
By Jon DeStefano

The time has finally come for Old Crow Antique Mall to cele-
brate their Grand Opening. It hasn’t been easy. They faced the typical
challenges of starting a new business, of transforming a 40,000 square
foot empty space into a place customers and dealers would feel com-
fortable, and a place that gave 200+ dealers a space that was attrac-
tive and distinct. They also had to construct the inside and then meet
the needs of the numerous inspectors to comply with all the county
and state building codes and requirements.

Then they had to get their dealers. Sounds like a lot and it was.
By early March they were ready to open and sure enough in mid-

March the COVID-19 pandemic hit. They were shut down until May.
The journey that began almost a year ago when brothers Tim and Joe
Crawford undertook a great challenge and decided to open a very spe-
cial antique mall in a shopping center in Littleton, Colorado at the
Southwest corner of Bowles and Kipling was now finally underway.
The time was not wasted. They had transformed the space into a pur-
poseful and efficient antique mall.

However, Tim and Joe Crawford wanted much more than that.
Joe said, “Our goal was to create an antique and vintage wonderland
where the variety of items is continuously being rotated and changed.
A place where you can browse in comfort, enjoy a large and diverse
selection, and enjoy a bottle of root beer, a fresh cup of coffee, or a
snack while you take a break from your journey through time.”

“Our greatest success has been our dealers,” Joseph continued,
“They are outstanding. We have been selective about the dealers who
have joined us. They are great people, very involved. Together we
have really created something special here for our customers. The en-
tire place is a welcoming environment. We are all having fun doing
this together. We’re more like a family.”

Old Crows’ dealers are very excited about this new and fascinat-
ing antique mall and they should as they have indicated their busi-
nesses are really thriving here. Customers are equally excited.

Here are comments from several of the dealers and shoppers:
“After forty years of owning my antiques shops, I'm thoroughly

delighted to become a part of Denver's newest and most exciting col-
lection of dealers at Old Crows Antique Mall, in Littleton Colorado.
The mall is amazing, the owner, management and staff are excited to
serve, and our customers are thrilled with the quality and selection of
styles represented. “I'm proud to have my new boutique shop in the
mall, and to invite my longtime customers to peruse all the beautiful
items in this delightful 40,000 square ft. mall.  It's a fresh, pristine
building, with a plethora of parking, and something for everyone....
including special weekend events, and their famous Root Beer Bar!!”

—Joy Phelps

“The staff and management at Old Crows Antique mall are
friendly, helpful, and knowledgeable.  Also, the newly-renovated
building has been created into a modern, clean, and accessible antique
mall.  Filled with a variety of items from several dealers, it offers the
customer a great shopping experience.” 

—Lois Claggett

"Rare finds, fun events and frosty root beer floats; I'm proud to
be one of the original Crows."

—Justin Dartt

“One of the best things about being a dealer at Old Crows is the
family friendly atmosphere. With the variety of ages and personalities
it's always fun to watch the reaction of people to things that trigger

fond memories or offer a learning experience.
When a grandfather was showing an old payphone to his grand-

daughter, she was fascinated with the old technology and couldn't imagine
standing in one spot while having a conversation. She studied the phone
for several minutes and fell in love with it. I thought how wonderful it
would be to sell all my cleverness and buy some bewilderment.

Bring the kids — You'll find lots of great things to provide an oppor-
tunity for a meaningful conversation.”

—John Howe

“Treasure hunting at Old Crows Antiques led me to shopping for my
place as a vendor. The staff is truly remarkable.  Old Crows is a special
place for fun finds!”

—Lori Counterman

“At Old Crows we like that you can find items from days gone by
that were made well and are still usable today! Also, the craftsmanship on
repurposed pieces add a touch of charm to your modern home.”

—Kelly Payton

“I love Old Crows Antiques! It’s a great place to shop for unusual
items. From the minute you walk through the doors you are greeted with
smiling, friendly faces. The spaces are filled with amazing one-of-a-kind
treasures and beautifully displayed throughout. It’s an easy and relaxing
atmosphere to spend an hour (or two or three!). My new FAV!”

—Linda Faller

"...From the moment I walked in, multiple engaging elements at Old
Crows Antique Mall captured my senses. Most immediately, the expan-
siveness (over 40,000 square feet). I could see a wonderful display of a
broad range of antiques, collectibles, and upscaled repurposed items. I
knew that my shopping experience may take me more than a day. I was
enthusiastically greeted as I entered by a helpful staff member who of-
fered to direct me to any particular area of interest. Suffice it to say, I
didn't want to miss a thing. My shopping experience rewarded me with a
plethora of quality items at a great price. I have always felt that a quintes-
sential day looking for my particular antique furniture pieces, accessories
and collectables can only be met through a great selection and those fabu-
lous prices. Old Crows Antique Mall did not disappoint."

—Ken Jones

Old Crows Antique Mall has over 40,000 square feet of display space
featuring a variety of merchandise including antiques, primitives, vintage,
collectibles, mid-mod, upcycled, repurposed, rustic, farmhouse, and more.
Old Crows Antiques features over 600 individual booths and cases. They
are at 80% capacity.

