
By Robert Reed

Displays of patriotism abounded in the
United States long before the most timely arrival
of holiday postcards on the American scene
early in the 20th century. Yet the robust stars and
stripes and all those related images just never
looked better than they did in print on illustrat-
ed postcards.

Within ten years of the 'new' century citizens
were busy buying and mailing patriotic post-
cards of all types. Sometimes the images were
of children decked out in clothing of red, white,
and blue. Others featured lovely women in fash-
ionable dresses, and soldiers in crisp military
uniforms. Almost everyone of the patriotic post-
cards included a brightly-colored American flag
to help set the stirring scene.

Looking back in 1973, a leading publication
on antiques and collectibles noted that as then
this special group of postcards were known as
"patriotics" among collectors. They were to be
distinguished in part by their attention to such
holidays as Decoration/Memorial Day, Flag
Day, and Independence Day. Such cards of the
immediate past, said the Antiques Journal, "de-
picted American customs and ways of life. Chil-
dren were shown dressed in Buster Brown cos-
tumes or sailor attire....winsome girls wore long
tresses" and mothers wore flowing dresses with
picturesque hats and "bowed slippers" in Gib-
son girl style. Moreover there was Miss Liberty,
an attraction on many of the patriotic postcards,
nearly always clad in white but often with a fur-
ther touch of red and blue.

If the striking images were not heartfelt
enough, there was usually a message as well
such as "when can their glory fade," or "my
country tis of thee."

As with other holiday postcards, a number
of artists contributed their skills to the cause of
patriotism. One of the most significant was
Ellen Clapsaddle with sketches of children and
adults all proclaiming the glory of American-

ism. In time her postcard illustrations saluted
everything from the veterans of the Grand
Army of the Republic to the Fourth of July it-
self. Most adored were those of children hold-
ing or waving U.S. Flags. Another strong con-
tributor was C. Chapman whose Memorial Day
illustrations were especially impressive.

Among the leading publishers of patriotic
postcards one of the most significant was the
legendary Raphael Tuck Company (later Tuck
and Sons) which literally had a worldwide au-
dience.

Tuck tended to single out American heroes
of the past including General U.S. Grant. Typi-
cal Tuck published cards of patriotism also
ranged from happy children to white-bearded
veterans of the Civil War. Tuck, and a few other
publishers, liked the patriotic holidays well
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Patriotic Holidays Made 
Wonderful Postcards

10 JULY 2007—Mountain States Collector www.mountainstatescollector.com

By Robert Reed

Displays of patriotism abounded in the United States
long before the most timely arrival of holiday postcards
on the American scene early in the 20th century. Yet the
robust stars and stripes and all those related images just
never looked better than they did in print on illustrated
postcards. 

Within ten years of the 'new' century citizens were
busy buying and mailing patriotic postcards of all types.
Sometimes the images were of children decked out in
clothing of red, white, and blue. Others featured lovely
women in fashionable dresses, and soldiers in crisp mili-
tary uniform. Almost everyone of the patriotic postcards
included a brightly colored American flag to help set the
stirring scene. 

Looking back in 1973, and leading publication on
antiques and collectibles noted that as then this special
group of postcards were known as "patriotics" among
collectors. They were to be distinguished in part by their
attention to such holidays as Decoration/Memorial Day,
Flag Day, and Independence Day. Such cards of the
immediate past, said the Antiques Journal, "depicted
American customs and ways of life. Children were
shown dressed in Buster Brown costumes or sailor
attire....winsome girls wore long tresses" and mothers
wore flowing dresses with picturesque hats and "bowed
slippers" in Gibson girl style. Moreover there was Miss
Liberty, an attraction on many of the patriotic postcards,
nearly always clad in white but often with a further touch
of red and blue. 

If the striking images were not heartfelt enough,
there was usually a message as well such as "when can
their glory fade," or "my country tis of thee." 

As with other holiday postcards, a number of artists
contributed their skills to the cause of patriotism. One of
the most significant was Ellen Clapsaddle with sketches
of children and adults all proclaiming the glory of Amer-
icanism. In time her postcard illustrations saluted every-
thing from the veterans of the Grand Army of the Repub-
lic to the Fourth of July itself. Most adored were those of
children holding or waving U.S. Flags. Another strong
contributor was C.Chapman whose Memorial Day illus-
trations were especially impressive. 

Among the leading publishers of patriotic postcards
one of the most significant was the legendary Raphael
Tuck Company (later Tuck and Sons) which literally had
a worldwide audience.
Tuck tended to single out
American heroes of the
past including General
U.S. Grant. Typical Tuck
published cards of patrio-
tism also ranged from
happy children to white-
bearded veterans of the
Civil War. Tuck, and a
few other publishers,
liked the patriotic holi-
days well enough to issue
a number of series of
postcards featuring his-
toric or contemporary
aspects of the events as
they were viewed in the
early 1900s. 

The Raphael Tuck
Company for all of its
worldly appeal (offices in
New York, Berlin, and
London) could not seem
to solve the dilemma
whether to regard May 30
as Decoration Day or
Memorial Day. Actually
Tuck and many other
postcard publishers of the
early 20th century used
both designations at virtu-
ally the same time. Some
issues were simply
marked Decoration Day
while others heralded
Memorial Day instead. 

Most accounts indi-
cate Decoration Day came
first, linking it to a time

during and immediately after the Civil War when south-
ern women reportedly decorated the graves of both Con-
federate and Union soldiers. A few other accounts dis-
agree on the origins of the event, but at any rate it was
made official in 1868 when U.S. Army commander gen-
eral John A. Logan decreed such a day: 

"The day, for the purpose of strewing with flowers or
otherwise decorating the graves of comrades who died in
defense of their country, and whose bodies now lie in
almost every city, village, or hamlet church yard in the
land…it is the purpose of the commander-in-chief to
inaugurate this observance with the hope that it will be
kept from year to year while a survivor of the war
remains to honor the memory of the departed." 

By the early 1900s the legal holiday was mostly des-
ignated as Memorial Day and it was observed by law in
most northern states. A Confederate Memorial Day was
also legally observed in a number of states, while a few
instead observed the birthday of Confederate president

Jefferson Davis. 
Despite the legal references, the confusion over the

holiday's official name continued. In 1917 author J.
Walker McSpadden offered that the popular name of
Decoration Day was "the better designation for the for
this holiday. A Memorial Day could be kept without
flowers; a decoration day cannot, and this is the day we
offer flowers our soldier dead." McSpadden may have
had a good point, but latter generations put aside the
Decoration Day title almost entirely for the slightly
newer indication of Memorial Day which likely indicates
the American public's tendency to celebrate the event
more with parades and speeches rather than visiting
graveyards. 

Flag Day had quite a different origin. As previously
mentioned the American flag was a favorite subject of
the United States postcard market from the beginning
and that feeling, and its connected patriotism, just esca-
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The Barn
Antiques and Specialty Shops

400 Third Street Castle Rock CO 80104 (303) 814-0066
Open 7 days 10-6        www.thebarnshops.com

Antiques
Art
Children’s Items
Collectibles

Furniture 
(old & new)

Gifts
Herbs & Flowers
Home Decor

Castle Rock

Continued on page 12

Postcard from 1940 salutes American Flag. Tichnor
Brothers.

Patriotic glamor Postcard from Philco Publishing, World
War I era.

Continued on page 7

50TH AnnIvERSARY — ESTAblISHEd In 1972   

July 4
Independence Day

25th Anniversary of NASA’s Pathfind-

er space probe landing on the surface

of Mars (1997)

July 8
Liberty Bell tolls to announce Declara-

tion of Independence (1776)

July 16
77th Anniversary of the first atomic

test at Trinity, New Mexico (1945)

July 20
Apollo 11 astronaut Neil Armstrong

takes historic first steps on the moon

(1969)

July 26
Congress establishes U.S. Post Office

(1775)

American History
July Anniversaries

Happy Fourth
of July!

HURRAY
for the
STARS
and
STRIPES!
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Old Crows Antique Mall
10081 West Bowles Avenue

Littleton, Colorado 303-973-8648

The Antique Brothers,
Timmy and Joseph Crawford, Welcome You

New Dealers Welcome! Limited Space Available!

World’s Largest Root Beer Bar serving ice cream floats, coffee — 

New Root Beers Weekly - We are continually expanding our variety!

Hot Dog Special, 12 - 3 p.m. (dog, chips & root beer)

Open  on  the  4 th .  S torewide  Sa le s  a l l  weekend !
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V e t e r a n  D i s c o u n t s  E v e r y  D a y

Colorado’s Best
Antique 

Destination
Hours:

Mon.-Thurs. 9am-6pm

Fri.-Sat. 9am-7pm Sun.12pm-6pm

Hot Dog Special 12-3 p.m.

(dog, chips and root beer $5)

Your Dollars Go Further
at Old Crows

Only 4.93% Sales Tax
Resales Welcome

www.OldCrowsAntiques.com

Old Crows Antiques — proud sponsors of Colorado’s Best, Channels 2 & 31!

Saturday, July 9
3 p.m. - 6 p.m.

LITTLETON 
CAR SHOW

Bowles & Kipling

Saturday, July 2, 12 - 3 p.m.
(First Saturday Every Month)

Get estimates on your favorite 
treasures. Talk to experts about your 
antiques, art, vintage and collectibles. 

Limit 1 item per person

Old Crows’ Antiques Road Show

Live edge wood 
available @ booth S79
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Arvada

Homestead Antiques
6530 Wadsworth Blvd.,  Suite130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E.  Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of ant iques,  vintage furnishings,

glassware, jewelry, collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more. . .

