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Chief Red Fox Featured at the
Denver Postcard & Paper Show in May

By Carol Mobley

Chief Red Fox, Tokála Luta, was born June 11,
1870 on the Pine Ridge Reservation, Dakota Territo-
ry.  He was the nephew of Crazy Horse and was con-
sidered an authority on the Little Bighorn massacre,
because he witnessed it!  He participated in Buffalo
Bill’s Wild West Show and was in over 107 silent
films.  

Red Fox graduated from Carlisle Indian School
in 1889 and attended two years of college at the Uni-
versity of Wisconsin. He was in the Navy and served
during the Boxer Rebellion in China.  He was dis-
charged from the Navy in 1902.

Just before his 100th birthday, he was inter-
viewed by Woody Palmer of the Colorado Springs
Gazette Telegraph.  In the interview, Chief Red Fox
talked about many of the things he witnessed over
his life, included first hand experiences of Little
Bighorn.  The article appears in the Sunday April 5,
1970 issue of the Gazette Telegraph.  Here are some
of the interesting things said in the interview be-
tween Woody Palmer and Chief Red Fox.

“Custer was never a hero to the Sioux.  It was
for this reason that he and his entire force was anni-
hilated.  He was called Drunken Face and Women
Killer.”  A series of events, among them broken
treaties, and banned hunting forced the Sioux from
their native lands.  It was while they were camped
at Little Bighorn that they surrounded Custer and
his troops.  “The men who died there were led to die
by a jealous and selfish officer.  My people know of
Custer these things which are not said in history…”

Up until the interview in 1970, Chief Red Fox
knew almost every Indian Commissioner.  When
asked about Louis Bruce, the acting Commissioner
from 1969-1973, he said, “He is a dairy farmer.  He
doesn’t know about Indians.  I don’t know how he
got that job.  He only knows about udders…”

Chief Red Fox was also an author.  McGraw-Hill
published “The Memoirs
of Chief Red Fox” in
1971.  Sections of the
book had been plagia-
rized and it didn’t seem
to bother his popularity
as he appeared in many
interviews following the
release of his book.  

For many years he

worked in public relations with Wilson Certified
Foods, Inc and the Safeway Stores.  The one image
is his promotional photograph that was taken next
to a food display.

He died in Corpus Christi, Texas on March 1,
1976 at the age of 105.  One of his quotes is a fitting
finish, “Do the best with what you have today –
don’t worry about tomorrow for it may never get
here and forget about yesterday, it is gone forever.”  

Along with the newspaper article, was a post-
card sized promotional card that he signed on the
back and a color promotional photograph next to a
food display.  Treasures of history will be available
for you to see and purchase at the Denver Postcard
& Paper Show on May 24-25 at the Arapahoe Coun-
ty Fairgrounds in Aurora, Colorado.  This year’s
event will be held in conjunction with the Rocky
Mountain Stamp Show.  Both events are free to the
public.  Dealer spaces still available.  For more infor-
mation, contact Carol Mobley at 720-308-1516 or
camobley@ephemeranet.com.  

MEO

Hello Springtime!
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The Antique Brothers, Timmy & Joseph Crawford, Welcome You

World’s Largest Root Beer Bar serving ice cream floats, coffee — 

New Root Beers Weekly - We are continually expanding our variety!

Vintage and Antique Garden & Yard Decor Galore  
Come Check It  Out

V e t e r a n  D i s c o u n t s  E v e r y  D a y

Colorado’s Best 

Antique Destination

Hours: Mon.-Thurs. 9am-6pm

Fri.-Sat. 9am-7pm Sun.12pm-6pm

Escape Inflation

Your Dollars Go Further

at Old Crows

Only 4.93% Sales Tax

Resales Welcome

www.OldCrowsAntiques.com

Happy Springtime!

Saturday, April 13
12 p.m. to 3 p.m.

LITTLETON CAR SHOW

“Be There or Be Square”

Bowles & Kipling

Get estimates on your favorite 

treasures. Talk to experts about your 

antiques, art, vintage and collectibles. 

Limit 1 item per person

Saturday, April 6
12 - 3 p.m. (First Saturday Every Month)

Old  C rows’  An t i ques  Road  Show

Saturday, April 20
Live at the Crows: featuring 

The Vindicators, at the 
Root Beer Bar, 2-5 p.m.

Saturday, April 27

Celebrate the Arts
Numerous Demonstrations with

Local Artists and Craftsmen

Gift Cards 

Available

O l d  C r o w s  A n t i q u e
M a l l & R o o t B e e r B a r

10081 West Bowles Avenue Littleton, Colorado 

303-973-8648

Happy Spring, Happy Everything!

Congratulations,

Hall of Famer

Randy Gradishar
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Arvada

Homestead Antiques
6530 Wadsworth Blvd.,  Suite130, Arvada, CO 80003

2 Miles North of  I-70 on Wadsworth, N.E.  Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of ant iques,  vintage furnishings,

glassware, jewelry, collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more. . .

Best  
of  Arvada

Best  Antique  Mall  
in  Arvada



Show Calendar: April — September, 2024
Through MAY 3: SPACE EXPLORERS:  The INFINITE — Stanley Marketplace, 2501
Dallas St., Aurora, After having fascinated 300,000 visitors, Space Explorers: The Infi-
nite lands in Denver featuring new content captured in space promising an other-
worldly adventure!

APR. 6: OLD CROWS’ ANTIQUES ROAD SHOW 12-3 p.m. (First Saturday of
Every Month) 10081 West Bowles Avenue, Littleton. Get estimates on your fa-
vorite treasures. Talk to experts about your antiques, art, vintage and collectibles.
Limit 1 item per person. Call 303-973-8648 

APR. 5: MEO WELCOMES FOOD TRUCKS, Visit the shop on Friday, Food
Trucks arrive at 5 p.m. Check out our unique vintage mid mod furniture and
decor, too. The shop is located at 445 S. Saulsbury St. Units E and F in Lakewood.
More info, go to Instagram @olivasmorris and on Facebook @morrisolivas.

APR. 12-14: 2024 SPRING EDITION COLORADO SHOP HOP, a self-guided
shopping road trip to explore the best local vintage, antique and boutique shops.
In-store exclusives, sales and refreshments, a weekend of shopping small,
shophop passport = prizes! More info, go to www.coshophop.com, or
coshophop@gmail.com.

APR. 13: LITTLETON CAR SHOW 3 to 6 p.m., weather permitting, at Old Crows
Antique Mall, 10081 West Bowles Avenue, Littleton. Featuring vintage and collectible
vehicles. An event that is fun for the whole family. 303-973-8648. 

APR. 20: LIVE AT THE CROWS at the Old Crows Antique Mall & Root Beer Bar,
live performance by the Vindicators, 2-5 p.m., 303-973-8648.

APR. 27: CELEBRATE THE ARTS at Old Crows Antiques Mall, special prices
on all artwork. Demonstrations by numerous local artists and craftsmen. Call
303-973-8648 for more information.

MAY 9-11: DENVER COIN EXPO, National Western Complex, 4655 Humboldt
Street, Denver. The largest and oldest coin show in the Rocky Mountains, Thurs.
and Fri. 10-6 p.m., Sat., 10-4 p.m. More information, call Neal at 720-773-1175 or
go to denvercoinexpo@gmail.com or www.rockymtnexpos.com.

MAY 17 & 18: JUNKTIQUE ANTIQUE SHOW AND FLEA MARKET, Florence,
Colorado more info, call 719- 784-3544 or go to finditinflorence.com

MAY 18 & 19: 52nd ANNUAL STRAWBERRY FESTIVAL sponsored by The St. Vrain
Historical Society to be held at the Boulder County Fairgrounds, Exhibit Building,
9595 Nelson Rd., Longmont, Colorado, $10 admission. Children under 12 free. More
info, 303-776-1870. or go to www.stvrainhistory.org

MAY 24 & 25: DENVER POSTCARD & PAPER SHOW in conjunction with the
Rocky Mountain Stamp Show,  May 24-25, 2024, Arapahoe County Fairgrounds
15680 E Quincy Ave, Aurora, CO  80016 –more info at www.denverpostcardshow.com
or email Carol at camobley@ephemeranet.com

JUNE 15: VINTAGE MARKETPLACE OUTDOOR MARKET, 6520 S. College Ave.,
Forth Collins, CO more info: www.VintagemarketplaceFC.com Upcoming Outdoor
Markets on July 20th, Aug. 17, Sept. 21, Oct. 19 and Nov. 16.