THE ROOT BEER BAR at Old Crows features a large
selection of premium bottled root beers, beverages, pre-pack-
aged snacks, hot dogs, nachos, pretzels, and candies. They also
have soft-serve ice cream in vanilla and root beer flavors. Come
enjoy a root beer float!

Focused on antiques, vintage, collectibles, mid-mod, farm-
house, upcycled and repurposed items, you’ll find a large vol-
ume and variety to browse as you walk down memory lane and
into a time gone by.

“0ld Crows gets in your bones,” says Lindsay with Schitt to
Shine, “every aisle is filled with memories...even ones you forgot
about but with a simple glance brings back every best part of your
childhood! The people are rooted in bringing uncovered joy back to
our lives. Every booth has a story you feel compelled to dive into.
No booth is the same and isn't that just a grand experience for our
eyes and our hearts! Old Crows is a must-visit!”

OLD CROWS WILL BE CELEBRATING THEIR

GRAND OPENING THROUGHOUT THE MONTH OF

OCTOBER. Refer to their website calendar, Instagram, and
Facebook as they announce special events and giveaways. They
have a great line-up for you! On October 3, start your engines
with the Cars For Christ car show from 10 am - 2 pm. Enter your
cool ride into one of several categories for only $5. Then, from
1-3, hustle inside where Denver Broncos great Randy Gradishar
will be signing autographs! That's not all, they'll also have local
Denver author and Broncos expert Scott Perry talking
NFL/Bronco history in the Root Beer Bar. It's going to be an
amazing day filled with drawings, giveaways, and prizes. Be
sure to share it with your friends!

See advertisement on page three for more about Old Crows.
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Old Crows Antique Mall
10081 West Bowles Avenue
Littleton, Colorado 303-973-8648

The Antique Brothers,

Timmy and Joseph Crawford, Welcome You

Limited Space Still Available

Happy Antiquing!

GRAND   OP E N I NG  —   C ome   J o i n   U s  

Saturday, October 3, 2020

Cars for Christ,  

Car & Bike Show, 10 to 2

Scott Perry - talking about

the NFL since 1970, 11 - 3

Randy Gradishar Fan & 

Autograph Session, 1 to 3.

Check out our website 

calendar, Instigram, 

and Facebook for 

GRAND OPENING events

and giveaways throughout

the month.

Wed. thru Sunday —

Food Trucks

Mon. - Thurs. 9am - 6pm

Fri.  - Sat.  9am - 7pm

Sun. 12pm - 5pm

Senior Hour 

9-10 am Mon. - Sat.

World’s Largest Root Beer Bar serving ice cream floats, coffee and more...

www.OldCrowsAntiques.com
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Arvada

Homestead Antiques
6530 Wadsworth Blvd. ,  Sui te130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of antiques,  vintage furnishings,

glassware, jewelry , collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more.. .

Best  
of  Ar vada

Best  Antique  Mall  
in  Ar vada



Let’s Celebrate This Great Organization. 

Here is a description of the NOAA agency:
NOAA is an agency that enriches life through science.

Its reach goes from the surface of the sun to the depths of
the ocean floor as they work to keep the public informed
of the changing environment around them.

From daily weather forecasts, severe storm warnings,
and climate monitoring to fisheries management, coastal
restoration and supporting marine commerce, NOAA’s
products and services support economic vitality and af-
fect more than one-third of America’s gross domestic
product. NOAA’s dedicated scientists use cutting-edge re-
search and high-tech instrumentation to provide citizens,
planners, emergency managers and other decision makers
with reliable information they need when they need it.

NOAA's mission of science, service and stew-

ardship spans from the surface of the sun to

the depths of the ocean. Their mission:
1. To understand and predict changes in climate,

weather, oceans and coasts;
2. To share that knowledge and information with oth-

ers; and
3. To conserve and manage coastal and marine

ecosystems and resources.
To understand and predict changes in climate,

weather, oceans and coasts

Science at NOAA is the systematic study of the struc-
ture and behavior of the ocean, atmosphere, and related
ecosystems; integration of research and analysis; observa-
tions and monitoring; and environmental modeling.
NOAA science includes discoveries and ever new under-
standing of the oceans and atmosphere, and the applica-
tion of this understanding to such issues as the causes and
consequences of climate change, the physical dynamics

of high-impact weather events, the dynamics of complex
ecosystems and biodiversity, and the ability to model and
predict the future states of these systems. Science provides
the foundation and future promise of the service and stew-
ardship elements of NOAA’s mission.

To share that knowledge and information with others

Service is the communication of NOAA’s research,
data, information, and knowledge for use by the Nation’s
businesses, communities, and people’s daily lives. NOAA
services include climate predictions and projections; weath-
er and water reports, forecasts and warnings; nautical charts
and navigational information; and the continuous delivery
of a range of Earth observations and scientific data sets for
use by public, private, and academic sectors.

