
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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		 By Roy Nuhn 

		 “Nor Shall their story be forgot, While 
Fame her record keeps.”
		 These lines from a stanza of an old 19th 
century poem, The Bivouac of the Dead by 
Theodore O’Hara, are found on several Memo-
rial Day postcards, including some by Raphal 
Tuck & Sons and International Art Publishing 
Company. Borrowings were also made from 
other patriotic poetry and national anthems for 
use as captions. Such cards were used by peo-
ple nearly a century ago to help commemorate 
a very special day each year.
		 Several generations ago, in the years from 
the beginning of the 20th century to the advent 
of World War I, Americans celebrated patriotic 
holidays with great fervor and intensity. One 
important custom of those long ago days was 
the mailing of souvenir postcards to friends 
and relatives. Many such exchanges were 
lovingly saved for years to come, often being 
displayed in family albums and considered 
special keepsakes. Card racks in the nation’s 
five-and-dimes, neighborhood variety stores, 
and specialized postcard shops abounded with 
general purpose patriotic cards year-round. 
Specific holidays, however, like the 4th of July 
and Lincoln’s Birthday, were responsible for 
not only the most beautiful and artistic cards 
imaginable, but for the greatest variety, as well.
		 Memorial Day, or “Decoration Day” as 
it was then called, was another national cele-
bration commemorated by large numbers of 
postcards, though the tone here was far more 
solemn and respective than it was boisterous 
and jubilant.
	Observed for the first time in 1868 by a still 
war-weary nation, Memorial Day soon became 
an annual May 30th tradition everywhere in 
the country; everywhere, that is, except in the 
states of the Old South. There a preference 
for special days and traditions to honor fallen 
Confederate heroes prevailed.
		 Not until after World War I, when the anger 

and distrust caused by the Civil War and the 
Reconstruction era that followed began to burn 
itself out, did anything resembling a national 
Memorial Day emerge honoring not only Civ-
il War veterans but also those of subsequent 
wars.
		 To satisfy the public’s demand for special 
holiday issues, dozens of publishing houses, 
mostly located in the Northeast but including 
a few in Europe, turned out millions of Memo-
rial Day postcards. These had artist-designed 
scenes depicting aged Northern veterans and 
women and children paying homage to the liv-
ing and dead who had fought to preserve the 
Union.
		 Others portrayed soldiers of various 
wars marching off to battle and leaving tear-
ful sweethearts and wives behind, as well as 
American flags, eagles, cannon, G.A.R. medals, 
and decorated graves. The color blue, Johnny 
Yank’s standard, dominates the artwork.
		 In all, nearly two dozen publishers pro-
duced more than 40 quality sets of six, eight, 
ten or twelve postcards each. In addition, a few 
singles were also marketed.

Continued on page 15
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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A Colorado Antique Gallery Gift 
Card is perfect for Mother’s Day,
birthdays or anniversaries.

Shop the Gallery this spring for refreshing inspira-
tions! Our 285 dealers are stocking spring inventory 
and even have mark-downs. Look for the red and 
white sale tags throughout the store.

With so much inventory, you will discover unique 
antique and vintage finds for the house or garden—
statuary, pots, ironworks, furniture — to create your 
sanctuary. Our expert staff is happy to assist you in 
finding that certain item.

Don’t forget Mother’s Day! Make a date with Mom  
for some retail therapy. See you soon!

 Spring Retail Therapy

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

SAVE THE DATE FOR SAVINGS!

MEMORIAL DAY 
SALE

STARTS FRIDAY, MAY 22STARTS FRIDAY, MAY 22

2 MAY 2026 – Mountain States Collector www.mountainstatescollector.com



DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

CELEBRATE MEMORIAL DAY: UNIQUE GIFTS FOR
MOTHERS, GRANDMOTHERS, AND GRADUATES

DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

TIMELESS TREASURES NEST HERE
Active Military & Veterans Receive 10% Discounts Every Day

Dealer Sales Throughout the Store All Month Long!

www.mountainstatescollector.com Mountain States Collector  – MAY 2026 3



4 MAY 2026 – Mountain States Collector www.mountainstatescollector.com4 April 2025 - Mountain States Collector www.mountainstatescollector.com

        
      

       
    

    
     
     

     
     

   
    

        
         
        

       
         

      

  
       

     
       

   

          

       
      
         

      
        
       

        
  
         

AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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MAY 2: OLD CROWS’ ANTIQUES ROAD SHOW 12-3p.m. 
(First Saturday of Every Month) 17120 W. Colfax Ave. Ste 106, 
Golden, CO. Get estimates on your favorite treasures. Talk to 
experts about your antiques, art, vintage and collectibles. Limit 
1 item per person, 11 to 3. Call 303-973-8648 for more info.

