
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     




    

   



   
 


 

  
   



  
  

     
 

  




 


 















 








 

   


 

   



   
    

      
      
     
      

     
     

       
             

 
 
 

 

   
 

  

 

 

 

 









   


 

     


 











 

































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Springtime in the Rockies
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		 Considered one of the most notorious 
outlaws of his time, many people have never 
heard of “Soapy” Smith.  Plus, he has a great 
Colorado history connection.  Let’s go explor-
ing!
		 Jefferson R. Smith was born in Georgia in 
1860, nephew of a prominent politician, and by 
the time he was killed in 1898 was well known 
for his dishonest ways throughout mining 
camps in Colorado and Alaska.  He was called 
“Soapy” from one of his frequent scams and 
the name stuck with him the rest of his life.
		 His nickname came to him while he lived in 
Denver in the early 1880’s.  It was a shell game 
of sorts, something he had mastered years be-
fore.  He would wrap a one-hundred-dollar 
bill around a small bar of soap while people 
watched, place it in a bag with other like bars of 
wrapped soap and then sell chances to pick out 
the bar of soap with the $100 wrapped around 
it.  By slight-of -hand, the $100 bill never made 
it into the bag.  As he improved his games, he 
took more chances at getting caught.  
He left Denver for Creede, Colorado – a boom-
ing mining town in southern Colorado at the 
time.  While in Creede he did raise $600 for the 
first church in Creede.   But more in keeping 
with his lifestyle, he created and hid a “Mum-
my Man” made of cement and plaster of Paris.  
A prospector accidentally-on-purposed discov-
ered the mummy and word of the find traveled 
around the world.  Soapy began selling shares 
in his mummy, which continued until the day 
he died.  It is now in the Ye Old Curiosity Shop 
in Seattle, WA and goes by the name of Sylves-
ter.  
		 Soapy moved back to Denver where he 
was well known and mixed with all the politi-
cians.  He was involved in almost every shoot-
ing or fight that happened in the lower part of 
Denver during the 1880’s and 1890’s.  Many of 
the crimes he committed he managed to get 
discharged. In 1894, he was paid a check for 
$29.00 but by the time he cashed the check it 
had been forged to $1029.00.  He soon left Col-
orado as the risk of truly getting caught was 
getting riskier.
		 By 1897 he reappears in Skagway, Alaska, 

just in time for 
the Klondike gold 
rush.  He fit right 
in, opened a sa-
loon in Skagway 
and began set-
ting up gambling 
schemes and tak-
ing advantage of 
the unsuspecting 
miners coming in 
from around the 
globe.   It didn’t 
take long for his 
reputation as an outlaw to catch up with him.  
His strong-arm tactics alienated him from the 
community and they soon set up a vigilante 
committee to figure out how to get rid of him.  
		 His demise came one day when the vigi-
lante committee was scheduled to meet and 
Soapy got word of the meeting.  He was con-
fronted by Frank Reid at the wharf when both 
men shot at each other, July 8, 1898.  Soapy was 
killed instantly with a bullet through the heart.  
Frank died 10 days later and was considered a 
town hero.
		 Information about Soapy Smith does show 
up from time to time.  Come out to the Denver 
Postcard & Paper Show, January 16-17, 2026 
where this type of information can be found.  
There will be dealers bringing their postcards, 
photographs, travel brochures, maps, posters, 
artwork and many other small collectibles.  
This year the show is at the Jefferson County 
Fairgrounds in Golden.   Always looking for 
new dealers!  www.denverpostcardshow.com  
Carol Mobley 720-308-1516

Notorious Outlaw Soapy Smith
Match Safes & Books  see page 7
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Cowboys & Cowgirls – 
January Is Here!
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Come Pet Our Dinosaurs at 
the Brass Armadillo
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     




    
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



 


































 

 
 




 




 
 


 





Springtime in the Rockies
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Prices Hold for Signed, 
Quality Cut Glass
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OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

Timeless Treasures Nest Here!
MON-SAT 10AM-6PM SUNDAY 12-6PM

HAPPY NEW YEAR! GO BRONCOS!
DEALER SALES THROUGHOUT THE STORE ALL MONTH LONG!

MAKE 2026 YOUR BEST YEAR EVER!
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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Now thru Jan 5th: Annual Holiday Sale at the COLORA-
DO ANTIQUE GALLERY, UP TO 50% OFF. The Gallery is 
located at 5501 S. Broadway, Littleton, Colorado. Call 303-
794-8100 for more Information.

JAN. 3: OLD CROWS’ ANTIQUES ROAD SHOW 12-3
p.m. (First Saturday of Every Month) 17120 W. Colfax Ave. 
Ste 106, Golden, CO. Get estimates on your favorite trea-
sures. Talk to experts about your antiques, art, vintage and 
collectibles. Limit 1 item per person, 11 to 3. Call 303-973-
8648 for more info.

JAN. 3: Hall of Famer RANDY GRADISHAR ONE FREE 
AUTGRAPH PER PERSON 1 to 3 PM at Old CROWS 

ANTIQUE MALL, 17120 W. Colfax Ave. Ste 106, Golden, 
CO, Call 303-973-8648 for more info.

JAN. 16 & 17: DENVER POSTCARD & PAPER SHOW, 
Jefferson County Fairgrounds, Golden, CO  Friday 11am-
6pm, Saturday 9:30-4pm.  General admission $5.00, $1.00 
off with this ad.  Earlybird $20.00 at 10am on Friday.  www.
denverpostcardshow.com  Carol Mobley 720-308-1516 

JAN. 17: LIVE AT THE CROWS at the Old Crows An-
tique Mall & Root Beer Bar, live musical performance by 
Warren Floyd, 2-5 p.m., 303-973-8648.

