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Terrific Travel Posters
of the Past

By Robert Reed

Collectors today can take that dreamed of
trip, or they can seek out a treasured travel
poster of the past.

Either way they are sure to have something
to long remember.

From air travel to railways, and from bicy-
cles to ocean liners, travel posters have lured
people to find some means to roam distant lo-
cations.

Generally, for all their appeal, travel post-
ers were not designed to last beyond a single
season. Those that did survive are prized cur-
rently from the major auction houses to antique
malls in the crossroads of America.

“Travel and transportation posters are a
major poster collecting field with global impact
and numerous specializations,” noted Tony
Fuscho author of the distinguished volume
Posters, second edition.

Besides all the obvious methods of trans-
portation on travel posters, there also those
which featured the resorts themselves and
what Fuscho calls “sporting vacations” at par-
ticular locations.

Some of the earliest travel posters in Amer-
ica were those that appealed to the public in
the 1860s and 1870s to ride the newly com-
pleted railroads across the United States. In
1869 posters from the Union Pacific Railroad
boasted “Pullman’s palace sleeping cars” and
welcomed “travelers for pleasure, health, or
business” who would ride all the way to San
Francisco. In 1870 the Central and Union Pacif-
ic Railroads promised travel from San Francis-
co to New York in only six days and 20 hours.

Bicycles were a major attraction by the
1890s, and Paris was the leading location for
their manufacture and luxury use. To meet
the fierce competition bicycle makers commis-
sioned leading French artists such as Henri
Thiriet, Jules Cheret, and Eugene Grasset to
provide stunning posters.

That fashionable bicycle could come from

an array of French producers including Day-
ton, DuBois, Clement, Omnium, Pefecta, So-
lieil, Stella, Peugeot, and Liberator. American
and British makers who offered similar poster
campaigns included Columbia, Raleigh, Stea-
rns, and Victor.

But bicycles were certainly not the only
source of travel posters in the 1890s. As the
world grew smaller there was a growing
awareness of a developing middle class in both
Europe and American. Before only the very
wealthy could afford to travel, but now a ‘new’
emerging class of travelers appeared.

Increasingly both railroads and ocean lin-
ers also turned to travel posters to attract the
tourists.

State-operated railroads in European coun-
tries like France and England during that pe-
riod used the graphic print method to attract
foreign visitors. They stressed the concept of
“leisure” travel and encouraged the idea of

Continued on page 9
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Hello to warmer days at the Gallery shopping i G 'l’ﬁ _” o Mﬂg’ﬂl

for outdoor garden areas and renovating
indoor spaces. ; S
Spruce up your outdoor spaces with trellises, > ] "'5"-'
wrought iron furniture, planters, yard art, watering | ' S

cans and more. Switch up living spaces with

mid-mod accessories, rustic furniture or vintage

art. You’re sure to find whatever you need in our

Miles of Aisles of Fabulous Finds.

Yay for Dads! Find him the perfect Mantique for
his office or man cave... military or sports memo-
rabilia, specialty knives, fishing gear, comics, toys
— the list goes on. Or get him a CAG Gift Card so
he can choose.

We are Denver’s Best Antiquing Experience!

YAY for
DAD é ¥ ’ _"'

Shop the Gallery for

unique gifts for Dad. JUNE 21*

RED WHITE & BLUE

LE

STARTS JULY 3

Don’t forget Father’s Day! LIKE US Mon-Sat
Dad would love a Colorado 3 10am-6pm

Antique Gallery Gift Card! | Sunday

FOLLOW US Noon-6pm

[ﬁ] . Layaways and all major 5501 S. Broadway e Littleton, CO 80121
- o % credit cards accepted. coloradoantiquegallery.com

2 JUNE 2026 — Mountain States Collector www.mountainstatescollector.com




ow—e&aﬁwm mw

8 Root B@@r Ba' SR

HAPPY FATHER S DAY:

UNIQUE GIFTS FOR DAD & GRANDAD
DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!
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ARVADA

primitives, shabby chic,
Western, Native American,
home decor & more...

Over 70 dealers with a wide variety
of antiques, vintage furnishings,
glassware, jewelry, collectibles,

Homestead Jilnttques

6530 Wadsworth Blvd., Suitel130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth
www.homesteadantiquemall.net Ei
720 484-3 644 Open 7 Days a Week, 10am - 6pm

of Arvada

Best Antique Mall

1n Arvada
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CALENDAR

Show Calendar: June 2026

2026 SUMMER: Walking Tours of Historic Florence,
Colorado, The Florence Pioneer Museum and Research
Center offers guided tours through the historic down-
town of Florence, Colorado. Through maps in the Mu-
seum, Florence was found to be a thriving community
supplying not only local people with the basic necessi-
ties but also miners, gold hunters, and the adventurous
travelers up and down through the canyons to other lo-
cations. RSVP: Marty Lamm 719-784-1904. Cost: $10.00
per person.

JUNE 6: Paris Street Market, Open-Air, Vintage, Bou-
tique, Artisan. 1st Saturday thru October. June 6th, July
4th, August 1st, September 5th and October 5th. Aspen
Grove, Littleton, CO. Visit www.aparisstreetmarket.
com or call 303-877-9457.

JUNE 6: OLD CROWS’” ANTIQUES ROAD SHOW
12-3p.m. (First Saturday of Every Month) 17120 W.
Colfax Ave. Ste 106, Golden, CO. Get estimates on your
favorite treasures. Talk to experts about your antiques,

art, vintage and collectibles. Limit 1 item per person, 11
to 3. Call 303-973-8648 for more info.

