
O.K., Fellows, might as well accept your fate. You
will probably be given a tie for Father’s Day. Maybe
you would like to know more about them. Learning
about the different knots might be helpful.

Seeing necktie knots laid out side-by-side is the
fastest way to grasp how they differ from one an-
other. In order to play fair, Ties.com tied each knot
using neckties of the same material, thickness and
width (3 ½ inches). They also made sure to photo-
graph them to scale. This way you can appreciate
the unique characteristics of each knot and discern
the differences between them.

Of the knots tied, the smallest is the Simple knot,
sometimes known as the Oriental. If there is a way
to tie a necktie smaller it hasn’t been found. The

monstrous Balthus knot is the largest of the knots
seen in the picture below but in theory you could
make a knot even larger if you had a long enough
necktie. Take note of the overall shape of each knot.

The Windsor is almost a
perfect triangle. The Four-
in-Hand is much more nar-
row. The Prince Albert has
a second fold that peeks out
at the bottom. Some knots,
like the Kelvin and Four-in-
Hand lean noticeably to one
side. The Trinity delivers a
rounded silhouette while
the Van Wijk is cylindrical
and the longest of the knots.

Maybe you are a bow tie
type of guy. The bow tie is
a descendant of the knotted
cravat. It was born from the
need for neckwear that was
easier to wear than the cra-
vat and that would last
throughout a more active
day. By the end of the 19th
century, the butterfly and
batwing bow tie were com-
monplace. Black bow ties
were worn with dinner
jackets and white bow ties
with evening tails. Today
bow ties are mainly worn
on formal occasions, how-
ever, in the past decade
bow ties for everyday wear
have seen a rise in popular-
ity. A bow tie is perfect for
any man who likes to stand
out among his peers.
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Happy Father’s Day
The nation's first Father's Day was celebrated on

June 19, 1910, in the state of Washington. Howev-
er, it was not until 1972—58 years after President
Woodrow Wilson made Mother's Day official—that
the day honoring fathers became a nationwide holi-
day in the United States. Father's Day 2020 occurs
on Sunday, June 21.

Father's Day was founded in Spokane, Washing-
ton at the YMCA in 1910 by Sonora Smart Dodd,
who was born in Arkansas. Its first celebration was
in the Spokane YMCA on June 19, 1910. Her father,
the Civil War veteran William Jackson Smart, was
a single parent who raised his six children there.

Some attribute the first Father's Day observance
to the 1907 Monongah, West Virginia mining disas-
ter that killed 361 men—250 of them fathers.

In early history a customary day for the celebra-
tion of fatherhood in Catholic Europe is known to
date back to at least 1508. Continued on page 6

It’s Father’s Day — 
Think Ties, Of Course!



2 JUnE 2020 —Mountain States Collector www.mountainstatescollector.com



www.mountainstatescollector.com Mountain States Collector—JUnE 2020 3

Old Crows Antique Mall
10081 West Bowles Avenue
Littleton, Colorado 303-973-8648

The Antique Brothers,

Timmy and Joseph Crawford, Welcome You

Limited Space Still Available
World’s Largest Root Beer Bar serving floats, coffee and more . . .

Happy Antiquing!

N O W  O P E N  —  C o m e  J o i n  U s  

Over 150 dealers
featuring
antiques, 
vintage, 

mid-mod, 
collectibles, 
farmhouse, 
upcycled, 

repurposed, 
mantiques and 
so much more
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Arvada

Homestead Antiques
6530 Wadsworth Blvd. ,  Sui te130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of antiques,  vintage furnishings,

glassware, jewelry , collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more.. .

Best  
of  Ar vada

Best  Antique  Mall  
in  Ar vada



JUnE 10: THE STORY BEHIND FAIRY

TALES Discussion led by Cheryl Miller at
2:00 p.m. in the L&M Cafe at the Brass Ar-
madillo, 11301 West I-70, Wheat Ridge,
CO.  More info, or if you would be inter-
ested in doing a presentation in your area of
expertise, call Dixie or Charlotte at 303-
403-1677.

JUnE 24: DEPRESSION ERA QUILTS

Discussion led by Marcie Wright at 2:00
p.m. in the L&M Cafe at the Brass Ar-
madillo, 11301 West I-70, Wheat Ridge,
CO.  More info, or if you would be inter-
ested in doing a presentation in your area of
expertise, call Dixie or Charlotte at 303-
403-1677.

JUnE 27, JULY 25 and AUGUST 22:   EX-

PERIENTIAL TOURS: WINE, CHAR-

CUTERIE and FINE CHEESES at the
Hotel de Paris, Georgetown, Colorado,
Reservations required. Call 303-569-2311.

Upcoming Events

JULY 11:   FUNDRAISER: BASTILLE

DAY CELEBRATION & SILENT AUC-

TION at the Hotel de Paris, Georgetown,

Colorado. Call 303-569-2311. or go to
hoteldeparismuseum.org.

AUGUST 1: :   SPECIAL EVENT Col-

orado Day at the Hotel de Paris, George-
town, Colorado. Call 303-569-2311 or go
to hoteldeparismuseum.org.

SEPT. 18 & 19: DENVER POSTCARD

AND PAPER EPHEMERA SHOW three
massive showrooms, Jeffco Fairgrounds,
15200 West 6th Ave., Golden, Colorado. For
more information, call Carol Mobley at
720-308-1516 or go to camobley@ephemer-
anet.com.

OCT. 10 & 11: PUMPKIN PIE DAYS VIN-

TAGE  &  ANTIQUE MARKET presented
by The St. Vrain Historical Society. Sat. 10-5,
Sun. 11-4, Boulder County Fairgrounds, Exhibit
Building, 9595 nelson Rd, Longmont, CO. For
more information, call 303-776-1870 or go to
www.stvrainhistorical society.com

OCT. 16-18: WORLD WIDE ANTIQUE

AND VINTAGE SHOW Denver Mart Expo
Building, I-25 & 58th Ave., Fri.-Sat. 10 am -
6 pm, Sunday 11 am - 4 pm. Get tickets at
www.FInDYOURAnTIQUE.com

Show Calendar

June events

www.mountainstatescollector.com Mountain States Collector—JUnE 2020 5

Shows

Due to the Covid19 Pandemic our
June show has been cancelled. 

The next show is October 16-18, 2020 at the Denver Mart in
the EXPO Building - 451 East 58th Avenue Denver, CO. 80216

Friday - Saturday     10 am - 6 pm
Sunday          11 am - 4 pm  

The entry for the show is $5.00 per person which allows entry
for all three days.  Children 12 and under are FREE. Get your
tickets at the door, or in advance.

2020 Schedule:
October 16-18

2021 Dates:
March 12-14
June 11-13
October 15-17

Moth Invasion
By Peggy DeStefano

Like buying on time 
we purchased one mild winter

buying it with all our hearts
And now we’re being billed, and billed, and billed

First, holding patterns of crawling bodies
stacked themselves high on hardy limbs 

as stinking larvae waited turns
to sap the strength from our trees and ferns

I can hear them now

Was that enough?
no,  they had to metamorphose
The newly-winged things swarmed to our beaming house

They tried to scare us to death
as we smashed their bodies every chance we’d get

With rolled-up newspapers
we crushed them

with hard soled shoes we snuffed out their lives
and with every effort we delivered them into oblivion

They filled our children’s days with capture 
Our offspring used every jar

and every lid to every jar
to try to protect these prolific creatures 

from our wrath
Then breaking jars caused us to see red

Stepping on glass, our children bled

Even as they began to diminish
the trespassers challenged our coping limits

as one-by-one they popped out at us

When they fell, we touched them,  
and they would shudder
or they would soar away frantically

in one last burst of energy
Then, like recession lemmings, they dropped with their final breath  

Some chose a more illustrious death
diving into upturned lamps

making such a stench 
and giving us more to remember

At last, the siege seemed about to pass
And before I added yet another to the trash

I took time to steal a glance
and turning the caped intruder over
its underside revealed

such a peaceful repose, such serenity

Moths live and die 
and create many lifetimes beyond their own
We all must endure

I hate them less 
but do not love them more

Welcome to Our Newest Advertiser
Connie’s Antiques and Treasures

3832 Tennyson St., Denver, Colorado

North Denver



Father's Day is a day of honoring father-
hood, paternal bonds, as well as the influence
of fathers in society. In Catholic countries of
Europe, it has been celebrated on March 19
(Saint Joseph's Day) since the Middle Ages.
This celebration was brought by the Spanish
and Portuguese to Latin America, where March
19 is often still used for it, though many coun-
tries in Europe and the Americas have adopted
the U.S. date, which is the third Sunday of June.
It is celebrated on various days in many parts
of the world, most commonly in the months of
March, April and June according to the home
nation's customs. 

A customary day for the celebration of
fatherhood in Catholic Europe is known to
date back to at least 1508. It is usually cele-
brated on March 19, as the feast day of Saint
Joseph, who is referred to as the fatherly nu-
tritor Domini ("nourisher of the Lord") in Catholicism and "the putative father of Jesus"
in southern European tradition. The Catholic Church actively supported the custom of a
celebration of fatherhood on St. Joseph's Day from either the last years of the 14th cen-
tury or from the early 15th century, apparently on the initiative of the Franciscans.