Best  
of  Arvada

Best  Antique  Mall  
in  Arvada
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3000

377 South Lipan St., Unit B • Denver • Colorado • 80223

300.777.8700 • eronjohnsonantiques.com

Denver

JULY 1 through JULY 11: July FOuRTH SAlE, starts Friday, July 1 at the Col-
orado Antique Gallery, 5501 S. Broadway, Littleton, Colorado. Go to col-
oradoantique gallery.com or call 303-794-8100 for more information.

JULY 2: OlD CROWS’ANTIQuES ROAD SHOW, 12-3 p.m. (First Sat-
urday of Every Month) 10081 West Bowles Avenue, Littleton. Get esti-
mates on your favorite treasures. Talk to experts about your antiques, art,
vintage and collectibles. Limit 1 item per person. Call 303-973-8648 for
more information.

JULY 8 & 9: DENVER POSTCARD & PAPER SHOW, Friday 11-6, Saturday
9:30 to 4. at the Holiday Inn Lakewood, 7390 W. Hampden Ave., Lakewood,
Colorado, $5 admission - good for both days. More info, www.denverpostcard
show.com or camobley@ ephemeranet. com.

JULY 9: lITTlETON CAR SHOW 3 p.m. to 6 p.m., weather permitting, at

Old Crows Antique Mall, 10081 West Bowles Avenue, Littleton. Featuring vin-
tage and collectible vehicles.  Last month there were over 70 vehicles. An event
that is fun for the whole family. Call 303-973-8648 for more info. 

FluX STuDIO AND GAllERy AND 
ERON JOHNSON ANTIQuES PRESENT: 

POTTERy POP-uP AND THROWDOWN EVENT

Flux Studio and Gallery and Eron Johnson Antiques will
present Pottery Pop-Up and Throwdown Event taking place at 377
South Lipan Street in Denver, CO 80223. The event welcomes a large
group of potters, who will share their craft and stories in a celebra-
tion weekend of artisans, food/drink vendors, demonstrations of
throwing pots, and live Raku firing shows. 

This is the first event of its kind and taking place in the idyl-
lic and large grounds of
Flux Studio and Eron
Johnson Antiques. Visi-
tors can admire hand-
crafted pottery from
local and nationally rec-
ognized potters, in a
beautiful setting. Both
days of the event will
feature live music. 

The event is FREE,
and taking place on
Friday, July 8th, and
Saturday, July 9th from
9 AM to 4 PM

Join for two days of
art, music, local eats
and drinks, and com-
munity.

Auction/Show Calendar July ‘22
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13788 Pacific Circle
Mead, Colorado 
720.899.5570

Located right off I-25 at Hwy 66

Open 7 Days a week
Sunday - Thursday 10:30 am to 5 pm

Friday & Saturday 10 am to 6 pm 

Sugar Mill Antiques and Vintage Depot
is Northern Colorado's premier shopping
destination featuring over 80 merchants.
A curated collective unlike anything
you've seen before filled with antiques,
vintage, mantiques, mid-century modern,
shabby chic, home decor, unique gifts
and more!

Save the Earth,
Buy More Vintage

www.sugarmillmead.com 
Follow us on Facebook & Intagram

@Sugarmillmead for our latest 
arrivals and upcoming events.

Outdoor living! So many great
items for your outdoor space

available at Sugar Mill.
Also, visit our gourmet coffee
bar in air-conditioned comfort.
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Summer Holidays

enough to issue a number of series of postcards
featuring historic or contemporary aspects of
the events as they were viewed in the early
1900s.

The Raphael Tuck Company for all of its
worldly appeal (offices in New York, Berlin, and
London) could not seem to solve the dilemma
whether to regard May 30 as Decoration Day or
Memorial Day. Actually Tuck and many other
postcard publishers of the early 20th century
used both designations at virtually the same
time. Some issues were simply marked Decora-
tion Day while others heralded Memorial Day
instead.

Most accounts indicate Decoration Day
came first, linking it to a time during and imme-
diately after the Civil War when southern
women reportedly decorated the graves of both
Confederate and Union soldiers. A few other ac-
counts disagree on the origins of the event, but
at any rate it was made official in 1868 when
U.S. Army commander general John A. Logan
decreed such a day:

"The day, for the purpose of strewing with
flowers or otherwise decorating the graves of
comrades who died in defense of their country,
and whose bodies now lie in almost every city,
village, or hamlet church yard in the land...it is
the purpose of the commander-in-chief to inau-
gurate this observance with the hope that it will
be kept from year-to-year while a survivor of
the war remains to honor the memory of the de-
parted."

By the early 1900s the legal holiday was
mostly designated as Memorial Day and it was
observed by law in most northern states. A Con-
federate Memorial Day was also legally ob-
served in a number of states, while a few instead
observed the birthday of Confederate president
Jefferson Davis.

Despite the legal references, the confusion
over the holiday's official name continued. In
1917 author J. Walker McSpadden offered that
the popular name of Decoration Day was "the
better designation for this holiday. A Memorial
Day could be kept without flowers; a decoration
day cannot, and this is the day we offer flowers

to our soldiers dead."
McSpadden may have
had a good point, but
later generations put
aside the Decoration
Day title almost entire-
ly for the slightly
newer indication of
Memorial Day which
likely indicates the
American public's ten-
dency to celebrate the
event more with pa-
rades and speeches
rather than visiting
graveyards.

Flag Day had quite
a different origin. As
previously mentioned
the American flag was
a favorite subject of the United States postcard
market from the beginning and that feeling, and
its connected patriotism, just escalated immedi-
ately prior to World War I.

The first official Flag Day was proclaimed in
1917 by President Woodrow Wilson who speci-
fied it would be observed on June 30 of each
year. Legend at the time said that seamstress
Betsy Ross had helped direct the design of the
American flag when General George Washing-
ton visited her at 239 Arch Street in Philadel-
phia. Washington and others, as the story goes,
felt a sixpoint star would be best on the flag
while Ross held a five-point star would be less
'English' and therefore more American. Early
postcards not only often featured the flag, but
sometimes also called attention to the "Birth-
place of Old Glory" at the Betsy Ross house in
Philadelphia.

By the time of the World War in the 1940s
there was great fervor of American patriotism
and correspondingly the renewed use of the flag
on numerous postcards. Today collections of
such cards tend to expand to include the entire
half century of their reign.

Accordingly Independence Day was a
big attraction for celebrations and for holi-
day postcards during the first quarter of the

20th century.
Typically Independence Day or Fourth of

July postcard themes dealt with firecrackers ex-
ploding or at least about to set off and explod-
ed. Sometimes they depicted colorful Uncle
Sam, and sometimes they just featured children
having fun on the Glorious Fourth. Certainly
the postcard publishers of that era did not view
children handling fireworks with the alarm that
would be present today. Not only were fire-
works quite legal a century ago, but they were
quite abundant and readily distributed to
youngsters.

Early in the 20th century postcards were
used to celebrate virtually all of America's major
holidays. Thousands of bright and colorful de-
signs were created by the finest printers of the
United States and Europe. Now, nearly a centu-
ry later, these vintage patriotic postcards and
other classic holiday postcards are considered
highly collectible.

More than 600 full-color examples are pre-
sented in the book Vintage Postcards for the
Holidays. The book details the postcards and
the holidays they represented including Valen-
tine's Day, Easter, Halloween, Thanksgiving,
Christmas (traditional and Santa issues), and
New Year's Day.

Patriotic Holidays Made 
Wonderful Postcards

Continued from page 1
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lated immediately prior to World War I. 
The first official Flag Day was proclaimed in 1917

by President Woodrow Wilson who specified it would
be observed on June 30 of each year. Legend at the
time said that seamstress Betsy Ross had helped direct
the design of the American flag when General George
Washington visited her at 239 Arch Street in Philadel-
phia. Washington and others, as the story goes, felt a
sixpoint star would be best on the flag while Ross held
a five-point star would be less 'English' and therefore
more American. Early postcards not only often fea-
tured the flag, but sometimes also called attention to
the "Birthplace of Old Glory" at the Betsy Ross house
in Philadelphia. 

By the time of World Warn in the 1940s there was
great fervor of American patriotism and correspondingly
the renewed use of the flag on numerous postcards.
Today collections of such cards tend to expand to include
the entire half century of their reign. 

Accordingly Independence Day was a big attraction
for celebrations and for holiday postcards during the first
quarter of the 20th century. 

Typically Independence Day or Fourth of July post-
card themes dealt with firecrackers exploding or at least
about to set off and exploded. Sometimes they depicted
colorful Uncle Sam, and sometimes they just featured
children having fun on the Glorious Fourth. Certainly the

postcard publishers of
that era did not view chil-
dren handling fireworks
with the alarm that would
be present today. Not only
were fireworks quite legal
a century ago, but they
were quite abundant and
readily distributed to
youngsters. 

Patriotic postcards of
old are just one aspect of
holiday postcards present-
ed in the newly released
Vintage Postcards for the
Holidays by Robert and
Claudette Reed. 

Early in the 20th cen-
tury postcards were used
to celebrate virtually all
of America's major holi-
days. Thousands of bright and colorful designs were cre-
ated by the finest printers of the United States and
Europe. Now, nearly a century later, these vintage patri-
otic postcards and other classic holiday postcards are
considered highly collectible. 

More than 600 full-color examples are presented the
book Vintage Postcards for the Holidays. The book

details the postcards and they holidays they represented
including Valentine's Day, Easter, Halloween, Thanks-
giving, Christmas (traditional and Santa issues), and
New Year's Day. 

Vintage Postcards for the Holidays by Robert and
Claudette Reed is published by Collector Books and is
available from leading book sellers. 

By Barry Krause 

This year is the "Year of the Pig (or Boar)" in the Chi-
nese lunar calendar, a perfect time to begin collecting pig-
themed objects if they appeal to you. 

People born in 2007 or in 12-year intervals forward
or backward are "pig people" who, according to legend,
are noble and chivalrous, with lifelong friends, but liable
to have stressful marriages. 