JUNE 20: LIVE AT THE CROWS at the Old Crows
Antique Mall & Root Beer Bar, live musical perfor-
mance by Warren Floyd 2-5pm 303-973-8648.

0pen-A1r thage Boutique ¢ Artisan

Aspen Grove

g : thtlettm 0

Visit aparisstreetmarket.com
Call 303.877.9457

ws Birought to you by STV Ventures LLC/ Vandel Antiques b

www.mountainstatescollector.com

JUNE 27: OLD CROWS SUPPORTS THE ARTS, all
day long Saturday. Call 303-973-8648 for more infor-
mation.

JUNE 19-21: THE 129 ANNUAL STRAWBERRY
DAYS FESTIVAL in Glenwood Springs, Colorado, the
Glenwood Springs Chamber invites you to be part of
one of Colorado’s oldest and most beloved festivals
where tradition, art and community come together in a
stunning mountain setting. General Park hours: Friday
June 19, 1 a.m. to 10 p.m., Saturday, June 20, 10 a.m. to
10 p.m., Sunday 10 a.m. to 4 p.m.

JULY16 &17: DENVERPOSTCARD & PAPER SHOW,
Jetferson County Fairgrounds, Golden, Colorado, Fri-
day 11 a.m. -6 p.m., Saturday 9:30 a.m. to 4 p.m. More
information, go to denverpostcardshow.com.

JULY 18: Happy 62nd Birthday Florence Pioneer Mu-
seum!, Join the museum Saturday, July 18th for bever-
ages and brithday cake. Admission is by donation that
day. Join us for a grand celebration! www.florencepio-
neermuseum.org.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St.
Vrain Historical Society, Boulder County Fairgrounds,
Longmont, homemade pumpkin pies served.

Hello to warmer days at the Gallery shopping
for outdoor garden areas and renovating
indoor spaces.

Spruce up your outdoor spaces with trellises,
wrought iron furniture, planters, yard art, watering |
cans and more. Switch up living spaces with
mid-mod accessories, rustic furniture or vintage
art. You're sure to find whatever you need in our
Miles of Aisles of Fabulous Finds.

Mountain States Collector — JUNE 2026 5



TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!

Come join our antique family — open seven days a week.
Home to more than 45 unique antique and collectible vendors.
Our beautitul 7,000 square-foot mall is filled with treasures waitng to be discovered!

“'”Hfun;a
tip{."i-*iii.‘

T p . e ok N\ b,

1410 S. WADSWORTH BLVD. TIMELESS RELICS www.irwhatknots.com
LAKEWOOD, CO 80232 & WHAT-KNOTS etrwhatknots

M-SA 10AM - 6PM
SUN TAM - 5 PM

f@ ®
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COLLECTIBLES

Collectors Loving 60s, 70s Designs Sense of Humor

By Anne Gilbert

Little did I know when I wrote my
book “60’s, 70s Design and Memora-
bilia, in 1994, that the objects would
still be collected these days and at high
prices. One of my disbelief-favorites is
a molded plastic dog house with a step
stool. Though it was designed in 2001
the look was a tad of 50s and 70s. It sold
at a John Toomey auction this year for
$531. 25.

Here’s a bit of history for you Mil-
lennials and in touch with these times
of protest. The items designed in the 60s and
70s were a form of protest of the Post war gen-
eration. Plastic was no longer a dirty word.
Traditionally shaped furniture and decorative
objects had new looks, materials and funny
names. Who can forget the “womb” chair or
the red, plastic “lip” sofa. Many were made
and still come to auctions, at high prices. Then,
there is the “roll top desk” that is barrel shaped
and made of walnut and leather. Looks like a
beer keg on legs. It fetched $585 at a recent John
Toomey auction.

New name de-
signers in America,
Italy and Denmark
who embraced the
changes included
Wendell Castle,
Vernor Panton and
Joe Columbo.

One of Wendell

Castle’s most famous pieces, “molar loveseat”,
¢.1967, was made of white polyester reinforced
plastic. At the time he told me, “it was initially
done in white. I wanted the look of a perfect
glass automobile finish. I think of my work as
sculpture.” It did indeed look like teeth.

While acrylics were used in furniture man-
ufacture from the 30s , through the 50s, it was
in the late 60s that the look changed. Furniture
designer Vladimir Kagan, for example, used
sculpture acrylics and combined them with
rare woods and expensive upholstery.

Glass took on a sculptural form. Whether it
was lighting, decorative accessories or pottery,
a variety of materials were combined, includ-
ing plastic, metal, wood and stone.

Fulvio Bianconi, one of the most import-
ant names in Italian glass during this period
created a series of heads and glass cubes with
figures drawn in glass that are encased within.

Important American glass artisans include
Michael and Frances Higgins who created new

concepts using fused, enameled and
sheet glass.

Art pottery took on strange shapes
and color combinations. It made its
way into even utilitarian designs. Im-
portant names include Eva Zeisel, Ed-
win and Mary Scheier, in America.

CLUES: Many of these designs
have been reissued. Some of Wendell
Castle’s small pieces such as boxes
and mirrors have been forged. Uphol-
stered pieces by other designers come
to auction with new fabrics. This low-
ers the value. Avoid damaged plastic
pieces. Unlike wood they are difficult to repair.

While there are now many books on the
subject, one of the best ways to keep up with
what is happening , are the catalogues of John
Toomey Auction Galleries in Oak Park, Illinois,
and other auctions featuring 60s, 70s items.