MAY 16: LIVE AT THE CROWS at the Old Crows Antique 
Mall & Root Beer Bar, live musical performance by Jon Steid-
mann Blues and Jazz 2-5pm 303-973-8648. 

MAY 9: Mother’s Day Tea: 250 Years of American Mothers 
Celebrate Mother’s Day in elegance with a three-course tea fea-
turing scones, a selection of tea sandwiches, and an assortment 
of desserts. Includes a self-guided tour of Historic Hoverhome 
and more. For questions contact The St. Vrain Historical Society 
(303) 776-1870 or office@stvrainhistoricalsociety.org.

MAY 8-10: 75th ANNUAL ROCKY MOUNTAIN STAMP 
SHOW at the Arapahoe County Fair Grounds, Call 720-459-
2841 for more information.

MAY 9-31: 7th ANNUAL ARMED FORCES ART SHOW & 
SALE, in Florence, Colorado. Open to all active-duty veterans, 
spouses and children. More information, call 719-621-3301.

MAY 10: OLD CROWS Mother’s Day Celebration, Free flow-
ers for mothers and grandmothers. Call 303-973-8648 for more 
information.

MAY 15 & 16: FLOCO JUNKTIQUE, Florence, Colorado Junk-
tique Festival: art, antiques, collectibles, salvage, vintage and 
much more show or sell. More info, call 719-784-3544. 

MAY 16 & 17: 54th ANNUAL STRAWBERRY FESTIVAL VIN-
TAGE & ANTIQUE MARKET, hosted by the St. Vrain Histor-
ical Society to be held at the Boulder County Fairgrounds in 
Longmont, Colorado. Over 80 antique dealers, Exhibit Building 
at the Fairgrounds, 9595 Nelson Road, Longmont, Colorado, 
Saturday, 10 a.m. to 4 p.m., Sunday 11- 4 p.m. Admission $11, 
Children under 12 FREE, ($10 for cash) This fundraiser supports 
the St. Vrain Historical Society and highly anticipated event in 
the Longmont area.

MAY 17: FLORENCE MERCHANTS 24th ANNUAL CAR 
SHOW, 9a.m.  to 3 p.m. Check in begins at 6 a.m., register now 
www.antiquecapitalofamerica.com. 

MAY 23: OLD CROWS SUPPORTS THE ARTS, all day long 
Saturday. Call 303-973-8648 for more information.

JUNE 19-21: THE 129 ANNUAL STRAWBERRY DAYS FES-
TIVAL in Glenwood Springs, Colorado, the Glenwood Sprints 
Chamber invites you to be part of one of Colorado’s oldest and 
most beloved festivals where tradition, art and community come 
together in a stunning mountain setting. General Park hours: 
Friday June 19, 1 a.m. to 10 p.m., Saturday, June 20, 10 a.m. to 10 
p.m., Sunday 10 a.m. to 4 p.m.

JULY 16 & 17: DENVER POSTCARD & PAPER SHOW, Jeffer-
son County Fairgrounds, Golden, Colorado, Friday 11 a.m. -6 
p.m., Saturday 9:30 a.m. to 4 p.m. More information, go to den-
verpostcardshow.com.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain His-
torical Society, Boulder County Fairgrounds, Longmont, home-
made pumpkin pies served.

Show Calendar: May 2026

A Colorado Antique Gallery Gift 
Card is perfect for Mother’s Day,
birthdays or anniversaries.

Shop the Gallery this spring for refreshing inspira-
tions! Our 285 dealers are stocking spring inventory 
and even have mark-downs. Look for the red and 
white sale tags throughout the store.

With so much inventory, you will discover unique 
antique and vintage finds for the house or garden—
statuary, pots, ironworks, furniture — to create your 
sanctuary. Our expert staff is happy to assist you in 
finding that certain item.

Don’t forget Mother’s Day! Make a date with Mom  
for some retail therapy. See you soon!

 Spring Retail Therapy

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

SAVE THE DATE FOR SAVINGS!

MEMORIAL DAY 
SALE

STARTS FRIDAY, MAY 22STARTS FRIDAY, MAY 22
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1410 S. WADSWORTH BLVD.
LAKEWOOD, CO 80232

M-SA 10AM - 6PM
SUN 11AM - 5 PM

www.trwhatknots.com
@trwhatknots

TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!
Come join our antique family — open seven days a week. 