To conserve and manage coastal and marine 

ecosystems and resources

Stewardship is NOAA’s direct use of its knowledge
to protect people and the environment, as the Agency ex-
ercises its direct authority to regulate and sustain marine
fisheries and their ecosystems, protect endangered marine
and anadromous species, protect and restore habitats and
ecosystems, conserve marine sanctuaries and other pro-
tected places, respond to environmental emergencies, and
aid in disaster recovery. The foundation of NOAA’s long-
standing record of scientific, technical, and organizational
excellence is its people. NOAA’s diverse functions require
an equally diverse set of skills and constantly evolving
abilities in its workforce.

Also underlying NOAA’s continued success is its unique
infrastructure. NOAA’s core mission functions require satel-
lite systems, ships, buoys, aircraft, research facilities, high-
performance computing, and information management and
distribution systems. The agency provides research-to-appli-
cation capabilities that can recognize and apply significant
new understanding to questions, develop research products
and methods, and apply emerging science and technology to
user needs. NOAA invests in and depends heavily on the sci-
ence, management, and engagement capabilities of its part-
ners. Collectively, NOAA’s organizational enterprise-wide ca-
pabilities — its people, infrastructure, research, and partner-
ships — are essential for NOAA to achieve its vision, mis-
sion, and long-term goals.

NOAA's Vision of the Future

1. Resilient Ecosystems, Communities, and Eco-
nomies; and

2. Healthy ecosystems, communities and economies
that are resilient in the face of change.

Earth’s ecosystems support people, communities, and
economies. Our own human health, prosperity, and well-
being depend upon the health and resilience of natural and
social ecosystems. Managing this interdependence re-
quires timely and usable scientific information to make
decisions. Human well-being requires preparing for and
responding to changes within these natural systems.
NOAA’s mission of science, service, and stewardship is
directed to a vision of the future where societies and their
ecosystems are healthy and resilient in the face of sudden
or prolonged change.

A vision of resilience will guide NOAA and its partners
in a collective effort to reduce the vulnerability of communi-
ties and ecological systems in the short-term, while helping
society avoid or adapt to potential long-term environmental,
social, and economic changes. To achieve this vision we must
understand current Earth system conditions, project future
changes, and help people make informed decisions that re-
duce their vulnerability to environmental hazards and stress-
es that emerge over time, while at the same time increase their
ability to cope with them. Resilient human communities and

economies maintain or improve their health and vitality over
time by anticipating, absorbing, diffusing, and adapting to
change. Resilient communities and institutions derive goods
from ecosystems in a way that does not compromise ecosys-
tem integrity, yet is economically feasible and socially just
for future generations.

To this end, NOAA will focus on four long-term goals
that are central determinants of resilient ecosystems, com-
munities, and economies — and that cannot be achieved
without the agency’s distinctive mission and capabilities.
The objectives identified in NOAA's Next-Generation
Strategic Plan are the basis for NOAA’s corporate plan-
ning, performance management, and stakeholder engage-
ment over the next five years. Objectives are specific out-
comes NOAA can achieve on the path to broader, long-
term goals and toward a more capable, flexible enterprise.
They are measureable and can be affected by specified ac-
tivities over a five-year period.

NOAA’s Line Offices and Staff Offices will be ac-
countable for executing the strategy laid out in this docu-
ment through implementation plans at a tactical (rather
than strategic) level of detail. Where there are shared ca-
pabilities to achieve an objective, there will also be joint
accountability for budgeting, executing, and performing
toward that objective.

Their history

NOAA's roots reach back more than 200 years: They
are America's environmental intelligence agency.

In 1807, President Thomas Jefferson founded the U.S.
Coast and Geodetic Survey (as the Survey of the Coast)
to provide nautical charts to the maritime community for
safe passage into American ports and along our extensive
coastline. The Weather Bureau was founded 1870 and, one
year later, the U.S. Commission of Fish and Fisheries was
founded. Individually, these organizations were America's
first physical science agency, America's first agency dedi-
cated specifically to the atmospheric sciences, and Ameri-
ca's first conservation agency.

History in the making

(Top photo) The officers of the Coast and Geodetic

Survey, the NOAA Corps predecessor service, were world-

renowned for their expertise and accuracy in surveying

and charting. (Bottom photo) U.S. Weather Bureau weath-

er kite being prepared for launch. (NOAA)

The cultures of scientific accuracy and precision, ser-
vice to protect life and property, and stewardship of re-
sources of these three agencies were brought together in
1970 with the establishment of NOAA, an agency within
the Department of Commerce. In 2020, NOAA is cele-
brating its 50th anniversary. Happy Anniversary!

OCTOber 2020
OCTOBER OLD CROWS ANTIQUE MALL GRAND

OPENING, 10081 West Bowles Ave., Littleton, Classic Cars,
Food Truck every Wed. thru Sat., Fusion turntable BBQ. Call
303-973-8648 for more info.