JAN. 24 & 25: OLD CROWS Supports the Arts. Ron 
“Rocky” LePerle presents “Rocky’s Rocks” all day long 
Saturday and Sunday. Call 303-973-8648 for more info.

FEB 14: TIMBER DAN TOY SHOW of Collectible & Vin-
tage Toys, Presented by The Loveland Lions Club. Peders-
en Toyota Center, North and South Halls at the The Ranch 
Events Complex 5280 Arena Circle, Loveland CO. OVER 95 
DEALS FROM 7 STATES DISPLAYING 270+ TABLES. For 
more information contact Sherlyn Sampson at 970-663-9392  
or visit the website at www.lovelandlionsclub.com

JULY 16 & 17: DENVER POSTCARD & PAPER SHOW, 
Jefferson County Fairgrounds, Golden, CO  Friday 11am-
6pm, Saturday 9:30-4pm.  General admission $5.00, $1.00 
off with this ad.  Earlybird $20.00 at 10am on Friday.  www.
denverpostcardshow.com  Carol Mobley 720-308-1516

Show Calendar: January 2025
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MOUNTAIN STATES COLLECTOR

 KEEP YOUR DOLLARS LOCAL!

"Visiting your local antique stores is a fun way to uncover treasures 
while keeping your dollars in the community."



13788 Pacific Circle
Mead, Colorado

303-532-6496

Open 7 Days a Week
Sun 10:30 am–5 pm | Mon–Thu 10:30 am–6 pm
Fri–Sat 10 am–6 pm

Sugar Mill Antiques & Vintage Depot
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		 A nonprofit organization tasked by the 
US Congress with helping preserve histor-
ic sites has sued the White House to stop 
construction on President Donald Trump’s 
new ballroom.
		 The National Trust for Historic Preser-
vation filed the suit on Friday, arguing that 
the White House failed to seek necessary 
reviews before demolishing the historic 
East Wing in October.
		 “No president is legally allowed to tear 
down portions of the White House with-
out any review whatsoever — not Presi-
dent Trump, not President Joe Biden, and 
not anyone else,” the lawsuit says.
		 The White House has called the project a 
“much needed and exquisite addition”.
		 The lawsuit represents the first major legal 
challenge to the ballroom project.
		 The organization is asking a federal court 
in Washington DC to halt construction on the 
addition until the White House “complies with 
the law by going through the legally mandated 
review processes”, including a public comment 
public period, according to a statement.
		 “The White House is arguably the most 
evocative building in our country and a glob-
ally recognized symbol of our powerful Amer-
ican ideals,” said Carol Quillen, President of 
the National Trust for Historic Preservation, a 
nonprofit organization created in 1949 with a 
congressional charter.
		 The group said it was “compelled” to go to 
court after the White House ignored concerns it 

raised in October.
		 In the lawsuit, the group argues that the 
White House broke the law by beginning con-
struction without filing plans with the National 
Capital Planning Commission, by not seeking 
an environmental assessment of the project, 
and by declining to seek authorization from 
Congress.
		 It also alleges Trump is violating the US 
Constitution, “which reserves to Congress the 
right to dispose of and make all rules regarding 
property belonging to the United States”.
		 The White House said in a statement re-
sponding to the lawsuit on Friday that “Pres-
ident Trump has full legal authority to mod-
ernize, renovate, and beautify the White House 
- just like all of his predecessors did.”
     The East Wing was demolished in October 
to make way for Trump’s multi-million dollar 
ballroom, which he says is being paid for by 
private donors.

     Since then, the proposed blueprint has 
expanded from a ballroom with a capacity 
of 500 people to a space that can fit 1,350 
guests.
     The White House had pledged previ-
ously that its construction plan would be 
assessed by the National Capital Planning 
Commission before building began, but the 
lawsuit claims that the site is already un-
dergoing extensive construction.
	 The lawsuit describes the White House 
grounds as “a bustling construction site, 
with dozens of workers driving piles, 
stockpiling materials, and amassing heavy 

machinery.
		 “Just last week, a towering construction 
crane was erected on the White House grounds, 
and President Trump recounted that work on 
the Ballroom Project was audible all night.”
		 Last week, the White House replaced the 
architect overseeing the project. The previous 
lead architect had reportedly clashed with 
Trump officials over the size and scope of the 
addition.
		 On Thursday night, Trump, a former real 
estate developer, promised that the ballroom 
would be built before he leaves office in 2028.
		 “You know, for 150 years, they’ve been try-
ing to do a ballroom,” Trump said at the Con-
gressional Ball.
		 “They never got it up, but we got it off. In a 
very short period of time, like about a year and 
a half, you’re going to have the best ballroom 
anywhere in the country.”

White House Sued by Historic 
Preservation Group Over Ballroom Plans

Preservation
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Collecting Match Safes and Match Books
By Maureen Timm