So, for example, if you were born in 1923, 1935,
1947, 1959, 1971, 1983 or
1995, you are a pig person,
the perfect collector for

pig images on collectibles. The next "Year of the Pig" will
be 2019, but let's not wait that long to explore what these
charming porkers have to offer us. 

Piggy banks are for sale in just about every antique
mall that has cheaper items in stock. A huge collection of
antique and more recent piggy banks could be assembled
without much trouble, at prices for every collector's budget. 

Patriotic Holidays Made Wonderful Postcards 
Holiday Collectibles

Lakewood

North Denver/Tennyson Street

Lady Liberty and flag on patriotic postcard from early 20th century.

Continued from page 10

Year of the Pig Collectibles 

Continued on page 17

Piggy banks are an entire collectible field themselves. This postcard from the early
1960s shows a hand-painted piggy bank that was offered for free by the Pioneer Savings
and Loan Association in Los Angeles with no obligation to do business there: "It's yours
for just coming in and claiming it!" says the address side imprint. 

Colorado Springs

3037 North Hancock

Colorado Springs, CO 80907

505trolley.com

719-233-8639

Wednesday - Saturday
10am - 5pm

and open by app’t

505 Trolley505 Trolley

505 Trolley Closing 
July 2nd at 5 p.m.

Once again, we would like to thank all of our loyal
customers...and many new faces...for all your sup-
port and encouragement through the years.

We have moved a portion of our things into
Cotton's Antique Emporium in Pueblo, Colorado.  A
great mall in a great town. They are open 7 days a
week and are located at 214 S. Union Ave in Pueblo.

In a month or so, we will have another presence
in Pueblo : J & J Coins & Vintage at 123 E. Abriendo
Ave. Our good friend, Jared has invited us in to a
wonderful space there. He is not open every day, so
check before you head that way!

Next time you are in Pueblo, please stop by and
check out both of our new homes. 

Mike and Brenda
(719) 233 - 8639

Lady Liberty and flag on patriotic postcard from early 20th century.
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Anniversaries

u.S. Post Office Here Before We Were Even a Country
To forge a nation, the founders needed an efficient

communications network
By Winifred Gallagher

“The postal service is one of the oldest federal agen-
cies,” says Daniel Piazza, a curator of philately at the
Smithsonian's National Postal Museum. “Maybe for that
reason, we tend to take it for granted. But we have always
relied on it, whether for news from home, prescription
medications or e-commerce.” levi Mandel

From 1753 to 1774, as he oversaw Britain’s colo-
nial mail service, Benjamin Franklin improved a prim-
itive courier system connecting the 13 fragmented
colonies into a more efficient organization that sped
deliveries between Philadelphia and New york City to
a mere 33 hours. Franklin’s travels along the post roads
would inspire his revolutionary vision for how a new
nation could thrive independent of Britain. But not
even he imagined the pivotal role that the post would
play in creating the Republic.

By the early 1770s, Franklin’s fellow patriots had
organized underground networks, the Committees of
Correspondence and then the Constitutional Post, that
enabled the founders to talk treason under the British
radar. In 1775, before the Declaration of Independence
was even signed, the Continental Congress turned the
Constitutional Post into the Post Office of the united
States, whose operations became the first—and for
many citizens, the most consequential—function of the
new government itself.

James Madison and others saw how the post could
support this fledgling democracy by informing the elec-
torate, and in 1792 devised a Robin Hood scheme where-
by high-priced postage for letters, then sent mostly by
businessmen and lawyers, subsidized the delivery of
cheap, uncensored newspapers. This policy helped spark
America’s lively, disputatious political culture and made
it a communications superpower with remarkable speed. 

When Alexis de Tocqueville toured the young coun-
try, in 1831, the united States boasted twice as many post
offices as Britain and five times as many as France. The
astonished political philosopher wrote of hurtling through
the Michigan frontier in a crude wagon simply called “the
mail” and pausing at “huts” where the driver would toss
down a bundle of newspapers and letters before hastening
along his route. “We pursued our way at full gallop, leav-
ing the inhabitants of the neighboring log houses to send
for their share of the treasure.”

Pony up
Back when the railroads only went as far west as Mis-

souri, the Pony Express, honored in this 1904 painting,
helped cover the missing ground for about a year and a
half. Mounted carriers famously sped mail the 1,800 miles
from St. Joseph, Missouri, to Sacramento, California, in
just ten days.

All Aboard
This is one of the earliest depictions of a train on a

postage stamp, says the Postal Museum's Daniel Piazza.
It was issued
in 1869, the
same year
the transcon-
tinental rail-
road was
completed,
opening a
new era in
communica-
tion as well
as expan-
sion.

Rural Free Delivery: 
A lifeline

An early instance (circa 1910) of a Rural Free Deliv-
ery carrier using an automobile to reach the addresses on
his far-flung route. “As the frontier moved westward, the
Post Office followed, connecting scattered settlements and
territories to the rest of the country and the world,” says
Piazza.

Dog Days of Winter
During winter in the late 19th and early 20th cen-

turies, couriers used dog sleds to deliver mail to Ameri-
cans in the Alaska Territory. Ed Biederman used this sled

to deliver mail across his 160-mile route between Circle
and Eagle, Alaska, until he retired in 1935 after a nasty
case of frostbite. “The Post Office connected Americans
as the nation grew in territory and population throughout
the 19th and early 20th centuries,” says lynn Heidel-
baugh, a curator in the history department of the National
Postal Museum.

Making Bank
This box, one of the models that tinsmith Charles

Boyer produced in Marengo, Illinois, in the early 20th cen-
tury, helped rural and frontier carriers fulfill their duty as
a kind of traveling post office. Boyer’s ads promised car-
riers that his boxes would “add dignity to your position”
and “make your work easier” by holding up to 500 stamps
and 35 money orders. This one belonged to John Goudy,
a rural letter carrier from Steuben County, Indiana. When

the government
launched the Postal
Savings System in
1911, all Americans
suddenly had access
to banking services.
“Customers as
young as ten years
old could hold ac-
counts and had op-
tions to accrue sav-

ings stamps, certificates of deposit and interest-bearing
bonds,” says Heidelbaugh. “The service enabled people,
many of whom were without access to banks, to keep their
money securely with a federal institution.”

‘Neither Snow Nor
Rain….’

The Postal Service’s unofficial motto, “Neither snow
nor rain nor heat
nor gloom of
night stays these
couriers from the
swift completion
of their appointed
rounds,” has been
associated with
the Service since
the New york

City Post Office on 8th Avenue opened in 1914. The
phrase comes from the Greek historian Herodotus, de-
scribing Persian couriers in the Greek and Persian wars
(500-449 BCE). “Despite the dedication to duty, notable
disruptions have occurred in the wake of major natural
disasters like hurricanes and wildfires,” says Heidelbaugh.
The National Postal Museum’s collections include mail-
box remnants from the 1906 earthquake in San Francisco,
California, and from the tornado that struck Greensburg,
Kansas, in 2007. “The u.S. Postal Service strives to re-
turn to operations as soon as possible by getting mail with
funds, medicine and supplies into the hands of customers
and helping communities recover,” Heidelbaugh says.

How the Post Office 
Created America

Winifred Gallagher presents the history of the post
office as America’s own story, told from a fresh perspec-
tive over more than two centuries. Gallagher argues that
now, more than ever before, the imperiled post office de-
serves this effort, because just as the founders anticipat-
ed, it created forward-looking, communication-oriented,
idea-driven America.

By the 1840s, though, the post faced a crisis. Aver-
age citizens, fed up with high prices—sending a letter
more than 150 miles cost around 20 cents, or roughly $6
today—were turning to cheaper private carriers, almost
putting the Post Office out of business. In response, Con-
gress converted the post into a public service that no
longer had to break even, and in 1845 slashed letter
postage to 5 to ten cents, depending on distance.

The post continued to subsidize the nation’s trans-
portation infrastructure. In the East, railroads replaced
mounted couriers and stagecoaches. To connect the coasts,
the department first financed steamships to carry the mail
through the Isthmus of Panama. Then it invested in stage-
coaches, which sped the mail from Missouri and Ten-
nessee, where the railroads stopped, to California, en-
abling vital communications during the gold rush. In 1869,
the great transcontinental railroad was completed. The
mail was a lifeline connecting Western settlers with loved
ones back home.

When the Civil War split America, Montgomery
Blair, President lincoln’s postmaster general, used the
savings from suspending service in the Confederacy to
upgrade the union’s mail system. He expanded the Rail-
way Mail Service, authorized the first money orders and
began deliveries to urban residences, while the post be-
came the first major institution to employ large numbers
of women and African Americans.

The innovations that followed included Rural Free
Delivery (1896) and Parcel Post (1913), which brought
rural residents into the mainstream. At a time when banks
largely ignored the needs of average citizens, the Postal
Savings System (1911) provided basic financial services.
As World War I engulfed Europe, the Post Office recog-
nized the value of air transport and almost alone support-
ed the aviation industry until the late 1920s.

The boom after World War II doubled the volume
of mail even as the cash-starved department racked up
big deficits and faced a fiscal crisis recalling that of
the 1840s. Alarmed, Congress in 1970 remade the de-
partment into the united States Postal Service, a gov-
ernment-business hybrid that has received no tax dol-
lars since 1982 but nonetheless remains subject to con-
gressional oversight. The 2006 Postal Accountability
and Enhancement Act then saddled the service with
tens of billions of dollars of debt by requiring that it
prefund its retirees’ health benefits.