JULY 13-14: ROCKY MOUNTAIN ANTIQUE FESTIVAL, Loveland, Colorado, pre-
sented by Heritage Event Company. at the Ranch Events Complex Larimer County
Fairgrounds. FREE PARKING, Aults $6., Children 11 and Under: FREE. More info,
go to www.heritageeventcompany or contact Gail Kinney (918) 619-2875.

JULY 19 & 20: DENVER POSTCARD & PAPER SHOW, Holiday Inn Lakewood,
7390 W Hampden Ave, Lakewood, CO  80227 —more info at www.denverpostcard
show.com or email Carol at camobley@ephemeranet.com

AUGUST 17 & 18:
ROCKY MOUNTAIN
BOOK & PAPER FAIR,
2024, Douglas County
Fairgrounds, 500 Fair-
grounds Rd, Castle Rock,
CO 80104 – more info at
RMABA.org or email
bookfair2024@rmaba.org

SEPT. 13 & 14: CHERRE-
LYN STAMP SHOW ,
Jefferson County Fair-
grounds, 15200 W 6th
Ave, Golden, CO 80401 –
for more information
email Carol at ca mobley
@ephemera net.com
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Calendar

See calendar 
listing above and

ad on page 6.
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13788 Pacific Circle
Mead, Colorado 
303-532-6496

Located right off I-25 at Hwy 66

Open 7 Days a week
Sunday, 10:30 am to 5 pm

Monday - Thursday 10:30 am to 6 pm
Friday & Saturday, 10 am to 6 pm 

Sugar Mill Antiques and Vintage Depot
is Northern Colorado's premier shopping
destination featuring over 80 merchants.
A curated collective unlike anything
you've seen before filled with antiques,
vintage, mantiques, mid-century modern,
shabby chic, home decor, unique gifts
and more!

Save the Earth,
Buy More Vintage

www.sugarmillmead.com 
Follow us on Facebook & Instagram

@Sugarmillmead for our latest 
arrivals and upcoming events.

Like our 
Facebook 
page 
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Mark Your Calendar

Nebraska was a largely treeless prairie region
when, on April 10, 1872, it became the first state to cele-
brate Arbor Day by planting trees.

The celebration came a few months after J. Ster-
ling Morton, a vice-president of the Nebraska State
Board of Agriculture, first proposed to the Board that
the day be set aside for tree planting and that they
should offer a “special premium” or prize for the
county and for the person that planted the most trees
on that day. The Board approved his resolution. Re-
portedly, there were more than a million trees plant-
ed in the state that first year.

Julius Sterling Morton had moved to the Ne-
braska Territory in the mid 1850s with his wife, Car-
oline Joy Morton, and while he worked as a news-
paper editor and politician, they both soon became
known for their love of trees. An 1885 Nebraska State
Historical Society biography describes the greenery
at their home, known as Arbor Lodge, as including,
“Flowers and flowering shrubs, and vines and ever-
greens in great abundance… trees of ornament and
fruit, hedges and vines and flowers.”

Morton’s reasons for promoting the idea of Ne-
braskans planting trees were many. He always kept the
underlying economic importance of trees in mind, and
Shaul E. Cohen, in his book Planting Nature, quotes
Morton’s reasoning for Arbor day as both a sentimen-
tal occasion for men to enrich themselves, and also an
equalizing one since even the poorest landholder in the
young state could plant a tree. (“The rain and sunshine
and seasons will be his partners,” Morton said, “just as
genially and gently as they will be those of any million-
aire.”) And, as Nebraska’s Governor explained in his
Arbor Day proclamation of 1883 — though the details
of how that worked weren’t yet understood — it was
held that planting trees could benefit the climate.

But Morton also believed that the beauty of trees
was a reason unto itself: “To preserve beauty on the

earth, beauty herself beseeches us to plant trees, and
renew dead landscapes with the shadow and light of
plant life flitting through the pendant limbs, the wil-
lowy boughs and the waving foliage of sturdy, yet
graceful woods. Our ancestors planted orchards to fruit
for us, and homes to give us shelter.”

Morton wasn’t the only one promoting tree planti-
ng at the time, but his idea for Arbor Day was quickly
adopted in Nebraska and other states, and publicized
through newspapers. Soon schools held planting cere-
monies and read relevant passages from poetry and lit-
erature to mark the day. Arbor Day became a legal hol-
iday in Nebraska in 1885 (April 22nd, to honor Mor-
ton’s birthday), and eventually expanded to the U.S. as
a whole and even other countries. It’s perhaps not the
most famous holiday on the calendar, but 145 years later
people are still celebrating it by planting trees.

In 1893, he was made Secretary of Agriculture
by President Grover Cleveland, and a few years later
the Government Printing Office published a manual
on the history and observance of Arbor Day. The re-
port included addresses on the importance and
meaning of the occasion from notables, information
on how best to plant trees and selected excerpts of
poetry and literature about trees. Its author,
Nathaniel Hillyer Egleston, noted that “from being
only a humble expedient of one of out Western States
a few years ago, [Arbor Day] has become a national
holiday and one of our most important institutions.”
Egleston wrote that Arbor Day could not only teach
students the importance of trees to the functioning
of society, but also make them into “tree lovers. A
tree sentiment will be created and established which
will lead us to recognize and cherish the trees as
friends.”

In 1907 President Theodore Roosevelt remarked
on the occasion, which by then was an annual occur-
rence in every state, that “a people without children

would face a hopeless future; a country without trees
is almost as hopeless.”

A century after the holiday was first celebrated, the
Arbor Day Foundation was created to continue encour-
aging people to plant and love trees, and President
Nixon proclaimed National Arbor Day. Now the last
Friday in April is National Arbor Day, which is when
most but not all states celebrate it. Variations are also
celebrated with planting all over the world.

Morton, for one, might not be surprised that his
idea has endured for so long. In 1887, in an Arbor Day
address at the State University at Lincoln, Neb., he
noted the why Arbor Day was unusual among holi-
days: “Each of those reposes upon the past, while Arbor
Day proposes for the future. It contemplates, not the
good and the beautiful of past generations, but it sketch-
es, outlines, establishes the useful and the beautiful for
the ages yet to come.”

This Is Why Arbor Day Is a Thing
Two of a kind:

Earth Day April 22 / Arbor Day April 28

Who started 
earth day?

Elected to the U.S. Senate in 1962, Senator Gaylord
Nelson, a Democrat from Wisconsin, was determined
to convince the federal government that the planet was
at risk. In 1969, Nelson, considered one of the leaders of
the modern environmental movement, developed the
idea for Earth Day after being inspired by the anti-Viet-
nam War “teach-ins” that were taking place on college
campuses around the United States. According to Nel-
son, he envisioned a large-scale, grassroots environmen-
tal demonstration “to shake up the political establish-
ment and force this issue onto the national agenda.”

Nelson announced the Earth Day concept at a con-

ference in Seattle in the fall of 1969 and invited the en-
tire nation to get involved. He later recalled:

“The wire services carried the story from coast to
coast. The response was electric. It took off like gang-
busters. Telegrams, letters and telephone inquiries
poured in from all across the country. The American
people finally had a forum to express its concern about
what was happening to the land, rivers, lakes and air—
and they did so with spectacular exuberance.”

Dennis Hayes, a young activist who had served as
student president at Stanford University, was selected
as Earth Day’s national coordinator, and he worked
with an army of student volunteers and several staff
members from Nelson’s Senate office to organize the
project. According to Nelson, “Earth Day worked be-
cause of the spontaneous response at the grassroots
level. We had neither the time nor resources to organize
20 million demonstrators and the thousands of schools
and local communities that participated. That was the
remarkable thing about Earth Day. It organized itself.”

The First Earth Day:
April 22, 1970

On the first Earth Day on April 22, 1970, rallies were
held in Philadelphia, Chicago, Los Angeles and most
other American cities, according to the Environmental
Protection Agency. In New York City, Mayor John Lind-
say closed off a portion of Fifth Avenue to traffic for sev-
eral hours and spoke at a rally in Union Square with ac-
tors Paul Newman and Ali McGraw. In Washington,
D.C., thousands of people listened to speeches and per-
formances by singer Pete Seeger and others, and Con-
gress went into recess so its members could speak to
their constituents at Earth Day events.

The first Earth Day was effective at raising aware-
ness about environmental issues and transforming pub-
lic attitudes. According to the Environmental Protection
Agency, “Public opinion polls indicate that a permanent
change in national priorities followed Earth Day 1970.

