
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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By Roy Nuhn 

		 Postcards of Thanksgiv-
ing Day, a uniquely Ameri-
can holiday stretching back 
to the earliest days of settle-
ment in the New World, have 
long been collectable. This is 
due to their themes of patri-
otism, history and comedy. 
Some are graced by the pres-
ence of Uncle Sam, the Amer-
ican eagle, and Old Glory. 
The most reoccurring topic, 
though, is family scenes of 
the past. 
		 Of all the holidays cele-
brated by postcards during 
the first two decades of the 20th century - and 
they include tens of thousands of different ar-
tistic designs, only those for Christmas were 
more family oriented than Thanksgiving Day. 
		 Some Thanksgiving postcards are comi-
cal; the favored portrayal being children con-
fronting or being chased by an aggressive 
turkey. A rare few contain scenes of blacks, 
making them desirable from two collecting 
viewpoints. Postcards from this era through 
the 1960s depicting Pilgrims, and early Mas-
sachusetts Bay Colony and Plymouth scenes 
have increasingly become desirable. While not 
“pure” Thanksgiving Day cards they are great 

supplements to the category. 
		 There were even a few advertising post-
cards issued for the day. One is a double-fold 
card, drawn by famed etcher Bernhardt Wall, 
of a child leading a turkey by a string. Inside 
could be found advertising by the Internation-
al Tailoring Company of New York and Chica-
go. 
	Another, a black-and-white photo style, pro-
moted the North Platte Valley Co-Opera-
tive Poultry Marketing Association. Pictured 
is the turkey destined for President Calvin 
Coolidge’s dinner table. 
	Signed artist postcards, eternally popular re-
gardless of subject matter, form the pinnacle of 

this topic. Most of the great artists of the 
day were involved. Francis Brundage, 
famous for her children, did Thanks-
giving designs for Gabriel & Sons. Ellen 
Clapsaddle illustrated several sets for 
New York City’s International Art Com-
pany. Her employer also sold several 
Thanksgiving Day sets by other artists. 
	 Many publishers marketed souvenir 
postcards for this holiday, but the firm of 
John Winsch is generally considered to 
have created the loveliest. The company, 

Continued on page 6

Collectors are Grateful 
for Thanksgiving Day Postcards
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“Never Squat While Wearing 
Your Spurs” - Will Rogers
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By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies

MSC April 2025 layout_1-468533659.e$S_MSC 1-7 Sept. 2010  4/2/25  10:41 AM  Page 1

MOUNTAIN STATES COLLECTOR

SMALL BUSINESS SATURDAY:
KEEP YOUR DOLLARS LOCAL!

"Visiting your local antique stores this Small Business Saturday is a fun
way to uncover treasures while keeping your dollars in the community."

Tips For Antique Art 
Glass Collectors

Page 8

Bringing home the turkey for Thanksgiving dinner in the days of the Pilgrims (Raphael 
Tuck & Sons, postmarked 1910). 

Comical depiction of child in turkey costume (E. Nash Co., postmarked 
1912). 
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OLD CROWS ANTIQUE MALL
& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 
www.oldcrowsantiques.com

Timeless Treasures Nest Here!
MON-SAT 10AM-6PM SUNDAY 12-6PM

THANKSGIVING WEEK SALE | NOV 22–DEC 1
 CELEBRATE THE SEASON WITH 15% OFF STOREWIDE (EXCLUDING FIRM).

 JOIN US BLACK FRIDAY & SMALL BUSINESS SATURDAY FOR
TIMELESS TREASURES AND HOLIDAY CHEER!

WE ARE SO THANKFUL FOR OUR CUSOMTERS & DEALERS!

www.mountainstatescollector.com Mountain States Collector  – NOVEMBER 2025 3
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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Small Business Weekend 
Friday 28th - Monday 1st

Please join us at Homestead Antique Mall for 
the kick off of the Holiday shopping season!

We look forward to seeing everyone!!
**Shop Local **



NOV. 11: OLD CROWS’ ANTIQUES ROAD SHOW 12-3 
p.m. (First Saturday of Every Month) 17120 W. Colfax Ave. 
Ste 106, Golden, CO. Get estimates on your favorite trea-
sures. Talk to experts about your antiques, art, vintage and 
collectibles. Limit 1 item per person, 11 to 3. Call 303-973-
8648 for more info. 

NOV. 14 & 15: RUE DE NÖEL A PARIS STREET MAR-
KET at Douglas County Events Center (indoors), • Vintage 
• Artisan Apparel • Gifts and Decor, 10 am to 4 pm For 
more information, Call 303-877-9457.

NOV. 22: LIVE AT THE CROWS at the Old Crows An-
tique Mall & Root Beer Bar, live performance by Jason 
Lee, 2-5 p.m., 303-973-8648. 