While the post is once again the subject of controver-
sy, it’s still the federal service that Americans rate most
highly, according to a 2019 Gallup poll. Apparently un-
aware that much of the uSPS’s business is now parcel de-
livery, which boosted revenue by $1.3 billion from 2018
to 2019, Jerry Seinfeld recently joked that he couldn’t
fathom how a “system based on licking, walking and a
random number of pennies” is struggling. yet in 2020,
with Americans isolated by Covid-19, countless folks de-
pend on a system that supplies every address with critical
materials, including stimulus checks, ballots and, perhaps
soon, medical tests.

Winifred Gallagher is a journalist and the author of
many books, including How the Post Office Created
America: A History.

All pictures are from the National Postal Museum.



By Maureen Timm 

The first great invention developed by Edison in Menlo
Park was the tin foil phonograph. While working to improve
the efficiency of a telegraph transmitter, he noticed that the
tape of the machine gave off a noise resembling spoken
words when played at a high speed. This caused him to won-
der if he could record a telephone message. He began ex-
perimenting with the diaphragm of a telephone receiver by
attaching a needle to it. He reasoned that the needle could
prick paper tape to record a message. His experiments led
him to try a stylus on a tinfoil cylinder, which, to his great
surprise, played back the short message he recorded, “Mary
had a little lamb.” 

The word phonograph was the trade name for Edison's
device, which played cylinders rather than discs. The ma-
chine had two needles: one for recording and one for play-
back. When you spoke into the mouthpiece, the sound vi-
brations of your voice would be indented onto the cylinder
by the recording needle. This cylinder phonograph was the
first machine that could record and reproduce sound created
a sensation and brought Edison international fame. 

August 12, 1877 is the date popularly given for Edi-
son's completion of the model for the first phonograph. He
toured the country with the tin foil phonograph, and was in-
vited to the White House to demonstrate it to President
Rutherford B. Hayes in April 1878. 

In May 1889, the first "phonograph parlor" opened in
San Francisco. Customers would sit at a desk where they
could speak through a tube, and order a selection for one
nickel. Through a separate tube connected to a cylinder
phonograph in the room below, the selection would then be
played. By the mid-1890s, most American cities had at least
one phonograph parlor. 

By 1890, record
manufacturers had be-
gun using rudimentary
duplication process to
mass-produce their
product. While the live
performers recorded the
master phonograph, up
to ten tubes led to blank
cylinders in other
phonographs. until this
development, each
record had to be cus-
tom-made. Before long,
a more advanced panto-
graph-based process
made it possible to
simultaneously produce
150 copies of each
record. 

However, as demand
for certain records
grew, popular artists
still needed to re-

record and re-re-record their songs. Reportedly, the medi-
um's first major African-American star, George Washing-
ton Johnson, was obliged to perform his "The laughing
Song" more than fifty times in a day, at twenty cents per
rendition. (The average price of a single cylinder in the mid-
1890s was about fifty cents.) 

Businessman Jesse H. lippincott assumed control of
the phonograph companies by becoming sole licensee of the
American Graphophone Company and by purchasing the
Edison Phonograph Company from Edison. In an arrange-
ment which eventually included most other phonograph
makers as well, he formed the North American Phonograph
Company on July 14,1888. 

lippincott saw the potential use of the phonograph only
in the business field and leased the phonographs as office
dictating machines to various member companies which
each had its own sales territory. unfortunately, this business
did not prove to be very profitable, receiving significant op-
position from stenographers. 

EDISON'S PHONOGRAPH DOll 
Meanwhile, the Edison Factory produced talking dolls

in 1890 for the Edison Phonograph Toy Manufacturing Co.
The dolls contained tiny wax cylinders. Edison's relation-
ship with the company ended in March of 1891, and the dolls
are very rare today. 

Edison's Talking Doll was an historic step in phono-
graph history - the first phonograph marketed for home en-
tertainment, with a pre-recorded cylinder. 

The original price was $10 with a simple chemise and
$20-$25 with full dress. This was a huge sum for the time,
equal to about two week’s salary for the average person. The
phonograph inside the body of the doll was tiny, with a small
horn pointing up toward holes in the doll's chest. 

The Edison Phonograph Works also produced musical
cylinders for coin-slot phonographs which some of the sub-
sidiary companies had started to use. These proto-"jukebox-
es" were a development which pointed to the future of

phonographs as entertain-
ment machines. 

In the fall of 1890, lip-
pincott fell ill and lost con-
trol of the North American
Phonograph Co. to Edison,
who was its principal credi-
tor. Edison changed the pol-
icy of rentals to outright
sales of the machines, but
changed little else. 

Edison increased the
entertainment offerings on
his cylinders, which by
1892 were made of a wax
known among collectors
today as "brown wax." Al-
though called by this name,
the cylinders could range in
color from off-white to light
tan to dark brown. An an-
nouncement at the begin-
ning of the cylinder would
typically indicate the title,
artist, and company. 

In January 1896, he
starred the National Phono-
graph Company which
would manufacture phono-

graphs for home entertainment use. Within three years,
branches of the company were located in Europe. under the
aegis of the company, he announced the Spring Motor
Phonograph in 1896, followed by the Edison Home Phono-
graph, and he began the commercial issue of cylinders under
the new company's label. 

A year later, the Edison Standard Phonograph was man-
ufactured and then exhibited in the press in 1898. This was
the first phonograph to carry the Edison trademark design. 

Prices for the phonographs had significantly diminished
from its early days of $150 (in 1891) down to $20 for the
Standard model and $7.50 for a model known as the Gem,
introduced in 1899. 

Standard-sized cylinders, which tended to be 4.25" long
and 2.1875" in diameter, were 50 cents each and typically
played at 120 r.p.m. A variety of selections were featured
on the cylinders, including marches, sentimental ballads,
negro songs, hymns, comic monologues and descriptive spe-
cialties, which offered sound reenactments of events. 

The Edison Concert Phonograph, which had a louder
sound and a larger cylinder measuring 4.25" long and 5" in
diameter, was introduced in 1899, retailing for $125 and the
large cylinders for $4. The Concert Phonograph did not sell
well, and prices for it and its cylinders were dramatically re-
duced. Their production ceased in 1912. 

A process for mass-producing duplicate wax cylinders
was put into effect in 1901. The cylinders were molded,
rather than engraved by a stylus, and a harder wax was used.
The process was referred to as Gold Moulded, because of a
gold vapor given off by gold electrodes used in the process.
Sub-masters were created from the gold master, and the
cylinders were made from these molds. From a single mold
120 to 150 cylinders could be produced every day. The new
wax used was black in color, and the cylinders were initial-
ly called New High Speed Hard Wax Moulded Records until
the name was changed to Gold Moulded. By mid-1904, the
savings in mass duplication was reflected in the price for
cylinders which had been lowered to 35 cents each. Beveled
ends were made on the cylinders to accommodate titles. 

The Edison business phonograph finally became a dic-
tating system. Three machines were used: the executive dic-
tating machine, the secretarial machine for transcribing, and
a shaving machine used to recycle used cylinders. This sys-
tem can be seen in the Edison advertising film, "The Stenog-
rapher's Friend," filmed in 1910. An improved machine, the
Ediphone, was introduced in 1916 and steadily grew in sales
after World War I and into the 1920s. 

In 1913 Edison announced the manufacture of the Edi-
son Disc Phonograph. The Edison Company did not desert
its faithful cylinder customers, however, and continued to
make Blue Amberol cylinders until the demise of the com-
pany in 1929. 

From the mid-1890s until the early 1920s both phono-
graph cylinder and disc recording and machines to play them
on were widely mass-marketed and sold. The disc system
gradually became more popular due to its cheaper price and
better marketing by disc record companies. Edison ceased
cylinder manufacture in the fall of 1929, and the history of
disc and cylinder rivalry was concluded. 

OlDEST SuRVIVING RECORDINGS 
1) Frank lambert's lead cylinder recording of an exper-

imental talking clock is thought to be both the oldest sur-
viving sound recording and the oldest surviving playable
recording. 

2) A recording of a speech by lord Stanley at the 1888
Toronto Agricultura1 Fair. 

3) A recording of Handel's choral music from June 29,
1888 at The Crystal Palace in london (the oldest surviving
musical recording) These last two sound recordings survived
because they were re-recorded onto later formats. 
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By Maureen Timm 

The first great invention developed by Edison in
Menlo Park was the tin foil phonograph. While working
to improve the efficiency of a telegraph transmitter, he
noticed that the tape of the machine gave off a noise
resembling spoken words when played at a high speed.
This caused him to wonder if he could record a tele-
phone message. He began experimenting with the
diaphragm of a telephone receiver by attaching a needle
to it. He reasoned that the needle could prick paper tape
to record a message. His experiments led him to try a
stylus on a tinfoil cylinder, which, to his great surprise,
played back the short message he recorded, “Mary had a
little lamb.” 

The word phonograph was the trade name for Edi-
son's device, which played cylinders rather than discs.
The machine had two needles: one for recording and one
for playback. When you spoke into the mouthpiece, the
sound vibrations of your voice would be indented onto
the cylinder by the recording needle. This cylinder
phonograph was the first machine that could record and
reproduce sound created a sensation and brought Edison
international fame. 

August 12, 1877 is the date popularly given for Edi-
son's completion of the model for the first phonograph.
He toured the country with the tin foil phonograph, and
was invited to the White House to demonstrate it to Pres-
ident Rutherford B. Hayes in April 1878. 

In May 1889, the first "phonograph parlor" opened
in San Francisco. Customers would sit at a desk where
they could speak through a tube, and order a selection
for one nickel. Through a separate tube connected to a
cylinder phonograph in the room below, the selection
would then be played. By the mid-1890s, most American
cities had at least one phonograph parlor. 

By 1890, record manufacturers had begun using
rudimentary duplication process to mass-produce their
product. While the live performers recorded the master
phonograph, up to ten tubes led to blank cylinders in
other phonographs. Until this development, each record
had to be custom-made. Before long, a more advanced
pantograph-based process made it possible to simultane-
ously produce 150 copies of each record. 

