
By Roy Nuhn 

Shortly after the turn of the 20th century, a little over
one-hundred years ago, the greeting style picture post-
card enjoyed immense popularity with Americans.
Hundreds of millions of them, including many for East-
er, were printed and sold to an eager public during a
15-year span of time leading up to World War I. 

Full of dressed rabbits, frolicking chicks, sweet-
faced children playing with colored eggs, and pretty
young ladies enjoying the delights of spring, Easter
postcards quickly became part of the customs and ob-
servances of the season. Besides being mailed or ex-
changed with friends, relatives, and loved ones, they
were affectionately preserved in beautiful albums as
cherished keepsakes. 

Important publishers of Easter postcards included
Raphael Tuck & Sons, International Art, Rotograph, E.
Nash, and E. A. Schwedtfeger & Co. They and scores of
other firms, both domestic and foreign importers, pro-
duced huge quantities for the American market. 

Tuck, the London-based international giant which
maintained a large, very active branch operation in New
York City, brought out its first Easter postcards in 1905.
These sold briskly, and from 1907 to 1912, the holiday
line every year numbered almost 200 six-card sets.
These were marketed in three distinct price ranges
aimed at fitting every pocketbook. The postcard empo-
riums in the nation's large cities and the postcard sec-
tions of major department stores everywhere received
the most expensive, most beautiful designs, those sell-
ing for 25¢ a handsome price for the time. Small variety
and retail stores located in every town coast to coast got
the ones priced at pennies each or two for a nickel. 

Milwaukee's E. C. Kropp Co. offered a line of over
200 Easter postcards in 1909 and, in New York City,
Davidson Brothers reported a tremendous demand for
their cards and was anticipating selling record-break-
ing numbers of them. 

Most of the commercially successful American il-
lustrators employed by the postcard industry, whose
heart and core was in New York City, did Easter topics.
Their ranks included Ellen Clapsaddle, H. B. Griggs, M.
E. Price and Gene Carr. Miss Clapsaddle, though, was
easily the most prolific. She drew nearly 200 designs for
International Art over a 10-year period. 

The artistry was filled with lovely women, cute chil-
dren, colorful Easter eggs, humanized rabbits and scam-
pering baby chickens. 

Most top quality cards came in sets of six, eight or

12, though they
were usually sold
as singles off of the
racks. Chickens
and rabbits acting
like people rank
among the loveli-
est and most inge-
nious designs
used on any holi-
day postcard. The
chickens were
drawn using all
sorts of transportation vehicles, including dirigibles and
automobiles. They also enjoyed rides on carousels made
out of eggs. Many cards pictured them dressed in
eggshell costumes, living in egg homes, and cruising
down streams and rivers on boats and canoes made en-
tire out of eggshells. 

Well-dressed rabbits found themselves in similar
portrayals, as well as carrying wicker baskets full of col-
ored, hard-boiled eggs; and delivering them to children
and adults. The popularity of the child's game of diabo-
lo, a sort of yo-yo, resulted in several spectacular post-
card illustrations showing rabbits playing with the toy. 

The religious theme, of course, pervades old Easter
postcards, probably more so than any other holiday ex-
cept Christmas. Large numbers of Easter postcards,
some quite beautiful, were filled with crosses, angels
and churches. 

Among the thousands of different Easter postcards
manufactured in the early years of the last century were
a number of novelties. While most of the better quality
cards had embossing, gilt edging and, on occasion,
gelatin overlays, the novelties were another way com-
panies had of enticing consumers to buy. 

Novelties included hold-to-lights - cards which
when held to a strong light underwent a change in color
or scene, add-ons, disk wheel kaleidoscopics, scene
changes, and those with silk, plush cushion eggs. Though
these innovative postcards sold for a nickel or quarter
more than standard stock, they enjoyed brisk sales. 

The marvelous medley of colors, illustrations and
special effects like gold embossing, and novelties made
Easter postcards popular with many collectors. So much
was produced in the earliest years of the 20th century
that no collection can ever be considered complete. All
in all, Easter postcards exert a strong appeal because
they help recall the Easters of yesteryear - sweet memo-
ries of a bygone time. 
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HHaappppyy  EEaasstteerr!!

Century-Old Easter Postcards
Brighten the Season

   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 














    
  

 


    


 



  
   
 

 
 



  


     
 



















      


 
 




 
 

 

     
        





  
  
 



 





     
 

 


 

     



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



 

































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Springtime in the Rockies
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		 From a speech given by Jon 
DeStefano to educators, parents 
and guardian-grandparents on 
Grandparents Day. . .
		 I think I have a pretty good idea 
of some of the things grandparents 
do for their grandchildren and the 
difference it makes. My wife Peggy 
and I have 13 grandchildren ages 6 
years to 18 years old. While I con-
sider myself somewhat of a vet-
eran I must admit most of what I 
learned about the difference grand-
parents make in a child’s life came 
from my own grandparents.
		 Think back for a moment to 
your own grandparents. See if you 
can stir up a happy memory or two. Can you 
remember them and perhaps what differences 
they made in your life?
		 Today we live in a very different world than 
the one we grew up in. Children and families 
have great challenges. As you know grandpar-
ents today are playing much greater roles in the 
lives of their children and grandchildren.
		 I remember when I was a little boy at a time 
when my home-life was in great turmoil, my 
grandparents were there for me. Being at their 
home and with them was my sanctuary, the 
place where I always felt safe and loved.
		 Every evening Grandma would take me 
for an Italian lemonade and we would walk a 
half mile each way to get a 10 cent comic book 
which was a long way for Grandma to go. And 
Papa on Saturdays would take me to the mov-
ies to watch Tarzan and cartoons.
		 My grandparents made a huge difference in 
my life. Not just because of the time they gave 
me but because of what I learned from them.
		 Years later when I was a teenager and lived 
in the suburbs they would drive out to see us 
every Saturday and then in college one letter I 
received every week was from Grandma.
		 Two lines:
		 “Dear Grandson Jon, We love you. Grand-
ma Christine and Pa Caltro.”
		 And always two one dollar bills.
		 Grandparents are there for their grandchil-

dren no matter how old their grandchildren 
get.
		 Years later when I was in college and a 
freshman my girlfriend Peggy stopped in Chi-
cago to visit me on her way home to Cincinnati 
and I took her to the old neighborhood to meet 
my Grandma and Pa.
		 Grandma took Peggy by the hand through 
the old neighborhood and raising their hands 
together she shouted to all the neighbors as she 
went, “This is my future grand-daughter-in- 
law!” Sure enough, four years later the Satur-
day after I graduated from college, Peggy and I 
married.
		 Grandma Christine was a great grand-
ma but equally great as a grandma is my wife 
Peggy. We are blessed to be raising one of our 
grandchildren, Paul. We have had him with us 
since he was in second grade. It has been won-
derful and at times challenging. He is about to 
be a senior in high school with a 4.4 gpa and he 
is anxiously planning his college career.
		 When he first came to us, it was a great chal-
lenge for him, too. He was behind in school. His 
mom, our former daughter- in-law, was remar-
ried with a second son. She was dealing with a 
substance situation she could not control.
		 Grandma Peggy helped Paul understand 
that his mother loved him so much she brought 
him to us where he would be safe and could 
grow up in a healthy environment. His father, 

Continued on page 15

Grandparents Day - September 7th
Andirons to Screens see page 10

Don’t Overlook 
Country Tinware

Page 8

of Collectible, Vintage & Antique Toys

Over 95 Dealers from 7 States Displaying 270+ Tables
Farm toys, die-cast racing, Star Wars + Star Trek, Hot Wheels, Matchbox, Tonka,

large pressed steel, tin litho, windup, pedals, GI Joe, cast iron, airplanes,
construction, games, models, advertisng, promos, dolls. 

TIMBER DAN 
FALL TOY SHOW

THE LOVELAND LIONS CLUB PRESENTS COLORADO’S LARGEST TOY SHOW

5280 Arena Circle, Loveland CO

PEDERSEN TOYOTA CENTER
NORTH & SOUTH HALLS
THE RANCH EVENTS COMPLEX

SATURDAY, OCTOBER 4, 2025

Thousands of toys and other good stuff!

9am - 3pm

Admission: Adults $5 - Children 12 and under FREE
Early Bird Floor Rights $10, 7am-9pm, Sat

CONTACT SHERLYN SAMPSON 
970-663-9392

SKS80538@GMAIL.COM
WWW.LOVELANDLIONSCLUB.COM

Wonderful Tail-Wagging 
World of Dog Collectibles

Page 9

Collecting Glass Animals
Page 13

What Is It?
September

Page 15



A Colorado Antique Gallery Gift Card  
is perfect for birthdays, anniversaries 
or hostess gifts.

The seasons are changing and the dealers at the 
Gallery are stocked and priced to sell. Get the Fall 
vibe with vintage blankets, retro artwork, baskets 
and antique furniture. If timeless jewelry is your 
joy, our dealers have it all — quality turquoise, 
classic and kitchy pins, earrings and necklaces.