NOV. 22 - DEC. 1: OLD CROWS’ ANTIQUES THANKS-
GIVING WEEK STOREWIDE SALE (15% AND UP) En-
joy savings starting at 15% off and up STOREWIDE (ex-
cept FIRM priced items) all week long.  The sale begins on 
Saturday November 22nd and runs through end-of-day 
Monday December 1st.   Join us for BLACK FRIDAY and 
SMALL BUSINESS SATURDAY savings.  We have over 100 
independent small businesses operating in our community.  
Support Small Businesses.  Caw Caw! 17120 W. Colfax Ave. 
Ste 106, Golden, CO.

NOV. 22: SUPPORT THE ARTS SATURDAY - CUSTOM 
JEWELRY BY KATHLEEN BARRETT Each piece is per-
sonally handcrafted by Kathleen or in collaboration with 
local bench jewelers. She loves helping people find pieces 
that feel powerful, personal, and full of story. So come say 
hello, try something on! Chat about gemstones, geology, 
and what makes you feel beautiful. Custom creations and 
Unique gifts 11 a.m. – 5:30 p.m. Old Crows’ Antiques 17120 
W. Colfax Ave. Ste 106, Golden, CO. Call 303-973-8648 for 
more information. 

STARTS NOV. 28: Annual Holiday Sale at the COLORA-
DO ANTIQUE GALLERY, The Gallery is located at 5501 S. 
Broadway, Littleton, Colorado. Call 303-794-8100 for more 
information.

NOV. 29: SMALL BUSINESS SATURDAY, Celebrate 
Small Business Saturday in beautiful Colorado. Support 
local shops, restaurants, and makers while enjoying the 
charm of our unique local neighborhood businesses.

DEC. 6 & 7 and DEC. 13 & 14: The 65th Annual George-
town Christmas Market, The First Two Weekends in De-
cember. Celebrating the Yuletide Season in Our Historic 
Community For more info visit: historicgeorgetown.org

Show Calendar: November 2025
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Calendar

		 Dear Editor,

		 Just wanted to say Kudos for such a great October issue of MSC!
		 I recently started receiving MSC online instead of as a hard copy 
and while it has been an adjustment of habit, I am really enjoying the 
online version.
		 This month there were two articles that especially stood out – Rob-
ert Reed’s toy history and Joan Huegel’s bookmarks. As to toy history, 
it is hard to imaging how much fun the slow turning view master real-
ly was. To create high excitement in 12 or so still shots of basically the 
same theme – Old Faithful at Yellowstone Park for example – is quite 
a feat. It is a far cry from today’s ‘everything, everywhere, all at once’ 
approach!
			 As to the bookmarks article, I happen to know that someone close 
to the MSC “family’ actually gave out bookmarks as wedding favors! 
Besides the couple’s names and wedding date, this delightful, illustrat-
ed favor was laminated and contained a different quote on each book-
mark. My own bookmark quote from that lovely day in 2008 is from 
Rumi... ’A true person is more calm and deliberate. He or she doesn’t 
worry about interruptions.’
			 Keep up the good work. Love What you do. 
		 - Carol MacDougall

		 I picked up MSC yesterday at Pumpkin Pie Days. I am a longtime 
dealer at Hampden Street Antiques in SW Denver. I also worked for 
the Colorado Education Assn for 30+ years, retiring in 2013. I helped 
CEA’s teacher local associations with their publications which you 
printed. Long before that as a teacher in Northglenn, I helped start the 
newspaper for Central Adams UniServ Unit — and after that worked 
on the Jefferson County EA “Insight.” History…
		 Congratulations to you and John on your new family history book!
		 - Jeanne Beyer

Letters to the Editor
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Continued from page 1
a latecomer to the industry, produced post-
cards for a brief ten years. 
	Winsch began business at a time when post-
cards were starting to lose their appeal with 
the general public and store shelves over-
flowed with cheap imports. 
		 The copyright years for Winsch’s Thanks-
giving postcards are 1910 through 1915, and 
then a lapse of time until the last date, 1920. 
The Winsch set favored by most collectors 
came out in 1912. This magnificent set of six 
postcards recalls different Thanksgiving Days 
of the last 300 years. 
		 Another important distributor was Ra-
phael Tuck & Sons, of London, England. Their 

New York City branch office marketed at least 
17 different sets between 1906 and 1914. Like 
most of their holiday greeting postcards, these 
were intended for over-the-counter sales to the 
general public. People bought them to mail 
and exchange with friends and relatives. Re-
tailers continued to sell leftover Tuck stock 
well into the 1920s. 
		 Of the 17 sets, series number 1234 of 24 
cards, which included some drawings by R. 
J. Wealthy, ranks as the most plentiful. It ap-
peared on store racks throughout the East, 
South and Midwest every Thanksgiving sea-
son for many years after its first printing in 
1910. Scenes of turkeys dominate - they are 
portrayed driving a car, standing in an open 
pumpkin field, strolling down a lane, in pa-
rade formation, and being chased by a man 
wielding a hatchet. Some of the printings had 
gold borders. 
		 Laubrie & Elkus (identified by the initials 
“L&E”) sold postcards for most holidays, in-
cluding Thanksgiving. Practically their entire 
line was designed by one artist, H. B. Griggs, 
whose “HBG” signature is familiar to many 
collectors. Part of his (or her) 400, or so, designs 
included approximately seven sets of six cards 
each for the November holiday. More than any 
other artist, Griggs interjected a great comedic 
touch into his or her often quirky Thanksgiv-
ing Day postcards. 
		 Other publishers heavily involved in print-
ing Thanksgiving Day postcards for pre-1920 
America were E. Nash, which was responsible 

