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Collectors are Grateful
for Thanksglvmg Day Postcards

By Roy Nuhn

Postcards of Thanksgiv-
ing Day, a uniquely Ameri-
can holiday stretching back
to the earliest days of settle-
ment in the New World, have
long been collectable. This is
due to their themes of patri-
otism, history and comedy.
Some are graced by the pres-
ence of Uncle Sam, the Amer- |
ican eagle, and Old Glory.
The most reoccurring topic,
though, is family scenes of
the past.
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Bringing home the turkey for Thanksgiving dinner in the days of the Pilgrims (Raphael

Of all the holi days cele- Tuck & Sons, postmarked 1910).

brated by postcards during
the first two decades of the 20th century - and
they include tens of thousands of different ar-
tistic designs, only those for Christmas were
more family oriented than Thanksgiving Day.
Some Thanksgiving postcards are comi-
cal; the favored portrayal being children con-
fronting or being chased by an aggressive
turkey. A rare few contain scenes of blacks,
making them desirable from two collecting
viewpoints. Postcards from this era through
the 1960s depicting Pilgrims, and early Mas-
sachusetts Bay Colony and Plymouth scenes
have increasingly become desirable. While not
“pure” Thanksgiving Day cards they are great

Comzcul depiction of child in turkey costume ( E. Nash Co., postmarked

1912).

(] .
Dlessings
i

supplements to the category.

There were even a few advertising post-
cards issued for the day. One is a double-fold
card, drawn by famed etcher Bernhardt Wall,
of a child leading a turkey by a string. Inside
could be found advertising by the Internation-
al Tailoring Company of New York and Chica-
go.

Another, a black-and-white photo style, pro-
moted the North Platte Valley Co-Opera-
tive Poultry Marketing Association. Pictured
is the turkey destined for President Calvin
Coolidge’s dinner table.
Signed artist postcards, eternally popular re-
gardless of subject matter, form the pinnacle of
this topic. Most of the great artists of the
day were involved. Francis Brundage,
famous for her children, did Thanks-
giving designs for Gabriel & Sons. Ellen
Clapsaddle illustrated several sets for
New York City’s International Art Com-
pany. Her employer also sold several
Thanksgiving Day sets by other artists.
Many publishers marketed souvenir
postcards for this holiday, but the firm of
John Winsch is generally considered to
have created the loveliest. The company,
Continued on page 6

"Visiting your local antique stores this Small Business Saturday is a fun
way to uncover treasures while keeping your dollars in the community."




Holidays at the Gallery are a magical time of year,
with our 285 dealers stocking items and making spirits
bright. We have a little something for everyone in

our Miles of Aisles.

If you are hosting this year, let the Gallery be your
source for your entertaining needs. From serving
pieces, table decorations, bar- and glassware, linens—
even furniture, we’ve got you covered with distinctive
finds to spruce up your home.

We don't like boring either, which is why the Gallery is
the perfect place to start your gift shopping. Whether
sparkling jewelry or a unique Mantigue...we’ve got it
all...and a great lay-away plan, too.

Enjoy the season and hope to see you soon!

UP TO S0% OFF

STARTS FRIDAY NOVEMBER 28

303-794-8100

Mon-Sat
10am-6pm

Sunday
Noon-6pm

Don’t know what to give?
A Gallery Gift Card is the
perfect gift for anyone

this season. W Littieton Bivd

S Windemere 5t

Layaways and all major ‘ 5501 S. Broadway e Littleton, CO 80121
credit cards accepted. |wmmmm) | S || _of coloradoantiquegallery.com
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ANKSGIVING WEEK SALE | NOV 22-DEC 1
CELEBRATE THE SEASON WITH 15% OFF STOREWIDE (EXCLUDING FIRM).

JOIN US BLACK FRIDAY & SMALL BUSINESS SATURDAY FOR
TIMELESS TREASURES AND HOLIDAY CHEER!
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ARVADA

Homestead ﬂlnttques

6530 Wadsworth Blvd., Suitel130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth
www.homesteadantiquemall.net Ei
720-484-3644 Open 7 Days a Week, 10am - 6pm

Small Business Weekend

E SHOP LOCAL
Please join us at Homestead Antique Mall for n
the kick off of the Holiday shopping season! E AT Lo c AL
il

We look forward to seeing everyone!!
SPEND LOCAL.

ENJOY LOCAL.

IT TAKES YOU TO
START THE TREND.

SUPPORT THE LOCAL BUSINESSES
WHO SUPPORT THE AREA WHERE YO

ik el =

-y

LIVE, WORK AND PLAY.

Over 70 dealers with a wide variety
of antiques, vintage furnishings, BeSt
glassware, jewelry, collectibles, ()f Arvada

primitives, shabby chic,
Western, Native American,
home decor & more... i

Best Antique Mall

1n Arvada
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CALENDAR

Show Calendar: November 2025

NOV. 11: OLD CROWS’ ANTIQUES ROAD SHOW 12-3
p-m. (First Saturday of Every Month) 17120 W. Colfax Ave.
Ste 106, Golden, CO. Get estimates on your favorite trea-
sures. Talk to experts about your antiques, art, vintage and
collectibles. Limit 1 item per person, 11 to 3. Call 303-973-
8648 for more info.

NOV. 14 & 15: RUE DE NOEL A PARIS STREET MAR-
KET at Douglas County Events Center (indoors), ® Vintage

o Artisan Apparel ¢ Gifts and Decor, 10 am to 4 pm For
more information, Call 303-877-9457.