However, as demand for certain records grew, pop-
ular artists still needed to re-record and re-re-record
their songs. Reportedly, the medium's first major
African-American star,
George Washington John-
son, was obliged to per-
form his "The Laughing
Coon" (or "Laughing
Song") more than fifty
times in a day, at twenty
cents per rendition. (The
average price of a single
cylinder in the mid-1890s
was about fifty cents.) 

Businessman Jesse
H. Lippincott assumed
control of the phonograph
companies by becoming
sole licensee of the Amer-
ican Graphophone Com-
pany and by purchasing
the Edison Phonograph
Company from Edison. In
an arrangement which
eventually included most
other phonograph makers
as well, he formed the
North American Phono-
graph Company on July
14,1888. 

Lippincott saw the
potential use of the
phonograph only in the
business field and leased
the phonographs as office
dictating machines to var-
ious member companies
which each had its own
sales territory. Unfortu-
nately, this business did
not prove to be very prof-
itable, receiving signifi-
cant opposition from

stenographers. 
EDISON'S PHONOGRAPH DOLL
Meanwhile, the Edison Factory produced talking

dolls in 1890 for the Edison Phonograph Toy Manufac-
turing Co. The dolls contained tiny wax cylinders. Edi-
son's relationship with the company ended in March of
1891, and the dolls are very rare today. 

Edison's Talking Doll was an historic step in phono-
graph history - the first phonograph marketed for home
entertainment, with a pre-recorded cylinder. 

The original price was $10 with a simple chemise
and $20-$25 with full dress. This was a huge sum for the
time, equal to about two week’s salary for the average
person. The phonograph inside the body of the doll was
tiny, with a small horn pointing up toward holes in the
doll's chest. 

The Edison Phonograph Works also produced musi-
cal cylinders for coin-slot phonographs which some of
the subsidiary companies had started to use. These
proto-"jukeboxes" were a development which pointed to
the future of phonographs as entertainment machines. 

In the fall of 1890, Lippincott fell ill and lost con-
trol of the North American Phonograph Co. to Edison,
who was its principal creditor. Edison changed the poli-
cy of rentals to outright sales of the machines, but
changed little else. 

Edison increased the entertainment offerings on his
cylinders, which by 1892 were made of a wax known
among collectors today as "brown wax." Although
called by this name, the cylinders could range in color
from off-white to light tan to dark brown. An announce-
ment at the beginning of the cylinder would typically
indicate the title, artist, and company. 

In January 1896, he starred the National Phono-
graph Company which would manufacture phonographs
for home entertainment use. Within three years, branch-
es of the company were located in Europe. Under the
aegis of the company, he announced the Spring Motor
Phonograph in 1896, followed by the Edison Home
Phonograph, and he began the commercial issue of
cylinders under the new company's label. 

A year later, the Edison Standard Phonograph was
manufactured and then exhibited in the press in 1898.
This was the first phonograph to carry the Edison trade-
mark design. 

Prices for the phonographs had significantly dimin-
ished from its early days of $150 (in 1891) down to $20
for the Standard model and $7.50 for a model known as
the Gem, introduced in 1899. 

Standard-sized cylinders, which tended to be 4.25"
long and 2.1875" in diameter, were 50 cents each and
typically played at 120 r.p.m. A variety of selections
were featured on the cylinders, including marches, sen-
timental ballads, coon songs, hymns, comic monologues
and descriptive specialties, which offered sound reenact-
ments of events. 

Collectibles

Antique Phonographs

Twenty Shops. . . All Under One Roof

The Barn
Antiques and Specialty Shops

400 Third Street Castle Rock CO 80104 (303) 814-0066
Open 7 days 10-6        www.thebarnshops.com

Antiques
Art
Children’s Items
Collectibles

Furniture 
(old & new)

Gifts
Herbs & Flowers
Home Decor

Castle Rock

Continued on page 12

Edison “Home” Nickel Plated Phonograph

Edison Class M Electric (1890)

10 AUGUST 2007—Mountain States Collector www.mountainstatescollector.com

By Maureen Timm 

The first great invention developed by Edison in
Menlo Park was the tin foil phonograph. While working
to improve the efficiency of a telegraph transmitter, he
noticed that the tape of the machine gave off a noise
resembling spoken words when played at a high speed.
This caused him to wonder if he could record a tele-
phone message. He began experimenting with the
diaphragm of a telephone receiver by attaching a needle
to it. He reasoned that the needle could prick paper tape
to record a message. His experiments led him to try a
stylus on a tinfoil cylinder, which, to his great surprise,
played back the short message he recorded, “Mary had a
little lamb.” 

The word phonograph was the trade name for Edi-
son's device, which played cylinders rather than discs.
The machine had two needles: one for recording and one
for playback. When you spoke into the mouthpiece, the
sound vibrations of your voice would be indented onto
the cylinder by the recording needle. This cylinder
phonograph was the first machine that could record and
reproduce sound created a sensation and brought Edison
international fame. 

August 12, 1877 is the date popularly given for Edi-
son's completion of the model for the first phonograph.
He toured the country with the tin foil phonograph, and
was invited to the White House to demonstrate it to Pres-
ident Rutherford B. Hayes in April 1878. 

In May 1889, the first "phonograph parlor" opened
in San Francisco. Customers would sit at a desk where
they could speak through a tube, and order a selection
for one nickel. Through a separate tube connected to a
cylinder phonograph in the room below, the selection
would then be played. By the mid-1890s, most American
cities had at least one phonograph parlor. 

By 1890, record manufacturers had begun using
rudimentary duplication process to mass-produce their
product. While the live performers recorded the master
phonograph, up to ten tubes led to blank cylinders in
other phonographs. Until this development, each record
had to be custom-made. Before long, a more advanced
pantograph-based process made it possible to simultane-
ously produce 150 copies of each record. 

However, as demand for certain records grew, pop-
ular artists still needed to re-record and re-re-record
their songs. Reportedly, the medium's first major
African-American star,
George Washington John-
son, was obliged to per-
form his "The Laughing
Coon" (or "Laughing
Song") more than fifty
times in a day, at twenty
cents per rendition. (The
average price of a single
cylinder in the mid-1890s
was about fifty cents.) 

Businessman Jesse
H. Lippincott assumed
control of the phonograph
companies by becoming
sole licensee of the Amer-
ican Graphophone Com-
pany and by purchasing
the Edison Phonograph
Company from Edison. In
an arrangement which
eventually included most
other phonograph makers
as well, he formed the
North American Phono-
graph Company on July
14,1888. 

Lippincott saw the
potential use of the
phonograph only in the
business field and leased
the phonographs as office
dictating machines to var-
ious member companies
which each had its own
sales territory. Unfortu-
nately, this business did
not prove to be very prof-
itable, receiving signifi-
cant opposition from

stenographers. 
EDISON'S PHONOGRAPH DOLL
Meanwhile, the Edison Factory produced talking

dolls in 1890 for the Edison Phonograph Toy Manufac-
turing Co. The dolls contained tiny wax cylinders. Edi-
son's relationship with the company ended in March of
1891, and the dolls are very rare today. 

Edison's Talking Doll was an historic step in phono-
graph history - the first phonograph marketed for home
entertainment, with a pre-recorded cylinder. 

The original price was $10 with a simple chemise
and $20-$25 with full dress. This was a huge sum for the
time, equal to about two week’s salary for the average
person. The phonograph inside the body of the doll was
tiny, with a small horn pointing up toward holes in the
doll's chest. 

The Edison Phonograph Works also produced musi-
cal cylinders for coin-slot phonographs which some of
the subsidiary companies had started to use. These
proto-"jukeboxes" were a development which pointed to
the future of phonographs as entertainment machines. 

In the fall of 1890, Lippincott fell ill and lost con-
trol of the North American Phonograph Co. to Edison,
who was its principal creditor. Edison changed the poli-
cy of rentals to outright sales of the machines, but
changed little else. 

Edison increased the entertainment offerings on his
cylinders, which by 1892 were made of a wax known
among collectors today as "brown wax." Although
called by this name, the cylinders could range in color
from off-white to light tan to dark brown. An announce-
ment at the beginning of the cylinder would typically
indicate the title, artist, and company. 

In January 1896, he starred the National Phono-
graph Company which would manufacture phonographs
for home entertainment use. Within three years, branch-
es of the company were located in Europe. Under the
aegis of the company, he announced the Spring Motor
Phonograph in 1896, followed by the Edison Home
Phonograph, and he began the commercial issue of
cylinders under the new company's label. 

A year later, the Edison Standard Phonograph was
manufactured and then exhibited in the press in 1898.
This was the first phonograph to carry the Edison trade-
mark design. 

Prices for the phonographs had significantly dimin-
ished from its early days of $150 (in 1891) down to $20
for the Standard model and $7.50 for a model known as
the Gem, introduced in 1899. 

Standard-sized cylinders, which tended to be 4.25"
long and 2.1875" in diameter, were 50 cents each and
typically played at 120 r.p.m. A variety of selections
were featured on the cylinders, including marches, sen-
timental ballads, coon songs, hymns, comic monologues
and descriptive specialties, which offered sound reenact-
ments of events. 
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The Edison Concert Phonograph, which had a loud-
er sound and a larger cylinder measuring 4.25" long and
5" in diameter, was introduced in 1899, retailing for $125
and the large cylinders for $4. The Concert Phonograph
did not sell well, and prices for it and its cylinders were
dramatically reduced. Their production ceased in 1912. 