for at least 27 different sets; P.F.B., a much ad-
mired German company which exported three 
sets of six into this country; Fred Lounsbury, 
whose two sets were on sale in 1907 and 1908; 
and P. Sanders, with seven sets. 
	Surprisingly, Uncle Sam can be found on many 
postcards for the holiday. Our nation’s favorite 
folk hero is often shown sharing honors with, 
of all things, a turkey. Long recognized as a 
distinctively American icon, Uncle Sam was a 
natural for the cards of Thanksgiving since the 
holiday is so patriotic and historical. 
	Novelties abounded. These ranged from add-
ons of turkey and Pilgrim figures to mechani-
cals of turkeys with kaleidoscopic tails. There 
were also postcards with real feathers attached 
to illustrations of turkeys. 
		 Thanksgiving Day postcards are as diverse 
a category as can be found anywhere. Collec-
tors have always considered them to be a nice 
complementary to their Americana category, 
as well as a separate topic all to itself. 

Collectors are Grateful for 
Thankgiving Postcards continued . . .

Mayflower II, a replica of the original ship. It was brought to Plymouth 
Plantation in 1957. (Chrome style postcard by Tichnor Bros., 1950s). 

1950s era chrome style postcard by Tichnor Co., one of dozens 
of that era picturing buildings exhibits at Plymouth Plantation 
theme park in Plymouth, Massachusetts.
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Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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By Anne Gilbert

		 Prices for 19th  and early 20th  century 
examples of Art Glass sell for thousands of 
dollars when they come to auction. Just be-
cause you can’t afford them doesn’t mean 
you shouldn’t know the many terms and 
techniques describing them. As “Antiques 
Road show” often proves, people who inherit 
them have no idea of what they have or val-
ues. Names of the most famous makers such 
as Gall’e, Lalique and Daum are unknown as 
well as their descriptions. Many of the tech-
niques developed by ancient Egyptians and 
Romans were revived and adapted by them.
		 When the Romans conquered Egypt in 27 
B.C. they introduced glass blowing. By the 

2nd century A.D. migrant craftsmen had car-
ried their techniques to the Roman Colonies.
		 Historically, glass factories had opened by 
the end of the 1st  century A.D. in Germany, 
Belgium and England. While most of the ob-
jects were utilitarian, decorative objects were 
slowly introduced.
		 Do you think the term “cameo glass” de-
scribes glass with a cameo profile of a person, 
you are both right and wrong. In one instance 
cameo glass is layered or cased. The outer 
layer(s) are then partially removed to create 
designs in relief, against contrasting color 
backgrounds. Using this same technique a 
“cameo” profile can be made. French glass 
makers excelled in this technique.
		 Another ancient technique, “pate de 

verre”, (powdered 
glass made into a 
paste, colored and 
molded was redis-
covered and used in 
a new way.   
		  T h e 
molded glass, we 
now know as cir’e 
perdue or the “lost 
wax process.”  It be-
gan with an object 
modeled in wax, 
then covered with 
clay. After the wax 
was melted and was 

poured away, 
the space would 
be filled with 
molten glass. 
During the Art 
Nouveau de-
cades the pro-
cess was re-
vived,
		 P a i n t e d 
glass involves 
yet another 
technique that 
is divided into 
many others. 
Lus t re -pa in t -
ing, first used in 
ancient Egypt, 
consisted of 
films of color painted onto the body of the 
piece. When fired it turned lustrous.
		 Enameling dates back to the 15th century 
B.C. Colors are fused to the piece by refiring. 
The enamel is made of a finely powdered me-
tallic coloring agent, mixed with oil, painted 
on glass then fired.       
		 If you can’t visit a museum or auction, the 
next best thing is the auction catalogs on the 
internet. Good photos and descriptions.
		 PHOTO CAPTIONS: French cameo glass 
vase. Galle’ (Left), Cold painted Bohemian glass 
vase by Moser (center), Cir’e  perdue perfume bot-
tle by Ren’e Lalique (right). 