NOV. 22: LIVE AT THE CROWS at the Old Crows An-
tique Mall & Root Beer Bar, live performance by Jason
Lee, 2-5 p.m., 303-973-8648.

Holidays at the Gallery ane a magical time of yoar,

with our 285 dealers stocking items and making spirits
bright. Wa have a little something for sveryons in

aur Miles of Aislas.

If you are hasting this year, kel the Gallery be your
spurca fof your entertaining needs. From sandng
phoces, table decorations, bar- and glEssware, linons —
evan furnitune, we've got you covered with distinctive
finds to spruce up your home.

GooD READING
The Biography of an
American Holiday

By Robert Reed

Thanksgiving has increasingly become [avored among collectors and others for
its deep American origins. They also enjoy its memorabilia of the past from its vintage
menus and posicards (o table decorations.

Now there comes a welcome and comprehensive book on the turkey-related holi
day, Thanksgiving: The Biography ol an American Holiday by James W. Baker.

The book does a commendable job joining the carly Thankseiving celebrations
and myths, but more importantly it presents the holiday within the full context of Amer-
ican history.

Baker’s [actual history includes the Puritan celebrations, the emergence ol posi-
Revolutionary War traditions of Thankseiving, and its relationship to 19th century life
in the United States.

Additionally there is further review of the Thanksgiving holiday into the 20th cen-
tury. A personal favorite is a chapter entitled, "Parades, Patriotism, and Consumption.”

Lspecially interesting in this chapter is the role Thanksgiving played in the lives
of those in military service during World War 11.

The author notes:

"The Department of War, the Marine
Corps, and the Navy Department had
long observed Thanksgiving with partic-
ular care. There was a perceived need 1o

™ JAMES W. BAKER »

&
IFANISIGIING
HANKSWIVING
strengthen moral at a time when the call o AL s
of Tamily was especially poignant. The &
military could not provide homecomings
for all, but they could try to serve up ac-
ceptable substitute dinners.”

The author duly notes that some
menus were elaborated printed with the
names of company officers, while others
could be "crude mimeographed examples
from the theater of war itsell.” Thanks-
giving: The Biography of an American
Holiday by James W. Baker, sofltcover, il-
lustrated, index, 273 pages, is from Uni-
versity of New Hampshire Press. Tt is
being distributed by University Press of
New England.

(Book reviews by Robert Reed, An-
tique and Collectible News Service, PO
Box 204, Knightstown, IN 46148.)

[
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NOV. 22 - DEC. 1: OLD CROWS’ ANTIQUES THANKS-
GIVING WEEK STOREWIDE SALE (15% AND UP) En-
joy savings starting at 15% off and up STOREWIDE (ex-
cept FIRM priced items) all week long. The sale begins on
Saturday November 22nd and runs through end-of-day
Monday December 1st. Join us for BLACK FRIDAY and
SMALL BUSINESS SATURDAY savings. We have over 100
independent small businesses operating in our community.
Support Small Businesses. Caw Caw! 17120 W. Colfax Ave.
Ste 106, Golden, CO.

NOV. 22: SUPPORT THE ARTS SATURDAY - CUSTOM
JEWELRY BY KATHLEEN BARRETT Each piece is per-
sonally handcrafted by Kathleen or in collaboration with
local bench jewelers. She loves helping people find pieces
that feel powerful, personal, and full of story. So come say
hello, try something on! Chat about gemstones, geology,
and what makes you feel beautiful. Custom creations and
Unique gifts 11 a.m. — 5:30 p.m. Old Crows’” Antiques 17120
W. Colfax Ave. Ste 106, Golden, CO. Call 303-973-8648 for
more information.

STARTS NOV. 28: Annual Holiday Sale at the COLORA-
DO ANTIQUE GALLERY, The Gallery is located at 5501 S.
Broadway, Littleton, Colorado. Call 303-794-8100 for more
information.

NOV. 29: SMALL BUSINESS SATURDAY, Celebrate
Small Business Saturday in beautiful Colorado. Support
local shops, restaurants, and makers while enjoying the
charm of our unique local neighborhood businesses.

DEC. 6 & 7 and DEC. 13 & 14: The 65th Annual George-
town Christmas Market, The First Two Weekends in De-
cember. Celebrating the Yuletide Season in Our Historic
Community For more info visit: historicgeorgetown.org

Letters to the Editor

Dear Editor,

Just wanted to say Kudos for such a great October issue of MSC!

I recently started receiving MSC online instead of as a hard copy
and while it has been an adjustment of habit, I am really enjoying the
online version.

This month there were two articles that especially stood out — Rob-
ert Reed’s toy history and Joan Huegel’s bookmarks. As to toy history,
it is hard to imaging how much fun the slow turning view master real-
ly was. To create high excitement in 12 or so still shots of basically the
same theme — Old Faithful at Yellowstone Park for example - is quite
a feat. It is a far cry from today’s ‘everything, everywhere, all at once’
approach!

As to the bookmarks article, I happen to know that someone close
to the MSC “family’ actually gave out bookmarks as wedding favors!
Besides the couple’s names and wedding date, this delightful, illustrat-
ed favor was laminated and contained a different quote on each book-
mark. My own bookmark quote from that lovely day in 2008 is from
Rumi... A true person is more calm and deliberate. He or she doesn’t
worry about interruptions.’

Keep up the good work. Love What you do.