Visit us during our Labor Day Sale — now through 
Monday, September 8 and save up to 50%. Our 285 
dealers are ready for the new season with unique 
finds for your home or collection.  

Come check out our Miles of Aisles of Fabulous 
Finds in Denver’s largest antique mall. Need help 
finding a treasure? Our friendly staff are here to 
help you. See you soon!

Shop Fabulous Fall Finds

FOLLOW US

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

Layaways and all major 
credit cards accepted.

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

NOW THRU SEPT 8

SALE
LABOR DAY  50% 

   

UP TO

OFF!
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OLD CROWS
ANTIQUE
MALL
& Root Beer Bar& Root Beer Bar

17120 W. COLFAX AVE. STE 106 GOLDEN, CO 

303-973-8648 

GRAND OPENING RIBBON CUTTING CEREMONY

Labor Day Storewide SALE 15% Off Aug 30 - Sept 1!

www.oldcrowsantiques.com
Timeless Treasures Nest Here!
MON-SAT 10AM-6PM SUNDAY 12-6PM

September 29th 12:15pm presented by Golden Chamber of Commerce

www.mountainstatescollector.com Mountain States Collector  – SEPTEMBER 2025 3
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AArrvvaaddaa

HHoommeesstteeaadd  AAnnttiiqquueess
66553300  WWaaddsswwoorrtthh  BBllvvdd..,,   SSuuiittee113300,,   AArrvvaaddaa,,   CCOO  8800000033

22  MMii lleess  NNoorrtthh  ooff   II--7700  oonn  WWaaddsswwoorr tthh,,   NN..EE..   CCoorrnneerr  ooff  6644tthh  aanndd  WWaaddsswwoorr tthh

wwwwww..hhoommeesstteeaaddaannttiiqquueemmaall ll ..nneett
772200--448844--33664444 OOppeenn  77  DDaayyss  aa  WWeeeekk,,   1100aamm  --   66ppmm

OOvveerr  7700  ddeeaalleerrss  wwiitthh  aa  wwiiddee  vvaarriieettyy
ooff  aanntt iiqquueess,,   vviinnttaaggee  ffuurrnniisshhiinnggss,,
ggllaasssswwaarree,,   jjeewweellrryy,,  ccooll lleecctt iibblleess,,

pprriimmiitt iivveess,,  sshhaabbbbyy  cchhiicc,,   
WWeesstteerrnn,,  NNaattiivvee  AAmmeerriiccaann,,   

hhoommee  ddeeccoorr  &&  mmoorree.. .. ..

BBeesstt   
ooff   AArrvvaaddaa

BBeesstt   AAnntt iiqquuee   MMaall ll   
iinn  AArrvvaaddaa
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APRIL 5: TIMBER DAN SPRING TOY SHOW of Collectible,
Vintage and Antique Toys, the largest toy show in Colorado, pre-
sented by Loveland Lions Club, 9 a.m. to 5 p.m., Pedersen Toy-
ota Center, North and South Halls, The Ranch Events Complex,
5280 Arena Circle, Loveland, Colorado. Admission $5 for adults,
Children 12 and under FREE, Early Bird Floor Rights 7 a.m. - 9
a.m. Saturday. Contact Sherlyn Sampson, 970-663-3592 for more
information or go to sks80598@gmail.com or www.lovelandlions
club.com

APRIL 9: CHERISH AN ANTIQUE DAY at THE BRASS AR-
MADILLO ANTIQUE MALL Located at 11301 W. I-70 Frontage
Rd. in Wheat Ridge, the Mall is open 7 days a week, 9 a.m. to 9
p.m. For more information, call 303-403-1677 or go to www.bras-

sarmadillo.com.

APRIL 19 & 20: HAPPY EASTER at THE BRASS ARMADIL-
LO ANTIQUE MALL Double Antique Army Rewards Points
on Saturday & Sunday $100 Raffle: Every Antique Army mem-
ber making a purchase this weekend will be registered for a
chance to win a $100 Brass Armadillo Gift Card. Located at
11301 W. I-70 Frontage Rd. in Wheat Ridge, the Mall is open 7
days a week, 9 a.m. to 9 p.m. For more information, call 303-403-
1677 or go to www.brassarmadillo.com.

MAY 17 & 18: STRAWBERRY FESTIVAL Show is held at the
Boulder County Fairgrounds in Longmont.. On October 11–12
St. Vrain Historical Society will also sponsor their  Pumpkin
Pie Days Festival.

MAY 17 & 18: RETROMANIA COLLECTIBLES SHOW, Her-
itage Event Company https://www.heritageeventcompany.com
denver-retro The Denver area RETROMANIA Collectibles Show
is at the Arapahoe County Events Center in Aurora, Colorado.

JULY  18 & 19: DENVER POSTCARD AND PAPER SHOW at
the Holiday Inn in Lakewood, Colorado,  a wide variety of an-
tique and collectible postcards and trade cards, stereoview cards,
photographs and other paper ephemera. Door prizes, food avail-
able on site and plenty of parking. For more information, go to
www.denverpostcardshow.com or contact Carol Mobley at
camobley@ephemeranet com.

www.mountainstatescollector.com Mountain States Collector—April 2025 5
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AUG. 29: LABOR DAY SALE begins at the COLORA-
DO ANTIQUE GALLERY, The Gallery is located at 5501 S. 
Broadway, Littleton, Colorado. Call 303-794-8100 for more 
information. 

SEPT. 6: OLD CROWS ANTIQUE ROAD SHOW EVENT 
FIRST SATURDAY OF EVERY MONTH. FREE AN-
TIQUE APPRAISALS. OLD CROWS ANTIQUES MALL 
IS LOCATED AT 17120 W. Colfax Ave., STE 106, GOLDEN, 
COLORADO. 303-973-8648 for more information.

SEPT. 6 and OCT. 4: A PARIS STREET MARKET at the 
Aspen Grove, 7301 S. Santa Fe Dr., Littleton, CO 80120, 
Open-Air • Vintage • Boutique • Artisan, 8 am to 2 pm For 
more information, Call 303-877-9457.

SEPT. 20th: OLD CROWS LIVE MUSIC FEATURING 
LOREN FLOYD on Third SATURDAY every month.  

OLD CROWS ANTIQUES MALL IS LOCATED AT 17120 
W. Colfax Ave., STE 106, GOLDEN, COLORADO. 303-973-
8648 for more information.

SEPT. 27th: CELEBRATE THE ARTS. On the 4th Sat. every 
month from 12  p.m. to 3 p.m., when OLD CROWS’ won-
derful dealers demonstrate and share their art and passion 
for art. OLD CROWS ANTIQUES MALL IS LOCATED AT 
17120 W. Colfax Ave., STE 106, GOLDEN, COLORADO. 
303-973-8648 for more information.

OCT. 4: TIMBER DAN FALL TOY SHOW, Colorado’s 
Largest Toy Show presented by The Loveland Lions Club, 
thousands of toys and other good Stuff at The Ranch, 5280 
Arena Circle, Loveland, Colorado, Over 95 Dealers from 7 
States Displaying 270+ Tables. Farm toys, die-cast racing, 
Star Wars + Star Trek, Hot Wheels, Matchbox, Tonka, large 
pressed steel, tin litho, windup, pedals, GI Joe, cast iron, 
airplanes, construction, games, models, advertising, games, 
models, dolls. Contact Sherlyn Sampson for more informa-
tion at 970-663-9392. Admission: Adults $5 – Children 12 
and under FREE- Early Bird Floor Rights $10, 7 a.m. -9 pm., 
Saturday. More information: www.lovelandlionslub.com

OCT. 11 &12: PUMPKIN PIE DAYS SHOW is held at the 
Boulder County Fairgrounds in Longmont.. On October 
11–12 sponsored by the St. Vrain Historical Society 

ROUND TOP, TEXAS, ANTIQUE SHOWS FALL: Octo-
ber 15  and Oct. 16-21 9 am to 6pm. Opening Day 9am to 6 
pm. - 21.  9am - 6pm | Opening Day. 9am - 5pm 

Show Calendar: September 2025

A Colorado Antique Gallery Gift Card  
is perfect for birthdays, anniversaries 
or hostess gifts.

The seasons are changing and the dealers at the 
Gallery are stocked and priced to sell. Get the Fall 
vibe with vintage blankets, retro artwork, baskets 
and antique furniture. If timeless jewelry is your 
joy, our dealers have it all — quality turquoise, 
classic and kitchy pins, earrings and necklaces.

Visit us during our Labor Day Sale — now through 
Monday, September 8 and save up to 50%. Our 285 
dealers are ready for the new season with unique 
finds for your home or collection.  

Come check out our Miles of Aisles of Fabulous 
Finds in Denver’s largest antique mall. Need help 
finding a treasure? Our friendly staff are here to 
help you. See you soon!

