sions.     

Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

Japanese Kimonos and Fragments Still Popular

		 We had one guess for our Sep-
tember What Is It. Carol Klomp of 
Boulder, Colorado thinks it might 
be a yerba mate gourd. We think that 
is a good possibility.
		 Another idea is that it looks like 

a Victorian, English, hinged con-
tainer with silver trim. If it is wood 
it could be a humidor or tobacco 
jar.
		 Thanks for helping us figure this 
one out..

September’s What Is It?

Send your answers to the What Is It contest, postmarked by October 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

October’s What Is It?
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

  

Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm


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







Happy Easter!
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Great Fall Specials!
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


