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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

    
  

 

    
  

      

   
  

  
 

     
    

     
    

        

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a

“great little town”
where you’re 

a stranger 
only once!
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A Valentine 

For Florence
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By Kimmity Ramer

Back in the 1970's when

Leanne and I started buying an-

tiques we went to the Bonanza

Flea Market at 56th and Feder-

al Blvd. The first item Leanne

and I purchased was a White

sewing machine that Andy had

to carry the whole length of the

flea market.  That machine is

what started it all off. Bonanza

Flea Market is long gone but

our love for the thrill of the

hunt still remains. 

Oh, how the time has flown by. . .We cannot believe

that we are getting ready to celebrate our lucky #7th year

in business!!  Watching our idea grow from just a

thought to a bustling family-owned antique store, locat-

ed at 6530 Wadsworth Bypass in Arvada, has been

thrilling. 

We have seen and have weathered some big changes

in the antique business in general and big changes for

Leanne and I in particular. After opening we knew after

about a year that we had also acquired a very large and

wonderful family. 

You will not find any better staff anywhere in Col-

orado.  Every customer that comes through the door can

always rely on our staff with any needs that they might

have, whether they are looking for a specific item or just

looking for suggestions, our staff is there to help.

Over 75% of our original 70 dealers are still with us

after 7 years. Leanne and I consider them our family as

well.  The vast knowledge of our 70-plus dealers hav-

ing expertise in everything from true Antiques to Mid-

Mod to Advertising to Ephemera to Antique Linens &

Lace, Stoneware and Photography, just to name a few.

Homestead Antique Mall has over 12,00 square feet

of fabulous antiques and collectibles. Everyone is sure

to find that special something, whether you are looking

to spend a hour or a whole day shopping, there is al-

ways something new to see. 

Our dealers scour the country looking for the unique

and unusual items to be added to our customers beloved

collections.

Andy, Leanne and I and all the staff at Homestead

Antique Mall would like to thank all of our customers

for making the last 7 years truly remarkable. And we

are all looking forward to many, many more! 

Come out and help us celebrate our anniver-

sary February 14th - 23rd! 

Homestead Antique Mall 
in Arvada Celebrates 7 Years

The Nation Goes Red 
in February

National Wear Red Day® – Friday, February 7, 2020

On the first Friday of every February, which is designated as
American Heart Month, the nation comes together, igniting a wave
of red from coast to coast. From landmarks to news anchors and
neighborhoods to online communities; this annual groundswell
unites millions of people for a common goal: the eradication of
heart disease and stroke.

American Heart Month, a federally designated event, is an ideal
time to remind Americans to focus on their hearts and encourage
them to get their families, friends and communities involved.                                            

• The first American Heart Month, which took place in Febru-
ary 1964, was proclaimed by President Lyndon B. Johnson via
Proclamation 3566 on December 30, 1963.

• The Congress, by joint resolution on that date, has requested
the President to issue annually a proclamation designating Febru-
ary as American Heart Month.

• While American Heart Month is a federally designated month
in the United States, it’s important to realize that cardiovascular
disease knows no borders. 

Go Red for Women® is the American Heart Association's global ini-

tiative to end heart disease and stroke in women. Launched in 2004 to close
the gap in awareness, Go Red quickly expanded into a worldwide move-
ment dedicated to removing the barriers women face to achieving good
health and wellbeing.

Heart disease is the No. 1 killer of women, killing more women than
all forms of cancer combined. Learn what it means to Go Red For Women
to help women like you fight back:

G: GET YOUR NUMBERS
Ask your doctor to check your blood pressure and cholesterol.

O: OWN YOUR LIFESTYLE
Stop smoking, lose weight, exercise, and eat healthy. It’s up to you. No
one can do it for you.

R: REALIZE YOUR RISK
We think it won’t happen to us, but heart disease kills one of three women.

E: EDUCATE YOUR FAMILY 
Make healthy food choices for you and your family.Teach your kids
the importance of staying active.

D: DON’T BE SILENT
Tell every woman you know that heart disease is our No. 1 killer.

from the 

Mountain States Collector
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Old Crows Antique Mall
10081 West Bowles Avenue
Littleton, Colorado

303-973-8648

DEALERS WANTED

Space is Filling Up Fast!

The Antique Brothers,

Timmy and Joseph Crawford, Welcome You

Two brothers, creating a one-of-a-kind 

state-of-the art showroom for your antiques

Featuring:

• Excellent location • Only 5% sales tax! • Almost 300 booths of various sizes • Over
300 locked cases • Video and electronic surveillance • All New! • World’s Largest
Root Beer Bar serving floats, coffee and more • We want you to join Old Crows Antiques’
family! Each day dealers continue to join Old Crows Antiques.

Coming Soon

March Grand
Opening

Construct ion Near Completion. Wait ing for  Final Approval.Birdseye view from Crow’s Nest overlooking dealer booths.

Hans Barma’s Alpen Glow, 1930’s
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Arvada

Homestead Antiques
6530 Wadsworth Blvd. ,  Sui te130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Over 70 dealers with a wide variety

of antiques,  vintage furnishings,

glassware, jewelry , collect ibles,

primitives, shabby chic,  

Western, Native American, 

home decor & more.. .

Best  
of  Ar vada

Best  Antique  Mall  
in  Ar vada

Happy 
Anniversary

Come out and
help us celebrate
our anniversary

February 
14th - 23rd



FEB. 5: CRAZY QUILTS Discussion led
by Marcie Wright at 2:00 p.m. in the L&M
Cafe at the Brass Armadillo, 11301 West
I-70, Wheat Ridge, CO.  More info, or if
you would be interested in doing a presen-
tation in your area of expertise, call Dixie
or Charlotte at 303-403-1677.

FEB. 19: I’M OFF TO WAR, SWEET-

HEART Discussion led by Michael
Finney at 2:00 p.m. in the L&M Cafe at
the Brass Armadillo, 11301 West I-70,
Wheat Ridge, CO.  More info, or if you
would be interested in doing a presenta-
tion in your area of expertise, call Dixie or
Charlotte at 303-403-1677.

FEB. 22: ULTIMATE INDOOR GA-

RAGE SALE at the Colorado State Fair-
grounds Palace of Agriculture, 1001 Beu-
lah Ave., Pueblo. For more info,  go to
www.ultimateindoorgaragesale.com or
call them at 719-345-2803.

FEB. 29: ULTIMATE INDOOR GA-

RAGE SALE at the Arapahoe County
Fairgrounds Event Center. 25690 East
Quincy Ave., Aurora. For more info, go to
www.ultimateindoorgaragesale.com or
call them at 719-345-2803.

Upcoming 
Shows & Events 

MAR. 4: PORTRAIT MINIATURES

Discussion led by Chris Ives at 2:00 p.m.
in the L&M Cafe at the Brass Armadillo,
11301 West I-70, Wheat Ridge, CO.  More
info, or if you would be interested in doing
a presentation in your area of expertise,
call Dixie or Charlotte at 303-403-1677.

MAR. 13-15: WORLD WIDE ANTIQUE

AND VINTAGE SHOW Denver Mart
Expo Building, I-25 & 58th Ave., Fri.-Sat. 10
am - 6 pm, Sunday 11 am - 4 pm. Get tickets
at www.FINDYOURANTIQUE.com

MAR. 18: ENDPAPERS & BOOK-

PLATES Discussion led by Cheryl Miller
at 2:00 p.m. in the L&M Cafe at the Brass
Armadillo, 11301 West I-70, Wheat Ridge,
CO.  More info, or if you would be inter-
ested in doing a presentation in your area
of expertise, call Dixie or Charlotte at 303-
403-1677.

MAR. 27 & 28: ULTIMATE INDOOR

GARAGE SALE at the Island Grove
Event Center, 501 North 14th Ave., Gree-
ley. For more info, go to www.ultimatein-
doorgaragesale.com or call them at 719-
345-2803.

Show Calendar

February events
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Shows

Get tickets at

www.FINDYOURANTIQUE.com
Denver Mart • Expo Building • 1-25 & 58th Ave Fri - Sat: 10am - 6pm • Sunday: 11am - 4pm

March 13 - 15

Treasures From Around the Globe

                                                                                                                                                 

Letter to the Editor

Many thanks to the Mountain

States Collector for their coverage

of the National Western Stock Show.

We love that you selected one of our

Freedom Riders — Morgan — per-

forming the “Skydiver” for a great

photo!             —The Westernaires



On February 2, Punxsutawney Phil, Pennsylvania's groundhog extraordinaire, will again stick
his head out of his den. The nation awaits his verdict.

Groundhog day is said to have its origins in ancient weather lore where the prognosticator
was often a badger or a sacred bear. In the United States, its origin is said to come from a Pennsyl-

vania German custom.
If Phil, peeking from his burrow, fails

to see his shadow, winter will soon be over.
If the sun happens to be shining and Phil
sees his shadow, winter will continue for
six more weeks.

The first trek to meet with Phil began
in 1887. He has been emerging from his
burrow in Pennsylvania ever since, always
eager to greet his public.

Phil is private in many ways, but a few
rumors have circulated about him. 