When polled in May 1971, 25 percent of the U.S. public
declared protecting the environment to be an important
goal, a 2,500 percent increase over 1969.” Earth Day
kicked off the “Environmental decade with a bang,” as
Senator Nelson later put it. During the 1970s, a number
of important pieces of environmental legislation were
passed, among them the Clean Air Act, the Water Qual-
ity Improvement Act, the Endangered Species Act, the
Toxic Substances Control Act and the Surface Mining
Control and Reclamation Act. Another key develop-
ment was the establishment in December 1970 of the
Environmental Protection Agency, which was tasked
with protecting human health and safeguarding the nat-
ural environment—air, water and land.

What do you do For
earth day?

Since 1970, Earth Day celebrations have grown. In
1990, Earth Day went global, with 200 million people in
over 140 nations participating, according to the Earth
Day Network (EDN), a nonprofit organization that co-
ordinates Earth Day activities. In 2000, Earth Day fo-
cused on clean energy and involved hundreds of mil-
lions of people in 184 countries and 5,000 environmen-
tal groups, according to EDN. Activities ranged from a
traveling, talking drum chain in Gabon, Africa, to a
gathering of hundreds of thousands of people at the Na-
tional Mall in Washington, D.C. Today, the Earth Day
Network collaborates with more than 17,000 partners
and organizations in 174 countries. According to EDN,
more than 1 billion people are involved in Earth Day
activities, making it “the largest secular civic event in
the world.”

Did you know? A highlight of the United Nations'
Earth Day celebration in New York City is the ringing
of the Peace Bell, a gift from Japan, at the exact moment
of the vernal equinox.

EarthDay.org hopes theat every year Earth Day will
be the largest volunteer event in history.

Margaret Mead spoke at the first Earth Day celebration.
Mead is known as the first major anthropologist to study
cultures from the point of few of female members. Her
most famous book is Coming of Age in samoa.

Earth Day Started 54 Years Ago
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By Robert Reed

While the grand old pocket watch never got
its start in the United States, it had certainly be-
come a great American tradition by the end of
the 19th century. It adorned the outfit of every
stylish lady and sat in the pocket of every dap-
per gentleman.

There was a gleaming and engraved pocket
watch for every taste, and both figuratively and
literally there was one for every pocket book.
The wealthy could plunk down more than $100
for a solid gold timepiece, or the thrifty could
mail-order one for just one dollar.

The pocket watch, like the clock before it,
got its commercial start in Europe. Initially such
portable tellers of  time were carried in egg-
shaped  and later round cases, both were high-
ly decorative and often crusted with jewels. Del-
icate movements within the confines of the cases
were crafted in Germany, France, and Switzer-
land and sold to the well-to-do during the mid-
dle of the 17th century.

As ‘time’ evolved the watch generally be-
came flatter and less and less elaborate. Al-
though Swiss mechanisms of refined automa-
tion were very much part of the market in the
early 1800s, there was somewhat of a trend to-
ward the less intricate. While the Swiss still of-
fered finely enameled watches for export, other
countries including England moved toward
more standard models.

For those without the embellishment of
enamel upon Swiss watches there was at first
simply the opened faced watch. Such watches
worked well but were subject to damage if the
relatively thin glass face was broken. As an al-
ternative makers developed a much more pro-
tective case involving a hinged metal covering
which fit conveniently over the glass face of the
watch. Its ruggedness was identified with the
vigorous outdoor hunter and thus the name,
hunting case. Given more limited production
was the oddly called half-hunter case which in-
volved a small glass opening in the metal lid for
’peeping’ at the watch face without actually
opening the lid.

Historically speaking, during the first half
of the 19th century American-made watches
made little impression on the rest of the world
or even U.S. citizens for that matter. After many
struggles and even an embargo on English
made watches, American watch production at
last began to be effective in the 1850s. An early
leader was the Elgin National Watch Company
in Elgin, Illinois. Out of more than 60 U.S. firms,
the Elgin Company would ultimately become
the largest manufacture of jeweled watches in
America.

Time was finally on the side of American
mass production. U.S. watches could not only
be mass produced as the 19th century swept to
a finish, the idea of interchangeable parts be-
came industrial reality. 

For all of their worldwide dominance, it is fair
to say that the quality of American pocket watches

varied greatly. The finest and most precise among
them was the railroad watch which sought to
achieve the then high standard of railroad time-
keeping itself. Then and today they were consid-
ered about the best American watch ever made.
However it took more than the image of a train en-
gine to be an actual railroad watch.

“Many early watch manufacturers decorat-
ed their watch dials (and cases) with locomo-
tives and other railroad scenes,” notes Dean
Judy author of the book, 100 Years of Vintage
Watches. “This, however, does not denote them
to be true railroad grade or railroad-approved
timepieces. Railroad standards that were imple-
mented had nothing to do with the decoration
on the case or the dial on the watch.”

At the other end of the pocket watch scale was
the dollar watch. History was made in 1896 when
Robert and Charles Ingersoll contracted with the
Waterbury Watch Company. As a result the Inger-
solls sold the watches via mail order for one dollar
each. They followed their initial success with ex-
tensive marketing and advertising of the “reliable
one dollar Ingersoll watch.”

There were other dollar watches available,
of course, and their production became an in-
dustrial milestone.

One magazine advertisement in 1898 offered
the dollar watch for the pocket or for something
else. “Your choice of either pocket watch or the
new bicycle watch and attachment,” said the no-
tice. “The watch can be attached to (the) handle
bar of any wheel at a moment’s notice.”

Writing decades later in 1969 author Louis
Hertz observed that the American dollar watch
“now has completely
vanished from the
marks of the trade.”
However, Hertz con-
cluded in the book
Antique Collecting
For Men that such
watches as “examples
of industrial progres-
sion deserve retention
and commemora-
tion.”

By the late 1890s
major department
stores and mail order
catalogs offered a vast
assortment of pocket
watches for both men
and women. Leading
brands included El-
gin, Hampden, and
Waltham but standard
generic workings
were also available.
The men’s watches
came with very deco-
rative cases. Em-
bossed illustrations
included horses, land-
scapes, water falls,

deer, village scenes, buildings, birds, trains, sail-
boats, flowers and even horse and wagons.

Women’s watches were brightly decorated
with fine designs and sometimes flower
arrangements. However often worn around the
neck, they were much less likely to have the ex-
tensive illustrations of men’s pocket watches. A
mail-order leader in the 1890s was the Lady
Grange which came in a solid gold case and in-
cluded a “Victoria” chain. It came with a silver
trimmed oak case which could be locked with
an accompanying key.

Such watches for women “changed with the
styles” noted Anita Cole in the book Antiques.
Some were attached “to a yard-long gold chain
with a slide that allowed the watch to be tucked
into the belt of the shirtwaist.” By the early
1900s other such watches “hung from its own
pin on many a girlish blouse.”

In 1908 the Sears and Roebuck catalog was
still pushing American-made pocket watches at
American-made prices.

“Go into the very finest jewelry store in Chica-
go, New York, or any other large American city,
and you will scarcely see an American made move-
ment offered for sale. The movements they offer
are all made in Geneva, Switzerland, but in such
stores they get fancy prices.”

Nevertheless Sears still offered a full array
of American pocket watches at the time includ-
ing many “new model” solid silver examples.

Ironically some of the finest women’s watch-
es, including dazzling Art Deco examples, were
produced during the first quarter of the 20th
century at a time when women were opting for
another form of timepiece. Fashionable women
had discovered the wrist watch prior to the
1920s although it was considered too feminine
for men’s styles. After World War I servicemen
found the wrist watch practical, it became pop-
ular enough to practically replace the pocket
watch.

Just when the American pocket watch be-
came fully collectible is difficult to say. Howev-
er, in 1973 one national publication observed,
“for many years collectors had not bothered
much about American watches, but now they
are considered important examples of pioneer
methods of mass production.”

That Grand Old Pocket Watch

Denver

Collectibles



If Grandma or Great Aunt Maude are constantly
reminiscing about the good old days, why not pre-
serve their stories for your children?  Every family
should have an oral history tape library right next to
the family picture album. Starting such a collection
is easy to do with an inexpensive tape recorder. (Yes,
tape recorders are having a rebirth but for more
modern techniques, we have included them in this
article.)

First, sit down and write out a one-page summa-
ry of what you want to find out from Grandma.
There are two basic ways to approach the oral histo-
ry interview: chronological and topical. Try the
chronological one first because it is the easiest. Start
out with such questions as: "Where were you born?"
"Who were your parents?" and "Where did you go
to school?" As you go through your grandmother's
life, you may hit upon the interesting fact that she
played a part in some major event in history. If not,
you may have to do some research before going on. 