- Carol MacDougall

I picked up MSC yesterday at Pumpkin Pie Days. I am a longtime
dealer at Hampden Street Antiques in SW Denver. I also worked for
the Colorado Education Assn for 30+ years, retiring in 2013. I helped
CEA’s teacher local associations with their publications which you
printed. Long before that as a teacher in Northglenn, I helped start the
newspaper for Central Adams UniServ Unit — and after that worked
on the Jefferson County EA “Insight.” History...

Congratulations to you and John on your new family history book!

- Jeanne Beyer

Mountain States Collector — NOVEMBER 2025 5



Collectors are Grateful for
Thankgiving Postcards continued . . .

Mayflower 11, a replica of the original ship. It was brought to Plymouth
Plantation in 1957. (Chrome style postcard by Tichnor Bros., 1950s).

Continued from page 1

a latecomer to the industry, produced post-
cards for a brief ten years.

Winsch began business at a time when post-
cards were starting to lose their appeal with
the general public and store shelves over-
flowed with cheap imports.

The copyright years for Winsch’s Thanks-
giving postcards are 1910 through 1915, and
then a lapse of time until the last date, 1920.
The Winsch set favored by most collectors
came out in 1912. This magnificent set of six
postcards recalls different Thanksgiving Days
of the last 300 years.

Another important distributor was Ra-
phael Tuck & Sons, of London, England. Their

New York City branch office marketed at least
17 different sets between 1906 and 1914. Like
most of their holiday greeting postcards, these
were intended for over-the-counter sales to the
general public. People bought them to mail
and exchange with friends and relatives. Re-
tailers continued to sell leftover Tuck stock
well into the 1920s.

Of the 17 sets, series number 1234 of 24
cards, which included some drawings by R
J. Wealthy, ranks as the most plentiful. It ap-
peared on store racks throughout the East,
South and Midwest every Thanksgiving sea-
son for many years after its first printing in
1910. Scenes of turkeys dominate - they are
portrayed driving a car, standing in an open
pumpkin field, strolling down a lane, in pa-
rade formation, and being chased by a man
wielding a hatchet. Some of the printings had
gold borders.

Laubrie & Elkus (identified by the initials
“L&E”) sold postcards for most holidays, in-
cluding Thanksgiving. Practically their entire
line was designed by one artist, H. B. Griggs,
whose “HBG” signature is familiar to many
collectors. Part of his (or her) 400, or so, designs
included approximately seven sets of six cards
each for the November holiday. More than any
other artist, Griggs interjected a great comedic
touch into his or her often quirky Thanksgiv-
ing Day postcards.

Other publishers heavily involved in print-
ing Thanksgiving Day postcards for pre-1920
America were E. Nash, which was responsible

for at least 27 different sets; PE.B., a much ad-
mired German company which exported three
sets of six into this country; Fred Lounsbury,
whose two sets were on sale in 1907 and 1908;
and P. Sanders, with seven sets.
Surprisingly, Uncle Sam can be found on many
postcards for the holiday. Our nation’s favorite
folk hero is often shown sharing honors with,
of all things, a turkey. Long recognized as a
distinctively American icon, Uncle Sam was a
natural for the cards of Thanksgiving since the
holiday is so patriotic and historical.
Novelties abounded. These ranged from add-
ons of turkey and Pilgrim figures to mechani-
cals of turkeys with kaleidoscopic tails. There
were also postcards with real feathers attached
to illustrations of turkeys.

Thanksgiving Day postcards are as diverse
a category as can be found anywhere. Collec-
tors have always considered them to be a nice
complementary to their Americana category,
as well as a separate topic all to itself.

1950s era chrome style postcard by Tichnor Co one of dozens
of that era picturing buildings exhibits at Plymouth Plantation
theme park in Plymouth, Massachusetts.

T

ANTIQUES &VINTAGE

\DEPOT /

13788 Pacific Circle
Mead, Colorado

303-532-6496

Located Right off I-25 at Hwy 66

www.sugarmillmead.com | @Sugarmillmead on

Open 7 Days a Week
Sun 10:30 am-5 pm | Mon-Thu 10:30 am-6 pm
Fri-Sat 10 am-6 pm

Sugar Mill Antiques & Vintage Depot
Northern Colorado’s premier shopping
destination with 80+ merchants. Discover
antiques, vintage, mid-century, shabby chic,
home décor, unique gifts, and more!

Save the Earth, Buy More Vintage!
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COLLECTIBLES

Tips for Antique Art Glass Collectors

By Anne Gilbert

Prices for 19th and early 20th century
examples of Art Glass sell for thousands of
dollars when they come to auction. Just be-
cause you can’t afford them doesn’t mean
you shouldn’t know the many terms and
techniques describing them. As “Antiques
Road show” often proves, people who inherit
them have no idea of what they have or val-
ues. Names of the most famous makers such
as Gall’e, Lalique and Daum are unknown as
well as their descriptions. Many of the tech-
niques developed by ancient Egyptians and
Romans were revived and adapted by them.

When the Romans conquered Egypt in 27
B.C. they introduced glass blowing. By the

2nd century A.D. migrant craftsmen had car-
ried their techniques to the Roman Colonies.

Historically, glass factories had opened by
the end of the 1st century A.D. in Germany,
Belgium and England. While most of the ob-
jects were utilitarian, decorative objects were
slowly introduced.