*He gets his longevity from drinking the
"elixir of life" of which he takes one sip every
summer during the Groundhog Picnic. This
gives him seven more years of life.

*It is said he is named after King
Philip, a famous Native American leader.
In his more plebeian days, he was called
Br'er Groundhog.

6 FEBRUARY 2020 —Mountain States Collector www.mountainstatescollector.com

So. Broadway, Denver

D oll s  and  t o y s  ar e  ou r  pa s s i on  a t  

Turn  o f  t h e  C en tu ry  Ant i que s  

Subscribe to the Collector
1 year (12 issues) $18.00

2 years (24 issues) $32.00

3 years (36 issues) $45.00

Name:

Address:

City:

State: Zip:

Return to: Spree Enterprises, Inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.
Outside North America $70.00 per year. 

No refunds.

Make check payable to Spree Enterprises 
or to The Mountain States Collector.

Alluring

Inspired

Historic

Antique Row
Broadway
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Space Collectibles

By Robert Reed 

From Apollo mission patches to chunks of rocket
ships collectors are increasingly discovering the out-of-
the-world appeal of space collectibles. 

Space-related things from vintage postcards to signed
photographs are attracting followers. 

The second edition of Today's Hottest Collectibles
lists space collectibles as one of the more potential fields
currently. Included are promotional booklets, media kits,
pinback buttons, and training manuals. 

In historic terms space exploration and its accompa-
nying memorabilia is not that old. It is generally consid-
ered as beginning in the 1950s and highlighted by the
launching of Russia's satellite Sputnik in October of 1957.
The decade of the 1960s, considered by some to be the
golden period of space launchings, was dominated by
American efforts to land a man on the moon. 

The United States actually made six lunar landings
from the late 1960s into the early 1970s. The first was the
Apollo 11 mission and included Neil Armstrong and Buzz
Aldrin. Charles Conrad and Alan Bean made it to the
moon's surface in November of 1969. There were two
more successful American landings in 1971, and two more
in 1972. 

Thus far in all the world history of space exploration
only 12 people have actually completed missions of step-
ping on the surface of the moon and returning to planet
earth. 

Both accomplishments and tragedies following space
exploration throughout the 1970s and 1980s including the
disaster of the Challenger in 1986. When the Challenger
exploded and killed seven astronauts it became the world's
worst space flight disaster. Elsewhere the United States
continued massive efforts of unmanned space exploration
including Mariner, Pioneer, Viking, and Voyager. 

Perhaps the most comprehensive collection of moon
mission efforts of the 1960s could be found in a dusty
stack of Life magazines. Life was especially generous
with is cover coverage of space exploits during that era.
Making the coverage in 1962 were John Glenn's return
from space orbit, astronaut Bob White and his son, and
the Soviet space capsules. 

Later Life magazine featured such events at a rocket
lift-off by astronaut Charles Contrad in 1965, a Gemini
10 docking in 1966, and the achievements of astronaut

Wally Schirra. Several issues of Life magazine paid trib-
ute to Neil Armstrong and the Apollo 11 mission during
the second half of 1969. 

A number of other news magazines also gave consid-
erable coverage to the 1960s race to the moon. Among
them were Look, Time, and Newsweek. Other periodicals
ranging from Aviation Week to TV Guide occasionally fo-
cused on space exploration and achievement during that
period. 

One of the most famous newspaper headlines of the
1960s was variations of Apollo 11's successful landing on
the moon. Most of the surviving 1969 issued had striking
banner (clear across the top page) headlines, and are con-
sidered significant souvenirs of that event. Also of inter-
est are other newspapers and magazines which highlight-
ed various other Apollo missions, and the activities of
Russian astronauts. 

During the summer of 1969 thousands of journalists

assembled at Cape Kennedy in Florida for the 'moonshot'
of Apollo 11. At the time scores of companies who had
contributed to the effort distributed colorful media kits.
Typically the kits were color illustrated on the front with
an assortment of press releases, booklets, and illustrations
inside. Very few of the media kits survived the years that
followed, and today some distinguished examples are
prized. 

The gathering of journalists and a throng of tens of
thousands of sightseers to the Florida site in July of that
year also prompted a flow of maps, tourist guides, site
postcards, and regional magazines which centered as well
on the legendary moon voyage happening. 

Felt pennants were available at both Cape Kennedy
and the Johnson Space Center. Some bore the name of the
facility, while others proclaimed various space mission
accomplishments such as Gemini's Victory in Space or the
Apollo-related America's Man On the Moon. Apollo mis-
sion cloth patches, brightly colored and distinctive, were
authorized early on by NASA. 

The Apollo missions in general, and the Apollo 11
manned moon landing in particular, generated a great deal
of commercial merchandise including banks, books, pin-
back buttons, clocks, commemorative plates, and drink-
ing glasses. There were also a number of phonograph
records throughout the manned space program including
America's First Man In Orbit (John Glenn) and Man On
The Moon (Neil Armstrong). 

"Collectors of space memorabilia collect a variety of
items," notes Stuart Schneider, author of Collecting the Space
Race one of the few books exclusively on the subject. "But
many specialize and collect only a certain category." 

Astronaut autographs is one of those special cate-
gories. 

Collectors can choose from hundreds of American
and foreign astronauts of the past and present although
some can be quite difficult to obtain. Among astronauts
of the past some of the most sought are of those who were
victims of disasters such as the Apollo 1 crew (Gus Gris-
sim, Roger Chaffee and Ed White) and the Challenger
crew (including Mike Smith, Greg Jarvis and Christa
McAuliffee). 

The world's number one astronaut, Neil Armstrong,
apparently is not handing out autographs. Mark Baker, au-
thor of the highly comprehensive Collector's Guide to

Discovering Space Exploration Collectibles

ANTIQUE SHOW & SALE
Pueblo Colorado State Fairgrounds

February 24-25
Presented by J’s Collectibles

By Robert Reed 

From Apollo mission patches to chunks of rocket
ships collectors are increasingly discovering the out-of-
the-world appeal of space collectibles. 

Space-related things from vintage postcards to signed
photographs are attracting followers. 

The second edition of Today's Hottest Collectibles
lists space collectibles as one of the more potential fields
currently. Included are promotional booklets, media kits,
pinback buttons, and training manuals. 

In historic terms space exploration and its accompa-
nying memorabilia is not that old. It is generally consid-
ered as beginning in the 1950s and highlighted by the
launching of Russia's satellite Sputnik in October of 1957.
The decade of the 1960s, considered by some to be the
golden period of space launchings, was dominated by
American efforts to land a man on the moon. 

The United States actually made six lunar landings
from the late 1960s into the early 1970s. The first was the

Apollo 11 mission and included Neil Armstrong and Buzz
Aldrin. Charles Conrad and Alan Bean made it to the
moon's surface in November of 1969. There were two
more successful American landings in 1971, and two more
in 1972. 

Thus far in all the world history of space exploration
only 12 people have actually completed missions of step-
ping on the surface of the moon and returning to planet
earth. 

Both accomplishments and tragedies following space
exploration throughout the 1970s and 1980s including the
disaster of the Challenger in 1986. When the Challenger
exploded and killed seven astronauts it became the world's
worst space flight disaster. Elsewhere the United States
continued massive efforts of unmanned space exploration
including Mariner, Pioneer, Viking, and Voyager. 

Perhaps the most comprehensive collection of moon
mission efforts of the 1960s could be found in a dusty
stack of Life magazines. Life was especially generous
with is cover coverage of space exploits during that era.
Making the coverage in 1962 were John Glenn's return
from space orbit, astronaut Bob White and his son, and
the Soviet space capsules. 

Later Life magazine featured such events at a rocket
lift-off by astronaut Charles Contrad in 1965, a Gemini
10 docking in 1966, and the achievements of astronaut
Wally Schirra. Several issues of Life magazine paid trib-
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Eron Johnson Antiques
www.eronjohnsonantiques.com

March 23-25
Denver Merchandise

Mart

February 17 & 18
Valentine Antiques Show 
Larimer County Fairgrounds

The Barn
400 Third Street, Castle Rock, 

303-814-0066

Check calendar for
antique discussion

topics & times

By Roy Nuhn 

Here's a collecting treasure that Tony the Tiger thinks is GR-R-R-
EAT Kellogg memorabilia. 2006 was the 100th anniversary of W. E
Kellogg's cereal empire. Along with bringing cereal to the breakfast
tables of millions of Americans for a full century, Kellogg's of Battle
Creek, Michigan, has poured tons and tons of advertising premiums,
booklets and ephemera of every description and purpose into our laps
for almost as long. 

In 1906 the serious, timid, soft-spoken and meek Will Keith Kel-
logg, who had spent the last 28 years working as a jack-of-all-trades at
the Battle Creek Sanitarium run by his brother, Dr. John Harvey Kel-
logg, was 50 years old. Considering himself a failure and seeing life's
opportunities slipping away from him, he decided to act decisively just
once in his life. Thus he started his own cereal business. 

He perfected a corn flakes process he and his brother had unsuc-
cessfully worked on for many years. The disagreeable bland taste that
always resulted was counteracted by adding in malt and other flavor-
ings. 