Home to more than 45 unique antique and collectible vendors. 
Our beautiful 7,000 square-foot mall is filled with treasures waitng to be discovered!
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13788 Pacific Circle
Mead, Colorado

303-532-6496

Open 7 Days a Week
Sun 10:30 am–5 pm | Mon–Thu 10:30 am–6 pm
Fri–Sat 10 am–6 pm

Sugar Mill Antiques & Vintage Depot
 Northern Colorado’s premier shopping
destination with 100+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!

 

Located Right off I-25 at Hwy 66

www.sugarmillmead.com | @Sugarmillmead on 

		 The thundering hoofs on race 
tracks across america also echo the 
accompanying sound of horse rac-
ing collectibles. From programs and 
postcards to the individual memo-
rabilia of legends like Seabiscuit and 
Secretariat, the ‘race’ to acquire a ‘bit’ 
of the horse racing past continues.
		 It doesn’t hurt that there are more 
than 90 thoroughbred race tracks in 
the country at the present time and 
plans for more at the starting gate. 
and figure includes only mounted 
horse racing and not equally color-
ful harness racing which involves a 
sulky.
		 Seabiscuit maybe one of the most 
recent examples of the growing popularity of 
the sport’s racing collectibles in general and 
race horse idols in particular. During the sum-
mer of 2003 a major motion picture drew na-
tional attention to the remarkable race horse. 
Interestingly there was a notable auction of 
Seabiscuit memorabilia shortly after the mov-
ie’s premier. a site in Beverly Hills, California 
sold original contacts, riding silks and crops, 
vintage racing photographs, and even Seabis-
cuit’s horse shoes and saddle.
		 The movie was actually the second time 
for racing wonder Seabiscuit who was more or 
less immortalized in the 1949 film by the same 
name. although the 2003 version is credited 
with being more realistic, the earlier version 
with Shirley Temple in one of her first adult 
roles was a sensation at the time.
		 Today both the movie’s artifacts and those 

of the real-life race horse attract considerable 
attention from collectors. The enduring story 
of Seabiscuit not withstanding, great race hors-
es and great races have been a part of United 
States history for centuries. Horse racing was 
widely accepted in Colonial america, and his-
torical accounts say even President George 
Washington himself was a riding competitor 
during his younger days. Moreover, according 
to the Pennsylvania Horse Racing association, 
many of country’s city and county roads de-
veloped into thoroughfares for racing horses 
and thus Race Street is a common designation 
for some roadways yet today.
		 By the second half of the 19th century ma-
jor horse rac-ing events were being established 
for an eager public. among them were the 
Belmont Stakes, the Preakness Stakes and the 
Kentucky Derby. Now some of the programs 
for horse racing events in the 1860s, 1870s, and 

1880s can be worth one thousand dol-
lars or more in quality condition. and 
for those who didn’t quite make it to the 
track there were related amusements 
such as the Derby Steeple Chase game 
produced by McLoughlin Brothers in 
the 1880s and 1890s.
		  The popularity of horse racing 
rose to a full gallop early in the 20th cen-
tury with a proliferation of significant 
race tracks and championship horses. 
Each track contributed a fascination 
of opening day programs, tickets, offi-
cial score-cards, and officially commis-
sioned photographs. In 1926 the owners 
of the Miami Jockey Club authorized 
hand-colored photographs of the Club’s 

grandstand and track. Decades later a framed 
and dated example brought several hundred 
dollars at Leland’s sports auction in New york.
		 During the 1930s a horse named Omaha 
became a triple crown winner, Hialeah Park 
billed itself on color postcards as the “most 
beautiful race course” in the country and 
Whit-man Publishing issued the first edition of 
the Kentucky Derby Racing Game. During that 
same decade Time magazine added to the field 
of horse racing collectibles by putting a horse 
name Cavalcade on the cover of their national 
publication, and the Kentucky Derby began is-
suing mint julep drinking glasses to track visi-
tors.
		 Ultimately the Kentucky Derby glass be-
came one of the most familiar horse racing 
collectibles in history. In 1940 the traditional 

Continued on page 9

Horse Racing Collectibles—A Winner Down the Stretch



By Anne Gilbert

      While furniture using animal horn and hide 
may upset animal lovers these days , there was 
a time when it was a decorative status symbol 
and costly. 
      Furniture and decorative horn accessories 
were made in Germany as early as 1833. They 
came to international interest when it was dis-
played at the 1851 Crystal Palace Exhibit in 

