
By Robert Reed

Symbols of love and togetherness, figures of
the bride and groom have adorned the tradi-
tional wedding cake for well over a century.

They are known affectionately as toppers.
The most famous of all wedding cake top-

pers, the bride and groom, are no longer just
keepsakes of the newly weds. They, like so
many other vintage wedding items, are attract-
ing collectors.

“Once considered valuable only to the per-
sons who owned them,” proclaims the Antique
Trader Antiques and Collectibles Price Guide,
“wedding cake toppers have become increas-
ingly sought after collectibles.”

While wedding cakes were frequently seen
at gala weddings throughout the 19th century,
most sources agree that wedding cake toppers
first came into fashion in the 1890s. 

Bells, flowers, and other artifacts decorat-
ed wedding cakes of that era. But especially
charming were the bride and groom toppers
which could be then removed from the cake
a treasured as a keepsake by the happily
wedded couple.

Early examples of such figures were usually
made of plaster or a gum paste, but other mate-

rials were also pressed into use depending on
the creativity of the baker or the homemaker. 

Toppers of  the 1900s could simply be fig-
ures of the bride and groom. However there
were an increasing number of options such as
adding love birds, silver bells, and archway, or
even placing the symbolic couple in a miniature
gazebo.

The dawning of the 20th century gradually
saw bride and groom wedding cake toppers
made of various substances including paper,
glass, and wood. Some were simply homemade,
but an increasing number were commercially
manufactured in America as well as Germany
and Japan.

Not that the wedding cake and its delight-
ful toppers needed any help, but they became
officially acceptable in high society by the 1920s.
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50th AnniversAry — estAblished in 1972   

June 4
80th Anniversary of the Battle of Mid-

way (1942)

June 9
250th Anniversary of American 

patriots burning the British customs

schooner HMS Gaspee off Rhode Is-

land (1772)

June 10
John Adams proposes Continental

Army (1775)

June 14
Congress establishes U.S. Army (1775)

Flag Day — commemorates the adoption

of the Flag of the United States on June

14, 1777 by resolution of the Second

Continental Congress

June 17
Battle of Bunker Hill begins (1775)

50th Anniversary of the Watergate scan-

dal (1972)

June 19
Father’s Day

June 20
Congress adopts The Great Seal of

U.S. (1782)

Juneteenth

American History
June Anniversaries

Happy 
Father’s Day!
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Old Crows Antique Mall
10081 West Bowles Avenue

Littleton, Colorado 303-973-8648

The Antique Brothers,
Timmy and Joseph Crawford, Welcome You

New Dealers Welcome! Limited Space Available!

World’s Largest Root Beer Bar serving ice cream floats, coffee — 

New Root Beers Weekly - We are continually expanding our variety!

Ce lebra te  Dad  on  Fa ther ’ s  Day  June  19

V e t e r a n  D i s c o u n t s  E v e r y  D a y

Colorado’s Best
Antique 

Destination
Hours:

Mon.-Thurs. 9am-6pm

Fri.-Sat. 9am-7pm

Sun.12pm-6pm

Your Dollars Go Further

at Old Crows

Only 4.93% Sales Tax

Resales Welcome

www.OldCrowsAntiques.com

Old Crows Antiques — proud sponsors of Colorado’s Best, Channels 2 & 31!

Saturday, June 11
3 p.m. - 6 p.m.

LITTLETON 
CAR SHOW

Bowles & Kipling

Saturday, June 4, 12 - 3 p.m.
(First Saturday Every Month)

Get estimates on your favorite 

treasures. Talk to experts about your 

antiques, art, vintage and collectibles. 

Limit 1 item per person

Old Crows’ Antiques Road Show
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Arvada

Homestead Antiques
6530 Wadsworth Blvd.,  Suite130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E.  Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of ant iques,  vintage furnishings,

glassware, jewelry, collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more. . .

Best  
of  Arvada

Best  Antique  Mall  
in  Arvada
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3000

377 South Lipan St., Unit B • Denver • Colorado • 80223

300.777.8700 • eronjohnsonantiques.com

Denver

JUNE 4: OLD CROWS’ANTIQueS ROAD SHOW, 12-3 p.m. (First Sat-
urday of Every Month) 10081 West Bowles Avenue, Littleton. Get esti-
mates on your favorite treasures. Talk to experts about your antiques, art,
vintage and collectibles. Limit 1 item per person. Call 303-973-8648 for
more information.

JUNE 11: LITTLeTON CAR SHOW 3 p.m. to 6 p.m., weather permitting, at
Old Crows Antique Mall, 10081 West Bowles Avenue, Littleton. Featuring vin-
tage and collectible vehicles.  Last month there were over 70 vehicles. An event
that is fun for the whole family. Call 303-973-8648 for more info. 

JUNE 11 & 12: BRuHNS AuCTION GALLeRY presents French Container
Warehouse Sale, 1395 West Alameda, Denver, Colorado, Fabulous original
oil paintings, French bronzes, provincial furniture, garden statuary including
sitting lions, urns, Persian carpets and more. Go to BruhnsAuction.com for
more information.

JUNE 19: DONuTS FOR DADS at Sugar Mill Antiques and Vintage,
13788 Pacific Circle, Mead, Colorado. Tommy Boy Donuts will be at the
Mall with free Donuts for Dads, 10-3 on Father’s Day. Call 720-899-5570.

JULY 1: JuLY FOuRTH SALe, starts Friday, July 1 at the Colorado Antique
Gallery, 5501 S. Broadway, Littleton, Colorado. Go to coloradoantique
gallery.com or call 303-794-8100 for more information.

JULY 8 & 9: DeNVeR POSTCARD & PAPeR SHOW, Friday 11-6, Saturday
9:30 to 4. at the Holiday Inn Lakewood, 7390 W. Hampden Ave., Lakewood,
Colorado, $5 admission - good for both days. More info, www.denverpostcard
show.com or camobley@ ephemeranet. com.

AUG. 5-6: ON THe ROAD San Luis Valley, Colorado, sponsored by Col-
orado Preservation, Inc., attendees will have access to unique   behind-the-
scenes ongoing preservation sites in the area. Early reservations recommend-
ed. 303-893-4260 x230.

Auction/Show Calendar  June - August ‘22

See ad on page 8.
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13788 Pacific Circle
Mead, Colorado 
720.899.5570

Located right off I-25 at Hwy 66

Open 7 Days a week
Sunday - Thursday 10:30 am to 5 pm

Friday & Saturday 10 am to 6 pm 

Sugar Mill Antiques and Vintage Depot
is Northern Colorado's premier shopping
destination featuring over 80 merchants.
A curated collective unlike anything
you've seen before filled with antiques,
vintage, mantiques, mid-century modern,
shabby chic, home decor, unique gifts
and more!

Save the Earth,
Buy More Vintage

www.sugarmillmead.com 
Follow us on Facebook & Intagram

@Sugarmillmead for our latest 
arrivals and upcoming events.

DONUTS FOR DADS
Father’s Day
June 19, 10-3
provided by 

Tommy Boy Donuts
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June - The Wedding Month

The “wedding cake is an essential of every
wedding reception,” wrote in immortal eti-
quette expert Emily Post  in her 1922 book.