Father's Day was not celebrated in the United States, outside Catholic traditions,
until the 20th century. As a civic celebration in the US, it was inaugurated in the early
20th century to complement Mother's Day by celebrating fathers and male parenting.

After Anna Jarvis' successful promotion of Mother's Day in Grafton, West Virginia,
the first observance of a day honoring fathers was held on July 5, 1908, in Fairmont,
West Virginia, in the Williams Memorial Methodist Episcopal Church South, now known
as Central United Methodist Church. Grace Golden Clayton was mourning the loss of
her father, when in December 1907, the Monongah mining disaster in nearby Monongah
killed 361 men, 250 of them fathers, leaving around a thousand fatherless children. Clay-
ton suggested that her pastor Robert Thomas Webb honor all those fathers.

Clayton's event did not have repercussions outside Fairmont for several reasons;
among them were the city was overwhelmed by other events, the celebration was never
promoted outside the town itself, and no proclamation of it was made by the city coun-
cil. Also, two events overshadowed this event: the celebration of Independence Day on
July 4, 1908, with 12,000 attendants and several shows, including a hot-air balloon event,
which took over the headlines in the following days, and the death of a 16-year-old girl
on July 4. The local church and council were overwhelmed and they did not even think
of promoting the event, and it was not celebrated again for many years. The original ser-
mon was not reproduced by the press and it was lost. Finally, Clayton was a quiet per-
son, who never promoted the event and never talked to other persons about it.

• In 1911, Jane Addams proposed that a citywide Father's Day celebration be held in
Chicago, but she was turned down.

• In 1912, a Father's Day celebration was held in Vancouver, Washington, suggested
by Methodist pastor J.J. Berringer of the Irvington Methodist Church. They mistakenly
believed that they had been the first to celebrate such a day. They followed a 1911 sug-
gestion by the Portland Oregonian.

• Harry C. Meek, a member of Lions Clubs International, claimed that he had first come
up with the idea for Father's Day in 1915. Meek said that the third Sunday in June was chosen
because it was his birthday. The Lions Club has named him the "Originator of Father's Day."
Meek made many efforts to promote Father's Day and make it an official holiday.

• On June 19, 1910, a Father's Day celebration was held at the YMCA in Spokane, Wash-
ington, by Sonora Smart Dodd. Her father, the civil war veteran William Jackson Smart, was a
single parent who raised his six children there. She was also a member of Old Centenary Pres-
byterian Church (now Knox Presbyterian Church), where she first proposed the idea. After
hearing a sermon about Jarvis' Mother's Day in 1909 at Central Methodist Episcopal Church,
she told her pastor that fathers should have a similar holiday to honor them. Although she ini-
tially suggested June 5, her father's birthday, the pastors did not have enough time to prepare
their sermons, and the celebration was deferred to the third Sunday in June. Several local cler-
gymen accepted the idea, and on June 19, 1910, the first Father's Day, "sermons honoring fa-
thers were presented throughout the city.”

• However, in the 1920s, Dodd stopped promoting the celebration because she was study-
ing at the Art Institute of Chicago, and it faded into relative obscurity, even in Spokane. In the
1930s, Dodd returned to Spokane and started promoting the celebration again, raising aware-
ness at a national level. She had the help of those trade groups that would benefit most from
the holiday, for example the manufacturers of ties, tobacco pipes, and any traditional presents
for fathers. By 1938, she had the help of the Father's Day Council, founded by the new York
Associated Men's Wear Retailers to consolidate and systematize the holiday's commercial pro-
motion. Americans resisted the holiday for its first few decades, viewing it as nothing more
than an attempt by merchants to replicate the commercial success of Mother's Day, and news-
papers frequently featured cynical and sarcastic attacks and jokes. However, the said mer-
chants remained resilient and even incorporated these attacks into their advertisements. By the
mid-1980s, the Father's Day Council wrote, "(...) [Father's Day] has become a Second Christ-
mas for all the men's gift-oriented industries."

• A bill to accord national recognition of the holiday was introduced in Congress in 1913.
In 1916, President Woodrow Wilson went to Spokane to speak at a Father's Day celebration
and he wanted to make it an officially recognized federal holiday, but Congress resisted, fear-
ing that it would become commercialized. US president Calvin Coolidge recommended in
1924 that the day be observed throughout the entire nation, but he stopped short at issuing a
national proclamation. Two earlier attempts to formally recognize the holiday had been de-
feated by Congress. In 1957, Maine senator Margaret Chase Smith wrote a Father's Day pro-
posal accusing Congress of ignoring fathers for 40 years while honoring mothers, thus "[sin-
gling] out just one of our two parents". In 1966, President Lyndon B. Johnson issued the first
presidential proclamation honoring fathers, designating the third Sunday in June as Father's
Day. Six years later, the day was made a permanent national holiday when President
Richard nixon signed it into law in 1972.
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So. Broadway, Denver

Dol l s  and  t o y s  ar e  our  pa s s i on  a t  

Turn  o f  t h e  Ce ntu ry  Ant i qu e s  

Alluring

Inspired

Historic

Antique Row
Broadway

Father’s Day

Q. I know this Elizabeth Taylor
White Diamond perfume bottle isn't
old. But, is it a collectible and worth
anything? It was my mother's and she
told me the "diamonds" and "emer-
alds" are Swarovski crystals. It is 11
inches tall.

M.G. - Chicago, IL
A. Perfume and scent bottles, old and new, are very

collectible. Beauty, rarity and unique designs add to the
value. Many famous name perfumes had decorative figur-
al tops that are an art form. Cartier's "Black Panther" with
the animal form and Nina Ricci's "L’air Du Temps" with

a Lalique bird figure are two examples. Even empty they
can fetch hundreds to thousands of dollars. They were and
are designed by famous artists including Salvador Dali.
Yours could sell for $700 or more.

Q. This Pennsylvania Dutch candle box was pur-
chased from an antique dealer in the early 1960s. The paint
is original. Any information appreciated.
J.S. -Friday Harbor, Washington

A. If the paint is truly original the candle box could
sell at an Americana auction for $800 to $1,500. If it could
be attributed to a known maker, such as Rufus Porter the
price could go way up.

Q. Can you give me the age and value of my Dr. Pep-
per, celluloid advertising
picture? It is signed
"Porter" with an inscrip-
tion that reads, “Dr. Pep-
per, King of Beverages
TM.” It is 12" x 16".  

D.C. - Mansfield, OH

A. It was an ad meant to hang in drug stores and pubs,
made around 1908-1915. Similar items can sell at col-
lectibles shows for $450 or more.

Q. I bought this beautiful ginger jar in a thrift shop
for $1.00. On the bottom it says "Noritake/Nippon, hand
painted." It has a small chip on the rim and no cover. Is it
worth getting repaired?

M.L. - Hanover, MA
A. From your photo I am inclined to think you have

a small vase rather than a ginger jar, made in the first quar-
ter of the 20th century. In that case the lid isn't missing.
In good condition it could sell in a shop for $80 or more.
It could cost more than that to repair it.

Q. I would
like to have you
identify this
desk that I pur-
chased at auc-
tion in pieces
and put back to-
gether and re-
finished. What
is the wood, the age, value?

D.- Kansas City, MO
A. Your spinet desk was made in the mid 19th century.

From your photo it is made of several types of wood. The
writing flap is rosewood. Refinishing has improved the ap-
pearance, but the value is still less because the finish isn't
original. Now it could sell in a shop for $250 or more.

Q. This tureen was given to me about 40 years ago.
On the bottom is stamped
1869. other marks.

E.C. - Lantana, FL
A. Your hunter's motif

tureen was of nickel silver
by The Meriden Britannia
Co. around 1869. In good
condition it could sell in a
shop for $275 or more.

Q. We purchased what
we thought was a triple
pickle castor bur we can't
find any information on it.
We have never seen a
triple one before. We don't
think the blue cut glass
cups are original. Informa-
tion appreciated.

C.L. - Orange, CA
A. Castor sets con-

tained as many as six. Your
holder is made of silver-
plated Britannia Metal
around the 1860s. You
need to check with a deal-
er to see if the glass jars
are reproductions. If it was
totally original the shop
price could be $500.
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JUNE 3: FOREIGN PAPER
MONEY& STAMPS Discussion
led by Rusty Morse at 2:00 p.m. at
The Brass Armadillo, 11301 West
I-70, Wheat Ridge, CO. Bring in
your antiques. For more informa-
tion, or if you would be interested
in doing a presentation in your area
of expertise, call Dixie or Charlotte
at 303-403-1677.

JUNE 6-7: ANTIQUES @ THE
AUD, Colorado Springs City Au-
ditorium, 221 E. Kiowa, Jo Peter-
son, 719-596-8839.

JUNE 17: ROSIE O’NEILL and KEWPIE Discussion led by
Cheryl Miller at 2:00 p.m. at The Brass Armadillo, 11301 West
I-70, Wheat Ridge, CO. Bring in your antiques. For more infor-
mation, or if you would be interested in doing a presentation in
your area of expertise, call Dixie or Charlotte at 303-403-1677.

