
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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By Roy Nuhn 

		 Legend has it that many an Irishman, upon 
departing his native village to go to America, 
would pause for a second and tuck a bit of turf 
into his slender luggage. Thus, though in time 
he became an American citizen, a piece of his 
beloved Emerald Isle would always be near 
his heart. 
		 This love for both the land of their birth 
and for their new homeland helps to explain 
the preponderance of Irish and American sym-
bols found on greeting postcards published 
for St. Patrick’s Day a century ago. 
		 Of the many holidays and celebrations we 
enjoy each year, only three - St. Patrick’s Day, 
Halloween, and Columbus Day have origins 
in the arrival of a specific nationality to our 
shores. 
		 The Irish, who came in large numbers to 
this country throughout the 19th century, early 
embraced March 17, St. Patrick’s Day, as their 
special day. It slowly became a wonderful 
blend of Irish pride and American patriotism, 
as the Irish love and appreciation of America 
counterbalanced the strong tug that the Em-
erald Isle exerted upon her former sons and 
daughter and their descendants. 
		 The Irish, mainly Anglo-Irish and follow-
ers of the Anglican religion, were present in 
goodly numbers in pre-Revolutionary War 
days. Festivities on St. Patrick’s Day were be-
ing enjoyed as early as 1760 in New York City. 
The holiday was even celebrated by many of-
ficers and men of George Washington’s Colo-
nial Army. 
		 Throughout the 19th and into the 20th cen-
tury, waves of immigrants from Ireland came 
to this country year after year. The Irish be-
came an important continual presence in this 
nation and contributed mightily to the prover-
bial melting pot. 
		 Irish consciousness of their heritage was 
especially strong in the years between 1900 
and 1920, the era that souvenir postcards were 
in their heyday. 

	Dozens of publishing companies, most of them 
in the U.S. and a few in England, were kept 
busy manufacturing St. Patrick’s Day greeting 
style postcards by the hundreds of thousands 
of copies. 
		 International Art, located in New York City, 
had its resident chief artist, Ellen Clapsaddle, 
design more than 90 different cards for the hol-
iday. International Art, along with the firms of 
John Winsch Co. and Fred Lounsury Co., were 
among the most active American publishers. 
		 The leading producer, however, for the 
American market was Raphael Tuck & Sons, of 
London, England. Tuck was the world’s larg-
est postcard printer and creator of some of the 
loveliest and most heartwarming ever made. 
	They were responsible for at least a dozen dif-
ferent sets of cards for St. Patrick’s Day. 

Continued on page 9

An Irish-American Tradition: Early 20th 
Century St. Patrick’s Day Post Cards
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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Van Briggle:
Commonplace in Colorado 
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OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

HAPPY ST. PATRICK’S DAY- ERIN GO BRAGH!
DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

TIMELESS TREASURES NEST HERE

Shop for Spring!
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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MARCH 7: OLD CROWS’ ANTIQUES ROAD SHOW 
12-3p.m. (First Saturday of Every Month) 17120 W. Colfax 
Ave. Ste 106, Golden, CO. Get estimates on your favorite 
treasures. Talk to experts about your antiques, art, vintage 
and collectibles. Limit 1 item per person, 11 to 3. Call 303-
973-8648 for more info.

THRU MARCH 30: 34th Anniversary SALE-ABRATION 
at the COLORADO ANTIQUE GALLERY, UP TO 50% 
OFF. It’s your lucky month all month long. Visit us for 
storewide savings! The Gallery is located at 5501 S. Broad-
way, Littleton, Colorado. Call 303-794-8100 for more Infor-
mation.

MARCH 21: LIVE AT THE CROWS at the Old Crows An-
tique Mall & Root Beer Bar, live musical performance by 
Joe Wren County Western and Folk Music Artist, 2-5 p.m., 
303-973-8648.

MAY 8-10: : 75th ANNUAL ROCKY MOUNTAIN STAMP 
SHOW at the Arapahoe County Fair Grounds, Call 720-
459-2841 for more information.

MAY 16 & 17: 54th ANNUAL STRAWBERRY FESTIVAL 
VINTAGE & ANTIQUE MARKET, hosted by the St. Vrain 
Historical Society to be held at the Boulder County Fair-
grounds in Longmont, Colorado. Over 80 antique dealers, 
Exhibit Building at the Fairgrounds, 9595 Nelson Road, 
Longmont, Colorado, Saturday, 10 a.m. to 4 p.m., Sunday 
11- 4 p.m. Admission $11, Children under 12 FREE, ($10 
for cash) This fundraiser supports the St. Vrain Historical 
Society and highly anticipated event in the Longmont area.