Will Kellogg called it Toasted Corn Flakes - and morning break-
fast in American kitchens was never the same again. 

W. K. actively marketed the product himself, developing the slo-

ESTABLISHED IN 1972 Volume 35, Number 2

DEVOTED TO ANTIQUES, COLLECTIBLES, 
FURNITURE, ART AND DESIGN.
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Strike Up the BandStrike Up the Band
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Denver’s 1913 BlizzardDenver’s 1913 Blizzard
Page 7 Page 7 

Over 100 Years of Kellogg
Cereals Collectibles

Continued on page 11

Mission patch Apollo 11, cloth. One of a series. Continued on page 9

Mechanical children's booklet. A 1933 Rice Krispies ce-
real premium featuring Snap, Crackle and Pop.

Mission patch Apollo 11, cloth. One of a series.

Continued on page 9



Ladies of the brown
A Women’s History of Denver’s Most Elegant Hotel

By Debra B. Faulkner
Published by The History Press, Charleston, SC 29403

www.historypress.net
Copyright 2010 by Debra B. Faulkner

All right reserved

Book Review by Peggy DeStefano

Belonging to two book clubs is very challenging
but I am very grateful to learn of so many great
books that I may have never thought to read or even
knew existed. Of course, having the members of

your clubs be so well-read and so enthusiastic about
their choices makes the effort to keep up easy.

“The Ladies of the Brown” was a surprise. It
wasn’t the type of book we usually read. But when
Sondra Kellogg suggested it, we thought we’d give
it a try. She has never failed us before.

What fun we had learning about this amazing
assortment of characters, all real, and this building
so well-appointed and enduring. The creative minds
of its founder Henry C. Brown and its subsequent
caretakers and owners made the Brown Palace the
place to be then and now.

“From the moment it opened in 1892, the
Brown’s elegance and ambiance have drawn ladies
who appreciate the finer things,” Faulkner shares.
She continues, “The venerable venue has set the
stage for countless scenes of romance and scandal,
new beginnings and cherished memories. In ways
significant or small, the Brown touches everyone
who passes through its doors.”

Chapter titles capture the spirit of the book as
it explores the various residents. Examples include:
Augusta Tabor: Cast-Off Spouse, “Molly” Brown:
Titantic Heart, Emily Griffith: Opportunity’s
Champion, Naughty Neighbors: The Notorious
Navarre. Society Ladies abound: Mrs. Crawford
Hill, Sassy Springer, Edna Boettcher along with Fa-
mous Ladies who made the Brown their go-to place
included Sarah Bernhardt, Helen Keller, Babe
Didriksen Zaharias, Debbie Reynolds, Zsa Zsa
Gabor, and Joan Baez. Prominent Ladies found
their way there including Queen Marie of Roma-
nia, Mamie Eisenhower, Jessie Thornton, Marilyn
van Derbur, Ethel Kennedy and Hillary Rodham
Clinton. Working ladies also were a part of the
scene. They include Edna Stewart, Rosalie Soper,
Marge Harmon, Katherine Rickes Orr, Corinne
Hunt and Barbara Goodrich.

Why not check this book out? It is great fun. I
appreciate my book club for recommending it.

Special thanks to Club Member Linda Lancaster
for arranging our tour and tea at the Brown Palace.

8 FEBRUARY 2020 —Mountain States Collector www.mountainstatescollector.com

Castle

Rock

Olde Towne Littleton

Book Review

‘Ladies of the brown’ Comes to Life with Tour

Author of the book Ladies of the Brown and Hotel Histo-
rian Debra Faulkner was our personal tour guide of this
truly magical Denver hotel. Its history and its historic vis-
itors and residents make the Brown Palace unforgettable.
Here she is showing us the best way to see the opening
day parade of the historic National Western Stock Show.
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Sterling,

Colorado

OLD WAREHOUSEOLD WAREHOUSE
ANTIQUESANTIQUES
Sterling, Colorado

Heirloom  & Investment Quality Antiques
specializing in Oak & Walnut Furniture,
Clocks, Lighting, Fine Glass, Primitives

326 North Front Street
(1/2 block N. Under Chestnut Street Overpass)

Open Monday through Friday 10:00 to 5:30 

saturday 10 to 5:30 by chance or appointment

970-522-3145970-522-3145

Space Collectibles

Discovering Space Exploration Collectibles
Celebrity Autographs, 2nd edition, observes. According
to the author Armstrong signed requests in the early days
but apparently no longer signs requests and is highly se-
lective in regards to in-person requests. 

Still there are lots of space-hero signatures out there
according to Baker including clipped signatures, business
cards, canceled checks, NASA photographs, books, com-
memorative envelopes, and posters. 

"The options are endless and the rewards are often
great," concludes Baker. 

A certain group of space item collectors are ambitious
enough to go for material that has actually flown in space.
This unique category can be big enough to include parts
of space craft as well as space suits and other specific
equipment. There are also smaller "flown" items which
can include commemorative envelopes, photographs, post-
cards, other documents, or even moon rocks. 

Major auction houses including Sotheby's and Skin-
ner's have sold major items of space memorabilia in re-
cent years. A handwritten logbook kept by Russian cos-
monaut Yuri Gagari brought $320,000 at one such auc-
tion, and a group of small moon rocks fetched $400,000
at another auction. 

Recommended reading: Collecting the Space Race by
Stuart Schneider (Schiffer Publishing).

ute to Neil Armstrong and the Apollo 11 mission during
the second half of 1969. 

A number of other news magazines also gave consid-
erable coverage to the 1960s race to the moon. Among
them were Look, Time, and Newsweek. Other periodicals
ranging from Aviation Week to TV Guide occasionally fo-
cused on space exploration and achievement during that
period. 

One of the most famous newspaper headlines of the
1960s was variations of Apollo 11's successful landing on
the moon. Most of the surviving 1969 issued had striking
banner (clear across the top page) headlines, and are con-
sidered significant souvenirs of that event. Also of inter-
est are other newspapers and magazines which highlight-
ed various other Apollo missions, and the activities of
Russian astronauts. 

During the summer of 1969 thousands of journalists
assembled at Cape Kennedy in Florida for the 'moonshot'
of Apollo 11. At the time scores of companies who had
contributed to the effort distributed colorful media kits.
Typically the kits were color illustrated on the front with
an assortment of press releases, booklets, and illustrations
inside. Very few of the media kits survived the years that
followed, and today some distinguished examples are
prized. 

The gathering of journalists and a throng of tens of
thousands of sightseers to the Florida site in July of that
year also prompted a flow of maps, tourist guides, site
postcards, and regional magazines which centered as well
on the legendary moon voyage happening. 

Felt pennants were available at both Cape Kennedy
and the Johnson Space Center. Some bore the name of the
facility, while others proclaimed various space mission
accomplishments such as Gemini's Victory in Space or the
Apollo-related America's Man On the Moon. Apollo mis-
sion cloth patches, brightly colored and distinctive, were
authorized early on by NASA. 

The Apollo missions in general, and the Apollo 11
manned moon landing in particular, generated a great deal
of commercial merchandise including banks, books, pin-
back buttons, clocks, commemorative plates, and drink-
ing glasses. There were also a number of phonograph
records throughout the manned space program including

America's First Man In Orbit (John Glenn) and Man On
The Moon (Neil Armstrong). 

"Collectors of space memorabilia collect a variety of
items," notes Stuart Schneider, author of Collecting the
Space Race one of the few books exclusively on the sub-
ject. "But many specialize and collect only a certain cate-
gory." 

Astronaut autographs is one of those special cate-
gories. 

Collectors can choose from hundreds of American
and foreign astronauts of the past and present although
some can be quite difficult to obtain. Among astronauts
of the past some of the most sought are of those who were
victims of disasters such as the Apollo 1 crew (Gus Gris-
sim, Roger Chaffee and Ed White) and the Challenger
crew (including Mike Smith, Greg Jarvis and Christa

McAuliffee). 
The world's number

one astronaut, Neil
Armstrong, apparently
is not handing out auto-
graphs. Mark Baker, au-
thor of the highly com-
prehensive Collector's
Guide to Celebrity Au-
tographs, 2nd edition,
observes. According to
the author Armstrong
signed requests in the
early days but apparent-
ly no longer signs re-
quests and is highly se-
lective in regards to in-
person requests. 

Still there are lots of
space-hero signatures
out there according to
Baker including clipped
signatures, business
cards, canceled checks,
NASA photographs,
books, commemorative
envelopes, and posters. 

"The options are end-
less and the rewards are
often great," concludes
Baker. 

A certain group of
space item collectors
are ambitious enough to
go for material that has
actually flown in space.
This unique category
can be big enough to in-
clude parts of space
craft as well as space
suits and other specific
equipment. There are
also smaller "flown"

items which can include commemorative envelopes, pho-
tographs, postcards, other documents, or even moon rocks. 

Major auction houses including Sotheby's and Skin-
ner's have sold major items of space memorabilia in re-
cent years. A handwritten logbook kept by Russian cos-
monaut Yuri Gagari brought $320,000 at one such auc-
tion, and a group of small moon rocks fetched $400,000
at another auction. 

