
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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Randy Gradishar H.O.F. 
Legend at Old Crows

Page 5

 By Tom Cotter

		 This article continues my explo-
ration into the grand era of color in 
the U.S. glass industry between 1920 
and 1940 (see Mountain States Col-
lector, September, 2018, The Colorful 
20s).  What could possibly happen 
to the U.S. glass industry during the 
Great Depression?  Disaster?  Lack of 
creativity and color?  Hardly.  While 
many companies within the indus-
try declined, went out of business, 
or merged with others, glass firms 
evolved and even flourished in some instances.  
Other writers and I distinguish between less 
expensive, true “Depression Glass” and more 
costly and normally higher quality “Elegant 
Glass”.
		 The term “Depression Glass” is now iden-
tified with inexpensive machine-produced, 
high-volume, “continuous tank” glass.  A 
major innovation came along at the just the 
right time in 1928, as Jeannette Glass perfect-
ed the methodology for making mass produc-
tion tank-based glass.  Aptly, the “Adams to 
Windsor Depression” patterns begin and end 
with Jeannette designs.  Even as Pattern Glass 
makers mimicked American Brilliant cut glass 
during the Victorian Era, Depression ware 
makers included patterns in their mold to im-
itate “Elegant Glass” fine etchings.  This gave 
us dozens of lines like Cherry Blossom, Patri-

cian (Spoke), and Sylvan (Parrot).  While pinks, 
greens, ambers, and yellows comprised many 
offerings, a host of other colors included ruby, 
shades of blue, ultramarine, teal, amethyst 
and opaque colors in black, white, (Monax, 
Cremax, Vitrock, and milk), blue (Delphite), 
green (Jadeite/Jade), and solid pinks.  At times, 
glass appeared as premiums in boxes of cere-
al, bags of flour, and everyday purchases such 
as toothpaste.  Movie theaters and gas stations 
gave out glass as premiums.  During the 1930s, 
Woolworth’s and other “five and dime” stores 
sold Depression Glass at affordable prices to 
brighten U.S. homes.  Hazel Atlas, Hocking, 
Lancaster, L.E. Smith, and others brought col-
or and interest to kitchens, dining rooms, and 
bedrooms throughout the U.S. when the popu-
lation needed cheering.
		 Meanwhile, Elegant Glass companies con-
tinued to satisfy the tastes of consumers wish-

ing “a bit more” quality and conced-
ing more cost.  Using better formulas, 
pot-based batches, and hand-process-
ing including manual pressing, blow-
ing, etching, and adding handles, feet, 
and/or stems, corporations such as 
Cambridge, Fenton, Fostoria, Morgan-
town, and New Martinsville continued 
to hold their business base.  By con-
trast, Elegant patterns retailed through

Continued on page 9
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DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar& Root Beer Bar

OLD CROWS LABOR DAY SALE SEPT 4-7
FREE AUTOGRAPHS WITH RANDY GRADISHAR 

H.O.F. LEGEND SEPT 19  11-2PMTH

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

TIMELESS TREASURES NEST HERE
Active Military & Veterans Receive 10% Discounts Every Day

Dealer Sales Throughout the Store All Month Long!
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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SEPT. 4-7: OLD CROWS Labor Day Storewide Sale 15%+ OFF. 
Join us as we celebrate Labor Day in our Golden Colorado Nest 
giveaways, dealer discounts and much more. 17120 W. Colfax 
Ave, Set 106 Golden, Colorado Call 393-973-8648. 

SEPT. 5: Paris Street Market, Open-Air, Vintage, Boutique, Arti-
san. 1st Saturday thru October. September 5th and October 5th. 
Aspen Grove, Littleton, CO. Visit www.aparisstreetmarket.com or 
call 303-877-9457.

SEPT. 5: OLD CROWS’ ANTIQUES ROAD SHOW 12-3p.m. 
(First Saturday of Every Month) 17120 W. Colfax Ave. Ste 106, 
Golden, CO. Get estimates on your favorite treasures. Talk to ex-
perts about your antiques, art, vintage and collectibles. Limit 1 
item per person, 11 to 3. Call 303-973-8648 for more info.