Tips for Antique Art Glass Collectors
Collectibles

Littleton



By Robert Reed

		 In the National Museum of Amer-
ican History in the nation’s capitol is 
a black and white image of a beau-
tiful Crow Indian girl with doll in a 
traditional cradle. The photograph 
was taken in 1888.
			 Like children everywhere, Na-
tive American children have loved to 
play with dolls over the centuries. In 
most cases such dolls for them were 
fashioned by materials immediately 
available to them in forms of dress 
similar to their tribal people.
			 “By mirroring a tribe’s use of or-
nament, accessories, and clothing,” 
noted Wendy Lavitt in the 1982 book 
American Folk Dolls, “the dolls accu-
rately recorded Indian life.”
			 And “for most Indian children,” 
confirmed author Lavitt, “dolls were 
an integral part of childhood.”
		 Another doll expert, Stuart Hol-
brook of Theriault’s explained a decade ago 
that Native American dolls enjoyed an inno-
cence within the early Indian culture in that 

“they were actually playthings rather than 
ceremonial presentations therefore squarely 
within the romantic definition of dolls.”
		 Historians note that some Native Ameri-
can dolls fell under the influence of early ex-
plorers from Europe. Accounts dated as early 
as the 1500s tell of Indian children playing 
with dolls including such some that had been 
brought from England.. A leading auction 
house, Skinner Inc. reported selling a 19th 
century Indian doll in a European wax-over 
composition form with glass eyes. Original-
ly from the Northeast part of America it bore 
beaded leather clothing and cloth pucker-toe 
moccasins and a beaded leather peaked cap. 
More recently it had been from a collection in 
England.
		 Examples of 19th century Plains Indian 
dolls might include beaded hide dress and 
moccasins, sometimes even with detailed 
necklaces and other ornaments. Some Central 
Plains dolls of the latter 19th century includ-
ed costumes partly or fully made of buffalo 
hides. Some, like the historic 1888 photo, have 
been complete with doll-sized cradles.
	Crow Indian dolls of the late 19th century 

have been found in wood form with 
muslin coverings and classic Crow 
beadwork. Other 19th century Crow 
doll examples have been in cloth form 
a varying extent of decoration. 
     Typically existing 19th century In-
dian dolls range from ten to 15 inch-
es in height, female, and made of 
regionally available materials. An ex-
ception was a late 19th century male 
Comanche recently sold at a major 
auction house. The doll was 31 inch-
es in height and wore a traditional 
shirt, leggings, and tin cone decorat-
ed moccasins. It had bead eyes, and 
formed hands with figures sewn sep-
arately.
     Early Eskimo Inuit Indian dolls 
were usually made of wood and 
leather and made to sometimes be 
carried in the parka. Like elsewhere 
however they were variations over 
the generations.
     Obviously materials varied with 

what was available at a given time and also 
with the talents and interests of a given Indi-
an doll maker.
	“Difficulty lies in dating both American In-
dian and Eskimo dolls,” noted Holbrook. “In 
many cases exact production techniques were 
used for generations, creating this difficulty.”
		 The testimony of Native American Black-
foot Beverly Hungry Wolf supports the early 
commentary. Wolf in the volume on Ameri-
can Folk Dolls:
		 “All that I played with was part of our cul-
ture. I had a lot of dolls. I was a great one for 
making dolls. I used wires to start them, then 
I wrapped the wires to make their bodies, and 
then I dressed them in Indian clothes.”
		 Wolf added, “Those of us who had the 
longest hair donated some of it to make hair 
for our dolls. Then the boys would hunt go-
phers and squirrels and skin them and we 
would make the little skins into clothing for 
the dolls.”
		 An early 20th century Cheyenne doll might 
have a cloth body be wearing a beaded leath

Continued to page 15 

Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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The Beloved Dolls of Native Americans
Feature
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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By Robert Reed

		 Centuries ago, mahogany 
was considered almost magical. 
Elegant but expensive, it added 
an entirely new dimension to fine 
Colonial furniture and furniture 
made elsewhere.
		 During what some consid-
er the Age of Mahogany, amid 
the 18th and 19th centuries, the 
amazing wood cast its charm 
in America, as well as England, 
France, Italy and Spain. It was 
vital to the Federal Period and 
virtually dominated the Empire 
Period that followed.
		 Besides grace and charm, it 
brought two major fea- tures to 
the craft of cabinetmaking. One 
was width. Sections of mahog-
any were of such tremendous size that only 
one or two sections were needed for tabletops 
and cabinet doors. The other was strength. It 
was strong enough to allow delicate decorative 
work, yet resist most damage and decay.
		 Some historians credit Spanish explorers 
for their ap- preciation of the fine wood in trips 
to the West Indies. As early as the 16th century 
some Spanish Renaissance cabi- net workers 
made use of mahogany.
		 Around 1699, Jonathan Dickinson of Phil-
adelphia was said to have imported some ma-
hogany for furniture making. Other records in 

that city and in New York note the existence of 
inventories of the wood starting with the very 
early 1700s. It is said to have been in limited use 
in England as soon as 1715; however, Queen 
Elizabeth was said to have shown little interest 
in the wood when Sir Walter Raleigh made use 
of it for repairing his ships. One account notes 
that the wood was first accepted in England 
not as lumber but as a health-boosting medici-
nal substance somewhat similar to quinine.
		 During the early 1720s, native woods like 
oak and walnut were still the most likely choice 
of cabinetmakers in America, but some cities 

