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The 1930s Collectible Colors
Change During the Great Depression

By Tom Cotter o —

This article continues my explo-
ration into the grand era of color in
the U.S. glass industry between 1920
and 1940 (see Mountain States Col- |
lector, September, 2018, The Colorful
20s). What could possibly happen
to the U.S. glass industry during the
Great Depression? Disaster? Lack of
creativity and color? Hardly. While
many companies within the indus-
try declined, went out of business,
or merged with others, glass firms
evolved and even flourished in some instances.
Other writers and I distinguish between less
expensive, true “Depression Glass” and more
costly and normally higher quality “Elegant
Glass”.

The term “Depression Glass” is now iden-
tified with inexpensive machine-produced,
high-volume, “continuous tank” glass. A
major innovation came along at the just the
right time in 1928, as Jeannette Glass perfect-
ed the methodology for making mass produc-
tion tank-based glass. Aptly, the “Adams to
Windsor Depression” patterns begin and end
with Jeannette designs. Even as Pattern Glass
makers mimicked American Brilliant cut glass
during the Victorian EFra, Depression ware
makers included patterns in their mold to im-
itate “Elegant Glass” fine etchings. This gave
us dozens of lines like Cherry Blossom, Patri-

s
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cian (Spoke), and Sylvan (Parrot). While pinks,
greens, ambers, and yellows comprised many
offerings, a host of other colors included ruby,
shades of blue, ultramarine, teal, amethyst
and opaque colors in black, white, (Monax,
Cremax, Vitrock, and milk), blue (Delphite),
green (Jadeite/Jade), and solid pinks. At times,
glass appeared as premiums in boxes of cere-
al, bags of flour, and everyday purchases such
as toothpaste. Movie theaters and gas stations
gave out glass as premiums. During the 1930s,
Woolworth’s and other “five and dime” stores
sold Depression Glass at affordable prices to
brighten U.S. homes. Hazel Atlas, Hocking,
Lancaster, L.E. Smith, and others brought col-
or and interest to kitchens, dining rooms, and
bedrooms throughout the U.S. when the popu-
lation needed cheering.

Meanwhile, Elegant Glass companies con-
tinued to satisfy the tastes of consumers wish-
ing “a bit more” quality and conced-
ing more cost. Using better formulas,
pot-based batches, and hand-process-
ing including manual pressing, blow-
ing, etching, and adding handles, feet,
and/or stems, corporations such as
Cambridge, Fenton, Fostoria, Morgan-
town, and New Martinsville continued
to hold their business base. By con-
trast, Elegant patterns retailed through

Continued on page 9
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5501 S. Broadwayy ‘bntletnn. co ama

It's hot outside but you can treat yourself to some

cool retail therapy at the Gallery. Our Miles of Aisles of
Fabulous Finds are loaded with inventory and our 285
dealers stock daily. Get your creative on and refurbish a
vintage item for your home. Or find that missing piece
for your collection.

We have garden finds for your outdoor spaces like
statuary, trellises, wrought iron furniture and garden
pots. Add a mid-mod dash with colorful furniture or a
distinctive decor element.

We are Denver’s largest antique mall with over 50,000
cool square feet. Beat the heat and stop by!

STARTS FRIDAY é&¢ SEPTEMBEH 4

303-794-8100

I P Mon-Sat

Weddings, birthdays or 10am-6pm
hostess gifts—a Gallery Y Sunday
Gift Card is the perfect 0 g Noon-6pm

giﬂ: for anyone. W Littletan Blvd
!

Layaways and all major s - 5501 S. Broadway e Littleton, CO 80121
. S | DISCOVER .
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OLD CROWS LABOR DAY SALE SEPT 4-7

FREE AUTOGRAPHS WITH RANDY GRADISHAR
H.O.F. LEGEND SEPT 19TH 11- 2PM

gl Actlve Military & Veterans Receive 10% Discounts Every Day

©* 17120 W. COLFAX AVE. STE 106 GOLDEN, CO
o f 303-973-8648 (©
CE www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM
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ARVADA

primitives, shabby chic,
Western, Native American,
home decor & more...

Over 70 dealers with a wide variety
of antiques, vintage furnishings,
glassware, jewelry, collectibles,

Homestead ﬂlnttques

6530 Wadsworth Blvd., Suitel130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth
www.homesteadantiquemall.net Ei
720-484-3644 Open 7 Days a Week, 10am - 6pm
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of Arvada
Best Antique Mall

1n Arvada

4 SEPTEMBER 2026 — Mountain States Collector

www.mountainstatescollector.com



CALENDAR

Show Calendar: September 2026

SEPT. 4-7: OLD CROWS Labor Day Storewide Sale 15%+ OFFE.
Join us as we celebrate Labor Day in our Golden Colorado Nest
giveaways, dealer discounts and much more. 17120 W. Colfax
Ave, Set 106 Golden, Colorado Call 393-973-8648.

SEPT. 5: Paris Street Market, Open-Air, Vintage, Boutique, Arti-
san. 1st Saturday thru October. September 5th and October 5th.

Aspen Grove, Littleton, CO. Visit www.aparisstreetmarket.com or
call 303-877-9457.