SEPT. 19: Randy Gradishar H.O.F. Legend at OLD CROWS, Free 
Autographs 11am-2pm LIVE AT THE CROWS at the Old Crows 
Antique Mall & Root Beer Bar, live musical performance by War-
ren Floyd 2-5pm 303-973-8648. 

Sept. 19th: Customer Appreciation Day, storewide sales, give-
aways, Outdoor Pop-up Market featuring 25+ local vendors and 
food trucks. 9am-6pm. Visit www.frontrangemerc.com or call 303-
776-6605.

SEPT. 26: ANTIQUE ATTIC SIDEWALK SALE.  Join us for a 
day of great deals, amazing bargains, one-of-a- kind items and a 
fantastic RAFFLE too! Come see what treasures you can discover! 
5500 South Simms St. between Bowles and Belleview in Littleton.

SEPT. 26: OLD CROWS SUPPORTS THE ARTS, all day long 
Saturday. Call 303-973-8648 for more information.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain His-
torical Society, Boulder County Fairgrounds, Longmont, home-
made pumpkin pies served.

Oct 17th: Outdoor Pop-up Market. Enjoy a fun day of shopping 
25+ local vendors selling vintage, antiques, collectibles, handmade 
items and more! Free to attend. 9am-3pm. Visit www.frontrange-
merc.com or call 303-776-6605.

Show Calendar: September 2026
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Calendar

Antiques | Clothing | Jewelry | Books | Furniture | Home Decor | Collectibles

Wed + Thurs 11am-5pm | Fri + Sat 11am-7pm | Sun 12-5pm

At Cat's Curiosities, we believe the best antiques have a story to tell. 
Whether you're a seasoned collector or discovering the magic of vintage 
for the first time, we're dedicated to helping you find those special pieces 

that make your home uniquely yours—the treasures people remember 
long after they’ve visited.

Denver’s Art District on Santa Fe
808 Santa Fe Drive
Denver, CO 80204

720.772.6577
email: catscurios13@gmail.com |       @catscuriosities |       @catscuriosities13



1410 S. WADSWORTH BLVD.
LAKEWOOD, CO 80232

M-SA 10AM - 6PM
SUN 11AM - 5 PM

www.trwhatknots.com
@trwhatknots

TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!
Come join our antique family — open seven days a week. 

Home to more than 45 unique antique and collectible vendors. 
Our beautiful 7,000 square-foot mall is filled with treasures waitng to be discovered!
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By Henry J. Pratt

		 More than 180 years ago in Cincin-
nati, Ohio, the publishing firm of Tru-
man and Winthrop B. Smith signed a 
textbook contract with William Holmes 
Mc-Guffey, a dour disciplinarian and rel-
atively unknown homespun philosophy 
professor. The contract obligated Mc-
Guffey to prepare six school books—a 
primer, a speller and four readers.
		 When the now-famous contract was 
approved in 1834, the United States was 
a rapidly-growing country with ever-ex-
panding western frontiers. People were 
beginning to ap-preciate the importance 
of sound public education, especially at 
the elementary level. Publishers Truman 
and Smith and Bill McGuffey were no 
exceptions.
		 With no vocal minorities or feminists 
in textbook publishing and no watchdog 
committees hovering about, McGuffey 
methodically set about fulfilling his con-
tract terms. McGuffey included in his 
textbooks what he considered most important 
for the schoolkids of yesteryear.
		 Studies show about half of America’s 
school-children in the late 1800s and early 
1900s were exposed to the living precepts of 
McGuffey’s Readers. More than 122 million of 
the McGuffey publications were sold in an 85-
year period ending in 1920, and it’s estimated 
that a billion grandparents, great-grandparents 
and great-great-grand-parents read McGuffey 