A process for mass-producing duplicate wax cylin-
ders was put into effect in 1901. The cylinders were
molded, rather than engraved by a stylus, and a harder
wax was used. The process was referred to as Gold
Moulded, because of a gold vapor given off by gold elec-
trodes used in the process. Sub-masters were created
from the gold master, and the cylinders were made from
these molds. From a single mold 120 to 150 cylinders
could be produced every day. The new wax used was
black in color, and the cylinders were initially called
New High Speed Hard Wax Moulded Records until the
name was changed to Gold Moulded. By mid-1904, the
savings in mass duplication was reflected in the price for
cylinders which had been lowered to 35 cents each.
Beveled ends were made on the cylinders to accommo-
date titles 

The Edison business phonograph finally became a
dictating system. Three machines were used: the execu-
tive dictating machine, the secretarial machine for tran-
scribing, and a shaving machine used to recycle used
cylinders. This system can be seen in the Edison adver-
tising film, "The Stenographer's Friend," filmed in 1910.
An improved machine, the Ediphone, was introduced in
1916 and steadily grew in sales after World War I and
into the 1920s. 

In 1913 Edison announced the manufacture of the
Edison Disc Phonograph. The Edison Company did not
desert its faithful cylinder customers, however, and con-
tinued to make Blue Amberol cylinders until the demise
of the company in 1929. 

From the mid-1890s until the early 1920s both
phonograph cylinder and disc recording and machines to
play them on were widely mass-marketed and sold. The
disc system gradually became more popular due to its
cheaper price and better marketing by disc record com-
panies. Edison ceased cylinder manufacture in the fall of
1929, and the history of disc and cylinder rivalry was
concluded. 
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Edison’s Talking Doll. When phonograph is installed in
the doll the tiny horn points up to holes in the chest.

OLDEST SURVIVING
RECORDINGS 

1) Frank Lambert's lead cylinder recording
of an experimental talking clock is thought to
be both the oldest surviving sound recording
and the oldest surviving playable recording. 

2) A recording of a speech by Lord Stanley
at the 1888 Toronto Agricultura1 Fair. 

3) A recording of Handel's choral music from
June 29, 1888 at The Crystal Palace in London
(the oldest surviving musical recording) These
last two sound recordings survived because they
were re-recorded onto later formats. Edison’s Talking Doll. When

phonograph is installed in the

doll the tiny horn points up to

holes in the chest.
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Civil War Bookwww.orphansgift.com

Not to know what happened before we

were born is to remain perpetually a

child. For what is the worth of a human

life unless it is woven into the life of

our ancestors by the records of history.

—Cicero

This journey of lifetimes fol-
lows Englishman Thomas
Prater (later becoming
Prather), young and without
property, as he emigrates to
Virginia in 1622 to seek his
fortune in the New World,
and ends in 20th century
Ohio. When Thomas's son
Jonathan dies in mysteri-
ous circumstances, the fam-
ily emerges to become
slaveholders, then ulti-
mately abolitionists. They
go from being planters, to farm-
ers to participants in the industrialization of America.
They participate in the American Revolution, the Civil War and the Sec-
ond World War. Their story is the story of many American families who
grew and changed as America grew and changed, never forgetting their
land-loving roots. 

Orphan's Gift is a fascinating story of an American  family, a ge-
nealogical quest, written by three sisters with a passion for history and
writing. M.M. Knowles is the pen name for sisters Mary Elizabeth Sikora,
Margaret Rose DeStefano and Sally Ruth Gronauer.

Orphan’s Gift is co-written by Margaret
(Peggy) DeStefano, Mountain States Collector’s
Managing Editor. She and her sisters Mary Siko-
ra and Sally Gronauer have captured the spirit
of their Prather line of ancestors. The past has
come to life in this historical novel. The book is
a great example of taking your family genealog-
ical research to a new level.

“Writing this book has been a fun and
often surprising journey. Now that we have fin-
ished our first project together, my sisters and I
are already fast at work on our second book in
what we hope will be a series of historical nov-
els,” Peggy DeStefano explains. 

You can order your copy of Orphan’s Gift

through Spree Publishing. Send your check or
money order for $19.95 to:

Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421

Fill out coupon below so that we can mail your

copy of Orphan’s Gift to you. (You can also go

online to www.orphansgift.com to order.)

Number of Books ___

X $19.95/book = $________(Includes postage)

Name:______________________________

Address:____________________________

City, State and Zip_____________________

You can also charge your purchase.

Credit Card #_________________________

Expiration Date________
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Decoys at Auction
By Rosemary McKittrick 

Humans are more easily fooled by decoys than
birds are. That's the old joke among decoy collectors.
The work of master carver Elmer Crowell (1862-1951)
just might be the exception. His work is housed in the
collection of the Shelburne Museum.

Some say Crowell was the best carver ever. Maybe
it was his passion for hunting. Maybe it was purely in-
stinctive.

Whatever the reason, Crowell carved decoys that
were so true to life they seemed like they were breath-
ing. He was a master not only of carving and paint but
also shading. He captured the subtleties. Prolific, ver-
satile and consistent, that was Elmer Crowell.

As a young man he worked as a market gunner and
cranberry farmer in Cape Cod, Mass. He carved a few
decoys early on but when he hunted himself he pre-
ferred using live decoys. That is, tame birds tethered
so they fool their wild relatives.

life changed for Crowell in 1900. He went to work
for Dr. John C. Phillips, a wealthy Boston physician,
managing his hunting camp at Wenham lake, north of
Boston. Crowell worked for Phillips for almost ten
years. During that time he sold a number of amazing
one-of-a kind decoys and decorative carvings to
Phillips and his friends.

He began carving decoys full-time in 1912 with
miniature song and shorebirds. Crowell worked in a
small shop outside his home in East Harwich, Mass.
With help from his son Cleon (1891-1961), he also
carved decorative pieces and miniatures.

Rheumatism forced his retirement in 1943.
Decoys may have started out as utilitarian objects

but they've ended up as works of art. Just ask collec-
tors. Decoys have also been around a lot longer than
you might expect.

In 1924 archeologists unearthed 11 ancient work-
ing decoys that were 1,000 years old, in the Humboldt
Range of western Nevada. Native Americans made de-
coys by weaving reeds into the shape of a duck and
also by mounting the feathery bird skin onto a frame.

Even though wild fowl have been hunted all over the
world since prehistoric times, it appears the Native Amer-
icans were the first to use artificial decoys to lure birds.

In terms of value, excellent condition with no re-
pairs or restoration is the most desirable. Condition of
the paint is one of the most reliable guides to the age

and worth of a decoy.
Old decoys were often given a new coat of paint

every so often. Therefore, many layers of cracked paint
suggest a vintage decoy. Collectors are also rarely in-
terested in repainting old decoys. The original paint
even when it's scratched and faded is the best.

Identifying decoy carvers is also difficult because
carvers rarely signed their decoys. Crowell helpfully
stamped his oval brand on the base of his work. In fact,
names stamped on old decoys may well turn out to be
the decoy's owner, not the maker.

By Rosemary McKittrick 

Humans are more easily fooled by decoys than
birds are. That's the old joke among decoy collectors.
The work of master carver Elmer Crowell (1862-1951)
just might be the exception. His work is housed in the
collection of the Shelburne Museum.
Some say Crowell was the best carver ever. Maybe it
was his passion for hunting. Maybe it was purely in-
stinctive.

Whatever the reason, Crowell carved decoys that
were so true to life they seemed like they were breath-
ing. He was a master not only of carving and paint but
also shading. He captured the subtleties. Prolific, ver-
satile and consistent, that was Elmer Crowell.

As a young man he worked as a market gunner and
cranberry farmer in Cape Cod, Mass. He carved a few
decoys early on but when he hunted himself he pre-
ferred using live decoys. That is, tame birds tethered
so they fool their wild relatives.

Life changed for Crowell in 1900. He went to work
for Dr. John C. Phillips, a wealthy Boston physician,
managing his hunting camp at Wenham Lake, north of
Boston. Crowell worked for Phillips for almost ten
years. During that time he sold a number of amazing
one-of-a kind decoys and decorative carvings to
Phillips and his friends.

He began carving decoys full-time in
1912 with miniature song and shorebirds.
Crowell worked in a small shop outside his
home in East Harwich, Mass. With help
from his son Cleon (1891-1961), he also
carved decorative pieces and miniatures.

Rheumatism forced his retirement in
1943.

Decoys may have started out as utilitar-
ian objects but they've ended up as works of
art. Just ask collectors. Decoys have also
been around a lot longer than you might ex-
pect.

In 1924 archeologists unearthed 11 an-
cient working decoys that were 1,000 years
old, in the Humboldt Range of western
Nevada. Native Americans made decoys by
weaving reeds into the shape of a duck and also by
mounting the feathery bird skin onto a frame.

Even though wild fowl have been hunted all over
the world since prehistoric times, it appears the Native
Americans were the first to use artificial decoys to lure
birds.

In terms of value, excellent condition with no re-
pairs or restoration is the most desirable. Condition of
the paint is one of the most reliable guides to the age
and worth of a decoy.

Old decoys were often given a new coat of paint
every so often. Therefore, many layers of cracked paint
suggest a vintage decoy. Collectors are also rarely in-
terested in repainting old decoys. The original paint
even when it's scratched and faded is the best.

Identifying decoy carvers is also difficult because
carvers rarely signed their decoys. Crowell helpfully
stamped his oval brand on the base of his work. In fact,
names stamped on old decoys may well turn out to be
the decoy's owner, not the maker.

Guyette & Schmidt featured its annual spring
North American Decoys at Auction. The April 2007

auction featured Elmer Crowell decoys. Here were
some of the values.

Elmer Crowell Gunning Model Black Bellied
Plover; circa 1910; near mint original paint; circa
1910; $17,500.

Monomoy Style Brant; early-20th century; original
paint with good feather paint detail; some cracking;
$21,500.

Dust Jacket Style Black Bellied Plover; near mint con-
dition; circa 1890; $120,000.