T

ANTIQUES &VINTAGE

\DEPOT /)

13788 Pacific Circle
Mead, Colorado

303-532-6496

Located Right off I-25 at Hwy 66

Open 7 Days a Week

; i1
i i-‘!"f‘;r,-" ™

ANTIQUESSVINTAGE

| .sugdrmillmead.com | @Sugarmillmead on

Sun 10:30 am-5 pm | Mon—Thu 10:30 am-6 pm
Fri-Sat 10 am-6 pm

Sugar Mill Antiques & Vintage Depot
Northern Colorado’s premier shopping
destination with 100+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!

o

f

www.mountainstatescollector.com
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FURNITURE

Hand-Painted Furniture

_ Stlll Pricey and Prized

By Anne Gilbert

When a piece of hand-painted , 18th and
19th century American furniture hit’s the auc-
tion block these days bidding zooms. Good ex-
amples can cost thousands.

In late 18th century England, Italy and
France, painting and gilding quality furni-
ture and decorative accessories became fash-
ionable. At that time neo-classical furniture
styles with flat surfaces offered the perfect
medium for painted motifs. Rococo, Venetian
and French Provincial painted pieces were top

sellers in the early 20th century, especially in
America.

Not all of the Venetian pieces were hand
painted , but used small, colored engravings,
glued on then varnished over.

When it filtered down to America every-
day pieces took a different turn with folk art
designs known as Pennsylvania Dutch. By
1825 mass-produced pieces , such as Hitch-
cock chairs and inexpensive, heavy country
style pieces, known as “cottage furniture” had
painted designs.

Quality wood with fine graining wasn’t
painted but covered with a transparent finish.
Less expensive woods were often painted to
imitate finely grained woods. Tops of chests
imitated marble. Subjects often pictured land-
scapes and flowers as well as historical or neo
classical motifs.

Some of the finest painted furniture, known
as “fancy furniture” was made in Baltimore.

There was nothing amateurish about fur-
niture painting. In fact there were many pro-
fessional ornamental painters during the 18th
century who advertised the type of decorations
they specialized in. Only a few are known by
name such as John and Hugh Finlay, of Balti-
more. Another center for furniture painting
was in Albany, New York. Some of the land-
scapes on the top rails of chairs are similar to
the Hudson river paintings done at the time.

Painters also worked throughout New En-
gland.

Probably the best known producer of “fan-
cy chairs” is Lambert Hitchcock. By 1825 he
employed over one hundred women, men and
children. Designs could be done more quick-
ly using stenciled ornamentation. The wood
used was maple and the style combined Sher-
aton and French Directoire. Popular designs
were fruit and leaf patterns, fountains, drink-
ing birds and horns-of-plenty. Some chairs
were painted black to imitate ebony and de-
signs were gilt stencils. Seats were rush, cane
and wood. Today an authentic Hitchcock chair
could sell for $1,000 or more.

CLUES: Antique painted furniture can
still  turn up
anywhere, es-
pecially original
painted Hitch-
cock chairs.
However they
were repro-
duced from
the 1920s on.
During the 1976
Bicentennial it
was popular to
stencil and paint
undecorated an-
tique furniture.

LITTLETON

f Collectibles & Other Rare Necessities

Artwork, Western Wear, Books, Tools, Records, CD’s, China,

Furniture, Clothes, Sewing Supplies, Electronics, Jewelry
S Rocks, Fossils, Historical Documents, Stamps, Coins,
; and other Unique Oddities.

OPEN DAILY

MON-FRI 10-6, SAT 10-7, SUN 11-5

. 720-845-2263
3raithwaite & Company

LITTLETON'S NEWEST ANTIQUE STORE

Jewelry & Watches, Collectibles & Memorabilia, Vintage Furniture
Military Memorabilia, Art & Prints, Vintage Clothing & Accessaries
Home Decor Items, Books & Ephemera, Glassware & Pottery
Silverware & Metalware, Rocks & Mining, Books & Comics, Vintage Toys
Country, Cottage & Farmhouse, Hand Painted & Hand Made ltems

OPEN 7 DAYS A WEEK

Tuesday-Saturday 11a-8 AntiquesAttics. — g et A
9032 W. KEN CARYL AVE, SUITE A8 uesday-Saturcey TlaBp  wwwAntiquesittics.com g
(i (One block East of S. Kipling on W Ken Caryl Ave.) et Sunday-Monday 12p-d4p 120-512-2167 E |o anmiaue arTic
]
. New Dealers WANTED: Artists WELCOME 5500'S. Simms Street, Littleton,CO 80127 B
[} i B i & -
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FEATURE

A Journey Through Time:
The Story Behind Timeless Relics & Whatknots

In a metro area rich with history, char-
acter, and the thrill of the unexpected find,
Timeless Relics & WhatKnots has become a
vibrant thread in Denver’s antique tapestry.
But its story begins far more modestly —
with a single booth, a passion for the past,
and a dream that refused to stay small.

Timeless Relics & WhatKnots
opened its doors to the public in 2016 as a

vendor at Heirloom’s Antique Mall. What &8

started as a side hustle quickly grew into a
calling, expanding to additional spaces at
Antiques Etc., The Brass Armadillo, Lafay-
ette Flea Market, Hampden Street Market,

The Old Crows, Colorado Antique Gallery, |

Homestead Antiques, and other beloved an-
tique destinations across the Denver metro
area. Each move brought new customers,
new treasures, and a deeper connection to Col-
orado’s thriving community of collectors and
vintage enthusiasts.