The Loveland Lions Club Presents
Colorado's Largest Toy Show
TIMBER DAN TOY SHOW
of Collectible & Vintage Toys

Saturday, October 3, 2026

9am. to 3 p.m.

Pedersen Toyota Center
MNorth and South Halls

The Ranch Events Complex
5280 Arena Cirele, Loveland CO
OVER 95 DEALRS FROM 7 STATES DISPLAYING 270+ TABLES

Farm toys, die-cast racing, Star Wars and Star Trek, Hot

Wheels, Matchbox, Tonka, large pressed steel, tin litho,
windup, pedals, Gl Joe, cast iron, airplanes, construction,
games, models, advertising, promos, dolls.

Thousands of toys and other good stuff.

Admission: Adults 85 - Children 12 and under -Free
Early Bird Floor Rights $10, 7 am. - 9 a.m., Saturday

Contact: Sherlyn Sampson, 970-663-9392
E-mail: sks80538Fgmail.com
Website: www.lovelandlionsclub.com
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SEPT. 5: OLD CROWS’ ANTIQUES ROAD SHOW 12-3p.m.
(First Saturday of Every Month) 17120 W. Colfax Ave. Ste 106,
Golden, CO. Get estimates on your favorite treasures. Talk to ex-

perts about your antiques, art, vintage and collectibles. Limit 1
item per person, 11 to 3. Call 303-973-8648 for more info.

SEPT. 19: Randy Gradishar H.O.F. Legend at OLD CROWS, Free
Autographs 11am-2pm LIVE AT THE CROWS at the Old Crows
Antique Mall & Root Beer Bar, live musical performance by War-
ren Floyd 2-5pm 303-973-8648.

Sept. 19th: Customer Appreciation Day, storewide sales, give-
aways, Outdoor Pop-up Market featuring 25+ local vendors and
food trucks. 9am-6pm. Visit www.frontrangemerc.com or call 303-
776-6605.

SEPT. 26: ANTIQUE ATTIC SIDEWALK SALE. Join us for a
day of great deals, amazing bargains, one-of-a- kind items and a
fantastic RAFFLE too! Come see what treasures you can discover!
5500 South Simms St. between Bowles and Belleview in Littleton.

SEPT. 26: OLD CROWS SUPPORTS THE ARTS, all day long
Saturday. Call 303-973-8648 for more information.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain His-
torical Society, Boulder County Fairgrounds, Longmont, home-
made pumpkin pies served.

Oct 17th: Outdoor Pop-up Market. Enjoy a fun day of shopping
25+ local vendors selling vintage, antiques, collectibles, handmade
items and more! Free to attend. 9am-3pm. Visit www.frontrange-
merc.com or call 303-776-6605.
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CAT'S CURIOSITIES
antiques = vintage = curios

O

Antiques | Clothing | Jewelry | Books | Furniture | Home Decor | Collectibles

Wed + Thurs TTam-5pm | Fri + Sat Tlam-7pm | Sun 12-5pm

At Cat's Curiosities, we believe the best antiques have a story to tell.
Whether you're a seasoned collector or discovering the magic of vintage
for the first time, we're dedicated to helping you find those special pieces
that make your home uniquely yours—the treasures people remember
long after they've visited.

Denver's Art District on Santa Fe
808 Santa Fe Drive
Denver, CO 80204

720.772.6577

email: catscuriosi3@gmail.com | @ @catscuriosities | ©@@catscuriositiesl3
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Preserving History, One Relic at a Time!

Come join our antique family — open seven days a week.
Home to more than 45 unique antique and collectible vendors.
Our beautiful 7,000 square-foot mall s filled with treasures waitng to be discovered!
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1410 S. WADSWORTH BLVD. . TIMELESS RELICS . www.trwhatknots.com
LAKEWOOD, CO 80232 & WHAT-KNOTS etrwhatknots
M-SA 10AM - 6PM NN\ C :
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BACK To SCHOOL

McGuffey, Schoolmaster of America

By Henry J. Pratt

More than 180 years ago in Cincin- §
nati, Ohio, the publishing firm of Tru-
man and Winthrop B. Smith signed a
textbook contract with William Holmes
Mc-Guffey, a dour disciplinarian and rel-
atively unknown homespun philosophy
professor. The contract obligated Mc-
Guffey to prepare six school books—a
primer, a speller and four readers.

When the now-famous contract was
approved in 1834, the United States was
a rapidly-growing country with ever-ex- |
panding western frontiers. People were
beginning to ap-preciate the importance
of sound public education, especially at
the elementary level. Publishers Truman
and Smith and Bill McGuffey were no
exceptions.

With no vocal minorities or feminists |
in textbook publishing and no watchdog
committees hovering about, McGuffey
methodically set about fulfilling his con-
tract terms. McGuffey included in his
textbooks what he considered most important
for the schoolkids of yesteryear.

Studies show about half of America’s
school-children in the late 1800s and early
1900s were exposed to the living precepts of
McGuffey’s Readers. More than 122 million of
the McGuffey publications were sold in an 85-
year period ending in 1920, and it’s estimated
that a billion grandparents, great-grandparents
and great-great-grand-parents read McGuffey

'}I!H“LI

el A

during that time. Seven million copies were
sold between 1836 and 1850 alone—this in a
nation then of 23 million people.

