
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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		 By Robert Reed 

		 Ever since baseball began there has been bit 
by bit collecting of it, and as the great Ameri-
can pastime has grown so have the bits and the 
numbers of collectors.
		 Fans seek out everything from key chains 
to bleacher seats, from buttons to Wheaties ce-
real boxes, from ticket stubs to Jim Bouton’s 
book, Ball Four.
		 In 1988, for the first time in history, the glitzy 
New York City auction house Christie’s con-
ducted a gallery sale devoted entirely to sports 
memorabilia. Among other things, a 1969 New 
York Mets championship ring brought over 
$8,000.
		 For the first hundred years or so of base-
ball’s existence collecting memorabilia was 
a relatively modest affair. In 1979 a national 
magazine noted that former st. Louis Browns 
player Roy sievers had been offered $5,000 for 
his 1950s uniform. He declined, saying he still 
sometimes wore it to old-timers games.
		 In 1990, Mickey Mantle’s playing jacket 
from the 1950s sold for several thousand dol-
lars. A letter of authenticity with it noted the 
Mick had worn it during spring training with 
the New York Yankees in 1954. It was eventual-
ly given to his high school coach and later sold 
as part of his estate.
		 Things directly from the game, like uni-
forms, caps, and jackets are especially trea-
sured in the field. “Hundreds of thou-sands of 
different baseball collectibles have been issued 
dur-ing the past century,” says Dr. James Beck-
ett author of the sport Americana Price guide 
to Baseball Collectibles. “such increasing inter-
est in such memorabilia is naturally reflected 
in the values of these items. As more collectors 
compete for available supplies, prices rise.”
		 Balls, bats, gloves, spikes, and even uni-
form patches qualify. In recent years guern-
sey’s sporting auction in New York has sold 
george selkirk’s ca. 1936 New York Yankees cap 
for $1,500, and a 1988 Keith Hernandez Mets 
home jersey, with a letter of authenticity, for 
$500.
		 Leland’s, another leading sports memora-

bilia mail auction, sold a wood-slatted stadi-
um seat from Commiskey Park (Chicago). the 
seat dated to 1910 and was removed in the late 
1940s and sent to the minor league Waterloo 
Diamonds.
		 The seat sold with a letter from an official of 
the Waterloo baseball club.
		 It is always a good idea to have proof re-
garding ‘from the game’ baseball memorabilia. 
In Collector’s guide to Baseball Memorabilia 
author Don Raycraft relates a deal he made as 
a youngster in the early 1950s. He traded 385 
topps baseball cards from the 1953 season for a 
ball fouled off by Jim Rivera. 
		 “When he came home from work that 
night,” admits Raycraft, “my father pointed 
out to me that American League teams did not 
normally buy their baseballs at Montgomery
Ward.”
		 Much baseball memorabilia is simply 
down on paper.
 	 The Christie’s auction of 1988 saw a hand-
written letter by famed shortstop Honus Wag-
ner. today, instead of his playing, he is much 
more famous for one of his baseball cards 
which brought $500,000.
		 Wagner’s letter to one of his fans described 
a difficult play:
		 “Batter hits a low line hit to my right. I dove 
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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The Appraiser’s Diary:
Spring Planning 
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A Colorado Antique Gallery Gift Card  
is perfect for birthdays, anniversaries 
or hostess gifts.

Spring is finally here! Our dealers and staff invite you 
to peruse thousands of new items in our Miles of 
Aisles. Dealers have spring fever and have marked 
down many items to celebrate. Look for the red and 
white sale tags throughout our huge gallery. 

Looking for furniture to spruce up your home?  
We have antiques, vintage and mid-mod — from 
small to large pieces that are sure to energize  
your living spaces.

It’s always fun to do a mini-reno on your outdoor 
spaces. Spiff up your patio with planters, wrought 
iron or trellises. Or add unique yard art to your gar-
den or deck. Find a distinctive conversation piece 
for your sunroom or entry way. 

Hop on out to the Gallery to get inspired!