OCT. 10 & 11: PUMPKIN PIE DAYS VINTAGE  &  AN-

TIQUE MARKET presented by The St. Vrain Historical So-
ciety. Sat. 10-5, Sun. 11-4, Boulder County Fairgrounds, 9595
Nelson Rd, Longmont, CO. For more info, call 303-776-1870
or go to www.stvrainhistoricalsociety.com

OCT. 16-18: WORLD WIDE ANTIQUE AND VIN-

TAGE SHOW Denver Mart Expo Building, I-25 & 58th
Ave., Fri.-Sat. 10 am - 6 pm, Sunday 11 am - 4 pm. Get tick-
ets at www. FIND YOUR ANTIQUE.com

Upcoming Events
WEEKENDS THROUGH DEC. 13: HOTEL DE PARIS,

GEORGETOWN, Tours will be at 10 am, 11 am,
closed from 12 noon to 1 pm for lunch, then tours at
1 pm, 2 pm, and 3 pm.  They have temporarily re-
duced the adult tour price as the guided tours will
be for the 1st floor only, six people in a tour.

Show Calendar

Calendar Listing Information
Promoters: send us your calendar information. We will publish it free (and in bold-
face type) with your display ad. Otherwise the cost is $35 per issue. Calendar entries
are published on a three-month basis (month of show and two months previous). So
send in your info as soon as possible. It’s never too early. Stories and features about
shows are provided free with your display ad.

Dates of Show:____________________________________ _________________________
City, State:_________________________________________________________________
Name of Show or Event:______________________________________________________
Hours:___________________________________________
Other Info:_______________________________________
________________________________________________
__________________________________
Phone:___________________________________

___Send information about advertising.

For more information, 
call 303-674-1253.

Shows, Auctions, 

Estate Sales and Event

Calendar listings are

FREE with your 

display ad. Club News

and Museum News 

also welcome.

Mail coupon and check to: Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421-1003

Deadline: The 20th of the month before the next issue.

Calendar Listings

NOAA Turns Fifty

National Oceanic and Atmospheric Administration 

Turns Fifty Years Old This Year
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Connie’s Antiques

Dear MSC
The front page article and pictures

of Connie’s Antiques & Treasures was
a surprise and welcome promotion. We
saw immediate response from your
readers. The exposure to the antiquing
community was invaluable. Thanks for the support. Your publication is nicely done every
month. Thanks for bringing all of us together.

Gil Rivera 

The Book of Abraham

Thank you, Peg.  What a great article about a great guy!  You must be very proud.  I
sure am! I just forwarded it to many Bergen teachers who will love seeing Joey's success. 

Sondra

This is awesome!
Courtney Stain

Please send my Congratulations to Joey! I especially like his quote of Abraham Lin-
coln's, "Do not be afraid, stand firm and see the deliverance the Lord will accomplish."
That is so true for us today as we go into our Presidential election. Plus, Abraham Lincoln
said this on Sept 1.... No coincidences. 

A note here, Abraham Lincoln is on our Family Tree and my daughter Amanda is
named for my great, great, great Grandmother, Amanda Sacket Hanks. 

Lynda Moore

Perfect!
Martha Kiefer

This is awesome. Thanks for keeping me in the loop! So glad to hear Joey's putting
more amazing words into the world, the book sounds great. Sending love from a rainy
day in Massachusetts!

Dennis James Sweeney

What?!  This is crazy.  Crazy awesome!  Thanks, Ma.  Maybe there's a reader-
ship for it yet. I was surprised to see this.  I just logged on to share with you another
response, maybe for the future blurb or advertisement, and then I saw this.  Wow.
Thank you. How much do I owe you?  I'll pay you back with the 5 cents I make with
each sell. Ha. Love you.

Joey

Great article and great picture. I recommend the book club read one of his books.
Colleen Jorgensen

Dear Peggy,
Please tell Joey congratulations on his book. I'm looking forward to reading it soon!

That is a wonderful accomplishment!  
Love, 
Donna Wittmer

DAR Feature — Little Free Libraries

Thanks, Peggy
Fran McVeigh

Thank you for putting this in the September issue! We try to help out in the commu-
nity wherever we can, and letting people know where they can find this library is a great
help.

Thank you also for sending the whole issue. They are always fun to read.

Sherry Perdaina
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So. Broadway, Denver

Dol l s  and  t o y s  ar e  our  pa s s i on  a t  

Turn  o f  t h e  Ce ntu ry  Ant i qu e s  

Alluring

Inspired

Historic

Antique Row
Broadway

Letters to the Editor

Glad to hear From You!

Subscriptions

Subscribe to the Collector
1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

Name:

Address:

City:

State: Zip:

Return to: Spree Enterprises, Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.   Outside North America $70.00 per year. 
No refunds.

Please include your email address so we can send it to

you electronically as well.



By Anne Gilbert

Kimonos have come a long way from Geisha girl
gowns to 21st century fashion statements. They were also
made for men and still are.                   

When you can find them, not only antique but early 20th
century Japanese kimonos are framed or considered wearable
art. The best examples can be costly. When I recently scanned
them I found one dealer pricing a 1930s wedding kimono at
$3,800. Another dealer priced a 1930s, silk Art Deco motif
kimono at $1,400. Even in 15th and 16th century Japan they
were considered works of art, worthy to display on racks of
ivory, polished bamboo and ebony.