Recommended reading: Collecting the Space Race by
Stuart Schneider (Schiffer Publishing).
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Official press credential for Apollo 11 mission, Kennedy
Space Center, 1969.

Ryan Lunar Landing Radar media kit, Apllo 11 Mission,
July 1969.

Newspaper proclaims Walk on Moon, banner headline, July 1969.Newspaper proclaims Walk on Moon, banner headline, July 1969.

ute to Neil Armstrong and the Apollo 11 mission during
the second half of 1969. 

A number of other news magazines also gave consid-
erable coverage to the 1960s race to the moon. Among
them were Look, Time, and Newsweek. Other periodicals
ranging from Aviation Week to TV Guide occasionally fo-
cused on space exploration and achievement during that
period. 

One of the most famous newspaper headlines of the
1960s was variations of Apollo 11's successful landing on
the moon. Most of the surviving 1969 issued had striking
banner (clear across the top page) headlines, and are con-
sidered significant souvenirs of that event. Also of inter-
est are other newspapers and magazines which highlight-
ed various other Apollo missions, and the activities of
Russian astronauts. 

During the summer of 1969 thousands of journalists
assembled at Cape Kennedy in Florida for the 'moonshot'
of Apollo 11. At the time scores of companies who had
contributed to the effort distributed colorful media kits.
Typically the kits were color illustrated on the front with
an assortment of press releases, booklets, and illustrations
inside. Very few of the media kits survived the years that
followed, and today some distinguished examples are
prized. 

The gathering of journalists and a throng of tens of
thousands of sightseers to the Florida site in July of that
year also prompted a flow of maps, tourist guides, site
postcards, and regional magazines which centered as well
on the legendary moon voyage happening. 

Felt pennants were available at both Cape Kennedy
and the Johnson Space Center. Some bore the name of the
facility, while others proclaimed various space mission
accomplishments such as Gemini's Victory in Space or the
Apollo-related America's Man On the Moon. Apollo mis-
sion cloth patches, brightly colored and distinctive, were
authorized early on by NASA. 

The Apollo missions in general, and the Apollo 11
manned moon landing in particular, generated a great deal
of commercial merchandise including banks, books, pin-
back buttons, clocks, commemorative plates, and drink-
ing glasses. There were also a number of phonograph
records throughout the manned space program including

America's First Man In Orbit (John Glenn) and Man On
The Moon (Neil Armstrong). 

"Collectors of space memorabilia collect a variety of
items," notes Stuart Schneider, author of Collecting the
Space Race one of the few books exclusively on the sub-
ject. "But many specialize and collect only a certain cate-
gory." 

Astronaut autographs is one of those special cate-
gories. 

Collectors can choose from hundreds of American
and foreign astronauts of the past and present although
some can be quite difficult to obtain. Among astronauts
of the past some of the most sought are of those who were
victims of disasters such as the Apollo 1 crew (Gus Gris-
sim, Roger Chaffee and Ed White) and the Challenger
crew (including Mike Smith, Greg Jarvis and Christa

McAuliffee). 
The world's number

one astronaut, Neil
Armstrong, apparently
is not handing out auto-
graphs. Mark Baker, au-
thor of the highly com-
prehensive Collector's
Guide to Celebrity Au-
tographs, 2nd edition,
observes. According to
the author Armstrong
signed requests in the
early days but apparent-
ly no longer signs re-
quests and is highly se-
lective in regards to in-
person requests. 

Still there are lots of
space-hero signatures
out there according to
Baker including clipped
signatures, business
cards, canceled checks,
NASA photographs,
books, commemorative
envelopes, and posters. 

"The options are end-
less and the rewards are
often great," concludes
Baker. 

A certain group of
space item collectors
are ambitious enough to
go for material that has
actually flown in space.
This unique category
can be big enough to in-
clude parts of space
craft as well as space
suits and other specific
equipment. There are
also smaller "flown"

items which can include commemorative envelopes, pho-
tographs, postcards, other documents, or even moon rocks. 

Major auction houses including Sotheby's and Skin-
ner's have sold major items of space memorabilia in re-
cent years. A handwritten logbook kept by Russian cos-
monaut Yuri Gagari brought $320,000 at one such auc-
tion, and a group of small moon rocks fetched $400,000
at another auction. 

Recommended reading: Collecting the Space Race by
Stuart Schneider (Schiffer Publishing).
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Official press credential for Apollo 11 mission, Kennedy
Space Center, 1969.

Ryan Lunar Landing Radar media kit, Apllo 11 Mission,
July 1969.

Newspaper proclaims Walk on Moon, banner headline, July 1969.

Official press credential for Apollo 11 mission, Kennedy

Space Center, 1969.

ute to Neil Armstrong and the Apollo 11 mission during
the second half of 1969. 

A number of other news magazines also gave consid-
erable coverage to the 1960s race to the moon. Among
them were Look, Time, and Newsweek. Other periodicals
ranging from Aviation Week to TV Guide occasionally fo-
cused on space exploration and achievement during that
period. 

One of the most famous newspaper headlines of the
1960s was variations of Apollo 11's successful landing on
the moon. Most of the surviving 1969 issued had striking
banner (clear across the top page) headlines, and are con-
sidered significant souvenirs of that event. Also of inter-
est are other newspapers and magazines which highlight-
ed various other Apollo missions, and the activities of
Russian astronauts. 

During the summer of 1969 thousands of journalists
assembled at Cape Kennedy in Florida for the 'moonshot'
of Apollo 11. At the time scores of companies who had
contributed to the effort distributed colorful media kits.
Typically the kits were color illustrated on the front with
an assortment of press releases, booklets, and illustrations
inside. Very few of the media kits survived the years that
followed, and today some distinguished examples are
prized. 

The gathering of journalists and a throng of tens of
thousands of sightseers to the Florida site in July of that
year also prompted a flow of maps, tourist guides, site
postcards, and regional magazines which centered as well
on the legendary moon voyage happening. 

Felt pennants were available at both Cape Kennedy
and the Johnson Space Center. Some bore the name of the
facility, while others proclaimed various space mission
accomplishments such as Gemini's Victory in Space or the
Apollo-related America's Man On the Moon. Apollo mis-
sion cloth patches, brightly colored and distinctive, were
authorized early on by NASA. 

The Apollo missions in general, and the Apollo 11
manned moon landing in particular, generated a great deal
of commercial merchandise including banks, books, pin-
back buttons, clocks, commemorative plates, and drink-
ing glasses. There were also a number of phonograph
records throughout the manned space program including

America's First Man In Orbit (John Glenn) and Man On
The Moon (Neil Armstrong). 

"Collectors of space memorabilia collect a variety of
items," notes Stuart Schneider, author of Collecting the
Space Race one of the few books exclusively on the sub-
ject. "But many specialize and collect only a certain cate-
gory." 

Astronaut autographs is one of those special cate-
gories. 

Collectors can choose from hundreds of American
and foreign astronauts of the past and present although
some can be quite difficult to obtain. Among astronauts
of the past some of the most sought are of those who were
victims of disasters such as the Apollo 1 crew (Gus Gris-
sim, Roger Chaffee and Ed White) and the Challenger
crew (including Mike Smith, Greg Jarvis and Christa

McAuliffee). 
The world's number
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Armstrong, apparently
is not handing out auto-
graphs. Mark Baker, au-
thor of the highly com-
prehensive Collector's
Guide to Celebrity Au-
tographs, 2nd edition,
observes. According to
the author Armstrong
signed requests in the
early days but apparent-
ly no longer signs re-
quests and is highly se-
lective in regards to in-
person requests. 

Still there are lots of
space-hero signatures
out there according to
Baker including clipped
signatures, business
cards, canceled checks,
NASA photographs,
books, commemorative
envelopes, and posters. 

"The options are end-
less and the rewards are
often great," concludes
Baker. 

A certain group of
space item collectors
are ambitious enough to
go for material that has
actually flown in space.
This unique category
can be big enough to in-
clude parts of space
craft as well as space
suits and other specific
equipment. There are
also smaller "flown"

items which can include commemorative envelopes, pho-
tographs, postcards, other documents, or even moon rocks. 

Major auction houses including Sotheby's and Skin-
ner's have sold major items of space memorabilia in re-
cent years. A handwritten logbook kept by Russian cos-
monaut Yuri Gagari brought $320,000 at one such auc-
tion, and a group of small moon rocks fetched $400,000
at another auction. 

Recommended reading: Collecting the Space Race by
Stuart Schneider (Schiffer Publishing).
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Official press credential for Apollo 11 mission, Kennedy
Space Center, 1969.

Ryan Lunar Landing Radar media kit, Apllo 11 Mission,
July 1969.

Newspaper proclaims Walk on Moon, banner headline, July 1969.

Ryan Lunar Landing Radar media kit, Apllo 11 Mission,

July 1969.

Continued from page 7

NASA is under presidential orders to land humans on
Mars by 2033, and NASA-funded engineers are studying
a way to build potential human habitats there by produc-
ing bricks from pressurized Martian soil. The European
Space Agency has a long-term goal to send humans but
has not yet built a crewed spacecraft.