Hello Spring!

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

2 APRIL 2026 – Mountain States Collector www.mountainstatescollector.com



OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

SPRING HAS SPRUNG-HAPPY EASTER!
DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

TIMELESS TREASURES NEST HERE

Shop for Spring!

www.mountainstatescollector.com Mountain States Collector  – APRIL 2026 3
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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APRIL 4: OLD CROWS’ ANTIQUES ROAD SHOW 12-
3p.m. (First Saturday of Every Month) 17120 W. Colfax 
Ave. Ste 106, Golden, CO. Get estimates on your favorite 
treasures. Talk to experts about your antiques, art, vintage 
and collectibles. Limit 1 item per person, 11 to 3. Call 303-
973-8648 for more info.

THRU APRIL: HELLO SPRING! at the COLORADO 
ANTIQUE GALLERY, Dealers have spring fever and have 
marked down many items to celebrate! The Gallery is lo-
cated at 5501 S. Broadway, Littleton, Colorado. Call 303-
794-8100 for more Information.

APRIL 18: LIVE AT THE CROWS at the Old Crows An-
tique Mall & Root Beer Bar, live musical performance by 
Warren Floyd, ‘60s, ‘70s, and ‘80s music, 303-973-8648.

APRIL 25: OLD CROWS SUPPORTS THE ARTS, all day 
long Saturday. Call 303-973-8648 for more information. 

MAY 9: Mother’s Day Tea: 250 Years of American Mothers 
Celebrate Mother’s Day in elegance with a three-course tea 
featuring scones, a selection of tea sandwiches, and an as-
sortment of desserts. Includes a self-guided tour of Historic 

Hoverhome and more. For questions contact The St. Vrain 
Historical Society (303) 776-1870 or office@stvrainhistori-
calsociety.org.

MAY 8-10: 75th ANNUAL ROCKY MOUNTAIN STAMP 
SHOW at the Arapahoe County Fair Grounds, Call 720-
459-2841 for more information.

MAY 16 & 17: 54th ANNUAL STRAWBERRY FESTIVAL 
VINTAGE & ANTIQUE MARKET, hosted by the St. Vrain 
Historical Society to be held at the Boulder County Fair-
grounds in Longmont, Colorado. Over 80 antique dealers, 
Exhibit Building at the Fairgrounds, 9595 Nelson Road, 
Longmont, Colorado, Saturday, 10 a.m. to 4 p.m., Sunday 
11- 4 p.m. Admission $11, Children under 12 FREE, ($10 
for cash) This fundraiser supports the St. Vrain Historical 
Society and highly anticipated event in the Longmont area.

JUNE 19-21: THE 129 ANNUAL STRAWBERRY DAYS 
FESTIVAL in Glenwood Springs, Colorado, the Glenwood 
Sprints Chamber invites you to be part of one of Colorado’s 
oldest and most beloved festivals where tradition, art and 
community come together in a stunning mountain setting. 
General Park hours: Friday June 19, 1 a.m. to 10 p.m., Sat-
urday, June 20, 10 a.m. to 10 p.m., Sunday 10 a.m. to 4 p.m.

JULY 16 & 17: DENVER POSTCARD & PAPER SHOW, 
Jefferson County Fairgrounds, Golden, Colorado, Friday 11 
a.m. -6 p.m., Saturday 9:30 a.m. to 4 p.m. More information, 
go to denverpostcardshow.com.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain 
Historical Society, Boulder County Fairgrounds, Longmont, 
homemade pumpkin pies served.

Show Calendar: April 2026

A Colorado Antique Gallery Gift Card  
is perfect for birthdays, anniversaries 
or hostess gifts.

Spring is finally here! Our dealers and staff invite you 
to peruse thousands of new items in our Miles of 
Aisles. Dealers have spring fever and have marked 
down many items to celebrate. Look for the red and 
white sale tags throughout our huge gallery. 

Looking for furniture to spruce up your home?  
We have antiques, vintage and mid-mod — from 
small to large pieces that are sure to energize  
your living spaces.