		 In 1680 an Irishman named Robert 
Boyle discovered that if you rubbed phos-
phorus and sulphur together they would 
instantly burst into flames. He discovered 
the principle that was the precursor of the 
modern match.
		 The next discovery was by an English-
man. In 1827 a pharmacist called John 
Walker produced “Sulphuretted Peroxide 
Strikeables,“ which were a yard long and 
then developments followed reasonably 
quickly. John Walker’s invention was cop-
ied by Samuel Jones of the Strand, and it 
was Jones who first sold it is a “Lucifer.“
		 There was a rather dangerous match in-
vented in 1828 called a Promethean. It had 
a small glass bulb with sulphuric acid and 
the bulb was coated with potassium chlo-
rate, sugar and gum, wrapped in a paper 
spill. One would break the glass bulb with 
his teeth to “strike” this match.
		 In 1832 small phosphorus matches were 
manufactured in Germany and they were 
extremely hazardous. They could ignite 
with a series of explosions that scattered 
dangerous bits of fire over the carpet. They 
would also explode when trodden upon which 
increased the danger of having them around.
		 In 1836 a patent was registered in the United 
States by Alonzo D. Phillips for the manufactur-
ing of friction matches called “Loco Focos.“ A 
Loco-Foco (supposed to mean “self-lighting)” 
was originally a self-igniting cigar patented in 
New York in 1834 (and probably the original 
exploding cigar).
		 It then became applied to the Lucifer match. 
It was later applied to a political party, the Dem-
ocrats, after an incident at a party meeting in 
1835 at which opponents of the radical element 
within the party turned out the gas lights, but 
the radicals promptly produced candles which 
they lit with Loco-Focos. Protection was need-
ed and the containers known as match safes 
were invented.
		 In the 19th and early 20th centuries, crafts-
men created lidded safes and open holders 
made from painted tin to platinum and gold. 
The most valuable of the pocket match safes 
are those created of precious metals and stones 
and signed by the foremost jewelers of the mid-
19th and early 20th century. Tiffany & Co., Un-
ger Brothers and Gorham Manufacturing Co. 
in the United States; Sampson Morden in Lon-
don and Peter Carl Faberge of Imperial Russia. 
These early Faberge examples were selling for 
as much as $10,000 each in the late 1970s.
		 Some match safes were celluloid covered 
advertisements and others were souvenirs such 

as the glass Liberty 
Bell that was sold 
to tourists visiting 
the 1876 Philadel-
phia Centennial 
Exposition.
     Some match safes 
were made in the 
form of pigs, cock-
roaches, the man in 
the moon and even 
tombstones.
    Among the scarc-
est match cases are 
silver pocket safes 
with enameled 
pictures, most of 
which depict pret-
ty girls or myth-

ological scenes such as St. George slaying the 
dragon and safes that have lids that flip up like 
those on modern cigarette lighters.
		 Larger safes and holders were made to 
hang on a wall or to rest on a table. Most of the 
ones that have survived are made of cast iron 
or painted tin. Those made of papier-mâché, 
glass or ceramic are rare and desirable. 
		 The most sought after table safes are the 
mechanicals, designed to dispense just one 
match to a customer in hotels and cigar stores. 
These safes have moving parts that extract a 
single match from the container.
		 Some people use match safes for cigarettes 
and others use them as miniature wall-hung 
planters. Collectors may find other uses for the 
endless variety of cast iron, glass, china, and 
brass-match safes.
		 The small and compact match safes can be 
found at flea markets and garage sales or in old 
trunks in the attic. Wall safes are often sold with 
old kitchen equipment.

		 Match Books
		 The earliest known commercial match book 
advertising was in 1895 and was distributed by 
the Mendelssohn Opera Company. The adver-
tisement from the one surviving example ad-
vertising pursuit was “A cyclone of fun - pow-
erful cast - pretty girls - handsome wardrobes 
- get seats early. “ On the front was a photo of 
the star of this comic organization by the name 
of Thomas Lowden, who was a trombonist. The 
opera purchased several boxes of blank match 
books (estimate of 100) from the Diamond 
Match Company and the cast members would 
sit up late at night while pasting photos and 
writing clever slogans and phrases on match-
books. It was all done by hand. Each different 
cast member would design their own types of 
match books to advertise with.
		 In Barberton, Ohio, the first Diamond 
Matchbook Company factory was built. In 
1895 the matchbooks production figure clearly 
exceeded 150,000 match books a day. The Di-
amond Match Book Company’s objective was 
to produce a quality match book which would 
be sold to the public. Diamond soon turned the 
match book division over to a highly motivat-
ed young salesman named Henry C. Traute. 
Traute’s marketing genius and interest in the 
industry propelled him to the top of his trade. 

Traute began to target big business and 
started with the Pabst Brewery which or-
dered 10 million match books. His biggest 
order came when he ventured into Wrig-
ley’s chewing gum who placed an order of 
1 billion match books.
	 Throughout the 1920s, match books 
quickly earned money for every indus-
try and became the most popular form of 
advertising in America. Case after case, 
stories kept pouring in about how match 
books helped even the smallest stores to 
advertise their business. At that time a 
professionally printed case of 2500 match 
books would cost just under $5.00. In Octo-
ber 1929, when advertising budgets began 
to dwindle down, the match book manu-
facturer’s began to feel their business hurt 
with the decline of sales they were receiv-
ing. In 1932 Diamond Match Books
decided to produce the first movie star set 
of match books for the American market. 
These matchbooks quickly began to sell at 
all local Five ‘n Dimes as collectible sets. 
Once again Diamond pulled out of a hole. 
Diamond went on to also manufacture 
collectible sets with not only movie stars, 
but professional sport teams and athletes.

		 With new life back into the match industry 
and the need of popular patriotic and military 
advertising, the Office of Price Administration 
insisted that a free book of matches accompany 
every pack of cigarettes. Free match books be-
came an instant mainstay.
		 Some match book collectors accept only 
the books without matches, but most collectors 
want complete books and will reject a book 
from which one match is missing if there is a 
full package obtainable.
		 One of the variants of match book collect-
ing is the “feature match” in which the stems 
are in figural form, diecut into rows of chefs, 
bottles, bananas, hot dogs and thousands of 
other themes. 
		 Collectors value matchbook covers of un-
usual shape, size or design; examples include 
the Jewelite which is shaped like an hourglass, 
and thin matchbooks that held only 10 or 12 
matches instead of the standard 20. A number 
of collectors try to acquire the matchbooks that 
are provided by hotels or motels.
	“VIP” covers which show or mention famous 
people, are desirable, along with “politicals” 
which portray candidates. Collectors also try 
to acquire complete sets--for example, a series 
of 60 covers portraying ice-hockey players that 
was issued in the 1930s.
		 One collector of record has over twenty-five 
thousand packs of old wooden matches in orig-
inal containers, still encased within the original 
wholesale package wrappings of 144 packages. 
There are wooden matches, wax stick matches, 
slivers, curls, flats, blocks, all dating from be-
fore 1870. These are considered antique match-
es. There were no strike-any-where or “Luci-
fer” matches of American make before 1835.
		 Many collectors started with 19th century 
match books and are now collecting 18th cen-
tury antiques.
		 Current day match book advertising is just 
as popular as it was back when it first began. A 
case of match books can run about $80 which is 
less than 2 cents per match book. You can see 
match books in almost every restaurant, hotel, 
candle shop, pool hall, gas stations and smoke 
shops all over the United States. Match books 
will continue to thrive in the advertising indus-
try as one of the cheapest and most effective 
advertisements used.