Do you think the term “cameo glass” de-
scribes glass with a cameo profile of a person,
you are both right and wrong. In one instance
cameo glass is layered or cased. The outer
layer(s) are then partially removed to create
designs in relief, against contrasting color
backgrounds. Using this same technique a
“cameo” profile can be made. French glass
makers excelled in this technique.

Another ancient technique, “pate de
verre”, (powdered
glass made into a
paste, colored and
molded was redis-
covered and used in
a new way.

T h e
molded glass, we
now know as cir’e
perdue or the “lost
wax process.” It be-
gan with an object
modeled in wax,
then covered with
clay. After the wax
was melted and was

poured  away,
the space would
be filled with
molten  glass.
During the Art
Nouveau  de-
cades the pro-
cess was re-
vived,

Painted
glass involves
yet another
technique that
is divided into
many  others.
Lustre-paint-
ing, first used in
ancient Egypt,
consisted of
films of color painted onto the body of the
piece. When fired it turned lustrous.

Enameling dates back to the 15th century
B.C. Colors are fused to the piece by refiring.
The enamel is made of a finely powdered me-
tallic coloring agent, mixed with oil, painted
on glass then fired.

If you can’t visit a museum or auction, the
next best thing is the auction catalogs on the
internet. Good photos and descriptions.

PHOTO CAPTIONS: French cameo glass
vase. Galle’ (Left), Cold painted Bohemian glass
vase by Moser (center), Cir’e perdue perfume bot-
tle by Ren’e Lalique (right).

STERLING

Jewelry & Watches, Collectibles & Memorabilia, Vintage Furniture
Military Memorabilia, Art & Prints, Vintage Clothing & Accessories
Home Decor Items, Books & Ephemera, Glassware & Pottery
Silverware & Metalware, Rocks & Mining, Bocks & Comics, Vintage Toys
Country, Cottage & Farmhouse, Hand Painted & Hand Made ltems

OPEN 7 DAYS A WEEK '

Tuesday-Saturday 11a-8p
Sunday-Monday 12p-4p

5500 S. Simms Street, Littleton,CO 80127
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LITTLETON'S NEWEST ANTIQUE STORE

www.AntiquesAttics.com
720-512-2167

| 0LD WAREHOUSE |
ANTIQUES

rado

[ART?

— Q-M
E & ANTIQUE ATTIC

T, Bowles Ave.

Heirloom & Investment Quality Antiques
Specializing in Oak & Walnut Furniture,
Clocks, Lighting, Fine Glass, Primitives

326 North Front Street

(1/2 block N. Under Chestnut Street Overpass)

= Tor WWirntar

LD WAREHOUSEL

NTIQUES)|

Closec

T 1:00-:100
11:00-5:00
171 :00-5:00
17 :00-5:00
MO:00-56:30
Closacd
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FEATURE

The Beloved Dolls of Native Americans

By Robert Reed

In the National Museum of Amer-
ican History in the nation’s capitol is
a black and white image of a beau-
tiful Crow Indian girl with doll in a
traditional cradle. The photograph
was taken in 1888.

Like children everywhere, Na-
tive American children have loved to
play with dolls over the centuries. In
most cases such dolls for them were
fashioned by materials immediately
available to them in forms of dress
similar to their tribal people.

“By mirroring a tribe’s use of or-
nament, accessories, and clothing,”
noted Wendy Lavitt in the 1982 book
American Folk Dolls, “the dolls accu-
rately recorded Indian life.”

And “for most Indian children,”
confirmed author Lavitt, “dolls were
an integral part of childhood.”

Another doll expert, Stuart Hol-
brook of Theriault’s explained a decade ago
that Native American dolls enjoyed an inno-
cence within the early Indian culture in that

“they were actually playthings rather than
ceremonial presentations therefore squarely
within the romantic definition of dolls.”

Historians note that some Native Ameri-
can dolls fell under the influence of early ex-
plorers from Europe. Accounts dated as early
as the 1500s tell of Indian children playing
with dolls including such some that had been
brought from England.. A leading auction
house, Skinner Inc. reported selling a 19th
century Indian doll in a European wax-over
composition form with glass eyes. Original-
ly from the Northeast part of America it bore
beaded leather clothing and cloth pucker-toe
moccasins and a beaded leather peaked cap.
More recently it had been from a collection in
England.

Examples of 19th century Plains Indian
dolls might include beaded hide dress and
moccasins, sometimes even with detailed
necklaces and other ornaments. Some Central
Plains dolls of the latter 19th century includ-
ed costumes partly or fully made of buffalo
hides. Some, like the historic 1888 photo, have
been complete with doll-sized cradles.

Crow Indian dolls of the late 19th century

have been found in wood form with
muslin coverings and classic Crow
beadwork. Other 19th century Crow
doll examples have been in cloth form
a varying extent of decoration.

Typically existing 19th century In-
dian dolls range from ten to 15 inch-
es in height, female, and made of
regionally available materials. An ex-
ception was a late 19th century male
Comanche recently sold at a major
auction house. The doll was 31 inch-
es in height and wore a traditional
shirt, leggings, and tin cone decorat-
ed moccasins. It had bead eyes, and
formed hands with figures sewn sep-
arately.

Early Eskimo Inuit Indian dolls
were usually made of wood and
leather and made to sometimes be
carried in the parka. Like elsewhere
however they were variations over
the generations.

Obviously materials varied with
what was available at a given time and also
with the talents and interests of a given Indi-
an doll maker.