It’s always fun to do a mini-reno on your outdoor 
spaces. Spiff up your patio with planters, wrought 
iron or trellises. Or add unique yard art to your gar-
den or deck. Find a distinctive conversation piece 
for your sunroom or entry way. 

Hop on out to the Gallery to get inspired!

Hello Spring!

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm
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1410 S. WADSWORTH BLVD.
LAKEWOOD, CO 80232

M-SA 10AM - 6PM
SUN 11AM - 5 PM

www.trwhatknots.com
@trwhatknots

TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!
Come join our antique family — open seven days a week. 

Home to more than 45 unique antique and collectible vendors. 
Our beautiful 7,000 square-foot mall is filled with treasures waitng to be discovered!

6 APRIL 2026 – Mountain States Collector www.mountainstatescollector.com



www.mountainstatescollector.com Mountain States Collector  – APRIL 2026 7

Interesting and Unusual Postcards to Collect
By Dede Horan

		 Why do people collect postcards?  There 
are probably about as many reasons for do-
ing so as there are collectors.  Some people 
are hooked by the nostalgia captured in these 
small pieces of paper.  Others may have ac-
quired cards from a relative and soon find 
themselves adding to their new collections.  
Some images are so eye-catching that they are 
worth framing.   Those “eye catching” cards 
are often a bit more obscure or unusual and 
are what make postcard collecting interesting 
and fun. 
		 For about every category imaginable, there 
are probably postcards to go with it, and there 
are people who collect them.  Having been an 
avid collector for over fifty years and a deal-
er in antique/collectible cards since 1996, I’ve 
met a good many collectors along the way.  It’s 
always interesting to hear some of the topics 

that people request at the shows.  
		 One customer asked if I had cards show-
ing people or animals on stilts.  That caught 
me off guard.   I couldn’t put my hands on a 
‘stilt’ card that day but several months later 
I came across one while sorting through my 
inventory ... and since then, I’ve come across a 

number of others!  
		 Other collectors have asked for postcards 
that show rolling pins, corkscrews, hot dogs, 
lawnmowers, accordions, ladies wearing lock-
ets, quilts as backdrops, and Tarpon fish, just 
to name a few.   And hearing these requests 
sends me on a search to find those unusual 
cards.
		 The hunt is exciting because you never 
know what will turn up.     Each dealer files 
cards by their own system so you may need 
the dealer’s help to find what you’re looking 
for.  If you are a fairly new collector and hav-
en’t quite decided what to focus on, try shop-
ping the “bargain” boxes.  Searching through 
these boxes can turn up unexpected treasures.   
Several years ago, I found a wonderful minia-
ture card in a bargain box.  (It is pictured here.)  
To me, it is a delightful gem!  It  measures only 
1 5/8 inches by 2 1/4 inches and actually sur-
vived the mail.  

Collectibles

13788 Pacific Circle
Mead, Colorado

303-532-6496

Open 7 Days a Week
Sun 10:30 am–5 pm | Mon–Thu 10:30 am–6 pm
Fri–Sat 10 am–6 pm

Sugar Mill Antiques & Vintage Depot
 Northern Colorado’s premier shopping
destination with 80+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!

 

Located Right off I-25 at Hwy 66

www.sugarmillmead.com | @Sugarmillmead on 



		 Spring is here! The ice is melting. Whatev-
er your resources, now is the time to unleash 
them. The warm sun urges you to come for-
ward to take advantage of the good weather. 
Everything that has lain dormant in winter 
comes alive. In spring not only lovely flowers 
bloom abundantly, but antiques and collect-
ibles crop up everywhere. If you have post-
poned or neglected your collecting business or 
pastime, spring is the time for you to revitalize 
yourself. Spring is a time when information is 
happily shared. Like birds singing melodiously 
in springtime, people communicate enthusias-
tically in the spring. Listen closely for opportu-
nities, and you won’t be disappointed.
		 Many people clean their houses in the 
spring. They supply the market with lost trea-
sures and objets d’art. Dusty items are coming 
out of attics. Vintage objects and antiques are 
being taken out of homes and shops to make 

