
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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By Roy Nuhn 

		 Of all the holidays Americans have cele-
brated over the last two centuries, none can 
compare to the special place that Valentine’s 
Day holds in the hearts of lovers. During the 
height of the picture postcard mania, from 1904 
to about 1917, thousands upon thousands of 
different lovely and beguiling Valentine’s Day 
postcards were published. They were made in 
so many varieties that collectors specializing 
in them find it an impossible task to acquire 
every kind. 
		 Charming, relatively low-priced, these col-
orful tokens of love are very popular nowa-
days with collectors. 
		 Romantic valentine postcards are very 
reminiscent of ordinary valentines of the same 
era. Both styles have cupids, romantic couples, 
and illustrations of children in amusing or flir-
tatious situations. The most sought after have 
drawings done by Samuel L. Schmucker for 
the John Winsch Company, Frances Brundage 
for Gabriel & Sons, and Ellen Clapsaddle for 
International Art. 
		 Mechanical types, such as the kinds where 
little boys or girls actually deposit valentines 
into mailboxes to each other, or faces of differ-
ent lovers appear in a small box by turning a 
dial on the side of the card, are runaway favor-
ites today. 
		 Also very collectable are the novelties with 
soft plush hearts, real lace, and attached enve-
lopes with love notes inserted. Most top qual-
ity valentine postcards are heavily embossed, 
often with simulated gold and silver. 
		 Those with large, colorful kaleidoscopes of 
plush silk panels are especially desirable. As 
are cards embellished with honeycomb paper 
puffs that blossom into bumblebees, flowers, 
and hot-air balloons when untied; and me-
chanicals that come with a lever that, when 
operated, make magical things happen - like 
heads turning, wheels revolving, hands with 
bouquets of flowers moving up and down, 
birds fluttering their wings, and ships at sea 
rocking to and fro. 
		 Sets of six, eight or twelve postcards por-

tray the adventures of Cupids. Lovely wom-
en, adorable children, and sweet-faced angles 
inhabit the illustrations of these cards, as well 
as birds, and all sorts of symbols of love and 
devotion. 
		 But Cupid is far and away the most often 
seen inhabitant on Valentine’s Day postcards. 
A mean-spirited deity in ancient times, Cupid 
evolved into a sort of patron Saint for lovers 
early in the Christian era. Down to our own 
time it has been his appointed task ever since 
to help love along whenever he could. For Val-
entine’s Day postcards he was a natural. 
		 Both foreign and domestic publishers de-
lighted in producing postcards for the holiday 
with Cupid as the central character. Interna-
tional Art Publishing Company, located in 
New York City from the 1890s to the advent 
of World War I, was one of America’s largest 
paper novelty and greeting card publishers. It 
specialized in holiday greetings and their Val-
entine cards frequently featured Cupid. The 
company’s embossed, strikingly colored and 
well-designed offerings were among the best. 
		 One series, for instance, shows the jolly 
little fellow making hearts on a blacksmith’s 
forge; another marvelously depicts Cupid 
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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of Collectible, Vintage & Antique Toys

Over 95 Dealers from 7 States Displaying 270+ Tables
Farm toys, die-cast racing, Star Wars + Star Trek, Hot Wheels, Matchbox, Tonka,

large pressed steel, tin litho, windup, pedals, GI Joe, cast iron, airplanes,
construction, games, models, advertisng, promos, dolls. 

TIMBER DAN 
FALL TOY SHOW

THE LOVELAND LIONS CLUB PRESENTS COLORADO’S LARGEST TOY SHOW

5280 Arena Circle, Loveland CO

PEDERSEN TOYOTA CENTER
NORTH & SOUTH HALLS
THE RANCH EVENTS COMPLEX

SATURDAY, FEBRUARY 14, 2026

Thousands of toys and other good stuff!

9am - 3pm

Admission: Adults $5 - Children 12 and under FREE
Early Bird Floor Rights $10, 7am-9am, Sat

CONTACT SHERLYN SAMPSON 
970-663-9392

SKS80538@GMAIL.COM
WWW.LOVELANDLIONSCLUB.COM

Old Cribbage Boards
 Get Big Play 

Page 6



A Colorado Antique Gallery  
Gift Card is perfect for  
Valentine’s Day, birthdays  
or anniversaries.

Sweetheart Deals
Find something unique and fabulous for your 
Valentine at the Colorado Antique Gallery. Our 
285 dealers are updating their stock daily with 
sweetheart deals for the choosing. 

Dazzle her with sparkling costume jewelry or 
that perfect piece for her cherished collection.

Surprise him with a Mantique for his office or 
man cave, or a vintage pocket or wrist watch.

And, don’t miss our Valentine’s + President’s 
Day Sale for a 10% savings. See you soon!

 At Denver’s Largest Antique Mall

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

10% OFF10% OFF

February 13–16

Valentine’s + 
 President’s Day

2 FEBRUARY 2026 – Mountain States Collector www.mountainstatescollector.com



OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

MON-SAT 10AM-6PM SUNDAY 12-6PM

CONGRATULATIONS BRONCOS, ON A GREAT YEAR!
DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

TIMELESS TREASURES NEST HERE

Happy Valentine’s Day!

www.mountainstatescollector.com Mountain States Collector  – FEBRUARY 2026 3
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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FEB. 2-7: “Shop for Valentine’s Day with Us” 50% OFF 
Sale at La Cache. Blue Rooms RDF Tagged Items Only. 
Jewelry, Crystal, Artwork, Antique Furniture, Home Decor, 
Fine China and Silver. 400 N. Downing Street, Denver, CO 
80218. Mon-Saturday 10am-4pm.