JUNE 20-21: 2009 AULT ANTIQUE DAYS, Old School Gym,
Hwy 14, East of Ft. Collins, 14 miles. Sat. 9-5, Sun. 10-4, $3 ad-
mission. More info, call Jo Peterson, 719-596-8839.

JUNE 27-28: 2009 WOODLAND PARK ANTIQUE SHOW-
SALE, High School, 151 N. Baldwin, Sat. 9-5, Sun. 10-4, $4 ad-
mission. More info, call Jo Peterson, 719-596-8839.

Upcoming Shows and Events
JULY 1: HISTORYOF POP-UPBOOKS Discussion led by Gena
Zerlan at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat
Ridge, CO. Bring in your antiques. For more information, or if you
would be interested in doing a presentation in your area of expertise,
call Dixie or Charlotte at 303-403-1677.

JULY 15: HEISEY INCOLOR Discussion led by Caroline Jensen
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge,
CO. Bring in your antiques. For more information, or if you would
be interested in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.

JULY 17-19: WORLD WIDE ANTIQUE SHOW. Over 100
dealers. Friday - Saturday 10-6, Sunday - 11-5 at the Denver Mer-
chandise Mart, 451 E. 58th Avenue, EXPO BUILDING, Denver
CO. 303-292-6278 or e-mail antiqueshows@denvermart.com

JULY 25: ANTIQUE BOTTLE COLLECTORS OF COL-
ORADO SHOW in historic Leadville at the National Mining Hall
of Fame and Convention Center, 117 10th St. in Leadville, $3 ad-
mission, Call Jim or Barb Sundquist at 303-674-4658 for more in-
formation.

AUG. 1 & 2: ANTIQUES @ the AUD. in Colorado Springs’
Historic City Auditorium, 221 E. Kiowa, More info, call Jo

Peterson, 719-596-8839.

AUG. 15 & 16: LONGMONT ANTIQUE SHOW and SALE,
Boulder County Fairground, 9595 Nelson Rd., Longmont, Col-
orado. More info, call Jo Peterson, 719-596-8839.

OCT. 23-25: WORLD WIDE ANTIQUE SHOW. Over 100
dealers. Friday - Saturday 10-6, Sunday - 11-5 at the Denver Mer-
chandise Mart, 451 E. 58th Avenue, EXPO BUILDING, Denver
CO. 303-292-6278 or e-mail antiqueshows@denvermart.com

Auctions
JUNE 20 & 21: HOOKED ON GLASS AUCTION conducted by
Aristocrat Auction Services.Auction held onsite at 1407 S. Broad-
way, Denver, Colorado, Depression glass and pottery, 1000’s of
items. Previews Friday before, noon to 4 p.m. and 10 a.m. each morn-
ing. Auction at 11 a.m. Second auction will be held July 18th and
19th. For more information, call 303-997-9969.

JUNE 27 & 28: On-Site Auction of Fay Shwayder Estate located
at 6050 West Jewell in Lakewood, Colorado presented by
BRUHNS AUCTION GALLERY, 10 a.m. on Saturday, June 27
and 12 noon on Sunday, June 28. Preview of Sale 9 a.m. each
day of sale. Fay Shwayder was a world renowned collector of fine
antiques, Asian art, rugs, paintings, art glass and sterling silver.  Call
303-744-6505 for more information.

June Events
Show Calendar

Come
to the
shows .

Visit us at 5736 E. Colfax
Denver, CO 80220

303-329-8208
www.denverantiques.com

Mining equipment

Quality tools

Vintage pottery

Costume Jewelry

Cast Iron Accent Items

Replica Military Knives

Great Shabby Chic

1000’s of 

Quality Records

Come see our newly 

expanded selection of

Quality Antiques &

Collectibles

East Denver

Northwest Corner of 
Kearney and East Colfax

303-399-8643
www.decorables.net

HappyHappy
FatherFather ’’ss
Day!Day!

Antique Detective — Q & A With Anne Gilbert

Continued from page 1

It Took Awhile to Make it Official

Father’s Day Finally signed Into Law in 1972
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Collectibles

The beauty of bakelite Jewelry
By Robert Reed

After all these years the beauty of Bakelite jewelry
with its smooth and sleek contours and its flowing colors
of autumn remain as charming as it was decades ago.

Ironically one of the world's first true plastics, invent-
ed almost by accident, rose to glory as perhaps the most
endearing type of costume jewelry of the 20th century.

Bakelite was more or less born during the summer of
1907 as Dr. Leo Hendrick Baekeland was searching in
new York state for a synthetic shellac. Instead of a sub-
stitute for shellac, Dr. Baekeland ended up with a remark-
able plastic.

The doctor's plastic was technically speaking a ther-
mosetting material, meaning that when it was heated
under pressure in a mold it became a very hard and heat-
resistant substance. Moreover it was durable and readily
accommodated various dyes.

Basically what Dr. Baekeland had achieved was sim-
ply a chemical reaction created by combining elements of
phenol and formaldehyde. In fact it was initially patented
two years later as Phenol Formaldehye under "heat and
pressure." Later the substance became formally Bakelite

and in 1910 the General Bakelite Company was put into
operation in new Jersey.

Bakelite became an excellent material for electrical
items, radio cases, automobile accessories, toys, and ulti-
mately jewelry, too.

The good news is that perhaps while it was there first,
it was not the only so-called phenolic plastic on the mar-
ketplace. Other brands appearing included Agatine, Catal-
in, Durez, Durite, Gemstone, Marblette, and more.

Different brands and similar materials led to confu-
sion among consumers. In the book Plastic Passion au-
thor Steve nankervis notes that for a time Bakelite was
used by some to mean dark mottled and marbled plastics
while the word phenolic was then used to describe the
more translucent brighter colors.

"This was not always technically correct," notes the
author, "but it worked in the marketplace."

Bakelite was in fact available in many strong colors

including the 'fall like' choices of red, brown and yellow
as well as black and maroon. Later more versatile colors
such as ivory, blue and orange were achieved. At the
height of its production, Bakelite jewelry could be creat-
ed in 'end of the day' combinations of mixed colors. Ad-
ditionally colors could be laminated into one another re-
sulting in a polka dot effect in special cases.

As early as the 1920s Bakelite jewelry was in pro-
duction and generally well received. However, some his-
torians credit the Great Depression of the 1930s with fur-
thering the cause of such colorful plastic adornments.

Writing in Popular Art Deco authors Robert Heide
and John Gilman point out: "When the crash of 1929 was
felt in the world jewelry markets, the value of expensive
precious stones and metals also plummeted, and many of

By Robert Reed 

After all these years the beauty of Bakelite jewelry with
its smooth and sleek contours and its flowing colors of
autumn remain as charming as it was decades ago. 

Ironically one of the world's first true plastics, invented
almost by accident, rose to glory as perhaps the most
endearing type of costume jewelry of the 20th century. 

Bakelite was more or less born during the summer of
1907 as Dr. Leo Hendrick Baekeland was searching in New
York state for a synthetic shellac. Instead of a substitute for
shellac, Dr. Baekeland ended up with a remarkable plastic. 

The doctor's plastic was technically speaking a ther-
mosetting material, meaning that when it was heated under
pressure in a mold it became a very hard and heat-resistant
substance. Moreover it was durable and readily accommo-
dated various dyes. 

Basically what Dr. Baekeland had achieved was simply
a chemical reaction created by combining elements of phe-
nol and formaldehyde. In fact it was initially patented two
years later as Phenol Formaldehye under "heat and pres-
sure." Later the substance became formally Bakelite and in
1910 the General Bakelite Company was put into operation
in New Jersey. 

Bakelite became an excellent material for electrical
items, radio cases, automobile accessories, toys, and ulti-
mately jewelry too. 

The good news is that perhaps while it was there first,
it was not the only so-called phenolic plastic on the market-
place. Other brands appearing included Agatine, Catalin,
Durez, Durite, Gemstone, Marblette, and more. 

Different brands and similar materials led to confusion
among consumers. In the book Plastic Passion author Steve
Nankervis notes that for a time Bakelite was used by some
to mean dark mottled and marbled plastics while the word

phenolic was then used to describe the more translucent
brighter colors. 

"This was not always technically correct," notes the
author, "but it worked in the marketplace." 

Bakelite was in fact available in many strong colors
including the 'fall like' choices of red, brown and yellow as
well as black and maroon. Later more versatile colors such
as ivory, blue and orange were achieved. At the height of its
production, Bakelite jewelry could be created in 'end of the
day' combinations of mixed colors. Additionally colors
could be laminated into one another resulting in a polka dot
effect in special cases. 

As early as the 1920s
Bakelite jewelry was in
production and generally
well received. However
some historians credit the
Great Depression of the
1930s with furthering the
cause of such colorful plas-
tic adornments. 

Writing in Popular Art
Deco authors Robert Heide
and John Gilman point out: 

"When the crash of
1929 was felt in the world
jewelry markets, the value

of expensive precious stones and metals also plummeted,
and many of the previously well-to-do were forced to sell
their treasures back to dealers for much less than they paid
for them. At this low economic point, novelty plastic jewel-
ry moved into a wide-open market with great success." 

At any rate Bakelite jewelry with all of its figural
shapes, fruits, vegetables, geometric designs, and cute little
animals became the darling lady's accessory wear during the
1930s and early 1940s. 