JUNE 19-21: THE 129 ANNUAL STRAWBERRY DAYS 
FESTIVAL in Glenwood Springs, Colorado, the Glenwood 
Sprints Chamber invites you to be part of one of Colorado’s 
oldest and most beloved festivals where tradition, art and 
community come together in a stunning mountain setting. 
General Park hours: Friday June 19, 1 a.m. to 10 p.m., Sat-
urday, June 20, 10 a.m. to 10 p.m., Sunday 10 a.m. to 4 p.m.

JULY 16 & 17: DENVER POSTCARD & PAPER SHOW, 
Jefferson County Fairgrounds, Golden, Colorado, Friday 11 
a.m. -6 p.m., Saturday 9:30 a.m. to 4 p.m. More information, 
go to denverpostcardshow.com.

OCT. 10 & 11: PUMPKIN PIE DAYS sponsored by St. Vrain 
Historical Society, Boulder County Fairgrounds, Longmont, 
homemade pumpkin pies served.

Show Calendar: March 2026
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Admission: $11 per person or $10  when paying with cash



1410 S. WADSWORTH BLVD.
LAKEWOOD, CO 80232

M-SA 10AM - 6PM
SUN 11AM - 5 PM

www.trwhatknots.com
@trwhatknots

TIMELESS RELICS & WHAT-KNOTS

Preserving History, One Relic at a Time!
Come join our antique family — open seven days a week. 

Home to more than 45 unique antique and collectible vendors. 
Our beautiful 7,000 square-foot mall is filled with treasures waitng to be discovered!
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Van Briggle: A Name Commonplace in Colorado,
but also recognized worldwide for the paintings and pottery created by Artus Van Briggle

By Kathy Honea

		 Artus Van Briggle traveled to Colo-
rado Springs in March 1899, in search of 
a cure for his tuberculosis.  He was an 
accomplished artist, and had worked at 
Rookwood Pottery since he was eighteen 
years of age.  In recognition of his talent, 
Rookwood Pottery had sent him abroad 
to study for two years.  While there, Ar-
tus became acquainted with the dead 
matte glaze of the Ming dynasty period.
		 In 1896, Artus returned to the United 
States and work at Rookwood Pottery.   
It was in his home in Cincinnati that he 
created his first “Lorelei” vases, which 
measure only six and one-half inches in 
height.  Having been produced at home, 
and not at Rookwood Pottery, these piec-
es were signed only “A. Van Briggle, 
1898.”  
		 Photo (center right):  Lorelei, 6 ½” 
height  – one of three know to exist today.  
Inscribed, “A.Van Briggle 1898”
		 Suffering from tuberculosis since 
his return to the U.S., Artus decided it 
would be prudent to relocate to Colorado 
Springs, widely touted for its recupera-
tive qualities for the disease.  His reloca-
tion was with the blessing and continued sup-
port of Rookwood Pottery and the pottery’s 
founder, Maria Longworth.  Artus sought re-
spite at Chico Basin Ranch, and it was there 
that he produced the first design which came 
to be known as the Van Briggle Chalice, or 
Toast Cup.  From March 1899, throughout the 
short remaining years of his life until death, 
Artus often returned to Chico Basin Ranch 
for rest and recuperation.  The W. C. Holmes 
family took him into their home, and cared for 
him as one of their family.
		 The experiences at Chico Basin Ranch in-
fluenced his life and affected his future pot-
tery designs.  While living with the Holmes 
family, he interacted with their neighbors, 
the Southern Ute Native Americans.  He had 
painted earlier Native American designs on 
Rookwood pottery shapes in a high glaze 
style. A  Rookwood plaque with Native Amer-
ican design by Artus Van Briggle sold in 2006 
for more than $60,000.
		 Artus Van Briggle interacted with the local 
Native American tribes and captured their ev-
ery day life on canvas.  The talented potter, it 
seems, was an equally talented painter.  Chief 
Antelope, of the Southern Ute tribe in Colo-
rado, loaned Artus his shield, and it is doc-
umented that Artus used the spider design 
from that shield in several of his later pottery 