CLUES: Styles changed over the years. Historically
there are three main types of kimonos, made for different

functions. The “yukata” was an unembroidered print robe
made for home and bath.

The designs in the textiles used several techniques that
included dyeing, embroidering, brocading, appliquéing,
raised gold-thread repousse work and hand painting.

The earliest style was the “kosode,” a heavy, undecorated
garment worn under heavy, formal court robes. By the 17th
and 18th centuries, colorful, bold designs appeared, turning
the look of the kimono and other Japanese textiles into an ex-
citing art form. The finest examples were done for the Kabu-
ki theater. Examples can be seen in the 18th, 19th century
woodcut Kabuki theater woodcut theater prints. Brightly col-
ored floral motifs often were enriched with silver foil. Other
times gold foil backgrounds were strewn with flowers and
dramatized with water fowl.

Important designs used
in different forms were the
flowering cherry tree,
plum and bamboo. Among
the popular birds used in
the designs were the
heron, phoenix and falcon.
Often the geometric de-

signs showed a Chinese influence, such as the thunder-
line and trellis motifs.

Family crest motifs were yet another type of embroi-
dery. They were often printed on the fabric
and embroidered.

Americans got their first glimpse of them
in quantity, first at the Philadelphia Centen-
nial Exposition in 1876, and by tourists who
brought them back until World War 11. The
next influx of Japanese textiles, after that, in-
cluded elaborate 20th century obis (wide
bands of cloth wrapped around the waist.)

More changes were in store for those cre-
ated in the Art Deco style of the 1920s, 30s.
Some motifs used stylized graphic designs
that were sometimes humorous.

It took the devastation of the Pacific War
that ended the tradition of wearing kimonos
every day. These days they are worn for spe-
cial occasions.

PHOTO CAPTION: Japanese wedding
kimono, 1930s. PHOTO CREDIT: 1ST Dibs

PHOTO CAPTION: Art Deco kimono.
PHOTO CREDIT: 1ST Dibs
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Antique Detective

Japanese Kimonos and Fragments still Popular

Denver

New Hours! Wed.-Sat. 10-2

Wed.-Sat. 10-2



By Jules Archer

Ever hear of President Charles Evans Hughes? You would have, if just one more
voter in each California district had voted for him, sending him to the White House in-
stead of letting Woodrow Wilson remain in it in 1916.

Many Americans don't bother to exercise their franchise, feeling that the vote of one
more person isn't going to make any difference in the results of an election. Some ex-
plain that they're too busy or have more important things to do. Others shrug and say
that they're simply not interested in politics.

In 1964, a public-opinion poll found that three out of four Americans trusted the
government to do what was right most of the time. But another poll in 1978 found only

28% expressing such trust, with 65% by then convinced that the government was run on
behalf of a few big interests.

One might have expected such disillusionment to result in a widespread determina-
tion to "vote the rascals out." Instead, 65% expressed the belief that ordinary people had
little to say about what the government does. Their apathy was reflected by a sharp de-
cline in registration and voting.

Yet even presidential races have often been so close that they were decided by the
few extra votes of citizens who cared enough to cast their ballots. In 1884, Grover Cleve-
land was elected over James G. Blaine when out of over a million New Yorkers who
voted, just 1149 more chose Cleveland. And in 1960, John F. Kennedy was sent to the
White House instead of Richard Nixon by an average of less than a single vote per elec-
tion precinct.

WANTED
WANTED: ANTIQUE AFRI-

C A N   T R A D E   B E A D S .

Email pictures to DBW43

@comcast.net (12/19)

FOR SALE
FOR SALE: VIEWMASTER

-Thousands of reels, view-

ers and accessories. Call

303-986-7283/ (6-20)

F O R   S A L E   V I N TA G E

BASEBALL, BOXING and

GOLF Equipment, Call

Mike 303-986-7283. (6-20)

SALE FIGURINES  Dragons

- Birds - Rabbits. Call 303-

741-4340 (9-20)

FOR SALE: DOLLS: New
in Original Boxes. 100’s of
porcelain dolls (1990s). Vari-
ous manufacturers and
sizes. Sell individually or as
a lot. Email interest to Robert
nfaye@msn.com. (8-20)

DEALERS
DEALER SPACE AVAIL-

ABLE Florence — “An-

tique Capital of Col-

orado” Join us at one of

the largest, fastest-paced

stores in downtown Flo-

rence. 10,000 sq. ft. Open

Daily. Friendly, Knowledge-

able Staff. Stop by or call

Rena @ 719-429-3328. Lo-

ralie Antique Mall, 109 W.

Main - Florence.

CLUBS
D O   Y O U   L O V E   A N -
TIQUES, Collectibles, Art
and History? Questers is
for you! Contact: OFW
ANTIQUES@gmail.com
970-226-4432.