McGuffey’s texts and basic instruction
methods, some teachers say now, worked in
earlier America because of his strong belief and
trust in the classic exhortation: “train up a child
in the way he should go; and when he is old, he
will not de-part from it.”

Under his textbook contract, mcGuffey’s
First and Second readers successfully hit the

print in 1836, followed by a surge of ad-
vertising hype by the publishers. the third
and Fourth readers came out the next
. year. brother Alex mcGuffey’s the rhe-
torical Guide was published in 1844 and
later became the Fifth and Sixth readers.
. In 1838 Alex also compiled the Speller.
| mcGuffey’s publications became the ba-
sic elementary texts in 37 states, and were
particularly popular in the frontier west.
However, they were little used in New
England, where early education was still
slanted to the gifted and privileged few.

Now generally taboo in children’s liter-
ature and text- books, the mcGuffey se-
ries abounded in teaching lessons on mo-
rality. many stories were of the Horatio
Alger bent, emphasizing to the childen,
i “When there’s a will, there’s a way.”

In mcGuffey’s readers respect and obe-
dience to parents and other elders were
expected; honesty was the best policy; in-
dustry and frugality were glorified. Lying
and profanity were soundly condemned.
Such standards of conduct and behavior
are often missing in today’s literature and text-
books. many of our ancestors memorized po-
etic mcGuffey lessons from yesteryear such as:
“All that you do; Do with might. things done
by halves; Are not done right.”

McGuffey was born on the western penn-
sylvania frontier in 1800, the second of a family
of 11 children. Did his teaching methods and
textbook contents work in the heyday of a sim-
Continued on page 9
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13788 Pacific Circle
Mead, Colorado

303-532-6496

Located Right off I-25 at Hwy 66

www. sugarmlllmead.com | @Sugarmilimead on

Open 7 Days a Week
Sun 10:30 am-5 pm | Mon—Thu 10:30 am-6 pm
Fri-Sat 10 am-6 pm

Sugar Mill Antiques & Vintage Depot
Northern Colorado’s premier shopping
destination with 100+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!
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ANTIQUE DETECTIVE

Pricey Wooton Desks Old and New Still Attract Buyers

By Anne Gilbert

To a generation used to sterile
cubby hole office spaces for them
and their computers, the Woo-
ton desks may seem an oddity.
Strangely enough they are finding
their way into many home offices.
There is room for that lap top and
spaces for all kinds of office sup-
plies. They were a popular and
useful antique collectible in the
late 20th century and expensive.
Even todays reproductions are ex-
pensive.

In late 19th century America
new businesses were opening dai-
ly. To meet their needs new types
of furniture made strictly for offic-
es were created. The desk became
the most important piece piece of
furniture . It also became a status
symbol for the wealthy.

Of all the office furniture designed during
the late 19th century it was the Wooton pat-
ent desk, made by William S. Wooton of Indi-
anapolis, Indiana, that was the most unique.
It offered a miracle of storage in one compact
place. It was expensive but that didn’t stop it
being purchased by millionaires such as John
D. Rockefeller and Joseph Pulitizer. However
it came in four price grades: extra,superior,-

superior,ordinary and standard.

Originally it was designed for railway of-
fices and business that required varied stor-
age, writing and filing in a small space.

What made it unique were its swing-out,
compartmented and fitted bombe doors.
Above and below the fall-fronted writing
surface were still more compartmented stor-
age spaces.

The most elegant Wootons were made of
mahogany and rosewood with incised carv-

ing. They often combined oak and
burl oak with ornate brass hard-
ware. The less expensive versions
were of walnut or cherry.

Parts were machine made
during the 1870s in the popular
Renaissance Revival style. By the
1880s furniture fashions changed
and the simple, straight lines of
Eastlake defined the fashionable
Wooton.

Popularity bred copies that
included smaller, simpler ver-
sions that were patented. A Chi-
cago company, T.E.Gordon & Son,
made vertical sylinder desks. The
rounded tops and base opened
out, offering pigeonholes, simil to
the Wooton version.

There were even miniature
Wootons made for children.

CLUES: By the early 20th cen-
tury roll top desks had replaced the Wooton.
And like the Wooton they were mass pro-
duced and reproduced. Original 19th centu-
ry Wootons still turn up at auctions. Prices
range from $25,000 to $250,000. If you like the
concept check auctions and eBay.

PHOTO CAPTION: 19TH CENTURY
Wooton “Extra Superior” desk.
PHOTO CREDIT: EBay

LITTLETON
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Visit us at Aspen Grove Shopping Center
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LITTLETON'S NEWEST ANTIQUE STORE

Contact us at: antiqueatticinfo@gmail.com .E
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Jewelry & Watches, Collectibles & Memorabilia, Vintage Furniture
Military Memorabilia, Art & Prints, Vintage Clothing & Accessories
Home Decor ltems, Books & Ephemera, Glassware & Pottery
Silverware & Metalware, Rocks & Mining, Books & Comics, Vintage Toys
Country, Cottage & Farmhouse, Hand Painted & Hand Made ltems

Tuesday-Saturday 11a-8p  www.AntiquesAttics.com
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FEATURE

McGuffey, Schoolmaster of America Continued . ..