room for renovations. There are copious deals 
to be made by savvy buyers with ready and 
willing sellers. This can be your chance to find 
the precious antique or valuable collectible that 
has escaped you for months, if not years. Check 
classified ads. Meet with dealers eager to be ac-
tive, and visit shops having sales. Explore the 
whole collectible and antique landscape. 
		 Success “marches” in step with spring (pun 
intended; spring began March 20th). Spring 
prompts social behavior. People readily come 
together in spring. It is a time of popular as-
sembly and gatherings. Making new contacts 
sustains progress. Every spring review and re-
new your purpose. Get in contact with business 
leaders and relationships. Meeting like-minded 
people makes work enjoyable and rewarding. 
Even newcomers sometimes offer interesting 
tips that lead to valuable acquisitions or offer 
clues to trends, publicity, or correct pricing.  
		 Information is knowledge that leads to op-
portunity and profit. Many experts agree that 
the word of mouth is often a critical element in 
sales. Get in touch with old friends. We espe-
cially trust the word of persons we know well. 
Resume your positive attitude about life. Don’t 
drift apart from others. Don’t let useful sub-
scriptions expire. Renew your membership in 
associations and clubs. And remember to help 
others because even small favors are some-
times repaid in a wonderful way. 
			 Spring is associated with love and beau-
ty. The importance and popularity of spring 

is demonstrated in the artifacts themselves 
that we buy and collect. The finest items sold 
often have a springtime motif. Jewelry, ceram-
ics, glass, dolls, art, furniture, clocks, clothing, 
crafts, ornaments, knickknackery, and much 
more are exquisitely designed to depict spring-
time. One of the most iconic pieces of Spring 
is the Tiffany leaded glass panel from the Four 
Seasons window. At the 1900 Exposition Uni-
verselle in Paris, Louis Comfort Tiffany (1848–
1933) debuted a magnificent window depicting 
the four seasons. The Spring panel, its cluster 
of colorful tulips heralding the earth’s renewal, 
is just one part of Tiffany’s extraordinary repre-
sentation of nature’s cycle.  
		 Spring offers many wonderful conditions 
to learn and innovate. Launch a new project; for 
example, start 
your own web-
site to promote 
your inventory. 
Spring arouses 
passion, which 
is the driving 
force of creativi-
ty, achievement, 
and success. 
You can be a 
star this spring. 
This is the time 
to take a stand 
and spring for-
ward.

8 APRIL 2026 – Mountain States Collector www.mountainstatescollector.com

The Appraiser’s Diary: Spring Planning 
Seasonal

Littleton

Braithwaite & Company

NEW COLLECTIBLES & ANTIQUE SHOP

Collectibles & Other Rare Necessities
Artwork, Western Wear, Books, Tools, Records, CD’s, China,

Furniture, Clothes, Sewing Supplies, Electronics, Jewelry
Rocks, Fossils, Historical Documents, Stamps, Coins, 

and other Unique Oddities.

720-845-2263
Braithwaite & Company

OPEN DAILY
MON-FRI 10-6, SAT 10-7, SUN 11-5

9032 W. KEN CARYL AVE, SUITE A8
(One block East of S. Kipling on W Ken Caryl Ave.)

New Dealers WANTED: Artists WELCOME



Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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Feature