London. Its popularity grew and by the end 
of the 19th century it was practically mass pro-
duced in the Midwest using horns from the 
longhorn cattle that found their way to slaugh-
ter houses in Chicago and Kansas City.
           It rated a serious second glass when the 
Toby Furniture of Chicago displayed uphol-
stered chairs and sofas with horn arms at the 
Chicago Industrial Exposition in 1876.   Soon 
they added horn legs and backs for parlor 
furniture. By the 1890s it was made in large 
quantities by Wolf, Sayer & Heller, of Chicago. 
They added decorative accessories such as hall 
racks, clock holders and small tables.
      Popularity moved to the East where anoth-
er new trend, hunting lodges and mountain 
cabins was taking place. It seemed the perfect 
furniture conjuring up images of the old west 
and the disappearing frontier.
      It was finally made in the West in 1880 by 
Frederich Wenzel in San Antonio. However, 
much was still imported from Topeka, Kansas 
where it was being made in 1886 by a quality 
furniture maker, Charles Calwell of Topeka.
      In a letter to the Kansas Museum of His-
tory Calwell described how he began making 
longhorn furniture, after he saw examples by 
Wenzel. Calwell and his family participated in 
making early pieces for family use. His wife 
polished the horns. Many of these pieces are 
now in the Kansas Museum of History,

           When longhorns became scarce around 
1900 that marked the end of horn furniture. 
Until recently it has been forgotten and out of 
fashion.
		 CLUES: These days it is costly when it 
makes a rare auction or dealer appearance. 
They are a popular conversation piece as 
well as decorative for mountain homes    and 
revived interest in rustic cabins. Many of the 
pieces are quite handsome with imaginative 
uses of the horns and animal hides.
		 Reproductions are being made using acryl-
ic horns and simulated animal fabrics. They 
aren’t cheap costing as much as $2,000.
		 For quality early examples an original, 
early armchair can have a dealer price of over 
$4,000.   If the 
piece is also 
unique, a deal-
er price for a 
rocker can be 
over $8,000.
		 The good 
news is that 
so many were 
made, and 
sturdy, they 
can still turn 
up in base-
ments and 
barns.
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Costly Horn Furniture 
& Accessories Attracting Collectors

Furniture

Littleton

Braithwaite & Company

NEW COLLECTIBLES & ANTIQUE SHOP

Collectibles & Other Rare Necessities
Artwork, Western Wear, Books, Tools, Records, CD’s, China,

Furniture, Clothes, Sewing Supplies, Electronics, Jewelry
Rocks, Fossils, Historical Documents, Stamps, Coins, 

and other Unique Oddities.

720-845-2263
Braithwaite & Company

OPEN DAILY
MON-FRI 10-6, SAT 10-7, SUN 11-5

9032 W. KEN CARYL AVE, SUITE A8
(One block East of S. Kipling on W Ken Caryl Ave.)

New Dealers WANTED: Artists WELCOME



Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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The Canary Is Singing
By Peggy Knowles Prather

		 There’s great power in knowing that your 
mother loves you. There’s even greater pow-
er in knowing she likes you. She thinks you’re 
funny. She thinks you are smart; she thinks you 
are pretty or handsome as the case may be.
	Any thought of my Mom makes me feel at 
peace with the world.
		 I have many favorite memories of her, ones 
where I merely observed her.
		 One of my favorites is of her sitting at the 
dining room window behind her old Singer 
sewing machine. She faced out so, at a glance, 
she could observe the outside world as she 
worked. Her canary cage sat to her left up on a 
pedestal. 	
		 As she diligently concentrated on her sew-

ing and as the sewing machine whirred, the ca-
nary sang. What bliss! She was content. I was 
content.
		 I never thought about being a mother when 
I was a child. I was one of those weird little girls 
who didn’t like to play with dolls or play house. 
I would rather climb a tree or go in search of 
salamanders under rocks.

	Then it happened! I met the love of my life and 
we embarked on a 50 year journey of marriage 
and parenthood.  A miscarriage first time preg-
nant made me feel such great loss that I knew I 
must have children. They would complete me 
and fill the yearning I’d discovered I had.
		 Four children and 13 grandchildren later, 
I am passionate about every one of these little 
creatures who have graced my life. And I am as 
passionate about their life partners. I think each 
one is so unique and has so much to offer the 
world.
		 As I go about my life, I hope they are 
watching me and that I can give them strength 
through my strength like my mother did for 
me.
		 Yes, I hope they, too, can hear the canary 
sing.