Continued from page 7

pler America? this is best answered by saying
that many of our great thinkers, political lead-
ers, and literary and industrial giants studied
mcGuffey readers while growing up. these in-
cluded William Howard taft, Clarence Darrow,
thomas edison, mark twain and Henry Ford.

With our changing educational and social mo-
res and more intense textbook publishing com-
petition, the readers became passe in the late
1920s. However, long-time admirers formed
mcGuffey Societies to honor the man. mc-
Guffey was fondly referred to as “the School-
master of America.”

After spending 19 years as an Ohio educa-
tor, including four years as president of Ohio
Univer-sity in Athens, mcGuffey went to the
University of Virginia faculty. there, he quiet-
ly passed the last 28 years of his life, dying in
1873, but his dramatic con-tribution to Ameri-
can education lives on.

The 1930s Collectible Colors Continued . . .

Continued from page 1

department stores such as Macy’s and through
jewelry and gift shops, but occasionally through
Woolworth’s and others. One major contribu-
tion to survival and growth of the Elegant glass
firms came when the states repealed Prohibition
in December, 1933. While decanters, stemware
and steins had been produced and marketed
since 1920, the repeal legitimized and encour-
aged lines of alcohol-related pieces. Continu-

ous changes by these companies included new
patterns, shapes, decorations, and, of course,
new or renamed colors. White (milk, Moon-
stone, Ivory, etc.) and black (Ebony) glass offer-
ings came from many of the companies, often
as accents. New Martinsville produced Smoke,
a grey transparent. Fenton in particular began
to reheat glass pieces to create opalescence, as
had been done by Northwood, Dugan, and Jef-
ferson glass some years earlier. Additionally,
Fenton introduced Blue Ridge in 1939, with a
thin lip of cobalt glass around the top of a piece,
heralding the extremely successful Crest piec-
es with a ribbon of contrasting color or crystal
around the top edge in subsequent decades.
Among other choices, rich, deep purples,
blues, and reds appeared in the 1930s, mostly
in transparent pieces. Reversing the order in
last year’s article, we look at indigo and violet
glass first. Heisey Alexandrite, Fostoria Wiste-
ria, and Cambridge Heatherbloom represented
subtle neodymium-based glass changing from

orchid /lavender to soft blue under different
light conditions. Morgantown’s Lilac crossed
over to a pale opaque. Consolidated and
Phoenix produced pastel purples in a number
of Art Deco lines. Vibrant purples appeared in
medium to dark shades from most of the Ele-
gant Glass companies. These included Fostoria
Burgundy in addition to Cambridge and Mor-
gantown Amethyst, all in the Violet area of the
spectrum. Blue glass offerings grew, some in
paler shades continued from the 1920s like Fos-
toria Azure, with others introduced later in the
decade, including 1938 Cambridge Moonlight
and Tahoe Blue. However, dark blue seemed
the choice of the 1930s, some bordering on the
Indigo segment of the spectrum. Among the
blues were Morgantown Ritz Blue, Fenton and
Cambridge Royal Blue, and various cobalt cre-
ations by Duncan-Miller, New Martinsville,
Heisey, Paden City, and others. Innovative
Fenton offered opaque blues with streaked

Continued on page 15

LONGMONT

VOTED BEST OF LONGMONT

FRONT RANGE
MERCANTILE

Over 20,000 sq ft of shopping

ANTIQUES . VINTAGE
GIFTS « FURNITURE
COLLECTIBLES & MORE

Saturday Outdoor Markets
Sept. 19 & Oct. 17

1201 S Sunset St.
Longmont CO 80501
M-Sat 9-6 Closed Sundays
NEW ARRIVALS DAILY
@frontrangemercantile
www.frontrangemerc.com

MENTION THIS AD FOR A FREE CARAMEL

www.mountainstatescollector.com
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By Robert Reed

The beautiful brooch tra-
ditionally had been one of the
most enduring types of jewelry
as well as one of the most var-
ied.

Women have affixed these
large and decorative ornamen-
tal pins on their clothing for
centuries. Some brooches could
be fashioned from cardboard or
human hair and be fairly plain,
or they could be adorned with
gold and diamonds and be
nearly priceless.

By the early 19th century the brooch had
become a true fashion statement of the rich and
famous. Initially only the wealthiest woman
could afford the assembly of precious stones
and fine metals required for a proper brooch.
The more lavish and dazzling the better.

Gradually however the trend of a clever
brooch began to extend to a wider variety of
social classes and tastes.

“The brooch was probably the most popu-
lar and widely produced form of jewelry” in the
entire 19th century according to Stephen Giles
author of Miller’s Jewelry Antiques Checklist.
Accordingly, “examples offered a wide range
of styles, materials and levels of quality.”
Certainly the brooch selection of that historic
century was vast.