FEB. 7: OLD CROWS’ ANTIQUES ROAD SHOW 12-3
p.m. (First Saturday of Every Month) 17120 W. Colfax Ave. 
Ste 106, Golden, CO. Get estimates on your favorite trea-
sures. Talk to experts about your antiques, art, vintage and 
collectibles. Limit 1 item per person, 11 to 3. Call 303-973-
8648 for more info.

FEB. 13-16: Valentine’s and President’s Day Sale at the 
COLORADO ANTIQUE GALLERY, UP TO 10% OFF. The 
Gallery is located at 5501 S. Broadway, Littleton, Colorado. 
Call 303-794-8100 for more Information.

FEB 14: TIMBER DAN TOY SHOW of Collectible & Vin-
tage Toys, Presented by The Loveland Lions Club. Peders-
en Toyota Center, North and South Halls at the The Ranch 
Events Complex 5280 Arena Circle, Loveland CO. OVER 95 
DEALS FROM 7 STATES DISPLAYING 270+ TABLES. For 
more information contact Sherlyn Sampson at 970-663-9392  
or visit the website at www.lovelandlionsclub.com

FEB. 21: LIVE AT THE CROWS at the Old Crows Antique 
Mall & Root Beer Bar, live musical performance by Warren 
Floyd, 2-5 p.m., 303-973-8648.

FEB. 28: OLD CROWS Supports the Arts. Atisan Presen-
tation all day long Saturday. Call 303-973-8648 for more 
info.

JULY 16 & 17: DENVER POSTCARD & PAPER SHOW, 
Jefferson County Fairgrounds, Golden, CO  Friday 11am-
6pm, Saturday 9:30-4pm.  General admission $5.00, $1.00 
off with this ad.  Earlybird $20.00 at 10am on Friday.  www.
denverpostcardshow.com  Carol Mobley 720-308-1516

Show Calendar: February 2026

A Colorado Antique Gallery  
Gift Card is perfect for  
Valentine’s Day, birthdays  
or anniversaries.

Sweetheart Deals
Find something unique and fabulous for your 
Valentine at the Colorado Antique Gallery. Our 
285 dealers are updating their stock daily with 
sweetheart deals for the choosing. 

Dazzle her with sparkling costume jewelry or 
that perfect piece for her cherished collection.

Surprise him with a Mantique for his office or 
man cave, or a vintage pocket or wrist watch.

And, don’t miss our Valentine’s + President’s 
Day Sale for a 10% savings. See you soon!

 At Denver’s Largest Antique Mall

Layaways and all major 
credit cards accepted.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

FOLLOW US

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

10% OFF10% OFF

February 13–16

Valentine’s + 
 President’s Day

www.mountainstatescollector.com Mountain States Collector  – FEBRUARY 2026 5

Calendar

MOUNTAIN STATES COLLECTOR

 KEEP YOUR DOLLARS LOCAL!

"Visiting your local antique stores is a fun way to uncover treasures 
while keeping your dollars in the community."

By Myrl Prather

		 February is a month chock full of days for us to celebrate, one 
way or another. There is Valentine’s Day, which is a happy day for 
all. Lovers of all sorts, sweethearts, friends, etc., remember each other 
with flowers, candy and beautiful cards on this romantic occasion.
		 Then, there are days honoring Presidents Washington and Lin-
coln, those important people who helped shape the destiny of our 
country. The Boy Scouts of America, of the great organizations in our 
country, was founded on Feb. 8, 1910. Ash Wednesday, a special day 
for Christians, is generally celebrated sometime in the month. 
		 The famous poet and a person worth honoring, Henry W. Long-
fellow, was born in February. And that day never to be forgotten, Feb. 
20, 1962—the day Americans realized their dream of putting a man in 
orbit. And, of course, the day a little furry weather forecaster predicts 
our weather—Groundhog Day.
		 It’s nice to have a reason to celebrate and join the rest of the nation 
in honoring important people in history, and remembering important 
events that happened to make our country and our lives great.

February A Month 
for Celebration



13788 Pacific Circle
Mead, Colorado

303-532-6496

Open 7 Days a Week
Sun 10:30 am–5 pm | Mon–Thu 10:30 am–6 pm
Fri–Sat 10 am–6 pm

Sugar Mill Antiques & Vintage Depot
 Northern Colorado’s premier shopping
destination with 80+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!