For a time it was fashionable for the working class as
well as the well-to-do and appeared everywhere. Likewise it
was sold from the swank shops like Sax Fifth Avenue to the
thrifty five-and-dime stores of Woolworth's. 
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The Beauty of Bakelite Jewelry

Nurse brooch of Bakelite, considered rare. Jointed figure
in yellow and green, painted accents. (Skinner Inc.)

Dog’s head brooch, Bakelite. Hat and bow tie, with mov-
able eyes. Three inches. (Skinner Inc.)

Polka Dot brooch in Bakelite, rare. Yellow box with red
dots suspending six dotted disks. (Skinner Inc.)

Continued on page 17

By Robert Reed 

After all these years the beauty of Bakelite jewelry with
its smooth and sleek contours and its flowing colors of
autumn remain as charming as it was decades ago. 

Ironically one of the world's first true plastics, invented
almost by accident, rose to glory as perhaps the most
endearing type of costume jewelry of the 20th century. 

Bakelite was more or less born during the summer of
1907 as Dr. Leo Hendrick Baekeland was searching in New
York state for a synthetic shellac. Instead of a substitute for
shellac, Dr. Baekeland ended up with a remarkable plastic. 

The doctor's plastic was technically speaking a ther-
mosetting material, meaning that when it was heated under
pressure in a mold it became a very hard and heat-resistant
substance. Moreover it was durable and readily accommo-
dated various dyes. 

Basically what Dr. Baekeland had achieved was simply
a chemical reaction created by combining elements of phe-
nol and formaldehyde. In fact it was initially patented two
years later as Phenol Formaldehye under "heat and pres-
sure." Later the substance became formally Bakelite and in
1910 the General Bakelite Company was put into operation
in New Jersey. 

Bakelite became an excellent material for electrical
items, radio cases, automobile accessories, toys, and ulti-
mately jewelry too. 

The good news is that perhaps while it was there first,
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By Henry J. Pratt

Decades ago from a fountain of black ink, famed British
author Rudyard Kipling penned his popular Barrack Room
Ballads and The Jungle Book. When he was a newspaper re-
porter, Kipling took notes in pencil, but later he wrote his ex-
citing fiction with nothing but an old ink pen.

Today, both old and new quality quills are enjoying a
resurgence of popularity across the United States. Wardrobe
and jewelry fanciers are buying the new, expensive pens in
increased quantities, creating more than just a fountain of
wealth for a relatively few pen manufacturers. More and more
antiques collectors and word-smiths are latching on to stately
old pens of the past.

Some pens, like jewelry, are considered works of art. The
Museum of Modern Art in new York has several pens of vary-
ing varieties in its permanent collection. Many pen connois-
seurs wear beautiful pens instead of jewelry with fine suits
and gowns.

Frequently, fountain pens are made of gold, silver, brass,
stainless steel or Chinese lacquer. A West German manufac-
turer, Mont Blanc, makes an 18-karat gold pen retailing for
$6,500. President Reagan often used a less expensive Mont
Blanc, which sells for $250, when he signs Oval Office docu-
ments.

History buffs, wordsmiths with a nostalgic bent, and an-
tiques collectors everywhere are contributing to the resurging
interest in writing instruments of our past. "The pen is the
tongue of the mind," Cervantes aptly wrote in Don Quixote.

Likewise, it was a wise Lord Lytton in Richlieu who
wrote the oft-quoted "the pen is mightier than the sword." In-
deed, the writing instruments man used to spin stories about
himself down through history are a fascinating scenario in
themselves.

Historians say that, while man started graphically record-
ing images and signs thousands of years ago, our present-day
pen's ancestors didn't appear until suitable writing surfaces
become available.

Early man marked his cave walls and baked clay tablets
with stone chisels and styluses. Later, the Chinese painted and
wrote with a coarse brush, though it was ill-adapted to write
history with the delicacy of pen and ink. In about 1500 B.C.,
the Egyptians discovered how to make a papyrus reed pen
from bamboo plants that would accept fine lines of colored
liquids. 

Quills were used for writing as early as 600 A.D., and
from then until about 1830, quill pens proved popular. Histo-
ry buffs say President Thomas Jefferson raised geese to sup-
ply his desk with writing quills. But some researchers suspect
Jefferson also liked roast goose on his dinner table.

As early as 1748, French craftsmen produced hand-made
steel pens. It was not until 1859, however, that the first steel
pen company was established in the U.S. Richard Esterbrook
Jr. took the honors with a plant built in Camden, new Jersey.
Eventually, Esterbrook became the largest pen manufacturer
in the world.

One day in 1884, a new York insurance salesman, Lewis
E. Waterman, became frustrated and angry over losing a hefty
commission when his leaky, old-fashioned dip pen flooded
an important policy document. A short time later, Waterman
discovered that a narrow opening in the pen point would allow
ink to flow smoothly from barrel to tip through capillary ac-
tion.

Thus, it was Waterman who created a writing instrument
that was both superior and reliable, and more portable, than
any used before.

Pen promotional displays of the day advised parents to
"send her to school with a Waterman." One hundred years
later, Waterman's fountain pen officially entered the ranks of
the antique.

Though Waterman's first fountain pen was acceptable
enough to be manufactured in quantity, it was a reservoir pen
that had to be filled with an eyedropper. The automatic or
lever-filled pen was not available until 1913.

The fountain pen proved to be indispensable for most

Americans. For many others, it became a prized personal pos-
session to show off, a major showcase artifact, or a cocktail
party conversation piece. Fountain pens became very popular.
Statistics show only 1.5 million pens were made in 1905, but
by 1929, nearly 20 million pens—worth $34 million—were
sold.

High-priced limited editions of fountain pens were made,
including Tiffany creations. You could buy pens with jade bar-
rels or have them encrusted with gold and silver jewels. The
sky almost was the limit.

America's traveling salesmen bought and wrote orders
with the dressiest, most unusual fountain pens. Some pens
looked like umbrellas. One pen had a peephole with the Lord's
prayer concealed inside.

In yesteryear, a "cigarette" pen had a cork tip; another
was made of gold with a cigarette lighter on one end. One pen
had a stapler on one end, and another was shaped like a match-
stick.

One of the growing numbers of collectors of old foun-
tain pens is Goldie V. Claffey of Phoenix, Arizona. She told
Arizona Antique Society members that in a 1908 Sears cata-
log one could order a gold and pearl pen for $1.10. For 25
cents more, Sears would put the pen in a satin-lined box. Add
another three cents and your new fountain pen would be reg-
istered in your name and mailed promptly to your home.

One cannot cover history's writing instruments without
describing the development of ball-point pens. They were first
covered in a U.S. patent issued to J.J. Loud in 1888. His patent
introduced a revolutionary replacement of a pen's traditional
"nib" with a minute rolling ball, one facing bathed in an ink
reservoir. The opposite face somewhat magically and smooth-
ly transferred the ink to paper.

It was not until 1937, though, that the modern workable
form of the ball-point pen was invented by Laszlo J. Biro, a

Hungarian citizen living in Argentina. By 1944, the ball-point
pen had gained worldwide popularity.

The U.S. Army's World War II Quartermaster General
spurred American acceptance of the ball-point pen. For sol-
diers' use, he requested a writing instrument that wouldn't leak
at high altitudes, would use a quick-drying ink for long time
periods, and would be un-affected by climate changes.

In 1947 Congress passed a law that prohibited check writ-
ing with a ball-point pen because signatures could be easily
transferred and forged by the thumb. The law itself went an-
tique and such technical problems have long since vanished.
Today, the ball-point pen industry sells more than 2 billion
units of refillable or disposable pens each year in the U.S.
alone.

Most fountain pen collectors consider the fabled "Snake
Pen," produced by Parker in the early 1900s, as the crown
jewel of old pens. Originally costing $10-$12 (more than three
weeks' salary then for most people), the "Snake Pen" featured
a gold-encased barrel and cap entwined exquisitely with a
jewel-eyed snake. Pen experts say such a writing instrument
changes hands today for no less than $12,000.

Serious old pen hobbyists may be interested in a month-
ly publication covering pen history, copies of old pen ads, and
pen repair information. One such issueance is: The Pen Fanci-
er's Magazine, 1169 Overcash Dr., Dunedin, Florida 33528.

An elegant fountain pen of today or yesteryear won't
make you a Rudyard Kipling or a Willa Cather overnight. You
may not get rich quickly either by trading for one. But such a
pen, indeed, can highlight your wardrobe or sparkle up your
den's trophy case.

Truly, a quality
quill or a display of sev-
eral pens in your home
can perk up party con-
versations and give you
and your family hours
of nostalgic pleasure.
You'll find never-end-
ing joy in learning more
about the writing tools
man used down through
the centuries to pen sto-
ries about himself.
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the previously well-to-do were forced to sell their trea-
sures back to dealers for much less than they paid for
them. At this low economic point, novelty plastic jewelry
moved into a wide-open market with great success."

At any rate Bakelite jewelry with all of its figural
shapes, fruits, vegetables, geometric designs, and cute lit-
tle animals became the darling lady's accessory wear dur-
ing the 1930s and early 1940s.

For a time it was fashionable for the working class as
well as the well-to-do and appeared everywhere. Likewise
it was sold from the swank shops like Sax Fifth Avenue
to the thrifty five-and-dime stores of Woolworth's.