The Mars mission launching in 2020 would leverage
the design of this landing system and other aspects of the
Mars Science Laboratory architecture. The Mars 2020
rover mission is part of NASA's Mars Exploration Pro-
gram, a long-term effort of robotic exploration of the Red
Planet.

NAsA Reaching for
Mars Habitization



WANTED
WANTED: ANTIQUE AFRI-

C A N   T R A D E   B E A D S .

Email pictures to DBW43

@comcast.net (12/19)

FOR SALE
AVON WILDLIFE FIG-

URINES Also collectible bird

figures. Call 303-741-4340.

(12-19)

SPAGHETTI  POODLE

COLLECTION of 54 pieces,

sizes small to large, all in

very good to excellent condi-

tion, $3.00 each regardless,

of size. OBO. Sold as a col-

lection only, must down size.

Contact Gordon or Janice at

gjricker@aol.com (10/19)

FOR SALE: VINTAGE
PEDAL CAR COLLEC-
TION (1930’s - 1950’s). 15
restored, 9 originals. Loca-
tion Denver. Contact:
eddbee54@gmail.com for
details. (11-19)

TRI-STATE
DOLL SHOW 
FOR SALE

Unique business opportunity

to acquire a trade sale/show.

10 years of sustainable busi-

ness as, "Tri-State Doll

Sales". Set up and vendor list,

plus all merchant material re-

lated to this event. Serious in-

quires only: Contact Lorella

Farmer for further information

phone: 303 988-8591

DEALERS
DEALER SPACE AVAIL-
ABLE Florence — “An-
tique Capital of Colorado”
Join us at one of the largest,
fastest-paced stores in
downtown Florence. 10,000
sq. ft. Open Daily. Friendly,
Knowledgeable Staff. Stop
by or call Rena @ 719-429-

3328. Loralie Antique Mall,
109 W. Main - Florence.

CLUBS
D O   Y O U   L O V E   A N -
TIQUES, Collectibles, Art
and History? Questers is
for you! Contact: OFW
ANTIQUES@gmail.com
970-226-4432.

SERVICES
ARTIFACT ANALYSIS
/APPRAISAL, Boulder,
Colorado, 310-490-9606,
EEDUC@aol.com (9-19)
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Always

Buying

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

W A N T E D
WANTED: Older
style gas ranges,
1920s-50s ie Cham-
bers, O’Keeffe and
Merritt, others, no
electrics 303-779-
0073 (01-07)

WANTED: Antique Heating
and Cooking Stoves, or-
nate, 303-779-0073. (01-07)

WANTED: 
TOY AIRPLANES (TMD);
factory display models;
built up plastic models. Call
Walt, 970-204-0499 ( 1-10)

WANTED: PILLIN POT-
TERY, 303-477-3923. (5-10)

WANTED: MODEL AIR-
PLANES, kits, engines, race
cars. 303-422-0408 (12-07)

WANTED: OLD VENDING
MACHINES, gumball, pea-
nut, matches, cigarette and
etc. Call Jeff (303) 775-
3250. (11-09)

GOLF COLLECTIBLES
WANTED, 303-792-2450.
(4-10)

FOR SALE
FOR SALE: Antique secre-
tary box circa 1850—brass
bound teak—rare-excellent
condition—$2100, set of 2
vaseline glass candle hold-
ers—short, curled base—
$150, small oil lamp circa
1800—green with white flow-
ers—never used—$150,
Royal Copenhagen tea set—
open lace pattern—num-
bered—4 pieces—hard to
find, Many McCoy pieces—

mostly flower pots—vase—
bedside bowl and pitcher set,
lg, Antique Singer sewing
machine with case, Cut
glass, 303-838-3643. Email:
jgf3643@hotmail.com

FOR SALE: A.B. Dick 310
offset press, 111 plate
maker, Michael’s collator,
Schaefer cast iron wax
melter, manuals, misc parts.
$100.00 takes all. 719-647-
8867. Pueblo West. (12-09)

DOULTON’S BOWL/
PITCHER Fontainbleau
Burslem pitcher good condi-
tion O3068K bowl small
crack $1,000 OBO 303-659-
0748. (01/10)

DEALERS
R O C K Y M O U N T A I N
ANTIQUES IN LOVELAND
wants dealers w/toys, clocks,
watches, quality knives &
razors, tools, other neat stuff.
Low rent. 970-669-7440.

DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
Business Opportunities

C H I P S A N D P I E C E S
RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
720-939-9373, nat_mx6
@hotmail.com (3-07) Lyons

Spree Enterprises, Inc.
P.O. Box 1003
Bailey, CO 80421

WESTERN
COLLECTIONS FOR

SALE
Metal horse statues, Roy
Rogers collection. Other

Western
stars items,

Dixie 
Premiums,
movie cow-

boy and
rodeo post
cards, sad-

dles, horses, etc. on
plates, ladies with horse

calendars, Tom Beecham
convas type prints 

in frames. 
Horses on scarves 

collection, horses on
hankies collection. West-
ern neckties collection.

More items too numerous
to mention. 

Serious inquiries only!

303-432-7223

Dan’s 
Painting,

Remodeling
Wallpaper Removal,

Dry Wall Repair, Water
Damage Repair
Acoustic/Ceiling 

Removal

303-922-0792

Advertise
in the Moun-
tain States
Collector.        

Reach the
t h o u s a n d s
of antique
c o l l e c t o r s
and afficionados that enjoy
this 37 year old newspaper
devoted to the collector and to
the antique buff. 

Call 303-674-1253 for more
information.

Get more
bang for your
buck!

Drop us a line. 
We’d love to hear from you.
Our address is: P.O. Box 1003

Bailey, CO 80421
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Always

Buying

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

W A N T E D
WANTED: Older
style gas ranges,
1920s-50s ie Cham-
bers, O’Keeffe and
Merritt, others, no
electrics 303-779-
0073 (01-07)

WANTED: Antique Heating
and Cooking Stoves, or-
nate, 303-779-0073. (01-07)

WANTED: 
TOY AIRPLANES (TMD);
factory display models;
built up plastic models. Call
Walt, 970-204-0499 ( 1-10)

WANTED: PILLIN POT-
TERY, 303-477-3923. (5-10)

WANTED: MODEL AIR-
PLANES, kits, engines, race
cars. 303-422-0408 (12-07)

WANTED: OLD VENDING
MACHINES, gumball, pea-
nut, matches, cigarette and
etc. Call Jeff (303) 775-
3250. (11-09)

GOLF COLLECTIBLES
WANTED, 303-792-2450.
(4-10)

FOR SALE
FOR SALE: Antique secre-
tary box circa 1850—brass
bound teak—rare-excellent
condition—$2100, set of 2
vaseline glass candle hold-
ers—short, curled base—
$150, small oil lamp circa
1800—green with white flow-
ers—never used—$150,
Royal Copenhagen tea set—
open lace pattern—num-
bered—4 pieces—hard to
find, Many McCoy pieces—

mostly flower pots—vase—
bedside bowl and pitcher set,
lg, Antique Singer sewing
machine with case, Cut
glass, 303-838-3643. Email:
jgf3643@hotmail.com

FOR SALE: A.B. Dick 310
offset press, 111 plate
maker, Michael’s collator,
Schaefer cast iron wax
melter, manuals, misc parts.
$100.00 takes all. 719-647-
8867. Pueblo West. (12-09)

DOULTON’S BOWL/
PITCHER Fontainbleau
Burslem pitcher good condi-
tion O3068K bowl small
crack $1,000 OBO 303-659-
0748. (01/10)

DEALERS
R O C K Y M O U N T A I N
ANTIQUES IN LOVELAND
wants dealers w/toys, clocks,
watches, quality knives &
razors, tools, other neat stuff.
Low rent. 970-669-7440.

DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
Business Opportunities

C H I P S A N D P I E C E S
RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
720-939-9373, nat_mx6
@hotmail.com (3-07) Lyons

WESTERN
COLLECTIONS FOR

SALE
Metal horse statues, Roy
Rogers collection. Other

Western
stars items,

Dixie 
Premiums,
movie cow-

boy and
rodeo post
cards, sad-

dles, horses, etc. on
plates, ladies with horse

calendars, Tom Beecham
convas type prints 

in frames. 
Horses on scarves 

collection, horses on
hankies collection. West-
ern neckties collection.

More items too numerous
to mention. 

Serious inquiries only!

303-432-7223

Dan’s 
Painting,

Remodeling
Wallpaper Removal,

Dry Wall Repair, Water
Damage Repair
Acoustic/Ceiling 

Removal

303-922-0792

Advertise
in the Moun-
tain States
Collector.        

Reach the
t h o u s a n d s
of antique
c o l l e c t o r s
and afficionados that enjoy
this 37 year old newspaper
devoted to the collector and to
the antique buff. 

Call 303-674-1253 for more
information.

Get more
bang for your
buck!