during that time. Seven million copies were 
sold between 1836 and 1850 alone—this in a 
nation then of 23 million people.
		 McGuffey’s texts and basic instruction 
methods, some teachers say now, worked in 
earlier America because of his strong belief and 
trust in the classic exhortation: “train up a child 
in the way he should go; and when he is old, he 
will not de-part from it.”
		 Under his textbook contract, mcGuffey’s 
First and Second readers successfully hit the 

print in 1836, followed by a surge of ad-
vertising hype by the publishers. the third 
and Fourth readers came out the next 
year. brother Alex mcGuffey’s the rhe-
torical Guide was published in 1844 and 
later became the Fifth and Sixth readers. 
In 1838 Alex also compiled the Speller. 
mcGuffey’s publications became the ba-
sic elementary texts in 37 states, and were 
particularly popular in the frontier west. 
However, they were little used in New 
England, where early education was still 
slanted to the gifted and privileged few.
	 Now generally taboo in children’s liter-
ature and text-  books, the mcGuffey se-
ries abounded in teaching lessons on mo-
rality. many stories were of the Horatio 
Alger bent, emphasizing to the childen, 
“When there’s a will, there’s a way.”
	 In mcGuffey’s readers respect and obe-
dience to parents and other elders were 
expected; honesty was the best policy; in-
dustry and frugality were glorified. Lying 
and profanity were soundly condemned. 
Such standards of conduct and behavior 

are often missing in today’s literature and text-
books. many of our ancestors memorized po-
etic mcGuffey lessons from yesteryear such as: 
“All that you do; Do with might. things done 
by halves; Are not done right.”
		 McGuffey was born on the western penn-
sylvania frontier in 1800, the second of a family 
of 11 children. Did his teaching methods and 
textbook contents work in the heyday of a sim-

Continued on page 9

McGuffey, Schoolmaster of America



By Anne Gilbert

		 To a generation used to sterile 
cubby hole office spaces for them 
and their computers, the Woo-
ton desks may seem an oddity. 
Strangely enough they are finding 
their way into many home offices. 
There is room for that lap top and 
spaces for all kinds of office sup-
plies. They were a popular and 
useful antique collectible in the 
late 20th  century and expensive. 
Even todays reproductions are ex-
pensive.    
          In late 19th  century America 
new businesses were opening dai-
ly. To meet their needs new types 
of furniture made strictly for offic-
es were created. The desk became 
the most important piece piece of 
furniture . It also became a status 
symbol for the wealthy.
      Of all the office furniture designed during 
the late 19th century it was the Wooton pat-
ent desk, made by William S. Wooton of Indi-
anapolis, Indiana, that was the most unique. 
It offered a miracle of storage in one compact 
place. It was expensive but that didn’t stop it 
being purchased by millionaires such as John 
D. Rockefeller and Joseph Pulitizer. However 
it came in four price grades: extra,superior,-

superior,ordinary and standard.
      Originally it was designed for railway of-
fices and business that required varied stor-
age, writing and filing in a small space.
       What made it unique were its swing-out, 
compartmented and fitted bombe doors. 
Above and below the fall-fronted writing 
surface were still more compartmented stor-
age spaces.
      The most elegant Wootons were made of 
mahogany and rosewood with incised carv-

ing. They often combined oak and 
burl oak with ornate brass hard-
ware. The less expensive versions 
were of walnut or cherry.
	 Parts were machine made 
during the 1870s in the popular 
Renaissance Revival style. By the 
1880s furniture fashions changed 
and the simple, straight lines of 
Eastlake defined the fashionable 
Wooton.
	 Popularity bred copies that 
included smaller, simpler ver-
sions that were patented. A Chi-
cago company, T.E.Gordon & Son, 
made vertical sylinder desks. The 
rounded tops and base opened 
out, offering pigeonholes, simil to 
the Wooton version.
	 There were even miniature 
Wootons made for children.       
	 CLUES: By the early 20th cen-

tury roll top desks had replaced the Wooton. 
And like the Wooton they were mass pro-
duced and reproduced. Original 19th centu-
ry Wootons still turn up at auctions. Prices 
range from $25,000 to $250,000. If you like the 
concept check auctions and eBay.
 