works.  He incorporated Native American de-
signs such as their “Whirling Log” pattern, 
spiders and other motifs in his pottery.
		 Photo (below left):  Native American 
“Whirling Logs,” Spiders, and other motifs on 
Van Briggle pottery.
		 Artus used a design documentation sys-
tem resembling the one that had been in use 
at Rookwood Pottery.  His first designs were 
dated 1900; however, very few pottery exam-
ples were produced that first year, and those 
were believed to have been made at Chico Ba-
sin Ranch for close friends.  
		 From 1900 until his death in 1904, there 
have been 247 designs documented from the 
exhaustive research of Robert Wyman New-
ton in his Catalogue of Van Briggle Designs.  
During those years, many of the plain shapes 
were attributed to Ambrose Schlegel; thought 
to have been created during periods when Ar-
tus was recuperating in Arizona during the 
winter months at a tuberculosis sanitarium or 
at Chico Basin Ranch. 
		 In December of 1901, Artus hosted his first 
exhibit of 300 pieces of pottery at 617 N. Neva-
da.   The invitees were a virtual “who’s who” 
among local residents, and so fabulously was 
the pottery received, that all the pieces were 
sold.  On December 1, 1901, the Colorado 
Springs Gazette stated that within weeks, ex-
hibits were to be assembled and sent to Paris, 

Madrid, and New York.  
Van Briggle pottery was 
marketed in the best jew-
elry and departments 
stores in the U.S. and 
abroad.
		  In the early 
years, Artus Van Brig-
gle numbered and dated 
the pottery pieces.  This 
practice continued fairly 
consistently until 1920.  
Early brochures state 
that Van Briggle pottery 
was designed in all the 
colors of the Colorado 
landscape.  Record books 
of these early years list 
among the colors pro-

duced:  several shades of yellows, blues, 
reds, greens, black, white, gray, purple, 
browns and combinations of those with 
one shade sprayed lightly over another.  
		  Photo (below right):  Van Brig-
gle pottery examples “in all the colors of 
the Colorado landscape.”
		  Artus married Anne Gregory 
in 1902, having become engaged to her 
while both were studying in Paris.  The 
couple worked together for the next 
two years.  By 1903, Artus was produc-
ing tile of various sizes, and the pottery 
was incorporated.  Also that year, one of 
Artus’ greatest ambitions was fulfilled.   
Examples of Van Briggle pottery with 
Artus’ dead matte glaze were accepted 
for exhibition at the Paris Salon.  
		  Between 1903 and 1904, Rook-
wood Pottery sent a skilled workman to 
Colorado Springs, and a few pieces of 
Van Briggle pottery were produced with 
metal ornamentation in bronze, copper 
or silver.  Some of these pieces were in-
cluded in the Van Briggle Pottery exhib-
it at the Louisiana Purchase Exposition, 
the 1904 World’s Fair in St. Louis.  Van 
Briggle pottery was given the rare hon-
or of having been allotted display space 

within three different buildings.  The Book of 
the Fair, by Marshall Evert quotes Henry Neil 
as saying in 1904, “Van Briggle pottery was 
described as having blended matte glazes on 
a close, nearly vitrified stone ware body.  The 
forms and designs of vases and other special-
ties were plain with occasional decoration in 
high relief.  The matte glazes produced impos-
ing effects, and the blending of the same is ar-

tistic.  The colors, which were quite numerous, 
vary from gray, green, red, yellow and blue to 
blue green.”
		 Artus, too ill to travel to St. Louis for the 
events, died on July 4, 1904 in his home at 1712 
N. Nevada Ave. in Colorado Springs.  Van 
Briggle Pottery received five medals at the 
fair, including two gold, two bronze and one 
silver.  We can only hope that he was aware of 
the great success his short-lived and exhaus-
tive work had achieved.
		 Anne Van Briggle continued Artus’ work 
at the first pottery located at 617 N. Nevada 
Ave., and later built a new pottery on 1125 
Glen Ave., dedicating it on December 3, 1908 
to the memory and work of Artus.   The build-
ing is currently owned by Colorado College, 
and has been placed on the National Register 
of Historic Places by the United States Depart-
ment of Interior.  The interior and exterior of 

Continued on page 8
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Continued from page 7
the building are covered with thousands of 
decorative tiles in multiple colors, hand-made 
by Anne Gregory Van Briggle and J. Emma 
Kinkead.  Annually, on a Saturday in Septem-
ber, the Women’s Educational Society of Colo-
rado College opens the building to the public 
for tours, and as a fundraiser for their scholar-
ship fund.  This year, the tour will be held on 
Saturday, September 12.
 	 Photo (above):  One of the Van Briggle fire-
place tile installations at the Memorial Pottery