Collectibles



Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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By Anne Gilbert

		 Chances are your grand mother 
or great grand mother collected some 
form of cut glass. It was the pride and 
joy of collectors from 1876, when Bril-
liant cut glass was introduced at the 
Philadelphia Centennial. It became 
the status symbol of its day that last-
ed till around 1915 when new tech-
niques became popular. Expensive 
when signed and made by the top 
American glass companies. These 
days, when a rare signed piece is of-
fered for sale the price can be in the 
thousands of dollars. A good exam-
ple is a brilliant cut glass bowl signed 
by T.G. Hawkes, offered by dealer M. S. Rau for 
$1,750. Thomas Gibbons Hawkes was one of 
the many Irish and English glass makers who 
immigrated to America in the late 19th century.
		 The art of cutting glass had its origins in 

Rome in the first century A.D. They created a 
clear glass they named “crystal”, that was cut 
into shallow geometric motifs. By the late 17th 
century the Germans “rediscovered” the tech-
niques of cutting glass that spread to the glass 
houses of Bohemia. By the end of the 17th cen-
tury, English glass makers used a new metal 
to make glass. However, it wasn’t till the late 
18th and early 19th centuries that English and 
Irish cut and engraved flint glass. It became 
the new and important method for what came 
to be known as “brilliant “ cut glass. Early de-
signs used geometric motifs. Some of the finest 
examples combined several geometric figures. 
The cutting completely covered the surface of 
the glass.
		 Some unique forms were made that includ-

ed lamps, tobacco jars and even wig 
stands.
     By 1906 rising production costs 
and the decline in popularity of the 
geometric designs resulted in what 
is known as the “flower Period.” The 
daisy was and early motif and often 
combined with fans or hobstars.
           CLUES: If you are a beginning 
collector, reproductions from Europe 
can be a problem that began in the 
1970s. 20th century pieces that were 
pressed, then cut, are passed off as old 
and American. Baskets are the most 
commonly pressed-cut pieces. Care-
fully examine the edges. They should 
be sharp. They also lack the out-

standing brilliance of the old cut pieces. When 
“twanged” they don’t resound with a bell tone.
		 Do your research before spending too 
much. Learn to identify signatures.

Prices Hold for Signed, Quality Cut Glass
Collectibles

Littleton



		 In the U.S., New Year’s Day is becoming 
a time to relax and recover from the previous 
holidays.
		 Morning hours can include watching the 
spectacular Rose Bowl Parade on television 
and later seeing the game.
		 Americans generally ignore the good-luck 
traditions that are popular in other countries. 
But a large percentage of us still think we can 
cook and eat our way to a prosperous new 
year.
		 Corned beef and cabbage is one lucky 
choice because cabbage leaves signify money 
in this and other cultures.
Many people think pork should be includ-
ed in the New Year’s meal. For hundreds of 
years, the hog has signified prosperity. Black-
eyed peas, hog jowls or ham are lucky foods 
in some areas as is rice.
		 Making New Year’s resolutions is an ad-
mirable New Year’s Day activity. Many of us 
make a list of everything we would like to do 
better in the coming year. We feel happy if we 
are able to accomplish at least a few items on 
the list.
		 Perhaps you celebrated New Year’s Eve 

with Champagne. Here is a little history of 
this tradition and more about Champagne:

		 Toasting with the bubbly:
		 It was about 1680 in a French monastery 
when Dom Perignon made a great discovery. 
He called to his fellow monks, “Come quick-
ly! I am drinking stars!” No wonder Cham-
pagne’s spirit of revelry has lasted over time.
	When someone offers to open a bottle of 
Champagne, you can never predict how 
many glasses you will get. The range of bottle 
sizes and their delightful names are not wide-
ly known, but to the connoisseur such knowl-
edge is basic. Some of the bottle names and 

sizes are:
	Piccolo: Italian for “small,
	“ 1/4 bottle.
		 Demi: French for “half, “ half a bottle.
		 Standard: At .75 liters, it fills about eight 
Champagne flute glasses.
		 Fifth: A fifth of a gallon, .757 liters.
		 Magnum: Latin for “great,“ it’s twice the 
size of a Standard bottle, 1.5 liters, according 
to champagne magic.com.
		 Jeroboam: Named for a 10th century Is-
raeli king, it means “May the people grow nu-
merous” and holds 32 glasses.
		 To open a bottle without denting the ceil-
ing, beaning a guest or wasting product, hold 
the cork and rotate the bottle (rather than the 
cork). Hold the bottle at a 45 degree angle. 
The opening should make a “loving whisper”
rather than a loud pop. For great occasions, 
experienced swordsmen use a saber to open 
a Champagne bottle by breaking off the head.
		 Champagne is usually served in a Cham-
pagne flute. It has a long stem and a tall, nar-
row bowl, thin sides and an etched bottom. 
The ideal serving temperature is 43 to 48 de-
grees F.

Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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SSpprriinngg  CCoolllleeccttiibblleess

Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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New Year Traditions in America
Historical

		 On January 15, we observe the birthday of 
Dr. Martin Luther King, Jr. King was the chief 
spokesman for nonviolent activism in the civ-
il rights movement. He successfully protest-
ed discrimination in federal and state laws. 
He also recognized the power of service to 
strengthen communities and achieve common 
goals.
		 During the less than 13 years of Dr. Mar-
tin Luther King, Jr.’s leadership of the modern 
American Civil Rights Movement, from De-
cember, 1955 until April 4, 1968, African Amer-
icans achieved more genuine progress toward 
racial equality in America than the previous 
350 years had produced. Dr. King is widely re-
garded as America’s pre-eminent advocate of 
nonviolence and one of the greatest nonviolent 
leaders in world history.

		 Drawing inspiration from both his Christian 
faith and the peaceful teachings of Mahatma Gand-
hi, Dr. King led a non-violent movement in the late 
1950’s and ‘60s to achieve legal equality for Afri-
can-Americans in the United States. While others 
were advocating for freedom by “any means nec-
essary,” including violence, Martin Luther King, 
Jr. used the power of words and acts of nonviolent 
resistance, such as protests, grassroots organizing, 
and civil disobedience to achieve seemingly-impos-
sible goals. He went on to lead similar campaigns 
against poverty and international conflict, always 
maintaining fidelity to his principles that men and 
women everywhere, regardless of color or creed, are 
equal members of the human family.
		 Dr. King’s “I Have a Dream” speech, Nobel 
Peace Prize lecture and “Letter from a Birmingham 
Jail” are among the most revered orations and writ-

ings in the English lan-
guage. His accomplish-
ments are now taught 
to American children 
of all races, and his 
teachings are studied 
by scholars and stu-
dents worldwide. He is 
the only non-president 
to have a national hol-
iday dedicated in his 
honor, and is the only 
non-president memorialized on the Great Mall in 
the nation’s capitol. He is memorialized in hun-
dreds of statues, parks, streets, squares, churches 
and other public facilities around the world as a 
leader whose teachings are increas- ingly-relevant 
to the progress of humankind.

Dr. Martin Luther King day of service Jan. 19
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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by Dede Horan

		 January is the month for cowboys 
and cowgirls, roping and riding, and 
showing of livestock.  Yep, the much-
loved National Western Stock Show is 
setting up in January.  January is also 
the month of the much-awaited Den-
ver Postcard & Paper Show.  And if 
you’re interested in western-themed 
memorabilia then you’ll want to at-
tend the postcard show.  
		 In the early 1900s through the 
1950s, many postcards were pro-
duced that depicted cowboy life, ro-
deo scenes, cowboy humor, and even 
cowgirls.  In this article, we’ll take a look at four 
western artists with distinctive styles each of 
whom has earned a place in the hearts of many 
collectors.  

		 Charles E. Morris
		 Many of the early western themed post-
cards were produced from images of photog-
rapher, Charles E. Morris, who favored west-
ern scenes of South Dakota, Wyoming and his 
home state of Montana. 
		 Morris had his time wrangling horses and 
herding cattle and later used a camera to show 
the open range of Montana.  In 1904, he entered 
a photograph of a cowboy high in the air, tam-
ing a bucking bronco.  This photo earned him a 
prize at the Centennial Lewis and Clark Expo-
sition in St. Louis.  

		 Some of Morris’ best photographs were 
produced on postcards which he had color-
ized through lithography in Germany.   His 
postcards were the biggest selling postcards in 
Montana at the time.
		 The 1906 card shown here of a “Cow Girl on 
a Bronco” was produced by Morris.  The focus 

is on the girl who is skillfully managing 
a rearing horse while a man watches.  
Nothing in the scenery distracts from 
the moment of action; although the 
scene is a staged one, it still captures 
the feeling of the times.
		  Two examples of pho-
to-chrome cards are shown here.  The 
cowboys gathered near the large cook’s 
tent is from a 1906 photograph by Mor-
ris. The card itself was produced some-
time between 1908 – 1915.   Again, aside 
from the mountains on the distant hori-
zon, there’s nothing to distract from the 
gathering of men for a meal.  Of course, 
there’s some staging here, too, with all 

the men facing the camera and the cook stand-
ing with hands by his sides.
		 And here’s a view with some real action –  a 
“Cow Girl’s Race.”  Can’t you feel the excite-
ment and hear the pounding of the hooves and 
the cheers from the crowd?   There is no iden-

Cowboys and Cowgirls –
Show Feature
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tification as to location or who took the photo-
graph but it could be one by Charles E. Morris.  
 	 Unfortunately, the source of the original 
photo is often unknown. This is a fairly com-
mon occurrence with postcards.  Some collec-
tors take it upon themselves to discover the 
story behind the cards. 

		  J. Richard Parry
		 Denver Artist J. Richard Parry did a series 
of cowboy and cowgirl prints between 1907 
and 1910.  His work attempts to capture un-
guarded moments in the life of a western rid-
er.  The advertisement shown here is from the 
July 1907 issue of See America First, a maga-
zine for Americans.  The postcard images were 
most likely taken from the larger format prints 

produced by Parry.   The postcards can 
usually be found on various auction web-
sites ranging in price from $5 to $15 each.  
(Based on the prices in the advertisement, 
the original wholesale price was one pen-
ny per card. ...  And all of the cards would 
have been in mint condition.  
 