Continued from page 7
Derby ‘glass’ was made of aluminum. Start-
ing in 1941 and continuing through the years 
of World War II the Derby glass was made of a 
type of celluloid due to the rationing of many 
other raw materials. The Beetleware containers 
included the image of a race horse along with 
a Bettleware label at the bottom of the glass. a 
single surviving Kentucky Derby glass of the 
early 1940s can command a price of several 
hundreds dollars currently.
		 Elsewhere in 1940s, a horse called Citation 
became a Triple Crown winner, jockey Eddie 
arcaro appeared on the cover of Time maga-
zine, and the Milton Bradley company marked 

a new game acknowledging wagering a race 
tracks with the title Win, Place & Show.
		 Native Dancer was one of the few race 
horse celebrities to make the cover of Time 
in the 1950s. Jockey Eddie arcaro meanwhile 
made the cover of a newly introduced sports 
magazine during the 1950s. Sports Illustrated 
also featured jockeys Willie Hartack and Wil-
lie Shoemaker on covers during that same de-
cade.
		 Sports Illustrated ‘covered’ a number of 
Kentucky Derby winners during the 1960s, 
and one individual jockey, Willie Hartack. In 
1969 President Richard Nixon paused to au-
tograph a Kentucky Derby program that fea-
tured Majestic Prince. More than a generation 
later Leland’s sports auction sold the Nixon 
signed program along with his bow-tie press 
badge, and overhead view of the crowd of 
106,000, and Nixon’s winning $2 ticket which 
was apparently never cashed in at the track.
		 Along similar celebrity-at-the-race track 
lines, Leland’s also auctioned at one time sou-
venirs of FBI chief J. Edgar Hoover’s visit to 
Pimlico. The lot included the G-Man’s lifetime 
pass to the race track, an uncashed pari-mu-
tual ticket from 1972, and a letter to manage-
ment from Hoover companion Clyde Tolson 

expressing thanks for sympathetic flowers at 
the time of Hoover’s death.
		 One of the greatest race horses of the 1970s 
was Secretariat. During the dramatic 1973 Bel-
mont announcer Chick Anderson described 
the great horse as “moving like a tremendous 
machine” to set a world’s record at that race 
course. Secretariat made the cover of Sports Il-
lustrated that same year. Other Sports Illustrat-
ed ‘cover’ horses of the 1970s included Seattle 
Slew, Affirmed, and Spectacular Bid. Even-
tually Secretariat, Seattle Slew and Affirmed 
also were featured in the official programs of 
the Kentucky Derby. Such magazines and pro-
grams profiling record-setting horses of the 
20th century remain solid favorites with horse 
racing collectors.
		 In recent years Leland’s has also auctioned 
winning betting tickets for Secretariat which 
were somehow unclaimed. One recorded the 
grand horse’s victory at the 1973 Preakness, 
and another was a win in his final race at 
Woodbine. Both unusual collectibles were re-
ported in mint condition.
		 While horse racing itself may still retain 
its ageless “sport of kings” title, it could well 
be considered by many to be a new prince of 
sports collectibles.

Horse Racing Collectibles Continued . . . 
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Northglenn

OOlldd  WWaaggoonn  AAnnttiiqquuee  MMaallll
Come Shop With Us —Up to 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th
Check for Available Space

303-280-8114
https://oldwagon.wixsite.com/antique
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10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES
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Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

Dates of Show:____________________________________ _________________________
City, State:_________________________________________________________________
Name of Show or Event:______________________________________________________
Hours:___________________________________________
Other Info:_______________________________________
________________________________________________
__________________________________
Phone:___________________________________

___Send information about advertising.

For more information, 
call 720-276-2777.

Shows, Auctions, 
Estate Sales and Event
Calendar listings are

FREE with your 
display ad. Club News

and Museum News 
also welcome.

Mail coupon and check to: Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421-1003

Deadline: The 20th of the month before the next issue.
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Subscribe to the Collector
1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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By Peggy DeStefano

		 Western painting is trea-
sured for the scenes of early 
cowboys and Indians and of 
the ranges, mountains and 
prairies where they roamed. 
The excitement and unsettled-
ness of the old West has been 
captured on canvas.
	But most Western painting 
has been depicted through the 
eyes of the newcomer not the 
native. Noah Adams’ work is 
an exception for he portrayed 
the West through the eyes of an 
Indian. Noah, whose life and 
paintings left their mark over 
most of the West, was born on 
the Oglala Sioux Reservation 
in Pine Ridge, South Dakota 
on November 2, 1911.
		 Noah overlooked the traditional Indian 
artistic forms and took on the modern medi-
um of oil painting. He took it on with a gusto 
that saw him produce over a thousand paint-
ings in the Colorado, Wyoming and South 
Dakota areas before his death in 1966 at the 
age of 54.