More than a decade of public popularity ended by the
early 1940s when Bakelite and other plastic production
turned from bangles and charm bracelet adornments to air-
plane and radio parts for the war effort.

By the end of World War II in the middle of the 1940s,
jewelry manufacturers tended to move on to metal as a
major element of fashionable jewelry rather than plastic.
By the end of the 20th century Bakelite jewelry and all of
its colorful charms had been rediscovered by collectors.

Stretch or elastic bracelets defined by a "stretchie"
belt buckle design were in demand. Parrott, dog, frog, and
most any other animal design in the form of a Bakelite
brooch had a renewed glamour. Figural people-type pins
of soldiers, nurses, cowboys, dancers, and others were
once again prized.

A flag brooch with shield-shape and laminated stripes

was a patriotic treasure. ABakelite bangle with is laminated
combinations of root beer swirl, marbled green, and butter-
scotch shades was a delight. And a Bakelite brooch in the
form of a wide-brimmed hat in marbled yellow with four dan-
gling cherries was a grand addition to any quality collection.

Also highly regarded were works of designer Martha
Sleeper who carved a small business into a major opera-
tion of the new England novelty Company. A Sleeper de-
signed Bakelite donkey, for example, might have tiny
leather ears and painted accents. Agiraffe created by
Sleeper might have a swirled yellow body and in inset eye
as a final touch.

For the more elaborate tastes in Bakelite there are the
hinged bangles with carvings and green and white rhine-
stone accents or the zigzag bangle with creamed corn and
lime green along with a variety of other colors. Many such
striking examples today, in excellent condition, sell for
several hundreds of dollars each or more.

Typically carved bracelets and bangles of Bakelite are
valued somewhat higher than similar pieces of plain de-
sign. Figural brooch designs of both human and animal
shapes remain high in demand, as are especially detailed
Bakelite pieces with dangling attachments.

Bakelite jewelry items can also be influenced by size
and width, or the combination of colors into one item.
Black and red individually are considered by some to be
quite uncommon. The single use of blue is even more
usual among Bakelite pieces of the past.

A few guidelines for detecting 'true' Bakelite jew-
elry items:

• Brisk rubbing should produce a musky scent of
formaldehyde.

• Rich autumn-like colors such as brown, red, and yel-
low usually prevail.

• Bakelite having been cut from smooth sheets into
blanks is typically seamless.

• Over long periods, sunlight can darken previously
brighter colors.

Recommended reading: Collecting Art Plastic Jewelry
by Leigh Leshner (Krause Books). Art Deco Identification
and Price Guide, 2nd edition, by Tony Fusco (Avon Books).

A youtube video to watch about bakelite:
https://www.youtube.com/watch?v=UiLMwDl1Y-4

More than a decade of public popularity ended by the
early 1940s when Bakelite and other plastic production
turned from bangles and charm bracelet adornments to air-
plane and radio parts for the war effort. 

By the end of World War II in the middle of the 1940s,
jewelry manufacturers tended to move on to metal as a
major element of fashionable jewelry rather than plastic. By
the end of the 20th century Bakelite jewelry and all of its
colorful charms had been rediscovered by collectors. 

Stretch or elastic bracelets defined by a "stretchie" belt
buckle design were in demand. Parrott, dog, frog, and most
any other animal design in the form of a Bakelite brooch
had a renewed glamour. Figural people-type pins of sol-
diers, nurses, cowboys, dancers, and others were once again
prized. 

A flag brooch with shield-shape and laminated stripes
was a patriotic treasure. ABakelite bangle with is laminated
combinations of root beer swirl, marbled green, and butter-
scotch shades was a delight. And a Bakelite brooch in the
form of a wide-brimmed hat in marbled yellow with four
dangling cherries was a grand addition to any quality col-
lection. 

Also highly regarded were works of designer Martha
Sleeper who carved a small business into a major operation
of the New England Novelty Company. A Sleeper designed
Bakelite donkey, for example, might have tiny leather ears
and painted accents. Agiraffe created by Sleeper might have

a swirled yellow body and an inset eye as a final touch. 
For the more elaborate tastes in Bakelite there are the

hinged bangles with carvings and green and white rhine-
stone accents or the zigzag bangle with creamed corn and
lime green along with a variety of other colors. Many such
striking examples today, in excellent condition, sell for sev-
eral hundreds dollars each or more. 

Typically carved bracelets and bangles of Bakelite are
valued somewhat higher than similar pieces of plain design.
Figural brooch designs of both human and animal shapes
remain high in demand, as are especially detailed Bakelite
pieces with dangling attachments. 

Bakelite jewelry items can also be influenced by size
and width, or the combination of colors into one item. Black
and red individually are considered by some to be quite
uncommon. The single use of blue is even more usual
among Bakelite pieces of the past. 

A few guidelines for detecting 'true' Bakelite jewelry
items: 

- Brisk rubbing should produce a musky scent of
formaldehyde. 

- Rich autumn-like colors such as brown, red, and yel-
low usually prevail. 

- Bakelite having been cut from smooth sheets into
blanks is typically seamless. 

- Over long periods, sunlight can darken previously
brighter colors. 

Recommended reading: Collecting Art Plastic Jewelry
by Leigh Leshner (Krause Books). Art Deco Identification
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with a merger of Standard Oil of New York and Vacuum
Oil Company, would finally became Exxon Mobile. 

By the 1950s Gurley was certainly one of the lead-
ing makers of holiday candles for the American market-
place. There were however others working towards the
same end however including Columbia Wax Works,
Emery Industries, the Emkay Candle Company, Halo
Candles, and Pacific Candle Company. 

Emkay Candle Company was located in Syracuse,
New York and made very similar holiday candles. Such
candles were apparently misidentified in the book Vin-
tage Halloween Collectibles by Mark Ledenbach. Later
on a website the author corrected information that a
witch riding a broom and a pumpkin were made by Gur-
ley, adding, "they were probably made by Emkay,
although not positive. What I do know now is that the
Gurley attribution is incorrect." 

Columbia Wax Works was located in Ozone Park,
New York and produced various Halloween candles dur-
ing the 1950s including those in boxed sets of four.
Emery Industries Incorporated, located in Cincinnati,

Ohio, also made boxed sets of Halloween lantern can-
dles. Both Halo and Pacific Candle Company were
located in California during the middle of the 20th cen-
tury. Pacific offered boxed jack-o-lantern candles, while
Halo also sold packaged jack-o-lantern candles. Halo's
candles were made in Japan, as were boxed sets of Hal-
loween candles for the M. Pressner and Company of
New York. 

In 1953 Gurley updated their message on packages
of their Halloween candles. Earlier it had simply
advised that they be sold with trick or treat candies and
Halloween items for bigger profits. The revised mes-
sage-on-the-box urged: 

"Mr. Retailer. Increase your Halloween sales by dis-
playing these candles with other Halloween items such
as Halloween candy, masks, party favors, and tricks or
treats equipment." 

Even more elaborate Halloween candles were pro-
duced and marketed by Gurley in the 1960s including
the Witch's Brew Halloween Glow Candle. Boxed, the
remarkable candle was designed to flicker and give light
to the surrounding witch's cave. 

"Gurley are the most desired (Halloween candles)"
notes Pamela Apkarian-Russell in the comprehensive
book, Halloween: Collectible Decorations and Games,
"but other companies made, and make candles. Again,
on the whole, Halloween candles are still very afford-
able for the collector on a limited budget." 
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Halloween / Jewelry

11825 Highway 285
1.5 miles west of Conifer Safeway

Mon.-Sat. 10-8  Sun. 10-6

Conifer

Halloween Candles

11825 Highway 285
Conifer, Colorado 80433

www.oldgloryantiquesinc.com

Fresh

Baked

Cookies

Served

All Day

Long

specializing in:
Primitives, Antiques,

Folk Art,
Gifts & Home 
Accessories.

Continued from page 15

Pumpkin-head figures from Gurley Novelty. Mid-20th cen-
tury Halloween candles.

The Beauty of Bakelite Jewelry
Continued from page 16

Donkey brooch, Bakelite, designed by Martha Sleeper.
Painted accents, leather ears. (Skinner Inc.)

October is a month chock full of days that
are set aside for honoring special people and for
observing special events in our history.

We start the month by celebrating the
day America was discovered and by honor-
ing the man who found the new continent.
When the explorer from Italy, Christopher
Columbus, set out to find a short route to
the East Indies, he landed instead in the
Bahamas. Because of his discovery of the
New World on Oct. 12, 1492, he is credited
with the discovery of America.

The day is celebrated by people in the
United States, Canada and many Latin Amer-
ican countries. Many cities and nations have
been named for Columbus, but the continents
he discovered were named for a later explor-
er—Amerigo Vespucci.

Three hundred years later in 1792, the
City of New York and the City of Baltimore
celebrated Columbus' discovery of Ameri-
ca. In 1905, the Governor of Colorado
declared one day of the year to be celebrat-
ed in honor of Columbus. And President
Franklin D. Roosevelt is responsible for
making Oct. 12 a legal holiday in honor of
Columbus.