After many years in the corporate world,
the antique business began demanding more
than evenings and weekends — it demanded
heart, time, and full attention. The “side hus-

ﬁrst "

tle” had become a fullfledged business, and
the next step was clear: it was time to build
something of our own.

With that vision in mind, we began search-
ing for a small facility — just enough space to
create a cozy, independent antique shop. But as
any treasure hunter knows, the right find often
comes when you least expect it. Many of the

properties we toured were already leased or
simply too small to make the numbers work.
Then we discovered the building at 1410
. South Wadsworth Boulevard in Lakewood,
Colorado — a space that didn’t just meet our
needs, but expanded our imagination.

What began as a plan for a small shop

{ quickly transformed into something much

bigger: a fully realized antique mall. To-
day, Timeless Relics & WhatKnots proudly
hosts 50 exceptional vendors, each offering
thoughtfully curated booths filled with his-
tory, artistry, and the joy of discovery. To-
gether, they create a destination where ev-
ery visit promises something new — a place

| where stories live on through the objects we

cherish.

From a single booth to a bustling
7,000squarefoot community marketplace, our
journey has been shaped by perseverance, pas-
sion, and the belief that the past still has plenty
to say. And here in Lakewood, surrounded by
fellow treasure seekers and the vendors who
make this place shine, we're just getting start-
ed.

Terrific Travel Posters of the Past Continued . . .

Continued from page 1

cultural development. As Fuscho points out,
often the posters did not feature the actual
trains but instead depicted the scenery of plac-
es along the way.

Red Star Lines boasted of wonderful trips
from New York and Philadelphia to Belgium in
the late 19th century. Gunard Lines meanwhile
bragged that even third-class passengers could
go by ship across the Atlantic from England to
the United States in only five days, seven hours
and 23 minutes. It was billed as “record pas-
sage by the old reliable. “

Ocean liners continued to dominate both
the travel business and the use of travel posters
early in the 20th century. French Lines chose to
highlight the word “France” in many of their
1900s posters. American Lines used posters to

offer direct ocean transport service from South-
hampton to New York. By 1913 Gunard Lines
full-color posters proclaimed travel “to all parts
of the world. “

Worldwide trips were offered on travel
posters of early 1920s by the London-based
Orient Line-Cruises. One example depicted
stylish people swimming in a pool on board
a luxury ship. For those with a little less time
other posters offered trips by ferry boat from
France to England.

Back in the United States during the Roar-
ing Twenties automobile traffic was already a
problem. Travel posters announced Chicago’s
unique solution to the problem. “Avoid street
congestion,” exclaimed a poster in behalf of
Rapid Transit Lines. It featured the city’s El
tracks with crowded traffic in the background.

In the middle
1920s still anoth-
er railway added
a series of travel
posters which in-
corporated  trav-
el with a sports
event. The South
Shore Line offered
to take fans to
the Notre Dame
football ~ games
from Chicago to
South Bend, In-
diana. This is one
of many sports-related posters of that period.
Winter Sports in the French Alps was a major

Continued on page 15
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BECOMING AMERICAN NOW AVAILABLE

tosical fiction movel explores bow one fomily's
ped the notion's destiny-ond kow the past
our pursuit of o betier future

www.mountainstatescollector.com

OME FAMILY'S JOURMEY THROUGH FOUR
CEMTURIES OF BECOMING AMERICAM

NYJI43INY ININ0D3E

BECOMING
AMERICAN

MARGARET ROSE DESTEFANO
JON EAGER DESTEFANO

Becoming American
Is Now Available
For Purchase

Peg and Jon DeStefano have recently complet-
ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture.

It is now available through Kindle as a paper
back. The electronic version is now available.

Mountain States Collector — JUNE 2026 9



FEATURE

Gulliver’s —

By Roy Nuhn

Gulliver’s Travels has been
a part of our literary and cul-
tural history for close to 300
years. First published in 1726,
the novel quickly became a
favorite with children. It has
remained so for countless gen-
erations, being considered al-
most a fairy tale during the last
150 years. Collectors have long
sought books and memorabil-
ia inspired by the 18th-century
tale of a ship’s surgeon’s fan-
tastic South Seas adventure.
Travels into Several Remote
Nations of the World, as the
book was originally titled, was
a biting political and social sat-
ire. An overnight success, Gul-
liver’s Travels was initially enjoyed by peo-
ple of all ages. From parish pastor and royal
cabinet minister to wealthy businessman and
college student, everyone read and devoured
Swift’s powerful commentary on the foibles
of the ruling class. Great work that it was,
though, the novel soon became outdated. But
it has flourished ever since as a juvenile liter-
ature classic.

The saga of Gulliver among the tiny peo-
ple of Lilliput is but one, albeit the most fa-
mous, of four parts of the novel. Gulliver is
later left ashore on Brobdingnag, a land of

giants; then visits the flying island of Laputa,
where men of science, philosophers and his-
torians are lampooned; and, finally, he goes
to the country of the Houyhnhnms, a land
inhabited by noble, rational horses and by
the Yahoos, beasts in the form of people but
whose human vices shock and disgust Gulli-
ver.

Gulliver’s Travels, one of Western civili-
zation’s great literary works, was written by
Jonathan Swift (1667-1745). Swift was a cler-
gyman and a political activist for most of his
life. He wrote countless political pamphlets

and tracts, and edited a Tory
newspaper.

Since Gulliver’s Travels’ first
printing in 1726, the adventure
fable has endured as a staple for
both English and American pub-
lishers. In this country special
small sized, abridged editions
for children of all ages began
appearing toward the middle
of the 19th century. Almost al-
ways, however, only the story
of Gulliver in Lilliput, the most
adaptable part of the novel for
children, was told.