The turquoise and diamond brooch was

FEATURE

The Beautlful Brooch —

popular early in the 19th century, but other
choices could be of solid gold with matching
earrings, or a mixture of rubies, sapphires, and
emeralds.

Ultimately there was a world of other fash-
ionable materials too including cameo, coral,
enamel, mosaic, painted porcelain, and pearls.
The image of the brooch would vary widely as
well extending from a mere cluster of jewels to
the specific shape of a bird, flowerpot, Greek
cross, butterfly, Egyptian beetle, or eagle. Then
too there were widely differing designs of pin-
wheels, starbursts, loops, bows, and scrolled
frames.

By the middle of the 19th century the fash-
ion world was awash with diverging brooches
in seemingly endless styles.

In 1861 a leading women’s magazine of-

fered information to readers to

“wishing hair made into pins.”
The magazine assured a large
number of orders had already
been recently filled and ladies
were delighted with the results.
They added, “hair is at one the
most delicate and lasting of our
materials and survives us like
love.”

At the other end of the brooch
‘rainbow’ might be a bejeweled
item with a domed center and an
assortment of diamonds, opals
and corals. Some middle and lat-
ter 19th century brooches were
large enough to include equally attractive pen-
dant attachments in the design. In some cases
the pendants were removable or could even be
converted into smaller brooches themselves.

At one point the prestigious Johnston and
Company at Union Square in New York City
offered brooch selections such as the circle of
swallows, the diamond bow-knot, the Roman
wreath, the Dragon and pearl, and the six-dia-
mond loop. All were advertised in the 1890s as
“effective and tasteful ornaments,” and further
“all of these may be worn as pendants.”

Smart shops in the center of New York City
seemed to do a thriving business in the sale
of striking brooches near the end of the 19th
century. Prices, at the time, ranged from $15 to
$150 depending mostly on the use of diamonds
instead of pearls.

NORTHGLENN

old Wagon Antique Mall

Come Shop With Us —Up to 100 Dealers To Choose From
T oys, Clocks, Glass, Furniture, Collectibles, Books

10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

10685 Melody Dr.
Northglenn, Colorado
1-25/104th
Check for Available Space
303-280-8114

STOREWIDE
SALES

Like us on
Facebook

https://oldwagon.wixsite.com/antique

Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

SUBSCRIBE

to the Collector Online
www.mountainstatescollector.com

YT ;- XL TH .-
Dates of Show:
City, State:
Name of Show or Event:
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1
1
1
1
1
1
1
1
1
1
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Other Info:

Shows, Auctions,
Estate Sales and Event

Calendar listings are
FREE with your
display ad. Club News
and Museum News
also welcome.

Send information about advertising.

For more information,
call 720-276-2777.

Mail coupon and check to: Spree Enterprises, Inc.,
P.O. Box 1003, Bailey, CO 80421-1003
Deadline: The 20th of the month before the next issue.

Looking for past issues? Download them anytime via
the ‘PDF Editions’ link on our homepage.
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So Many And So Special

Not that the popularity of the brooch need-
ed a boost, but the age of Art Nouveau did in-
deed push the jewelry item to new heights. The
flowing lines and floral forms of the French in-
spired ‘new art’ were perfect for the brooch.

Indeed the Art Nouveau movement, “had a
dramatic effect on the styles and materials used
for brooches,” comments author Giles. “Metal-
work designs were flowing and vegetal, with
graceful intertwined shapes featuring floral
and abstract motifs.”

The discreet shopper might find an enam-
eled dragonfly with sapphire body, a dia-
mond-encrusted spider, or a peacock with a
body of rubies and pluses of sapphires and
garnets. A sprig of flowers could ‘bloom” with
a mixture of gold, pearl, and emerald. A bird of
gold and turquoise could brandish eyes made
of diamonds.

Much of the Art Nouveau influence came
from the work of French glassmaker and jew-
eler Rene Lalique. Now the lovely brooch was
part of a movement toward nontraditional im-
ages of not only the dragonfly and spider but
the bat and the serpent as well as clover and
wildflowers.

T ey
1

Louis Tiffany’s very own Tiffany and
Company launched a department of “artis-
tic jewelry” just to keep up with the creative
demand.

Accordingly there were a multitude of
brooch makers from the mighty to the mea-
ger. A brooch decorated with owls and frogs
could come from Italy’s renowned Ernesto
Pierret, or something equally unusual from
France’s Giacinto Melillo. Eventually the
list of those marking eloquent brooches be-
came vast and worldwide from Cartier to
Gorham, Marcus and Company, Unger, Vev-
er, and Wiener. Other memorable maker’s
marks included Edward Oaks, Reed and
Barton, Margaret Rogers, Schlumberger,
James Muirhead & Sons, and Watherston &
Son of London.

The J.H. Johnston Company offered what
they called the Roman Gold brooch during
the 1890s and charged extra for a diamond cen-
ter. The Empire Wreath brooch was also a big
item. “The wreath,” noted one firm’s advertise-
ment during that decade, “appealed to seekers
after ornamental beauty long before the time of
the Emperor. In now using it to ornament our
smaller silver articles, we fefel that its grace and
simplicity gives them a lasting charm.”