 

Located Right off I-25 at Hwy 66

www.sugarmillmead.com | @Sugarmillmead on 

6 FEBRUARY 2026 – Mountain States Collector www.mountainstatescollector.com

By Anne Gilbert

		 Cribbage has been a favorite game 
since it was invented in the 1600s by 
Sir John Suckling. For several decades 
Cribbage boards have found serious 
collectors. The game reached its peak 
of popularity in the 1970s. It was con-
sidered trendy to replace expensive 
chess sets with an even more expensive 
Cribbage board. Even those who didn’t 
play the game became interested in the 
look of it. A new collecting category 
was born. It is referred to as “pegging.”
		 It is their variety of design and 
materials that makes them so appeal-
ing. They may be made of everything 
from ivory and woods to paper and cast iron. 
Shapes are also varied, from a scrimshaw ivo-
ry tusk to a vintage automobile. Since there 
are few boards outside of museums, dating 
earlier than the late 19th century, the term 
“antique” for collectors can be stretched to 

“vintage” and up to the 1960s. Categorized 
as “ordinary” boards, are the most interesting 
or rare boards from the 1940s thru the 1960s. 
After that they are considered contemporary. 
However, don’t forget the beautiful boards 
made in the 1970s. They can be judged on 
their individual merit as “collectible.”
		 Considered choice are inlaid English 
boards. Consisting of hundreds of tiny in-
laid pieces they often form different types of 
scenes.
		 Collectors of advertising memorabilia 
compete with Cribbage board collectors for 
the various advertising motif boards; espe-
cially Coca Cola. They were made mostly be-
fore 1940.
		 Rare are the boards made as presentation 
pieces. I cherish the board presented to my 
late uncle, a Captain in the navy, by the New 

York Yacht Club. It is made of two kinds 
of wood and has an inlaid silver plaque 
with his name and inscription. Silver 
bullets form the scoring pins.
     If a famous person owned the board 
that adds to the value.
     Another type of board from the ear-
ly 20th century was the push-down 
and pull-up. They were used in tour-
naments and to possibly keep score for 
other games. They were different, in 
that, permanent pegs were attached to 
the board. There were several types that 
were made of wood and metal.
     Commemorative boards , made for a 
specific historic event, such as the Chi-
cago Worlds fair in the 1930s or the end 

of World War 1 or the first Olympic game, are 
eagerly sought by collectors.
		 CLUES: The most attractive boards aren’t 
necessarily the most valuable. For instance, 
Bakelite and Celluloid. The Celluloid boards 
date to the mid 19th century. Interest in all 
things Bakelite, made in the 1920s, and Art 
Deco stylized designs, adds to the value.
		 In the case of boards made during the 40s 
and 50s, the Modernism look is what deter-
mines the value.
		 There is so much to be learned and dis-
coveries yet to be made. For more informa-
tion contact The Cribbage Board Collectors 
Society, on the internet. It was founded by 
collector Betty Bemis in 1991. She has also au-
thored a book “Cribbage Boards” published 
by Shiffer in 1998.

Old Cribbage Boards Get Big Play with Collectors
Game Collectibles
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The Appraiser’s Diary: The Collecting Instinct
By Rachel Hoffman

		 In the depth of the subconscious mind, 
everyone wants to collect and preserve some-
thing. Collecting objects is one of the oldest 
forms of human activity. A normal child is 
born with a collecting “instinct.” Every boy’s 
box of stamps, coins, and toy cars confirms 
this notion -- as does every girl’s jewelry box 
or shelf of dolls and figurines. You can see 
proof of this notion in every photo album and 
scrap book. The need to collect is in-born and 
becomes a motivating force for advancement, 
especially if the behavior is encouraged by 
parents and society.
		 Collecting antiques is one of the most pop-
ular forms of collecting objects. Antiques con-
nect us intellectually and emotionally to our 
ancestors and our heritage. They seem alive or 
at least to have retained some element of their 
original life. It is fascinating to see how people 
do it and to speculate what motivates each of 
them.
		 Collecting often refines one’s sense of 
beauty – what is beautiful to a person varies 
from each individual and as they wander in 
their collections, they seem to find out more 
about what they find beautiful. Man’s instinct 

for collecting has given rise 
to a love for all sorts of col-
lections. Do you have a fa-
vorite collection that you 
have seen and remember? 
A car collection or fabulous 
art exhibit at your local mu-
seum? Or your Mother’s 
collection of hand painted 
tea cups? We thrill at the 
sight of a group of inter-
esting artifacts. Collecting 
reflects our desire for lon-
gevity because collecting 
involves the preservation of 
objects. 
		 Collecting transcends 
national boundaries and 
unites us to every culture. 
We enjoy seeing ethnic arti-
facts and are fascinated by comparisons that 
demonstrate our common humanity. We are 
especially fortunate today with the advanc-
es in technology that allow us to shop and 
exchange knowledge worldwide. Today, the 
whole world benefits from the individual 
who takes collecting seriously. The collector’s 
resources grow every year, and the value of 

fine collections increases 
in time to unprecedented 
sums, as auctioneers and 
art dealers realize.
	 Collecting is no friv-
olous pastime. When 
we collect and preserve 
things special to us, we 
are amply rewarded in 
many personal, social, 
and economic ways. It’s 
important to collect what 
interests and excites you 
and keep growing in your 
knowledge of your collec-

tion. Collect what you love and enjoy it. Don’t 
indulge in the popular notion to ‘downsizing’ 
If you love it, GO for it. I want to hear about 
your collection! If you have something inter-
esting, please tell me about it. Part of the fun 
of collecting is sharing it with others. 
	To learn more about Rachel Hoffman and her 
appraisal practice, please visit www.rachel-
hoffmanappraisal.com