		 When Corbin Braith-
waite talks about 
Braithwaite and Com-
pany, his voice doesn’t 
sound like a business-
man pitching inventory. 
It sounds like a son keep-
ing hope alive.
		 Before there was a 
storefront, there was a 
small antique booth his 
mother ran a simple space 
filled with old western 
ware, keepsakes, and lit-
tle pieces of history. To 
some, it was just “stuff.” 
To her, it was purpose. 
It gave her energy. It gave her something to 
wake up excited about. Then the store hous-
ing that booth closed, and just like that, the 

place that lit her up disappeared.
		 “I watched that joy get taken away,” 
Braithwaite says. “And I couldn’t just let that 
be the end of the story.”
		 That feeling part heartbreak, part deter-

mination became 
the foundation for 
Braithwaite and 
Company. What 
he’s building isn’t 
just a collectibles 
and antiques mar-
ketplace. It’s a sec-
ond chance. A space 
where passion 
doesn’t get evict-
ed when a building 
changes hands. A 
place where peo-
ple who love old 
things, handmade 
things, meaning-
ful things can keep 
doing what makes 
them feel alive.

  Where Objects 
Carry Emotion
  Walk through 
the aisles and you 
won’t see rows of 
identical products. 
You’ll see person-

ality. A vintage toy that 
sends someone straight 
back to Saturday mornings 
as a kid. A piece of jewel-
ry made by someone who 
poured hours into getting 
it just right. A quirky odd-
ity that makes a stranger 
laugh and start a conversa-
tion.
         “These aren’t just 
items,” Braithwaite says. 
“They’re memory triggers. 
Story starters. Little time 
machines.”
     Each vendor booth is 
run by someone with a 

passion  collectors, artists, treasure hunters, 
people who find beauty in the overlooked. 
Instead of one big corporate voice, the store 
hums with dozens of individual ones.

		 A Dream Bigger Than Retail
		 For Braithwaite, this project reaches be-
yond shelves and sales. It’s about rebuilding 
something many towns have quietly lost: a 
place to wander, talk, and feel connected. A 
place where grandparents bring grandkids to 
show them “what we used to have,” where 
neighbors bump into each other, where time 
slows down just a bit.
		 “This is about bringing heart back into 
shopping,” he says. “About making a space 
that feels human.”

		 A Store With a Soul
		 In a time when so many storefronts feel 
the same, Braithwaite and Company is trying 
to feel different warmer, more personal, more 
real. It’s built on the belief that the past still 
matters, that creativity deserves a stage, and 
that community is worth investing in.
		 “This place,” Braithwaite says, “is proof 
that heart can still win.”
		 Every person who walks in won’t just be 
a customer. They’ll be stepping into a story 
— one built from love, loss, memory, and the 
simple hope that a small shop can make peo-
ple feel something big.

Braithwaite and Company
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Northglenn

OOlldd  WWaaggoonn  AAnnttiiqquuee  MMaallll
Come Shop With Us —Up to 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th
Check for Available Space

303-280-8114
https://oldwagon.wixsite.com/antique

TTooyyss,,  CClloocckkss,,  GGllaassss,,  FFuurrnniittuurree,,  CCoolllleeccttiibblleess,,  BBooookkss
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

CCoolllleeccttiibblleess

Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

Dates of Show:____________________________________ _________________________
City, State:_________________________________________________________________
Name of Show or Event:______________________________________________________
Hours:___________________________________________
Other Info:_______________________________________
________________________________________________
__________________________________
Phone:___________________________________

___Send information about advertising.

For more information, 
call 720-276-2777.

Shows, Auctions, 
Estate Sales and Event
Calendar listings are

FREE with your 
display ad. Club News

and Museum News 
also welcome.

Mail coupon and check to: Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421-1003

Deadline: The 20th of the month before the next issue.

CCaalleennddaarr  LLiissttiinnggss SSuubbssccrriippttiioonnss

Subscribe to the Collector
1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

Name:
Address:
City:
State: Zip:

Return to: Spree Enterprises, Inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.   Outside North America $70.00 per year. 
No refunds.

Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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By Tom Cotter

		 “Red,” I write, “is the 
color of life.  It’s blood, 
passion, rage...  Red is 
the color of love.  Beat-
ing hearts and hungry 
lips.   Roses, Valentines, 
cherries.  Red is the col-
or of shame.  Crimson 
cheeks and spilled blood.  
Broken hearts, opened 
veins.”  ―  Mary Ho-
gan,  Pretty Face.  Wheth-
er called Ruby, one of the 
most prized gems in the 
world, Carmine, Crim-
son, Rose, or Scarlet, red 
evokes personal responses 
like no other color.  So it is 
not hard to imagine that 
one of the favorite colors 
of glass is red.  Imagine a 
white table cloth and nap-
kins, bone china, and vi-
brant red stemware.  Or a 
vase of scarlet filled with 
red roses.  Nothing else 
can cause our hearts to 
beat faster or attract our eyes quicker than 
something in glorious red.  The Rocky Moun-
tain Depression Glass Society celebrates its 
40th Ruby Anniversary Array of Color Show 
and Sale on April 26th and 27th with a special 

display of members’ red glass to showcase 
the event.
		 To obtain red glass, regardless of chemi-
cals used, the object must be reheated to over 
1,000 degrees.  This process is called “strik-

ing” the glass.  The use of more 
controllable cooling ovens, or 
lehrs, powered by natural gas, 
allowed easier reheating of 
glass to produce red.  But there 
were other issues.  While the 
romantic in us might hold that 
someone dropped a gold ring 
into a pot of molten “metal” to 
make the first ruby glass prod-
uct, in truth, red glass had been 
around since Roman times, 
and thoroughly documented 
in the 17th century.  Gold had 
to be mixed with aqua regia, or 
“Royal Water.”   No problem; 
aqua regia sounds like after 
shave, right?  Only it is highly 
concentrated and corrosive ni-
tro-hydrochloric acid, used to 
dissolve the gold into solution.  
And fingers…  The expense of 
even a small amount of gold, 
the extreme care, and that it 
had to be reheated to change 
to red kept “Ruby Gold” glass 
from being made extensive-
ly.  Some U.S. companies in 
the latter 1800s used a mixture 

with gold to make Cranberry and Ruby flint, 
or leaded, glass.   Dorflinger and New En-
gland Glass made some of the most outstand-
ing flashed (coated), cut-to-clear glass.   Also, 
early Amberina and Rubena Verde glass used 

A Celebration of –
Feature

SUBSCRIBE
to the Collector Online

www.mountainstatescollector.com

Looking for past issues? Download them anytime via 
the ‘PDF Editions’ link on our homepage.



www.mountainstatescollector.com Mountain States Collector  – APRIL 2026 11

the gold and reheating process to create mul-
tiple colors in a single piece.
		 By 1850 German/Bohemian flashed glass, 
created by dipping a clear piece of hot glass 
with a copper-based layer of glass, became 
popular in the U.S., and at a cheaper price.  
Companies began to experiment with other 

ways to make red glass.  Rather 
than add a red glass coating, U.S. 
companies found a way to add a 
silver-based mixture with some re-
heating in the cooling oven (lehr) 
that left a ruby stain on the glass.  
This became a major decoration in 
the Early American Pattern Glass 
period of the late 1800s and early 
1900s.  
		 While the French patented se-
lenium red glass formulae in the 
1800s, Frederick Carder of Steuben 
Glass often receives credit in the 
U.S. for glass with selenium and 
poisonous cadmium sulfide to pro-
duce red in a variety of shades, in-
cluding opaque Rouge Flambe and 
transparent Selenium Red.  Com-
panies like Cambridge, Duncan & 
Miller, Fenton, Fostoria, Heisey, 
New Martinsville, Paden City, and 
others soon followed suit.  Styles, 
forms and decorations abounded! 
		 Extension of the a expensive 
copper-based red formula allowed 
companies like Anchor Hocking 
to produce machine-made wares.  
Although the early Hocking red 
pieces did contain some gold early 
on, the formula was limited to a copper and 
tin formula by 1950.  Manhattan, Provincial 
(Bubble), Roly Poly, and Swirl are among a 
vast array of Royal Ruby, Anchor Hocking’s 
vivid red. 

		 The hardest to make glass has been one 
of the most popular colors for the last several 
hundred years.  Whether Red, Ruby, Seleni-
um, Carmen, Pigeon Blood, or any other la-
bel, the various shades and companies pieces 
are always in demand.  