Go to your library
and read up on
American and local
history to find out
what happened
during your grand-
parents' lifetimes.
Then find out what
they remember about
these events.

For the topical ap-
proach, prepare a list
of questions about a
certain subject. Or
you can ask how she,
as a young house-
wife, got and pre-

pared the family's food. Did she work outside the fami-
ly home? What did she do?

If you are inteviewing your grandfather, you can
ask him about his military service. Did he take part
in the labor movement? If he was a farmer, what
methods did he use to plant and harvest his crops?

Ask questions that need more than "yes" or "no"
answers. Try to get the reminiscences flowing. One
way to give memories a nudge is to pass around old
photographs and ask questions about them.

Try to go with the flow. Do not brow-beat your rel-
atives by asking such leading questions as "You do re-
member when the woolen mill burnt down, don't you?"

In the past, having the proper equipment is im-
portant. Cassette tape recorders are easier to use than
reel-to-reel. A built-in microphone is easier to set up
and will be less distracting for anyone who suffers
from mike fright. A digital counter will be helpful
when you want to index or transcribe the tapes. A
pause button also will be helpful when you index
and transcribe.

Today, of course, just using your cell phone to
record your interviews is so easy. Then you can have
your computer transcribe the interview so you can
work from your computer before printing the final
version. Make sure to keep a notebook handy to
write down the correct spelling of names and places.

Modern Day Recording/Transcription
Special thanks to Krysti Joméi of Birdy Magazine for

helping us update our information on how to preserve your
family history. Below you will find the modern techniques.
Recording:

Apple devices (on iPhones/Macs): Voice Memo
app comes with Apple products. But there's several
other recording apps out there you can purchase.

Android devices: I'm not sure about this one but
I think Android devices come with Voice Recorder

app. But again you
can purchase tons of
other apps for record-
ing.

Z o o m / G o o g l e
Meet/Any other Video
Meeting Programs
have options to record
the audio of the meet-
ing or the actual video
of the meeting

Professional re-
porters/podcasters
may use different pro-
fessional equipment in-
stead of phones for
clearer audio. I don't know much about these devices
but you could do a quick Google search to find out.
Transcription:

AI (artificial intelligence) services/programs online
for audio and video transcription. These services tran-
scribe audio or video recordings, online interviews or
meetings (like Zoom) or in person face-to-face inter-
views or meetings. 

There's also services online transcribed by real peo-
ple versus AI. These programs can transcribe audio in
different languages. 

Basics of how they work: you upload your audio
or video file into the program and it takes a few min-
utes to transcribe it into text which is downloadable into
several different file types (PDF, Word, Pages, etc.).
They're highly accurate but you do need to go through
and edit the transcription as there's a few misspelled
words, usually ones that are unusual like the name of a
business or product, etc. I've also noticed these pro-
grams have a hard time differentiating between speak-
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Sunday, July 14th
Celebrate Bastille

Day in an old, 
Norman-style inn!

Cash bar, hors
d'oeuvres, live

music, silent auc-
tion. Proceeds help
support Hotel de
Paris Museum.

409 6th St.,
Georgetown, CO

80444 

Offering Art and Vintage, Mid Century
Furniture and Decor
The original art, giclees and prints are
the work of our in-house, local artists.

Open Fridays 12 to 4
Saturdays 12 to 6 
Sundays 12 to 4

& First Fridays 4 to 8

445 S. Saulsbury St. Units E & F
Lakewood CO 80226

Follow/contact us on social media.

Please 
scan our
QR code
with your
cell phone
to find addi-
tional items.

Follow MeO on insta-
gram: @olivasmorris

and on Facebook: 
@morrisolivas.

Lakewood

Guided tours on Saturdays 10-4 and Sundays 12-4 through the

end of May. Go to our Website to make a reservation —

hoteldeparismuseum.org or call the Museum - 303-569-2311.

Cost $10. 
Discounts available.

Gift shop. 
Free parking.

“The most unique
and complete 
parcel of early 

Colorado history in
the state.”

Louis Dupuy’s Hotel
de Paris is a former

French inn, located at
409 6th Street in

Georgetown, 
Colorado  with an 

English style interior,
built by 

Chinese laborers.

Georgetown

Visit our shop Friday, April 5, 2024

We always have unique vintage mid mod furniture 

and a great variety of food trucks. Check us out.

(Food Trucks will arrive at 5:00 p.m.)

History

Gathering Your Family's Memories Through Oral History

Continued on page 12



By Robert Reed 

A few years ago one of the country's major auction
houses devoted an entire auction to cat collectibles in
nearly every form. 

Some would say the world of cat collectibles indeed
was a "purr-fect" one with the choice of everything from
Avon bottles to 19th century fine art. 

While the feline mammal is typically defined as
having a pleasant purr beneath its soft thick fur, collec-
tors might detect a roar. 

"Big cats, little cats, white cats, good cats and even
better cats," purred an official at the international Skin-
ner Inc. at what was billed as the first all-cat auction held
in the United States by a national firm. 

Among other things the 'cat's meow' auction in-
cluded enduring Staffordshire cat figures, considered
by many to be the ultimate in cat collectibles. 

Cat figures were first created in the Staffordshire re-
gion of England during the early 1700s. Early examples
were often of salt glaze or a marbled agateware. Most
were black and white but some had elements of blue or
brown. A majority of the early Staffordshire cats were
in the sitting position, and were rarely shown reclining. 

Around 1750 a leading Staffordshire potter Thomas
Whieldon crafted some notable cat figures in mottled
green and brown pottery form. Soon his works were
being copied by others of the region and for a time all
such figures were called Whieldon pottery. 

Cats of porcelain were also produced in England
during the 18th century as well. Records show one of
the earliest porcelain cats produced was a small three-
inch black and white figure. It held a mouse in one paw,
and was seated on a base decorated with sprays of flow-
ers. The cat figure was made in 1755 by the Chelsa
Porcelain Works. 

Meanwhile other porcelain cats were being crafted
in places like the Derby Pottery during the 1750s and
1760s in Derby, England. Eventually the firm became
Chelsea Derby and continued to produce distinguished
porcelain figures. Still other fine grade porcelain cats
were created in the Worcester area of England as well
as Lowestoft. In the 1770s an exceptional porcelain

tabby cat was
produced in Low-
estoft. Painted
with various col-
ors it stood mere
two inches tall on
a round green
base. 

During the
early 19th century
an occasional cat
figure was still
being introduced
in Staffordshire as
well as at the
Rockingham fac-
tory in Swinton,
England. Cats at
R o c k i n g h a m
often had a pur-

ple-brown manganese glaze, but were also delivered in
other colors as well including both gold and white. 

When the Derby porcelain factory closed in 1848,
some workers there continued to render small porce-
lain works according to Katharine McClinton author of
The Complete Book of Small Antiques. "They made
white cats with hollow centers and marked them with
crowns," noted McClinton. The author concludes how-
ever that in terms of porcelain making, "cats gradually
lost their popularity at Staffordshire potteries, and there
were none made as companions for dogs in the late 19th
century." 

In the United States however the cat emerged in the
19th century as a favored symbol for advertising and
promoting products. 

During the 1880s cats were used on a vast number
of products that ranged from cigars to canned foods ac-
cording to the book The Label Made Me Buy It by Ralph
and Terry Kovel. The white Persian cat was a particular
favorite in the 1890s, but black cats were not far behind. 

Likewise cats had starring roles on trade cards of
the late 19th century that also served to advertise and
promote similar products. They could be fully costumed
and wearing glasses fur the Spencer Optical Manufac-
turing Company, or simply adorable ‘au natural' emerg-
ing from a package of Dr. Thomas' Eclectric Oil. Cats
were especially popular on trade cards for companies
like Woodson Spice and various thread manufacturers. 

In France and England lovable cats made the leap
from ornamental figurines to dinnerware in the late 19th
century in more utilitarian plates and serving dishes.
As today such items were often spared from regular
usage and instead used for decorative purposes in a
fashionable household. 

The Skinner auction included one of the most val-
ued cat paintings of the 19th century. The painting, My
Wife's Lovers, by Carl Kahler was commissioned in
1891 by wealthy philanthropist and art collector Kate
Birdsall Johnson of San Francisco, California.