Appraisals

Keeping Cupid Busy
	 By Michael Remas

		 The Holiday of Love, that ancient custom 
that keeps Cupid busy linking the world’s lov-
ers, is upon us again - Valentine’s Day.
		 Men buy greeting cards, flowers and choc-
olates for their sweethearts, the gals select ties 
for their fellows, and kids send valentines to 
their “secret pals,” favorite teachers and par-
ents in a custom that will find millions of cards 
flowing through the mails.
		 Although the origin is cloudy, tradition tells 
us it all began in pagan Rome about 250 A.D., 
when a priest named Valentinus, bishop ofSpo-
leto, was put to death on Feb. 14 by Emperor 
Claudius II for refusing to renounce Christiani-
ty. Valentinus, later named a saint, had preached 
that love was a fine basis for marriage and sent 
a farewell to his friend, the jailer’s blind daugh-
ter, who had befriended him, signing it “From 
your Valentine.” Thus, the first “valentine” was 
bom.
		 In 496, Pope Gelasius established Feb. 14 
as St. Valentine’s Day to be a festive Christian 
occasion for young, unwed persons. During 
the 14th and 15th centuries folks believed birds 
mated on Feb. 14. Eventually, Valentine’s Day 
and Mating Day, the one for the birds, became 
one.
		 It was about 1400 that the first written val-
entine appeared. Charles, Duke of Orleans, 

reportedly sent one to his love while he was a 
prisoner in the Tower of London. Exchange of 
love poems, sweet sayings and gifts seemed to 
grow quickly after that, as did the oddness sur-
rounding the event. Young men in Elizabethan 
England threw an apple or orange with valen-
tine attached through the window of any eligi-
ble women they adored. Women ate the whites 
of hard-boiled eggs on Valentine’s Eve and 
fastened bay leaves to their pillows in hopes of 
dreaming of future husbands. Frenchmen sent
sweethearts huge, homemade lace-edged val-

entines.
		 But all was not sweet and smooth. In the 
16th century, St. Francis de Sales, leader of the 
church in England, criticized valentines as im-
moral and forbade their use. As church oppo-
sition relented, commercial valentines began 
to appear in the 1800s to relieve the task of 
composing and making such greetings. They 
became the custom in the United States about 
1850, with lacey hearts and flowers types, al-
though the verse was cautious an even shy, a 
far cry from later racy writings. Reports are that 
in 1857 about 3 million valentines were deliv-
ered for Feb. 14.
		 The oldest known valentines in this na-
tion, however, date to the early 1700s and were 
small cards with German script. World Book 
Encyclopedia said they might have been made 
by monks and nuns.
		 One of the first large markers of valentines 
was Esther Rowland of Worcester, Mass., who 
reportedly controlled the market in the mid-
1800s. Ironically, she died a spinster in 1904, 
never finding her own valentine.
		 Although comic cards still exist, the in-
sulting “vinegar” valentines of the late 1800s 
and early 1900s have all but been replaced by 
sophisticated and sentimental verse, new art 
forms and finishing, fine paper, elaborate pat-
terns, pop-up designs and – senders may hope  
– heart-winning appearance.
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By Anne Gilbert

		 You may never have heard of insulators 
much less thought about them as a serious col-
lectible. However for their 2000 serious collec-
tors they are not only important historically as 
carriers of early railroad signals, but for their 
varied shapes and vibrant colors. There was 
a time when looking up while walking along 
the railroad tracks, you could see examples.
		 Manufactured in the 19th century when 
the first telegraph and telephone circuits were 
put in place, they were needed to keep the 
telegraph signals from draining into the earth 
wherever the wire touched a solid object. 
They were made in many sizes for a variety of 
uses, such as telephone and telegraph circuits 
as well as electrical high voltage power lines. 
When wires were put underground in the ear-
ly 20th century, insulators were trashed. They 
emerged as a “hot” collectible in the 1960s. 

These days rarities can sell for over $20,000 or 
for as little as $10.00. Many are waiting to be 
discovered.
		 Insulator manufacturers did a lot of exper-
imenting with techniques. These experimental 
examples are now collectible rarities.
		 Railroad insulators come in a wide range 
of brilliant colors. The most common color 
is aqua. Some of the most interesting colors, 
such as cranberry, were made by glasshouses 
who made many types of glassware. When 
some of their pieces were leftover they were 

recycled into insulators. The same holds true 
for glasshouses that made liquor bottles.
		 Many materials were used. The earliest 
were made from glass and porcelain, as well 
as wood and glass.
		 Collectors look for the most unusual de-
signs. A good example was called a “bureau 
knob” since it looked like a bureau drawer 
knob. It was used on the Morris telegraph line.
The Hemingray Glass Company was (1848-
1972), the biggest maker of the most styles 
of insulators. A few are still in use at railroad 
crossings.
		 By the 1920s insulators were made by the 
millions by many manufacturers.
		 CLUES: Not only are there many designs 
to collect but spinoffs. Among them are min-
iature salesman samples, miniature Hem-
ingrays. Reproductions abound of salesman 
samples, as well as fake Carnival Glass Hem-
ingrays.
		 To learn more there is the N.I.A(National 
Insulators Association). Once you have done 
your research “Poletop Auctions” can open 
the buying opportunities and prices. Contact: 
ray@poletop.com.
		 PHOTO CAPTIONS: (1) Unusual wired in-
sulator.
		 PHOTO CREDIT: (1)Magicmistsams@ya-
hoo.com
		 PHOTO CAPTION: (2) Cobalt blue, Hem-
ingray insulator.
		 PHOTO CREDIT: (2) Private collector.