		 The pottery was sold in 1912, and Anne 
Van Briggle did not return after that time.  
However; it is important to note that between 
1900 and 1912, over 950 designs were created 
and documented.  There remain some missing 
drawings between the numbered sketches of 
#1 and #953, but new examples frequently 
surface.  The majority of Van Briggle pottery 
is dated until approximately 1920, and most 
have the design number until 1912.  It is the 
early “dated” pieces that remain in high de-
mand and continue to increase in value, while 
pieces made prior to Artus’ death command 
the very highest values.
		 A few pottery managerial changes result-
ed from 1912 until 1920 when Mr. J.H. Lewis 
bought the pottery.  From 1920 until 1969, Van 
Briggle was produced primarily in the glaze 
colors of Persian Rose, Ming Turquoise, and 
Moonglo White.  From the late teens until 
1935, a color combination of brown and green, 
described as “Mountain Crag Brown” was 
popular.  Early literature described the glaze 
name as depicting the browns and greens 
found in a mountain crag.  Oral history is that 
the formula for the glaze was lost in the great 
flood of May 30, 1935, which destroyed the 
east side of the pottery and washed written 
records, molds, and pottery downstream.
		 Photo (right):  Van Briggle Mountain Crag 
Brown glaze examples
		 In 1970, the pottery was sold to Ken Ste-
venson, who had worked with Mr. Lewis for 

several years.  It remained in the Stevenson 
family until closing in 2011.  Our greatest 
source of information for the mid-century 
years comes from a potter, Fred Wills, who 
worked at Van Briggle from 1947 until 1988 
and resides in Colorado Springs.  Fred has 
a wealth of knowledge and is a valuable re-
source for anyone studying the history of the 
pottery.  He shared many stories and early 
photographs for our book, Van Briggle Notes, 
published in 2011, that chronicles the life of 
Artus Van Briggle and his pottery from his 
birth in 1869 to the pottery’s closing in 2011.

Van Briggle . . . Continued
Collectibles

Littleton

Braithwaite Antiques

NEW LITTLETON ANTIQUE STORE

Antiques, Gifts & Collectibles
Artwork, Western Wear, Books, Tools, Records, CD’s,

China, Furniture, Clothes, Sewing Supplies, Electronics,
Jewelry and other rare necessities.

720-845-2263
Braithwaite & Company

OPEN DAILY
MON-FRI 11-6, SAT 10-7, SUN NOON-6

9032 W. KEN CARYL AVE, SUITE A8
(One block East of S. Kipling on W Ken Caryl Ave.)

New Dealers WANTED: Space is Limited



Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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Historical

		 In March, monarch butterflies begin 
their spring migration. As winter ends and 
the days grow longer, the monarchs become 
more active, beginning to mate and often 
moving to locations lower on the mountain-
sides. They leave their Mexican roosts during 
the second week of March, flying north and 
east looking for milkweed plants on which to 
lay their eggs. These monarchs have already 
survived a long southward flight in the fall 

and winter’s cold; they have escaped preda-
tory birds and other hazards along the way, 
and are the only monarchs left that can pro-
duce a new generation. If they return too ear-
ly, before the milkweed is up in the spring, 
they will not be able to lay their eggs and 
continue the cycle.
		 We look forward to seeing them soon! 
The photo to the right was captured by wild-
life enthusiast, Katie Loyle.

March of the Monarchs

Continued from page 1
		 All were sold exclusively through their 
New York City branch. Sets has from six 
to twelve cards each and illustrations con-
sisted of Irish couples, harps, flags, great 
Irishmen, St. Pat himself, pretty colleens, 
castles and lots of shamrocks and shille-
laghs. 
		 Nostalgia was the prevailing theme 
on nearly all of them, though comedy, 
romance and even Irish-American patrio-
tism crept in at times. 
		 Collectors today find old St. Patrick’s 
Day postcards interesting relics of a by-
gone era. Some collectors specialize, with 
interest strong for such categories as artists, 
a specific publisher, patriotism and novelties. 
		 Another category is transportation and 
this has become increasingly popular as of 
late. A wide range of postcards shows Irish 

lads and lasses 
with a wonderful 
assortment of ve-
hicles. The most 
common are 
scenes of carts be-
ing pulled by all 
sorts of animals. 
The list includes 
donkeys, horses, 
and goats. 
	 Long a favorite 
with collectors, 
postcards with 
artwork by Ellen 