		 PHOTO CAPTION: 19TH  CENTURY 
Wooton “Extra Superior” desk.
		 PHOTO CREDIT: EBay
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Continued from page 7
pler America? this is best answered by saying 
that many of our great thinkers, political lead-
ers, and literary and industrial giants studied 
mcGuffey readers while growing up. these in-
cluded William Howard taft, Clarence Darrow, 
thomas edison, mark twain and Henry Ford.

  With our changing educational and social mo-
res and more intense textbook publishing com-
petition, the readers became passe in the late 
1920s. However, long-time admirers formed 
mcGuffey Societies to honor the man. mc-
Guffey was fondly referred to as “the School-
master of America.”

		 After spending 19 years as an Ohio educa-
tor, including four years as president of Ohio 
Univer-sity in Athens, mcGuffey went to the 
University of Virginia faculty. there, he quiet-
ly passed the last 28 years of his life, dying in 
1873, but his dramatic con-tribution to Ameri-
can education lives on.
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Continued from page 1
department stores such as Macy’s and through 
jewelry and gift shops, but occasionally through 
Woolworth’s and others.  One major contribu-
tion to survival and growth of the Elegant glass 
firms came when the states repealed Prohibition 
in December, 1933.  While decanters, stemware 
and steins had been produced and marketed 
since 1920, the repeal legitimized and encour-
aged lines of alcohol-related pieces.  Continu-

ous changes by these companies included new 
patterns, shapes, decorations, and, of course, 
new or renamed colors.  White (milk, Moon-
stone, Ivory, etc.) and black (Ebony) glass offer-
ings came from many of the companies, often 
as accents.  New Martinsville produced Smoke, 
a grey transparent.  Fenton in particular began 
to reheat glass pieces to create opalescence, as 
had been done by Northwood, Dugan, and Jef-
ferson glass some years earlier.  Additionally, 
Fenton introduced Blue Ridge in 1939, with a 
thin lip of cobalt glass around the top of a piece, 
heralding the extremely successful Crest piec-
es with a ribbon of contrasting color or crystal 
around the top edge in subsequent decades.
		 Among other choices, rich, deep purples, 
blues, and reds appeared in the 1930s, mostly 
in transparent pieces.  Reversing the order in 
last year’s article, we look at indigo and violet 
glass first.  Heisey Alexandrite, Fostoria Wiste-
ria, and Cambridge Heatherbloom represented 
subtle neodymium-based glass changing from 

orchid/lavender to soft blue under different 
light conditions.  Morgantown’s Lilac crossed 
over to a pale opaque.   Consolidated and 
Phoenix produced pastel purples in a number 
of Art Deco lines.  Vibrant purples appeared in 
medium to dark shades from most of the Ele-
gant Glass companies.  These included Fostoria 
Burgundy in addition to Cambridge and Mor-
gantown Amethyst, all in the Violet area of the 
spectrum.  Blue glass offerings grew, some in 
paler shades continued from the 1920s like Fos-
toria Azure, with others introduced later in the 
decade, including 1938 Cambridge Moonlight 
and Tahoe Blue.  However, dark blue seemed 
the choice of the 1930s, some bordering on the 
Indigo segment of the spectrum.  Among the 
blues were Morgantown Ritz Blue, Fenton and 
Cambridge Royal Blue, and various cobalt cre-
ations by Duncan-Miller, New Martinsville, 
Heisey, Paden City, and others.  Innovative 
Fenton offered opaque blues with streaked 

Continued on page 15
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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				  By Robert Reed
							   