Shop Fabulous Fall Finds

FOLLOW US

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

LIKE US

Layaways and all major 
credit cards accepted.

303-794-8100

5501 S. Broadway  •  Littleton, CO 80121
coloradoantiquegallery.com

Mon–Sat 
10am–6pm

Sunday 
Noon–6pm

NOW THRU SEPT 8

SALE
LABOR DAY  50% 

   

UP TO

OFF!
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Calendar

of Collectible, Vintage & Antique Toys

Over 95 Dealers from 7 States Displaying 270+ Tables
Farm toys, die-cast racing, Star Wars + Star Trek, Hot Wheels,

Matchbox, Tonka, large pressed steel, tin litho, windup, pedals,
GI Joe, cast iron, airplanes, construction, games, models,

advertisng, promos, dolls. 

TIMBER DAN
FALL TOY SHOW

THE LOVELAND LIONS CLUB PRESENTS 
COLORADO’S LARGEST TOY SHOW

5280 Arena Circle, Loveland CO

PEDERSEN TOYOTA CENTER
NORTH & SOUTH HALLS
THE RANCH EVENTS COMPLEX

SATURDAY, OCTOBER 4, 2025

Contact Sherlyn Sampson 
970-663-9392

sks80538@gmail.com
www.lovelandlionsclub.com

Thousands of toys and other good stuff!

9am -3pm

Admission: Adults $5 - Children 12 and under FREE
Early Bird Floor Rights $10, 7am-9pm, Sat

		 Hi Peggy,

		 We’re sorry to read (in this month’s edition of the Newslet-
ter) that you suffered a medical setback earlier this year. Clearly 
you are still very active, so that’s positive.
		 Hope you continue to regain your strength and get back to 
full health again.
		 Also best of luck to your son Sam as he starts to take over the
reins of your publishing business.
		 Later with your free time, you might then get that oppor-
tunity to visit Ireland and check out some of your strong Irish 
heritage.

		 All the best from your Irish cousins.
		 Edward Sweeney  

Letter to the Editor
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1133778888  PPaacciiffiicc  CCiirrccllee
MMeeaadd,,  CCoolloorraaddoo  
330033--553322--66449966

LLooccaatteedd  rriigghhtt  ooffff  II--2255  aatt  HHwwyy  6666

Open 7 Days a week
Sunday, 10:30 am to 5 pm

Monday - Thursday 10:30 am to 6 pm
Friday & Saturday, 10 am to 6 pm 

Sugar Mill Antiques and Vintage Depot
is Northern Colorado's premier shopping
destination featuring over 80 merchants.
A curated collective unlike anything
you've seen before filled with antiques,
vintage, mantiques, mid-century modern,
shabby chic, home decor, unique gifts
and more!

SSaavvee  tthhee  EEaarrtthh,,
BBuuyy  MMoorree  VViinnttaaggee

www.sugarmillmead.com 
Follow us on Facebook & Instagram

@Sugarmillmead for our latest 
arrivals and upcoming events.

LLiikkee  oouurr  
FFaacceebbooookk  
ppaaggee  

CCoommee  sseeee  oouurr  ttrraaiinn!!

HHaappppyy  
SSpprriinnggttiimmee!!

Looking to refresh your home 
this spring? Buy your 
springtime decor here.
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Look for 
Fall Deals!
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Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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By Charles Dickson, Ph.D.

		 During most of the 20th century those 
who collected antiques of metal concentrated 
on items made of iron, brass, copper, silver or 
pewter. They generally overlooked what they 
regarded as cheap country tinware. But this has 
begun to change and collectors are realizing the 
value of American country tinware produced 
from the 18th to the early 20th centuries.
		 One attraction for these items, which in-
cluded coffee pots, deed boxes, trays, bread 
plates, teapots and syrup jigs, was the fact that 
they could be varnished and decorated with 
oils to make a handsome display.
		 The early pieces were unpainted, but deco-
rated tinware began in the 19th century. Some 
early items came from England, but eventually 
American manufacturers arose around 1830. 
The process for making tinware was relative-

ly easy requiring only wooden mallets, tin 
shears, chisels and a soldering iron. Working 
on a wooden bench the tinsmith could use a 
charcoal brazier to heat his soldering iron and 
melt the solder. The American tinware industry 
started in the 1830s and some of these products 
can still be found at estate auctions and in at-
tics. Of course, antique shops have such mate-
rials, but usually at much higher prices.
		 Perhaps the best resources for those inter-
ested in studying and collecting tinware are 
in the state of Massachusetts. These resources 
include such obvious places as Old Deerfield 
and Old Sturbridge Village, but there are also 
exhibits at the Whaling Museum at New Bed- 
ford and the Indian Museum and Shaker Cot-
tage at Harvard Village. Of course, the state has 
many excellent antique shops where you can 
find tinware.
		 Second only to Massachusetts is Connecti-

cut which was the home of many ap-
prentices who trained in Europe. Bloom-
field, Hartford, and Southington are 
prime areas for your search. The state of 
Maine had a vibrant tinsmithing trade 
that produced items of distinct shapes 
and colors. The knowledgeable collec-
tor can spot such differences as angles of 
the teapot spout and dis- tinctive yellow 
and black colors which dominate their 
tinware.
		 From its New England roots the 
tin industry would spread to New York 

and Vermont. The Shaker Museum at Chatham 
and the Rochester Museum of Arts and Scienc-
es are exceptional sites in New York as is the 
Museum of the New York State Historical As-
sociation in Cooperstown. The Shelburne Mu-
seum beside Lake Champlain in Vermont is a 
great resource for that area.
		 Further west, tinsmithing became abun- 
dant, particularly in Pennsylvania. The Phil-
adelphia Museum of Fine Arts and the State 

Continued on page 15

Don’t Overlook Country Tinware
Events

Littleton



By Robert Reed
		
		 Histories are more full of examples of 
fidelity of dogs than friends. - Alexander 
Pope
		 The dog, man’s best buddy, has long 
been heralded with artifacts reflecting the 
close relationship of master and mutt.
		 Everything from precious Stafford-
shire to colorful cigar labels bear historic 
witness to that enduring affection. Cook-
ie jars, folk art carvings, and foundry ren-
derings all speak to the tie of human and 
tail-wag- ging friend.
		 Historians often note that high bred 
dogs were so popular in the middle 18th 
century England and nearly all of the 
porcelain factories were busily produc-
ing them. Typically a pug dog might be 
featured. The small and compact breed 
was identifiable with its square muzzle, 
smooth coat, and tightly curled tail.
		 Early examples were often of salt 
glaze or agateware. Some depicted the 
pug dog on a small rectangular base, with 
various under glazes applied.
		 Among those dog figurals of that time 
the pug was by far the most popular image in 
the Staffordshire region of England. Another 
Staffordshire favorite was the greyhound. Else-
where in England during the latter 18th and 
early 19th centuries choices among porcelain 
makers also included various hounds, poodles, 
and spaniels. Eventually “dogs of every breed 
were made in England’s porcelain factories 
including sporting dogs,” according to Katha-
rine McClinton author The Complete Book of 

Small Antiques Collecting. This variation also 
extended to Dalmatians and later the whippet 
and poodles.
		 Typically the dog of choice was depicting in 
a sitting position with head up and ears erect. 
However makers sometimes had the dog in a 
reclining position. “Some dogs were portraits, 
but most (figurals) had a quaint appearance,” 
noted McClinton, “although their coloring was 
close to nature.”
     Early in the 19th century Staffordshire dogs 

were being produced in pairs to sit on 
the mantle on the fireplace facing each 
other. Often they referred to at the time 
as comforters because the sight of the 
familiar dogs was said to be comfort-
ing to the viewer. By the 1820s such 
comforter pairs could be found in var-
ious sizes ranging from just over three 
inches in height to some 18 inches in 
height.
     Familiar dogs could also be famous 
dogs. Legend has it that Queen Victo-

ria’s own spaniel, called Dash, was the 
inspiration for great numbers of Stafford-
shire dogs. In the 1840s a renowned artist 
cast a remarkable bronze of Napoleon’s 
famed bloodhound David.
     Porcelain dogs for the most part re-
mained basic throughout most of the 
19th century, with no more than a single 
dog depicted. However there were elab-
orations which might include a dog with 
puppies, a dog with a game bird in its 
mouth, or a dog chasing another animal.
     In the United States during the 1850s 
there were chalk ware and yellow ware 
being fashioned by talented craftsmen. 
Erwin Christensen described one such 
yellow ware pottery dog in The Index of 
American Design. It had been at the Unit-
ed States Potteries in Bennington, Ver-
mont. Christensen noted:
     “The dog is an example of ceramic 
sculpture, illustrating Victorian love over 
ornamentation. Glaze containing colored 
matter was spattered on, and the potter 
was so delighted with it that he was not 
troubled by the unrealistic mottling.”
	   Writing a full century later, Chris-

tensen further added, “here too is the senti-
mental appeal of the pet poodle so beloved by 
our grandparents.”
		 There were a number of dog images creat-
ed from Rockingham glazed pottery during the 
1850s as well. Small but efficient Rockingham 
potteries stretched from New England to the 
Midwest. Glazed pottery whippet figures were 
a specialty of Edward Tunnicliff of Zanesville, 
Ohio during that era. Tunnicliff sometimes 
used raised lettering on a platform just beneath 
the sitting dog, giving both his name and town.
		 During the latter part of the 19th century 
in America the image of the distinguished dog 
could be found as high at the top of the barn as 
a metal weathervane. Closer to the ground the 
companion dog was popular topic of itinerant 
carvers of the 1870s. In the Pennsylvania region 
of the country noted carver William Schimmel 
was known for his detailed renderings of dogs 
and other animals. A Schimmel friend, Aaron 

Continued on page 14

Spring is here at last. Nature is coming to life
after its long slumber. Collectors of fine antiques love
the season. They know spring has nurtured the cre-
ativity of craftsmen for centuries. Many beautiful
items have the spring as their theme. Life is wonder-
ful in spring.