One of the earliest of these
books, sometime in the 1850s,
was by McLoughlin Company
as part of its “Aunt Fanny Fairy
Tales” series. Later, when the
firm became the more familiar
McLoughlin Bros., numerous printings con-
tinued to be marketed throughout the bal-
ance of the century.

From the beginning, Gulliver’s Travels
books and booklets by all publishers of chil-
dren’s literature were illustrated, with hand
coloring being used in the earliest editions.
After the Civil War, the perfection of color
lithography began a tidal wave of beautiful-
ly drawn and printed books for young peo-
ple, including those of Gulliver’s Travels. An
1889 edition, for instance, was illustrated by
Arthur Rackham, another in 1900.

NORTHGLENN

old Wagon Antique Mall

Come Shop With Us —Up to 100 Dealers To Choose From

T oys, Clocks, Glass, Furniture, Collectibles, Books
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

10685 Melody Dr.
Northglenn, Colorado
1-25/104th
Check for Available Space

—_—

{ -

\ _—-':5- ‘*-::-.-?
STOREWIDE
SALES
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303-280-8114 Like us on
https://oldwagon.wixsite.com/antique Facebook
CALENDAR LISTINGS SUBSCRIPTIONS

Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about

shows are provided free with your display ad.

Dates of Show:

City, State:

Name of Show or Event:

Other Info:

Phone:

Send information about advertising.

For more information,

r
1
1
1
1
1
1
1
1
1
1
1
1
I Hours:
1
1
1
1
1
1
1
1
1
1 call 720-276-2777.
1

1

1

1

1

1

Estate Sales and Event

Mail coupon and check to: Spree Enterprises, Inc.,
P.O. Box 1003, Bailey, CO 80421-1003
Deadline: The 20th of the month before the next issue.

Shows, Auctions,

Calendar listings are
FREE with your
display ad. Club News
and Museum News
also welcome.

SUBSCRIBE

to the Collector Online
www.mountainstatescollector.com

Looking for past issues? Download them anytime via
the ‘PDF Editions’ link on our homepage.
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Travels

Gulliver in the land of the Lilliputians was
an image that beckoned certain manufactur-
ers, especially makers of sewing threads. J. &
P. Coats, the largest user of the idea, issued
several trade cards in the late 1880s and 1890s
ballyhooing the strength of their product.
One, “GJ.1lliver and the Lilliputians,” por-
trays the ship-wrecked man securely tied
down by the company’s thread after being
washed ashore and falling asleep. Another
trade card scene is of Gulliver dragging Ble-
fusu’s invasion fleet of 50 men-of-war ashore
with lengths of Coats Spool Cotton tied to
each boat.

Pictorial versions of the story in maga-
zines, anthologies and educational books
were plentiful during the first decades of the
20th century. The Book of Knowledge (The
Grolier Society, 1912), an illustrated child’s
encyclopedia set, is a good example. It of-
fered several excellent illustrations in their
section on Gulliver’s Travels.

In the 1920s and 1930s, leading publish-
ers of juvenile literature and paper novelties,
such as Whitman and Saalfield, published a
few booklets, but interest in the classic tale
declined.

FEATURE

In the early 1930s, Walt Disney’s Gulliver
Mickey, a cartoon with Mickey Mouse in the
lead role, had its first theatrical run. Rare film
memorabilia from this includes one-sheet
posters and promotional materials.

A brief revival of fascination with the tale
occurred in 1939 when legendary cartoonist
Max Fleischer’s animated feature, Gulliver’s
Travels, was released. The film premiered in
December, 1939 amidst a barrage of publici-
ty. The story centered on the Lilliput episode,
which underwent major changes. New char-
acters were added, such as Prince David and
Princess Glory of the warring kingd9ms, and
Gabby the town crier who first discovers Gul-
liver. The film did poorly with critics, who
panned it, and with audiences, who stayed
away. The nearest thing to a winner from it
was Gabby, who went on to star in his own
cartoon series in 1940 and 1941.

But the full length cartoon movie did re-
sult in a considerable amount of souvenirs.
Licenses were granted to Saalfield and oth-
ers to publish all kinds of books and book-
lets about Fleischer’s rendering of Gulliver’s
Travels.

Saalfield put an assortment of different
items on store shelves in 1939 and 1940, most
of them to an indifferent public. Among their
products were illustrated story books in all
sizes, a paper doll cut-out booklet, a Big Little
Book, and a line of jigsaw puzzles.

In 1939 an advertising booklet was hand-
ed out by Macy’ s Department Store (New
York City) as a Christmas present for shop-
pers. The premium with blue and white illus-
trations and color covers, helped promote the
film, and wished customers “A Merry Christ-
mas and a Happy New Year from Macy’s.”
Valentine & Sons, the English postcard pub-
lisher who had an American sales office,
printed at least two sets of six cards each. One
had only scenes from the cartoon and was in-
tended as a souvenir; the other, with similar
illustrations, carried different birthday greet-
ing messages and was intended for everyday
use. These cards are found with early 1940s
postmarks.

The first comic book to feature Gulliver
and his wild escapades was Classic Com-
ics (later known as Classics Illustrated) No.
16 (December 1943). Like nearly all Classics

WESTMINSTER
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Mlustrated titles, there were many reprints
over the next 30 years. This and other comic
book editions were based on the original tale
and characters by Swift, not Fleischer’s ver-
sion.