History records that Johnson owned 50 prized An-
gora and Persian cats that she kept on her Buena Vista
estate. The artist worked there for four years, first
sketching the cats individually and then in groups. Re-
portedly the painting was titled My Wife's Lovers be-
cause the cats were given the name by the woman's hus-
band. At any rate the artist was ultimately paid $5,000
for the six by eight foot work of art. A few years later
the painting was displayed at the 1893 World's Colum-
bian Exposition in Chicago, Illinois. 

When the original owner died in1894 the paint-
ing was sold at public auction. It was purchased for
$500. When the 1906 San Francisco earthquake de-
stroyed an entire art saloon the painting barely sur-
vived. The painting emerged from obscurity in the
1940s when it toured the country to the delight of cat
lovers. Now famous, more than 9,000 copies of the
original painting were distributed in connection with
the tour. In 1949, Cat Magazine declared it to be "the
world's greatest painting of cats." 

The painting was re-discovered in the late 1980s
dirty and all but forgotten in a storage room by cat fanci-
er and collector Kaja Veilleux. Finally, it was offered at
the all-cat collectibles auction with a pre-sale estimate

at more than a half million dollars. 
"Throughout our nation's history dogs and cats

have had a prominent place in both fine art and folk
art," noted an official of the Heritage Plantation of Sand-
wich some years ago. "They are found in countless
paintings, prints, drawings and sculptures, as well as
the designs and decorations of a variety of objects from
samplers, coverlets and quilts to toys and pottery. 

"They capture the attributes and antics, playfulness;
and the aura of mystery and independence of cats." 

The French paid tribute to cats early in the 20th cen-
tury with remarkable lithographic posters of various
colors. Dutch artist Henriette Ronner-Knip use the
image of a cat to decorate furniture including a low cor-
ner cabinet. Artist George Martel crafted glazed earth-
enware figures of beribboned cats with glass eyes dur-
ing the early 1900s. 

In the 1920s there were wrought-iron candelabras
from Germany featuring stylized cats, crystal cat bot-
tles from the Cambridge Glass Company in the United
States, and a Nice Kitty Good Night decanter set paint-
ed in various colors from the New Martinsville Glass
Company. 

Tiffin Glass Company added to cat collectible trea-
sures in the 1930s with an 11-inch milk glass Sassy Susie
Cat. During that same decade the Chesapeake and Ohio
Railroad developed the image of famed tabby cat Ches-
sic to advertise and promote all manner of rail trans-
portation and related items. 

Back in the middle 1960s author and antiques ex-
pert Katharine McClinton cautioned, "cat collecting can
be a very expensive hobby. Because the early ones were
made as toys or whimsies, they were not considered
valuable enough to treasure or keep. Thus there are
comparatively few (old cat collectible pieces) available
and prices have sky rocketed." 
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Northglenn

Old Wagon Antique Mall
Come Shop With Us —Up to 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Check for Available Space
303-280-8114

https://oldwagon.wixsite.com/antique

Toys, Clocks, Glass, Furniture, Collectibles, Books
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Collectibles

Cat Collectibles - A Purr-fect World 

Hand-painted low corner cabinet Henriette ronner-Knip,
early 20th century. (Skinner inc.)

By Robert Reed 

In recent years one of the country's major auction
houses devoted an entire auction to cat collectibles in near-
ly every form. 

Some would say the world of cat collectibles indeed
was a "purr-fect" one with the choice of everything from
Avon bottles to 19th century fine art. 

While the feline mammal is typically defined as hav-
ing a pleasant purr beneath its soft thick fur, collectors
might detect a roar. 

"Big cats, little cats, white cats, good cats and even
better cats," purred an official at the international Skinncr
Inc. at what was billed as the first all-cat auction held in
the United States by a national firm. 

Among other things the 'cat's meow' auction included

enduring Staffordshire cat figures, considered by many to
be the ultimate in cat collectibles. 

Cat figures were first created in the Staffordshire
region of England during the early 1700s. Early examples
were often of salt glaze or a marbled agateware. Most were
black and white but some had elements of blue or brown.
A majority of the early Staffordshire cats were in the sit-
ting position, and were rarely shown reclining. 

Around 1750 a leading Staffordshire potter Thomas
Whieldon crafted some notable cat figures in mottled
green and brown pottery form. Soon his works were being
copied by others of the region and for a time all such fig-
ures were called Whieldon pottery. 

Cats of porcelain were also produced in England dur-
ing the 18th century as well. Records show one of the ear-
liest porcelain cats produced was a small three-inch black
and white figure. It held a mouse in one paw, and was seat-
ed on a base decorated with sprays of flowers. The cat fig-
ure was made in 1755 by the Chelsa Porcelain Works. 

Meanwhile other porcelain cats were being crafted in
places like the Derby Pottery during the 1750s and 1760s
in Derby, England. Eventually the firm became Chelsea
Derby and continued to produce distinguished porcelain
figures. Still other fine grade porcelain cats were created
in the Worcester area of England as well as Lowestoft. In
the 1770s an exceptional porcelain tabby cat was produced
in Lowestoft. Painted with various colors it stood mere
two inches tall on a round green base. 

During the early 19th century an occasional cat figure
was still being introduced in Staffordshire as well as at the
Rockingham factory in Swinton, England. Cats at Rock-
ingham often had a purple-brown manganese glaze, but
were also delivered in other colors as well including both
gold and white. 

When the Derby porcelain factory closed in 1848,
some workers there continued to render small porcelain
works according to Katharine McClinton author of The
Complete Book of Small Antiques. "They made white cats
with hollow centers and marked them with crowns," noted
McClinton. The author concludes however that in terms of
porcelain making, "cats gradually lost their popularity at
Staffordshire potteries, and there were none made as com-
panions for dogs in the late 19th century." 

In the United States however the cat emerged in the
19th century as a favored symbol for advertising and pro-
moting products. 

During the 1880s cats were used on a vast number of
products that ranged from cigars to canned foods accord-
ing to the book The Label Made Me Buy It by Ralph and
Terry Kovel. The white Persian cat was a particular
favorite in the 1890s, but black cats were not far behind. 

Likewise cats had starring roles on trade cards of the
late 19th century that also served to advertise and promote
similar products. They could be fully costumed and wear-
ing glasses fur the Spencer Optical Manufacturing Com-
pany, or simply adorable ‘au natural' emerging from a
package of Dr. Thomas' Eclectric Oil. Cats were especial-
ly popular on trade cards for companies like Woodson
Spice and various thread manufacturers. 

In France and England lovable cats made the leap
from ornamental figurines to dinnerware in the late 19th
century in more utilitarian plates and serving dishes. As
today such items were often spared from regular usage and
instead used for decorative purposes in a fashionable
household. 

The Skinner auction included one of the most valued
cat paintings of the 19th century. The painting, My Wife's
Lovers, by Carl Kahler was commissioned in 1891 by

wealthy philanthropist and
art collector Kate Birdsall
Johnson of San Francisco,
California.

History records that
Johnson owned 50 prized
Angora and Persian cats
that she kept on her Buena
Vista estate. The artist
worked there for four
years, first sketching the
cats individually and then
in groups. Reportedly the
painting was titled My
Wife's Lovers because the
cats were given the name
by the woman's husband.
At any rate the artist was
ultimately paid $5,000 for
the six by eight foot work
of art. A few years later the
painting was displayed at
the 1893 World's Colum-
bian Exposition in Chica-
go, Illinois. 

When the original
owner died in1894 the
painting was sold at public
auction. It was purchased
for $500. When the 1906
San Francisco earthquake
destroyed an entire art
saloon the painting barely
survived. The painting
emerged from obscurity in
the 1940s when it toured
the country to the delight
of cat lovers. Now famous,
more than 9,000 copies of
the original painting wen;
distributed in connection
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Castle Rock

Sedalia

Cat Collectibles - A Purr-fect World 

Continued on page 13

Eron Johnson Antiques
www.eronjohnsonantiques.com

LLii tt tt lleettoonn  AAnntt iiqquueess  &&  SSuucchh
2677 W. Alamo Ave., Littleton

303-797-0326

Check calendar for
antique discussion

topics & times

33rd Pine Forest Antiques Show
Monument, Colorado

April 18 & 19

The Barn
400 Third Street, Castle Rock, 

303-814-0066

Paulallen  Ant ique  Mall
4501 Wadsworth Blvd., Wheat Ridge

303-463-7796

By Barry Krause 

The continued popularity of American baseball
player autographs with collectors puts pressure on their
market prices and encourages forgers to fake them to
fool the unwary buyer. 

Famous New York Yankee stars such as Babe Ruth,
Lou Gehrig, Joe DiMaggio and Mickey Mantle have
long been fair game for the signature faker, and there-
fore should only be purchased from reliable sources
such as long-established professional autograph deal-
ers who guarantee their merchandise with a money-
back warranty if it should later prove bogus. 