“Difficulty lies in dating both American In-
dian and Eskimo dolls,” noted Holbrook. “In
many cases exact production techniques were
used for generations, creating this difficulty.”

The testimony of Native American Black-
foot Beverly Hungry Wolf supports the early
commentary. Wolf in the volume on Ameri-
can Folk Dolls:

“All that I played with was part of our cul-
ture. I had a lot of dolls. I was a great one for
making dolls. I used wires to start them, then
I wrapped the wires to make their bodies, and
then I dressed them in Indian clothes.”

Wolf added, “Those of us who had the
longest hair donated some of it to make hair
for our dolls. Then the boys would hunt go-
phers and squirrels and skin them and we
would make the little skins into clothing for
the dolls.”

Anearly 20th century Cheyenne doll might
have a cloth body be wearing a beaded leath
Continued to page 15

BECOMING AMERICAN NOW AVAILABLE

This biegraphical historical fictien movel explores bow one fomily's
fight for justice shaped the notion's destiny-ond how the past
continees te eche In our pursult of o better future.

www.mountainstatescollector.com

OME FAMILY'S JOURMEY THROUGH FOUR
CENTURIES OF BECOMING AMERICAN

NYJI43INY ININ0D3E

BECOMING
AMERICAN

MARGARET ROSE DESTEFANO
JON EAGER DESTEFANO

Becoming American
Is Now Available
For Purchase

Peg and Jon DeStefano have recently complet-
ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture.

It is now available through Kindle as a paper
back. The electronic version is now available.

Mountain States Collector — NOVEMBER 2025 9



By Robert Reed

Centuries ago, mahogany
was considered almost magical.
Elegant but expensive, it added
an entirely new dimension to fine
Colonial furniture and furniture
made elsewhere.

During what some consid-
er the Age of Mahogany, amid
the 18th and 19th centuries, the
amazing wood cast its charm
in America, as well as England,
France, Italy and Spain. It was
vital to the Federal Period and
virtually dominated the Empire
Period that followed.

Besides grace and charm, it
brought two major fea- tures to
the craft of cabinetmaking. One
was width. Sections of mahog-
any were of such tremendous size that only
one or two sections were needed for tabletops
and cabinet doors. The other was strength. It
was strong enough to allow delicate decorative
work, yet resist most damage and decay.

Some historians credit Spanish explorers
for their ap- preciation of the fine wood in trips
to the West Indies. As early as the 16th century
some Spanish Renaissance cabi- net workers
made use of mahogany.

Around 1699, Jonathan Dickinson of Phil-
adelphia was said to have imported some ma-
hogany for furniture making. Other records in

FUNITURE
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that city and in New York note the existence of
inventories of the wood starting with the very
early 1700s. It is said to have been in limited use
in England as soon as 1715; however, Queen
Elizabeth was said to have shown little interest
in the wood when Sir Walter Raleigh made use
of it for repairing his ships. One account notes
that the wood was first accepted in England
not as lumber but as a health-boosting medici-
nal substance somewhat similar to quinine.
During the early 1720s, native woods like
oak and walnut were still the most likely choice
of cabinetmakers in America, but some cities

The Magic -

such as New York and Phila-
delphia, and even the coast-
al town of Newport, Rhode
Island, continued to increase
their importation of mahoga-
ny. Within a few years tariff tax
restrictions were eased some-
what on mahogany, and usage
naturally incr- cascd.

Throughout most of the
18th century, the major sources
of mahogany came from Cuba,
Honduras and St. Domingo.
Honduras, with its slightly
heavier rainfalls, was said to
have provided a lighter-col-
ored, more finely textured type
of wood. Because of the gener-
al region, much of the ma- ho-
gany at the time was referred
to as “Ja- macia wood,” but
still it grew in popularity. By the 1740s it was a
frequent alternative to walnut, partly because
of its beauty and partly because of its uncanny
ability to resist rot and insects.

The fact that mahogany was virtually
worm-free may not seem important today, un-
less itis noted that comparatively little fine wal-
nut furniture of that same period has survived
be- cause the wood was so highly susceptible to
worm attack.

The colors of mahogany too only served
to make it more magical. While some types of
the wood could be finished to a reddish-brown

NORTHGLENN
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T oys, Clocks, Glass, Furniture, Collectibles, Books
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

10685 Melody Dr.
Northglenn, Colorado
1-25/104th
Check for Available Space

STOREWIDE
SALES

303-280-8114 Like us on
https://oldwagon.wixsite.com/antique Facebook
CALENDAR LISTINGS SUBSCRIPTIONS

Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

SUBSCRIBE

to the Collector Online
www.mountainstatescollector.com

Dates of Show:
City, State:
Name of Show or Event:

r
1
1
1
1
1
1
1
1
1
1
1
1
I Hours:
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

Other Info:

Shows, Auctions,
Estate Sales and Event

Calendar listings are
FREE with your
display ad. Club News
and Museum News
also welcome.

Phone:

Send information about advertising.

For more information,
call 720-276-2777.

Mail coupon and check to: Spree Enterprises, Inc.,
P.O. Box 1003, Bailey, CO 80421-1003
Deadline: The 20th of the month before the next issue.

Looking for past issues? Download them anytime via
the ‘PDF Editions’ link on our homepage.

10 NOVEMBER 2025 — Mountain States Collector www.mountainstatescollector.com



of Mahogany

hug, a number of the better cabinetmakers pre-
ferred the lustrous “warm brown” tones that
emitted from the lighter choices. In any event,
the overall result of using the finely grained
wood was ultimately a lovely deep and radiant
patina.