In January 1945 Dell Publishing Co., un-
der its Junior Treasury label of comic books,
sold a Gulliver’s Travels title. These werel5¢
sellers and had painted covers. Later, in Sep-
tember 1965, Dell debuted Volume No.1 of a
new Gulliver’s series. But this lasted for only
two issues.

Later movies inspired little or no mer-
chandise. A musical British-Belgium produc-
tion, part live-action and part animation, was
a flop. A Japanese animated feature, Gulliv-
er’s Travels Beyond the Moon, took the fran-
chise into outer space - and to commercial
success.

Having prospered for close to three cen-
turies, Jonathan Swift’s timeless novel seems
destined to endure for many more genera-
tions to come. And along with such popular-
ity, interest and fascination with Gulliver’s
Travels memorabilia and collectibles will
continue unabated.

Becoming American:

The Nation’s Decorative Arts
at 250 Mount Vernon
Symposium: May 29-30

720.557.2563

el

6080 W. 92ND AVE.
e W

Hear from leading voices in the
field of American decorative arts
as they explore how furniture,
craft, textiles, and scientific in-
struments reflected and helped
shape national identity in the new
nation.

Join curators, historians, and
scholars as they explore what de-
£ fined American style and tastes in
the formative first century of the

- United States, and how the pro-
| cess of creating a new nation also
informed and inspired a new ma-
terial world.

www.mountainstatescollector.com
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INSPIRATION
June’s

AMERICAN HISTORY Quote of Month

June Anniversaries

In early June the world of leaf and
blade and flowers explodes, and
every sunset is different.

June 2

252th anniversary of the “In-
tolerable Acts;” passing of
the new Quartering Act, also
called the Coercive Acts, re-
quiring American colonists
to provide better housing for

June 17
Battle of Bunker Hill be-
gins (1775)

June 19

ot P oph
]uneteenth Freedom Day |f}irf.1"f\'-.l’1- LHJ:h -If.ﬂ.-{.'-"[ LAt

British soldiers upon demand June 20

(1775) Congress adopts the Great
Seal of the United States

June 10 (1782)

John Adams proposes the

Continental Army (1775) June 22

British Parliament passes

June 12 ) the Quebec Act, one of the
Women’s Veterans Recogni-  “Intolerable Acts” (1774)
tion Day

une 14th Flag Day!
June 14 ‘7 Vool Zhg 2

Congress establishes the U.S.
Army (1775)

June 15

George Washington named
Commander-in-Chief of the
Continental Army (1775)

veterans.

is located in George-
town, Colorado, just

west of Denver off In-

303-688-1207

www.castlerockconsignment.com

Blue Star GEORGETOWN
Museums
llke HOtel The Hotel De Paris Mu-
de Paris in seum?™, a site of the Na-
Ge Org e- tional Trust for Historic
A g Preservation, is owned
tOWn, WTE I'E DE P. = Rls' and operated by The
Co|orad0, . /T’ ; = National Society of the
. . R Colonial Dames of 3 ;
g_lve SpeCIal . MUSEUM America in the State of a e
discounts to (,ﬂorgetﬂwn, CD]OIRdD Colorado. The Museum Furniture, Antigues, Home Decor, Garden & Gifts

807 Wilcox Street
Castle Rock, CO 80104

terstate 70.

Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-

ing boom, when it

PINE

served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:

To collect, preserve,
and share history asso-
ciated  with
Dupuy's Hotel De Paris,
and serve as a catalyst

Louis

for heritage tourism in
Georgetown, Colorado.

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,
Clothes,

OPEN: Friday, Saturday and Sunday

Pine Emporium

16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com

Books, Glassware, Collectibles.

The Mountain States Collector, a tabloid  publisher Spree Enterprises, Inc. Webmaster  Sam DeStefano
newspaper dedicated to promoting the enjoyment P.O. Box 1003 sam@mbrealestatepros.com
f antiqui d collecting in the Rockv Mountai Bailey, CO 80421 Shaleen Moore, Shaleen
0 a_n IqL.JIng.an. collecting !n € Hocky Mountain spreepub@mac.com @blackbirdmediainc.com
region, is distributed the f|.rst weekend of every Executive Director Jon DeStefano Production Spree Enterprises, Inc.
month through shops, auctions, flea markets and Peg DeStefano
antique shows, and is mailed to subscribers. Managing Editor ~ Margaret (Peg) DeStefano, Jon Patrick DeStefano
(Opinions of the writers contained herein are NSCDA/Colorado, D-A-R., Sam DeStefano
P ] . . FFHC (hcgs), Ohio-USD1812 Printing Wyoming News
not necessarily the opinions of the publishers.)
Advertising information: call or text Jon DeStefano at 720-276-2777
or for any other information, call Peg DeStefano at 303-910-2604 or email us at spreepub@mac.com
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HISTORICAL

Unique Paper Art Old or New Very Collectible

b AT T R L d i) ShThN Tk 4f

By Anne Gilbert

There is nothing new about paper art be
it sculptures or dollhouses or furniture. It has
existed in many forms and in nearly every
culture for hundreds of years. For example
the Vietnamese have never stopped turning it
into vases and bowls. These days they make
it from newspapers. Japan is known for Ori-
gami (the Japanese term for paper folding).

The Chinese are credited with inventing
paper in the 2nd century. Korea began to
make it by the sixth century. The Japanese
put a different spin on it shortly thereafter
creating sliding doors, fans, lanterns, toys

and even clothing.

Papermaking  progressed  westward
through Central Asia and Persia, By the early
16th century decorative paper was created.
It was painted, speckled, marbled, colored
and stenciled. Many of these types were later
adapted later in the West for books, box and
drawer linings.