Drop us a line. 
We’d love to hear from you.
Our address is: P.O. Box 1003

Bailey, CO 80421
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WANTED: ANTIQUES, SIL-
VER & GOLD ITEMS, jewelry,
silver items in any condition,
watches, clocks, paintings,
walking canes, bronzes,
lamps, estate items. TOP
DOLLAR PAID 720-939-9373
WE ALSO REPAIR SILVER &
METALS (09/19)

President’s Day

By Michael Remas

He never saw an automobile, viewed cable television
or shopped at the mall, yet if it weren't for George Wash-
ington, do you realize you'd have to pay full, suggested
retail price for almost everything you purchase this time
of year? No Lie!

I'm not going into detailed explanation about this for
it was something that you learrned in grade school - main-
ly that General Washington crossed the Delaware River
under freezing conditions back in 1776. Who knew it
would link his name in history with someone's sales days.

You remember the famed saying — "Father of Our
Great American White Sale," followed in popularity only
by that adage, "First in war, first in peace and first to offer
you this tremendous value at great savings."

Some historians credit those tributes to an anonymous
colonial merchant. This February marks another anniver-
sary of the general's birth, and while some organizations
will pay homage to Washington as patriot, war hero and
first president, they will be overshadowed by those re-
membering him via newspaper and internet ads and broad-
cast commercials promoting "Washington Sales Days" of
wares available at, what else, "revolutionary savings."

Time To 'Save'

So, while some kids will be allowed off from school

and various governmental offices will close to mark Pres-

idents Day on behalf of all presidents, the rest of the coun-

try will be offered a "savings" on everything from pow-

dered wigs and false teeth to cherry pies and row boats.

With the cost of everything so high these days, we

should all be thankful for a super salesman such as Wash-

ington (as well as Lincoln, who does his bit to push sales),

whose birthdate is annually promoted as a time to grab a

bargain before they're all gone.

He's no business match for Santa in December, of

course, but you have to hand it to the general for helping

turn the month of February into valuable promotion days

for modern merchants.

Gosh, for such patriotic loyalty in helping mind the

nation's business, it's no wonder the government has seen

fit to put his likeness on so much of our money, both coin

and currency. No wonder people painted all those famous

portraits of him and named all those cities, towns, bor-

oughs, parks, universities, bridges, streets, schools, politi-

cal dinners and even a state after the man.

Now I can understand why the Continental Congress

wanted to name him a king rather than as first president

and why he is fully remembered at Valley Forge National

Historical Park.

Helps The Lottery

It explains why the Pennsylvania lottery uses his head

as a symbol of trust for a game that has astronomical odds

against winning. Why, even Penn National racetrack in

the Keystone State uses Washington in its ads. Well, he

was an expert horseman!

Indeed, the man must have been as brave as legend

tells us, heroically lending his name to advertising the

economy and rising prices for all these years. 

One wonders what Washington's view might be of the

multitude of promotions in his name. Would he agree that

they're a good idea to help business — or flip his wig?

After all, the Father of Our Country could not tell a lie.

Thanks, George!
By Michael Remas

He never saw an automobile, viewed cable television
or shopped at the mall, yet if it weren't for George Wash-
ington, do you realize you'd have to pay full, suggested
retail price for almost everything you purchase this time of
year? No Lie!

I'm not going into detailed explanation about this for

it was something that you learrned in grade school - main-
ly that General Washington crossed the Delaware River
under freezing conditions back in 1776. Who knew it
would link his name in history with someone's sales days.

You remember the famed saying - "Father of Our
Great American White Sale," followed in popularity only
by that adage, "First in war, first in peace and first to offer
you this tremendous value at great savings."

Some histori-
ans credit those
tributes to an
anonymous colo-
nial merchant.
This February
marks another an-
niversary of the
general's birth,
and while some
organizations will
pay homage to
Washington as
patriot, war hero
and first presi-
dent, they will be
overshadowed by
those remember-
ing him via newspaper and internet ads and broadcast
commercials promoting "Washington Sales Days" of
wares available at, what else, "revolutionary savings."

Time To 'Save'
So, while some kids will be allowed off from school

and various governmental offices will close to mark Pres-
idents Day on behalf of all presidents, the rest of the coun-
try will be offered a "savings" on everything from pow-
dered wigs and false teeth to cherry pies and row boats.

With the cost of everything so high these days, we
should all be thankful for a super salesman such as Wash-
ington (as well as Lincoln, who does his bit to push sales),
whose birthdate is annually promoted as a time to grab a
bargain before they're all gone.

He's no business match for Santa in December, of
course, but you have to hand it to the general for helping
turn the month of February into valuable promotion days
for modem merchants.

Gosh, for such patriotic loyalty in helping mind the
nation's business, it's no wonder the government has seen
fit to put his likeness on so much of our money, both coin
and currency. No wonder people painted all those famous
portraits of him and named all those cities, towns, bor-
oughs, parks, universities, bridges, streets, schools, politi-
cal dinners and even a state after the man.

Now I can understand why the Continental Congress
wanted to name him a king rather than as first president
and why he is fully remembered at Valley Forge National
Historical Park.

Helps The Lottery
It explains why the Pennsylvania lottery uses his head

as a symbol of trust for a game that has astronomical odds
against winning. Why, even Penn National racetrack in the
Keystone State uses Washington in its ads. Well, he was an
expert horseman!

Indeed, the man must have been as brave as legend
tells us, heroically lending his name to advertising the
economy and rising prices for all these years. 

One wonders what Washington's view might be of the
multitude of promotions in his name. Would he agree that
they're a good idea to help business - or flip his wig? After
all, the Father of Our Country could not tell a lie.
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Presidents Day

• Primitives  • Toys/Ertl • Dolls/Barbie
• Hallmark • Enesco • Breweriana • Cookie Jars

• Sports Collectibles

Northglenn

8,000 sq. feet — 65+ Dealers

Dealer of Cape Cod Metal Polish
Mon.-Fri.10-5, Sat.11-6, Sun. noon-4   Closed Holidays

10685-B Melody Drive, Northglenn
2 blocks North to 106th, in Northglenn Square Shopping Center, North Side

Historic Longmont

Mon.-Sat. 10-6, Sun. 12-5

3 Floors with an eclectic mix of affordable 
gardentiques, peely painted furniture, primitives,

architectural salvage, mid-century modern, 
vintage collectibles and more…

Antiques Central
Mon-Sat 10-4

2311 Reed Ave., Cheyenne, WY

307-638-6181

Easy access
off of I-25

Cheyenne, 
Wyoming

Located in the Historic Sunrise Creamery Building

303-450-2875

Thanks, George!

February, a Month for Celebration
By Myrl Prather

February is a month chock full of days for us to celebrate, one way or another. There is Valentine's Day, which is
a happy day for all. Lovers of all sorts, sweethearts, friends, etc., remember each other with flowers, candy and beau-
tiful cards on this romantic occasion.

Then, there are days honoring Presidents Washington and Lincoln, those important people who helped shape the
destiny of our country. The Boy Scouts of America, one of the great organizations in our country, was founded on
Feb. 8, 1910. Ash Wednesday, a special day for Christians, is Feb. 26 this year.

The famous poet and a person worth honoring, Henry W. Longfellow, was born in February. And that day never
to be forgotten, Feb. 20, 1962—the day Americans realized their dream of putting a man in orbit. And, of course, the
day a little furry weather forecaster predicts our weather—Groundhog Day.



By Anne Gilbert 

Q.  This bronze dog inkwell was always on top of my
late fathers’ desk. It is now on my office desk top. I plan
to leave it to my son and would like to know something
about it. Is it really bronze? There is no signature. It mea-
sures approximately 5 ¼” x 2 ½” long and 2 ½” high. Any
idea when and where was it made? Should I insure it?

D.T. – Dallas, TX
A. From you photos, with the underside showing a

bronze glint patina, it appears to be bronze. I have seen
similar style bronze figurines made in France, supposedly
antique. However, since your inkwell doesn’t show a
foundry mark, that is puzzling. If it is antique and bronze
it could sell in a retail setting for $500 or more. Show it

to a professional appraiser for a “hands on” evaluation.
The appraiser will determine an insurance price.

Q.  I found this charming cotton apron stuffed on the
bottom of my late mothers’ kitchen cabinet drawer. She
never wore it. It is cotton with an appliqué design of a
woman in a 19th century costume, butterfly and flower. It
has a few stains. What do you think it could be worth?

B. L. – Evansville, Indiana
A.  Your apron dates to the 1920s and is a spinoff of

the forever popular “Sun Bonnet” patterns. They have a
long history beginning in the early 19th century with the
publication of quilt patterns. The popularity grew in the
early 20th century with the publication of “Sun Bonnet
Baby” primer. Soon the images of the child wearing a
large bonnet were turned into quilt patterns, greeting

cards, aprons, dishes, etc.
A grownup image known
as the “Sun Bonnet Lady”
followed on aprons and
linens. With the stains re-
moved, your apron could
sell for $40 in a retail set-
ting.         

Q.  I found this quaint
tin object at a garage sale
for $20. I plan to use it for
candy. It looks like an an-
tique lithographed tin. The
seller said it was very old.
It is 7” high. What was it
originally used for? Is it
worth more than I paid?