Miss Post added, “the wedding cake is al-
most always ordered from the caterer who de-
livers it shortly before the hour of the reception.
It is usually in several tiers, beautifully decorat-
ed with white icing and topped by small figures
of the bride and groom.”

However the etiquette lady, who would
write volumes on the subject, warned such lay-
outs could be expensive:

“Although the cost of ordering such a cake
(complete with adorable topper figures) may be
prohibitive, the charm remains, and it might be
a suggestion for an unusual and thoughtful
wedding gift from a family friend who is skilled
in the art of baking----or very rich.”

In 1924 one U.S. wholesale catalog was of-
fering an assortment of wax bride and groom
wedding cake toppers. Selections included a
hatless groom or a groom wearing a “high hat”
or top hat. The bride meanwhile could come
with or without a cloth veil. All of the bride and
groom wax figures were about two inches tall.
The catalog listing offered them as a couple, or
in groups of 100 for wedding favors.

Also listed under “wedding favors and nov-
elties” in the catalog were a cupid with a bow
and arrow, cupid with a violin, cupid with a
banjo, dove, lamb, dog, and a stork. Additional-
ly there were also gnome figures in four styles
and assorted colors.

Appearing in the marketplace recently was
a ceramic bride and groom wedding topper
from a 1925 event. The china figures compete
with original cellophane paper and crepe paper
wedding bell came with an original wedding in-
vitation proclaiming the date. Overall the origi-
nal wedding topper piece stood about seven
inches tall.

The idea of wedding toppers in general
and bride and groom toppers in particular
had expanded enough in 1927 for the Sears
and Roebuck mail order catalog it include a
whole page of wedding cake ornaments. The
following year Slack Manufacturing offered

bride and groom figures made of celluloid.
The bride wore a paper dress and the groom
wore a paper suit. Both figures were about
two and a half inches tall.

There were lots more celluloid imported into
the United States during the 1930s. Other choic-
es included bisque, chalk ware, and even crepe
paper. Professional cake makers sometimes
went to great lengths to represent the bride and
groom on towering cakes. One example fea-
tured two seven inch tall white china figures
upon a three-inch silk floral accented base. In-
stead of merely standing side by side, this time
the groom was carrying the bride over the
threshold in traditional fashion.

Still other toppers of that era incorporated
combinations of paper, wood, and perhaps
metal. For a time tiny silver bells were a popu-
lar added decoration.

During the 1940s, with the onset of World
War II, the groom topper figure often appeared
in a military uniform. Army, Navy, and Marine
versions were made. Some wore dress uniforms
while others appeared in the more casual regu-
lar military duty attire. One chalk ware version
had the groom in a U.S. Navy officer’s uniform
beside a bride holding silk flowers. The over all
piece including archway was six inches tall.

Yet another rare 1940s wedding cake topper
put the chalk ware bride and groom in a hot air
balloon, apparently about to embark on a life-
time journey.

Elaborations and materials varied consider-
ably in the 1950s and 1960s. In the late 1950s the
Coast Novelty Company produced a bride and
groom topper holding hands beneath an arch.
The arch itself was decorated with fabric flow-
ers, and the plastic bride wore a gown of white
satin. Early in the 1960s Wilton marketed a plas-
tic couple complete with a battery operated light
in the wedding bell above them. 

Vintage Wedding Cake Toppers by Penny
Henderson offers very generous coverage of
such items from the 1890s through the 1980s. As
an aide to dating various wedding couple top-
pers the book provides extensive comparisons
on clothing styles. Also included are examples
of the many substances used in construction in-

cluding earthenware, glass, marble-like, metal,
plastic, and porcelain.

“Some collectors specialize in particular
eras,” according to Henderson, “but I find that
the majority of collectors, like me, collect every
time period and every variety they can find.”

On occasion toppers were marked or even
dated by the manufacturer. Generally however
they lacked such details, leaving the collector to
depend on other means. Clues include clothing
styles of course, hairstyles, and vintage wed-
ding photographs. The Henderson book in-
cludes 600 topper photographs as well as val-
ues.

Besides brides and grooms, the wedding
topper field also expands to include doves, the
bridal shoe, wax hands, cherubs, bells, and
other decorative adornments relating to love
and marriage.

“My love and passion for wedding cake top-
pers will never end,” concludes author Hender-
son.

Recommended reading:
Vintage Wedding Cake Toppers by Penny

Henderson (Schiffer Publishing).

Bride and Groom—
Wedding Cake Toppers

Continued from page 1

Colorado Springs

3037 North Hancock

Colorado Springs, CO 80907

505trolley.com

719-233-8639

Wednesday - Saturday
10am - 5pm

and open by app’t

505 Trolley505 Trolley

505 Trolley Closing July 2nd
After traveling thousands of miles for more than

20 years, we have decided the time is right to retire!
We anticipate our last day of business will be
Saturday,  July 2nd. 

We have SO MUCH inventory and have marked
all prices down considerably. All items in locked
cases will be 20% off in June and everything else will
be 40% off for the month-long sale.

We have primitive and industrial pieces mostly,
but  we also have framed art, ironstone, vintage
books, jewelry, and so much more! Call if we can
answer any questions and please call if you are head-
ed our way to make sure we are open that day and
what hours we are available.

We want to thank all our wonderful customers for
their support over the years. Hope to see you soon.

Mike and Brenda
(719) 233 - 8639
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Early announcement for French Container Warehouse Sale.

June 11 & 12, 2022 1395 West Alameda, Denver
The Best of the Best

Fabulous original oil paintings. French bronzes, provincial furniture, garden
statuary including sitting lions, urns, Persian carpets plus more.

Over three thousand pieces to be sold!

For more photos visit: BruhnsAuction.com



By Robert Reed

While horses may not be as vital to our civilization
as they once were, things which relate to them or bear their
image are treasured.

High-stepping horse collectibles from clocks to
weathervanes are attracting a growing number of collec-
tors these days.

Some with a fondness for horses specialize in sad-
dles, harness and similar riding equipment. Others seek
out three-dimensional figures. Still others may center on
the so-called celebrity horses like Trigger, Silver or Gene
Autry's Champion.

Additionally collectors may ride the trail specifically
in search of horse-related banks, calendars, posters, puz-
zles, programs, toys, or even fruit crate labels.

early 19th century weathervanes paid tribute to the
horse. They were crafted from various metals, and some-
times even wood, to sit proudly atop churches, buildings
and homes. Today surviving examples of the cast iron,
copper, sheet metal and zinc horse weathervanes are high-
ly prized.

One of the noblest causes in which horses served in
the 19th century was a delivery service named in their re-
gard, The Pony express. In 1860 a Missouri newspaper
advertised for Pony express riders this way: "Wanted.
Skinny, young wiry fellows not over 18. Must be expert
riders, willing to risk death daily. Orphans preferred.
Wages $25 per week."

eventually the express service assembled 100 riders
and 500 horses. The young riders were required to take
an oath not to swear, fight, or abuse their horses. Then
they mounted up and rode at top speed from St. Joseph,
Mo., to Sacramento, Calif.—stopping only for fresh hors-
es—to deliver mail and dispatches.