During the 18th century new machinery
and fibers developed in Europe made it pos-
sible for new uses.

Paper cutting became an art form called
“silhouettes” in France in 1757. In the days
before daguerreotypes it was often into fam-
ily images.

However it is the delicate and lacy scis-
sors-cut-outs that evolved into a unique art
known as “Scherenschnitte”, the German
word for scissors cutting , that became trendy
by the early 19th century. Rare examples sell
for thousands of dollars.

By the late 19th century manufacturers
were mass producing kits for making paper
dollhouses, dollhouse furniture and figures,
Chromolithographed paper over wood.

CLUES: In the late 1980s there was a re-
vival of interest in handmade papers that
spread into paper sculpture, jewelry and oth-
er forms. Scherenschitte was revived and re-
productions could be found in museum gift
shops. However the good news is that scis-
sors art was always cherished it can often be

discovered between the pages of old books or
scrapbooks.

Collectors can look for old marbleized pa-
per in secondhand bookstores and flea mar-
kets. They are being framed an hung as art.

Very collectible are examples of 1980s pa-
per jewelry and sculpture. These days there
are paper sculpture artists around the world.
The most famous works are priced in the
thousands.

STERLING

Wmmm

Sterling,

Pdoeevww Howuurs for WWWinmntaer

\ el _
IOLD WAREHDUSELS

[ANTIQUES]

www.mountainstatescollector.com

| 0LD WAREHOUSE |
ANTIQUES

Colorado

Heirloom & Investment Quality Antiques
Specializing in Oak & Walnut Furniture,
Clocks, Lighting, Fine Glass, Primitives

326 North Front Street

(1/2 block N. ‘Under Chestnut Street Overpass)

970-522-3145 28 || | &S

Get Ready for Summer Entertaining.

Proceeds from the sale of these consigned and donated
items benefit Children's Hospital Colorado.

50% Off SALE

LaCuce

An Extraordinary Consignment Store

» Jewelry = Antique Furniture L
» Crystal » Home Decor U
« Artwork = Fine China & Silver '

June 1-6

Blue Room RDF Tagged ltems Only

Visit Us
Mon-Sat 10 to 4
400 N. Downing St
Denver, CO 80218

La Cache is staffed fully by voluntesrs, 1303) £71-9605

corner of Holly & Florida

Closaec
11:00-5:00
T11:00-5:00 <4
11:00-5:00
11:00-5:00 &
10:00-65:30 o
Closead

]

Artwork | Furniture | Clothing | Kitchen | Home Decor
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more!

u s HollyStreet 303.518.0464

Light up your home from dim to dazzling!

kals & pals

emporium

M-Sa 10am - 4:30pm
f
3]

»

K‘} ‘ . P
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FLORENCE

Blue Spruce Gallery
Art & Antiques

103 VINTAGE
MARKET

Florence Colorado Antique Capital
of America

7 Vintage Market

1071 W Maln 5.

109 W. Main Street

Florence, CO 81226
(719) 784-3797

10,000 Sq. Feet
Over 30 Vendors

farm fresh to barrel aged

Antiques, Boutique, Art & Wine

i)
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. % ”btn“m 7'9‘4”‘%
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“~ We have the most shops per capita.
Just 2 hours from Denver, 1 hour from Pueblo,

18 shops, 5 restaurants, and 2 art galleries.
Shop all 4 of blocks of Main Street. See you soon!

Take a scenic drive to FIorence, :
the Antique Capital of America. e ﬂ

Colorado Springs or Salida,

Antique

— Warehouse
Vintage Lighting & Western Ac-

coutrements
124 E. Main Street,

Crystal Emporium
BBl 4 Great Little Rock and Antique Shop

107 East Main Street
Florence,CO 81226

A bigger vision. A new monthly experience. “ " »
Junktique Off-Main is the next evolution of Junktique - a new monthly I

[ <) = 118 E. Main &t
O iy e M mmm;m
The Globe Estate Sales

109 W. Main St. f ‘1

Florence, CO 81226 FN
(419) 769-1476 (Darcy) (L THE GLOBE;
(419) 769-1897 (Doug) A2 [\ 4
(719) 510-2214 (Paul) L.

“Estate Sale Excellence, Every Step of the Way”
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t UE Antique Show and Flea Market
OFE= My i

www junktigueshowandmarket.com
650 S Union St., Florence, CO 81226 .

event located on private property just off downtown Florence. L i r
Designed to give both shoppers and vendors more room, more i 1 ]
convenience, and more opportunity.

SECOND FRIDAY & SATURDAY MONTHLY ROYAL
Starting June 2026 sk

Worldwide Treasures

202 W. Main St.
Florence, CO 81226

(719) 784-7434

Kim Thompson
Scott Thompson

June 12-13 « August 14-15 « September 11-12

October 9-10 « November 13-14 « December 11-12
10am - 4pm

Harriet Graham

:,40*’
;,'Ytendmg on Ma;

11 W. Main St

Florence

Open WECJHESCJU?‘- Home Decar, Gifts,
Saturday

100 E Front St
Florence, CO 81226

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

& Furniture

\}" - V\ / r'q Moving from the Antique Bazaar on Main St. to Fetrul_eu__-rn
L “ﬂ NTIQUE BAZAAR

~ Progressive _- L

~ therapeuticy ™ s

F— vl — =8

F.I'!nl.llng ]Jquuialmn sa]e, I
Herﬂhing must go!
Antique Bazaar s 108/110 E. Maln

719-338-1628

e
Gift Bazaare 117 5. Pe!rnlr-um

o
s
g

Y g
PHYSMASSAGE Main Street Gallery
POSTURAL ANALYSIS 1400 square feet of antiques, art & collectibles
KELLIE JAKUBOWICZ 120 East Main Street
719-374-0600 Florence,CO 81226
105 5. PIKES PEAK AVE 479-381-6293 or 479-381-5127

FLORENCE, CO |

G
79 Eitate Sales

cdomifer davard
(713) 298-3250
25 YEARS EXPERIENCE

| ASPEN LEAF BAKERY & CAFE _ iuu
B 113 W Main St Florence, CO 81226
/ We offer breakfast, lunch,

catering, and much more!