		 Ralph Russell Doubleday
		 A number of rodeo postcards were 
made from the rodeo photographs of 
Ralph Russell Doubleday who began his 
career creating stereoviews for Under-
wood & Underwood.  Doubleday started 
his own company when pictures of ro-
deos gained popularity.  Shown here are 
two Doubleday real photo rodeo cards 
copyrighted in the early 1920s.   In both 
examples, he’s caught the performers in 
action.  In one view, the booted showman 
jumps through his twirling rope, while in 
the second view, a stunt rider “stands” 
horizontal to his horse while working 
the rope.  Difficult stunts and impressive 
photos!
		 Easier for the collector to find are 
cards Curt Teich made from Doubleday’s 
photos.  Over 30 million postcards of his 
work were produced, which earned him 
the name Rodeo Postcard King. 
                                                                                                
		 Oren Arnold
		 Colorful cards from the ‘linen’ era (1930-
1945) that have caught the eye of many collec-
tors are the Post Card Storiettes.  This series 
consisted of 18 different cards, each illustrated 
in colorful, magazine style art.  The stories on 
the cards were said to be true and taken from 
regional lore, written by Oren Arnold in just 
250 words.  
		 Arnold, born in Texas in 1900, made his 
home in Phoenix, AZ in 1932 where he worked 
as an editor and free-lance writer.   His first 
book was Superstition’s Gold published in 
1934.  Currently there are 18 titles by Arnold 
listed on Goodreads.

		 Retailers saw the sales potential for these 
Post Card Storiettes and nearly 2,500,000 were 
ordered from the advance proofs.  The cards 
were manufactured by Curt Teich.  Lollesgard 
Specialty Co., of Tucson, AZ, one of the larger 

independent publishers at the time had control 
over the cards. In today’s market, these cards 
sell on average from $3 to $8 each depending 
on a dealer’s price and region.  It seems to be 
easier to acquire a complete set now than it was 
10 or 15 years ago.  
		 Morris. Parry. Doubleday. Arnold.   These 
are only four of the hundreds of artists who 
created western-themed postcards.   Come out 
to the Denver Postcard & Paper Show, Janu-
ary 16-17, 2026 where this type of information 
can be found.  There will be dealers bringing 
their postcards, photographs, travel brochures, 
maps, posters, artwork and many other small 
collectibles.   This year the show is at the Jef-
ferson County Fairgrounds in Golden. Always 
looking for new dealers!  www.denverpost-
cardshow.com  Carol Mobley 720-308-1516 
		 So gather the cowpokes and mosey on over 
to the Denver Postcard and Paper Show.  You’ll 
have a romping good time.
		 If you’d like more information about the 
show or you have postcards to sell, visit the 
web site at www.DenverPostcardShow.com.

 January Is Here!
Show Feature
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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January 1, 1863
The Emancipation Proclamation 
takes effect, freeing enslaved peo-
ple in Confederate-held territory.

January 1, 1892
Ellis Island opens to process immi-
grants in New York Harbor.

January 1, 1934
Alcatraz Island, in San Francisco 
Bay, becomes a federal prison.

January 1, 1983
ARPANET officially switches to In-
ternet Protocol, forming the foun-
dation of the modern internet.

January 2, 1890
Alice Sanger becomes the first fe-
male White House staffer under 
President Harrison. 

January 8, 1790
President Washington delivers the 
first State of the Union address.

January 8, 1815
The Battle of New Orleans con-
cludes, solidifying American victo-
ry in the War of 1812.

January 8, 1935
Birth of Elvis Presley, “The King.”

January 11, 1935
Amelia Earhart’s flight from Ha-
waii to California.

January 19, 1955
President Dwight D. Eisenhower 
gives the first televised presidential 
news conference.

January 20, 1961
John F. Kennedy becomes the 
youngest person elected U.S. Pres-
ident.

January 24, 1945
First canned beer went on sale in 
Virginia.

January 31, 1950
President Truman announces the 
U.S. will develop a hydrogen bomb. 

American History
January Anniversaries

INSPIRATION

January’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

Corner of Holly & Florida
1511 S. Holly, 
Denver, CO 80222

303.518.0464
Hours:
Mon–Sat: 10 am – 4:30 pm 
Sun: 11 am – 3 pm

Unwrap Huge Savings!

New Year’s Day is Special for the Whole World
By Bobbie Sweeney

		 New Year’s Day is a special day for 
everyone in the world. Most countries 
have observed the first day of the year as 
an important day for thousands of years. 
Although customs vary from nation to 
nation, and the time of year varies for dif-
ferent reasons, the meaning is the same to 
all. The beginning of a new year is a time 
for a fresh start.
		 People of the Christian faith cele-
brate the Feast of the Circumcision, and 
Catholics respect the day as a holy day 
of obligation. People of the Jewish faith 
celebrate the Day of Atonement, and the 
10 holiest days of the year occur for them 
between Rosh Hashanah and Yom Kip-
pur. Moslems celebrate the new year as 
the coming of the Prophet Mohammed, 
hundreds of years before.
		 In most countries, there is much prep-
aration given to the arrival of the new 
year. The night before, New Year’s Eve, is 
always a gay, festive time for families and 
friends. But at the stroke of 12, the first 
day of the new year becomes a solemn, prayer-
ful occasion. Visiting and exchanging small 
gifts is universal among all nations.
		 The new year for many people of the world 
occurs on the 1st of January, in accordance with 
the Gregorian calendar. Those who celebrate at 
a different time use the solar calendar.
		 The Chinese used the ancient lunar calendar 

for thousands of 
years, until China 
adopted the Gre-
gorian calendar. 
When the lunar 
calendar was in ef-
fect, the new year 
was celebrated at 
the time of the sec-
ond new moon fol-
lowing the winter 
solstice. The win-
ter solstice, in the 
Northern Hemi-
sphere, is when the 

sun is farthest south of the equator. Then the 
new year started in late January or early Febru-
ary.
		 It is the Chinese custom to decorate with 
flowers that have special meaning. The white 
narcissus brings good fortune, the pink blos-
soms of the peach or plum trees mean long life, 
and peonies assure them of wealth and honor in 
the coming year. Any red flower is appropriate, 
because the Chinese believe red to be the color 
of good luck and happiness.
		 The Chinese celebrate everyone’s birthday 
on New Year’s Day. No matter when the real 
birthday occurred, a person is considered to be 
one year older on the first day of the year.
		 Whether they live in Israel or in other coun-
tries, the Jewish people celebrate the new year in 
the autumn of each year, Septem-
ber or October. The day is called Rosh Hasha-
nah, and it commemorates the traditional date 
for the creation of the world. It is a serious and 
solemn time for the Jewish people, unlike their 
other festivals, which are holidays and are cele-
brated with fun and frolic.