At about the same time the Pony express ended its
brief 18 months of operation, the American-based Gong
Bell Manufacturing Company offered toys as a sideline
to their doorbell and sleigh bell operation in Connecticut.
In the years that followed they produced toy horses which
rang a bell as their wheels moved. Later other u.S. com-
panies also produced similar toys horses, some with rid-
ers, and most with bells hung to their tails.

Clearly more advanced toy horses were offered in the
1870s by the Ives, Blakeslee and Company in the united
States. When wound, these horse and buggy tinplated toys
would move forward and rock, while the rider's arm would
rise and fall.

By the 1890s major catalogs, like Carl P. Stirn's in
new York City, offered scores of horse-related toys.
Among them were toys of horse hide with iron wheels, tin
horses complete with chimes and bells, and a wide array
of cast-iron horses.

elsewhere the endearing horse was featured on
wonderfully lithographed cigar labels while the Harp-
er's Weekly proclaimed the sport of harness racing.
unique cigar brands like Jockey Club, Derby King, Ho-
plah Chasters, Grand Circuit and Pacer paid tribute not
only to the popular racing sport of the 1880s and 1890s

but to the horse as well.
Many more fine cast iron toy horses were being pro-

duced early in the 20th century. Besides basic toys, there
were horse-image banks manufactured by A.C. Williams,
Arcade and others. During the 1920s and 1930s the Hub-
ley Manufacturing Company crafted heavy metal horses
which served as trusty doorstops, and still others which
were crafted as bookends.

For the most part the doorstops, while impressive,
were not made to represent any particular horse. There
were exceptions however, in the late 1930s the Rife-Loth
Corporation produced a bronze image of King's Genius
with the distinguished name along side of it.

During that period, and for part of the next decade es-
pecially inspiring horse-image bookends were also pro-
duced by such firms as the H.J. Judd Manufacturing Com-
pany and Frankart Company as well as the prolific Hub-
ley company.

Just as horses had been richly illustrated in cigar la-
bels of the latter 19th century, they were also celebrated
in the fruit crate art of the 1920s and 1930s. During that
time colorfully lithographed labels were essential to the
on-site sale of fruits and vegetables in most markets. Thus
the most distinguished label often attracted the greatest
number of wholesale dealers.

Among the many produce brands which featured the
horse in a prominent role on their labels were White Horse
Grapes, Bronco Oranges, Mustang Vegetables, Pinto Veg-
etables and Rider Grapefruit.

During the 1940s the war years created severe
shortages of most raw materials and the vast majority
of America's industrial output was directed toward the
war effort. But the image of horses did not completely
disappear. The Beswick Company, for example, pro-
duced some of the finest ceramic horses, foals and
ponies of the 20th century.

In 1942, The Pottery Gazette and Glass Trade Review
noted that Beswick's remarkable wares that year included
"a host of splendidly modeled and life-like animal sub-
jects, including some particularly fine horses and foals—

both hunters and shires (draft horses)...This being a type
of potting for which the firm has established a big reputa-
tion."

In that decade and the one that followed it, Beswick
featured a wide array of horse figures including a Shet-
land pony, Palomino, Pinto and others. Horses were also
depicted in various activities including prancing, jumping
and feeding. Through the years Beswick produced more
than 100 different ceramic horses. The practice continued
even after the firm was acquired by Royal Doulton in
1969.

Prior to World War II toy horses were still manufac-
tured in abundance both in the united States and in for-
eign countries. Various materials were used, but a major
factor in the marketplace were the celluloid wind-up and
celluloid stationary toy horses manufactured in Japan.
These colorful and relatively durable toys heavily export-
ed to england and the united States during the 1930s.

During the 1950s celebrity horses came to fame.
These were the faithful horse companions of movie

cowboy stars such as Gene Autry and Roy Rogers, or such
fictional heroes as the Lone Ranger. ultimately the hors-
es were so popular they were even featured in their own
spin-off comic book, which sold to children by the mil-
lions. Trigger appeared on lunch boxes too, along with
Roy Rogers and Dale evans.

The Marx toy company delighted youngsters in the
1950s with Roy Rogers western play sets which, not sur-
prisingly, included plastic horses. One harnessed pair
pulled Roy's chuck wagon. The Stanley Toy Company
tried to turn back the clock with a cast iron surrey com-
plete with cloth top and two horses. Meanwhile the
Wolverine Toy Company offered a plastic horse with
sulky racer as the decade ended.

Marx's Johnny West series was responsible some of
most charming toy horses of the 1960s. Johnny West rode
Thunderbolt, Jane West rode Buckskin. Other named
horses from Marx during that period included Pancho,
Storm Cloud and Commanche. Typically these 12-inch
horses came with highly detailed vinyl equipment.

The lore of the horse can also be found in paper col-
lectibles. Popular magazines which used famous artists to
depict horses on covers are growing in appeal. Moreover
there are older issues horse-specific magazines such as
Western Horseman, Saddle and Bridle, Arabian Times and
Paint Horse Journal are now attracting interest for their
artful early design and contents.

Certainly the area of horse collectibles is highly var-
ied today, and just as appealing to many as it is varied.

Recommended reading:
"500 Collectible Horses, 2nd edition," by Jan Lindenberg-
er. (Schiffer Publishing).

www.mountainstatescollector.com Mountain States Collector—June 2022 9

Denver

Collectibles

High-Stepping Horse Collectibles

“Humanity
has won its

battle. 
Liberty now

has a 
country.”

—Marquis de
Lafayette, re-
ferring to the
United States

of America

Horse figural with clock by Gibralter of new Jersey, ca.
1950.

Wind-up celluloid horse with jockey, ca. 1930s, made in
Japan for export. (Skinner auction photo.)

Clockwork toy, e.R. Ives Company, Bridgeport, Conn.,
1875. (Shelburne Museum.)
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If his wife's recipe books are any indication, Frank
James—the infamous outlaw—must have been a happy
man. After all, with his sweetheart making such special
treats as "Love Cakes," "Chocolate Jumbles" and home-
made "Blackberry Wine," what man would want to stray
far from home?

Frank James didn't. He and brother Jesse were Amer-
ica's most hunted desperadoes during the wild and wooly
post-Civil War era. newspapers described the brothers as
"cold-blooded killers," yet each man was a father and a
happily married man—despite being the nation's most
hunted outlaws for over 15 years.

For Jesse, the end came in 1882, when he was shot in
the back of the head by an ex-gang member, eager to col-
lect a $10,000 reward. Brother Frank went into seclusion
and vowed to never be taken alive. Yet just a few months
later, the bandit unstrapped his guns and turned himself
in, his love and concern for his wife and young son over-
riding his desire to fight to the end. The biggest gamble
of his outlaw life paid off: Within a few months, Frank
was acquitted of murder charges and returned home to
Annie a free man.

Annie Ralston was 22 years old when she ran away
from home in 1874 to marry the charismatic Frank James.
Though he was branded a hardened criminal, the man
Annie knew was a kind and gentle person who loved to
read the Bible and quote Shakespeare. Annie's most cher-
ished memories were the nights spent along the outlaw
trail, listening to husband Frank as he quoted Shakespeare.

To Annie, Frank was a little boy in a man's body, yet
someone who could feel emotions on a much deeper level
than the average man. He never talked down to her, but
treated her with respect as an equal. It wasn't so much a
case of Annie being "his" woman, as it was Frank being
"her" man. He would open up to her and share his inner-
most thoughts and feelings. Falling in love with Frank

James was an easy thing to do. Leaving home wasn't. But
when the "law" started closing in on the man she loved,
the young Missouri farm girl opted for the excitement of
life on the outlaw trail.