More recent days of recognition held

in October include the National Wine Festi-
val in California; the Hot Air Balloon Fies-
ta in Albuquerque, New Mexico; Hellorado
Day in Tombstone, Arizona; and Oct. 28
has been set aside as a day for honoring
mothers-in-law.

The last day of October brings a very
old and fun-filled celebration for every-
one—Hallowe'en. The celebration of this
day is such an old custom that no one is
quite sure when it began. In medieval times
it was a serious Celtic festival, but Pope
Gregory III changed the celebration to a
Catholic Feast Day in the Middle Ages. His
purpose in changing the reason for celebrat-
ing the day was to destroy the pagan cele-
bration of honoring Samhain, the Celtic
Lord of the Dead, to a happy feast day hon-
oring the Saints.

In modern times, we still enjoy the cus-
toms they had in earlier times, but not for
the same reasons. During the time of the
Celtics and the Middle Ages, people were
superstitious. They really feared goblins,
ghosts and witches, but we only pretend to
be afraid to make Hallowe'en a more plea-
surable celebration. Everyone, young and
old, looks forward to Hallowe'en each year.

Traditions of October

Donkey brooch, Bakelite, designed by Martha Sleeper.

Painted accents, leather ears. (Skinner Inc.)

Collectibles

The beauty of bakelite Jewelry
Continued from page 7

Please include your email address so we can send it to

you electronically as well.



We want to do everything possible to promote patriotism and to honor our beautiful, mean-
ingful flag. This is our duty to our ancestors, the brave men and women who fought, and in
many instances died, to preserve what our flag stands for. It is our responsibility to our armed
forces throughout the world who are maintaining our freedom and preserving our right to fly
our flag as the symbol of the United States of America.

Flag Day is celebrated each year on June 14th. The Fourth of July was traditionally cele-
brated as America's birthday, but the idea of an annual day specifically celebrating the Flag is
believed to have first originated in 1885. BJ Cigrand, a schoolteacher, arranged for the pupils in
the Fredonia, Wisconsin Public School District 6 to observe June 14 (the 108th anniversary of
the official adoption of The Stars and Stripes) as "Flag Birthday." 

On June 14, 1891, the Betsy Ross House in Philadelphia held a Flag Day celebration, and
on June 14 of the following year, the new York Society of the Sons of the Revolution celebrat-

ed Flag Day. Following the suggestion of Colonel J. Granville Leach (then historian of the Penn-
sylvania Society of the Sons of the Revolution), the Pennsylvania Society of The Colonial Dames
of America on April 25, 1893 adopted a resolution requesting the mayor of Philadelphia and all
private citizens to display the Flag on June 14th. Two weeks later on May 8th, the Board of
Managers of the Pennsylvania Society of Sons of the Revolution unanimously endorsed the ac-
tion of the Pennsylvania Society of The Colonial Dames of America. As a result, Dr. Edward
Brooks, then Superintendent of Public Schools of Philadelphia, directed that Flag Day exercises
be held on June 14, 1893 in Independence Square.

In 1894, the governor of new York directed that on June 14 the Flag be displayed
on all public buildings. Inspired by these three decades of state and local celebrations,
Flag Day, the anniversary of the Flag Resolution of 1777, was officially established by
the Proclamation of President Woodrow Wilson on May 30th, 1916. While Flag Day
was celebrated in various communities for years after Wilson's proclamation, it was not
until August 3rd, 1949, that President Truman signed an Act of Congress designating
June 14th of each year as national Flag Day.

WANTED
WANTED: ANTIQUE AFRI-

C A N   T R A D E   B E A D S .

Email pictures to DBW43
@comcast.net (12/19)

FOR SALE
FOR SALE: VIEWMASTER

-Thousands of reels, view-

ers and accessories. Call
303-986-7283/ (6-20)

F O R   S A L E   V I N TA G E

BASEBALL, BOXING and

GOLF Equipment, Call
Mike 303-986-7283. (6-20)

AVON WILDLIFE FIG-

URINES Also collectible bird
figures. Call 303-741-4340.
(12-19)

FOR SALE: VINTAGE
PEDAL CAR COLLEC-
TION (1930’s - 1950’s). 15
restored, 9 originals. Loca-
tion Denver. Contact:
eddbee54@gmail.com for
details. (11-19)

DEALERS
DEALER SPACE AVAIL-

ABLE Florence — “An-

tique Capital of Col-

orado” Join us at one of

the largest, fastest-paced

stores in downtown Flo-

rence. 10,000 sq. ft. Open

Daily. Friendly, Knowledge-

able Staff. Stop by or call

Rena @ 719-429-3328. Lo-

ralie Antique Mall, 109 W.

Main - Florence.

CLUBS
D O   Y O U   L O V E   A N -
TIQUES, Collectibles, Art
and History? Questers is
for you! Contact: OFW
ANTIQUES@gmail.com
970-226-4432.

SERVICES
ARTIFACT ANALYSIS
/APPRAISAL, Boulder,
Colorado, 310-490-9606,
EEDUC@aol.com (9-19)
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Always

Buying

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

W A N T E D
WANTED: Older
style gas ranges,
1920s-50s ie Cham-
bers, O’Keeffe and
Merritt, others, no
electrics 303-779-
0073 (01-07)

WANTED: Antique Heating
and Cooking Stoves, or-
nate, 303-779-0073. (01-07)

WANTED: 
TOY AIRPLANES (TMD);
factory display models;
built up plastic models. Call
Walt, 970-204-0499 ( 1-10)

WANTED: PILLIN POT-
TERY, 303-477-3923. (5-10)

WANTED: MODEL AIR-
PLANES, kits, engines, race
cars. 303-422-0408 (12-07)

WANTED: OLD VENDING
MACHINES, gumball, pea-
nut, matches, cigarette and
etc. Call Jeff (303) 775-
3250. (11-09)

GOLF COLLECTIBLES
WANTED, 303-792-2450.
(4-10)

FOR SALE
FOR SALE: Antique secre-
tary box circa 1850—brass
bound teak—rare-excellent
condition—$2100, set of 2
vaseline glass candle hold-
ers—short, curled base—
$150, small oil lamp circa
1800—green with white flow-
ers—never used—$150,
Royal Copenhagen tea set—
open lace pattern—num-
bered—4 pieces—hard to
find, Many McCoy pieces—

mostly flower pots—vase—
bedside bowl and pitcher set,
lg, Antique Singer sewing
machine with case, Cut
glass, 303-838-3643. Email:
jgf3643@hotmail.com

FOR SALE: A.B. Dick 310
offset press, 111 plate
maker, Michael’s collator,
Schaefer cast iron wax
melter, manuals, misc parts.
$100.00 takes all. 719-647-
8867. Pueblo West. (12-09)

DOULTON’S BOWL/
PITCHER Fontainbleau
Burslem pitcher good condi-
tion O3068K bowl small
crack $1,000 OBO 303-659-
0748. (01/10)

DEALERS
R O C K Y M O U N T A I N
ANTIQUES IN LOVELAND
wants dealers w/toys, clocks,
watches, quality knives &
razors, tools, other neat stuff.
Low rent. 970-669-7440.

DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
Business Opportunities

C H I P S A N D P I E C E S
RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
720-939-9373, nat_mx6
@hotmail.com (3-07) Lyons

Spree Enterprises, Inc.
P.O. Box 1003
Bailey, CO 80421

WESTERN
COLLECTIONS FOR

SALE
Metal horse statues, Roy
Rogers collection. Other

Western
stars items,

Dixie 
Premiums,
movie cow-

boy and
rodeo post
cards, sad-

dles, horses, etc. on
plates, ladies with horse

calendars, Tom Beecham
convas type prints 

in frames. 
Horses on scarves 

collection, horses on
hankies collection. West-
ern neckties collection.

More items too numerous
to mention. 

Serious inquiries only!

303-432-7223

Dan’s 
Painting,

Remodeling
Wallpaper Removal,

Dry Wall Repair, Water
Damage Repair
Acoustic/Ceiling 

Removal

303-922-0792

Advertise
in the Moun-
tain States
Collector.        

Reach the
thousands
of antique
c o l l e c t o r s
and afficionados that enjoy
this 37 year old newspaper
devoted to the collector and to
the antique buff. 
Call 303-674-1253 for more

information.

Get more
bang for your
buck!

Drop us a line. 
We’d love to hear from you.
Our address is: P.O. Box 1003

Bailey, CO 80421
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watches, quality knives &
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DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
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RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
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calendars, Tom Beecham
convas type prints 
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ern neckties collection.
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of antique
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We’d love to hear from you.
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Bailey, CO 80421

CLASSIFIED ADS:

The Mountain States Collector, a tabloid

newspaper dedicated to promoting the enjoyment

of antiquing and collecting in the Rocky Mountain

region, is distributed the first weekend of every

month through shops, auctions, flea markets and
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Fascinated by Hand Fans? Join FANA!
Fan Association of North America

• Connect, share & learn with other enthusiasts 
• Join at: fanassociation.org
• Enjoy the benefits of membership
• Find us on Facebook “Hand Fan Collectors” 
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Flag Day June 14 Reminds us of Our heritage
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History Through Philosophy

Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th

OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More

COLLECTIBLES

COLLECTIBLES TREASURES

TREASURES

Denver Wheat Ridge

By Paul Emerson DeStefano

Honors English 10, Conifer High School

Today, the novel coronavirus disease (2019) has caused
a widespread global pandemic decimating humanity. People
across the world are forced indoors in fear of infection which
has been a perfect agar plate to swab and colonate the detri-
ments of society into the thoughts of many. 