  Collectible Insulators Once Thrown Away
Collectibles

Littleton

Braithwaite Antiques

NEW LITTLETON ANTIQUE STORE

Antiques, Gifts & Collectibles
Artwork, Western Wear, Books, Tools, Records, CD’s,

China, Furniture, Clothes, Sewing Supplies, Electronics,
Jewelry and other rare necessities.

720-845-2263
Braithwaite & Company

OPEN DAILY
MON-FRI 11-6, SAT 10-7, SUN NOON-6

9032 W. KEN CARYL AVE, SUITE A8
(One block East of S. Kipling on W Ken Caryl Ave.)

New Dealers WANTED: Space is Limited



By Anne Gilbert

      In the post American Revolution 
years up to the early 19th century 1780-
1820s) Americas finest craftsmen created 
what has come to be known as “Amer-
ican Federal” furniture. It was adapted 
freely from English designs by Chippen-
dale, Sheraton and Hepplewhite. For the 
growing wealthy classes quality and fine 
design was important.
     While the finest examples are in mu-
seums, many important pieces still fetch 
top dollar when maker’s names are at-
tached. However, great examples
may still be awaiting discovery if you 
know what to look for, far from their or-
igins.
      Consider that during those decades 
Philadelphia became the center of culture, at-
tracting the great thinkers of the day, as well 
as the finest artists and craftsmen. The finest 
pieces of furniture were custom-made from 
native American woods, along with inlaid 
stringing, banding and decorations. Veneers 
of satinwood, tulip wood and various fruit 

woods were used on what is known as “high 
style” furniture. Among the woods used for 
inlays were satinwood, boxwood and ebony. 
      Today’s furniture experts are often able 
to identify not only the market but the region 
where Federal furniture was made by the 
type of woods used, style of carving and the 
patterns of inlays, stringing and banding. 

	 	 CLUES: Unfortunately repro-
ductions and fakes abound. Reproduc-
tions were made during the 1876 Amer-
ican Centennial. They are being collected 
and are affordable. During the 1920s, 30s, 
there was a great revival of collector in-
terest in Federal period furniture. Often 
repros were sold as authentic with faked 
lables.
      Feel underneath tables and the backs 
of cabinet pieces, they should be rough 
and unfinished. Look at saw marks on 
dovetails and other exposed areas. They 
should be cross hatched from the use of 
the pit saws. Circular and other saw marks 
would indicate the piece was made after 
1830, after the Federal period. Don’t get 
carried away by the sight of an eagle in-
lay. They can be ordered from woodcraft 

catalogues and added to new pieces, upping
the price.
      Research can lead to discoveries.  
		 PHOTO CAPTION: AMERICAN CHIP-
PENDALE PEMBROKE TABLE
		 PHOTO CREDIT: SOTHEBYS AUC-
TIONS

Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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Federal Furniture Pride of American Cabinetmakers
Historical

		 On February 2, Punxsutawney Phil, Penn-
sylvania’s groundhog extraordinaire, will 
again stick his head out of his den. The nation 
awaits his verdict.
		 Groundhog Day is said to have its origins 
in ancient weather lore where the prognostica-
tor was often a badger or a sacred bear. In the 
United States, its origin is said to come from a 
Pennsylvania German custom.
		 If Phil, peeking from his burrow, fails to see 
his shadow, winter will soon be over. If the sun 
happens to be shining and Phil sees his shad-
ow, winter will continue for six more weeks.
		 The first trek to meet with Phil began in 
1887. He has been emerging from his burrow in 
Pennsylvania ever since, always eager to greet 
his public.
		 Phil is private in many ways, but a few ru-

mors have circulated about him.
		 *He gets his longevity from drinking the 
“elixir of life” of which he takes one sip every 
summer during the Groundhog Picnic. This 
gives him seven more years of life.
		 *It is said he is named after King Philip, a 
famous Native American leader. In his more 
plebeian days, he was called br’er Groundhog.
		 *He speaks only in Groundhogese, which 
luckily is a language understood by the Presi-
dent of the Inner Circle. The Inner Circle
provides for Phil during the year, rather like a 
court provides for its king.
The city of Punxsutawney offers several days of 
celebration for those who gather from around 
the world to hear Phil’s proclamation. The city 
offers food, music, carriage rides, magicians, 
crafts and games.

The History of Groundhog Day
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page

MSC April 2025 layout_1-468533659.e$S_MSC 1-7 Sept. 2010  4/2/25  7:18 PM  Page 10

10 FEBRUARY 2026 – Mountain States Collector www.mountainstatescollector.com

By Robert Reed

		 What began as a court-
ship of stoneware in early 
days of America became 
a full-fledged romance 
during the growing years 
of the country.
		 Stoneware, which had 
its origins in 16th century, 
became a very practical and 
attractive earthenware in 
England by the 17th centu-
ry.
		 Being highly-fired and 
treated with common salt 
in the kiln process, the re-
sulting stoneware was the 
next closest thing to porce-
lain. The amazing pottery 
was strong enough to be 
crafted in much thinner surfaces and yet was 
water-tight.
		 Typically these utilitarian pieces were 
simply decorated with a pointed tool which 
incised the pottery in a classical manner. The 
‘indentions’ were then filled with cobalt blue 
for accent. In some cases however the piece 
was not incised and the accompanying blue 
was simply dabbed on the surface.
		 As life in 18th century America evolved 
stoneware containers became very useful and 
popular. Eventually during  the latter part of 
that century, “every rural household was sup-