The pace of events quicken in springtime. Birds

are mating. Fish are leaping. Bees are humming.
Beavers are constructing dams. You get the picture.
Inspiration is everywhere summoning collectors.
Sunshine has sharpened the eyes of expert collectors
in search of treasure. The young are treading new
paths and finding new meanings. Spring is a won-
derful time to introduce young people to collecting. 

We especially see the love of springtime in vin-
tage and antique items from these five categories.

(1) INSECTS (butterflies, bees, beetles, spiders,
etc.) Insects have fascinated man since time im-
memorial. There is no culture on earth that hasn’t
created artifacts in their likeness. Each species repre-
sents a unique aspect of life. Even the common
housefly has a place in art. The ancient Egyptian
scarab, or sacred beetle, for example, has been used
on many of amulets and seals. It symbolizes eternal
life. Great jewelry has used figures of insects in
splendid designs.  

(2) LANDSCAPES (paintings and prints of
mountains, meadows, lakes, etc.) Spring calls to
mind the beauty of our planet. Paintings, prints, pho-
tographs, tapestries, ceramics and many other an-

tiques feature landscapes. They please the senses and
stir the heart. They promote ecology. Thus they have
endured the test of time.

(3) WILDLIFE (buffaloes, birds, fish, bullfrogs,
etc.) Animals were one of the first themes in art. They
were depicted in prehistoric cave painting. Through
the centuries, artisans have fashioned images of ani-
mals in every conceivable manner with diverse ma-
terials from gold to glass. The noble lion is an excel-
lent example. Its claws are iconic on antiques. 

(4) PLANTS (wildflowers, houseplants, trees,
etc.) Plants are valued as a food source and medicine
and for their lovely flowers. Plants are featured in
many antiques. The fleur-de-lis is often used in her-
aldry. The shamrock is a symbol of the entire Irish
people. The rose is associated with love and beauty.
And the lotus is a sacred symbol of Eastern philoso-
phy. Great and beautiful vases and pots in every
shape and design serve to highlight plants. Leading
manufacturers have produced them.

(5) FAIRIES (any and all imaginative and magi-
cal beings).  Springtime brings fairies and mythical
creatures to mind. Fairies are associated with the
landscapes, wildlife, plants, and insects we love. The
most powerful of the mythical beings were called
gods and goddesses. Children love myths and fairy
tales. The mermaid represents the sea. The light-foot-
ed fairy characterizes wishes and wonderful trans-

formations. But brownies, elves, and gnomes are
thought to be mischievous. Fairy lore, for example,
has shaped some antique toys. 

The best collectors understand the creative
process and have amazing imaginations. What are
you collecting? And how are you planning to use
your imagination this spring?

To learn more about Rachel Hoffman’s appraisal
practice, visit www.rachelhoffmanappraisal.com 
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Spring Is Here At Last: What Are You Collecting?

BBeeccoommiinngg  AAmmeerriiccaann  NNooww  AAvvaaiillaabbllee

Becoming American
Is Now Available

For Purchase
Peg and Jon DeStefano have recently complet-

ed their first book collaboration. Becoming Ameri-
can has been a labor of love for the couple as they
wanted their children to know their ancestors.
This book covers four centuries of the Knowles’
family experience in America which began in the
early 1600s. This side of the family stems from
Peggy’s maternal grandmother’s side.

The book is based on the genealogical re-
search that Peggy’s sister Mary Sikora spent a
lifetime recording. All the ancestors are real
people. Their place in history helps bring to life
America’s path up to this time. The book is an
historical novel that captures history in a three-
dimensional way that old-time history books
never could capture. 

It is now available through Kindle as a paper
back. The electronic version is now available.
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Wonderful Tail-Wagging World of Dog Collectibles
Collectibles
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Rooster Collectibles –
By Robert Reed

One of the most enduring
symbols in earlier America was
the rooster. It was a dominate
image for this coun- try’s classic
folk art including weather-
vanes, wood carv- ings, and
windmill weights.

later the traditional rooster
would be crowing on an assort-
ment of American-crafted
things including hooked rugs,
cookie jars and even salt pepper
shakers.

Historians suggest that the
rooster was one of the ear- liest
choices for weathervanes de-
signed in the United States and
Canada. Prior to the 18th centu-
ry it had been widely used in
Europe on church steeples of
the Christian faith. To Chris-
tians the rooster represented the
New Tes- tament’ s account of
Peter’ s three-time denial of
Christ when such an animal
crowed twice.

The French referred to such a rooster image as a
chantecler, other name variations included cockerall
or often times in the case of a weathervane, the
weathercock. By whatever name they were readily
visible atop shrines, churches and barns throughout
North America during the 1700s and 1800s.

Certainly one of the oldest rooster designs used
in America was the copper cockerall which adorned

the steeple of the Dutch Reform Church at Albany,
New York. The symbol dated from the 1650s and
made largely of copper. Another early rooster weath-
ervane, crafted in 1715, stood atop the Rocky Hill
Church, in Amesbury, Massachusetts. It too was riv-
eted from sections of copper.

During the 1720s on of the most famous weath-
ervane makers in New England, Shem Drowne, was

fashioning rooster weathervanes in the roost-
er image. One of his best works was the giant
Revenge Cockerel which stood atop the First
Revenge Church of Christ. Said to be ham-
mered from copper kettles, it weighed more
than 170 pounds. History records it was
blown down during a storm and crashed
through the room of a nearby house landing
in the kitchen.
At times the basic copper of rooster weath-
ervanes was enhanced with sections of gold
leaf and decorated further with yellow paint.
By the 1790s such roosters were fre- quently
painted and sometimes wood and metal
were in- corporated to form a complete unit-
ed. On occasion rooster legs were make of
wrought iron.
By the early 19th century the rooster weath-
ervane re- mained popular and could be
found made simply of wood or constructed
of whatever metals were available. Typi-
cally the wooden roosters were finished with
a paint coat of yellow or reddish brown. 
While the wooden versions could be repaint-
ed from time to time, often they eventual- ly
gave way to the ravages of weather. As a re-
sult it is dif- ficult today to find prime exam-
ples of 19th century wood- en rooster weath-

ervanes.
Weathervane manufacturing had become a pros-

per- ous trade by 1850 and the strictly wooden roost-
er had been generally replaced with metal versions.
In many ways the use of metal allowed for more cre-
ativity.

Typically such rooster weathervanes were the
Continued on the next page
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By Robert Reed

		 It would have been a pictur-
esque scene in Colonial Ameri-
ca. A bright fire in the fireplace, 
gleaming accessories within 
reach, and a fancy-etched fire 
screen sitting nearby.
		 Typically the Colonial fire-
place was large. Wood was cer-
tainly plentiful and the more in-
tensely the fireplace logs burned 
the more heat that radiated into 
the surrounding room.
		 Heavy andirons or “fire 
dogs” made of hand-pounded 
iron held the logs in place. Imme-
diately in front of the andirons 
were brass screens or “fenders” 
to keep sparks of fire from flying 
onto luxurious rugs. Elsewhere 
were matching brass tongs, bel-
lows, and other necessary tools.
		 Throughout the 18th century the tradition-
al open fireplace was the main source of heat 
for the living quarters, although larger homes 
might offer smaller fireplaces in other loca-
tions as well.
		 Fireplace featured in this oil on canvas 
painting attributed to Philip Hussey, Ireland 
ca. 1750 (Colonial Williamsburg photo) to cast-
iron and brass. Sometimes they were combi-
nations of metals with bright brass heads and 
dull-finished wrought iron below. Later the 

better andirons were almost entirely of brass 
over a cast-iron base.
		 By the middle of the 18th century the style 
of andirons was more in keeping with Colo-
nial American taste. Previously they had been 
heavily imported from England and reflect-
ed the styles of distinguished designers such 
as Thomas Chippendale and Robert Adams. 
Now such andirons might extend to include 
crudely fashioned dogs, owls, eagles or even 
human figures. One historian, Katharine Mc-
Clinton, noted the era also saw cast-iron ex-

amples of Adam and Eve, and 
busts of unidentified wom-
en. By the 1780s some of the 
mostly creatively fashioned 
andirons were decorated with 
images of soldiers, smok-
ers, ships, houses, and even 
George Washington.
    By the 1800s the better 
andirons were made almost 
entirely of brass. Claw and 
fashion. The andirons were 
seldom signed
    The fireplace equipment 
was important enough at the 
time to be listed in many an 
estate inventory. A 1700s list-
ing might note “brass and-
irons, tongs, and fender” or 
perhaps only “brass knobbed 
andirons” in accounting for 
the dearly departed belong-
ings.