In general, any forged signature is worthless, un-
less the object it is on has its own value, such as an au-
thentic game-worn uniform or an actual baseball used
in a World Series, and then it is only worth what a
blemished unsigned item would be. 

Babe Ruth rarely refused to sign his autograph
when asked for it, especially by children admirers. He

did it for free, as was the custom in those days. 
However, the prices of Ruth autographs are "de-

mand-driven" today, meaning that his genuine signa-
tures continue to bring good prices, even though they
aren't as rare as other players' autographs. 

For example, the "N.Y. Yankees Collectibles" price
guide book by Beckett Publications lists a signed photo
of Ruth alone at $2,500, his signed baseball at $5,500,
and that's for routine examples, not anything special
such as a ball that he hit to win an important game. 

Lou Gehrig died young and was a more private
person than Ruth, adding to Gehrig's mystique as an
autograph collectible. It has been estimated that as
many as ten times as many baseballs were signed by
Ruth as by Gehrig, but a genuine signed ball by Gehrig
alone is now worth about $8,000 for the usual speci-
men. 

Joe DiMaggio was choosy about what he would
sign. For example, he refused to sign photographs of
him with Marilyn Monroe after he broke up with her,
so assume that any such items are forgeries until
proven otherwise. 

Artists of Easter
Postcards 

By Roy Nuhn 

About a hundred years ago, Americans began exchanging Easter
greeting postcards with each other, especially with friends and rela-
tives. As the greeting style picture postcard gained more and more pop-
ularity in the early years of the last century, all of our holidays were
soon being celebrated with cards especially designed for such a pur-
pose. 

Among these special days was Easter. 
Practically every publisher, who did not limit itself to viewcards,

manufactured greeting cards for the Easter holiday. This provide quite
a bit of work for the era's artists, most of whom, then as now, were
freelancers. 

Nearly all the commercially successful artists of that distant day,
as well as a small army of unknowns, who were employed directly or
on a freelance basis by the many postcard publishers in this country,
drew Easter designs. Across the Atlantic, their counterparts in England
and in Europe enjoyed similar prosperity. 

The honor roll includes such luminaries as H. B. Griggs, Rose
O'Neill, M. E. Price, Ellen Clapsaddle and Frences Brundage. Over-
seas, there was Jenny Nystrom in Sweden, Mabel Lucie Attwell and
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Baseball Player Autographs Often Forged 
Little girl with a pair of chickens (artwork by Achille
Mauzan).

Continued on page 7
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35th Annual Glass & Pottery Show & Sale
Rocky Mountain Depression Glass Society

April 25 & 26
Douglas County Event Center, Castle Rock, CO

Manitou Springs Antique Show & Sale
Manitou Springs City Hall

May 16 & 17

Black Cat cigarettes advertising tin,
late 19th century. (Skinner inc.)
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New Raymer Estate Auction 
Saturday, May 4, 10 a.m.

120 Shirley Avenue
Bruhns Auction will be selling the Axford Estate, including a lifetime collection of antiques, clocks, 

furniture, artwork and garden furniture. At 1:00 the real estate sales including the house and property, will be

sold. Also, we will be selling the church and property across the street at 107 Shirley Avenue. 

These properties are some of the original homestead properties in Weld County.

For more photos visit: BruhnsAuction.com

303-564-9196



ers so you usually need to edit who is
speaking for interviews. Examples of
programs are Trint, Notta AI, Otter AI,
GoTranscript (you can find more if you
just do a Google search for best audio
transcription programs).

Back to our original article:
Choose a quiet place for your inter-

views and try to make your interview
subject comfortable. Make sure that he or
she knows that you are recording the con-
versation. If you are planning to interview
more than one peson, do so one-at-a-time.
You might be surprised at the different
versions of what Grandma and Grandpa
remember about their life together.

When you have finished your inter-
view, identify it by its general topic,
both the name of the person inter-
viewed and the name of the person who
did the interviewing, the date, the loca-
tion, and the length of the tape. Then
note the main topics cov-
ered in time segments by
listening to the tape,
using a stopwatch and
writing down the main
topic discussed in each 5
or 10 minute segment. 

If you think that your
family's history may be of
some interest outside your
immediate family, you
may want to give copies to
your local library. Li-
braries today can take
your document electroni-
cally which is the best way
to save paper and space
when sharing your family
research. Be sure to get
written permission from
everyone you interviewed
before you do this.

There are some

books that you might want to read
before starting your own oral history
project.

An Oral History Primer by Gary
Shumway and William Hartley
(Primer Publications, P.O. Box 11894,
Salt Lake City 84147) is a good guide-
book for anyone who is just getting
started in oral history.

Family Folklore: Interviewing Guide
and Questionnaire (Washington D.C.;
Smithsonian Institution) can be bought
from the Consumer Information Center.
Item 16P, Box 100, Pueblo, CO 81002) It
contains a helpful list of questions to get
your interview off to a good start.

The chapter "Historical Everyman"
in David Weitzman's Underfoot: An
Everyday Guide to Exploring the
American Past (New York: Charles
Scribners and Sons) offers simple tech-
niques for recording your family's
memories.
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Pine

Antiques, Gifts, Art Gallery, Tom Clark

Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Nebraska

General Line of Antiques

and Primitives

Catch us in or by appointment, call ahead.

16710 Hwy 30 308-874-3045
Chappell NE I-80 Exit 85

Blue Star
Museums
like Hotel

de Paris in
George-
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Colorado,

give special
discounts to

veterans.

American History 
April Anniversaries

April 7
76th Anniversary of the
World Health Organiza-
tion being established by
the United Nations (1948)

April 13
Thomas Jefferson’s Birth-
day (1743)

102 Anniversary of the
State of Massachusetts
opening all public offices
to women (1922)

April 15
Congress ratifies peace
with Great Britain (1783)

April 17
52nd Anniversary of the
first Boston Marathon in
which women are  offi-
cially allowed to compete
(1972)

April 18
Patriot’s Day

82nd Anniversary of the
Doolittle Raid on Japan
(1942)

April 19
American Revolution be-
gins (1775)

April 22
Earth Day

April 28
Arbor Day McAllister House Museum 

A Great Place to Visit
Major McAllister made

his home in this small house
until his death in 1921.  For
the next 30 plus years the
house was rented by the fami-
ly of Mrs. Fanny robbins who
used the house for a candy and
“wedding gift” shop.  Upon
her death in 1958, the family
sold the house.

in 1961 a historic preservation group, the National
Society of the Colonial Dames of America in Colorado,
with the help of the El pomar Foundation and Shepard’s
Citations, was able to buy and restore this Colorado
Springs (Fountain Colony) house. Why not visit this
lovely house and enjoy the historically true restorations?

Colorado Springs

Recording Your Family History
Continued from page 9
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promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. it’s never too early. Stories and features about
shows are provided free with your display ad.

Dates of Show:____________________________________ _________________________
City, State:_________________________________________________________________
Name of Show or Event:______________________________________________________
Hours:___________________________________________
Other info:_______________________________________
________________________________________________
__________________________________
phone:___________________________________

___Send information about advertising.

For more information, 
call 720-276-2777.

Shows, Auctions, 

Estate Sales and Event

Calendar listings are

FREE with your 

display ad. Club News

and Museum News 

also welcome.

Mail coupon and check to: Spree Enterprises, Inc., 
p.O. Box 1003, Bailey, CO 80421-1003

Deadline: The 20th of the month before the next issue.

Calendar Listings Subscriptions

Subscribe to the Collector

1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

Name:

Address:
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State: Zip:

return to: Spree Enterprises, inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.   Outside North America $70.00 per year. 
No refunds.

By Darryl and Roxana Matter

Advertising plays a very important role in
our society, influencing and informing con-
sumers about products and services available to
them. Companies constantly use many forms of
advertising media—newspaper, radio, televi-
sion, direct mail, billboard, and more—to bring
their messages to the public. It is not surprising,
therefore, that the jigsaw puzzle, that popular
form of home entertainment, has also featured
commercial products and advertising.

John Spilsbury, an English printer, is gener-
ally credited with having produced the first
modern type jigsaw puzzle in the 1760s. (Actu-
ally, the ancient Egyptians appear to have en-
joyed games similar to jigsaw puzzles, so noone
really knows how old the concept is!) Until the
early 20th century, though, most jigsaw puzzles
were relatively expensive because of the hand
labor involved in their construction. At that
time, the development of the die-press made it
possible for inexpensive jigsaw puzzles to be
produced. As explained in the January 18, 1933
issue of Business Week "Last spring the die-cut
'jig-saw type' puzzle appeared. These were
stamped out at high speed and could be sold for
a fraction of what the original wood products
cost."