plied with a variety of stoneware crocks, jugs 
, jars, milk pans and churns,” notes William 
Ketchum, Jr. author of All--American Folk 
Arts and Crafts.
		 And while only the basic blue was avail-
able, “the folk potter painted on these vessels 
as though he were working on the finest art-
ist’s canvas. He brightened the kitchen and 
pantry with crocks, the surfaces of which were 
covered with flowers, birds,” and even fancier 
designs.
		 Stoneware crafting was done on a relative-
ly limited basis in the United States until the 
American Revolution. In Philadelphia, Antho-

ny Duche claimed in 1730 to 
have been making stoneware 
“for several Years past.” In 
Boston, Thomas Symmes ad-
vertised in 1745 his inventory 
of “blue and white store ware 
of forty different kinds.”
	 In 1779 raiding British 
soldiers apparently destroyed 
the stoneware pottery works 
owned and operated by Gen-
eral James Morgan along the 
Cheesquake Creek in New 
Jersey. Morgan eventually 
filed a claim for most of the 
loss, also mentioning, “1 kiln 
of Stoneware not burnt”.
	 Regions of New Jersey 
were among the best in the 
country at the time to find the 
right clay for forming stone-

ware. With the right elements the operation 
itself became fairly basic.
		 “The early potter’s dry clay, if washing 
was not necessary, was coarsely crushed whit 
a sledge hammer or in some sort of simple 
mill,” observes Georgeanna Greet in the ref-
erence American Stonewares, Art and craft of 
Utilitarian Potters. “It was then mixed with 
water to make it the proper consistency for 
throwing on the wheel, It was in a slightly soft 
state about the consistency of bread dough.”
		 The simplicity of it all combined with the 
growing demand for it all early in the 19th 
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century, was a boon for American potters. 
		 The Congress of the United States passed 
a series of laws in the early 1800s, including 
the Embargo Act of 1807, to strictly limit trade 
with England. As a result imports dropped to 
a fraction of what they had previously been, 
and American potters were treated to a grow-
ing domestic market nearly free of foreign im-
ports.
		 During this enlightened period some pot-
ters were known of have signed their stone-
ware works.  Among them Xeres Price who 
stamped XP on his jars, and Peter Cross who 
simply wrote P. Cross. Accounts say Paul 
Cushman was crafting both redware and 
stoneware on a hill described as “ a half mile 
west of Albany Gaol” in New York about the 
time of the War of 1812. Meanwhile, the di-
ary of Hiram Harwood pointed out Captain 
John Norton was making “ware of both kinds, 
stone and clay” in 1815.
		 Interestingly enough stoneware potters 
could be found as far west as Ohio in the 
1820s, and within the next 20 years at least 50 
such craftsmen were said be operating in that 
region of the country. Clays from the basin of 
the Ohio River were reported to be even richer 
and in better supply than earlier sites in New 
Jersey and other eastern areas.
		 By the middle of the 19th century there 
were entire factories producing fine and en-
during stoneware.
		 Americans used jugs for everything from 

cider to vinegar. They also adopt-
ed stoneware crocks for dairy prod-
ucts, pots and bowls for mixing and 
cooking, and even as water coolers. 
Colors for the stoneware generally re-
mained in the range of gray-white to 
medium brown, but there were some 
variations. Sizes, like uses, also varied 
greatly. Frequently they ranged for a 
mere half-gallon container to those 
holding 20 gallons. Larger sizes were 
typically more common to the mar-
ketplace.
		 There was a gradual increase in 
the use of decoratives such as birds 
and animals, and flowers. Borders 
including beading, as wells as leaves 
and fruit. More and more potters add-
ed names or identifying numbers. 
Sometimes the location of production 
was stamped on the stoneware, and in 
some cases the name of the dealer (in-
stead of the maker) was stamped on 
an individual item.
		 Stenciled designs were particular-
ly prevalent during the second half of 
the 19th century. Eagles were especially popu-
lar with Midwestern potters.
		 However it was the craftsman own per-
sonal mark which may have added the most in 
the long term. Sometimes the entire name and 
factory address was used. Today, “the inscrip-
tion not only adds to the attractiveness of the 

piece,” offers Katharine 
McClinton in Antique 
Collecting for Everyone, 
“but it also helps locate 
Potteries and thus gives 
the piece historic value.”
     Production and mar-
keting of stoneware piec-
es remained widespread 
in United States during 
the 1880s and 1890s.
     In 1895 the Montgom-
ery Ward and Compa-
ny offered a selection of 
stoneware that included 
churns ranging in capac-
ity from two to eight gal-
lons. The largest size re-
tailed at $1.75 cents. The 

catalog also listed stoneware pots “for cooking 
cereals of any kind, such as oatmeal or cracked 
wheat. It has no equal for boiling bread and 
milk..” Also offered were light brown stone-
ware butter jars, and stoneware water coolers 
with cover and wooden faucet.
		 Production of stoneware continued into 
the 20th century with one government report 
for 1900 putting commercial yield of such 
wares at near $2 million dollars. A turn-of-the-
century figure that was nearly four times the 
market level of redware.
		 Today collectors look for pieces in excel-
lent condition with appealing bird and flower 
decorations. Authentic stoneware with other 
decorative images such as animals and ships 
is considered rare.
		 Besides decorations, coloring, shape, and 
proportions can add to the collectibility of 
stoneware items. Perfectly preserved pieces 
with the mark of early potters are highly de-
sired and bring top prices at leading auction 
galleries.
		 Recommended reading:
		 American Stonewares, Art and Craft 
of Utilitarian Potters by Georgenna Greer 
(Schiffer Publishing).
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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February 1
National Freedom Day 
Black History Month

February 2
Groundhog Day

February 4
George Washington elected the 
first President of the united States 
of America (1789)
Founding of the USO (1941)

February 5 
1971 – Astronauts land on the moon 
in the Apollo 14 (insignia pictured) 
mission.