		 Andirons were especially elegant in the 
fireplace.
		 Until the very late 17th century most all 
fireplace fittings, especially andirons, were 
made of iron. Gradually in the early 18th cen-
tury blacksmiths tended to craft wrought iron 
andirons with flattened or twisted shafts. Typ-
ically they terminated with solid ball feet or 
perhaps with ball and ring feet.
		 Experts suggest the earliest fireplace and-
irons had straight but flattened shafts and 

The From Andirons –  
Collectibles
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enlarged knobs on the top. Some had a slight 
turn or curve in the shank to more fully hold 
the logs in place. Early issues had an iron bolt 
welded to the long support directly under the 
uprights. Later, instead of a weld, they were 
simply fastened with a standard nut and bolt.
Andirons came in a variety of sizes and pat- 
terns. Gradually the materials used in making 
them evolved from wrought iron ball feet were 
in by the maker at the time, but there were ex-
ceptions. Paul Revere and Son, for example, 
did sometimes apply a mark and one such set 
is now part of the collection of the Metropoli-
tan Museum of Art.
		 Immediately next to the Colonial fireplace 
was the fire screen. The fire screen was a prac-
tical device mainly used to protect the face of 
residents from the heat of the heavily logged 
roaring fire. Beyond that however it often be-
came a show place for fine needlework or ele-
gant embroidery.
		 It was said that Chippendale in particular 
saw the potential for artistry in the fire screen. 

In turn Chippendale’s 
designs were said to 
have directly added to 
the popularity of such 
devices as a centerpiece 
of fashion.
     Basically there were 
two fire screens avail-
able to the tasteful 
American home of the 
18th century, the pole 
screen and the horse or 
cheval screen.
     The pole screen gen-

erally stood four to five feet in 
height and was held in place by 
a tripod stand complete with a 
screen which could slide up and 
down the pole. Reportedly it 
was designer Sheraton who re-
fined the fire screen to the point 
where it could be adjusted by 
moving the screen up and down 
through a series of grooves in 
the stand.
		 Meanwhile the so-called 
horse screen often involved two 
uprights supporting a good-
sized rectangular panel, which 
could vary from a basic wood 
plainness to intricate handiwork
		 “The variation and interest 
in both types of screen come, of course, from 
the difference in workmanship and in the nee-
dlework,” wrote Sarah Lockwood some de-
cades ago in the book Antiques. “Most of them 
were exceedingly graceful and delicate. Those 
used in this country were for the most part im-
ported. They were distinctly an English bit. “
		 Not only could the handiwork be attrac-
tive, but the design itself could be appealing as 
well. Typically the pole screen stood on arched 
and curving cabriole legs with expanding and 
elongated ‘snake’ feet. Most ended with a pad 
foot or a ball-and-claw foot. Eventually they 
were finished at the top with an urn-shaped 
finial which was a very typical Federal symbol 
of the time.
		 Any fancy fireplace also had the need for 
accessory tools too.
		 “When the fireplace was the center of activ-
ity in homes and taverns, sets of fire tools were 
necessary to accomplish various hearthside 
housekeeping functions,” noted Dan Dim-
perio in the volume, The Country Antiques 
Companion. “A complete set generally con-
sisted of a toolbox, tongs, brush, shovel, poker 
and irons.”
		 The fire tongs and shovels were sometimes 
made to match during the early 1700s. How-
ever the poker was gen- erally not available 
for most homes until the 1750s when the use 
of coal either supplemented or in some cases 
surpassed the exclusive use of wooden logs.
		 Another striking accessory was the fire 
fender which was usually a combination of 

polished brass and painted black wire set 
upon polished brass balls. The wire mesh of 
course served to prevent fireplace sparks nom 
flying out into the richly decorated room. Ini-
tially, like andirons, they were largely import-
ed from England until crafting of metal work 
began to flourish around the 1750s.
		 Further there were fire shovels used to 
transfer coals or ashes, and ember carriers 
which either opened or closed lids. For the 
most part brass elements were preferred in 
the main room where guests were entertained, 
and basic iron tools were acceptable for use in 
the kitchen areas.
		 There was even a special brass tankard 
for igniting the formal fireplace. Sometimes 
known as the Cap Code lighter, the Mahoga-
ny pole fireplace screen, New York City, 1795. 
(New York State Museum photo) device con-
tained an oil-soaked stone on a handle with 
varying degrees of polished metal. There were 
bellows as well for improving the fire. By the 
early 1800s they were styled nom various 
woods and fitted with leather sides and brass 
ends. Even Paul Revere was among the many 
makers of both standardized Common Bel-
lows and more fancy Chamber Bellows.
		 Gradually the grand fireplaces and their 
accessories were replaced later in the 18th 
century and early in the 19th with the more 
functional iron stove.
		 Today andirons, fire fenders and fire 
screens are prized by collectors and are seen 
nom time to time in antique shops and at lead-
ing auction houses.

to Folding Screens
Collectibles
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Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th
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303-993-3868
Over 20 Dealers to Shop From *Rental Space Available
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Quilts And Coverlets: 1760-1900
By Beatrice Levin

On view at the Museum of Fine Arts,
Texas, until Feb. 17, 2002, a remarkable ex-
hibit of fascinating old quilts and coverlets
displays quilts and coverlets, mostly from
Bayou Bend, the home of Ima Hogg's fa-
mous American antique collections.

From our earliest history, weaving and
quilting bedcovers has been a medium for
creative artistry. Since quilting became ele-
vated from a home craft to a respected cre-
ative art, it also has become appreciated as
a textile antique for its symbolism.

European immigrants brought not only
quilts to the colonies, but also quiltmaking
skills that developed and flourished. Even-
tually, the quilt made for winter warmth
evolved into a collectable. Some, like an
Eagle quilt together with a symbolic dove
and intricate squares of flowers and vegeta-
bles and American flag, symbolize hope for
peace during a time of unease then and
now. This Baltimore Quilt, (c. 1840s) is made entirely of
cotton, and incorporates unusually fine aesthetic ele-
ments of design and color.

The Stars and Stripes and the American eagle ap-
pear in countless 19th century quilts. A popular song of
the century, "I was seeing Nellie home; It was from Aunt
Dina's Quilting Party, I was seeing Nellie home," ex-
pressed a convention of women working in sewing cir-
cles for religious or charitable causes. The friendship
quilt, created usually by neighbors or members of a

group, church or family became a tangible example of
how the women bonded to each other. Objects of both
utility and beauty, quilts became documents revealing
the values of the needlework of these friends.

As early as the War of 1812, the patriotic quilt be-
came beloved and cherished. During the War of Mexi-
can Independence (1846-48) and especially in the Cen-
tennial celebration in 1876 such quilts were publicly dis-
played with pride.

Many women who had been making tiny stitches
by hand turned to the sewing machine when it became
available just about the time commer-
cial quilt patterns became available. In
this exhibit, we see how the album
quilt became popular between 1845
and 1855 in Baltimore, Md. While these
patterns limited the ingenuity of theme
and composition, women could still
sign the quilt and add a touch of origi-
nality. In this exhibit, Texas women
added a reference to their state by in-
corporating a red "lone star" into their
designs.

Quilters work with three layers of
material, a center batting, and a back-
ing sewn together. Among quilting
styles developed between 1750 and
1825, wholecloth or calimanco quilts
were made from lengths of fabric that
had not been pieced into a design. In-
stead, the lengths were woven on nar-
row looms and then stitched together.

The fabric was given a glossy sheen by
being run through a roller. Stitching
through all the layers of cloth created the
decorative pattern.

During the Industrial Revolution, men
became professional weavers in shops
that specialized in coverlets. By the 1820s,
a Frenchman named Jean Marie Jacquand
patented a loom attachment that used
punch cards to control yarns. This made
it possible for professional weavers to
control the yarns. Certain detailed pat-
terns could be mass-produced. These
usually had patriotic symbols, architec-
ture, flora and fauna, and even portraits
of patriots.

By mid-19th century, machine pow-
ered looms turned yarn into fabric. Roller
printing was developed in 1815, and it
was not long afterwards that the patterns
on American quilts were roller printed.
An English chemist, William Henry
Pekin, experimenting with synthetic dyes

created reds, purples, greens and oranges. Before long,
American quilters were using vibrant colors and intri-
cate patterns. By 1880, Philip Schum, a German immi-
grant, had a weaving business in Lancaster, Penn.