ArtNouveau in worldly style and in brooch
design was closely followed by the era of Art
Deco. While the Art Deco vogue was largely at-
tributed to the Paris Exposition of 1925, it had
actually been fully developed much earlier in
the 20 century. The Art Deco brooch stressed
geometric figures and symmetrical forms and
often made lavish use of brass, chrome and
enamel in dazzling combinations.

The Paris event itself featured over 400 jew-
elry firms worldwide and a vast assembly of
beautiful brooches. The Cartier is said to have
dominated the exposition with a display of
more than 150 breath-taking items.

“The case of the brooch demonstrates the
survival of 19th century historicism in the
1920s,” notes author Hans Nadelhoffer in the
book, Cartier: Jewelers Extraordinary. “In ad-
dition to Persian, Chinese and Egyptian influ-
ences, the Cartier brooch during the Art Deco
period in the form of fibula (dress clasp), was
also to be enriched by 7th century Merovingian
forms.”

Nadelhoffer pointed out that Cartier’s

brooch designs were based in part on the study
of designs in museums. Moreover as early as
1907 it was fashionable to secure a kimono or
kaftan with a fibula brooch clasp. According to
Nadelhoffer such an item had been featured as
one of the wedding presents for the Queen of
Spain.

The brooch in the Art Deco tradition some-
times included molded glass with gilt and sil-
ver overlay set in brass. Amber-colored glass
was a popular setting along with the pale-Col-
ored mineral cut of marcasite mounted on sil-
ver or white metal.

In France both Cartier and Van Cleef & Ar-
pels further developed in the Art Deco period
of the 1920s and 19305 a double clip design
which could be separated on either side of the
neckline, or joined together as a single brooch.

Today both Art Nouveau and Art Deco de-
signs in a striking brooch are very popular with
collectors. Typically those brooches signed or
identified by leading maker are considerably
more valuable than unmarked varieties.

Captions:

1. Gold and enamel brooch, rose-cut diamond
pansy against blue background. (Skinner Inc.)

2. Art Deco platinum, sapphire, and diamond
brooch. French-cut sapphires (Skinner Inc.)

3. Amethyst and diamond brooch, box marked
Jays of London. (Skinner Inc.)

4. Etruscan Revival gold and intaglio brooch,
Hallmark of Ernesto Pierret, Italy. (Skinner Inc.)
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COLLECTIBLES

Ship Shape Antiques Shore Up Collections

By Anne Gilbert

Items related to ships and sailor crafts-
manship have never lost their appeal to col-
lectors. This is especially true when items
have been made by men at sea from whales
teeth and bone into what is known as scrim-
shaw. The same holds true with ships parts
and decorative objects made by 18th and 19th
century American craftsmen. Among the rar-
est examples are ships’ figureheads carved in
many forms such as female busts. When they

come to auction prices can range from $7,000
up.
While these days some of the best exam-
ples are in museums, such as the Mariners’
Museum in Newport News, VA., opportuni-
ties come up at Americana auctions held by
Skinner Galleries, in Marlborough, MA.

Knowing seafaring terms for items is a
must. For example, a billethead, is a scroll
form, similar to Ionic and Corinthian capitals
and were often used in place of a figurehead
on the ships’ prow. They ranged in size from
six feet up. Carved rosettes and acanthus
leaves were the usual carved decorations.
Often they replaced a damaged figurehead.
They were used from 1830 to 1880.

Sailors did their carving with anything
from jackknives to sail needles. The lower
jaw of a medium-sized whale had approxi-
mately 50 teeth from four to ten inches long.
After the design was etched, lampblack
with a varnish fixative was rubbed over it,
then wiped away, leaving the finish picture
blacked in. When tinted with color pigments
they are even more desirable as miniature
works of art.

Practical items were also carved from
whale bone such as sewing stands, salt dips
and kitchen utensils. On the romantic side,
sailors often created valentines from sea-
shells and placed in a wooden frame.

CLUES: Faking of scrimshaw items has

been going on for decades. Beware of signed
pieces since scrimshaw was rarely signed.
An old whale tooth should have a soft beige,
patina. Since tinted scrimshaw is more valu-
able, many blackened pieces have been re-
cently tinted. Some scrimshaw is being made
of tinted plastic. Under ultraviolet light
whale ivory glows. Plastic doesn’t.

There are many reproductions of ships’
figureheads. Authentic ones were made of
oak and pine.

Many small examples of old ship parts come
to auction and would be an affordable begin-
ning collection.

Research and museum visits are a must.

Photo Captions: (1) Polychrome ships’
figurehead. C. 1830-40, sold At Skinner auc-
tion in 2014 for $7,995. (2) Cased shell work
sailors valentine. Sold, 2015 for $2,337 at
Skinner auctions.
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ANTIQUE - VINTAGE - UPCYCLE

Cr

303-903-8530
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T

Family owned and operated.

27886 Meadow Dr, Unit BI, Evergreen, CO 80439
Wednesday - Saturday I0-4

prizeemporiumllc@gmail.com
prizeemporium.com

"X

Fine Collectibles, Jewelry,
Home Goods and More.