The "jig-saw insanity," as it was called in the
March 11, 1933 issue of the Literary Digest, de-
veloped in the early 1930s when the Great De-

pression created an increasing demand for inex-
pensive home entertainment. Consequently,
manufacturers of jigsaw puzzles stepped up pro-
duction. The March 11, 1933 issue of the LIter-
ary Digest reported that about 2,500,000 puzzles
were being sold each week at that time and de-
mand for puzzles was increasing. Because of the
popularity of such puzzles in the 1930s, clubs
were formed to enable jigsaw puzzle enthusiasts
to trade  once-asembled puzzles among them-
selves. Furthermore, puzzle rental services were
developed to help satisfy the puzzle demand.

Advertising messages and commercial prod-
ucts had occasionally appeared on jigsaw puz-
zles before the 1930s. During the 1930s, there
was an upsurge of interest in such puzzles. As
described in the January 18, 1933 issue of Busi-
ness Week, with the advent of the inexpensive
die cut puzzles, "advertisers leaped at the idea
of handing out a device over which persons
would labor for days to complete a picture that
directly or indirectly carried a selling point for
branded goods."

Throughout the Great Depression and the
war years of the 1940s, jigsaw puzzles continued
to be extremely popular forms of home enter-
tainment. Many people even enjoyed making
their own. In fact, the February 1943 issue of the
Etude Music Magazine carried an article by
Gladys M. Stein in which she described how she
made jigsaw puzzles and sent them to her stu-
dents who were ill. "The idea proved successful

from the beginning," Stein noted.
Advertisers continued to take notice of the

public's continuing interest in jigsaw puzzles.
Throughout the 1930s and 1940s, many jigsaw puz-
zles featuring commercial products were given
away as premiums or distributed by salesmen as
an inducement to buy a particular product. Al-
though not as popular today, the use of jigsaw puz-
zles to advertise continues.

Collectors today find jigsaw puzzles of inter-
est, and puzzles that advertise or feature com-
mercial products have a special appeal to many.

Jigsaw Puzzles Go back to Ancient egypt

The "jig-saw insanity,"
as it was called in the
March 11, 1933 issue of
the Literary Digest, de-
veloped in the early
1930s when the Great
Depression created an
increasing demand for
inexpensive home enter-
tainment. 
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a
“great little town”

where you’re 
a stranger only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

124 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Florence— 
Antique Capital of Colorado

Rena Pryor

Bell Tower 

Cultural Center

Event info, call 719-784-2038

Blue Spruce Gallery

Art and Antiques
“The Best of Both Worlds”

Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

History of Florence 

Incorporated in 1887, Florence is a statutory city of 3,800 people located in
Fremont County, Colorado. It is situated in Colorado's "banana belt" at the base
of the Rocky Mountains, alongside the banks of the Arkansas River. Florence's
unique location provides for mild winters, allows for numerous agricultural pur-
suits, and gives the town a unique River and Mountain parks, which are accessi-
ble to the public free of charge.

Named after the daughter of the City's founder Senator James McCandless, Flo-
rence is known as the first place oil was discovered west of the Mississippi River and
it has a rich history associated with numerous immigrants groups. Florence was home
to three railroads and a small depot (used today as a senior center), providing a com-
mercial hub for coal and oil mining activities located in the area.

The remnants of this 1800's commercial boom are preserved in their charm-
ing historic downtown now full of antique and retail stores, as well as an emerg-
ing culinary district. In addition to managing normal city services, Florence op-
erates a regional water authority with surrounding coal towns and provides
refuse collection services. Florence has a strong sense of community and numer-
ous groups like the Senior Community Center, Rotary, Elks, Chamber of Com-
merce, Eagles, etc. run events throughout the year. Two of their most popular
events are the huge Fourth of July Festival, complete with a wet-and-dry parade,
and their Pioneer Day celebration in mid-September.

Florence has a fascinating and colorful history that molded the town. People
came to Eastern Fremont County for its wide-open spaces for ranching and rich and
fertile soil for farming, but the future town of Florence had so much more to offer.

In 1830, a French trader known as "Maurice" established the first trading post
on Adobe Creek, seven miles south of the present town in the Florence Moun-
tain Park area.

In 1838, a great battle was fought between the Sioux and Arapaho Indians and
the settlers who hid in Maurice's fort. A courier was sent for assistance from the local
Utes and a victory was won by the settlers.

The first American settlement on Adobe Creek was established sometime be-
tween 1840 and 1846. Those who led the company were Governor Charles Bent,
L.P. Lupton, Colonel Ceran St. Vrain, Charles Beaubien, L.V. Maxwell, and John
C. Fremont, who is also known as "The Pathfinder." There is a large park and a
statue commemorating Mr. Fremont just west of the town on Highway 115 at
Pathfinder Park.

The first settlement of what is now Florence proper consisted of a few build-
ings in 1870. When James McCandless developed his holding and struck oil, he
plotted his 160-acre farm into a townsite. He asked others, such as Edwin Lobach,
to join him and donate some land to make a real town. The engineer who was
hired to survey the plat became well acquainted with the three-year-old daugh-
ter of McCandless. He suggested her name, Florence, be the name of the town.

The Florence Oil Fields are the second oldest in the United States and home to
the first oil well west of the Mississippi River. Discovered in 1862, this oil well is
still pumping today. Florence is located on a bluff-protected bend of the Arkansas
River as it breaks out of the Rocky Mountains of Central Colorado on its way to the
Mississippi River. The river's unique position and history have produced many rare

natural, physical, and cultural resources enjoyed by Florence.
The oil, coal, fossils, and topography left behind by the Paleozoic seas have

provided the natural resources for many cultures, from early Native American
tribes, seeking wintering grounds and oil for medicinal and waterproofing,
through the Spanish (1562), French (1682), Mexican (1821), and Texans (1836) set-
tlers. In 1861, Colorado became a territory and later achieved statehood in 1876.

The site that later became Florence, on the southern bank of the Arkansas
River, occupied natural access routes North and South along the Front Range
and East to West from the Mississippi. These routes were used by many like Ze-
bulon Pike (1806), LeDuc (1851), gold seekers (1859), and later William Jackson
Palmer with the railroads (1872).

1894 saw the opening of the Florence and Cripple Creek Railroad which
opened the flow of Cripple Creek gold into Florence's nine processing mills. With
the many refining and reduction mills, the town flourished until the turn of the
century. At that point, ore from the gold mines decreased and fires took their toll
on many of the local mills.

WWI created a demand for oil and the Continental Oil Company closed sec-
tions of Florence to accommodate pipelines and equipment. Florence prospered
until an explosion in 1925 leveled East Main Street. Florence further declined
during the Great Depression of 1929 and its farming suffered in the Dust Bowl
of 1931.

Since then, Florence has become a destination for travelers and antique col-
lectors, an ideal location for small business owners, the Antique Capital of Col-
orado, and most importantly, the place 3,800 people call home. Citizens of Flo-
rence take pride in the rich history of the town and work hard to preserve the
original splendor.

The various antique dealers in original Victorian buildings on Main Street
seem to bring back to life the Florence of the 1880s when the town was in its
prime. Art galleries are filling in the spaces as artists find room for studios and
workshops. The people of Florence can walk to restaurants, shops, and parks
while taking in scenes from a town preserved in time!

now a “great little town” known for its many antique stores and fine eater-
ies, Florence is a great place to visit and shop for all your collectible needs.

Florence a “great little town”
where you’re a stranger only once!



No one guessed our March What Is It. This is a 16” Hand Tuneable
Bodhran. The Deep Pro Frame is in Mahogany. It is a handheld, shal-
low Irish drum with a single goatskin head, played with a stick. 1965-
70 Irish Gaelic bodhran, from Middle Irish bodran, from bodar “deaf-
ening, deaf.” The Bodhrán is known as the core and heartbeat of tra-
ditional Irish music. It's a large drum which is covered in stretched
animal skin; it provides a pulsating beat and produces a lovely sound.
Some people think that years ago the drum had a multipurpose func-
tion and was also used as a husk sifter and grain tray.

Today it is one of the most popular of all traditional Irish musical
instruments and can boast fans from all over the world. Popular play-

ers of the bodhrán include Rónán Ó Snodaigh, Johnny ‘Ringo’ Mc-
Donagh, Christy Moore, Caroline Corr, Gino Lupari and many, many
more.