Among the favorite quilts in this exhibit is one by
Linda O. Lyssett. She longed to leave her mark on his-
tory, and in one simple unpretentious quilt she created
a medium that would outlive even many of her hus-
band's houses, barns and fences. She signed her name
in friendship onto cloth and in her own way wrote: "Re-
member Me."
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Join leading voices
in the fields of history,
horticulture, and land-
scape design as they ex-
plore revolutionary
methods for stewarding
gardens and landscapes
in the face of environ-
mental challenges. 

The Mount Vernon
Symposium is endowed
by the generous support
of The Robert H. Smith
Family Foundation and
Lucy S. Rhame. The
event takes place May 30, 2025 - June 1, 2025 — All
Day.  In-Person Cost: $500 for General Public; $400
for Members and Donors
Includes all Lectures and Meals
Loccated at the George Washington Presidential Li-
brary

Virtual: Watch in real-time or through July 2
(30 days after the event) $75 General Public

“Judiciously Cultivated:” Revolutionary
Gardens, Future Visions 

From saving seeds to implementing a seven-
year crop rotation system, George Washington in-
tended his fields and gardens to be “judiciously”
and sustainably cultivated, ensuring their survival
for seasons to come. 

As Washington did, other early landscape de-
signers, botanists, and free and enslaved gardeners
and farmers experimented, innovated, and revolu-
tionized methods for caring for their gardens, fields,
and land. Often, they did so in the face of dramatic
climate shifts, exhausted soil, and dwindling natur-
al resources.

Join leading scholars, horticulturists, and land-
scape designers as they explore these histories and
share behind-the-scenes insights into how they're
carrying Washington's message forward, working
creatively to design, manage, and protect green
spaces for future generations. 

All lectures take place in the David M. Ruben-
stein Leadership Hall within the Washington Li-
brary.  The Washington Presidential Library has a
partnership with the Hampton Inn & Suites Fort

Belvoir Alexandria South, the closest hotel to the
Mount Vernon estate. Book a stay for nights between
May 30 and June 1 to take advantage of their exclu-
sive, special rate. Call the hotel directly at (703) 619-
7026, and ask for your Mount Vernon discount.

Be sure to check out George Washington's
Mount Vernon at mountvernon.org or go to li-
braryprograms@mountvernon.org

Also, check out the video devoted to George
Washington’s Gardens at  @BobbleheadGeorge and
@mountvernon for a tour of the beautiful gardens
at George Washington's Mount Vernon! Mr. Ray-
mond, Mr. Graham, & Mr. Gimbi take a close look
at George and Martha Washington's Upper Gar-
dens, Lower Gardens, Botanical Gardens, and Green
House. 

The Mount Vernon Ladies' Association was the
first national historic preservation organization and
is the oldest women's patriotic society in the United
States. Its pioneering efforts in the field of preserva-
tion set an important precedent and have served as
a model for many. This intrepid group of American
patriots have been preserving and promoting
George Washington's Mount Vernon for more than
160 years. They continue to restore and maintain the
Mansion, grounds, and outbuildings so that the mil-
lions of people who visit each year can experience
the estate as it looked at the time of Washington’s
death in 1799. They are proud that Mount Vernon
does not accept government funding. They are a
501(c)(3) nonprofit organization and rely solely
upon patriotic individuals, foundations, and corpo-
rations to help preserve George Washington’s home
and to educate visitors from all over the world.

Revolutionary Gardens, Future Visions
    
 







    









      
      





   
   
   






  

   
   


    

    
  



  

    




   


     



   







 
    
     

    


   

  










  

 
 



 

  



 




 
 
 


 



 
 

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com







OPEN: Friday, Saturday and Sunday








 
 




 















 
































 


   

 
    
     


 
    



 
  

        
      
 





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September 1
Labor Day --Always first 
Monday in September

Congress establishes the 
U.S. Treasury (1789)

September 5
2501st Anniversary of the 
first session of Continental 
Congress (1774)

September 7
Always observed first Sun-
day after Labor Day
Grandparents Day

September 9
Congress renamed the na-
tion “United States of Amer-
ica” (1776)

September 11
Patriot Day
23rd Anniversary of 9/11 
attacks

September 18
Congress establishes the 
U.S. Air Force (1947)

September 20
National POW/MIA Recog-
nition Day

September 21st
251st anniversary of he Seige 
of Fort St. Jean launched the 
American invasiobn of Can-
ada (1775)

September 23
251st Anniversary King 
George III refusing to con-
sider the Olive Branch Pe-
tition, issued the    Proclma-
tion of Rebellion against the 
American colonies (1776)

September 28
Battle of Yorktown begins 
(1781)

American History
September Anniversaries

INSPIRATION

September’s 
Quote of Month

Bridges, A Postcard History is a massive book that manages to span
both the cen- turies and the types of structures for the curious and
eager reader.

Various sections of this comprehensive book provide sections on
the evolution of bridge types and specific bridge construction. There
are also significant sections on landmark bridges in America and else-
where, bridges on The National Road, bridges on the U.S. highway sys-
tem, and structures within the Interstate highway system.

Coverage of bridge types section is extensive. It includes stone arch-
es, beam bridges, reinforced concrete arches, steel trusses, steel arches,
suspension bridges, cable-stayed bridges, and even moveable bridges.

For all of its variety however it gives only four examples among its
hundreds of illustrations of my personal favorite---covered bridges.

The author Geoffrey Goldberg notes in the preface that “this book
makes use of images carefully culled from my extensive postcard col-
lection, and augmented occa- sionally by images that man has pro-
duced.”

“We will not only describe the various bridges, but we will exam-
ine the reason each was built, and why one bridge type was selected
over another in the context of its location and time,” the author adds.

The section on landmark bridges includes london Bridge, the
Brooklyn Bridge, the George Washington Bridge, and the Golden Gate
Bridge among others. Postcards else- where in the volume also feature
an array of bridged ancient roads and superhighways.

Featured in the bridge construction section are postcards depicting
cantilevered construction, cableways, concrete forming, and suspen-
sions bridges.

More than 480 postcards of bridges are presented in the extensive
book, most are in full color. None are given values. And as vast as the
coverage in the book is lots of bridges in little towns and small cities
that would have held strong appeal for many postcard collectors are
omitted. Goldberg works as a bridge engineer in Pittsburgh, Pennsyl-
vania. Ashley Rooney who served as editor for the book is the author
of numerous postcard-related histories as well as other books ranging
from architectural themes to regional ghosts.

Bridges, A Postcard History by Geoffrey Goldberg, hardcover, color
illustrated, index, 208 pages is $49.99 plus shipping from Schiffer Pub-
lishing, www.schiffer- books.com. Originally published in 2011.
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BBooookkss

Book of Bridge Postcards Spans Both Time And Types





  

 

 


  



SStteerrlliinngg

The Hotel De Paris Mu-
seum™, a site of the Na-
tional Trust for Historic
Preservation, is owned
and operated by The
National Society of the
Colonial Dames of
America in the State of
Colorado. The Museum
is located in George-
town, Colorado, just
west of Denver off In-
terstate 70. 
Louis Dupuy’s leg-
endary Hotel de Paris
dates to the silver min-
ing boom, when it
served as a first-class
French restaurant,
showroom for traveling
salesmen, and luxuri-
ous hotel during the
Gilded Age.

Their Mission:
To collect, preserve,

and share history asso-
ciated with Louis
Dupuy's Hotel De Paris,
and serve as a catalyst
for heritage tourism in
Georgetown, Colorado.

GGeeoorrggeettoowwnn
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By Les Stewart

		 Collecting glass animals from the 
Depression Era can be a fun collec-
tion. People collect about every pos-
sible glass from the Depression Era. 
Individuals collect by pattern, com- 
pany, item type, color, and more vari-
ations such as children’s glass. One of 
the more rewarding collections possi-
ble is glass animals from the Depres-
sion Era.
		 A glass animal collection can be 
fun and is extremely valuable when 
completed. Glass animal collectors 
have the same problem though as 
faced by the more general Depression 
Era collector in determining what to 
collect. You can just collect all glass 
animals, but that may get expensive. 
You can collect by item where you 
only collected horses, birds, or some 
other animal. You could have a very 
attractive collection of nothing but 
glass horses as example. You can also 
collect glass animals by company. The early 
glass companies starting in the 30s-40s such 
as Heisey, Fostoria, Cambridge, Fenton, New 
Martinsville, and more all made glass animals. 