SERVICES
ARTIFACT ANALYSIS
/APPRAISAL, Boulder,
Colorado, 310-490-9606,
EEDUC@aol.com (9-19)
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Always

Buying

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

W A N T E D
WANTED: Older
style gas ranges,
1920s-50s ie Cham-
bers, O’Keeffe and
Merritt, others, no
electrics 303-779-
0073 (01-07)

WANTED: Antique Heating
and Cooking Stoves, or-
nate, 303-779-0073. (01-07)

WANTED: 
TOY AIRPLANES (TMD);
factory display models;
built up plastic models. Call
Walt, 970-204-0499 ( 1-10)

WANTED: PILLIN POT-
TERY, 303-477-3923. (5-10)

WANTED: MODEL AIR-
PLANES, kits, engines, race
cars. 303-422-0408 (12-07)

WANTED: OLD VENDING
MACHINES, gumball, pea-
nut, matches, cigarette and
etc. Call Jeff (303) 775-
3250. (11-09)

GOLF COLLECTIBLES
WANTED, 303-792-2450.
(4-10)

FOR SALE
FOR SALE: Antique secre-
tary box circa 1850—brass
bound teak—rare-excellent
condition—$2100, set of 2
vaseline glass candle hold-
ers—short, curled base—
$150, small oil lamp circa
1800—green with white flow-
ers—never used—$150,
Royal Copenhagen tea set—
open lace pattern—num-
bered—4 pieces—hard to
find, Many McCoy pieces—

mostly flower pots—vase—
bedside bowl and pitcher set,
lg, Antique Singer sewing
machine with case, Cut
glass, 303-838-3643. Email:
jgf3643@hotmail.com

FOR SALE: A.B. Dick 310
offset press, 111 plate
maker, Michael’s collator,
Schaefer cast iron wax
melter, manuals, misc parts.
$100.00 takes all. 719-647-
8867. Pueblo West. (12-09)

DOULTON’S BOWL/
PITCHER Fontainbleau
Burslem pitcher good condi-
tion O3068K bowl small
crack $1,000 OBO 303-659-
0748. (01/10)

DEALERS
R O C K Y M O U N T A I N
ANTIQUES IN LOVELAND
wants dealers w/toys, clocks,
watches, quality knives &
razors, tools, other neat stuff.
Low rent. 970-669-7440.

DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
Business Opportunities

C H I P S A N D P I E C E S
RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
720-939-9373, nat_mx6
@hotmail.com (3-07) Lyons

Spree Enterprises, Inc.
P.O. Box 1003
Bailey, CO 80421

WESTERN
COLLECTIONS FOR

SALE
Metal horse statues, Roy
Rogers collection. Other

Western
stars items,

Dixie 
Premiums,
movie cow-

boy and
rodeo post
cards, sad-

dles, horses, etc. on
plates, ladies with horse

calendars, Tom Beecham
convas type prints 

in frames. 
Horses on scarves 

collection, horses on
hankies collection. West-
ern neckties collection.

More items too numerous
to mention. 

Serious inquiries only!

303-432-7223

Dan’s 
Painting,

Remodeling
Wallpaper Removal,

Dry Wall Repair, Water
Damage Repair
Acoustic/Ceiling 

Removal

303-922-0792

Advertise
in the Moun-
tain States
Collector.        

Reach the
t h o u s a n d s
of antique
c o l l e c t o r s
and afficionados that enjoy
this 37 year old newspaper
devoted to the collector and to
the antique buff. 

Call 303-674-1253 for more
information.

Get more
bang for your
buck!

Drop us a line. 
We’d love to hear from you.
Our address is: P.O. Box 1003

Bailey, CO 80421
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Votes Count

Fascinated by Hand Fans? Join FANA!
Fan Association of North America

• Connect, share & learn with other enthusiasts 
• Join at: fanassociation.org
• Enjoy the benefits of membership
• Find us on Facebook “Hand Fan Collectors” 

What Difference Does My Vote Make?

Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th

OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More

CO
LL
EC
TIB

LE
S

CO
LL
EC
TIB

LE
S TREASURES

TREASURES

Wheat Ridge North Denver

C o n n i e ’ s A n t i q u e s   &   T r e a s u r e s
3832 Tennyson Street ,  Denver,  CO 80212

720-557-2563 •  Wednesday thru Sunday 10-6

Continued on page 11



By Jon DeStefano

We endorse Joe Biden for President of the United

States.

He is a good man.

He is capable, honest and dignified.

He has served our country well.

He will be a president for all Americans.

Donald Trump has failed.
He has put America and Americans in grave danger

misleading us at a time when our lives depend on hearing
the truth. He told Americans the corona virus was just like
the flu and it would magically disappear from our country..

He lied, and now we know he knew better.
He told us we had enough ventilators when we did not.

He told us masks would not help us. That, too, was untrue.
He said taking Hydoxychloroquine would cure you and en-
couraged people to drink or inject disinfectants.

Just before summer, he said warm weather would stop
the virus, it did not. He also told us the young were im-
mune. They are not. He told us we are all safe now, because
we have herd immunity, again not true. He promised us a
safe vaccine before Election Day and then forced the CDC
to lower vaccine testing standards.