Her departure was swift. Packing one suitcase and
one valise, Annie boarded a train in Independence, and
made good her escape. And safely packed away were two
of Annie's most cherished possessions—recipe books con-
taining her favorite meals and treats. She'd started enter-
ing special family recipes into the first book as a teenager
in 1867, and added more as the years went by. Some were
the very meals she later prepared for Frank and Jesse as
they lived their wild and reckless days on the "dodge-em"
trail.

After Frank's acquittal in 1882, the bent and tired one-
time outlaw hung up his guns for good. Returning to
Annie, Frank worked a variety of jobs until his death in
1915. A heartbroken Annie immediately went into seclu-
sion, and was rarely seen in public. When she died nearly
30 years later, in 1944, her two worn and weathered recipe
books were still on a cupboard shelf in her little kitchen.
Though most of the recipes are in her handwriting, some
were written by Annie's mother Mary, her sister Rowena,
and several were even entered by none other than the old
outlaw himself, husband Frank.

James Family descendants kept the two books until
1989, when both were sold to a private collector. The
recipes include meat dishes, pies, cakes, vegetables, pre-
serves, breads and home remedies.

Outlaw Cookin’—
The Arresting Recipes of Mrs. Frank James

Readers, though we tried to find these cookbooks, we were unable to. 
The last information we had said they were called ‘Outlaw Cookin’. In all, nearly 120 recipes

had been collected and published in the 70-page book. An address for the publisher was P.O.
Box 461, Provo, UT 84603. There was a picture of Annie Ralston’s book from July 22, 1867 in
Independence, Jackson County, Missouri. Let us know if you are able to locate this book or pic-
ture. We will be glad to update our readers. Thanks for your help.

Annie Ralston James

Calendar Listing Information

Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

Dates of Show:____________________________________ _________________________
City, State:_________________________________________________________________
name of Show or event:______________________________________________________
Hours:___________________________________________
Other Info:_______________________________________
________________________________________________
__________________________________
Phone:___________________________________

___Send information about advertising.

For more information, 
call 720-276-2777.

Shows, Auctions, 

Estate Sales and Event

Calendar listings are

FREE with your 

display ad. Club News

and Museum News 

also welcome.

Mail coupon and check to: Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421-1003

Deadline: The 20th of the month before the next issue.

Calendar Listings Subscriptions

Subscribe to the Collector

1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

name:

Address:

City:

State: Zip:

Return to: Spree enterprises, Inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.   Outside north America $70.00 per year. 
No refunds.
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Civil War Bookwww.orphansgift.com

Not to know what happened before we

were born is to remain perpetually a

child. For what is the worth of a human

life unless it is woven into the life of

our ancestors by the records of history.

—Cicero

This journey of lifetimes fol-
lows Englishman Thomas
Prater (later becoming
Prather), young and without
property, as he emigrates to
Virginia in 1622 to seek his
fortune in the New World,
and ends in 20th century
Ohio. When Thomas's son
Jonathan dies in mysteri-
ous circumstances, the fam-
ily emerges to become
slaveholders, then ulti-
mately abolitionists. They
go from being planters, to farm-
ers to participants in the industrialization of America.
They participate in the American Revolution, the Civil War and the Sec-
ond World War. Their story is the story of many American families who
grew and changed as America grew and changed, never forgetting their
land-loving roots. 

Orphan's Gift is a fascinating story of an American  family, a ge-
nealogical quest, written by three sisters with a passion for history and
writing. M.M. Knowles is the pen name for sisters Mary Elizabeth Sikora,
Margaret Rose DeStefano and Sally Ruth Gronauer.

Orphan’s Gift is co-written by Margaret
(Peggy) DeStefano, Mountain States Collector’s
Managing Editor. She and her sisters Mary Siko-
ra and Sally Gronauer have captured the spirit
of their Prather line of ancestors. The past has
come to life in this historical novel. The book is
a great example of taking your family genealog-
ical research to a new level.

“Writing this book has been a fun and
often surprising journey. Now that we have fin-
ished our first project together, my sisters and I
are already fast at work on our second book in
what we hope will be a series of historical nov-
els,” Peggy DeStefano explains. 

You can order your copy of Orphan’s Gift

through Spree Publishing. Send your check or
money order for $19.95 to:

Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421

Fill out coupon below so that we can mail your

copy of Orphan’s Gift to you. (You can also go

online to www.orphansgift.com to order.)

Number of Books ___

X $19.95/book = $________(Includes postage)

Name:______________________________

Address:____________________________

City, State and Zip_____________________

You can also charge your purchase.

Credit Card #_________________________

Expiration Date________
www.mountainstatescollector.com Mountain States Collector—FEBRUARY 2010 3

Books



www.mountainstatescollector.com Mountain States Collector—June 2022 11

Rockin’ Horse
Antiques & Vintage Treasures
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Furniture

Store Closing Sale
Most items 15% - 50% OFF

Last Day of Business June 12th

By Robert Reed

It was not just one style or one element that contributed
to the great furniture of the Old West.

The distinctive nature of Old West furnishings came
from such far reaching sources as the historic Spanish Colo-
nials and native Americans to the eastern elite and pro-
gressive creators of Arts and Crafts.

It was a grouping of many such principles to form,
when combined, a rather unique and attractive vogue.

"The raw data of the western ranch vernacular has been
reworked, edited, abstracted, compressed and turned into a
flexible architectural vocabulary," notes "Rancho Deluxe"
author Alan Hess.

"The cowboy style is not simply a historical re-cre-
ation, it is a great work of the imagination."

Some of the very earliest furniture of the Old West
was, of course, very basic. Many settlers from the early
17th century represented frugal lifestyles of the Iberian
Peninsula, which bordered both Spain and Portugal. Small
settlements in Arizona, new Mexico and Texas saw the
most fundamental of furnishings of chairs, chests and ta-
bles. Typically whatever wood could be found in the re-
gion was put to use.

Chests, for example, were soundly made but not elab-
orate. It was not unusual for settlers to simply mount six
boards together with the use of pegs and dovetail joints to
construct a chest. Sometimes the chests were decorated with
carvings or paintings of animals, birds, plants or simple
geometric designs.

Such chests were found in most of the households of
18th century western regions, even when other surround-
ings were considered meager. In 1776, priest Fray Francis-
co Dominguez wrote in "The Missions of new Mexico"
that in the interior of Indian homes "they usually
have...some kind of chest, either plain or painted."

Throughout the 18th century and into the early 19th
century the furniture of the Old West reflected the culture

of previous centuries. Some was imported from foreign
lands, but much was crafted from native woods using meth-
ods from distant generations. Primitive chairs used splats
or spindles to link the stretchers and rails much has they
had the century before.

By the second half of the 19th century an alternative
clearly loomed for furnishing fashion homes of the Old
West. Thanks to industrial expansion in the east and Mid-
west, Westerners also had the choice of ordering the latest
furniture direct from the factory.

Suddenly, with the completion of the coast-to-coast
railroad, furniture manufacturers in 1870s locations like
Grand Rapids, Mich., had clients in the Golden West.