Later glass animals were made in the 50s-70s 
from Fostoria, Viking, and oth- ers. You could 
have a special collection from just one compa- 
ny such as collecting only Heisey glass animals. 
Lastly, you could also collect by color and have 

only crystal, blue, or other colors of 
animals in your collection. Most ani-
mal collectors I have met tend to col-
lect only the early crystal animals or 
only the later colored animals.
      The glass animals produced ear-
ly in the Depression Era tended to be 
crystal. As example, those by Heisey 
were for the most part crystal. In the 
50s and later the glass companies be-
gan creating animals with color. There 
are some ear- lier colored animals and 
some later crystal, but 
most of the crystal is 
older and most of the 
colored animals are 
newer. Fostoria tended 
to mostly use three col-
ors of amber, green, and 
blue in their colored 
animals. Viking and 

others used these three colors as the 
main colors and also created harder to 
find items in ruby red, black, white, 
and more.
      Glass animals from the Depression 
Era share the same problem of repro-
ductions that is a problem for almost 
all an- tiques. Like other reproduc-
tions, if you know what to look for the 
differences between old and newer 
animals can be detected. Sometimes 
it is just the color. Some early crystal 
animals from New Martinsville were 
brought out again later by Viking in 
color after New Martinsville changed 
their name to Viking. Imperial man-
aged to remake many of the Heisey 
animals in both crystal and in color. 
The pig family in crystal could be ei-
ther Heisey or Imperial, but in cobalt 
blue they would be Im- perial. The 
crystal animals from Heisey and Im-
perial may appear identical to the na-
ked eye, but under black light there is 
a different greenish glow to the older 

Heisey animals.
		 A really great reference for Glass Ani-
mal collectors is the Glass Animals reference 
book by Dick & Pat Spencer. It is now in a 
newer second edition with many great new 
animals shown. The book can be used as an 
approximate 
guide in deter-
mining glass 
animal value. 
I believe there 
are other old-
er glass ani-
mal books that 
could be out of 
print.		
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corner of Holly & Florida 

1511 S. Holly
Denver  80222 303.518.0464 M-Sa 10am - 4:30pm

Su 11-3pm

Soak up the Savings - Summer clearance items throughout the store!

Collecting Glass Animals
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Something to Crow About

Denver

hand- made by a small group of craftsmen working
together in the second half of the 19th century.

“Usually only three of four craftsmen, often
members of the same family, comprised a company,”
according to Adele Earnest author of the book Folk
Art in America. “Usually a professional wood carv-
er was hired to create the original wood model. The
design might be adapted from a popular print. The
piece molds were cast from the carving; dies into
which two copper sheets could be hand- hammered
and soldered together to create the three-di- men-
sional (but hollow) weathervane.”

In some cases profiles were cut from hammered
sheets and metal to form the rooster. The profiles
were pierced so they would better withstand strong
winds be- fore being joined together. Some craftsmen
used an origi- nal wooden form inside the sheets to
provide a more sub- stantial shape before joining the
sheets.

Next came the painting which, like earlier p     -
ractices, involved a base coat of yellow paint. How-
ever golden gilding was also added as a final touch
to the metal, and it could be updated from time to
time.

“The fact that copper was so easily hammered
gave the artist a good chance to get texture into the
features of the rooster,” noted Erwin Christen in The
Index of Amer- ican Design. “This was done more
for the sake of variety than zoological accuracy.”

And while rooster weathervanes were popular
in the latter part of the 19th century they were not

the only form of the familiar barnyard animal. In
Pennsylvania for ex- ample, carver Wilhelm Schim-
mel traveled the country- side during the 1870s fash-
ioning roosters and other crea- tures from pine
wood. Today prize examples of the paint- ed works
are found at the Henry Ford Museum and the Mu-
seum of American Folk Art.

Elsewhere there were roosters of chalk ware, and
in- tricate roosters in whirligigs which often sat atop
wind- mills in rural areas of the country. Additional-
ly there were roosters used as targets in late 19th cen-
tury shooting gal- leries, and even a brief attempt at
carving roosters to go along with other animals for
carrousel rides.

“It was hoped that novelty would attract trade,”
explains Christensen. “However it was soon discov-
ered the children invariably chose the horses and
particularly the dappled kind. After that, the strange
menageries, also in- cluding bears, reindeers, and gi-
raffes, was abandoned.”

America in the 1890s witnessed a significant
number of commercial companies in the business of
manufactur- ing rooster-type weathervanes. Firms
like J. W. Fiske, l. W . Cushing & Sons, E.G. W ash-
burne Company and J. Howard and Company pro-
vided an endless variety of roosters. Some examples
included hens, and some came with stylized pineap-
ple finials which were said to denote hospitality.

Materials varied considerably shortly before the
dawn of the 20th century. Wood was used on a very
limited basis while the selection of metals everything
from cop- per to zinc. There was also a trend toward

use of cast iron at least for parts of the rooster weath-
ervanes.

The 1890s also saw a rise in another form roost-
er, the mill weight. A major contributor was the Elgin
Windmill Power Company of Elgin, Illinois. The firm
used animal forms for many sizes of mill weights
ranging from eight to 85 pounds. The cast iron im-
ages were typically from 15 to 18 inches tall. In prac-
tice they were individually at- tached to the wind-
mill and used to pump water to other parts of the
farm.

Elgin and others continued to make rooster-
image mill weights into the 20th century, and while
earlier ex- amples were simply painted white later
issues were some- times given red and yellow detail-
ing. Today such surviv- ing figural mill weights,
even those with slight surface imperfections, can be
highly collectible.

As early as the 1930s the Pottery Guild of Amer-
ica had adopted the rooster’s wistful likeness for
crafting cookie jars. In later years other cookie jar
makers followed suit including Sierra Vista, Ameri-
can Bisque, Gilner, McCoy, and even California’s
Twin Winton.

By the middle of the 20th century roosters of the
past were being re-discovered as grand American
folk art. Weathervanes and wood carvings were re-
trieved from
playgrounds and attic trunks to be claimed as prized
col- lectibles. Today such classic rooster images com-
mand major attention at leading shops and auction
galleries.
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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  

   
  

  

    
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We take great
pride in being a

“great little town”
where you’re 

a stranger only once!

Antique 
Warehouse

Vintage Lighting & Western Ac-
coutrements

124 E. Main Street, 

  

        
       

        
           

          
       
    

         
          

          
         
          

       
  
        

        
         

            
          
          

          
          

     
         

        
          
          
    
       

        
        

    
          

          
          

        
         

        
         

          
         

         
        

          

        
          

         
         

  

   
   
   

  
   

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

   

 

       

 
       

       

   

    
       

   

FFlloorreennccee——  
AAnnttiiqquuee  CCaappiittaall  ooff  CCoolloorraaddoo

Blue Spruce Gallery
Art and Antiques

“The Best of Both Worlds”
Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

FFlloorreennccee

Stamps • Colorado Historical Items • Books 
• Advertising • Antique Bottles • Whiskey Jugs

Colorado’s Only Stamp Shop
(formerly in Leadville)

Mall open Thursday, Friday, Saturday 
and Sunday, 10 to 5 p.m.

WWaanntt  ttoo  mmaakkee  mmoonneeyy??
Join our group — rooms, shelving and

cases for rent at reasonable prices, 
come see for yourself!

Open 7 days a week, 10 - 5
FFlloorreennccee  AAnnttiiqquueess  

Corner of Petroleum and Main
132 E. Main St. - Florence, CO

and
AAnnttiiqquuee  BBaazzaaaarr

108-110 E. Main St. - Florence, CO

Florence

FFoorr  AAddvveerrttiissiinngg  
IInnffoorrmmaattiioonn  CCoonnttaacctt::

JJoonn  DDeeSStteeffaannoo  
aatt  772200--227766--22777777

It is often said that when shopping for
antiques, you didn't know what you needed
till you saw it.  Or maybe, it is like a day-long
scavenger hunt.  These are both accurate
ways to describe my recent visit to Florence's
newest shop, Treasures.  There are, of course,
antiques, but also much more to tantalize the
scavenger.  The Bohemian style of the shop
incorporates original art (Ari Hope and
Sylvia Andrews), woodworking (Josh Jordan
and Dean Edwards), photography (Dave
Brown), pottery (John Noble), jewelry (Kathy
Sweeney), assemblage art (Joen Elliott), fur-
niture, and much more into an eclectic won-
derland.  It is definitely not your average an-
tique shop.  

Treasures is the bright idea of Joen Elliott.
She sites her family hobby of "treasure hunt-
ing" with her grandmother as her inspiration
for the shop. She and her two partners, Fred
Samora, a long-time collector of Native
American, mid-century, and old automotive
paraphernalia and Larry Nelson, an entre-
preneurial purveyor of antiques, Asian an-
tiquities and owner of several shops in Flo-
rence, opened Treasures in the middle of
June.  Not a particularly auspicious time, but
with hard work and a super sense of humor,
they have created a great new addition to the
adventure of shopping in Florence.