(719) 784-3834
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May’s What Is It?

Wow! Nothing like having the
previous owner of this device send
in his guess. Mark Schlesinger of
Middletown, New Jersey wrote us,
“In response to your May’s What

CONTEST

—

Is It” I not only know what the an-
tique is, I was the second owner of
this exact penny arcade machine. I
bought it in the early 1970s from
the Casino Arcade in Asbury Park,
New Jersey. Unfortunately, I sold it
9 years later. This 1 cent (convert-
ed to a nickle) “Electric Pen” was
made in 1933 by the International
Mytoscope Co. in Long Island City,
New York. It is a 9 floor model ma-
chine — the photo only shows the
top half. After inserting a nickle in
the coin slide, the lights start flash-
ing and a fountain pen (between the
towers) moves back and forth simu-
lating writing a personalized fortune.

After about 10 seconds the lights and
pen stop and a “fortune” card is dis-
pensed.” Thanks, Mark, for helping us
out here. And, thank you for sending
us a fortune card that popped out of
this very machine. It is fascinating!

June’s What Is It?

Send your answers to the What Is It contest, postmarked by June 20, to the
Mountain States Collector, PO. Box 1003, Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the
Mountain States Collector. Be sure to include your email address to your guess.

Terrtﬁc Travel Posters of the Past Continued . . .

Continued from
page 9

topic, along with
major golf resorts
in France. By 1928
event major avia-
tion events in var-
ious parts of the
world became the
subject of elabo-
rate travel promo-
tions.

Early in the
1930s major
American cities

went toe-to-toe and even poster to poster in an
attempt to entice travelers to their particular lo-
cation. The Illinois Central Railroad advertised
Chicago as “The Vacation City” in its colorful
posters. And a series of Travel by Train post-
ers sponsored in part by the American Railroad
Companies of America offered Atlantic City as
“the playground of the world.”

Smaller tourist spots were in play as well
as the metropolitan sites during that era. The
Boston and Maine Railroad, for example, used
posters to draw visitors to tiny Lake Winnipe-
saukee in New Hampshire. More ambitious
railroad travelers could simply “See America”
1939 by journeying from the World’s Fair in

LAFAYETTE

www.mountainstatescollector.com

New York City across the country to the Gold-
en Gate International Exposition in San Fran-
cisco.

Following the war years of the early 1940s,
still another travel element moved heavily to
the marketplace and consequently into elabo-
rate travel posters. The airlines clearly wanted
to take travelers away from it all too.

Major airline poster users of the late 1940s
included Pan American Air Lines, Dutch KLM
Airlines, Air France, and American Airlines. By
the early 1950s American Airlines had launched
a series of travel posters promoting numerous
flights including trips to Hawaii. American
Airlines was one of the first airlines to go with a
full series of posters, and to commission major
artists for the job.

It was American which used artist E. McK-
ight Kauffer to illustrate travel posters, which
featured locations both in the United States
and Europe. Kauffer, an American born artist
living in England, was one of the most talent-
ed and versatile contributors of his time. It was
Kauffer who also created a dashing Kentucky
Derby travel poster in behalf of Chesapeake
and Ohio Railroads.

Mention of Kauffer leads to one of the more
significant factors regarding travel posters, the
artist.

Some very famous artists have contributed

to this specific aspect of posters over the years
including Edward Penfield, Alphonse Mucha,
Frederick Lawler, A.M. Cassandre, Otto Baum-
berger, and Paul Colin. Even esteemed Ameri-
can artist Maxfield Parish rendered a few travel
posters during the 1930s for the New Hamp-
shire Planning and Development.

Important artists naturally contribute
greatly to the value of many travel posters of
the past.

However there are also other consider-
ations.

Content and graphic appearance can also be
very important. A catalog of travel posters pre-
pared by Swann Galleries recently noted, “...in
grading a poster’s condition the standards and
criteria of the print
collector cannot be
used. The most im-
portant element in
grading a poster’s
condition is its ap-
pearance as defined
by lines, colors and
overall deign.”

Recommend-
ed reading: Posters
by Tony Fuscho,
2nd edition, Avon
Books.

It's much bigger on the inside

than it looks from the outside

6,000 square feel of antiques, collectibles and decor.

NOBLE

Treasures
Antiques

Mon-Sat 10am-5pm « Sun 12pm-5pm

409 S Public Rd ¢ Lafayette « 303-926-4060
nobletreasures@hotmail.com
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Great Summer Specials!
Shop at The Brass Armadillo!

— Py 8 S 4 -
\ Armadillo-
antique mall

11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Colorado

Open 7 Days a Week
9am-9 pm

The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

B Krysti Jomei of Birdy magazine couldn’t resist visit-
|| ing the dinosaurs at the Brass Armadillo. Photo by
lj Sean Forrester.
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