February 7 
1962 – The United States bans all 
Cuban imports and exports.

February 9
251th Anniversary: The Parliament 
of Great Britain declared the Prov-
ince of Massachusetts bay to be in 
a state of rebellion (1775)

February 12
Abraham Lincoln’s birthday

February 14
Valentine’s Day

February 16
Presidents’ Day

February 17 
1933 – The Blaine Act ends Prohibi-
tion in the United States.

February 20 
1872 – The Metropolitan Museum 
of Art opens in New York City.

February 22
George Washington’s Birthday

February 27
A patriot army defeats a force of 
loyalists at the battle of Moores 
Creek Bridge, a setback that would 
largely quiet loyalist activity in the 
Carolinas for three years (1776)

American History
February Anniversaries

INSPIRATION

February’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

corner of Holly & Florida 

1511 S. Holly
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Su 11-3pm

Does this look like the way to your Valentine's heart? 
Visit Kats & Pats for all the culinary inspiration you need to melt hearts!

Sporting Prints Once a Hot Collectible
By Anne Gilbert

		 During the 1920s and 
thirties English sporting 
prints were a status sym-
bol and cost several hun-
dred dollars. If you had the 
original oil prices were in 
the thousands. Hundreds 
of prints and restrikes were 
made, These days they are 
still being made and prices 
can range from $20 t0 $100 
depending on the quality 
and the subject.
         It all began in England 
during the 18th and 19th cen-
turies when portraits of the 
family horse or dog were 
considered almost as import-
ant as an ancestral portrait. 
This evolved into sporting 
art not only of racing but fox 
hunting and more violent 
sports. Among them cock fighting, dog fight-
ing, bull-baiting and bare-knuckle fighting. 
Both the English and the French portrayed 
them in oils and water colors. By the 19th cen-
tury they were reproduced as prints. The En-
glish gentry and squires began collecting the 
hunting and racing prints.
      The art form crossed to America in the early 

20th century with famous American race hors-
es and their jockeys as popular subjects. By the 
1940s they were out of fashion, till the 1970s 
when Ralph Lauren brought back the country 
look in furnishings and fashion. By the 1980s 
they were out of fashion once again.
      Racing prints by the most popular English 
artists such as Henry Alken, Sir Alfred J. Mun-

nings and George Stubbs are 
more expensive than hunting 
subjects by the same artists.
     CLUES: Early prints were 
hand-painted. However, the 
1970’s restrikes were done 
with improved technical 
methods and can be difficult 
to detect. However their bor-
ders are too white, unless ar-
tificially aged. Sizes will be 
different than the originals.
      A large folio of Henry Alk-
en’s works, published in1821, 
in the “National Sports of 
Great Britain” contained fifty 
large color plates engraved 
by T. Clarke, “after Alken.” 
It was from this folio that 
hundreds of re-strikes were 
made, flooding the market in 
the 1920s.
      If you can still find it , “Old 
Sporting Art”, a book origi-

nally published in 1908 by Ralph Nevill was 
reprinted in 1970. It details the rise in popu-
larity and auction prices in 1908, and correct 
sizes.
		 PHOTO CAPTION: 1908 Print by Henry 
Alken. “The First Over.”
		 PHOTO CREDIT: worldglobe@georgeglazer.
com

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Thank you all for a successful 2025! Please join us for the
upcoming events on Main Street in Downtown Florence

May 9th: the Seventh Annual Armed Forces Art Show and
Sale. All active duty and veteran artists welcome.

May 14th and 15th: Junkique-On 3 blocks of Main Street for
both days.

May 16th: the Florence Merchants Annual car show. A
Sunday show. Free to the public with over 300 cars. *

July 4th: the Raucous Wet Dry parade down Main Street
starting at 10 a.m.

September 19th: Pioneer Day. A parade and craft fair with
lots of great food. Down Main Street and in Pioneer Park.

October 10th: the Second Annual Fall Festival, and Street
Market. This is a arts and crafts fair with food and fun for
the entire family 

November 30th - December 19th: HollyJolly Christmas. A
parade, fun run, Santa, Living Nativity, music and more.
Events every Saturday for 4 weekends.

December 12th: Florence Merchants Fundue Fondue.
Sample Fondue while you browse in participating shops.

Take a scenic drive to Florence, 
the Antique Capital of America. 

We have the most shops per capita. 
Just 2 hours from Denver, 1 hour from Pueblo,

Colorado Springs or Salida, 
18 shops, 5 restaurants, and 2 art galleries. 

Shop all 4 of blocks of Main Street. See you soon!