such as New York and Phila-
delphia, and even the coast-
al town of Newport, Rhode 
Island, continued to increase 
their importation of mahoga-
ny. Within a few years tariff tax 
restrictions were eased some-
what on mahogany, and usage 
naturally incr- cascd.
	 Throughout most of the 
18th century, the major sources 
of mahogany came from Cuba, 
Honduras and St. Domingo. 
Honduras, with its slightly 
heavier rainfalls, was said to 
have provided a lighter-col-
ored, more finely textured type 
of wood. Because of the gener-
al region, much of the ma- ho-
gany at the time was referred 
to as “Ja- macia wood,” but 

still it grew in popularity. By the 1740s it was a 
frequent alternative to walnut, partly because 
of its beauty and partly because of its uncanny 
ability to resist rot and insects.
		 The fact that mahogany was virtually 
worm-free may not seem important today, un-
less it is noted that comparatively little fine wal-
nut furniture of that same period has survived 
be- cause the wood was so highly susceptible to 
worm attack.
		 The colors of mahogany too only served 
to make it more magical. While some types of 
the wood could be finished to a reddish-brown 

The Magic –  
Funiture
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hug, a number of the better cabinetmakers pre-
ferred the lustrous “warm brown” tones that 
emitted from the lighter choices. In any event, 
the overall result of using the finely grained 
wood was ultimately a lovely deep and radiant 
patina.
		 It was some of these qualities along with the 
variety of grain available in mahogany which 
lent itself to stun- ning veneers, which led the 
legendary Thomas Chippendale to extensive 
use of the wood. As Chippendale rose to fame, 
the tastes of the 18th century’s upper class had 
moved from heavy furniture to the more deli-
cate and graceful styles that mahogany could 
provide. In both America and England, ma-
hogany was an expensive import, but as Chip-

pendale and others 
came to realize, the 
wealthy could well 
afford it.
     “Beginning his 
career when his 
principal medi-
um was still fresh, 
and delightful new 
styles were taking 
hold,” observes 
Nathaniel Harris, 
author of the fine 
book, Chipped-
ale, “Chippendale 

became the first great figure of the 
Age of Mahogany.”
		 During the 1750s in Colonial 
America, the wood was certain-
ly in vogue among the well-to-do. 
Native timbers such as walnut, 
cherry and maple were used for 
less ex- pensive work. But for rich 
colors and the precision of dec- ora-
tive carving, there was really no 
substitute for mahogany. However, 
for all the good news on the “home 
front,” there was bad news in the 
West Indies. By the late 1750s and 
early 1760s much of the gigantic 
mahogany trees had been deplet-
ed. Trunks which once grew from 
six to 12 feet in diameter and pro-
vided such grand widths for tables 
and other construction were rapidly 
dwindling.
		 Possibly in view of these short-
ages, an adver- tisement ran in the 
Virginia Gazette in the fall of 1767 
which offered “a quantity of good 
Jamaica mahogany, fit for tables 
and desks, which has been by me 
seven years.” The advertiser added 
he was willing to “work it up for any gentle-
men pleased to employee me, for ready money, 
as I intend to leave off this business.”
		 Yet more determined was this advertiser in 
a 1773 issue of the Maryland Gazette: “Gerald 
Hop- kins hath for sale in Gay Street, Baltimore 
town, mahogany boards and planks, sawed to 
suit every branch of cabinet and chair work, 
and also mahogany logs: he still continued 
carrying on the cabinet business in its various 
branches as usual.”
		 By the latter 18th century, craftsmen had 
perfected the method of cutting thin slices of 
mahogany so well that veneering became fair-
ly commonplace and the solid, carved pieces 
were generally a thing of the past. The magical 
wood was used to fashion all manner of fine 
furni- ture, from beds and bookcases to ward-
robes and washstands. It was probably more 
frequently used in chairs, desks and tables than 
anything else. However, it certainly became 
mirrors and sideboards as well.
		 Well into the dawn of the 19th century, 
many leading cabinetmakers in New York City 

held to the crafting of solid mahogany furniture 
despite the higher costs it would involve. In re-
search prepared for the Chipstone Foundation, 
the 1996 document American Furniture uses a 
letter written in March of 1812 to a woman in 
Charleston, South Carolina, from her cousin in 
New York City to make that interesting con-
trast.
		 “Enclosed are two drawings of furniture,” 
wrote Sarah Hunger. “Our neighbor Mr. Gel-
ston has two communicating rooms furnished 
by Mr. Phyfe with considerable taste; but if 
mahogany is too expensive, I can find painted 
chairs and set- tees. A dozen chairs with two 
settees of the latest fashion will cost $144, the 
shape is quite plain and nothing like mahoga-
ny. In fact, there is a great difference in the ap- 
pearance as there is the price; two Sofas and 
twelve chairs of Mahogany of the best taste will 
be $500.”
		 For all of its charm and elegance, produc-
tion of mahogany furniture had generally fad-
ed from view in America and Europe by the 
1820s, ending finally the one and only Century 
of Mahogany.

 of Mahogany
Funiture
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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November 1
Commemoration of the 250th anni-
versary of the first land battle of the 
American Revolution in the South, 
the Battle of Ninety Six.