Red and Ruby Glass
Feature
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Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th
OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques
and Primitives

Catch us in or by appointment, call ahead.
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Blue Star
Museums
like Hotel

de Paris in
George-

town, 
Colorado,

give special
discounts to

veterans.
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April Anniversaries
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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April 7
77th Anniversary of the 
World Health Organization 
being established by the 
United Nations (1948)

April 13
Thomas Jefferson’s Birthday 
(1743)

103th Anniversary of the 
State of Massachusetts open-
ing all public offices to wom-
en (1922)

April 15
Congress ratifies peace with 
Great Britain (1783)

April 17
53nd Anniversary of the first 
Boston Marathon in which 
women are officially allowed 
to compete (1972)

April 18
Patriot’s Day

83rd Anniversary of the Doo-
little Raid on Japan (1942)

April 19
American Revolution begins 
(1775)

April 22
Earth Day

April 24
Arbor Day

American History
April Anniversaries

INSPIRATION

April’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Happy 
Earth Day!
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Historical

Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly Street
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Light up your home from dim to dazzling!

Garden History Depicted in Old Seed Catalogs

                      By Anne Gilbert

      As interest in the environment grows this 
includes collecting old garden catalogs. Color-
ful and informative they give a glimpse into 
the past of what were the popular foods of the 
past. The early catalog drawings are consid-

ered works of art, also illustrated on seed box-
es and tin containers.
       Pages from 19th century garden catalogs 
were not only hand drawn but often hand col-
ored. Equally colorful were the fruit labels on 
wooden crates. Framed and hung on a kitchen 
wall they have become a decorative art acces-
sory.
      However, for the serious collectors of old 
garden catalogs, such a destruction of a total 
catalog is a sacrilege. As they see it, it’s like 
cutting up a rare book and framing the pic-
tures. Literally destroying a piece of American 
garden history. 
          Many reflect the foods and plants in the 
regions in which they originated. For exam-
ple, the farm county publications used rustic, 
“homey” words to describe the plants. The 
city-produced catalogs rely on more “hard-
sell.”
         Among the earliest see companies were 
Burpees Seeds(1876) and D.M. Ferry(1880s.) 
For their hundred year anniversary in 1976, 
Burpees issued Centennial place mats featur-
ing color reproductions from their historic, 
lithographed catalog pages. These days they 
are considered collectibles.
      Among the rarest and most valuable spin-
offs for collectors would be books ( written 
by and illustrated ) in the early 19th century 
as guides for explorers. Often they contained 
hand colored illustrations detailing the dis-

coveries of exotic and unusual jungle area 
plants. Who can forget the mission of the ship 
Bounty to bring back breadfruit trees.
CLUES: Not everybody appreciates garden 
collectibles. There’s still a chance to make dis-
coveries at bargain prices. Fruit crate labels 
were once throw aways. Once collectors got 
wise they were reproduced in the 1970s.
Garage sales and flea markets are still a good 
place to find catalogs and old fruit crates. 
           The good news is there are still 1877, 
Burpees catalogs, with its fifty pates intact. 
Only 10,000 were printed. Those that survived 
are rarities worth over $100.

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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
  

 

 


  
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The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.
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Take a scenic drive to Florence, 
the Antique Capital of America. 

We have the most shops per capita. 
Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida, 
18 shops, 5 restaurants, and 2 art galleries. 

Shop all 4 of blocks of Main Street. See you soon!

Crystal Emporium
A Great Little Rock and Antique Shop

107 East Main Street
Florence,CO 81226

(719) 371-2762

Worldwide Treasures
202 W. Main St. 

Florence, CO 81226

(719) 784-7434
Kim Thompson

Scott Thompson
Harriet Graham

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

100 E Front St
Florence, CO 81226

Main Street Gallery
1400 square feet of antiques, art & collectibles

120 East Main Street
Florence,CO 81226

479-381-6293 or 479-381-5127

Florence, Antique Capital of America

ASPEN LEAF BAKERY & CAFE
113 W Main St Florence, CO 81226

(719) 784-3834

We offer breakfast, lunch,
catering, and much more!