BLUE ROOM RDF TAGGED ITEMS ONLY
Proceeds benefit Children's Hospital Colorado.

And There’s More Good News

La Cache is getting fresh new look.

A renovation launches beginning Dec. 24
when the store is closed for the holidays.
The projected reopening date is April 1, 2027,

400 N. Downing 5t. @ Denver, CO 80218 = (303) 871-9605

An Extraordinary Consignment Store

50% OFF
SEPT 21-OCT 3

Visit us
Mon-Sat10to 4

corner of Holly & Florida

b3 : .
Light up your home from dim to dazzling!

Artwork | Furniture | Clothing | Kitchen | Home Decor
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more!

u s HollyStreet 303.518.0464

kals & pals

emporium

M-Sa 10am - 4:30pm
f

=

5 o oy
I

www.mountainstatescollector.com

Mountain States Collector — SEPTEMBER 2026 13



FLORENCE
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Blue Spruce Gallery

Art & Antiques

“The Best of Both Worlds"

Fine Art and Crofts, Select Antiques in
a Victorion Setting

205 W, Main, Florence, C
719-784-1339

O 81226

+ bluespruceart.com
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Se, ge Trapped in the Attic |

& QN .

[ z:&& 3 ‘-f'ﬁ’ Rese-Marie F. Chase
Vgl .

‘\!.;_};E ) 219 East Main Street

N @1 %@ Florence, CO 81226

4 Zi"#'«_,.'r;wi:_-r. 719-441-9116

¥R, Jals i icll ;
ﬁ&m- 7e° trappedintheatticlle@gmail.com

103 VINTAGE
MARKET

Florence Colorado Antique Capital

of America

| Vintage Market :
103 Vintage Market
T19-184:7705
105vintagemarietSxmail com

103 W Main St.
Florence Colorado 81226

The Globe

109 W. Main Street
Florence, CO 81226
(719) 784-3797

10,000 Sq. Feet
Y= Over 30 Vendors

BArRN @ BARREL

farm fresh to barrel aged

Antiques, Boutique, Art & Wine

105 West Main Street
Florence, CO 81226
T19-T84-1772

Dan Vinton 719-480-2504

L LN LRL L LS T TRl R el DL

. '?15-.'30!-15'35-
facebook.com/bamandbarrel fiorenceco

) Bokers Rack

All Things Kitchen

e ———e

719-784-7141
(dagrors e

118 E. Main St.
Florence, Colorado 81226
and Joe MeGiaal bakersrackalithingskitchen@gmail.com

Jennifer Howard
718-298-3256
:el'lg".Ot'. |

tore Location:
122 East Main Street
Florence, CO 81226

Take a scenic drive to Florence,
the Antique Capital of America.
We have the most shops per capita.

Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida,
18 shops, 5 restaurants, and 2 art galleries.

Shop all 4 of blocks of Main Street. See you soon!
e

JOIN US FOR it

"-85° THE98THANNUAL “Si-

" FLORENCE
_PIONEER DAYS

Commemorating in

- FLORENCE, COLORADO
1= Sept. 18,19 & 20,2026 &

—=— (Coronation of Royalty —=—
6:30 Friday, Florence Elks Club. Dance to follow

Saturday
Grand Parade: 10:00 AM, Main Street

Celebration in Pioneer Park: Food, Gold Panning, .
Vendors, Rotary Ducky Derby & recognition of Dignitaries

Western Art Show: Bell Tower Cultural Center
Tractor Pull: Pathfinder Park, Sat PM, Sun AM

During this special year we also honor:
——— :
250th Anniversary of the 150th Anniversary of the
United States of America State of Colorado {

| SPONSORS: Bank of the San Juans, Blg D Superfoods, Flerence Elks Club 8611,
Flarence Farmers’ Market, Plorence Chamber of Commerce,
< Downlown Merchants & The John C. Fremont Libeary Distrlee

§ood

Ly

i
4
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+ TOUR DE COAL TOWNS +

SATURDAY, SEPTEMBER 12, 2026 - 9 AM

A leisurely bike ride or fun run through
the historic coal camps west of Florence.

$25 PER PERSON

Register at florencepioneermuseum.org
or pick up forms at the Florence Pioneer Museum,

Poker Run = Pioneer Park Lunch e Prizes

Proceeds support the Museum’s building insurance.

=

Join Us In The Antique Capital of America for:

Vintage Fall Festival &
Street Market
MAIN STREET » FLORENCE, CO

OCTOBER 10TH, 2026
9AMTO 4 PM

Old Fashion Street Fair Featuring:
% Fun for the Whole Family
* Games & Prizes
* Food Trucks
* Fresh Baked Goods
* Music & more!

d — .J
For More Info Emall:
chodersalliance23@gmail.com

Worldwide Treasures

202 W. Main St.
Florence, CO 81226

(719) 784-7434

Kim Thompson

Harriet Graham Scott Thompson

100 E Front St
Florence, CO 81226

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Naotive American, coal

mining & pioneer history.

7

Antique Show and Flea Market

www.junktiqueshowandmarket.com
650 S Union St., Florence, CO 81226

A bigger vision. A new monthly experience.