		 The beautiful brooch tra-
ditionally had been one of the 
most enduring types of jewelry 
as well as one of the most var-
ied. 
		 Women have affixed these 
large and decorative ornamen-
tal pins on their clothing for 
centuries. Some brooches could 
be fashioned from cardboard or 
human hair and be fairly plain, 
or they could be adorned with 
gold and diamonds and be 
nearly priceless. 
		 By the early 19th century the brooch had 
become a true fashion statement of the rich and 
famous. Initially only the wealthiest woman 
could afford the assembly of precious stones 
and fine metals required for a proper brooch. 
The more lavish and dazzling the better. 
		 Gradually however the trend of a clever 
brooch began to extend to a wider variety of 
social classes and tastes. 
		 “The brooch was probably the most popu-
lar and widely produced form of jewelry” in the 
entire 19th century according to Stephen Giles 
author of Miller’s Jewelry Antiques Checklist. 
Accordingly, “examples offered a wide range 
of styles, materials and levels of quality.” 
	Certainly the brooch selection of that historic 
century was vast. 
		 The turquoise and diamond brooch was 

popular early in the 19th century, but other 
choices could be of solid gold with matching 
earrings, or a mixture of rubies, sapphires, and 
emeralds. 
		 Ultimately there was a world of other fash-
ionable materials too including cameo, coral, 
enamel, mosaic, painted porcelain, and pearls. 
The image of the brooch would vary widely as 
well extending from a mere cluster of jewels to 
the specific shape of a bird, flowerpot, Greek 
cross, butterfly, Egyptian beetle, or eagle. Then 
too there were widely differing designs of pin-
wheels, starbursts, loops, bows, and scrolled 
frames. 
		 By the middle of the 19th century the fash-
ion world was awash with diverging brooches 
in seemingly endless styles. 
		 In 1861 a leading women’s magazine of-

fered information to readers to 
“wishing hair made into pins.” 
The magazine assured a large 
number of orders had already 
been recently filled and ladies 
were delighted with the results. 
They added, “hair is at one the 
most delicate and lasting of our 
materials and survives us like 
love.’” 
	 At the other end of the brooch 
‘rainbow’ might be a bejeweled 
item with a domed center and an 
assortment of diamonds, opals 
and corals. Some middle and lat-
ter 19th century brooches were 

large enough to include equally attractive pen-
dant attachments in the design. In some cases 
the pendants were removable or could even be 
converted into smaller brooches themselves. 
		 At one point the prestigious Johnston and 
Company at Union Square in New York City 
offered brooch selections such as the circle of 
swallows, the diamond bow-knot, the Roman 
wreath, the Dragon and pearl, and the six-dia-
mond loop. All were advertised in the 1890s as 
“effective and tasteful ornaments,” and further 
“all of these may be worn as pendants.” 
		 Smart shops in the center of New York City 
seemed to do a thriving business in the sale 
of striking brooches near the end of the 19th 
century. Prices, at the time, ranged from $15 to 
$150 depending mostly on the use of diamonds 
instead of pearls. 

The Beautiful Brooch –
Feature
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		 Not that the popularity of the brooch need-
ed a boost, but the age of Art Nouveau did in-
deed push the jewelry item to new heights. The 
flowing lines and floral forms of the French in-
spired ‘new art’ were perfect for the brooch. 
		 Indeed the Art Nouveau movement, “had a 
dramatic effect on the styles and materials used 
for brooches,” comments author Giles. “Metal-
work designs were flowing and vegetal, with 
graceful intertwined shapes featuring floral 
and abstract motifs.” 
		 The discreet shopper might find an enam-
eled dragonfly with sapphire body, a dia-
mond-encrusted spider, or a peacock with a 
body of rubies and pluses of sapphires and 
garnets. A sprig of flowers could ‘bloom’ with 
a mixture of gold, pearl, and emerald. A bird of 
gold and turquoise could brandish eyes made 
of diamonds. 
		 Much of the Art Nouveau influence came 
from the work of French glassmaker and jew-
eler Rene Lalique. Now the lovely brooch was 
part of a movement toward nontraditional im-
ages of not only the dragonfly and spider but 
the bat and the serpent as well as clover and 
wildflowers. 