M. D. – Boynton
Beach, FL

A.  You
got lucky.
Your tin is
known as a
“Roly Poly
advert is ing
tin.” It was
made for
Mayo’s To-
bacco Com-
pany begin-
ning in 1912,
as an entire
series of dif-
ferent comic
charac ters .
R e p r o d u c -
tions have
been made
ever since.
Yours ap-
pears to be
early.  It all began in 1877 when the lithography Compa-
ny of Huntley, Boore  and Stevens first used the technique
on tin in England. By the end of the 19th century compa-
nies hired artists to showcase their products around the
world. Collecting ad tins became trendy in the 1970s.
Yours could sell at auction for $500.

Do you have an antique item and need more informa-

tion? For a personal reply, send a photo, history, size, any

signatures with self-addressed stamped envelope and $25

to Anne Gilbert-Strawbridge, 1811 Renaissance Commons

Blvd., #2319, Boynton Beach, FL 33426
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Antique detective

Unique 
Treasures

Antiques & Collectibles

7341 W. 44th Avenue, 
Wheat Ridge, Colorado

1 Block East of Wadsworth on 44th

OPEN Tuesday-Saturday 10 am - 5 pm

303-993-3868
Over 20 Dealers to Shop From *Rental Space Available

Vintage Decor, Furniture, Toys, Linens, Jewelry and More

COLLECTIBLES

COLLECTIBLES TREASURES

TREASURES

Denver Wheat Ridge

Q & A: Inkwells, Advertising Tins, Aprons

www.orphansgift.com

Not to know what happened before we

were born is to remain perpetually a

child. For what is the worth of a human

life unless it is woven into the life of our

ancestors by the records of history. 

—Cicero

This journey of lifetimes follows
Englishman Thomas Prater
(later becoming Prather),
young and without property,
as he emigrates to Virginia in
1622 to seek his fortune in the
New World, and ends in 20th
century Ohio. When
Thomas's son Jonathan dies
in mysterious circum-
stances, the family emerges
to become slaveholders,
then ultimately abolition-
ists. They go from being
planters, to farmers to participants in the industrial-
ization of America. They participate in the American Revolution, the
Civil War and the Second World War. Their story is the story of many
American families who grew and changed as America grew and changed,
never forgetting their land-loving roots. 

Orphan's Gift is a fascinating story of an American  family, a ge-
nealogical quest, written by three sisters with a passion for history and
writing. M.M. Knowles is the pen name for sisters Mary Elizabeth Sikora,
Margaret Rose DeStefano and Sally Ruth Gronauer.

Orphan’s Gift is co-written by Margaret
(Peggy) DeStefano, Mountain States Collector’s
Managing Editor. She and her sisters Mary Siko-
ra and Sally Gronauer have captured the spirit
of their Prather line of ancestors. The past has
come to life in this historical novel. The book is
a great example of taking your family genealog-
ical research to a new level.

“Writing this book has been a fun and
often surprising journey. Now that we have fin-
ished our first project together, my sisters and I
are already fast at work on our second book in
what we hope will be a series of historical nov-
els,” Peggy DeStefano explains. 

You can order your copy of Orphan’s Gift

through Spree Publishing. Send your check or
money order for $19.95 to:

Spree Enterprises, Inc., 
P.O. Box 1003, Bailey, CO 80421

Fill out coupon below so that we can mail your

copy of Orphan’s Gift to you. (You can also go

online to www.orphansgift.com to order.)

Number of Books ___

X $19.95/book = $________(Includes postage)

Name:______________________________

Address:____________________________

City, State and Zip_____________________

You can also charge your purchase.

Credit Card #_________________________

Expiration Date________
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Georgetown

The Hotel De Paris Museum™, a site of the Na-
tional Trust for Historic Preservation, is owned and
operated by The National Society of the Colonial
Dames of America in the State of Colorado. The
Museum is located in Georgetown, Colorado, just
west of Denver off Interstate 70.

Louis Dupuy’s legendary Hotel de Paris dates to
the silver mining boom, when it served as a first-
class French restaurant, showroom for traveling
salesmen, and luxurious hotel during the Gilded
Age.

Our Mission:
To collect, preserve, and share history associ-

ated with Louis Dupuy's Hotel De Paris, and serve
as a catalyst for heritage tourism in Georgetown,
Colorado.

McAllister House Museum Another

Great Place to Visit
Major McAllister made

his home in this small house
until his death in 1921.  For
the next 30 plus years the
house was rented by the fami-
ly to Mrs. Fanny Robbins who
used the house for a candy and
“wedding gift” shop.  Upon
her death in 1958, the family sold the house.

In 1961 a historic preservation group, the National
Society of the Colonial Dames of America in Colorado,
with the help of the El Pomar Foundation and Shepard’s
Citations, was able to buy and restore this Colorado
Springs (Fountain Colony) house. Why not visit this
lovely house and enjoy the historically true restorations?



By Henry J. Pratt

The young and the old did it and still do it. Egyp-
tians, Romans and Greeks did it, as did the Puritans in
Colonial New England.

Romantics perfected it; chimpanzees do it; the Victori-
ans long ago in England dreamed about it—and then when
no one was looking, did it—even on Valentine's Day.

They all kissed romantically, passionately and long-
ingly—and, most likely quite often. Kissing is nearly uni-
versal. Men and women in most cultures love to kiss, and
a review of the history of kissing reveals a long and lusty
legacy.

"It's logical to conclude kissing is very ancient, very
primitive and very common," says Helen Fisher, an an-
thropologist at Rutgers University.

Fisher, for 10 years, was a research associate at the
American Museum of Natural History in New York City.
Then she wrote a book, Anatomy of Love: A Natural His-
tory of Mating, Marriage, and Why We Stray, published
by Ballantine Books.

If Fisher isn't a top authority on love, lust, mating
and  kissing,  she's  very close to it. But  another  author, 

Diane Ackerman, staff writer for The New Yorker maga-
zine, has also explored this sub]ect in some depth in her
book, A Natural History of Love.

Fisher found kissing to be older than humanity itself.
Well-acquainted chimps and orangutans kissed before
men and women arrived on the scene, and still do. Some
of these animals even French-kiss today, sometimes in
front of zoo visitors.

Kissing has a lovely, luscious, lusty background,
Fisher maintains, and she estimates more than 90% of all
peoples on record engage in kissing. However, until they
became Westernized, kissing was reportedly unknown
among the Somali, the Lepcha of Sikkum, and the Siri-
onon of South America.

Asian cultures regard kissing as a much more private
activity than Western cultures do. The Japanese media
frequently castigate young people in Tokyo, who defy un-
written social rule against kissing in public.

Japanese lovers are supposed to do a polite bow when
they greet each other in public, leaving the kisses to take
place behind pulled drapes and closed doors.

Researcher-author Ackerman described Finnish tribes
who bathe together completely nude, but regard kissing as in-
decent. She also mentioned certain African tribal people
whose lips are decorated, mutilated, stretched or in other ways
deformed, who nevertheless don't kiss.

"A kiss is the height of voluptuousness," Ackerman
writes, "an expense of time and an expanse of spirit in

the sweet toil of ro-
mance, when one's
bones quiver, antic-
ipation rockets, but
gratification is kept
at bay on purpose.

"Then, all this
builds up," Acker-
man adds, "to a suc-
culent crescendo of
emotion and pas-
sion." So one could
say—without any
tongue in cheek or
tittering at all—a
kiss, indeed, can be
a lot more than just
a kiss. Did you ask,
"A kiss is just a
kiss?"—no way.

However, re-
searchers found an-
other interesting
phenomenon about
kissing. Historically, painters have depicted kissing as
something negative, rather than as a tender exchange be-
tween the sexes.

Northern European painters, for example, occasionally
showed peasants drinking, carousing around, and kissing. But
their strokes carried a strong moral message—nice people
don't just do that. Such strokes were left for other folks.

Pop music has given us too many kisses to count—Hall
and Oates' "Kiss On My Lips," Barbra Streisand's "Kiss Me
In the Rain," Mary Chapin Carpenter's "Passionate Kisses,"
even the defunct theatrical rock group KISS.

Concludes Fisher, "Kissing is a lot older than mar-
riage, but is not more ancient than romantic love. That's
because romantic love comes out of nature itself." Now,
on Valentine's Day again this year, we can properly con-
clude a kiss, indeed, is more than just a kiss, and the best
way anyone ever thought of to say "I Love You."
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Valentine History

Primitive Blessings
13028 S. Parker Ave. Pine, CO 80470

Just a 20 minute drive from C470 on Hwy 285

(1 block South of Shaffers Crossing at S. Parker Ave. & 285)

"Come see our big selection of home 

accessories and antique furniture. These objects have 

survived 100 years and will last another century.”

THURS., FRI., SAT. 10-6 and by appointment

303-838-1122

primitive.blessings@yahoo.com 

Like Us On Facebook Primitive Blessings on 285

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com

Pine

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday

A Kiss Is Just A Kiss



Salvage, Antiques, Vintage, Etc.
200 West block of Main St.