Clapsaddle are delightful and winsome. Part 
of her fabulous output for the holiday were 
some that fit nicely into the transportation 
theme. These depicted families off on crazy 
romps in automobiles or through the skies in 
dirigibles. 
		 Bi-planes, the wonder of the age, pop up 
occasionally on all types of greeting cards and 
those for St. Patrick’s Day are no exception. 
One of the most interesting shows a glider-like 
aircraft approaching New York City. Made by 
Tuck it is captioned “A Hundred Thousand 
Welcomes.” 
		 When the “Golden Age” of picture post-
cards came to an end in 1914, nearly all of 
the presses stopped and few holiday-themed 
cards were produced until more recent times. 
Old stocks remained in the nation’s five-and-
dime stores for another decade and it is possi-
ble to find postcards with later postmarks. 

     In 1985 the Irish Post Office produced 
a set of 10 postcards for the holiday. These 
were sent to a large number of American 
collects who were invited to address them 
to friends and relatives, and return them, 
with proper payment, for mailing, with 
special holiday postmarks, from Dublin. 
      In many ways, the postcards of St. Pat-
rick’s Day are both a celebration of turn-of-
the-century Irish-American traditions and 
a toast to the United States. They help us 
to recapture the St. Patrick Days of so long 
ago. Such are some of the reasons they are 
so collectable today.
 
     CAPTIONS 

		 1. “The Wearing of the Green.” One of many 
by International Art Co. 
		 2. Pretty Irish colleen (unknown publisher). 
		 3. Four from set of six by printer identified 
as “SB.” 
		 4. “The Grand Marshall. St. Patrick’s Day,” 
part of comedic set marketed in 1906 by the 
firm of Arthur Livingston. 

20th Century St. Patrick’s Day Post Cards . . . Continued
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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By Roy Nun

		 The world’s favorite married couple, 
Blondie and Dagwood, have been living in 
our neighborhood for over 70 years now. 
Chic Young’s seemingly immortal “Blond-
ie,“ whose continued appearance in over 
2,000 newspapers around the world makes 
it the most popular comic strip of all time, 
was first seen on September 15, 1930. Ap-
pearing in the dailies and Sunday funnies 
ever since, the Bumsteads quickly came to 
be loved by Americans as if they were next-
door neighbors.
		 Young did not invent the family theme 
comic strip, but he certainly perfected it. In 
the many years since, “Blondie” has had 
dozens of imitators but no equals. It also 
substantially influenced radio and televi-
sion situation-comedy shows.
		 The comic strip, however, did not begin 
as a family affair. Originally, it was the ad-
ventures of a charming and lovely, though 
penniless, socialite flapper who rarely 
played with a full deck. Blondie Boopadoop 
(yes, that was her real name), always sur-
rounded by admiring men, was constantly 
pursued by a dogged and determine mil-
lionaire’s son, Dagwood Bumstead. But 
Dagwood didn’t have a ghost of a chance un-
til Young, sensing a change in the mood of the 
country caused by the worsening economic 
depression altered course in mid-stream.
		 On February 17, 1933, Blondie and Dagwood 

were married in the very first wedding ever to occur 
in the funny papers. Blondie shed her Roaring ‘20s 
look to be come a feminine, level-headed house-
wife and mother of the new era. Dagwood’s family 
disinherited him, and he found himself a working 
man - for the cranky and grouchy Mr. Dithers.

     The following years saw the birth of Baby 
Dumpling, who later became Alexander, and 
seven years later, a daughter, Cookie, came 
along. The Bumsteads were now a standard, 
typical, middle class – though not too typical – 
which the reading public could so easily identify 
with.
     The comic strip was a never-ending chroni-
cle of Dagwood’s attempts to triumph over life’s 
constant small adversities of job and marriage. 
He wins a few, just enough to whet the appetites 
of sympathetic male readers, but most times he 
comes up short.
     Dagwood is a kind-hearted, sincere and loy-
al husband, father and employee, who is also 
a bumbling, though well-intentioned, incom-
petent, constantly getting himself into trouble. 
Blondie, the real brains of the family, is forever 
rescuing him – or finding him out.
     Chic Young continued to do “Blondie” until 
his death in 1973. At that time, his son, Dean, 
and Jim Raymond, both long-time assistants to 
Young took over the strip and maintained the 
same style and flavor. From all indications, the 
changeover has had no effect on the strip’s wide-
spread acceptance.
     In 1938, when the cartoon was still not quite 
a decade old, Columbia studios made its first 
Blondie movie, aptly titled “Blondie.” Penny Sin-

gleton and veteran actor Arthur Lake, forever fixed 
afterward in the public’s mind as Blondie and Dag-
wood, were the stars.
		 In all, the duo starred in 29 Blondie films for 
Columbia. They were produced on the average 