		 Louis Tiffany’s very own Tiffany and 
Company launched a department of “artis-
tic jewelry” just to keep up with the creative 
demand. 
		 Accordingly there were a multitude of 
brooch makers from the mighty to the mea-
ger. A brooch decorated with owls and frogs 
could come from Italy’s renowned Ernesto 
Pierret, or something equally unusual from 
France’s Giacinto Melillo. Eventually the 
list of those marking eloquent brooches be-
came vast and worldwide from Cartier to 
Gorham, Marcus and Company, Unger, Vev-
er, and Wiener. Other memorable maker’s 
marks included Edward Oaks, Reed and 
Barton, Margaret Rogers, Schlumberger, 
James Muirhead & Sons, and Watherston & 
Son of London. 
		 The J.H. Johnston Company offered what 
they called the Roman Gold brooch during 
the 1890s and charged extra for a diamond cen-
ter. The Empire Wreath brooch was also a big 
item. “The wreath,” noted one firm’s advertise-
ment during that decade, “appealed to seekers 
after ornamental beauty long before the time of 
the Emperor. In now using it to ornament our 
smaller silver articles, we fefel that its grace and 
simplicity gives them a lasting charm.” 
		 Art Nouveau in worldly style and in brooch 
design was closely followed by the era of Art 
Deco. While the Art Deco vogue was largely at-
tributed to the Paris Exposition of 1925, it had 
actually been fully developed much earlier in 
the 20 century. The Art Deco brooch stressed 
geometric figures and symmetrical forms and 
often made lavish use of brass, chrome and 
enamel in dazzling combinations. 
		 The Paris event itself featured over 400 jew-
elry firms worldwide and a vast assembly of 
beautiful brooches. The Cartier is said to have 
dominated the exposition with a display of 
more than 150 breath-taking items. 
		 “The case of the brooch demonstrates the 
survival of 19th century historicism in the 
1920s,” notes author Hans Nadelhoffer in the 
book, Cartier: Jewelers Extraordinary. “In ad-
dition to Persian, Chinese and Egyptian influ-
ences, the Cartier brooch during the Art Deco 
period in the form of fibula (dress clasp), was 
also to be enriched by 7th century Merovingian 
forms.” 
		 Nadelhoffer pointed out that Cartier’s 

brooch designs were based in part on the study 
of designs in museums. Moreover as early as 
1907 it was fashionable to secure a kimono or 
kaftan with a fibula brooch clasp. According to 
Nadelhoffer such an item had been featured as 
one of the wedding presents for the Queen of 
Spain. 
		 The brooch in the Art Deco tradition some-
times included molded glass with gilt and sil-
ver overlay set in brass. Amber-colored glass 
was a popular setting along with the pale-Col-
ored mineral cut of marcasite mounted on sil-
ver or white metal. 
		 In France both Cartier and Van Cleef & Ar-
pels further developed in the Art Deco period 
of the 1920s and 19305 a double clip design 
which could be separated on either side of the 
neckline, or joined together as a single brooch. 
		 Today both Art Nouveau and Art Deco de-
signs in a striking brooch are very popular with 
collectors. Typically those brooches signed or 
identified by leading maker are considerably 
more valuable than unmarked varieties.

		 Captions: 
		 1. Gold and enamel brooch, rose-cut diamond 
pansy against blue background. (Skinner Inc.)
		 2. Art Deco platinum, sapphire, and diamond 
brooch. French-cut sapphires (Skinner Inc.)
		 3. Amethyst and diamond brooch, box marked 
Jays of London. (Skinner Inc.)
		 4. Etruscan Revival gold and intaglio brooch, 
Hallmark of Ernesto Pierret, Italy. (Skinner Inc.)	
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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September 5
252nd Anniversary of the first ses-
sion of Continental Congress (1774)

September 7
Labor Day --Always first Monday in 
September

September 9
Congress renamed the nation “Unit-
ed States of America” (1776) 

 September 11
Patriot Day - 25th Anniversary of 
9/11 attacks

September 13
Always observed first Sunday after 
Labor Day Grandparents Day

September 18
Congress establishes the U.S. Air 
Force (1947)

American History
September Anniversaries

INSPIRATION

September’s 
Quote of Month
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Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th
OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More

COL
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ES
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ES TREASURES

TREASURES
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772200..555577..22556633
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques
and Primitives

Catch us in or by appointment, call ahead.