IN



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

Souvenirs of Baseball Continued . . . 

		 It is so interesting to know that so 
many readers know what these items 
are.
		 Yes, they are ocarinas. These pic-
tured include a bass (top), a tenor 
(right), a red alto and a soprano. The 
rare bass, probably russian-made, is 
valuable.
		 Ceramic ocarinas have been 
around morethan 12,000 years. An-
cient examples have been cited —small 
whistles shaped like birds or other an-
imals and made of terracotta were in 
India for 6,000 years. China has a very
long history of music—songs and 
dance had already appeared as early 
as five thousand years ago. Europeans 
and native American makers of the 
ocarina existed for hundreds of years. 
Native Americans of North and South 
America often used the instrument as 
they danced.

		 Ocarinas remained a popular toy 
for more than 340 years until 1878 
when 17 year old musician-baker Gui-
seppe Donati of Budrio, Italy, trans-
formed them from a toy which only
played a few notes, into a real instru-
ment which could play more than an 
octave accurately.

March’s What Is It?

Send your answers to the What Is It contest, postmarked by April 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

April’s What Is It?

Continued from page 1
for the ball and caught it with my bare hand 
about three inches from the ground. My jump 
took me head first into the ground and I came 
up with the ball and made a double play.”
		 The letter brought over $1,000. At a simi-
lar auction a Hall of Fame postcard signed by 
Cy Young with his image on the from brought 
$750.
		 These Hall of Fame postcards with photo-
graphs of an individual player’s plaque with 
yellow background have been available since 
1964. they were issued by the National Baseball 
Hall of Fame in Cooperstown, New York. Ear-
lier cards by Albertype and Artvue Company 
were issued in black and white.
		 Also on paper are stock certificates, one 
from the 1940s st. Louis Browns went for $350; 

signed checks, one from Walter Johnson on a 
germantown bank in Maryland dated 1942 
brought $800 at a Leland sale; programs, tick-
ets, magazines with baseball-related covers’ 
and guide books issued as premiums by liquor 
companies.
		 During much of the 20th century a great 
deal of memorabilia connected to the game 
was sold right over the counter. 
		 An attractive box from the 1930s that once 
packaged Babe Ruth’s All-American Athlet-
ic underwear complete with the great star’s 
image on front would bring several hundred 
dollars today. then there is a Joe Dimaggio ad-
vertising wall calendar from the 1950s, or the 
great gillette Razor Company merchandise and 
premiums from the 1930s through the 1960s – 
including World series specialty items.
		 During the 1950s and early 1960s the Hart-
land Plastic Company of Hartland, Wisconsin, 
issued 18 different statues of major league base-
ball stars. From 1958 to 1963 they sold at dime 
stores for $2 to $3 each. Now they are quite col-
lectible. 
		 Different baseball fans usually collect 
different things. But the field’s most accom-
plished collector has a bit of everything these 
days. Barry Halper, a New Jersey businessman, 
at one time had 900 player uniforms, 3,000 au-

tographed baseballs, every all-star game pro-
gram, world series programs going back nearly 
80 years, and even the autograph of the person 
many say invented the game itself at Cooper-
stown in 1839, Abner Doubleday.
		 Most collectors of such things have far less 
of it but enjoy what they have tremendously.
		 “In collecting baseball memorabilia,” notes 
Stew Salowitz in his collector’s guide co-au-
thored with Raycraft, “people are surrounding 
themselves with history – with at bats, hits, 
runs, errors, diving catches, chewing tobacco, 
bubble gum and the illustrious characters who 
played the game for our enjoyment.”

 
Venezuela stuns Team USA baseball to win 
first WBC title after Bryce Harper’s late he-
roics
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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Happy Easter!
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Happy Springtime! 
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