It was some of these qualities along with the
variety of grain available in mahogany which
lent itself to stun- ning veneers, which led the
legendary Thomas Chippendale to extensive
use of the wood. As Chippendale rose to fame,
the tastes of the 18th century’s upper class had
moved from heavy furniture to the more deli-
cate and graceful styles that mahogany could
provide. In both America and England, ma-
hogany was an expensive import, but as Chip-
pendale and others
i came to realize, the
wealthy could well
afford it.

“Beginning his
career when his
principal ~ medi-
um was still fresh,
and delightful new
styles were taking
hold,” observes
Nathaniel Harris,
author of the fine
book,  Chipped-
ale, “Chippendale

FUNITURE

became the first great figure of the
Age of Mahogany.”

During the 1750s in Colonial
America, the wood was certain-
ly in vogue among the well-to-do.
Native timbers such as walnut,
cherry and maple were used for
less ex- pensive work. But for rich
colors and the precision of dec- ora-
tive carving, there was really no
substitute for mahogany. However,
for all the good news on the “home
front,” there was bad news in the
West Indies. By the late 1750s and
early 1760s much of the gigantic
mahogany trees had been deplet-
ed. Trunks which once grew from
six to 12 feet in diameter and pro-
vided such grand widths for tables
and other construction were rapidly
dwindling.

Possibly in view of these short-
ages, an adver- tisement ran in the
Virginia Gazette in the fall of 1767
which offered “a quantity of good
Jamaica mahogany, fit for tables
and desks, which has been by me
seven years.” The advertiser added
he was willing to “work it up for any gentle-
men pleased to employee me, for ready money,
as Iintend to leave off this business.”

Yet more determined was this advertiser in
a 1773 issue of the Maryland Gazette: “Gerald
Hop- kins hath for sale in Gay Street, Baltimore
town, mahogany boards and planks, sawed to
suit every branch of cabinet and chair work,
and also mahogany logs: he still continued
carrying on the cabinet business in its various
branches as usual.”

By the latter 18th century, craftsmen had
perfected the method of cutting thin slices of
mahogany so well that veneering became fair-
ly commonplace and the solid, carved pieces
were generally a thing of the past. The magical
wood was used to fashion all manner of fine
furni- ture, from beds and bookcases to ward-
robes and washstands. It was probably more
frequently used in chairs, desks and tables than
anything else. However, it certainly became
mirrors and sideboards as well.

Well into the dawn of the 19th century,
many leading cabinetmakers in New York City

WESTMINSTER

held to the crafting of solid mahogany furniture
despite the higher costs it would involve. In re-
search prepared for the Chipstone Foundation,
the 1996 document American Furniture uses a
letter written in March of 1812 to a woman in
Charleston, South Carolina, from her cousin in
New York City to make that interesting con-
trast.

“Enclosed are two drawings of furniture,”
wrote Sarah Hunger. “Our neighbor Mr. Gel-
ston has two communicating rooms furnished
by Mr. Phyfe with considerable taste; but if
mahogany is too expensive, I can find painted
chairs and set- tees. A dozen chairs with two
settees of the latest fashion will cost $144, the
shape is quite plain and nothing like mahoga-
ny. In fact, there is a great difference in the ap-
pearance as there is the price; two Sofas and
twelve chairs of Mahogany of the best taste will
be $500.”

For all of its charm and elegance, produc-
tion of mahogany furniture had generally fad-
ed from view in America and Europe by the
1820s, ending finally the one and only Century
of Mahogany.
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AMERICAN HISTORY
November Anniversaries

Native American
Heritage Month

November 1

Commemoration of the 250th anni-
versary of the first land battle of the
American Revolution in the South,
the Battle of Ninety Six.

November 1

1800: John Adams becomes the
first President to live in the White
House.

November 4
Election Day

November 9

The draft age for the U.S. military
is lowered to 18 and the upper limit
is raised to 37. (1942)

November 11
Veterans Day

November 12

103rd anniversary of the Confer-
ence on the Limitation of Arma-
ment held in Memorial Hall (1921)

November 27
101th anniversary of the first macy’s
Thanksgiving Day Parade (1924)

November 27
Thanksgiving Day

November 28

The first Grand Ole Opry country
music concert was held in Nash-
ville, Tennessee, USA, and also
broadcast on the radio.

November 28
American Indian Heritage Day

INSPIRATION

November’s
Quote of Month

“"As we express our

gratitude, we must

never forget that the
highest appreciation
is not to utter words,
but to live by them.”

- John F. Kennedy

Blue Star
Museums

GEORGETOWN

like Hotel
de Paris in
George-
town,
Colorado,
give special
discounts to
veterans.

@TE L/g?.& RIS'

MUSEUM

Georgetown, Colorado

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial

Dames of
America in the State of
Colorado. The Museum
is located in George-

! ms_gnment

Furniture, Antiques, Home Eacor, Gar&nn & Gifts
303-688-1207 807 Wilcox Street

www.castlerockconsignment.com  Castle Rock, CO 80104

town, Colorado, just

west of Denver off In-
terstate 70.
Louis

Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-

PINE

ing boom, when it

served as a first-class

French restaurant,

Pine Emporium

16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,
Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated  with
Dupuy's Hotel De Paris,
and serve as a catalyst

Louis

for heritage tourism in

Georgetown, Colorado.
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HISTORICAL

The Brothers Grimm and Their Fairy Tales

By Roy Nuhn

A bit more than two centuries have passed
since German folklorists Jacob and Wilhellm
Grimm’s first volume of fairy tales was pub-
lished in 1812. A second volume followed two
years later. The stories quickly became literary
classics. People, young and old, have fallen in
love with the Brothers Grimm ever since.