Feeding Semi Palmated Plover; the only known work-
ing Crowell plover known to exist; excellent condition;
circa 1890; $190,000.

Feeding Dust Jacket Style Plover; raised shoulder carv-
ing; strong original paint; washed down Westport River
on Cape Cod in the hurricane of 1939; circa 1890s;
$260,000.

6 JULY 2008—Mountain States Collector www.mountainstatescollector.com

Auction News

A Fun Place 
to Shop!

Denver

North Denver/Tennyson Street

Sold for $260,000. Photo courtesy of Guyette & Schmidt 

Decoys at Auction

Drop us a line.
We’d love to hear
from you.
Our address is:
P.O. Box 1003
Bailey, CO
80421

Feeding Dust Jacket Style Plover; raised shoulder carving; strong original paint; washed down Westport River
on Cape Cod in the hurricane of 1939; circa 1890s. Sold for $260,000 at a 2007 spring auction. Photo courtesy
of Guyette & Schmidt. 
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Rockin’ Horse
Antiques & Vintage Treasures
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Dealer Space Available
Something for Everyone

������Golden

Souvenir Pottery

Store Closing Sale
Most items 15% - 50% OFF

Last Day of Business July 31

By Robert Reed

From lovely plates and delicate pitchers to dec-
orative trinket boxes and figural animals, souvenir
pottery was proudly displayed in American homes
for decades.

Today many of the more interesting pieces, such
as a plate honoring the Alaska-yukon-Pacific Expo-
sition or a ceramic dog labeled Wheatland, Wyo.,
are the subject of renewed interest among the cur-
rent generation of collectors.

America's "golden age" of souvenir pottery
began in the 1890s and extended through the 1930s.
While numerous items were also produced in the
years that followed, production costs and public de-
mand generally reversed positions.

Ironically the country's first true romance with
souvenir pottery was not linked to tourism, but rather
the simple appeal of interesting scenes.

Early in the 19th century England's Josiah
Wedgewood was successfully producing wares for
the American market which depicted scenes of the
Revolutionary War and historical sites.

By the 1820s the entire Staffordshire pottery dis-
trict of England was busy applying both European
and American scenes or "views" to their distinctive
pottery. Blue and white transfers produced striking
images for buyers who would not likely visit the ac-
tual sites themselves.

landscapes and modes of transportation were
sometimes featured, but a major focus was on spe-
cific buildings and other structures of note. Typical-
ly such views appeared on plates or serving dishes,
but they could also be found on mugs, spittoons,

pitchers, creamers, trinket boxes, and even chamber
pots.

Most images were of a deep blue at first in the
earlier 1820s but gradually new and improved light
blues were used over the next two decades. Still
later, in the second half of the 19th century, potters
were able to add multiple colors to a basic transfer
for an even more striking image.

By the 1850s such unique souvenir pottery was
being proudly displayed in the homes of America's
more affluent people. The range of selected topics
varied widely from the harbor of New york City to
the hamlet of Vevay, Ind. The scene of the "town"
of Pittsburgh could be found along side another
which highlighted the Deaf and Dumb Asylum of
Hartford, Conn.

For some educated Americans it might be rela-
tively easy to recognize buildings of New york's
Crystal Palace if not, perhaps, the Mormon Temple
at Nauvoo, Ill. However for the makers of such pot-
tery in England it could be much more of a problem.

"If most (souvenir pottery) were copied from
paintings or from portfolios of prints, all were equal-
ly strange to the Staffordshire potter," noted los An-
geles County Museum curator Gregor Wilcox in
"The Concise Encyclopedia of American Antiques."
The potter therefore could be forgiven, "if sometimes
he mixed the tiles printed on his views."

One of the first major connections between sou-
venir pottery and a specific event came with the Cen-
tennial celebration of 1876 in Philadelphia. A num-
ber of that city's own buildings appeared on items
distributed to those who attended the event includ-

Souvenir Pottery: Plates, Pitchers and Figures

Souvenir pottery dog with Wheatland, Wyo., paper label.

Continued on page 12

Presidential platter souvenir pottery marked la Francaise
Porcelain, early 1900s; 14 inches. (Gene Harris Auction
Center.)



ing Independence Hall.
Those pottery souvenirs with historical views

were particularly popular at that special event. "Me-
mentos of colonial and revolutionary days were dis-
covered as if seen for the first time at the Centennial
Exhibition....by people in great numbers," observes
Wilcox.

By the time the Columbian Exposition arrived in
1893 Americans were totally fascinated with all man-
ner of illustrated souvenir pottery.

That same year the Jones, McDuffee, and Strat-
ton Importing Company of Boston contracted the
ever familiar Wedgewood company to produced a
series of plates with scenes from the Boston area. In
the years that followed the Boston company would
commission more than 300 different views on sou-
venir plates.

Of course, Wedgewood produced a vast number
of other scenic plates with American locations in the
late 19th century. Souvenir plates and similar pottery
also came from the Williams Adams Company,
Frank Beardmore and Company, British Anchor Pot-
tery Company, W.T. Copeland and Sons, Royal

Doulton, Edwin Knowles China, D.E. McNicol Pot-
tery, Royal Staffordshire Pottery, F. Winkle Compa-
ny and many others.

Major events of the new 20th century, including
the 1904 World's Fair in St. louis, naturally lent
themselves to great assortments of souvenir pottery.
One of the most popular items at that St. louis event
was a simple souvenir cup and saucer.

A few years later visitors to the nation's capitol
in Washington could find a presidential platter which
featured the White House and 10 presidents includ-
ing William McKinley. On the reverse the platter
was marked "la Francaise Porcelain."

Elsewhere in the country during the early 1900s
items were as diverse as a pottery Old Oaken Buck-
et in Scituate, Maine, or a Mayflower Arriving ad-
vertising tile for a Boston company celebrating its
100th birthday which sold over 12,000 copies.

A good example of the diversity of such souvenir
pottery early in the 20th century came from an east-
ern newspaper advertisement. It offered a full line of
souvenirs including, "toothpick holders, pin trays,
ash trays, vases, baskets, cups, saucers, creamers, and
boxes." All items were 25 cents each.

By the 1920s "patriotic and preservation groups
were restoring and maintaining historic sites"
throughout the united States according to Arene
Burgess, author of engaging book, "A Collector's
Guide to Souvenir Plates." "The souvenir stand be-
came an intrinsic part of almost every tourist attrac-
tion."

During the Roaring Twenties and the decade
which followed, travelers could find a blue and white
plate with floral border promoting Mechanic Island
or something depicting the Women's league Build-
ing at the university of Michigan. They could pick-
up a pitcher depicting the fabled House of Seven
Gables or a clearly marked ashtray from Moose Jaw
in Canada.

The 1939 World's Fair in New york City was the
site of an amazing array of souvenir pottery ranging
from various sized teapots and pitchers to hand-
painted plates depicting the skyline of the Big Apple.

Certainly a great deal of souvenir pottery was
produced in later years, especially plates which could
be proudly propped up on cupboard shelves or hung
on dining room walls. However the variety and qual-
ity seldom rivaled that which had been produced in
such great numbers during its golden age.

Today souvenir pottery in unique forms such as
animal figurals and structures are highly prized,
along with images of buildings and other construc-
tion which no longer exists.

Recommended reading:
"Collector's Guide to Souvenir China" by laurence
Williams (Schiffer Publishing).
"A Collector's Guide to Souvenir Plates" by Arene
Burgess (Schiffer Publishing). 
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Souvenir Pottery

Castle Rock

303-688-1207         807 Wilcox Street
www.castlerockconsignment.com Castle Rock, CO 80104

Souvenir Pottery: Plates, Pitchers and Figures

Georgetown

The Hotel De Paris Museum™, a site of the Na-
tional Trust for Historic Preservation, is owned and
operated by The National Society of the Colonial
Dames of America in the State of Colorado. The
Museum is located in Georgetown, Colorado, just
west of Denver off Interstate 70.

Louis Dupuy’s legendary Hotel de Paris dates to
the silver mining boom, when it served as a first-
class French restaurant, showroom for traveling
salesmen, and luxurious hotel during the Gilded
Age.

Their Mission:
To collect, preserve, and share history associ-

ated with Louis Dupuy's Hotel De Paris, and serve
as a catalyst for heritage tourism in Georgetown,
Colorado.

McAllister House Museum 

A Great Place to Visit
Major McAllister made

his home in this small house
until his death in 1921.  For
the next 30 plus years the
house was rented by the fami-
ly of Mrs. Fanny Robbins who
used the house for a candy and
“wedding gift” shop.  upon
her death in 1958, the family
sold the house.

In 1961 a historic preservation group, the National
Society of the Colonial Dames of America in Colorado,
with the help of the El Pomar Foundation and Shepard’s
Citations, was able to buy and restore this Colorado
Springs (Fountain Colony) house. Why not visit this
lovely house and enjoy the historically true restorations?

Colorado Springs

Continued from page 11

The Government Building souvenir pottery pitcher, ca.
1860s. Height 9.25 inches. (Gene Harris Auction Center.)

Souvenir mug of Mormon Temple and Tabernacle, utah,
ca. 1890s, Albert Pick Co.
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Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th

OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More
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Wheat Ridge

Museums

North Denver

Hotel de Paris Celebrates Bastille Day July 9
Bastille Day, Saturday, July 9th, 4pm to 9pm 

at the Hotel de Paris in Georgetown.

This annual Bastille Day Celebration welcomes visitors
and locals to casually visit Hotel de Paris Museum™. The
event is a fundraiser that features a silent auction and cash
bar. Hosted by The National Society of The Colonial Dames
of America in the State of Colorado.

louis Dupuy’s Hotel de Paris is the most unique and
complete parcel of early Colorado history. A Site of the Na-
tional Trust for Historic Preservation. Website link:
http://www.hoteldeparismuseum.org

Bastille Day is a holiday celebrating the storming of the
Bastille—a military fortress and prison—on July 14, 1789,
in a violent uprising that helped usher in the French Revolu-
tion. Besides holding gunpowder and other supplies valuable
to revolutionaries, the Bastille also symbolized the callous
tyranny of the French monarchy, especially King louis XVI
and his queen, Marie Antoinette.