November 1 
1800: John Adams becomes the 
first President to live in the White 
House.

November 4
Election Day

November 9
The draft age for the U.S. military 
is lowered to 18 and the upper limit 
is raised to 37. (1942)

November 11
Veterans Day

November 12
103rd anniversary of the Confer-
ence on the Limitation of Arma-
ment held in Memorial Hall (1921)

November 27
101th anniversary of the first macy’s 
Thanksgiving Day Parade (1924)

November 27
Thanksgiving Day

November 28
The first Grand Ole Opry country 
music concert was held in Nash-
ville, Tennessee, USA, and also 
broadcast on the radio.

November 28
American Indian Heritage Day

American History
November Anniversaries

INSPIRATION

November’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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Native American 
Heritage Month
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Artwork | Furniture | Clothing | Kitchen | Home Decor 
Yard Tools | Lamps | Glassware | Crystal | China | Construction Tools and much much more! 

Corner of Holly & Florida
1511 S. Holly, 
Denver, CO 80222

303.518.0464
Hours:
Mon–Sat: 10 am – 4:30 pm 
Sun: 11 am – 3 pm

Catch These Savings 
Before They Blow Away!!

The Brothers Grimm and Their Fairy Tales
By Roy Nuhn

		 A bit more than two centuries have passed 
since German folklorists Jacob and Wilhellm 
Grimm’s first volume of fairy tales was pub-
lished in 1812.  A second volume followed two 
years later.  The stories quickly became literary 
classics. People, young and old, have fallen in 
love with the Brothers Grimm ever since.
		 Today, the old fairy tales, along with tra-
ditional nursery rhymes, are once again in the 
spotlight.  Two television series, “Grimm” and 
“Once Upon a Time” have enjoyed success on 
television.  Others have come and gone or are 
in the planning stages.
		 On the silver screen a dozen, or so, mov-
ies have recently played or been scheduled.  
They include such films as “Hansel and Gre-
tel: Witch Hunters” a couple of Snow White 
extravaganzas and one by Tim Burton about 
Cinderella.
However, the modern tellings of these are ver-
sions that the Brothers Grimm would hardly 
recognize.  Snow White, for instance, while 
still the fairest of them all, is no longer a dam-
sel indistress in need of a Prince Charming 
for protection.  The gal now packs a mighty 
punch, often takes controland is quite sensual.
		 Mainly oral up to the Middle Ages, folk-
lorists first began writing down the old fairy 
tales in the 17th century.  The most important 
investigators of all were two highly esteemed 
language and philology experts: the Ger-
man-born Grimm brothers, who in early 1800s 
began collecting the spoken native stories of 

central Europe. 
   After publica-
tion of their mon-
umental two-vol-
ume compilation, 
they spent the next 
40-plus years ex-
panding and re-
vising it.  The first 
edition in English, 
titled Household 
Fairy Tales was 
printed in 1884, 130 
years ago.  It soon 
crossed the ocean 
to our shores and 

children here met up with the Pied Piper of 
Hamelin, Snow White and her Seven Dwarfs, 
Cinderella and all the other marvelous charac-
ters from the world of enchantment.
		 Other wellsprings of fairy tales were Ae-
sop’s Fables and the stories of Hans Christian 
Andersen. There are other con- tenders but 
for all practical purposes the Brothers Grimm, 
along with Andersen and Aesop, constitute 
what we consider fairy tales.
		 Nursery rhymes, another great oral tra-
dition, boasts a British background. Centu-
ries-old verses, songs and riddles set to rhyme, 
most have roots set in historical happenings 
and personages of the 16th and l7th centuries. 
Like fairy tales, they were originally intended 
for adults.
		 Illustrated nursery rhyme booklets for chil-
dren first began appearing in this country in 
the 1890’s. Until around 1910, many of them 
were imports from English publishers.
		 Notable in this group was raphael Tuck & 
Sons; whose ex- tensive “Father Tuck” line of 
fairy tales and nursery rhymes was a runaway 
best seller.
		 During the final decades of the 19th cen-
tury, New York City’s McLoughlin Brothers 
grew to be the largest do- mestic supplier of 
all types of children’s litera- ture. Under their 
“Play and Pleasure” and “Cin- derella Series” 
trademarks they marketed countless titles 
drawn from German and Eng- lish sources. 
Over the years McLoughlin churned out end-
less printings of the Grimm’s fairy tales in all 