		 Noah’s talent bequeathed by brother
		 Noah alleged that his life as an artist be-
gan in 1952 with the death of his brother Roy.  
Noah would explain to his acquaintances that 

the artistic talent he himself had was not his 
originally but instead belonged to his brother 
and that his brother bequeathed it to him on 
his death bed. Joe Adams, 98 at the time of 
this interview, remembers his son, Noah, and 
his son, Roy, from the time they were young 
children sketching pictures with sticks in the 
dusty mud outside their little home.
	As he grew up, Noah became proficient at 
carpentry as did his father and brothers be-
fore him. Eventually he added a new dimen-
sion to his skills and learned masonry. He 
supported himself as a union plasterer in 

Rapid City, South Dakota from 
1951.
	 As of the fourth of July 1958 he 
declared his independence of his 
plastering trade and decided to 
devote all his time to painting. 
His new occupation required 
one primary tool, a four inch 
house brush. Using whatever 
paints he could find (though he 
preferred oil) he would wield 
his oversized brush in a way 
that detail could not defy.

	 Sioux’s theory of nature on 
canvas
	 Noah covered a canvas in ten 
or fifteen minutes as he mixed 
his colors directly on the can-
vas. He usually worked from 
the center out and could, just to 

show off his ability, paint the scene upside 
down and then turn it right side up to reveal 
a landscape that most people couldn’t paint 
in its intended position.
		 The nature worshipper in Noah is appar-
ent in all his paintings. And by painting from 
the center out it is as though Noah is express-
ing the Sioux theory of nature on canvas. To a 
Sioux, nature is infinite: it is a circle, continu-
ous, without endpoint.
		 All of Noah’s paintings have a feeling of 
being continuous. You can look at the paint-
ing from any angle and be into the scene. 

Noah Adams –
Feature
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There is a mystical quality to his painting 
which would remind one of the airy style of 
the impressionists but with a definite indi-
viduality that was Noah’s alone.
		 The Black Hills of South Dakota were No-
ah’s favorite subject and he returned from his 
travels every summer to paint in the yearly 
pageant in Spearfish, South Dakota. There he 
entered the painting competition and won 
first place many times. He also returned to 
Pine Ridge to help his father and stepmother 
on these visits home, staying the whole sum-
mer.
		 The rest of the year Noah traveled and 
painted. Though he traveled to almost all of 
the United States some of his favorite haunts 
were in Colorado and Wyoming. Downtown 
Denver on Larimer and Curtis Streets and out 
on West Colfax in what is now Lakewood, 
Colorado were some of Noah’s territory. 
Evidence of Noah’s Colorado travels show 
his paintings in Grand Lake, Tabernash and 
Frazier, Colorado, too. In Wyoming you’re 
bound to find Noah Adams’ paintings in 
Jackson Hole and Yellowstone National Park.

		 Paintings not found in homes
		 Noah’s paintings are not found in private 
homes as much as they are found in business 
establishments. Restaurants, taverns and bar-
ber shops in all of the cities of Noah’s travels 
are the best places to spot either a canvas or 
mural by Noah Adams.
			 The reason for this seemingly unusual 
placement of art was that Noah either paid 
his debts with his paintings or bartered with 
his painting to buy a steak, a glass of Jim 
Beam, oil paints or to earn some cold cash 
from the people who knew him best.
		 In the barber shop on West Colfax in Lake-
wood, Colorado, Noah did a mural for some 
paints and cash. The mural, a landscape with 
some figures is 34 inches by 101 inches. It 
took less than one hour to paint with Noah 
spending ten or fifteen minutes a day on it 
until its completion.
		 When Noah finished he facetiously told 
the owner of the barber shop Glenn Young 
that he wanted to be remembered and that 
for a small additional fee he would gladly 
sign his name to the mural. No name appears 
on the mural and this unsigned painting rep-

resents one of the few times Noah’s bartering 
didn’t pan out. 

		 Indians win in paintings
			 Noah could appreciate the barber’s re-
sistance since he possessed the same kind of 
stubbornness. When he painted the scene for 
the Stagecoach Inn in Grand Lake, Colorado 
his subject matter was Indians attacking a 
stagecoach. One of the owners Bill LaSasso 
prodded Noah to put a few dead Indians in 
the picture but Noah stood firm. His answer 
was, “Nope, the Indians are going to win this 
one.”
		 Noah’s pattern of movement and life in 
his painting years was repeated time again 
in city after city. Had Noah lived during the 
Indian Renaissance that the West is now ex-
periencing his talents may have been touted 
during his lifetime. As it was he knew very 
little recognition.

		 Noah received notice of death
		 When he was told he had but two years to 
live Noah set out on one last journey. Taking 
his parents with him Noah went to say fare-
well to his three daughters who lived in Utah 
and California. When the California portion 
of their trip ended, he and his parents parted. 
His parents headed back to the Pine Ridge 
Reservation and Noah reassured the doubt-
ing oldsters that in 30 days he would be with 
them again.