Crystal Emporium
A Great Little Rock and Antique Shop

107 East Main Street
Florence,CO 81226

(719) 371-2762

Worldwide Treasures
202 W. Main St. 

Florence, CO 81226

(719) 784-7434
Kim Thompson

Scott Thompson
Harriet Graham

117 S. Petroleum

(719) 784-1904

Humble venue featuring
artifacts & exhibits of
Native American, coal

mining & pioneer history.

Florence Antique
Trading Post

100 E Front St
Florence, CO 81226

Main Street Gallery
1400 square feet of antiques, art & collectibles

120 East Main Street
Florence,CO 81226

479-381-6293 or 479-381-5127

Florence, Antique Capital of America

ASPEN LEAF BAKERY & CAFE
113 W Main St Florence, CO 81226

(719) 784-3834

We offer breakfast, lunch,
catering, and much more!

IN



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

The Lure of Valentine Postcards Continued . . . 

		 We had one correct 
answer to our January 
What Is It. Dottie Unruh 
of Lakewood, Colorado 
said, “It is a feeding de-
vice for feeding liquids to 
infants or to the ill.” Dot-
tie has won a year’s sub-
scription to the Mountain 
States Collector. Congrat-
ulations!
		 Pictured to the right 
is an early Roman glass 
nursing bottle. It is ex-
tremely rare. After the fall 
of Rome, glass was rare-
ly used to make nursers 
until the 19th Century. 
French scientist Louis 
Pasteur demonstrated that bacteria in 
nursing equipment could cause fatal 
infections in infants. Rubber nipples 

and sterilization eliminated the bacte-
ria, enabling nursing bottles to become 
the safe equipment they are today.

January’s What Is It?

Send your answers to the What Is It contest, postmarked by February 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

February’s What Is It?

Continued from page 1
traveling via different modes of transporta-
tion. Even Ellen Clapsaddle, the firm’s most 
important artist, drew Cupids into her post-
cards. 
		 Another popular artist, Ethel Dewees, con-
tributed to the Cupid Valentine’s Day lore with 
illustrations for the publishing house of AMP. 
There were also some lovely cupid designs to 
be found amongst the various cards done by 
the German firm of Paul Finkenrath, which 
exported huge amounts of postcards into the 
United States in the early years of the century. 
Cupid is also well represented on many of the 
Valentine’s Day postcards by Nash, one of the 
most prolific of holiday theme publishers. 
		 Artist Charles Twelvetrees’ Series Number 
75, “National Cupid,” for Ullman Manufactur-
ing Co. (New York City), consisted of 12 cards 
showing Cupids in national costumes (United 
States, Canada, China, etc.). Twelvetrees’ Cu-
pids are also seen in his many magazine illus-
trations done between 1908 and the late 1930s. 
		 Many other cards portrayed Cupid flying 
above lovers with his bow and arrow at the 
ready, and playing all sorts of mischievous 
games. Though the Ullman set of “National 
Cupid” remains among the most wanted of 
all, many other desirable sets were also made. 

		 About 50 publishers in the United States, 
and a smaller number in England, Austria, 
France and Germany, provided Americans 
with all the Valentine’s Day postcards they 
needed, but about a dozen companies domi-
nated the industry. 
		 The firm of Raphael Tuck & Sons, head-
quartered in London but with branches all 
around the world, imported dozens of dif-
ferent valentine sets to us through their New 
York City office. All were part of Tuck’s “Val-
entines” line and included such diverse sub-
jects as comic strip heroes Little Nemo and 
Buster Brown. Tuck was one of the leaders in 
producing huge amounts of valentine post-
cards for everyone to exchange, not just lovers. 
		 Their illustrations were exquisite, and 
among the loveliest or most interesting to be 
found. Today they are considered to be some 
of the very best ever printed for the holiday. At 
the peak of their popularity there were prob-
ably more Tuck Valentine’s Day postcards on 
sale in this country than those made by any 
other company. 
		 Other important foreign publishers of pic-
ture postcards for the American Valentine’s 
Day market were Paul Finkenrath of Berlin; 
Ernest Nister, also German, whose valentines 
and other paper goods were handled in this 

country by the large New York City firm of E. 
Dutton; and Valentine & Sons, from Great Brit-
ain. 
		 Notable U.S. printers, besides Internation-
al Art and E. Nash, included the venerable 
Whitney Company of Worcester, Massachu-
setts, which had been so instrumental in intro-
ducing hand and machine-made valentines to 
the American public in the 19th century; and 
Birn Brothers, creator of patriotic-theme val-
entine postcards. 
		 The vast majority of the better quality val-
entine postcards and almost all holidays were 
printed by chromolithography. Retail prices 
varied. The Tuck cards ranged from a penny 
each up to 15¢ for the novelties. These includ-
ed large embossed silk flowers, embossed silk 
pansies, heads of women in medallions sur-
rounded by embossed silken blossoms, feath-
er fans and inlaid frames for photographs. 
		 Today quality valentine postcards com-
mand prices from 25¢ to $25 each; more for 
certain extraordinary items. These prices are 
reasonable, though, when compared to those 
of old Victorian and Edwardian valentines. 
Comparatively low prices, startling beauty, 
and good availability are what make yester-
year’s valentine postcards so attractive and 
popular with today’s collectors. 
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.

  

Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm


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







Happy Easter!
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Happy Valentine’s Day! 
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