sorts of formats.
	Around the same time, many other American 
companies, mostly in the Northeast, began see-
ing the field as a lucrative possibility. Among 
them were Sam Gabriel and Saalfield.
		 Many of the artists considered so collect-
able today, such Kate Greenaway and ran-
dolph Caldecott, illustrated nursery rhymes 
and fairy tales books, whose color plates were 
later used to print souvenir postcards.
		 From around 1903 into the 1920s, postcard 
publishers produced dozens of six, twelve and 
twenty-four-card sets about nursery rhymes 
and fairy tales.
		 One of the best is the 48-card set by F. Warne 
& Co. (Lon- don and New York). The German 
firm of FRB sold nearly one hundred differ-
ent sets of six postcards each. From all indica-
tions, the cards by FRB were never exported 
to this country. A major producer of this topic, 
though, was (again!) Tuck. They marketed at 
least 12 sets of six or twelve postcards each. 
These were distributed in this country through 
the company’s New York City branch.
		 Important American publishers included 
Newman Woolsey & Co., rotograph Co., Ull-
man Manufacturing, Augener Company and 
The Medici Society.
		 A surprisingly large number of advertising 
postcards borrowed nursery rhymes and fairy 
tales themes. As did premium booklets pro-
moting all sorts of products. The use of these 
imaginative stories and their characters by ad-
men was a common practice throughout much 
of the last century.
		 Often the sto-
ries were badly. 
distored in order 
to incorporate 
mention of the 
sponsor’s product. 
Advertising post- 
card sets by Fralin-
ger’s Original Salt 
Water Taffy, Met-
ropolitan Life In-
surance, and Min-
neapolis Knitting 
Works rank among 
the best in this cat-
egory.
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a

“great little town”
where you’re 

a stranger only once!

Antique 
Warehouse

Vintage Lighting & Western Ac-
coutrements

124 E. Main Street, 

  

        
       

        
           

          
       
    

         
          

          
         
          

       
  
        

        
         

            
          
          

          
          

     
         

        
          
          
    
       

        
        

    
          

          
          

        
         

        
         

          
         

         
        

          

        
          

         
         

  

   
   
   

  
   

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

   

 

       

 
       

       

   

    
       

   

FFlloorreennccee——  
AAnnttiiqquuee  CCaappiittaall  ooff  CCoolloorraaddoo

Blue Spruce Gallery
Art and Antiques

“The Best of Both Worlds”
Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

FFlloorreennccee

Stamps • Colorado Historical Items • Books 
• Advertising • Antique Bottles • Whiskey Jugs

Colorado’s Only Stamp Shop
(formerly in Leadville)

Mall open Thursday, Friday, Saturday 
and Sunday, 10 to 5 p.m.

WWaanntt  ttoo  mmaakkee  mmoonneeyy??
Join our group — rooms, shelving and

cases for rent at reasonable prices, 
come see for yourself!

Open 7 days a week, 10 - 5
FFlloorreennccee  AAnnttiiqquueess  

Corner of Petroleum and Main
132 E. Main St. - Florence, CO

and
AAnnttiiqquuee  BBaazzaaaarr

108-110 E. Main St. - Florence, CO

Florence

FFoorr  AAddvveerrttiissiinngg  
IInnffoorrmmaattiioonn  CCoonnttaacctt::

JJoonn  DDeeSStteeffaannoo  
aatt  772200--227766--22777777

It is often said that when shopping for
antiques, you didn't know what you needed
till you saw it.  Or maybe, it is like a day-long
scavenger hunt.  These are both accurate
ways to describe my recent visit to Florence's
newest shop, Treasures.  There are, of course,
antiques, but also much more to tantalize the
scavenger.  The Bohemian style of the shop
incorporates original art (Ari Hope and
Sylvia Andrews), woodworking (Josh Jordan
and Dean Edwards), photography (Dave
Brown), pottery (John Noble), jewelry (Kathy
Sweeney), assemblage art (Joen Elliott), fur-
niture, and much more into an eclectic won-
derland.  It is definitely not your average an-
tique shop.  

Treasures is the bright idea of Joen Elliott.
She sites her family hobby of "treasure hunt-
ing" with her grandmother as her inspiration
for the shop. She and her two partners, Fred
Samora, a long-time collector of Native
American, mid-century, and old automotive
paraphernalia and Larry Nelson, an entre-
preneurial purveyor of antiques, Asian an-
tiquities and owner of several shops in Flo-
rence, opened Treasures in the middle of
June.  Not a particularly auspicious time, but
with hard work and a super sense of humor,
they have created a great new addition to the
adventure of shopping in Florence.

Treasures in Florence
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“Never squat while wearing your spurs” - Will Rogers
Historical

		 Will rogers, who died in a 1935 plane 
crash, was one of the greatest political sages 
this country has ever known.
		 Enjoy some of the sayings discovered in 
his biography by Ben Yagoda:
		 1. Never slap a man who’s chewing to-
bacco.
		 2. Never kick a cow chip on a hot day.
		 3. There are two theories to arguing with 
a woman. Neither works.
		 4. Never miss a good chance to shut up.
		 5. Always drink upstream from the herd.
		 6. If you find yourself in a hole, stop dig-
ging.
		 7. The quickest way to double your mon-
ey is to fold it and put it back into your pock-
et. 
		 8. There are three kinds of men: The ones 
that learn by reading. The few who learn by 
observation. The rest of them have to pee on 
the electric fence and find out for themselves.
		 9. Good judgment comes from experi-
ence, and a lot of that comes from bad judg-
ment.
		 10. If you’re riding ahead of the herd, 
take a look back every now and then to make 
sure it’s still there.
		 11. Lettin’ the cat outta the bag is a whole 
lot easier ‘n puttin’ it back.
		 12. After eating an entire bull, a moun-
tain lion felt so good he started roaring. He 
kept it up until a hunter came along and shot 
him. The moral: When you’re full of bull, 

keep your mouth shut.