Facebook shop 24/7: www.facebook.com/saveinflorence/shop/

Erin and Barna, 719-821-3263
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We take great 
pride in being a

“great little town” 
where you’re 

a stranger only once!

10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
Daily! 109 W. MAIN STREET, FLORENCE, CO 81226

719.784.3797 • IRONGATEANTIQS@AOL.COM

25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677
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We take great
pride in being a
“great little town”

where you’re 
a stranger 
only once!

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

110 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.
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Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

Find It All in Florence
Antique Capital of Colorado

Rena Pryor

Bell Tower 

Cultural Center

Event info, call 719-784-2038

A Valentine for Florence 
from Sandy Dale

I am known for being a bit verbose and for gushing on and on about particular subjects.  One
of my favorites is Florence.  I have now lived here for almost twenty years.  For a gypsy sort of
person, that's pretty amazing.  When I moved here I thought I was just passing through this cute
little Victorian town.  I'd get bored and travel on...six months at the most, I thought.  Right.  I
will now begin to gush.

Dear Florence, you changed my life.  I am an artist who always wanted to be painting in
Florence.  I didn't know it would be Florence, Colorado.  I am, indeed, painting in Florence.
Encouraged by the many artists who live here and by the Bell Tower Cultural Center with its
many juried exhibits and great classes. I am working on new painting projects all the time.  The
old Victorian buildings and the wondrous landscape are truly inspirational. 

Your quaint downtown is filled with amazing antique shops and an antique mall or two.  The
intriguing history of southeast Colorado is reflected in every shop and booth.  One can take a
little of this history home.  History buffs or aspiring writers (as I am) shouldn't miss the Archives
in the City Hall Building or the Pioneer Museum at Front Street and Pikes Peak.  Both are over-
flowing with the exciting history of the area...  mining stuff, railroad stuff, and the stories of
clever, courageous, and entrepreneurial pioneers.

My other favorite thing to do besides painting, studying history, and shopping would be eat-
ing.  Florence, you have not failed me here.  For such a tiny town, there is no shortage of cui-
sine.  The variety is astounding...okay, too gushy?  Then appealing and even affordable for me.
There are the usual Subway, Domino's Pizza, and Carl's Jr., but there is an Indian restaurant, a
Chinese restaurant, a Mexican restaurant, a Japanese restaurant (yes, with sushi), a yummy bak-
ery, a quintessential coffee house, two good ole American diners, and a great steak house.  All of
these are on Main Street within a six block area.  I guess I forgot the Florence Brewery, and three
bars.  I don't want to leave out the great fried chicken at the grocery store deli. 

I should tell you, Florence, how much I love your special events.  I hope I don't leave out
any.  My favorite is the Merchants' Car Show (the 19th annual this year with 6 or more blocks of
vintage cars) in May, a Steampunk festival, a Wet/Dry 4th of July Parade, in September the an-
nual Pioneer Day Parade and festivities in the park, and Junktique, a three day antique event on
Main Street the week after Pioneer Day.  Did I mention monthly concerts at the Bell Tower and
plays at the newly restored Rialto theatre?

I could go on, of course, but you know how much I love you.  People just have to come see
for themselves.  I know I didn't mention the hiking and biking.  We'll just have to save that for
another day.  I'm going out now to find an antique Valentine for my true love...I know I can find
it in Florence.

Happy 

Valentine’s Day



Wow! Seems like everyone knew what our what is it was

in January! All of these people correctly identified the ob-
ject as a nutmeg grater: 

Dottie Unruh, Lakewood, Colorado; Marilyn Fay,
Greeenwood Village, Colorado; Carolyn Kundel, Roland,
Iowa; William McLaren, Anchorage, Alaska; Suzanne
Capra, Wheat Ridge, Colorado; Merrill Yale, Denver, Col-

orado; Denise Olmsted,
Green River, Wyoming;
Vicky Kellen, Castle
Pines, Colorado; Loretta
Lockett, Longmont, Col-
orado; Jeannie Reynolds,
Nederland, Colorado;
Carol Klomp, Boulder,
Colorado; Fred Clark, Col-
orado Springs, Colorado;
Bill Evans, Elizabeth, Col-
orado; Annette Glaess,
Westminster, Colorado;

and Jerome McLaren, Conifer, Colorado.
All of you have won a year’s subscription to

the Mountain States Collector. 
This particular nutmeg grater was patented in

1891. It is called The Edgar nutmeg grater. The
pressure of a spring in the cylinder keeps the nut-
meg pushed against the grater as the cylinder is
moved back and forth on the wire like a slide
trombone.

Kitchen equipment reflected the changes in
American life style. Through most of the 1800s,
factory-processed foodstuffs were unavailable;
nearly all food had to be prepared or preserved in
the home. The home cook inspired the invention
of countless simple gadgets to make food prepa-
ration easier.
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Contest

Keenesburg — 
Antique Capitol of weld County

www.mountainstatescollector.com Mountain States Collector—JANUARY 2010 9

By Anne Gilbert

Q. I remember my grandmother keeping jewelry in
this box when I was a child. It has a raised leaf design sur-
round a circular portrait of a woman. On the bottom is a an
oval shaped design with a B & W in the center. It is some
kind of metal, possibly brass or copper. What can you tell
me about it?

K.C. -Shawnee, KS
A. From your photo you appear to have a Victorian,

cast metal glove box with a celluloid cameo. They were
popular from the 1890s to around 1910. Similar examples
can sell in shops for several hundred dollars.

Q. My mother-in law gave me a Snow White and the
Seven Dwarfs rug she got in the 1930s. It was made in
Italy. Any idea of value ?
H.P.-

A. Prices vary, but it could sell for over $200.
Q. What can you tell me about the Czechoslovakian

tea set with Spanish marks? On the bottom it says "Fabri-
cada en Alp Choslovagia."

M.
A. Czechoslovakian tea sets and other pieces made of

porcelain and semi-porcelain were exported to many coun-
tries, including Spain, which explains the markings on
your tea set.

Q. I bought this colorful Oriental plate in a Florida
thrift shop. It is 18 inches in diameter and has no marks. I
paid $25. How old is it ? Where was it made ? Did I pay
too much ?

H.C. - Pompano Beach, FL
A. You have a collector’s eye and have discovered a

mid-19th century Japanese Imari charger. Made in the
Japanese town of Arita beginning in the 17th Century, it
was named for the port of Imari-the place from where it
was shipped. The designs of textiles, chrysanthemums and
landscapes were enclosed in panels. It became so popular
that by the 18th century the Chinese copied it. So did Eng-

lish potters such as Derby, Bow, Worcester and Chelsea.
Yours could fetch $900 or more at auction.

Q. I found this painted spice bin in an antiques shop
years ago. The dealer told me it was called "tole" I have
since used it as a decorative object in my kitchen. Now I
would like to know about its history and value.

M.B.T. - Las Vegas, NV
A. Your 19th century spice bin is known as "tole" —

basically it is painted tin-ware. Regardless of how it was
finished it can be called "painted tin," "tole" or
"Japanned." In Colonial America, painted tin was import-
ed from England. By 1750, American peddlers were trav-
eling from town to town selling it. From 1790 to 1870 it
was advertised as "Japanned-ware." In good condition
yours could sell for more than $800 at auction.

Antique Detective

Antique Detective Q & A

Keenesburg

http://www.a-step-back.com

AA Step Back Step Back 
In TIn Timeime

Loveland

Open 10-5 all winter.

Come See Us in 2010.A Step Back A Step Back 

in Timein Time
Antiques and 
Collectibles

30 So. Main Street
Keenesburg, CO

303-732-9257

Offering a wide range of
antiques from the mid
1800s to the 1950s

Open Monday-Saturday
10:00 to 5:00

Lafayette

VISIT:
409 So.Public Rd.
Lafayette, CO 

CONTACT:
303-926-4060
nobletreasures@
hotmail.com

HOURS:
Mon.-Sat., 
10am-6pm
Sun. 12 pm-5pm

80026

Northglenn

February’s What Is It?

Send your answers to the What Is It contest, postmarked

by February 20, to the Mountain States Collector, P.O.

Box 1003,  Bailey, CO 80421. At least three winners will

be drawn. Winners will receive a year’s subscription to

the Mountain States Collector.

Old Wagon Antique Mall
Come Shop With Us —Over 100 Dealers To Choose From

10685 Melody Dr. 
Northglenn, Colorado

I-25/104th

Space Available Now

303-280-8114

Toys, Clocks, Glass, Furniture, Collectibles, Books
10:30 a.m. to 6 p.m. Daily, 12 to 4 Sundays, Closed Tuesdays

Like us on 
Facebook

STOREWIDE
SALES

Open 7 days a week 
9 a.m. - 6 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

Loveland

January’s What Is It?
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The Brass Armadillo is a professionally
operated business that takes antiques and
collectibles seriously. We work to have quality
items at good prices.

The mall is open from 9am to 9pm. every
day, except Christmas. We host seminars,
workshops and training events.
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Colorado
11301 W. I-70 Frontage Rd. 303-403-1677

Wheat Ridge, CO 80033 877-403-1677

Open 7 Days a Week

9 am - 9 pm