Junktique Of-Main is the next evolution of Junktique - a new monthly
event located on private property just off downtown Florence.
Designed to give beth shoppers and vendors more room,

convenience, and more opportunity. - 2%22:
SECOND FRIDAY & SATURDAY MONTHLY REGAOR

Starting June 2026

June 12-13 + August 14-15 + September 11-12

October 9-10 « November 13-14 « December 11-12
8:30am - 2pm
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Moving from the Antique Bazaar on Main St. to Petroleum
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Antique Bazaar - 108/110 E. Main - Glft Bazaar = 117 S. Petraleum
719-338-1620

Main Street Gallery

1400 square feet of antiques, art & collectibles

120 East Main Street
Florence, CO 81226

479-381-6293 or 479-381-5127

Antique Warehouse

Vintage Lighting &
Western Accoutrements
124 E. Main Street,
Florence, CO 81226
719-784-7434
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August’s What Is It?

Our August What Is E:
It fooled a lot of people. |
So many thought it was a
glass
caster which was put un-
der a furniture leg to pro-
tect the floor. It is actually
a salt dish.
Time was when the
salt cellar or salt dish hon-
ored the table on which it
sat, and also honored the
person who sat before it.
Centuries ago salt
was considered a very valued item.
It was costly, but considered a choice
seasoning for meals. Typically the salt
sat in a single dish at the head of the
table. The honor of sitting at the head
of the table above the salt was then
given to the most distinguished per-
son or persons at the dining table.

Much later Victorians would
provide individual salt cellars in the
quest for elegant dining. Some the
finest examples may be made of sil-
ver, but most were fashioned from a
variety of glass. Today some salt cel-
lars are prized by collectors and can
even be found offered at major auc-
tion houses.

CONTEST

September’s What Is It?

Send your answers to the What Is It contest, postmarked by September 20, to the
Mountain States Collector, PO. Box 1003, Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the

Mountain States Collector. Be sure to include your email address to your guess.

The 1930s Collectible Colors Continued . . .

Continued from page 9
Periwinkle and soft Pekin, while Cambridge
countered with icy Windsor Blue. Aquamarine
and teal, more commonly made by a couple of
“Depression” firms, straddled the green and
blue lines, including Stiegel Green by Fenton.
Greens came in many shades and inten-
sities, with most companies including Con-
solidated offering paler greens. Fenton made
opaque malachite-like Mongolian Green and
pale Jade (also made by Beaumont). Transpar-
ent greens ranged from rich medium offerings
by New Martinsville, Paden City, Fostoria (Em-
pire Green), and Cambridge (Forest Green) to
Morgantown’s deep, shadowy Stiegel Green.
Next in the rainbow is yellow, with which I

LAFAYETTE

have included Amber for simplification. Many
firms continued these colors from the 1920s.
Consolidated /Phoenix offered pastel yellow
and Honey (amber); Cambridge Gold Krystol
(yellow), amber, and 1938 Mocha; Heisey Saha-
ra (yellow) and amber; Fostoria and West Vir-
ginia Specialty Glass Topaz (yellow); Central,
Fenton, New Martinsville, and others mainly
amber.

From those colors we move to orange, pink,
and red. Orange remained rare, the most nota-
ble being very pricey Heisey Tangerine, while
Cambridge experimented with but did not put
orange into regular production. Pink colors
flourished: Cambridge Peach-blo, Dianthus,
and 1938 LaRosa; Fenton and Fostoria Rose;

while New Martinsville, Paden City, and oth-
ers made various pink pieces. A pink variation
came in the 1930s when Cambridge (and Hen-
ry Hellmers) introduced flesh-toned opaques
Crown Tuscan and Coral. Hellmers also devel-
oped a similar Aladdin Alacite mixture later in
the decade, but with uranium salts included.
About 1939, Fenton began making a Cranberry
color, which would become a major company
boost throughout its extended future. Among
transparent “red-reds” were ruby shades by
Duncan-Miller, Fenton, Fostoria, New Martins-
ville, Paden City, and West Virginia Specialty
Glass. Cambridge attached the label Carmen
to their “full-bodied” red. Morgantown used
Spanish Red. Variation among these reds
was substantial, from deep crimson to sullen
blood red. Fenton
reissued  opaque
Mandarin Red in a
number of stunning
decorative pieces.

We hope you
cruise malls, shops,
and shows in Colo-
rado and adjoining
states. Enrich your
lives with color,
beauty, and a bit of
history.

It's much bigger on the inside
than it looks from the outside

6,000 square feet of antiques, collectibles and decor.

g | Treasures
"TET 1| Antiques

Mon-Sat 10am-5pm « Sun 12pm-5pm

409 S Public Rd « Lafayette « 303-926-4060
nobletreasures@hotmail.com
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Great Fall Specials!
Shop at The Brass Armadillo!

— Py 8 S 4 -
\ Armadillo-
antique mall

11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Colorado

Open 7 Days a Week
9am-9 pm

The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

B Krysti Jomei of Birdy magazine couldn’t resist visit-
|| ing the dinosaurs at the Brass Armadillo. Photo by
lj Sean Forrester.
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