Initially "a handful of wealthy Californians, at great
expense, commissioned prestigious new York decorators
to outfit their mansions," observe Brad and Brian Witherell,
authors of the comprehensive "California's Best: Old West
Art and Antiques." "An opulence was created there that
would continue throughout the 19th century."

At one point in the latter 19th century leading furni-
ture makers were manufacturing pieces especially for the
growing market in California and other parts of the Old
West. Major makers included Berkey and Gay, Phoenix
Furniture Company, and the legendary Herter Brothers.
Many California firms established themselves as master
agents for quality eastern-manufactured furniture before
developing their own regional operations.

In 1874 a San Francisco newspaper reported on the
lavish decorating of the mansion of Milton Latham. Ac-
cording to the account the library alone was "furnished with
classic severity, but with perfect taste including a gilt rose-
wood table." The table and a number of other lovely mar-
quetry items were directly from Herter Brothers.

Gradually furniture makers in the West were able to
produce their own wares. The more successful went from
merely stenciling their "local" name on prize pieces, to
manufacturing their own.

Great Furniture of the Old West

Carved Tulip chair, 1850s, includes some bead work on
front and back rails. (Albuquerque Museum.)Continued on page 12



By the latter 1880s a statewide California directory
noted that there were 18 furniture manufacturing establish-
ments in San Francisco alone. It added that furniture from
that city was "sold all over the Pacific slope and for novel-
ty of design, perfect finish, durability and cheapness, can-
not be excelled."

As the 19th century neared a close on the West Coast
some serious California furniture makers had stepped to the
forefront including J.P. Goodwin and Company, J.B.
Luschinger, W.J.T. Palmer and Company and Charles Plum
and Company.

If the time and price were right that fall, front desk,
marble dresser, or roomy bookcase could be produced right
in the Old West itself.

But furniture of the Old West remained in touch with
nature, too. Among other things there was the often elabo-
rate use of steer horns and antlers. Primarily they were used
on chairs and couches, but at times they were added as or-
namentation to tables, sideboards and other pieces as well.
Most better homes had at least one or two antler chairs on
display from the 1890s into the early 20th century.

Historians attribute the use of horns and antlers in part
to the German immigrants who drew on designs once pop-
ular in europe to craft regional pieces. One significant con-
tributor was Wenzel Freidrick of Texas who used the abun-

dant supply of such items to supplement his furniture mak-
ing. Among the notable pieces was a hall tree with 32 in-
dividual steer horns. Freidrick was in the company of
those who also used cowhide and goatskin to upholster
hand-made furniture.

And yet even in the early 1900s, with options rang-
ing from antlers to mahogany, furniture of the Old West
was not clearly identified.

"An unmistakable Western style in furnishing was
slow to develop, at least in part because most settlers in
the frontier West hoped to recreate the comforts they had
left behind," note documents in the Buffalo Bill Histori-
cal Center in Cody, Wyo. "By the turn of the century a
Wyoming ranch house was likely to be furnished with
Mission Oak furniture. It was sturdy and stylish and avail-
able by catalog from Montgomery Ward or Sears and Roe-
buck."

By the same token homes might also feature locally
crafted twig or rough pine furniture as well. More and
more frequently seen were leather-covered cushions on
chairs and couches, and more and more colorful navajo
rugs were being hung on walls rather than left of floors.

In the stylish homes of the Old West occasionally
could be found glass-fronted cabinets and other pieces
which clearly reflected the Arts and Crafts style which had
swept the eastern half of the united States. The distinctly
eastern taste of dark wood, sometimes starkly mixed with
lighter natural woods, also began to present.

Wood finish soon became a major part of the appeal
of a new line of western-based furniture manufacturing,
which began in 1929. In California furniture retailer Bark-
er Brothers contacted the Mason Manufacturing Compa-
ny and expressed an interest in a line of Spanish-styled
furniture. Mason moved to produce a line, which they
called Monterey.

Monterey furniture with its "old wood" finish, ornate
wrought iron and floral designs was a major success in the
1930s. In 1932 a Barker Brothers catalog boasted "the charm
and versatility of Monterey furniture definitely belongs in
California homes." And from corner cupboards to club
chairs it certainly seemed to for more than an entire decade.

A number of other firms also followed the remarkable
style form soon afterwards with regional-sounding names
like Coronado, Del Rey and Imperial. even Sears and Roe-
buck had a "follow line" known as La Fiesta.

And finally there was the extraordinary work of
Thomas Canada Molesworth in Cody, Wyo.

Operating as the Shoshone Furniture Company,
Molesworth took the use of antlers to an art form. Likewise
he blended the use of natural woods to further advance the
Arts and Crafts movement. Gnarled pine burls and leather
cushions joined the antler decorations in unique chairs.
Carved animal figures adorned the beds while fiber-rush
twigs dominated tables.

Whole rooms fell under the Molesworth influence
from simple bark-covered work tables to custom-
loomed carpet inserts.

"each room was a landscape," remark Wally Reber and
Paul Fees in the study "Interior West, The Craft and Style
of Thomas Moles-worth." "A unity of art and furnishings...
that all worked together to enhance the Western experience
of their owners and guests."

Molesworth, Monterey, rustic, Spanish influence,
native American, natural wood, and even Grand Rapids
all served somehow to be part of the eclectic yet ro-
mantic great furniture of the Old West.
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Furniture

Castle Rock

303-688-1207         807 Wilcox Street
www.castlerockconsignment.com Castle Rock, CO 80104

Old West Furniture In Touch With Nature

Georgetown

The Hotel De Paris Museum™, a site of the Na-
tional Trust for Historic Preservation, is owned and
operated by The National Society of the Colonial
Dames of America in the State of Colorado. The
Museum is located in Georgetown, Colorado, just
west of Denver off Interstate 70.

Louis Dupuy’s legendary Hotel de Paris dates to
the silver mining boom, when it served as a first-
class French restaurant, showroom for traveling
salesmen, and luxurious hotel during the Gilded
Age.

Their Mission:
To collect, preserve, and share history associ-

ated with Louis Dupuy's Hotel De Paris, and serve
as a catalyst for heritage tourism in Georgetown,
Colorado.

McAllister House Museum 

A Great Place to Visit
Major McAllister made

his home in this small house
until his death in 1921.  For
the next 30 plus years the
house was rented by the fami-
ly of Mrs. Fanny Robbins who
used the house for a candy and
“wedding gift” shop.  upon
her death in 1958, the family
sold the house.

In 1961 a historic preservation group, the national
Society of the Colonial Dames of America in Colorado,
with the help of the el Pomar Foundation and Shepard’s
Citations, was able to buy and restore this Colorado
Springs (Fountain Colony) house. Why not visit this
lovely house and enjoy the historically true restorations?

Colorado Springs

Continued from page 11

American steer horn armchair, early 20th century, leather
seat. (Skinner Auction Inc.)

Wardrobe chest with carved base, ca. 1870s, new Mexi-
co. Includes raised panels.
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Unique 
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Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th

OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More
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Wheat Ridge

Collectibles

North Denver

The Swankyswig Story
By Carol J. Perry

All over the united States today colorful dinosaurs
scamper across kitchen tumblers which used to hold grape
jelly. Beverages are often poured from pitchers or de-
canters which may have originally contained maple syrup,
vegetable oil or instant coffee. Recycling-conscious
Americans have become accustomed to the thrifty conve-
nience of reusable glass containers.