Throughout the writings of Henry David Thoreau, es-
pecially in Walden, he touches on the issues we face in
society like economics and social processes. While forced

into solitude, people are able to break down societal is-
sues which Thoreau entertained on his own. In the theo-
ries of Walden, Thoreau chal-
lenges societal normalities
and becomes one with nature;
therefore, those who read his
writings adopt some of his
commentary of slowing
down, coming together, and
acceptance which is still imperative in society today. 

During the late 1800s when Walden was written, there
were many social reforms taking place in America. Thanks to
philosophers like Thoreau and his best friend Emerson, peo-
ple in the US began to realize some of the faults in society.
From the writings of Thoreau, it is important to become less
self absorbed, “Rather than love, than money, than fame, give
me truth” (Thoreau). The understanding of the importance of
being honest with oneself and others is pertinent for a good
relationship. This knowledge later caused corporations to

allow unions to protect its workers and women to stand up
for their rights. Thoreau often philosophized about the signif-
icance of education and knowledge, showing that it is unnec-
essary to repeat the same mistakes. 

During the early 1800s, the US introduced the Library of
Congress. Within the examinations of society, Thoreau ex-
plains that “Books are the treasured wealth of the world and
the fit inheritance of generations and nations” (Thoreau). Con-
sequently, Thoreau reiterates the significance of storing
knowledge, and growing from one’s mistakes which provides
significant support for the Library of Congress. The philoso-
phy of Thoreau caused many to take a different look on soci-
ety and to appreciate the small things. 

Throughout the 20th century in America, reform con-
tinued, and the writing of Thoreau became a common mes-
sage in movements like women's rights and civil rights.
Unbeknownst to many, Thoreau indirectly affected the
ideology of many reform leaders. Susan B Anthony, a
leader in the women’s movement, had a perspective that
was completely in line with that of Thoreau. From
Anthony, “Forget conventionalisms; forget what the world
thinks of you stepping out of your place; think your best
thoughts, speak your best words, work your best works,
looking to your own conscience for approval” (Susan B
Anthony). Because of Thoreau, reform in America
changed. 

Another example of Thoreau’s philosophy seen in re-
form, was shown in the work of Martin Luther King, Jr
(MLK) of the civil rights movement. In a speech from

MLK, “non-cooperation with evil is as much a moral
obligation as is cooperation with good.” In line with
Thoreau’s ideology, MLK conveys his message of civil
disobedience which was very prevalent in the writings of
Thoreau. 

Today, a large portion of scientific focus lays on
Global Warming. Within the writings of Thoreau, the con-
servation of nature is pertinent to maintain balance in
society. From Walden, “We need the tonic of wildness...At
the same time that we are earnest to explore and learn all
things, we require that all things be mysterious and unex-
plorable, that land and sea be indefinitely wild, unsur-
veyed and unfathomed by us because unfathomable. We
can never have enough of nature” (Thoreau). Clearly, the
significance of nature to Thoreau has trickled down to the
environmental scientists and activists within society today.

Thanks to COVID-19, people in America have been
given the opportunity to live simply, maybe not driving
the car as often or pushing out the people who cause an-
guish in their lives. All of this thought completely emu-
lates Thoreau’s philosophy. 

From his writing, “Every morning was a cheerful in-

vitation to make my life of equal simplicity, and I may say
innocence, with nature herself.” Clearly, the importance
of being one with surroundings and being psychological-
ly fit is seen in the work of Thoreau. 

As the planet warms, people of color die in police relat-
ed violence, and the unlucky are oppressed, Americans make
the choice to take a stance or to ignore the situation. This
comes to show that all generations can learn from the work
of Henry David Thoreau as his very thoughts have changed
the way we take on the issues society brings us today.

Thoreau’s Writings are still Worthy of Consideration

Henry David Thoreau

“Every morning was a cheerful invitation to

make my life of equal simplicity, and I may say

innocence, with Nature herself.”

In the theories of Walden,

Thoreau challenges societal

normalities and becomes one

with nature; therefore, those

who read his writings adopt

some of his commentary of

slowing down, coming together,

and acceptance. . .

Library of Congress
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Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com

Pine

Antiques, Gifts, Art Gallery, Tom Clark

Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

Evergreen

Georgetown

Subscribe to 
t h e  

Mo u n t a i n

S t a t e s  

C o l l e c t o r

Electronically

a n d  b y  M a i l

See Coupon

on Page 9.
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Primitive Blessings
13028 S. Parker Ave. Pine, CO 80470

Just a 20 minute drive from C470 on Hwy 285

(1 block South of Shaffers Crossing at S. Parker Ave. & 285)

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx

STORE CLOSED   BY APPOINTMENT ONLY

ANTIQUE/ RUSTY / PRIMITIVE / FARMHOUSE / VINTAGE 

Inventory 50% off price tags. 

Smalls-pay only $5 everything under $20

Dealers bring Sales Tax License.

GREAT PRICES are even GREATER now!!

BY APPOINTMENT 

Please call Debra @ 720.556.0456 before it's all gone.

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx

"Come see our 

big selection of home 

accessories and 

antique furniture. 

These objects have 

survived 100 years 

and will last another century.”

720-556-0456

primitive.blessings@yahoo.com 

Like Us On Facebook 

Primitive Blessings 

on 285



Salvage, Antiques, Vintage, Etc.
200 West block of Main St.

Facebook shop 24/7: www.facebook.com/saveinflorence/shop/

Erin and Barna, 719-821-3263
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303
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Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a

“great little town”
where you’re 

a stranger 
only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

110 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.

10 NOVEMBER 2009—Mountain States Collector www.mountainstatescollector.com

We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Find It All in Florence
Antique Capital of Colorado

Rena Pryor

Bell Tower 

Cultural Center

Event info, call 719-784-2038

Venturing Out
By Sandy Dale

Finally, Florence and the rest of the world are opening up
a little at a time.  I'm old and a little nervous about this, but if
I stayed cooped up much longer with my art projects, my gar-
dening, and my cleaning goals I would go completely crazy.
not just the silly old lady people think I am, but STARK RAV-
InG MAD. 

So...  I ventured out in my mask and gloves, with hand
sanitizer in my pocket, and headed down Main Street in
Florence.  It was a glorious morning.  We have a lot of those
in Florence.  I noticed more cars in the parking spaces and
real people on the sidewalks.  Most of them observing social
distancing and wearing masks.  Lots of muffled "howdies"
and "how are ya's" could be heard.  My fear of being out in
public began to disappear as I sat on a bench to catch my
breath.  (I'm not very good at breathing with a mask on.)
Things weren't what I would call normal, but they were sure
getting better.  The light breeze, the flowers, and the sunshine
definitely helped.  I figured the mask, the hand washing, and the gloves, etc. were a small price to pay for
a shopping adventure in my favorite little town.

Most of the shops and restaurants were open observing the proper health guidelines, of course.  I chat-
ted with my shop owner friends from six feet away and even had an ice cream cone.  I hadn't realized how
starved for live company and conversation I was.  I found the perfect piece I needed to add to a bird feed-
er I was making and great old rusty hardware for a gate and gatepost I built last week.  Of course, you can

always FInD IT In FLOREnCE, as we say.
As I walked home, I thought of how terri-

fied I had been to go out and how much better
I felt after my meander downtown.  The saying,
"we have nothing to fear, but fear itself," came
to mind.  I think a healthy respect for this Covid
19 thing is definitely in order.  We need to keep
ourselves and others safe by following the pre-
scribed guidelines, but we don't need to fall vic-
tim to the media fear mongers and terrorists.
Caution and common sense should be the rule.

This all brings to mind some Gnarlies* I
created several years back to ward off fears of
the recession/depression.  They were intended
to fight fear and restore one's sense of humor.
I pass some of them everyday in my studio and
am reminded that the best way to survive these
trying times is with a seriously over-active
imagination and a wicked sense of humor.  

Happy 

Father’s Day!

Please call your favorite Florence shops,

restaurants and pubs to check current

operating times and procedures.

Pictured here is the Chieftain and his clan of

Worryers (pronounced "warriors") whose purpose is to

fend off worries.  Above are two smaller members of the

clan. *Sandy Dale is an artist and sculptor in Florence

where she still creates the gnome-like creatures called

Gnarlies even though she tells people she is retired from

Renaissance Festivals. 



By Anne Gilbert

Confusion reigns for the many beginning collectors of ceramic
items. Much of my reader mail calls everything “china.” Actually
they may be referring to one of the three major categories: earthen-

ware, stoneware or porcelain.
Each of these in turn break down
into various techniques. For in-
stance porcelain can be bone
china, English soft past or Chinese
hard paste. Earthenware can in-
clude Delft, creamware and slip-
ware, each with their own individ-
ual characteristics.