America’s Favorite Couple –
Feature

SUBSCRIBE
to the Collector Online

www.mountainstatescollector.com

Looking for past issues? Download them anytime via 
the ‘PDF Editions’ link on our homepage.
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of one every six months, the last being “Blondie’s 
Hero” in 1950. These movies, though definitely “B” 
grade, were hits with generations of moviegoers 
and later with television viewers. Today the avid 
collector can find one-sheet posters, lobby cards, 
and black-and-white promotional stills from all of 
them.
		 Arthur Lake and Penny Singleton took their 
roles to radio for a successful 11-year run under 
the sponsorship of, first, Camel Cigarettes and lat-
er, Super Suds. Arthur Lake, with Pamela Britton 
playing Blondie, reprised his role as Dagwood for 
NBC on television shortly after New Year’s Day in 
1957. But this first of two attempts lasted only a few 
months. Likewise, in 1968, a new “Blondie,“ with 
Will Hutchins and Patricia Hartly heading the cast, 
managed to survive the ratings wars for less than 
six months.
		 Except for a paper doll booklet, with illustra-
tions of the show’s stars, and a couple of coloring 
books - all by Saalfield, few collectibles can be 
found about this final try for a broadcast winner.
		 The success and popularity of “Blondie” gave 
birth to a considerable amount of memorabilia and 

souvenirs  over the years. All of them 
are now in demand by collectors and 
nostalgia buffs.
		 Included are many paper doll book-
lets, the first by Whitman in 1940; 
and dozens of coloring books – also 
originated by Whitman in 1940. Oth-
er publishers of similar novelty books 
were Saalfield, Lowe, and Artcraft. The 
Bumstead family also appeared as paper 
dolls in newspapers during the 1930s.
		 Beginning in 1938 several pub-
lishing houses produced numerous 
comic books. Most were monthly or 
semi-monthly issues. Everyone, even 
“Daisy and Her Pups” (six of them on 
an irregular basis between 1951 and 
1955) headlined a comic book series.
		 In the late 1930s hardcover and 
softcover books, aimed at children of 
all ages, poured off of the presses. These 
related the comedic mishaps of Blondie, 
Dagwood, and their kids and pets.
		 Blondie From A to Z (David McK-

ay Co., 1945), for example, was 
an A-B-C book for very young 
readers. On the other hand, 
Blondie’s Cookbook (David 
McKay Co., 1947) was targeted 
toward older children, since it 
blended together, ever so nicely, recipes 
and small-sized cartoons.
     The famous Big Little Books series from 
Whitman boasted of at least 14 different 
Blondie releases. All were done in comic 
book style. Blondie and Baby Dumpling 
kicked of the series in 1937 and Blondie - 
Fun for All finished it in 1949.
     So popular were the Bumsteads during 
the last six decades, thanks to radio, the 
movies and the comic strip itself, that 
Blondie and hubby Dagwood became 
American pop-art heroes. They and their 
children showed up on everything imag-
inable, from Dixie cup lids and Pep Cere-
al pins in the 1940s to all sorts of greeting 
cards. Mechanical valentines featuring 
them began appearing shortly after World 
War II and are highly prized today. 
   Toys, particularly Marx Company’s 
“Dagwood’s Aeroplane” (1935) and 
“Blondie’s Jalopy” (1940s) wind-up me-

chanicals; paint sets of the 1940s and ‘50s; board 
games; playing cards; and cloth dolls by Columbia 
Toy Products Co. in the 1950s are just a few of the 
many treasures once sold about America’s favorite 
cartoon family that are now eagerly sought by col-
lectors.
		 Dagwood and Blondie, in the tradition of com-
ic strips and their heroes and heroines, never grow 
old. They are as youthful and fresh today as they 
were more than 70 years ago. True. Alexander and 
Cookie have grown up, but even so, it took more 
than a half-century for them to become teenagers.
		 But the Bumsteads have kept up to date. Blond-
ie is much more the liberated woman nowadays. In 
fact, a few years ago she went to work running her 
own catering service. And Dagwood, for a short 
while, quit his job with Mr. Dithers to work with 
her.
		 Thanks to Dagwood, Blondie, and the rest of 
the family; all of their neighbors; friends; co-work-
ers; and boss Mr. Dithers, we have had over seven 
decades of wonderful memories, novelties and toys 
to collect.