But it was only 89 years ago, in October of 1933, that
Kraft Foods first introduced this pleasant feature to a re-
ceptive public. Kraft called their innovative jolly little
glass containers "Swankyswigs," and they used them for
packaging cheese spreads. Before the advent of these trim,
straight-sided tumblers, glass food containers were
clunky, thick-sided affairs with fat, bulky rims. It was
Kraft's Vice President in charge of Advertising and Pub-
lic Relations, John H. Platt, who thought up the idea.

He began a search for a company which could devel-
op a cap to safely seal the product without marring the
glass. The White Cap Company came up with the answer,
a sealing cap with an attached natural rubber gasket. Dec-
orations were Platt's next priority, and the Hazel Atlas
Company won the assignment to provide a color decora-
tion for the new "juice glasses." Their first design was a
hand-applied red horizontal band 1/8-inch wide, with a
hairline-width black stripe.

Kraft made five different varieties of cheese spreads
at that time, and when the newly-colorful packages
showed up on the nation's grocery shelves in the fall of
1933, they were an immediate hit. In fact, Kraft's cheese
spreads sales jumped an incredible 601% that first year!
By then the Hazel Atlas' Wheeling, West Virginia plant
was operating around the clock, keeping 280 women busy
applying the hand-painted designs, which had been updat-
ed to alternating stripes of black and red, two each. These
glasses were so tremendously popular that they're still
showing up at flea markets and garage sales with surpris-
ing frequency—more often than many of the later patterns,
as a matter of fact. Both of these early striped glasses are
just a hair over 3-1/4" tall and have vertical 1/4" paneled
ridges on the inside.

Kraft's third design had a fairly short life. A little
taller than the first two, 3-3/8", it featured two blue bands
with two white hairlines. It's a rarity today.

Kraft's next design still required handwork, but a new
squeegee technique using silk stencils made the decorat-
ing process a little more sophisticated. Consumers liked
the all-over random dot-within-a-circle pattern rendered
in red, green and black. The dot pattern glasses were 3-
1/2" tall, as were the next ones presented to the cheese
spread-buying public, an all-over star pattern in the same
colors, offered in 1935.

Meanwhile, back at the glass plant, Hazel Atlas de-
signers were scrambling around trying to produce better,
more uniform silk screen stencils. They came up with a
cheery, neat, red-and-white checkerboard pattern. A dain-
tier checked pattern followed. Both of these prim and pret-
ty designs are rarities now. At about the same time, Atlas

produced a trim, all-blue sailboat design, complete with
waves and seagulls. This is another hard-to-find
Swankyswig, although it occasionally turns up among
Depression glass items mistakenly identified as part of a
similarly-patterned cocktail set.

1937 saw the birth of Kraft's most famous cheese
glass pattern ever—the tulip. The familiar 3-1/2" straight-
sided glass was used, and stylized tulips bloomed in neat
pots of red, green, blue and black. White leaves and stems
provided contrast. The tulip glasses quickly eclipsed all
the other designs in popularity and to this day are a fa-
vorite with collectors. The same design in the same
colors was used again later on a 3-1/2" glass with a slight-
ly flared top impressed with six horizontal rings. This was
soon followed by a taller version, flared gracefully at the
top with four rings of graduating widths. The black tulip
design was replaced with an eye-catching pale blue, and
the pot was deleted. Leaves and stems were green instead
of white.

The last of the Kraft tulip patterns was offered in 1940
as one of a group of new designs dubbed "posy patterns."
The brightly-colored straight-sided glasses stood 3-1/2"
tall, and sprightly tulips were red with large, curving green
leaves.

From time to time, over the years, Kraft introduced
new varieties in their cheese spread line, but no attempt
was ever made to put any one flavor into a specific con-
tainer. A red tulip glass might contain pineapple, pimen-
to, or any other of Kraft's spreads. The identification was
always specified on the wash-off paper label. But the Kraft
folks were sensitive to consumer preference and kept care-
ful tabs on which of their innovative designs sold best.
Oddly enough, Carnival glass, which had emerged as the
darling of the American housewife, was not popular at all
as a cheese tumbler. A trial run in 1939 consisted of four
colors: blue, red, green and yellow. Grocers and shoppers
alike turned thumbs-down on the product-obscuring,
gaudy opaque glass.

Kraft's colorful glasses fell victim to strict World War
II government regulations, so consumers had to make do
with plain clear containers until 1946 when Swankyswigs
next emerged—again in the familiar "posy" patterns. In
addition to the red tulip design there were pale-blue corn-
flowers, bright-yellow jonquils and deep-blue violets, all
with green leaves. A modern-looking flower with spikey

petals was introduced in 1947 in the familiar red, yellow,
light-blue and dark-blue spectrum. This was followed in
1948 by a design featuring horizontal bands of forget-me-
nots in the same four colors.

Kraft was honored in 1949 when Swankyswigs were
nominated to Packaging's Hall of Fame. The colorful lit-
tle containers were recognized as the world's most popu-
lar re-use package. They were also honored for making
advances toward perfecting multicolor ceramic labeling
on glass.

It wasn't until the early '50s that the bottom of the
glasses were tapered inward to make stacking easier. At
about the same time, a new "posy" appeared, a band of
green leaves topped by one band each of red and white
blossoms. In 1954 this same stackable 3-3/4" glass was
used again: early American silhouettes showed spinning
wheels, teapots, trivets and the like in red, black, green
and blue. This theme was a successful one, and Kraft
quickly followed up with another historical motif. This
time an old-fashioned family was depicted in shades of
red, green, blue, orange and a new rich-brown color. On
each glass family members are occupied in various homey
pursuits—viewing a stereoscope, having tea, chatting on
an old-time telephone.

The last of the Swankyswig series appeared in the late
'50s and delighted millions of American children. Cute
baby animals cavort around the glasses. Bunnies, ducks,
squirrels, pigs, bears, puppies, roosters and elephants are
cleverly rendered in brown, black, green, blue, orange and
red. each design is topped with a border of miniature "toy"
animals of the same species.

The last three mentioned designs are still the easi-
est for collectors to find, and it's possible with judi-
cious searching of antiques shops, flea markets and
church bazaars to collect complete sets without spend-
ing a fortune. The airy, modern flower of the 1948 se-
ries is still around in considerable numbers, too. But
like all the other "new" collectibles, Swankyswigs are
going fast. Be prepared to pay more for the more com-
mon patterns in a shop or at a show. The rarer ones are
proportionately more expensive. But keep your eyes
open for bargains at yard sales and flea markets, and
don't forget to peek into Mom's or Grandma's cup-
board. Your very own childhood Swankyswig juice
glass may still be there!



Salvage, Antiques, Vintage, Etc.
200 West block of Main St.

Facebook shop 24/7: www.facebook.com/saveinflorence/shop/

Erin and Barna, 719-821-3263
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a
“great little town”
where you’re 
a stranger 
only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

124 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.

10 NOVEMBER 2009—Mountain States Collector www.mountainstatescollector.com

We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Find It All in Florence
Antique Capital of Colorado

Rena Pryor

Happy Father’s Day!