Other musical instruments used in Irish music include the fiddle
(violin), the flute and whistle, Uilleann pipes, harp, accordion and con-
certina, banjo, mandolin and guitar.
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Contest

Send your answers to the What Is It contest, postmarked by April
20, to the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421.
At least three winners will be drawn. Winners will receive a year’s
subscription to the Mountain States Collector.

March’s What Is It? April’s What Is It?

Lafayette

www.mountainstatescollector.com Mountain States Collector—MARCH 2008 15

Contest / Books

This month’s What Is It was sent to us
by Julie Wentz from Aurora, Colorado. Can
you guess what it is?

Send your answers to the What Is It
contest, postmarked by March 20, to the
Mountain States Collector, P.O. Box 1003,
Bailey, CO 80421.

Three winners will be drawn from
correct entries received. Winners will
receive a year’s subscription to the Moun-
tain States Collector.

February’s What Is It?

March’s
What Is It?

Greeley

We had no correct guesses for January’s What Is It Contest. 
These are ancient Roman keys. They were generally crafted from bronze or

brass and were often designed to be worn as finger rings as these were.
Locks and keys are often caked with dust and dirt when you find them. Do not

do more than a rudimentary cleaning since they are worth more if they retain their
antique patina. A mild household detergent strips surface grime off brass or bronze.
Iron can be washed with kerosene and left outdoors to dry. A good cleaning could
reduce value greatly so be careful.

You can win a year’s subscription to The Mountain States Collector. Venture a
guess for March’s What Is It. Good luck!

By Robert Reed

The small world of those legendary Hot
Wheels miniatures deserves recognition after
all these years. And it gets it in Hot Wheels:
40 Years by Angelo Van Bogart.

This year marks of the 40th anniversary
of those wonderful little Mattel vehicles that
began rolling forward in 1968.
From the beginning the detailed die-cast cars
were both ‘hot’ and ‘cool’ at the same time in
the minds of countless youngsters. The
author tells this absorbing story very well and
provides hundreds of high quality full-color
photographs to complete the textural evolu-
tion of the mighty Hot Wheels.

The author comments, "this book
explains the magic of Hot Wheel cars
through the eyes of someone who, like many
collectors,begged his parents for Hot Wheel

cars as a kid and grew into an adult collector."
Van Bogart is also author of 100 Years of
Cadillac, a columnist for Toy Cars and Mod-
els, and a very dedicated collector of Hot
Wheels.

"The creators of Hot Wheels, the mar-
keting agents behind the brand and the
designers were all part of the magic," he adds,
"and many of them explain (in the book) the
cars and the processes that made that magic."

For all of its comprehensive coverage,
Hot Wheels: 40 Years is not a price guide.
The same publisher, Krause Publications,
provides the third edition of Hot Wheels Vari-
ations by Michael Zarnock for that task. Van
Bogart’s book however is good reading.

Hot Wheels: 40 Years by Angelo Van
Bogart, hardcover, color illustrated, 256
pages, is $30 plus shipping from Krause
Books, 1-800-258-0929.

Hot Wheels Volume 
Documents 40 Years

More Good Reading—
Toys & Prices, 15th edition, edited by Karen O’Brien.
Another treasure chest of toys, with 32,000 items. Soft-
cover, 2,000 photos, 824 pages, $21.99 plus shipping
from Krause Publications, 1-800-258-0929.
The Best of Costume Jewelry, 4th edition, by Nancy
Schiffer. Absolutely gleaming with hundreds of daz-
zling pieces. Softcover, updated prices, color pho-
tographs, index, 176 pages, $29.95 plus shipping from
Schiffer Publishing, 4880 Lower Valley Rd., Atglen,
PA 19310
Warman’s Carnival Glass, 2nd edition, by Ellen
Schroy. A sparkling volume with values and more than
1,000 color photos. Softcover, 256 pages, $24.99 plus
shipping from Krause Publications, 1-800-258-0929.
Madame Alexander, 2008 Collector’s Dolls Price
Guide, number 33, by Linda Crowsey. Thousands of
values from Active Miss to Special Event Exclusives.
Softcover, color illustrations, 112 pages, $14.95 plus
shipping from Collector Books, 1-800-626-5420.
Antique Trader Tools Price Guide, 2nd edition, by
Clarence Blanchard. Full tool box of a volume, with
2,000 listings from Adzes to Wrenches. Softcover, 700
color photos, index, 302 pages, $22.99 plus shipping
from Krause Publications, 1-800-258-0929.
Complete Price Guide to Watches, number 28, by
Richard Gilbert, Tom Engle, and Cooksey Shugart. The

latest edition with thousands of price changes. Softcov-
er, 1,200 pages, 7,800 illustrations, $29.95 plus ship-
ping from Collector Books, 1-800-626-5420.
Comic book Checklist & Price Guide, 14th edition,
by Maggie Thompson, Brent Frankenhoff, and Peter
Bickford. Individual listings for 125,000 comics from
1961 to present. Softcover, 808 pages, 2,000 photos,
$19.99 plus shipping from Krause Publications, 1-800-
258-0929.
Redware, America’s Folk Art Pottery, 4th edition, by
Kevin McConnell. Nifty little volume with color pho-
tos and updated prices. Softcover, 96 pages, $12.95
plus shipping from Schiffer Publishing, 4880 Lower
Valley Rd., Atglen, PA 19310.
Standard Catalog of Winchester Firearms by
Joseph Cornell. An excellent edition with 350 color
photos and collector pricing for 700 models. Hardcov-
er, index, 288 pages, $29.99 plus shipping from Gun
Digest Books, 1-800-258-0929.
Flayderman’s Guide to Antique American
Firearms, 9th edition, by Norm Flayderman. Sweep-
ing coverage from early 1700s to early 1900s, includes
4,000 individual prices. Softcover, 1,800 photos,
index, 800 pages, $39.99 plus shipping from Gun
Digest Books, 1-800-258-0929.

(Book reviews by Robert Reed, Antique and
Collectible News Service, PO Box 204, Knight-
stown, IN 46148.)

Subscribe to the Collector
1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

Name:
Address:
City:
State: Zip:

Return to: Spree Enterprises, Inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.
Outside North America $70.00 per year. 

No refunds.
Make check payable to Spree Publishing.

By Neil Dabb

"And Solomon begat Roboam; and
Roboam begat Abia; and Abia begat...." (Matt.
1:7)

Across the nation there is a great interest
in our ancestors or our roots. This gets into
the writing of personal histories, the tracing
of parents, grandparents, and so on, back as
far as recorded history will allow, and the sto-
ries associated with these people.

It occurred to me that with all this empha-
sis on one's origin, why not involve our teddy
bears in their own genealogy? Has anyone
considered tracing the roots of his teddy? Not
that I've heard. Why not? Because teddys
aren't born, they're made, right? Perhaps, but
I wonder.

As a general rule most teddy bears outlive
the interest, if not the lives, of their owners.
In light of this it is entirely possible for one
teddy bear to have many different owners.

Just imagine, being able to trace the different
owners of your teddy bear, from the factory
clear down to when you received him. 

Of course, teddy bear genealogy will be
far from easy. Unlike humans, a teddy bear
doesn't retain the same name all his life. In
fact, until President Theodore Roosevelt came
along, they weren't even called teddy bears.
There is seldom a birth certificate, or bill of
sale when a bear is passed on to his new
owner, and since the major part of the infor-
mation about the teddy bear is kept in the
fragile memories of humans, time becomes
most important.

Another aspect of this new type or geneal-
ogy is that once it has been done for your
teddy bear, when the day comes for him to be
passed on to someone else, they will have a
complete history of the bear, as well as a
glimpse into the lives and times of the differ-
ent owners. Think of teddy bear genealogy as
a painless way of collecting some of your own

g e n e a l o g y.
And don't
forget about
all of the
heartwarm-
ing stories
about teddy
bears that the
teddy bear
genealogist will be able to listen to and record.

There are archives the world over where
records about people are stored. Why not start
a teddy bear archives? Because of all that
these furry friends do for humans, it is only
proper and natural for humans to provide a
place where the records of these fearless bears
could be kept and preserved for future gener-
ations, of humans and their teddy bears. The
time has come for all teddy bear owners to
start recording the history and genealogy of
their teddys; your teddy bear and his future
owners will love you for it.

The Genealogy of Teddy Bears
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 

9 am - 9 pm

Happy Springtime!