		 He then proceeded for Tucson, Arizona, 
the city whose hospital gave him his notice of 
death. On July 17, 1966, as he worked in the 
hot Arizona sun painting a sign, he felt ill. He 
went to sit under the shade of a tree. He died 
there. And, inexactly 30 days, as he promised 
his parents, he was home again, dead, and in 
a pine box.
		 Noah’s father, Joe, took care of his burial 
as he had for his three other dead sons. The 
brothers all lie side-by-side five miles from 
Pine Ridge at the Holy Rosary Mission. And 
though Noah’s grave is as yet unmarked, his 
paintings serve to eulogize him in every city 
that he visited. The paintings say, “I was here, 
I painted, I will be remembered.”

		 Author’s Note:
		 This article was written some 48 years 
ago. I have never forgotten my trip to Pine 
Ridge Reservation to meet with Joe Adams, 
Noah’s father. I still remember Mr. Adams 
telling me how his father and his grandfather 
had lived to be 110 years old. And, with every 
good chance he, too, would live to that age. 
But, with  the most grievous sadness, he saw 
all of his sons die before even reaching the 
age of 60. No doubt that alcohol played a part 
and probably the lack of good health care 
made their deaths premature. Joe was one of 
the most solid individuals I have ever met.  
I thought to share the Adams’ story would 
honor them. 

A Western Painter of Cool Persuasion
Feature
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Becoming American: 
The Nation’s Decorative Arts 

at 250 Mount Vernon 
Symposium: May 29-30

   Hear from leading voices in the 
field of American decorative arts 
as they explore how furniture, 
craft, textiles, and scientific in-
struments reflected and helped 
shape national identity in the new 
nation.
   Join curators, historians, and 
scholars as they explore what de-
fined American style and tastes in 
the formative first century of the 
United States, and how the pro-
cess of creating a new nation also 
informed and inspired a new ma-
terial world.
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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May 5
Cinco de Mayo

May 8
Military Spouse Apprecia-
tion Day

May 10
229th Anniversary of the first 
ship of the United States 
Navy, the frigate USS United 
States, being commissioned 
(1797)

May 10
251st Anniversary: Ethan Al-
len and the Green Mountain 
Boys seized Fort Ticonderoga 
(1775)

251st Anniversary: The Sec-
ond Continental Congress 
met in Philadelphia (1775)

May 10
Mother’s Day

May 16
Armed Forces Day

May 19
Nineteenth Amendment, to 
give women the right to vote, 
proposed (1919)

Abraham Lincoln signs 
Homestead Act (1862)

May 25
Memorial Day

American History
May Anniversaries

INSPIRATION

May’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly Street
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Light up your home from dim to dazzling!

The Appraiser’s Diary: Mirrors 

By Rachel Hoffman

		 I have always loved a great mirror. Some 
of the most gaudy and elaborate French mir-
rors are my favorite. They are just so over the 
top and the frames look like something out of 
a fairytale. I once heard a proverb that said, 
“Mirrors show us what we look like, not who 

we are.” It’s so true but still for me, mirrors 
are fascinating artifacts. Light bounces off 
the surface of a mirror in such a way that it 
reflects the image of an object in front of the 
mirror. Mirrors have been used for thousands 
of years. Ancient peoples wanted to see their 
reflection as much as we do today. 
		 Mirrors were first made of polished stone 
such as obsidian, then of metals such as cop-
per and bronze. Later mirrors were made of 
glass blackened on one side and coated with 
silver or tin and mercury. 
		 When we think of mirrors, household mir-
rors and portable compact mirrors are the first 
types to come to mind. But mirrors are used to 
make other useful objects. Think how difficult 
driving an automobile would be without the 
use of rearview and side mirrors. The convex 
mirror makes images look smaller allowing 
you to see more of what is behind you.
		 Telescopes also use mirrors. The Mount 
Palomar Observatory was famous for the size 

of the mirror in its telescope. And if you have 
been to the dentist, you know that a dentist 
may examine your teeth using a mirror at-
tached to a probe. 
		 Mirrors serve us well and no living space 
is complete without one. They are an essential 
feature of certain items of furniture and pop-
ular in art. Here are a couple of my favorites 
by Norman Rockwell that have mirrors as a 
central part of the painting. 

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Take a scenic drive to Florence, 
the Antique Capital of America. 

We have the most shops per capita. 
Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida, 
18 shops, 5 restaurants, and 2 art galleries. 

Shop all 4 of blocks of Main Street. See you soon!