He has continuously lied to the American people about
the worldwide pandemic, failing to protect the lives of our
people by grossly mismanaging America’s response to
COVID-19 resulting in the deaths of over 200,000 Ameri-
cans. Over 20% of the people who have died as a result of
the virus in the entire world are Americans. Americans
make up only 4% of all the people on earth. The majority
of these deaths could have been prevented with competent
and and compassionate leadership.

Donald Trump has consistently and deliberately lied
to the American people and when he lied, people died.

Trump has undermined our democracy.
He has turned his back on our troops and our veterans

failing to confront the Russian dictator Vladimir Putin for
placing bounties on the lives of American soldiers. He has
alienated our allies, betraying our alliances and insulting
them while coddling dictators.

He has undermined NATO, removing troops from Eu-
rope, essentially threatening it’s continued existence.

He has allowed and even encouraged foreign interfer-
ence in our national elections. He has attacked freedom of
the press in America and covered up the Saudi execution
and dismembering of an American journalist and bragged
about it.

He has interfered with the rights of Americans to vote,
using the US Postal Service to obstruct mail-in voting so
that he can deny the counting of hundreds of thousands of
mail-in ballots. He has even threatened to nullify the elec-
tion results if he does not win, telegraphing a coup of our
American government.

Donald Trump has pitted the American people against
each other. 

His overt and persistent racism continues every day.
He has encouraged civil unrest often turning peaceful
demonstrations into armed conflict. He has equated ex-
treme white nationalists groups and violent agitators with
peaceful protestors.

He has undermined the rule of law in America intimi-
dating whistle blowers and lawful witnesses. He has used
the office of the US Attorney general to attack his political
opponents while protecting criminals from lawful prosecu-
tion.

Donald Trump is void of basic decency. He has been
accused of rape and sexual assault by at at least 25 women
and has used the office of the President to shield himself
from justice.

He has inhumanely put children in cages and the prac-
tice continues even now although he claims otherwise. He
is also responsible for the sterilization of women without
their knowledge or approval.

He is both a bully and a thug. He is incapable of civil-
ity let alone leadership. He is a crook who has used his of-
fice to steal millions of dollars for himself, his family and
his cronies. Trump has fraudulently paid no taxes 10 out of
the last 15 years and only $750 in 2016 and $750 in 2017.

Donald Trump is a mortal threat to Americans.
He has continued his effort to nullify health care for

Americans, and health care for those with pre-existing con-
ditions. He is also continuing to attempt to nullify Medicare
and Medicaid and to end Social Security.

Trump is a threat to the world. He has shamefully
pulled the United States out of the Paris accord and has re-
moved hundreds of important environmental safety mea-
sures by executive order.

Donald J. Trump is not deserving of another term as
President of these United States. Neither are those who em-
power him.

It’s time for a change.

Vote for democracy, vote for America, 

and vote for Joe Biden.
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Presidential Endorsement

Joe biden Will bring Us Together

CO Voter Registration

Deadlines

Online: October 26

By mail: Received

by October 26

In-person: 

November 3 

up to 7 p.m.

• Review your voter
record to make sure your
information is up to date:
www.sos.state.co.us/pubs/elections/vote/VoterHome.html

•    October 9 - 16: Counties will begin mailing ballots.

Make sure to drop off your ballot at designated drop off
sites, drop-boxes, or by mail as soon as you can from re-
ceiving your ballot. Ballots must be in the hands of the
county clerk by 7 p.m. on November 3rd in order to be
counted. Postmarks do not count. If you choose to vote
in-person, you may return your mail ballot and vote in-
person at a voter service and polling center.

For full Colorado Vote Registration information, visit
www.sos.state.co.us/pubs/elections/main.html

Rockin’ Horse
Antiques & Vintage Treasures
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Salvage, Antiques, Vintage, Etc.
200 West block of Main St.

Facebook shop 24/7: www.facebook.com/saveinflorence/shop/

Erin and Barna, 719-821-3263
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a
“great little town”

where you’re 
a stranger 
only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

110 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Find It All in Florence
Antique Capital of Colorado

Rena Pryor

Tis the season of the Witch
By Sandy Dale

Here it is again - my favorite month - though it is nothing like all the last Octobers I can remember.  It
is difficult to plan for a "pandemic" holiday.  Will I or won't I get to suit up in my favorite pointy shoes
and pointy hat and terrify small children with my famous screaming cackle? Will there be any small chil-
dren out there to terrify?  I think I won't dwell on the uncertainty.  Instead, I will focus on why I love Oc-
tober in general and particularly October in Florence.

I have always had an affinity for witches.  It
may be a past life thing, but I suspect it has
more to do with their reputation as mouthy
old feminists who wear great black out-
fits, perform magic, and cast power-
ful spells.  At this time in my life
and at this time in our world, this
seems very appealing.  We
could all use a little magic, we
would like to say out loud ex-
actly what we are thinking
and maybe dress up in that
fancy black dress we've
been saving for a special
occasion.  I have to admit
I have been designing a
particularly creepy mask
for my favorite holiday.