Wedgwood offers a good ex-
ample of how a name can be con-
fusing. It could be any number of
things from creamware to porce-
lain. Or, depending on the glaze or
decorating techniques it could be the familiar Jasperware (a
stoneware stained with metallic oxide in a variety of shades and
with raised designs.” Or, a black stoneware known as Basalt. A
Wedgwood piece with a tortoise-shell pattern and colors would be
earthenware.

CLUES: The name porcelain comes from the Italian word “por-
cellana,” meaning cowry shell. It came to be named “china” because
it was first made by the Chinese. Basically it is made of clay that is
purified then baked to create a hard, translucent material. It evolved
out of stoneware. Twang a piece that is supposedly porcelain with
your finger. If it rings it is porcelain, fired at a high temperature.

Old faience, a tin -glazed earthenware also rings. no identity
problem here. French, Italian and Spanish faience, made in the 17th
and 18th centuries are heavy and have a crude appearance, looking
more like earthenware, which they are.

You often hear pieces referred to as “hard paste” or “soft paste.”
This is the material that the item is made of. Soft paste is more
porous and dull, made from artificial clays. All Oriental china is
hard paste.

Glazes offer another clue. They are the shiny material cov-
ering paste objects. “Hard glaze” is thin and colorless and feels
cold to the touch. Soft glazes don’t have the cold feel and can
be scratched with a knife. Another clue to identifying hard paste
is the unglazed rings on the underside. Glazes can be applied
by either spraying or immersion.

“Biscuitware” is unglazed white porcelain. Because it resem-
bles white marble when glazed, it was used for sculptures that were
popular in the 18th and 19th centuries.

“Bone china” is a translu-
cent porcelain that is neither a
true hard or soft paste. It con-
tains Kaolin (fine white clay that
fires pure white), petuntse (a
feldspatic rock) and up to 40%
bone ash. Invented by English
potter, Josiah Spode, it has been
made since 1800.

These are just a few of the
many types of ceramics.
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Contest

Lafayette

VISIT:
409 So.Public Rd.
Lafayette, CO 

CONTACT:
303-926-4060
nobletreasures@
hotmail.com

HOURS:
Mon.-Sat., 
10am-6pm
Sun. 12 pm-5pm

80026

Northglenn

Send your answers to the What Is It contest, postmarked
by June 20, to the Mountain States Collector, P.O. Box 1003,
Bailey, CO 80421. At least three winners will be drawn. Win-
ners will receive a year’s subscription to the Mountain States

Collector.

Old Wagon Antique Mall
Come Shop With Us —Over 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Space Available Now

303-280-8114

Toys, Clocks, Glass, Furniture, Collectibles, Books
10:30 a.m. to 6 p.m. Daily, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Open 7 days a week 
9 a.m. - 6 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

Loveland

May’s What Is It?

Antique Detective

Knowing Ceramics affects Value 
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This month’s What Is Its were sent to us by Suzanne Capra of Wheat Ridge, Col-
orado.Suzanne tells us that, “a friend bought this object for me. I do not know what its func-
tion is. I hope you can find an answer to the use of this.” Suzanne also sent the What Is It in
the smaller inset picture. It was pictured in her Reminisce magazine. She thought we might
be able to help determine what it is. She adds, “We really enjoy reading the Mountain States
Collector. Thank you for doing such a great job.”

Thank you, Suzanne, for sending the two What Is Its and for your kind words. How
about it, Readers, can you help her identify these two objects?

Send your answers to the What Is It contest, postmarked by October 20, to the Moun-
tain States Collector, P.O. Box 2525, Evergreen, CO 80437-2525.

Three winners will be drawn from correct entries received. Winners will receive a
year’s subscription to the Mountain States Collector.

Contest

October’s What Is It?

September’s What Is It?

Greeley

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

Louisville

New Shipment 
from France 
Coming Soon

Jerry Michals of Aurora, Colorado tells us that September’s What Is It is a Muffin
Bell. “This bell was commonly used by volunteer 19th Century fire fighters. The torch
boy or firefighter leading the hand pulled hose reel or hand pumper would ring this bell
as he led the way to the fire. These bells usually have an 1850s patent date on the han-
dle.”

Jerry is exactly right! Others who properly identified the September What Is It
include Charles Pheasant, Centennial, Colorado (He adds, “I enjoy your contest a lot.
Keep it up.”); Fred Clark of Colorado Springs (He tells us “I love your monthly paper and
appreciate having it sent as I’ve been ill for the last 12 months.”); Ellen Chelesvig of
Boulder, Colorado guessed that the object was a auctioneers bell and because it is very
possible that it has been used that way, we feel Ellen should also win a year’s subscrip-
tion to the Mountain States Collector. Congratulations, winners!

Collecting fire fighting related objects is a great hobby. One collector says, “The key
to successful collecting is in books. They describe the history of fire fighting, help iden-
tify antique equipment and provide fascinating information on the way volunteer compa-
nies operated in the old days.”

More directly related to collecting are the histories’ accounts of fire fighting meth-
ods, because these descriptions trace the development of equipment. The oldest piece of
collectible equipment was used not by fire fighters but by guardians of the law. When the
first police unit activated in America began to patrol the streets of New Amsterdam in
1658 each member carried, in addition to musket, bayonet and sword used for peace-
keeping, a large wooden rattle. The patrolman was to twirl his rattle vigorously if he saw
a fire or smelled one; at the first sound of that clatter, nearby householders would swarm
out to fight the fire. The official designation of this volunteer outfit was The Rattle Watch,
but the members were generally known as “The Prowlers.”

Yes, they are ocarinas.
These pictured include a
bass (top), a tenor (right), a
red alto and a soprano. The
rare bass, probably Russian-
made, is valuable.

Ceramic ocarinas have
been around more than
12,000 years. Ancient exam-
ples have ben cited - small
whistles shaped like birds or
other animals and made of terracotta were in India for 6,000 years.
China has a very long history of music—songs and dance had al-
ready appeared as early as five thousand years ago. Europeans and
native American makers of the ocarina existed for hundreds of years.
native Americans of north and South America often used the in-
strument as they danced. 

Ocarinas remained a popular toy for more than 340 years until
1878 when 17 year old musician-baker Guiseppe Donati of Budrio,
Italy, transformed them from a toy which only played a few notes,
into a real instrument which could play more than an octave accu-
rately. Ocarinas were made of plastic for kids in the ‘40s and ‘50s.
Schools sometimes had ocarina “bands” to teach a few basic skills
to younger children. 

June’s What Is It?

Keenesburg — 
Antique Capitol of weld County
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By Anne Gilbert

Q. I remember my grandmother keeping jewelry in
this box when I was a child. It has a raised leaf design sur-
round a circular portrait of a woman. On the bottom is a an
oval shaped design with a B & W in the center. It is some
kind of metal, possibly brass or copper. What can you tell
me about it?

K.C. -Shawnee, KS
A. From your photo you appear to have a Victorian,

cast metal glove box with a celluloid cameo. They were
popular from the 1890s to around 1910. Similar examples
can sell in shops for several hundred dollars.

Q. My mother-in law gave me a Snow White and the
Seven Dwarfs rug she got in the 1930s. It was made in
Italy. Any idea of value ?
H.P.-

A. Prices vary, but it could sell for over $200.
Q. What can you tell me about the Czechoslovakian

tea set with Spanish marks? On the bottom it says "Fabri-
cada en Alp Choslovagia."

M.
A. Czechoslovakian tea sets and other pieces made of

porcelain and semi-porcelain were exported to many coun-
tries, including Spain, which explains the markings on
your tea set.

Q. I bought this colorful Oriental plate in a Florida
thrift shop. It is 18 inches in diameter and has no marks. I
paid $25. How old is it ? Where was it made ? Did I pay
too much ?

H.C. - Pompano Beach, FL
A. You have a collector’s eye and have discovered a

mid-19th century Japanese Imari charger. Made in the
Japanese town of Arita beginning in the 17th Century, it
was named for the port of Imari-the place from where it
was shipped. The designs of textiles, chrysanthemums and
landscapes were enclosed in panels. It became so popular
that by the 18th century the Chinese copied it. So did Eng-

lish potters such as Derby, Bow, Worcester and Chelsea.
Yours could fetch $900 or more at auction.

Q. I found this painted spice bin in an antiques shop
years ago. The dealer told me it was called "tole" I have
since used it as a decorative object in my kitchen. Now I
would like to know about its history and value.

M.B.T. - Las Vegas, NV
A. Your 19th century spice bin is known as "tole" —

basically it is painted tin-ware. Regardless of how it was
finished it can be called "painted tin," "tole" or
"Japanned." In Colonial America, painted tin was import-
ed from England. By 1750, American peddlers were trav-
eling from town to town selling it. From 1790 to 1870 it
was advertised as "Japanned-ware." In good condition
yours could sell for more than $800 at auction.

Antique Detective

Antique Detective Q & A

Keenesburg

http://www.a-step-back.com

AA Step Back Step Back 
In TIn Timeime

Loveland

Open 10-5 all winter.

Come See Us in 2010.A Step Back A Step Back 

in Timein Time
Antiques and 

Collectibles

30 So. Main Street

Keenesburg, CO

303-732-9257

Offering a wide range of

antiques from the mid

1800s to the 1950s

Open Monday-Saturday

10:00 to 5:00

Wedgwood Jasperware Jug

from 1stDibs
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week 

9 am - 9 pm