The Bastille was built in the 1300s during the Hundred
years’ War against the English, the Bastille was designed to pro-
tect the eastern entrance to the city of Paris. The formidable stone
building’s massive defenses included 100-foot-high walls and a
wide moat, plus more than 80 regular soldiers and 30 Swiss mer-
cenaries standing guard.

As a prison, it held political dissidents (such as the writer
and philosopher Voltaire), many of whom were locked away
without a trial by order of the king. By 1789, however, it was
scheduled for demolition, to be replaced by a public square. 

Despite inheriting tremendous debts from his predecessor,
louis XVI and Marie Antoinette continued to spend extravagant-
ly. By the late 1780s, France’s government stood on the brink of
economic disaster.

To make matters worse, widespread crop failures in 1788
brought about a nationwide famine. Bread prices rose so high
that, at their peak, the average worker spent about 88 percent of

his wages on just that one staple.
unemployment was likewise a problem, which the popu-

lace blamed in part on newly reduced customs duties between
France and Britain. Following a harsh winter, violent food riots
began breaking out across France at bakeries, granaries and other
food storage facilities.

In an attempt to resolve the crisis, louis XVI summoned
the long-dormant Estates-General, a national assembly divided
by social class into three orders: clergy (First Estate), nobility
(Second Estate) and commoners (Third Estate).

Though it represented about 98 percent of the population,
the Third Estate could still be outvoted by its two counterparts.
As a result of this inequality, its deputies immediately started
clamoring for a greater voice. After making no initial headway,
they then declared themselves to be a new body called the Na-
tional Assembly.

The story preceding the storming of the Bastille is long and
represents a brutal time when many lost their lives. In the after-
math of the storming of the Bastille, the prison fortress was sys-
tematically dismantled until almost nothing remained of it. A de
facto prisoner from October 1789 onward, louis XVI was sent
to the guillotine a few years later—Marie Antoinette’s behead-
ing followed shortly thereafter.

Much like the Fourth of July in America, Bastille Day—
known in France as la Fête nationale or le 14 juillet (14 July)—
is a public holiday in France, celebrated by nationwide festivities
including fireworks, parades and parties.

Attendees will see France’s tricolor flag, hear the French
motto liberté, Egalité, Fraternité (“liberty, equality and fra-
ternity”) and break into singing la Marseillaise—all popular
symbols of France that had their origins in the heady days of
the French Revolution.

In one of the world’s oldest annual military parades, French
troops have marched each year since Bastille Day of 1880 along
the Champs-Elysées in Paris before French government offi-
cials and world leaders.

The following events at the Hotel
de Paris Museum that welcome
blue star families:

• Friday, July 1st, 10:00 am, FREE
ADMISSION: Blue Star Museums
(07.2022) in Georgetown

• This August, August 1st, 10:00
am, FREE ADMISSION: Blue Star
Museum (08.2022) in Georgetown

• This September, September 1st,
10:00 am, FREE ADMISSION: Blue
Star Museum (09.2022) in George-
town

Hotel de Paris is a Blue Star Museum
Free Admission to active military and their
families on Special Days 

Washington, DC—The National En-
dowment for the Arts and Blue Star Fami-
lies are pleased to announce the museums
across America that will be participating in
the Blue Star Museums program this sum-
mer, from May 21, 2022—Armed Forces
Day—to September 5, 2022—Labor Day.
This year’s list once again includes muse-
ums from all 50 states, District of Colum-
bia, and the U.S. Virgin Islands. Find the
complete list of participating museums at
arts.gov/bluestarmuseums.

See Admission-Free days at the Hotel
de Paris to the right.

Celebrate Bastille Day in an old, 

Norman-style inn! Cash bar, hors

d'oeuvres, live music, silent auction.

Proceeds help support 

Hotel de Paris Museum.

409 6th St., Georgetown, CO  80444 

303-569-2311



Salvage, Antiques, Vintage, Etc.
200 West block of Main St.

Facebook shop 24/7: www.facebook.com/saveinflorence/shop/

Erin and Barna, 719-821-3263

14 July 2022 —Mountain States Collector www.mountainstatescollector.com
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a
“great little town”
where you’re 
a stranger 
only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

124 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Find It All in Florence
Antique Capital of Colorado

Rena Pryor

Happy Fourth!

Bell Tower 

Cultural Center

Event info, call 719-784-2038

Larry Nelson & Friends 719-338-1628

Blue Spruce Gallery

Art and Antiques
“The Best of Both Worlds”

Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

Happy Birthday, America!
By Sandy Dale

Since this is the 200th anniversary of the
Santa Fe Trail and the 150th anniversary of the
platting of Florence, I thought I'd give you a
brief history lesson.  (If you found history dull
in school, I hope this changes your mind a bit.) 

From 1822 to 1880 many, many folks came
west on the Santa Fe Trail to what was then,
New Spain or Mexico and is now Colorado
and New Mexico. The trip by oxen and
wagon, mule, horse and on foot was dramatic
and traumatic.  Between the irritated Indians
and Mexicans, rattlesnakes and cholera, etc. it
is a wonder anyone made it. 

They kept coming and coming on the
Trail along the Arkansas River. When they
saw the Rockies looming in the distance,
many must have said, "okay, that's enough"
and settled in what is now southeast
Colorado. Not to mention the fact they dis-
covered a beautiful valley.  At certain times
of the year, the land appeared lush and
green especially after a rainy season or a
heavy snow melt in the spring.  It seemed
like the ideal place to live. So they spread
out to the foothills and settled, building
trading posts (or forts, as they were called)

and villages. Still plagued by Mexican and
Indian attacks, they stood what they consid-
ered to be "their" ground. Mexican, Indian,
White or Whatever, stood for what they be-
lieved to be "right." There were many brave
heroes who believed whatever side they
were on was the right one. Exciting, right?

Then along came the railroad. That is a long
and exciting tale in itself. By the 1880's, gold had
been discovered in Victor and Cripple Creek and
a whole bunch of energetic, creative entrepre-
neurs came to Florence. They doggedly raised
money to build their dream of the Florence &
Cripple Creek Railroad to bring this gold to the
many smelters in Florence. This boosted the need
for the oil and coal prevalent around Florence.
Then there was the need for merchants of all
trades. Fremont county was already an agricul-
tural and ranching area, so the boom began. Then
there is the story of the railroad wars and the
miners' strikes...

I have definitely run out of room here to
cover the excitement of the past. You'll have
to google it or read some of the great books
about southeast  Colorado where you'll find
Florence.

The Making of Florence, a mural by Sandy Dale on loan from the Florence Pioneer Museum
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Northglenn

Old Wagon Antique Mall
Come Shop With Us —Over 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Check for Available Space
303-280-8114

https://oldwagon.wixsite.com/antique

Toys, Clocks, Glass, Furniture, Collectibles, Books
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Loveland

Contest

What were these boxes used
for? Send your answers to the
What Is It contest, postmarked
by July 20, to the Mountain

States Collector, P.O. Box
1003,  Bailey, CO 80421. At
least three winners will be
drawn. Winners will receive a
year’s subscription to the

Mountain States Collector.

June’s What Is It?
Our June What Is It is Evel Knievel’s stunt cycle is-

sued by Ideal Toy Co., all plastic.
We had no correct guesses for our June What Is It.
Certainly you remember Evel Knievel.
If Evel Knievel could be considered a legend of the

1970s, then the toys created in his name clearly were leg-
endary.

Knievel became America's number one daredevil dur-
ing that decade and at the same time evoked more than
$300 million worth of toys and related merchandise. Some
experts go as far as to say that the motorcycle maniac al-
most single-handedly managed to jump-start the stalled

toy industry of that time.
The Ideal Toy Corporation certainly sold tens of thou-

sands of action figures, stunt cycles and similar Evel
Knievel items. But that's not counting all the rest from
alarm clocks and belt buckles to walkie talkies and waste
paper baskets.

Before the "era of Evel" had ended there would also
be bicycles, radios, watches and even pinball machines
bearing his colorful and controversial likeness.

See if you can identify July’s What Is It. If you do,
you will win a year’s subscription to the Mountain States
Collector. Good luck!

Open 7 days a week 
10 a.m. - 5 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

Stop by on your way to
Estes Park on Hwy 34

July’s
What Is It?

Lafayette

VISIT:

409 So.Public Rd.
Lafayette, CO  

80026

CONTACT:

303-926-4060
nobletreasures@
hotmail.com

HOURS:

Mon.-Sat., 
10am-5pm
Sun. 12 pm-5pm

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470
303-838-5150

bobaaac@aol.com

Pine

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

JULY 2: OlD CROWS’ANTIQuES ROAD SHOW, 12-3 p.m. (First
Saturday of Every Month) 10081 West Bowles Avenue, Littleton. Get
estimates on your favorite treasures. Talk to experts about your an-
tiques, art, vintage and collectibles. Limit 1 item per person. Call 303-
973-8648 for more information.

Old Crows Antique Mall is featuring a great new ser-

vice. On the first Saturday of every month, owners Timmy

and Joseph Crawford are inviting customers to bring in

their treasured antiques and talk about them with apprais-

ers and experts. The items can include antiques, art, vintage

and collectibles. The experts will give estimates of the value

and condition of your item. The limit is one item per per-

son. The service will go from 12 to 3 p.m. on the first Satur-

day of each month.
Happy 

Birthday,

America!
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 

9 am - 9 pm

Happy Birthday, America!