Today, the old fairy tales, along with tra-
ditional nursery rhymes, are once again in the
spotlight. Two television series, “Grimm” and
“Once Upon a Time” have enjoyed success on
television. Others have come and gone or are
in the planning stages.

On the silver screen a dozen, or so, mov-
ies have recently played or been scheduled.
They include such films as “Hansel and Gre-
tel: Witch Hunters” a couple of Snow White
extravaganzas and one by Tim Burton about
Cinderella.

However, the modern tellings of these are ver-
sions that the Brothers Grimm would hardly
recognize. Snow White, for instance, while
still the fairest of them all, is no longer a dam-
sel indistress in need of a Prince Charming
for protection. The gal now packs a mighty
punch, often takes controland is quite sensual.

Mainly oral up to the Middle Ages, folk-
lorists first began writing down the old fairy
tales in the 17th century. The most important
investigators of all were two highly esteemed
language and philology experts: the Ger-
man-born Grimm brothers, who in early 1800s
began collecting the spoken native stories of
central Europe.

After publica-
tion of their mon-
umental two-vol-
ume compilation,
they spent the next
40-plus years ex-
panding and re-
vising it. The first
edition in English,
titted Household
Fairy Tales was
printed in 1884, 130
years ago. It soon
crossed the ocean
to our shores and

children here met up with the Pied Piper of
Hamelin, Snow White and her Seven Dwarfs,
Cinderella and all the other marvelous charac-
ters from the world of enchantment.

Other wellsprings of fairy tales were Ae-
sop’s Fables and the stories of Hans Christian
Andersen. There are other con- tenders but
for all practical purposes the Brothers Grimm,
along with Andersen and Aesop, constitute
what we consider fairy tales.

Nursery rhymes, another great oral tra-
dition, boasts a British background. Centu-
ries-old verses, songs and riddles set to rhyme,
most have roots set in historical happenings
and personages of the 16th and 17th centuries.
Like fairy tales, they were originally intended
for adults.

lustrated nursery rhyme booklets for chil-
dren first began appearing in this country in
the 1890’s. Until around 1910, many of them
were imports from English publishers.

Notable in this group was raphael Tuck &
Sons; whose ex- tensive “Father Tuck” line of
fairy tales and nursery rhymes was a runaway
best seller.

During the final decades of the 19th cen-
tury, New York City’s McLoughlin Brothers
grew to be the largest do- mestic supplier of
all types of children’s litera- ture. Under their
“Play and Pleasure” and “Cin- derella Series”
trademarks they marketed countless titles
drawn from German and Eng- lish sources.
Over the years McLoughlin churned out end-
less printings of the Grimm’s fairy tales in all

sorts of formats.
Around the same time, many other American
companies, mostly in the Northeast, began see-
ing the field as a lucrative possibility. Among
them were Sam Gabriel and Saalfield.

Many of the artists considered so collect-
able today, such Kate Greenaway and ran-
dolph Caldecott, illustrated nursery rhymes
and fairy tales books, whose color plates were
later used to print souvenir postcards.

From around 1903 into the 1920s, postcard
publishers produced dozens of six, twelve and
twenty-four-card sets about nursery rhymes
and fairy tales.

One of the best is the 48-card set by F. Warne
& Co. (Lon- don and New York). The German
firm of FRB sold nearly one hundred differ-
ent sets of six postcards each. From all indica-
tions, the cards by FRB were never exported
to this country. A major producer of this topic,
though, was (again!) Tuck. They marketed at
least 12 sets of six or twelve postcards each.
These were distributed in this country through
the company’s New York City branch.

Important American publishers included
Newman Woolsey & Co., rotograph Co., Ull-
man Manufacturing, Augener Company and
The Medici Society.

A surprisingly large number of advertising
postcards borrowed nursery rhymes and fairy
tales themes. As did premium booklets pro-
moting all sorts of products. The use of these
imaginative stories and their characters by ad-
men was a common practice throughout much
of the last century.

Often the sto-
ries were badly.
distored in order
to incorporate
mention of the
sponsor’s product.
Advertising post-
card sets by Fralin-
ger’s Original Salt
Water Taffy, Met-
ropolitan Life In-
surance, and Min-
neapolis Knitting
Works rank among
the best in this cat-

egory.
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“Never squat while wearing your spurs’

N m Hoger

A BIOGRAPHY

HISTORICAL

Will rogers, who died in a 1935 plane
crash, was one of the greatest political sages
this country has ever known.

Enjoy some of the sayings discovered in
his biography by Ben Yagoda:

1. Never slap a man who’s chewing to-
bacco.

2. Never kick a cow chip on a hot day.

3. There are two theories to arguing with
a woman. Neither works.

4. Never miss a good chance to shut up.

5. Always drink upstream from the herd.

6. If you find yourself in a hole, stop dig-
ging.

7. The quickest way to double your mon-
ey is to fold it and put it back into your pock-
et.

8. There are three kinds of men: The ones
that learn by reading. The few who learn by
observation. The rest of them have to pee on
the electric fence and find out for themselves.