	 The Christians in Egypt celebrate the 
new year on the 1st of January, but the Mos-
lems celebrate at a different time of the year, 
the middle of July. The Moslem New Year 
is a holy day. The day is determined by the 
appearance of the new moon according to 
the old Arab calendar, which has been in 
use for over a thousand years.
	 In South America, the people in Brazil 
and Bolivia celebrate on Jan. 1, much the 
same as North America. Brazil has a tradi-
tion of serving lentil soup or lentils with rice 
at the first meal of the new year, because 
lentils signify wealth.
	 The Indians in Bolivia do not celebrate 
in the modern fashion as the Spaniards do. 
They observe the new year at planting time. 
After the day’s planting is done, families 
gather at one of the fields and hold a solemn 
ceremony in honor of Mother Earth, who 
they believe to be the goddess of the fields 
and crops.
	 In Austria and Belgium, the first day of 
the year is recognized as a time for looking 

into the future; while in Germany, it is a day 
when they attempt to live as they would like to 
live the next 12 months of the year.
		 New Year’s Day in Iran is celebrated in the 
springtime. The first day of spring is March 21, 
according to the ancient Persian solar calen-
dar, which they have used for thousands of years. 
Everyone enjoys the outdoors on that day. It is 
considered bad luck if anyone stays in the house.
		 When spring comes to Ethiopia in Septem-
ber, the new year begins. The Julian calendar has 

ontinued to page 15 
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677


     


   
  

  

   
  

  

    

  

  

 

 

 
 




  
  

 


 

 
  
 

   
  

   
   

   
  

 
   



  
  

 
    
 

 
 

   
  

  
 

 


  
  
   
  
  

 
    
  

  





   
 

  


 
    

  
  
 

  
  

  
 

     
    

 
  

 
   

   
   
   

    


  
 

  
   





We take great
pride in being a

“great little town”
where you’re 

a stranger only once!

Antique 
Warehouse

Vintage Lighting & Western Ac-
coutrements

124 E. Main Street, 

  

        
       

        
           

          
       
    

         
          

          
         
          

       
  
        

        
         

            
          
          

          
          

     
         

        
          
          
    
       

        
        

    
          

          
          

        
         

        
         

          
         

         
        

          

        
          

         
         

  

   
   
   

  
   

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

   

 

       

 
       

       

   

    
       

   

FFlloorreennccee——  
AAnnttiiqquuee  CCaappiittaall  ooff  CCoolloorraaddoo

Blue Spruce Gallery
Art and Antiques

“The Best of Both Worlds”
Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

FFlloorreennccee

Stamps • Colorado Historical Items • Books 
• Advertising • Antique Bottles • Whiskey Jugs

Colorado’s Only Stamp Shop
(formerly in Leadville)

Mall open Thursday, Friday, Saturday 
and Sunday, 10 to 5 p.m.

WWaanntt  ttoo  mmaakkee  mmoonneeyy??
Join our group — rooms, shelving and

cases for rent at reasonable prices, 
come see for yourself!

Open 7 days a week, 10 - 5
FFlloorreennccee  AAnnttiiqquueess  

Corner of Petroleum and Main
132 E. Main St. - Florence, CO

and
AAnnttiiqquuee  BBaazzaaaarr

108-110 E. Main St. - Florence, CO

Florence

FFoorr  AAddvveerrttiissiinngg  
IInnffoorrmmaattiioonn  CCoonnttaacctt::

JJoonn  DDeeSStteeffaannoo  
aatt  772200--227766--22777777

It is often said that when shopping for
antiques, you didn't know what you needed
till you saw it.  Or maybe, it is like a day-long
scavenger hunt.  These are both accurate
ways to describe my recent visit to Florence's
newest shop, Treasures.  There are, of course,
antiques, but also much more to tantalize the
scavenger.  The Bohemian style of the shop
incorporates original art (Ari Hope and
Sylvia Andrews), woodworking (Josh Jordan
and Dean Edwards), photography (Dave
Brown), pottery (John Noble), jewelry (Kathy
Sweeney), assemblage art (Joen Elliott), fur-
niture, and much more into an eclectic won-
derland.  It is definitely not your average an-
tique shop.  

Treasures is the bright idea of Joen Elliott.
She sites her family hobby of "treasure hunt-
ing" with her grandmother as her inspiration
for the shop. She and her two partners, Fred
Samora, a long-time collector of Native
American, mid-century, and old automotive
paraphernalia and Larry Nelson, an entre-
preneurial purveyor of antiques, Asian an-
tiquities and owner of several shops in Flo-
rence, opened Treasures in the middle of
June.  Not a particularly auspicious time, but
with hard work and a super sense of humor,
they have created a great new addition to the
adventure of shopping in Florence.