Blondie and Dagwood
Feature
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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March— 
WOMEN’s HISTORY MONTH

March 1
The Articles of Confedertion, the 
United States’ first constitution, 
came into force after being ratified 
by all 13 colonial states (1781).

154th Anniversary of the establish-
ment of Yellowstone National Park 
as the world’s first national park 
(1872)

March 2
Read Across America Day

March 5
Boston Massacre (1770)

March 11
Congress establishes Army Corp of
Engineers (1779)

March 12
Daylight Savings Time begins

March 16
James Madison “Father of the Con-
stitution” born (1751)

March 17
St. Patrick’s Day

March 22
Stamp Act passed by Parliament
(1765)

March 23
251th Anniversary: Patrick Henry 
delivered his “Give me liberty or 
give me death!” speech before the 
Second Virginia Convention at St. 
John’s Church in richmond, VA 
(1775).

March 29
50th Anniversary of the last Amer-
ican soldier leaving Vietnam (1973)  
– National Vietnam War Veterans 
Day

American History
March Anniversaries

INSPIRATION

March’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn

MSC April 2025 layout_1-468533659.e$S_MSC 1-7 Sept. 2010  4/2/25  7:15 PM  Page 8

Happy 
St. Patrick’s Day!
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Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly Street
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Light up your home from dim to dazzling!

Capt. Fred Hadley – Tattoo Man
By Carol Mobley

		 Ambrose Hadley aka Capt. Fred Hadley 
was my great grandfather and married to the 
Circassian Girl, Lizzie Metz.  He was notable 
for a number of things, Civil War Veteran, 
Nebraska Pioneer and Tatooed Man.  That’s 
right, my great grandfather was the tatooed 
man in the circus from 1882 to 1884.  I never 
knew him, he died long before I was born but 
I am proud to say he is my relative.
		 Ambrose was born March 12, 1841 in Ster-
ling, Mass.  His home life was very difficult 
so when he was 12 years old, he left home to 
find his own way.  He found work at sea as 
a deck hand where he worked until the Civil 
War broke out.
		 Ambrose joined the Union Army in 1861 
and was a member of Company H, Second 
Rhode Island Infantry.  He was mustered out 
in 1863 after serving his required duty.  He 
then re-enlisted in 1863 and was wounded in 
May of 1864 and was mustered out of service 
in 1865.  It was customary at that time for a 
soldier not to be able to reenlist once wound-
ed in battle so, as the story goes, Ambrose had 
his scar covered over with a tattoo so he could 
remain in the Army. He remained in service 
until the end of the Civil War.  He never rose 
above the ranks of Private.
		 It was after the Civil War that his life 
changed.   He returned to Boston where his 

story goes in two different directions, you can 
decide which one you believe.  
		 The first story is that he hired Elmer E 
Getchell of Boston, a tattoo artist, to ink him 
from neck to toe.  Ambrose was one of the 
very first men to be tattooed using the new 

‘electric’ equipment.  In an article published 
in The Chicago Daily Tribune, April 21, 1884 
Getchell states that it took 6 weeks to tattoo his 
entire body.  
		 The second story is documented in “Life 
of Capt. Fred Hadley, the Tattooed American 
with a Treatise on the Art of Tattooing” writ-
ten by Himself, printed and published by 
John H. Campbell, Phenix, Rhode Island.  Af-
ter the Civil War he returned to Boston where 
he shipped aboard the “Susan Wilson” bound 
for Australia.  He fell ill at sea and was left 
on Chatham Island, South Pacific Ocean, in 
the hands of a resident there.  He became ac-
quainted with a native woman of the island 
who was an expert tattooer who tattooed him 
from head to foot.
		 Ambrose had 386 designs and his entire 
body was covered from neck to toes.  Here is 
how he describes some of his tattoos:
		 …beginning on the breast: where is seen 
the full masonic emblem enclosed in a floral 
wreath of great beauty, with all the working 
tools and emblems of the entered appren-
tice, fellow craft and master.  On the back is 
to be seen the finished picture illustrating the 
“Rock of Ages,” which extends from shoul-
der to shoulder, and clearly defines the wreck 
dashed against the rock and going to pieces.  
On the right our Savior, under a beautiful 
sun-burst, and all calm in the centre, the cross 

Continued to page 15 

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn

MSC April 2025 layout_1-468533659.e$S_MSC 1-7 Sept. 2010  4/2/25  7:15 PM  Page 8



14 MARCH 2026 – Mountain States Collector www.mountainstatescollector.com

Take a scenic drive to Florence, 
the Antique Capital of America. 