1166771100  HHwwyy  3300 330088--887744--33004455
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Blue Star
Museums
like Hotel

de Paris in
George-

town, 
Colorado,

give special
discounts to

veterans.
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April Anniversaries

MMtt..  VVeerrnnoonn  SSyymmppoossiiuumm

Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
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



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Georgetown

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  
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The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.
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Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.
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  The Hotel De Paris Museum, a site of the National Trust 
for Historic Preservation, is owned and operated by The 
National Society of the Colonial Dames of America in the 
State of Colorado. 

  The Museum is located in Georgetown, Colorado, just west 
of Denver off Interstate 70. Louis Dupuy’s legendary Hotel 
De Paris dates to the silver mining boom, when it served 
as a first-class French restaurant, showroom for traveling 
salesmen, and luxurious hotel during the Gilded Age.

 Their Mission: To collect, preserve, and share history 
associated with Louis Dupuy’s Hotel De Paris, and serve 
as a catalyst for heritage tourism in Georgetown, Colorado.
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Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques
and Primitives

Catch us in or by appointment, call ahead.

1166771100  HHwwyy  3300 330088--887744--33004455
CChhaappppeellll  NNEE II--8800  EExxiitt  8855

Blue Star
Museums
like Hotel

de Paris in
George-

town, 
Colorado,

give special
discounts to

veterans.

AAmmeerriiccaann  HHiissttoorryy  
April Anniversaries

MMtt..  VVeerrnnoonn  SSyymmppoossiiuumm

Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    


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 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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Collectibles

Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly Street
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Light up your home from dim to dazzling!

Ship Shape Antiques Shore Up Collections

By Anne Gilbert
 
		 Items related to ships and sailor crafts-
manship have never lost their appeal to col-
lectors. This is especially true when items 
have been made by men at sea from whales 
teeth and bone into what is known as scrim-
shaw. The same holds true with ships parts 
and decorative objects made by 18th and 19th 
century American craftsmen. Among the rar-
est examples are ships’ figureheads carved in 
many forms such as female busts. When they 

come to auction prices can range from $7,000 
up.
		 While these days some of the best exam-
ples are in museums, such as the Mariners’ 
Museum in Newport News, VA., opportuni-
ties come up at Americana auctions held by 
Skinner Galleries, in Marlborough, MA.
		 Knowing seafaring terms for items is a 
must. For example, a billethead, is a scroll 
form, similar to Ionic and Corinthian capitals 
and were often used in place of a figurehead 
on the ships’ prow. They ranged in size from 
six feet up. Carved rosettes and acanthus 
leaves were the usual carved decorations. 
Often they replaced a damaged figurehead. 
They were used from 1830 to 1880.
		 Sailors did their carving with anything 
from jackknives to sail needles. The lower 
jaw of a medium-sized whale had approxi-
mately 50 teeth from four to ten inches long. 
After the design was etched, lampblack 
with a varnish fixative was rubbed over it, 
then wiped away, leaving the finish picture 
blacked in. When tinted with color pigments 
they are even more desirable as miniature 
works of art.
		 Practical items were also carved from 
whale bone such as sewing stands, salt dips 
and kitchen utensils. On the romantic side, 
sailors often created valentines from sea-
shells and placed in a wooden frame.
		 CLUES: Faking of scrimshaw items has 

been going on for decades. Beware of signed 
pieces since scrimshaw was rarely signed. 
An old whale tooth should have a soft beige, 
patina. Since tinted scrimshaw is more valu-
able, many blackened pieces have been re-
cently tinted. Some scrimshaw is being made 
of tinted plastic. Under ultraviolet light 
whale ivory glows. Plastic doesn’t.
		 There are many reproductions of ships’ 
figureheads. Authentic ones were made of 
oak and pine.
	Many small examples of old ship parts come 
to auction and would be an affordable begin-
ning collection.
		 Research and museum visits are a must.

		 Photo Captions: (1) Polychrome ships’ 
figurehead. C. 1830-40, sold At Skinner auc-
tion in 2014 for $7,995. (2) Cased shell work 
sailors valentine. Sold, 2015 for $2,337 at 
Skinner auctions.