9. Good judgment comes from experi-
ence, and a lot of that comes from bad judg-
ment.

10. If you're riding ahead of the herd,
take a look back every now and then to make
sure it’s still there.

11. Lettin’ the cat outta the bag is a whole
lot easier ‘n puttin’ it back.

12. After eating an entire bull, a moun-
tain lion felt so good he started roaring. He
kept it up until a hunter came along and shot
him. The moral: When you're full of bull,

” - Will Rogers

keep your mouth shut.

ABOUT GrOWING OLDER

First ~ Eventually you will reach a point
when you stop lying about your age and
start bragging about it.

Second ~ The older we get, the fewer
things seem worth waiting in line for.

Third ~ Some people try to turn back
their odometers. Not me; I want people to
know ‘why’ I look this way. I've traveled
a long way, and some of the roads weren't
paved.

Fourth ~ When you are dissatisfied and
would like to go back to youth, think of Al-
gebra.

Fifth ~ You know you are getting old
when everything either dries up or leaks.

Sixth ~ I don’t know how I got over the
hill without getting to the top.

Seventh ~ One of the many things no one
tells you about aging is that it’s such a nice
change from being young.

Eighth ~ One must wait until evening to
see how splendid the day has been.

Ninth ~ Being young is beautiful, but be-
ing old is comfortable.

Tenth ~ Long ago, when men cursed and
beat the ground with sticks, it was called
witchceraft. Today it’s called golf.

And, finally ~ If you don’t learn to laugh
at trouble, you won’t have anything to laugh
at when you're old.

FLORENCE

Want to make money7
Join our group — rooms, shelving and
cases for rent at reasonable prices,
come see for yourself!

Open 7 days a week, 10 - 5

Florence Antiques
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CONTEST

October’s What Is It?

The American Machine Co. fluter
of the 1880s literally cranked out ruf-
fles between the teeth of its corrugat-
ed rollers. Shown here with the heater
slugs (left) that fitted into the rollers
and the tools for inserting and remov-
ing them, the 8-inch-wide machine
clamped to a table or counter top for

use. Machines like this one in good
condition are relatively rare and there-
fore are prized additions to any collec-
tion.

We have had one correct answer
to this What Is It from a reader who
identified the machine as a pleater for
lady’s hats or for lamp shades.

November’s What Is It?

Send your answers to the What Is It contest, postmarked by November 20,
to the Mountain States Collector, P.O. Box 1003, Bailey, CO 80421. At least
three winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

The Beloved Dolls of Native Americans continued . . .

Continued from page 9
er dress, and wool yarn was sometimes used
on such dolls as hair. Depending on what was
available to the maker such dolls of that peri-
od and region might have further decorations
carved from real animal bone or teeth.

In recent years Skinner Inc. sold at auction

LAFAYETTE

www.mountainstatescollector.com

a rare Cherokee cloth doll in the image of an
African-American salve. The female subject
was wearing a cloth turban with a beaded
decoration, and was holding a Cherokee baby
in a wooden cradle. The seller estimated the
doll was crafted during the early 20th century
or before.

An early 20th century Lakota In-
dian doll was also offered at the same
event. From the Wistariahurst Muse-
um, the piece was wearing a full yoke
beaded dress with applied hair. It
bore hand-drawn facial features and
was wearing beaded early ornaments
and a necklace. It was about 20 inches
tall.

Still another example was a 1900s
Central Plains Indian dolls. It wore
a woman-style breast plate, partially
beaded dress and moccasins. It also
had braided hair and face paint. The
doll was just over 14 inches tall with a
basic beaded hide form.

In 2004 American Indian Art Mag-
azine featured a carved wood North-
east Indian doll on its cover. The doll
had articulated limbs, face and hands.
It was fully costumed with a buckskin

shirt, leggings, and claw necklace along with
a miniature headdress and miniature dou-
ble-curved bow. From a private collection, the
14-inch doll was later sold at a nationwide
auction.

The main focus of the above has been that
of Indian dolls were made for and used by
children as playthings. Two categories might
be included in the broader definition of Indi-
an dolls.

One such group would be dolls used as
ceremonial objects that were often used in re-
ligious rites. An example would be the Hopi
Kachina dolls, but there were many others by
various Indian tribes over the ages.

Another type of Indian doll would be the
commercial dolls made to appear as Native
Americans. During the 1890s and early 1900s,
even while Native American dolls were be-
ing crafted for ethnic children, European and
American manufacturers were marketing
there version of Indian dolls. In 1897 the J.D.
Zernitz Company advertised Indian dolls
with bisque heads and glass eyes in various
sizes from ten to 15 inches tall. Butler Brothers
advertised similar dolls in 1910.

Today there are serious collectors for all
three types of enduring Indian dolls.

It's much bigger on the inside
than it looks from the outside

6,000 square feel of antiques, collectibles and decor.

NOBLE

Treasures
Antiques

Mon-Sat 10am-5pm « Sun 12pm-5pm
409 S Public Rd ¢ Lafayette « 303-926-4060
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nobletreasures@hotmail.com
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Visit Now for Holiday Deals!

— Py 8 S 4
\ Armadillo-
antique mall

11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Colorado

Open 7 Days a Week

' ' 'I m-9 pm
The Brass Armadillo is a professionally
Y A 'l - .‘-:;I = .

” _ operated business that takes antiques and
D o == collectibles seriously. We work to have quality
- ' items at good prices.
The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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