Bell Tower 

Cultural Center

Event info, call 719-784-2038

Larry Nelson & Friends 719-338-1628

Blue Spruce Gallery

Art and Antiques
“The Best of Both Worlds”

Fine Arts & Crafts, Select Antiques in a Victorian Setting

205 West Main, Florence, CO

719-784-1339 bluespruceart.com

Tell Me a Story
By Sandy Dale
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Northglenn

Old Wagon Antique Mall
Come Shop With Us —Over 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Check for Available Space
303-280-8114

https://oldwagon.wixsite.com/antique

Toys, Clocks, Glass, Furniture, Collectibles, Books
10 a.m. to 5 p.m. Daily, Saturday 10:30 to 5, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Loveland

Contest

Send your answers to the
What Is It contest, postmarked
by June 20, to the Mountain

States Collector, P.O. Box
1003,  Bailey, CO 80421. At
least three winners will be
drawn. Winners will receive a
year’s subscription to the

Mountain States Collector.

May’s What Is It?
Marjorie McLaren of Anchorage, Alaska thought

this object might be a metal wrist-bracelet with a
keyring attached. It is actually a Victorian silvered
metal adjustable dog collar.

The engraving on the collar says Frank Hamblin
of City Coal Co. of Bath (england). 

Marjorie found out that there is an interesting
side story to this person. Frank (the son) and William
(the father) were both indicted in 1918 for fraud
against the City of Bath relating to forged billings to
the City for day-work haulage by the father which
were then paid by the son in his then capacity as a

clerk for the City. The loss to the City for fraud was
stated as 8,727 english pounds. Following a jury trial,
the son was sentenced to seven years in prison and
the father to 18 months at hard labor. Subsequently,
in 1921, the son died in prison at age 44.

The above information regarding the Hamblins
was obtained from various online sources including
memorials of the Lyncombe & Widcombe and St.
James’ Cemetery.

Thanks, Marjorie. You never disappoint. And,
congratulations, you have won a year’s subscription
to the Mountain States Collector.

Open 7 days a week 
10 a.m. - 5 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

Stop by on your way to
Estes Park on Hwy 34

June’s
What Is It?

Lafayette

VISIT:

409 So.Public Rd.
Lafayette, CO  

80026

CONTACT:

303-926-4060
nobletreasures@
hotmail.com

HOURS:

Mon.-Sat., 
10am-5pm
Sun. 12 pm-5pm

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470
303-838-5150

bobaaac@aol.com

Pine

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

By Anne Gilbert

It is certainly a dog year with books and movies cel-
ebrating man's best friend. However collectors of doggy
art and collectibles with cash in hand found more reason
to celebrate at the annual sale of dog paintings and col-
lectibles held by Bonhams New York auction on Febru-
ary 10, tying in with the Westminster Kennel Club Dog
Show February 9/10. Collectors had an opportunity to
choose from a selection of 18th, 19th and 20th century
works from top dog artists. Top artists don't come cheap.

Prices can range from $20,000 to over $500,000. The
good news is there were many paintings and etchings by
lesser and unknown artists with estimates of $400/600
along with dog sculptures and even collars. The collars
offer a bit of dog history. They show the evolution of dog
collars from 17th century iron to the more gentle Victori-
an collars of silver and leather. For a bit of dog collar sta-
tus there were a couple of collars once owned by the
Duke and Duchess of Windsor. A 17th century German
iron dog collar fetched $610. A Victorian silvered metal,
adjustable collar sold for $1,098. However a lavishly
engraved Victorian electroplate and leather Bulldog col-
lar sold for double the estimate for $3,355.

Dog paintings first became popular in the 1880s
when Queen Victoria's love of dog breeding led to dog
portraiture. The earliest portraits were of hunting hounds,
followed by lap dogs painted with their mistress's. Past
portraits have depicted purebreds as sporting dogs to
show the animal's working abilities, highlight the breed’s
physical characteristics and as a pet portrait.

There are three categories; sporting, pet and mixed
breed. As Alan Fausel, Director of Fine Art at Bonham's

pointed out “early paintings of bull dogs and pugs show
how the breed has evolved.” An example would be a dog
that has the color and body of a border collie, but the
head is not typical. “Often these paintings will have a
naïve or “folk” look to them.

One of the most famous creators of dog art, John
Emms, was represented in the auction with a painting
depicting a pack of hunting hounds and terriers. It sold
for $218,000.

Fausel observed that usually people collect by breed
and the quality of the work. “Most costly are pictures of
such sporting dogs as retrievers, hounds and setters. Next
expensive would be Afghan hounds and Salukis known
as sighthounds.” On down the money scale would be lap
dogs (spaniels, terriers and pugs) and last would be work-
ing dogs such as German Shepherds and Border Collies.

CLUES: Considered one of the finest and most pop-

ular dog painters of the 19th century was Sir Edwin
Henry Landseer. According to Fausel “ he was a perfec-
tionist who studied and dissected animals so that he
could paint them realistically.” A problem for collectors
is that many amateurs copied his oils and others are
“after Landseer.”

Charming and affordable were paintings listed as
“British School”, 19th century oils with estimates of
$400/600. Etchings by 20th century American artists
range from $400 to $1,800. Miniature paintings had esti-
mates of $600/800.

A wide range of dog collectibles included bronze
sculptures and jewelry. There was also a Victorian wool
and cotton needlework picture.
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Collectibles

Auction of Dog Paintings and Memorabilia Howling Good

Victorian silvered metal adjustable collar. Bonhams Auc-
tions, New York, NY

Dog of Marlborough breed. Sir Edwin Lanseer, RA (Lon-
don 1802-1873). Bonhams Auctions, New York, NY JUNE 4: OLD CROWS’ANTIQueS ROAD SHOW, 12-3 p.m. (First

Saturday of Every Month) 10081 West Bowles Avenue, Littleton. Get
estimates on your favorite treasures. Talk to experts about your an-
tiques, art, vintage and collectibles. Limit 1 item per person. Call 303-
973-8648 for more information.

Old Crows Antique Mall is featuring a great new ser-

vice. On the first Saturday of every month, owners Timmy

and Joseph Crawford are inviting customers to bring in

their treasured antiques and talk about them with apprais-

ers and experts. The items can include antiques, art, vintage

and collectibles. The experts will give estimates of the value

and condition of your item. The limit is one item per per-

son. The service will go from 12 to 3 p.m. on the first Satur-

day of each month.

Q. I know this Elizabeth Taylor
White Diamond perfume bottle isn't
old. But, is it a collectible and worth
anything? It was my mother's and she
told me the "diamonds" and "emer-
alds" are Swarovski crystals. It is 11
inches tall.

M.G. - Chicago, IL
A. Perfume and scent bottles, old and new, are very

collectible. Beauty, rarity and unique designs add to the
value. Many famous name perfumes had decorative figur-
al tops that are an art form. Cartier's "Black Panther" with
the animal form and Nina Ricci's "L’air Du Temps" with

a Lalique bird figure are two examples. Even empty they
can fetch hundreds to thousands of dollars. They were and
are designed by famous artists including Salvador Dali.
Yours could sell for $700 or more.