Family owned and operated.

27886 Meadow Dr, Unit B1, Evergreen, CO 80439
Wednesday - Saturday 10-4

303-903-8530

prizeemporiumllc@gmail.com
prizeemporium.com
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Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

The 1930s Collectible Colors Continued . . . 

		 Our August What Is 
It fooled a lot of people. 
So many thought it was a 
glass
caster which was put un-
der a furniture leg to pro-
tect the floor. It is actually 
a salt dish.
		 Time was when the 
salt cellar or salt dish hon-
ored the table on which it 
sat, and also honored the 
person who sat before it.
		 Centuries ago salt 
was considered a very valued item. 
It was costly, but considered a choice 
seasoning for meals. Typically the salt 
sat in a single dish at the head of the 
table. The honor of sitting at the head 
of the table above the salt was then 
given to the most distinguished per-
son or persons at the dining table.

		 Much later Victorians would 
provide individual salt cellars in the 
quest for elegant dining. Some the 
finest examples may be made of sil-
ver, but most were fashioned from a 
variety of glass. Today some salt cel-
lars are prized by collectors and can 
even be found offered at major auc-
tion houses.

August’s What Is It?

Send your answers to the What Is It contest, postmarked by September 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

September’s What Is It?

Continued from page 9
Periwinkle and soft Pekin, while Cambridge 
countered with icy Windsor Blue.  Aquamarine 
and teal, more commonly made by a couple of 
“Depression” firms, straddled the green and 
blue lines, including Stiegel Green by Fenton.
		 Greens came in many shades and inten-
sities, with most companies including Con-
solidated offering paler greens.  Fenton made 
opaque malachite-like Mongolian Green and 
pale Jade (also made by Beaumont).  Transpar-
ent greens ranged from rich medium offerings 
by New Martinsville, Paden City, Fostoria (Em-
pire Green), and Cambridge (Forest Green) to 
Morgantown’s deep, shadowy Stiegel Green.  
Next in the rainbow is yellow, with which I 

have included Amber for simplification.  Many 
firms continued these colors from the 1920s.  
Consolidated/Phoenix offered pastel yellow 
and Honey (amber); Cambridge Gold Krystol 
(yellow), amber, and 1938 Mocha; Heisey Saha-
ra (yellow) and amber; Fostoria and West Vir-
ginia Specialty Glass Topaz (yellow); Central, 
Fenton, New Martinsville, and others mainly 
amber.  
		 From those colors we move to orange, pink, 
and red.  Orange remained rare, the most nota-
ble being very pricey Heisey Tangerine, while 
Cambridge experimented with but did not put 
orange into regular production.  Pink colors 
flourished:  Cambridge Peach-blo, Dianthus, 
and 1938 LaRosa; Fenton and Fostoria Rose; 

while New Martinsville, Paden City, and oth-
ers made various pink pieces.  A pink variation 
came in the 1930s when Cambridge (and Hen-
ry Hellmers) introduced flesh-toned opaques 
Crown Tuscan and Coral.  Hellmers also devel-
oped a similar Aladdin Alacite mixture later in 
the decade, but with uranium salts included.  
About 1939, Fenton began making a Cranberry 
color, which would become a major company 
boost throughout its extended future.  Among 
transparent “red-reds” were ruby shades by 
Duncan-Miller, Fenton, Fostoria, New Martins-
ville, Paden City, and West Virginia Specialty 
Glass.  Cambridge attached the label Carmen 
to their “full-bodied” red.  Morgantown used 
Spanish Red.  Variation among these reds 
was substantial, from deep crimson to sullen 
blood red.  Fenton 
reissued opaque 
Mandarin Red in a 
number of stunning 
decorative pieces.
		 We hope you 
cruise malls, shops, 
and shows in Colo-
rado and adjoining 
states.  Enrich your 
lives with color, 
beauty, and a bit of 
history.
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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Happy Easter!
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Great Fall Specials!
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