Treasures in Florence
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Continued from page 9
Mounts, also used soft pine wood to create 
small but highly detailed carvings of ea-
gles, squirrels, and dogs.
		 Dogs began to have commercial ap-
peal too in the marketplace.
		 The image of a striking dog, usually a 
bulldog, began to appear on cigar box la-
bels of the 1870s, 1880s and beyond in the 
United States. Improvements in the litho-
graphic printing process allowed for richly 
colored illustrations. The artists were cre-
ative as well frequently ‘dressing’ the dog 
images with a hat, vest, jacket, bandana, or 
eye patch. Further the dog may be smok-
ing a cigar or perhaps playing cards.
		 Antique historians and experts Ralph and 
Terry Kovel note in their best-selling book, The 
Label Made Me Buy It, that the idea of using 
bull- dogs on product labels became popular 
in Eng- land during the Victorian era and then 
spread to the United States.
		 They note that dog images were eventually 
used on a vast array of products, not only ci-
gars and chewing tobacco but everything from 
brooms to vegetables. Some artists, including 
Cassius Marcellus Coolidge, specialized in de-
picting dogs engaged in human activities to 
make them even more appealing on prod- uct 
labels.

		 Elsewhere in the late 19th century the dog 
might be featured on pastel paintings by known 
or unknown artists, or even as the moving part 
of a mechanical bank. The Speaking Dog, for 
example, featuring a little girl and her dog, was 
one of many cast iron banks manufactured in 
the late 1880s by the Stevens Foundry in Crom-
well, Connecticut.
		 Carved wooded dogs continued to be pop-
ular with folk artists early in the 20th century, 
but other materials were also pressed into use 
to honor the faithful animal. Sometime in the 
1920s or 1930s a folk artist in Ohio used native 
limestone to sculpture a charming dog. The 
14 inch work sold in recent years at one of the 

East coast’s leading auction galleries for 
a substantial price.
       There were glass dogs too.
     Starting in the 1930s the Cambridge 
Glass Company began producing their 
noble Bridge Hound in colors anging 
from amber to royal blue. In the 1950s 
the Heisey Glass Company produced 
both Airedale and Scottie dogs in crys-
tal glass. Early in the 1950s the Imperi-
al Glass Company provided adorable 
bulldog, Scottie, and terrier dogs in milk 
glass.
     That was of course just some of so 
much more. Additionally there have 
been ashtrays, book-ends, doorstops, ink 

blotters, pinback buttons, and puzzles just to 
name a few. The family pooch, whether a dis-
tinguished breed or a mere mutt, remains en-
dearing in artful image as well as real life.

Wonderful Tail-Wagging 
World of Dog Collectibles continued . . . 

Historical



Continued from page 8
Museums at Harrisburg, Sunbury and Landis 
Valley have excellent collections of early tin-
ware, as does the Winterthur Museum in Wilm-
ington, Delaware.
		 If you collect tinware, you should know 
it can be found in just about every corner of 
the United States, but the availability increas-
es greatly when you do your searching in the 
northeast quadrant of the country.
		 Since much of the really old tinware is 
prized, collectors will want to know what steps 
they can take to insure the safekeeping and 
continued value of their collection.
		 Here are a few helpful hints for maintaining 

the value of the tinware items in your collec-
tion:
		 1. Do not rub hard to clean them since some 
of the fine brush strokes may be rubbed off if 
there was no varnish applied by the maker to 
protect it.
		 2. You need to clean the pieces very care-
fully with light strokes using nothing stronger 
than mild soap and lukewarm water.
		 3. In order to seal the artwork you may 
want to apply a thin coat of clear high-grade 
varnish. Some collectors prefer using a coat of 
wax rather than varnish.
		 4. As time goes on you should keep the 
pieces waxed or polished using a good furni-

ture polish.
		 Finally, remember that your tinware has 
been around for a long time. With some tender 
loving care, it can last a lot longer.
		 Good luck in your searches.

Ever since re-
peater pocket watch-
es were made over
300 years ago for the
wealthy and nobility,
they have been seri-
ously collected by
those who could af-
ford them. There is
something fascinat-
ing about their char-
acteristic tiny gongs
that ring out when a
lever on the side is
pushed in. The orig-
inal purpose of the
gongs was to tell
time in the dark. in
addition to striking
the hour some
chimed half, quarter
hours and minutes.                                        

Over the years
innovations have
been made that dic-
tate the price. if they
have historical sig-
nificance, such as
being owned by a fa-
mous person the
price goes up. Some
also had rotating discs with the face of the sun for day and the moon depicting the night.
The sun and moon dial watches were popular around 1710. After 1710 ornamental cases
became trendy and were elaborately decorated with embossed gold, silver or enamel.

By the 19th century their popularity spread to russia, Turkey and the Orient with
case designs related to those countries. One of the many types is the "Carillon" repeater
that has a chromatic sequence of usually three tones created by small bells that chime
every quarter of an hour.

rarities are the automaton repeaters. Several years ago an unusual example came to
auction. it was a minute repeater gold pocket watch that had a dial with two Victorian

ladies in enameled pink and blue dresses on ei-
ther side. Their hands were raised to each strike a
bell to mark minutes and hours.   

Surprisingly, when a repeater turns up in a
desk drawer or estate sale it goes unrecognized.
it's that extra slide, striker or extra long stem that
are the clues.

Unfortunately repeaters have been faked
and restored ever since 1800. Over-restored
watches that are genuine often sell for less than
the fakes. This is because the forgeries are so elab-
orate that it is hard to believe they are fakes.      

if you are thinking of beginning a collection
keep in mind that the hammers should strike the
gong not the case. if they are hitting the case the

sound will be dull instead of clear and bold.
researching makers and history is important. For example, not all fine repeaters were

signed. The Swiss firm of le phare made thousands of fine, unsigned pieces. if you have
done your homework you may discover one at a bargain price.

While collectors have always loved repeaters their popularity declined around World
War 1. Nonetheless they have continued to be made by top European and American
Companies.                                 ( information and pictures provided by Anne Gilbert.)
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CCoonntteesstt

March’s What Is It? April’s What Is It?

LLaaffaayyeettttee

Send your answers to the What Is It contest, postmarked by April 20, to
the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least three
winners will be drawn. Winners will receive a year’s subscription to the
Mountain States Collector.

Repeater Pocket Watch. 
This one is an Art Nouveau 1900 Niello silver

Happy
Easter,
Everyone!
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Contest

Don’t Overlook Country Tinware continued . . .

		 We had one correct guess from 
our Alaskan reader Marjorie McLaren 
		 August’s What Is It appears to be 
a place setting of china in the style of 
the presidential china selected by Mary 
Todd Lincoln for her husband, Presi-
dent Abraham Lincoln (1861-1865 
term). It was the custom for each pres-
ident to choose their own presidential 
china.  The Lincoln presidential chi-
na was the first to be chosen entirely 
by a First Lady. The white porcelain 
for the Lincoln presidential china was 
purchased from a company in Limo-
ges, France and hand painted in New 
York City.  Distinctive features of the 
Lincoln china are the hand-painted 
purplish/magenta border in a stylish 
color of the time called solferino and 
the patriotic design in the center of the 
plate. In the center an eagle holds ar-
rows and an olive branch in its talons 

and stands on an American shield em-
blem.  A ribbon with the motto E Plu-
ribus Unum floats through the clouds 
below the eagle.  The design is based 
on a sample that had been created for 
President Pierce (1853-1857),  and was 
ultimately rejected by him.  Mary Todd 
Lincoln’s change was to replace the 
blue border with the solferino border.
		 The striking design proved popu-
lar and reproduction pieces have been 
made in the US since 1876.  Few pieces 
of the original set remain, as it is ru-
mored that many were broken or sto-
len during Lincoln’s presidential years. 

August’s What Is It?

Send your answers to the What Is It contest, postmarked by September 20, 
to the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. At least 
three winners will be drawn. Winners will receive a year’s subscription to the 
Mountain States Collector.

September’s What Is It?

Continued from page 1
our son Jon, agreed, living with his grandpar-
ents would be the best scenario, though he 
would always be nearby for his son.
		 What a gift to help a child understand what 
a difficult and sometimes mixed-up world this 
is. To help him understand his past, to help him 
feel good about himself and the people who 
love him—these are the things grandparents 
do.

		 That’s what you do as grandparents, too. 
You understand that children learn what they 
live. You help your grandchildren make sense 
of the world they live in and how they fit in. 
That is what my grandparents gave me and that 
is what you give your grandchildren as Peggy 
and I have.
		 We all realize we won’t be here with our 
grandchildren forever but I want to reassure 
you, it will be okay. Because while we will not 

dwell in their house of tomorrow, when our 
grandchildren get there they will know they 
were loved and they will feel good about them-
selves. They will know the difference between 
right and wrong and they will be well pre- 
pared for life and that will be enough for us.
		 I want to tell you, for your grandchildren, 
that they will realize what you did for them 
and they will say, “Thank you, Grandma and 
Grandpa, you made a difference for me.”

Grandparents Day - September 7th continued . . .
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677
Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 
9 am - 9 pm
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

Happy Easter!
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Visit Now for Fall Deals!