Q. This Pennsylvania Dutch candle box was pur-
chased from an antique dealer in the early 1960s. The paint
is original. Any information appreciated.
J.S. -Friday Harbor, Washington

A. If the paint is truly original the candle box could
sell at an Americana auction for $800 to $1,500. If it could
be attributed to a known maker, such as Rufus Porter the
price could go way up.

Q. Can you give me the age and value of my Dr. Pep-
per, celluloid advertising
picture? It is signed
"Porter" with an inscrip-
tion that reads, “Dr. Pep-
per, King of Beverages
TM.” It is 12" x 16".  

D.C. - Mansfield, OH

A. It was an ad meant to hang in drug stores and pubs,
made around 1908-1915. Similar items can sell at col-
lectibles shows for $450 or more.

Q. I bought this beautiful ginger jar in a thrift shop
for $1.00. On the bottom it says "Noritake/Nippon, hand
painted." It has a small chip on the rim and no cover. Is it
worth getting repaired?

M.L. - Hanover, MA
A. From your photo I am inclined to think you have

a small vase rather than a ginger jar, made in the first quar-
ter of the 20th century. In that case the lid isn't missing.
In good condition it could sell in a shop for $80 or more.
It could cost more than that to repair it.

Q. I would
like to have you
identify this
desk that I pur-
chased at auc-
tion in pieces
and put back to-
gether and re-
finished. What
is the wood, the age, value?

D.- Kansas City, MO
A. Your spinet desk was made in the mid 19th century.

From your photo it is made of several types of wood. The
writing flap is rosewood. Refinishing has improved the ap-
pearance, but the value is still less because the finish isn't
original. Now it could sell in a shop for $250 or more.

Q. This tureen was given to me about 40 years ago.
On the bottom is stamped
1869. other marks.

E.C. - Lantana, FL
A. Your hunter's motif

tureen was of nickel silver
by The Meriden Britannia
Co. around 1869. In good
condition it could sell in a
shop for $275 or more.

Q. We purchased what
we thought was a triple
pickle castor bur we can't
find any information on it.
We have never seen a
triple one before. We don't
think the blue cut glass
cups are original. Informa-
tion appreciated.

C.L. - Orange, CA
A. Castor sets con-

tained as many as six. Your
holder is made of silver-
plated Britannia Metal
around the 1860s. You
need to check with a deal-
er to see if the glass jars
are reproductions. If it was
totally original the shop
price could be $500.
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JUNE 3: FOREIGN PAPER
MONEY & STAMPS Discussion
led by Rusty Morse at 2:00 p.m. at
The Brass Armadillo, 11301 West
I-70, Wheat Ridge, CO. Bring in
your antiques. For more informa-
tion, or if you would be interested
in doing a presentation in your area
of expertise, call Dixie or Charlotte
at 303-403-1677.

JUNE 6-7: ANTIQUES @ THE
AUD, Colorado Springs City Au-
ditorium, 221 E. Kiowa, Jo Peter-
son, 719-596-8839.

JUNE 17: ROSIE O’NEILL and KEWPIE Discussion led by
Cheryl Miller at 2:00 p.m. at The Brass Armadillo, 11301 West
I-70, Wheat Ridge, CO. Bring in your antiques. For more infor-
mation, or if you would be interested in doing a presentation in
your area of expertise, call Dixie or Charlotte at 303-403-1677.

JUNE 20-21: 2009 AULT ANTIQUE DAYS, Old School Gym,
Hwy 14, East of Ft. Collins, 14 miles. Sat. 9-5, Sun. 10-4, $3 ad-
mission. More info, call Jo Peterson, 719-596-8839.

JUNE 27-28: 2009 WOODLAND PARK ANTIQUE SHOW-
SALE, High School, 151 N. Baldwin, Sat. 9-5, Sun. 10-4, $4 ad-
mission. More info, call Jo Peterson, 719-596-8839.

Upcoming Shows and Events
JULY 1: HISTORY OF POP-UP BOOKS Discussion led by Gena
Zerlan at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat
Ridge, CO. Bring in your antiques. For more information, or if you
would be interested in doing a presentation in your area of expertise,
call Dixie or Charlotte at 303-403-1677.

JULY 15: HEISEY IN COLOR Discussion led by Caroline Jensen
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge,
CO. Bring in your antiques. For more information, or if you would
be interested in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.

JULY 17-19: WORLD WIDE ANTIQUE SHOW. Over 100
dealers. Friday - Saturday 10-6, Sunday - 11-5 at the Denver Mer-
chandise Mart, 451 E. 58th Avenue, EXPO BUILDING, Denver
CO. 303-292-6278 or e-mail antiqueshows@denvermart.com

JULY 25: ANTIQUE BOTTLE COLLECTORS OF COL-
ORADO SHOW in historic Leadville at the National Mining Hall
of Fame and Convention Center, 117 10th St. in Leadville, $3 ad-
mission, Call Jim or Barb Sundquist at 303-674-4658 for more in-
formation.

AUG. 1 & 2: ANTIQUES @ the AUD. in Colorado Springs’
Historic City Auditorium, 221 E. Kiowa, More info, call Jo

Peterson, 719-596-8839.

AUG. 15 & 16: LONGMONT ANTIQUE SHOW and SALE,
Boulder County Fairground, 9595 Nelson Rd., Longmont, Col-
orado. More info, call Jo Peterson, 719-596-8839.

OCT. 23-25: WORLD WIDE ANTIQUE SHOW. Over 100
dealers. Friday - Saturday 10-6, Sunday - 11-5 at the Denver Mer-
chandise Mart, 451 E. 58th Avenue, EXPO BUILDING, Denver
CO. 303-292-6278 or e-mail antiqueshows@denvermart.com

Auctions
JUNE 20 & 21: HOOKED ON GLASS AUCTION conducted by
Aristocrat Auction Services. Auction held onsite at 1407 S. Broad-
way, Denver, Colorado, Depression glass and pottery, 1000’s of
items. Previews Friday before, noon to 4 p.m. and 10 a.m. each morn-
ing. Auction at 11 a.m. Second auction will be held July 18th and
19th. For more information, call 303-997-9969.

JUNE 27 & 28: On-Site Auction of Fay Shwayder Estate located
at 6050 West Jewell in Lakewood, Colorado presented by
BRUHNS AUCTION GALLERY, 10 a.m. on Saturday, June 27
and 12 noon on Sunday, June 28. Preview of Sale 9 a.m. each
day of sale. Fay Shwayder was a world renowned collector of fine
antiques, Asian art, rugs, paintings, art glass and sterling silver.  Call
303-744-6505 for more information.

June Events
Show Calendar

Come
to the
shows .

Visit us at 5736 E. Colfax
Denver, CO 80220

303-329-8208
www.denverantiques.com

Mining equipment

Quality tools

Vintage pottery

Costume Jewelry

Cast Iron Accent Items

Replica Military Knives

Great Shabby Chic

1000’s of 

Quality Records

Come see our newly 

expanded selection of

Quality Antiques &

Collectibles

East Denver

Northwest Corner of 
Kearney and East Colfax

303-399-8643
www.decorables.net

HappyHappy
FatherFather ’’ss
Day!Day!

Antique Detective — Q & A With Anne Gilbert
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 

9 am - 9 pm

Happy Father’s Day!