		 ABOUT GrOWING OLDER
		 First ~ Eventually you will reach a point 
when you stop lying about your age and 
start bragging about it.
		 Second ~ The older we get, the fewer 
things seem worth waiting in line for.
		 Third ~ Some people try to turn back 
their odometers. Not me; I want people to 
know ‘why’ I look this way. I’ve traveled 
a long way, and some of the roads weren’t 
paved.
		 Fourth ~ When you are dissatisfied and 
would like to go back to youth, think of Al-
gebra.
		 Fifth ~ You know you are getting old 
when everything either dries up or leaks.
		 Sixth ~ I don’t know how I got over the 
hill without getting to the top.
		 Seventh ~ One of the many things no one 
tells you about aging is that it’s such a nice 
change from being young.
		 Eighth ~ One must wait until evening to 
see how splendid the day has been.
		 Ninth ~ Being young is beautiful, but be-
ing old is comfortable.
		 Tenth ~ Long ago, when men cursed and 
beat the ground with sticks, it was called 
witchcraft. Today it’s called golf.
		 And, finally ~ If you don’t learn to laugh 
at trouble, you won’t have anything to laugh 
at when you’re old.



Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)

www.mountainstatescollector.com Mountain States Collector—April 2025 15

CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

The Beloved Dolls of Native Americans continued . . .

		 The American Machine Co. fluter 
of the 1880s literally cranked out ruf-
fles between the teeth of its corrugat-
ed rollers. Shown here with the heater 
slugs (left) that fitted into the rollers 
and the tools for inserting and remov-
ing them, the 8-inch-wide machine 
clamped to a table or counter top for 

use. Machines like this one in good 
condition are relatively rare and there-
fore are prized additions to any collec-
tion.
		 We have had one correct answer 
to this What Is It from a reader who 
identified the machine as a pleater for 
lady’s hats or for lamp shades.

October’s What Is It?

Send your answers to the What Is It contest, postmarked by November 20, 
to the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least 
three winners will be drawn. Winners will receive a year’s subscription to the 
Mountain States Collector.

November’s What Is It?

Continued from page 9
er dress, and wool yarn was sometimes used 
on such dolls as hair. Depending on what was 
available to the maker such dolls of that peri-
od and region might have further decorations 
carved from real animal bone or teeth.
		 In recent years Skinner Inc. sold at auction 

a rare Cherokee cloth doll in the image of an 
African-American salve. The female subject 
was wearing a cloth turban with a beaded 
decoration, and was holding a Cherokee baby 
in a wooden cradle. The seller estimated the 
doll was crafted during the early 20th century 
or before.

      An early 20th century Lakota In-
dian doll was also offered at the same 
event. From the Wistariahurst Muse-
um, the piece was wearing a full yoke 
beaded dress with applied hair. It 
bore hand-drawn facial features and 
was wearing beaded early ornaments 
and a necklace. It was about 20 inches 
tall.
      Still another example was a 1900s 
Central Plains Indian dolls. It wore 
a woman-style breast plate, partially 
beaded dress and moccasins. It also 
had braided hair and face paint. The 
doll was just over 14 inches tall with a 
basic beaded hide form.
      In 2004 American Indian Art Mag-
azine featured a carved wood North-
east Indian doll on its cover. The doll 
had articulated limbs, face and hands. 
It was fully costumed with a buckskin 

shirt, leggings, and claw necklace along with 
a miniature headdress and miniature dou-
ble-curved bow. From a private collection, the 
14-inch doll was later sold at a nationwide 
auction.
		 The main focus of the above has been that 
of Indian dolls were made for and used by 
children as playthings. Two categories might 
be included in the broader definition of Indi-
an dolls.
		 One such group would be dolls used as 
ceremonial objects that were often used in re-
ligious rites. An example would be the Hopi 
Kachina dolls, but there were many others by 
various Indian tribes over the ages.
		 Another type of Indian doll would be the 
commercial dolls made to appear as Native 
Americans. During the 1890s and early 1900s, 
even while Native American dolls were be-
ing crafted for ethnic children, European and 
American manufacturers were marketing 
there version of Indian dolls. In 1897 the J.D. 
Zernitz Company advertised Indian dolls 
with bisque heads and glass eyes in various 
sizes from ten to 15 inches tall. Butler Brothers 
advertised similar dolls in 1910.
		 Today there are serious collectors for all 
three types of enduring Indian dolls.
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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Happy Easter!
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Visit Now for Holiday Deals!