Crystal Emporium
A Great Little Rock and Antique Shop

107 East Main Street
Florence,CO 81226

(719) 371-2762

Worldwide Treasures
202 W. Main St. 

Florence, CO 81226

(719) 784-7434
Kim Thompson

Scott Thompson
Harriet Graham

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

100 E Front St
Florence, CO 81226

Main Street Gallery
1400 square feet of antiques, art & collectibles

120 East Main Street
Florence,CO 81226

479-381-6293 or 479-381-5127

Florence, Antique Capital of America

ASPEN LEAF BAKERY & CAFE
113 W Main St Florence, CO 81226

(719) 784-3834

We offer breakfast, lunch,
catering, and much more!

IN



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

Memorial Day Postcards Continued . . . 

		 We had several correct answers 
for last month’s What Is It. Susan 
Thode of Broomfield, Colorado; Ter-
ry Cook of Fort Morgan, Colorado; 
Jacque Rutledge of Northglenn, Col-
orado and Jean Helzer of Arvada, 

Colorado all identified the objects as 
sewing needle containers.
		 Thank you for your guesses. You 
have all won a year’s electronic sub-
scription to the Mountain States Col-
lector.

April’s What Is It?

Send your answers to the What Is It contest, postmarked by May 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

May’s What Is It?

Continued from page 1
		 Though Memorial Day postcards date back 
as far as 1905, the most important years were 
from 1906 to 1914. Two American companies, 
E. Nash and International Art, and onforeign, 
Raphael Tuck & Sons, each created six sets over 
that span of time.
		 Nash, which began business opera-tions 
in 1905, numbered its sets from one to six, and 
unlike the firm’s Halloween line of repeated 
designs, all 36 Memorial Day postcards had 
different illustrations. A rare attempt to break 
away from the often used Civil War theme oc-
curred in Series Num-ber 3.
		 One of the pictures depicts soldiers from 
five wars, including the Mexican campaign of 
1848 and the Spanish-American War. Series 
Number 6 is likewise interesting. Each card 
shows a woman symbolizing the American na-

tion, with flags, swords and other reminders of 
the conflict evoking the spirit of remembrance 
and sacrifice.
		 Tuck, arguably the greatest and most pro-
lific paper novelty and ephemera publisher of 
all time, distributed postcards and other mer-
chandise in this country through its American 
branch in New York City. Their first Memori-
al Day cards arrived in 1908 and included not 
only one set (Series Number 107) of 12 cards 
for sale in the North, but also a 12-card Confed-
erate theme set intended for marketing in the 
South.
		 During the next three years, Tuck produced 
Series Number 158 (12 cards) in 1909; Series 
Number 173 (12 cards) in 1910; and Series Num-
ber 179 (10 cards), noteworthy for its multiple 
portrayals of General Ulysses S. Grant, in 1911. 
Another set for sale below the Mason-Dixon 
Line was Series Number 2510, “Heroes of the 
South.” This last set may well have also been 
sold by postcard specialty stores throughout 
the country.
		 The identify of the Tuck artists who creat-
ed such sentimental and nostalgic scenes of 
ancient veterans, grateful citizens laying flow-
ers on flag-decorated graves, children sweet-ly 
kissing the blue-clad heroes, and patriotism 
– as embodied by Old Glory, silent cannons, 
and G.A.R. mementos – are unfortunately un-

known to us. A couple of sets, however, have 
long been credited to Frances Brundage, a pop-
ular artist of the day.
		 Gabriel & Sons, whose founder, George 
Gabriel, had once headed up Tuck’s American 
branch office brought out a beautiful ten-card 
set (Series Number 150) with gold borders. 
These are delightful illustrations of grandfa-
therly-looking veterans in their uniforms with 
children companions. Cards in this set contain 
some of the most passionate and patriotic vers-
es to be found on any Memorial Day postcard.
Other important publishers for the holiday in-
clude L. R. Conwell Co., A.S.B (Series Number 
283), Santaway (Series Number 157), and M. W. 
Taggart. A small number of unidentified firms 
were also involved.
		 Of all wars, the civil War was the most trau-
matic for the American psyche and soul. Near-
ly a half-century after its end-ing, memories of 
the conflict, along with the hundreds of thou-
sands of surviving veterans, influenced Ameri-
can social, economic and political life. This feel-
ing is portrayed by another caption often found 
on Memorial Day souvenir postcards – “Lest 
We Forget.” The soldiers who fought and sur-
vived never forgot their comrades and friends, 
nor did their families ever forget fathers, sons, 
brothers and sweethearts who never came 
marching home at war’s end.
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

  

Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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Happy Easter!
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Happy Springtime! 
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