From October 12 to
17, one can enjoy Florence
Art Council's Paint the
Town extravaganza.  It is a
week-long "plein air" paint-
ing event wherein artists
from all over the state come
paint our wonderful little town
and the surrounding landscape.
The event will be altered some-
what this year, of course, but, will
nonetheless occur.  For more informa-
tion on this, to participate or to patron-
ize, you may contact the Bell Tower Cul-
tural Center at 719-784-2038.

Also, since Florence was unable to present the
popular Junktique event in September, Second Saturdays
Sidewalk Sales (say that three times fast) have become the rage.  Most of the downtown merchants have
great bargains on the sidewalk in front of their shops, there is live music, and sometimes even snacks.
Mark your calendars:  October 10.

You can find the spirit of the season in Florence - maybe even some witches and real spirits in our
lovely old haunted buildings.  Please come visit, wear your mask, and social distance (and don't come if
you are sick) - all small sacrifices to make for a lovely October day in our beautiful little town.   



Hotel de Paris in Georgetown, Colorado will be
open weekends only until December 13th when they
close for the season.  Tours will be at 10 am, 11 am,

closed from 12 noon to
1 pm for lunch, then
tours at 1 pm, 2 pm, and
3 pm.  They have tem-
porarily reduced the
adult tour price as the
guided tours will be for
the 1st floor only.

Face masks and so-
cial distancing will be
required.  Hand sanitiz-
er provided, sanitizing

between customers, staff wears masks. Tours size
will be limited to 6 persons. Advanced reservations
are recommended. Purchase tickets on line at
https://modtickets.com/Mod/Tickets/Default.
aspx?id=84.

Tour Guides are equipped with microphones,
headsets and voice amplifiers to offset face cover-
ings, ambient sound and social distancing.

Available are free virtual tours for the 2nd floor
(https://poly.google .com/view/5xTzN_m Pas4), and
for the cellar (https:// poly.google. com/ view /2dtZ-
I9w7la). Be our guest and take a free virtual tour
24/7.

The annual museum shop inventory clearance sale
begins Oct. 1 and ends Dec. 14, 25% off. 

Even world history could have been changed by a sin-
gle vote. That was the margin by which Adolf Hitler was
elected leader of the Nazis in a 1932 party election. Had
he lost by a single vote instead, there might have been no
World War II.

Sometimes minorities feel discouraged from voting
because they are always outnumbered, but then something
happens that lets them discover their strength when anger
drives them to vote. For example, after the Civil War, Pres-
ident Andrew Johnson sought to pacify white Southerners
by weakening the Civil Rights Act. In 1868, angry blacks
went to the polls in record numbers to vote against him.
The black vote proved decisive in sending Ulysses S.
Grant to the White House.

Since 1872, there have been nine presidents who went
to the White House with less than a majority of the popu-

lar vote— Hayes,
Garfield, Cleveland,
Harrison, Wilson,
Truman, Kennedy,
Nixon and Trump.
The significance of
this fact is that, had
the small number of
third-party votes
gone to their opponents instead, these nine presidents
would not have been elected. The importance of even a
handful of votes cannot be overestimated.

While your vote may or may not be crucial in an
election, casting it gives you the healthy satisfaction of
acting out your convictions. "Always vote for a princi-
ple, though you vote alone," John Quincy Adams ad-
vised, "and you may cherish the sweet reflection that
your vote is never lost."

Some citizens who ignore the polls on election day
feel that it doesn't matter because plenty of others will be
voting. If everyone felt the same way, of course, there
would be no elections and, in a little while, no more
democracy!

"The whole system of American government rests on

the ballot box," President Calvin Coolidge declared in

1926. "Unless citizens do their duties there, such a sys-

tem of government is doomed to failure."
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Contest

Lafayette

VISIT:
409 So.Public Rd.
Lafayette, CO 

CONTACT:
303-926-4060
nobletreasures@
hotmail.com

HOURS:
Mon.-Sat., 
10am-6pm
Sun. 12 pm-5pm

80026

Northglenn

Send your answers to the
What Is It contest, postmarked
by October 20, to the Moun-

tain States Collector, P.O.
Box 1003,  Bailey, CO 80421.
At least three winners will be
drawn. Winners will receive a
year’s subscription to the

Mountain States Collector.

Old Wagon Antique Mall
Come Shop With Us —Over 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Space Available Now

303-280-8114

Toys, Clocks, Glass, Furniture, Collectibles, Books
10:30 a.m. to 6 p.m. Daily, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Open 7 days a week 
9 a.m. - 6 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

Loveland

september’s 
What Is It?

Voting

We had one guess for our
September What Is It. Carol
Klomp of Boulder, Colorado
thinks it might be a yerba mate
gourd. We think that is a good
possibility. 

Another idea is that it
looks like a Victorian, English,
hinged container with silver
trim. If it is wood it could be
a humidor or tobacco jar.

Thanks for helping us
figure this one out.

October’s What Is It?

Continued from page 8

Your Vote Matters, Democracy Matters

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470
303-838-5150

bobaaac@aol.com

Pine

Antiques, Gifts, Art Gallery, Tom Clark

Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

hotel de Paris Open Thru Dec. 13
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 

9 am - 9 pm