We have the most shops per capita. 
Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida, 
18 shops, 5 restaurants, and 2 art galleries. 

Shop all 4 of blocks of Main Street. See you soon!

Crystal Emporium
A Great Little Rock and Antique Shop

107 East Main Street
Florence,CO 81226

(719) 371-2762

Worldwide Treasures
202 W. Main St. 

Florence, CO 81226

(719) 784-7434
Kim Thompson

Scott Thompson
Harriet Graham

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

100 E Front St
Florence, CO 81226

Main Street Gallery
1400 square feet of antiques, art & collectibles

120 East Main Street
Florence,CO 81226

479-381-6293 or 479-381-5127

Florence, Antique Capital of America

ASPEN LEAF BAKERY & CAFE
113 W Main St Florence, CO 81226

(719) 784-3834

We offer breakfast, lunch,
catering, and much more!

IN



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

Capt. Fred Hadley – Tattoo Man Continued . . . 

		 The four hatpins shown 
to the left are all fashioned 
from natural materials. 
From left they are carved 
bone, a tooth (probably 
from an elk) mounted in 
gold, carved ivory, and two 
small deer teeth in a silver 
setting. The most valuable 
of the four is the ivory-ele-
phant hatpin. 
		 We had several cor-
rect guessers for February’s 
What Is It. They have all 
won a year’s subscription to 
the Mountain States Col-
lector. Congratulations!
		 The winners are: Kay McGrath, 
Pueblo, Colorado; Jacque rutledge, 
Northglenn, Colorado; Loene McIn-
tyre, Fort Collins, Colorado; Marjorie 
P. McLaren, Anchorage, Alaska; Judy 

Hess, Greeley, Colorado; Jeanne Beyer, 
Aurora, Colorado; Terry Cook, Fort 
Morgan, Colorado (though they are 
not cane handles or baton ends, they 
probably could be used that way); and 
Starla Metayer, roggen, Colorado.

February’s What Is It?

Send your answers to the What Is It contest, postmarked by March 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

March’s What Is It?

Continued from page 13
with the lady clinging to it.  The Altar, Bible 
and Robe are also plainly pictured here, and 
clear to the sight [sic] in the angry waters may 

be seen parts of the wreck.  Around the neck 
is a chain in thirteen links, representing the 
thirteen original states.  On each shoulder is 
the sun, on the right, the moon.  On the right 
arm, near the shoulder, is Washington’s bust, 
surrounded with French and American Flags.  
Below it is the United States Coat of Arms, 
Easter Cross, Bunch of Grapes and many new 
figures and designs of my own conception, in-
cluding the ‘Warriors” in colors, Faith. Hope 
and Charity, a Bee Hive, a figure of young 
America, a small cross wreathed with flowers, 
a ballet dancer, etc.
		 My favorite story, however, is one my 
mother told me.  When she was a little girl she 
would sit on her grandfather’s lap.  If she was 
sad, he would tease her with the sad face on 
one knee until she laughed and then he would 
tease her with the smiling face on his other 
knee. 
		 Ambrose married Lizzie Metz in 1880 and 
together they both performed in the circus.  
It was there that he started calling himself 
Capt. Fred Hadley – I am sure Ambrose didn’t 
sound as good as Capt. Fred!  The well-known 
photographer, Chas. Eisenmann of New York, 
took photos of Capt. Fred Hadley which he 
sold at circus stops along the way.  He also 

wrote a small pamphlet which he sold that 
told his life story and detailed his tattoos.
		 After Ambrose left the circus he traveled 
to western Nebraska where he homesteaded 
and later owned a farm in Box Butte Coun-
ty.  At the end of his life he and his brother 
moved into Battle Mountain Sanitarium at 
Hot Springs, SD.  He is included in postcards 
of the Veterans Home.  He died in May 1924 
and is buried in the military cemetery at Hot 
Springs, SD.
		 I am very pleased to be able to document 
history either 
from my own 
family history 
or from other 
ephemera that 
can be found at 
the local Post-
card and Paper 
Ephemera Col-
lectible Show.  
You can read 
more about 
the show at 
www.Denver-
PostcardShow.
com.  
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

  

Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm


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
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



Happy Easter!
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Happy St. Patrick’s Day! 
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