Treasures in Florence
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The 120th Edition of the National Western Stock Show
Historical

		 Each January, Denver briefly 
transforms into the beating heart 
of the American West, and in 2026, 
the National Western Stock Show 
promises to do just that once again. 
Returning January 10–25, the 120th 
edition of the Stock Show arrives 
with new energy, familiar tradi-
tions, and a renewed focus on the 
people and stories that have long 
defined this iconic Colorado insti-
tution.
		 At the center of the 2026 cele-
bration is George Eidsness, who 
has been named the National 
Western Stock Show’s Citizen of 
the West. The honor recognizes 
individuals whose lives reflect the 
grit, leadership, and communi-
ty-minded spirit of the West, and Eidsness’ 
story fits squarely within that legacy. Raised 
on a North Dakota farm, he built a career 
rooted in agriculture and entrepreneurship, 
eventually growing Transwest Trucks into a 
leading Western enterprise. Beyond business, 
his commitment to philanthropy, youth ag-
ricultural programs, and long-term service 
to the National Western has left a lasting 
imprint. Eidsness will be formally honored 
during a gala dinner on January 12, with pro-
ceeds benefiting the National Western Schol-
arship Trust.
		 Kicking off the festivities, longtime Colo-

rado leader and philanthropist Pete Coors will 
serve as Grand Marshal of the Stock Show’s 
famed Kick-Off Parade. Set for January 8, the 
parade will once again wind through down-
town Denver, bringing horses, longhorns, 
wagons, and Western pageantry to the city 
streets. Coors’ selection reflects his deep ties 
to the National Western and his leadership 
in shaping its future, including his role in 
advancing major capital improvements that 
have transformed the National Western Cen-
ter campus.
		 The 2026 Stock Show also marks a new 
chapter for one of its most meaningful tra-
ditions. The Martin Luther King Jr. African 

American Heritage Rodeo of 
Champions will take place Jan-
uary 19 at the Denver Coliseum, 
with the National Western Stock 
Show assuming production of the 
event. Long celebrated for honor-
ing the often-overlooked contribu-
tions of Black cowboys and rodeo 
athletes, the rodeo remains a pow-
erful expression of inclusion with-
in Western culture. The transition 
signals a continued commitment 
to preserving the event’s cultural 
importance while expanding its 
reach and visibility.
	 Together, these announce-
ments reflect a broader evolution 
underway at the National West-
ern Stock Show. Now in its second 

century, the organization continues to balance 
heritage with progress, honoring time-tested 
traditions while opening doors to new voic-
es and experiences. Beyond the 16-day event, 
the Stock Show’s impact is felt year-round 
through scholarships, education, agricultural 
advocacy, and community programming that 
support the future of the Western way of life.
		 As Denver prepares once again for the 
“Best 16 Days in January,” the 2026 Nation-
al Western Stock Show stands as a reminder 
that the West is not just something to be re-
membered, it is something still being shaped, 
celebrated, and shared.



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

New Year’s Day is Special 
for the Whole World continued . . .

		 We had one correct answer for 
our December’s What Is It. Norman 
Thompson of Louisville, Colorado 
correctly identified the object as an ap-
ple peeler or parer.
		 The object to the left is an apple 
parer. This particular one is a painted 

Pennsylvania Dutch decorated 2-foot-
long apple parer. It is meant to be 
straddled. It includes the name of Sam-
uel Skann, who is probably the maker.
		 Congratulations, Norman. you 
have won a year’s subscription to the 
Mountain States Collector.

December’s What Is It?

Send your answers to the What Is It contest, postmarked by January 20, to the 
Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three win-
ners will be drawn. Winners will receive a one year electronic subscription to the 
Mountain States Collector. Be sure to include your email address to your guess.

January’s What Is It?

Continued from page 13
been followed by these people for hundreds of 
years. The new year arrives after the rainy sea-
son, when the grass is green and the yellow daf-
fodils are in full bloom.
		 People living in the British Isles believe the 
manner in which they behave on this day is an 
example of how the rest of the days of the year 
will be spent. They make new year’s resolutions 
too, and fully expect them to be broken the next 
day or so.
		 The Scotch and Irish consider New Year’s 
Day an important holiday of the year. But to the 
English and Welsh, it is not that important, and 
they go about their work as usual.
		 The Scotch have a superstition that the “first 
foot” to enter the home on New Year’s Day de-
termines their luck for the rest of the year. If the 
foot belongs to a dark-haired man, they will 
have good luck. If the man has red hair, they will 
have bad luck. The foot must never be that of a 
woman to enter first, or they will have very bad 
luck.
		 The Irish let their imagination run rampant, 
and claim that fairies are active the night before 

the new year, and they advise all good people 
to stay indoors, so that no mischief will befall 
them.
		 In the United States, we look forward to 
the celebration of New Year’s Eve. Families and 
friends gather together for parties in the home 
or in some night spot. At the stroke of 12, ev-
eryone toasts the new year with champagne and 
wish all a happy new year. Since television has 
come into our homes, and the fact that time 
changes across the nation, we can watch the first 
celebration in New York, and follow across the 
country for three hours to watch the celebration 
on the West Coast in California. New Year’s Day 
is a time for visiting friends and relatives, and 
wishing them luck and happiness in the coming 
year.
		 It was not always a gala affair in Ameri-
ca. The Pilgrims refused to celebrate this day, 
because they thought of it as a pagan custom. 
But when other people came to live here, things 
changed. The Dutch, who settled in New York, 
continued to enjoy the celebrations they had en-
joyed as children in their homeland.
		 The Swedish colonists introduced the cus-

tom of dressing in fancy costumes and parading 
through the streets with masked faces. The En-
glish colonists introduced the actors known as 
“mummers,“ who dressed in fancy clothing and 
went about acting in pantomime or silent plays. 
A combination of these two customs resulted in 
the famous Mummers’ Parade, which is held on 
New Year’s Day in Philadelphia.
		 It is a custom in the United States today to 
watch TV with friends while eating and drink-
ing, and enjoying the gorgeous parades from 
California to New York and the seemingly end-
less parade of football games. 
		 However the first day of the year is celebrat-
ed in any part of the world, the same greeting is 
imparted to all: a truly sincere wish for a happy 
and prosperous new year.
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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Happy Easter!
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Start Your New Year Off Right. 
Shop at The Brass Armadillo!

Krysti Jomei of Birdy magazine couldn’t resist visit-
ing the dinosaurs at the Brass Armadillo. Photo by 
Sean Forrester.


