
By Roy Nuhn 

Of all the holidays Americans have celebrated over the last two centuries, none can com-
pare to the special place that Valentine's Day holds in the hearts of lovers. During the height of
the picture postcard mania, from 1904 to about 1917, thousands upon thousands of different
lovely and beguiling Valentine's Day postcards were published. They were made in so many
varieties that collectors specializing in them find it an impossible task to acquire every kind. 

Charming, relatively low-priced, these colorful tokens of love are very popular nowadays
with collectors. 

Romantic valentine postcards are very reminiscent of ordinary valentines of the same era.
Both styles have cupids, romantic couples, and illustrations of children in amusing or flirta-
tious situations. The most sought after have drawings done by Samuel L. Schmucker for the
John Winsch Company, Frances Brundage for Gabriel & Sons, and Ellen Clapsaddle for Inter-
national Art. 

Mechanical types, such as the kinds where little boys or girls actually deposit valentines
into mailboxes to each other, or faces of different lovers appear in a small box by turning a
dial on the side of the card, are runaway favorites today. 

Also very collectable are the novelties with soft plush hearts, real lace, and attached en-
velopes with love notes inserted. Most top quality valentine postcards are heavily embossed,
often with simulated gold and silver. 

Those with large, colorful kaleidoscopes of plush silk panels are especially desirable. As
are cards embellished with honeycomb paper puffs that blossom into bumblebees, flowers,
and hot-air balloons when untied; and mechanicals that come with a lever that, when operated,
make magical things happen - like heads turning, wheels revolving, hands with bouquets of
flowers moving up and down, birds fluttering their wings, and ships at sea rocking to and fro. 

Sets of six, eight or twelve postcards portray the adventures of Cupids. Lovely women,
adorable children, and sweet-faced angles inhabit the illustrations of these cards, as well as
birds, and all sorts of symbols of love and devotion. 

But Cupid is far and away the most often seen inhabitant on Valentine's Day postcards. A
mean-spirited deity in ancient times, Cupid evolved into a sort of patron Saint for lovers early
in the Christian era. Down to our own time it has been his appointed task ever since to help
love along whenever he could. For Valentine's Day postcards he was a natural. 

Both foreign and domestic publishers delighted in producing postcards for the holi-
day with Cupid as the central character. International Art Publishing Company, located
in New York City from the 1890s to the advent of World War I, was one of America's
largest paper novelty and greeting card publishers. It specialized in holiday greetings and

their Valentine cards frequently featured
Cupid. The company's embossed, strik-
ingly colored and well-designed offerings
were among the best. 

One series, for instance, shows the
jolly little fellow making hearts on a black-
smith's forge; another marvelously depicts
Cupid traveling via different modes of trans-
portation. Even Ellen Clapsaddle, the firm's
most important artist, drew Cupids into her
postcards. 

Another popular artist, Ethel Dewees,
contributed to the Cupid Valentine's Day lore
with illustrations for the publishing house of
AMP. There were also some lovely cupid de-
signs to be found amongst the various cards
done by the German firm of Paul Finken-

rath, which exported huge
amounts of postcards into the
United States in the early
years of the century. Cupid is
also well represented on
many of the Valentine's Day
postcards by Nash, one of the
most prolific of holiday
theme publishers. 

Artist Charles Twelve-
trees' Series Number 75, "Na-
tional Cupid," for Ullman
Manufacturing Co. (New
York City), consisted of 12
cards showing Cupids in na-
tional costumes (United
States, Canada, China, etc.).
Twelvetrees' Cupids are also
seen in his many magazine il-
lustrations done between
1908 and the late 1930s. 

Many other cards por-
trayed Cupid flying above
lovers with his bow and arrow
at the ready, and playing all
sorts of mischievous games.
Though the Ullman set of
"National Cupid" remains
among the most wanted of all,
many other desirable sets
were also made. 

About 50 publishers in the

United States, and a smaller

number in England, Austria, France and Germany, provided Americans with all the Valentine's

Day postcards they needed, but about a dozen companies dominated the industry. 

The firm of Raphael Tuck & Sons, headquartered in London but with branches all around
the world, imported dozens of different valentine sets to us through their New York City of-
fice. All were part of Tuck's "Valentines" line and included such diverse subjects as comic strip
heroes Little Nemo and Buster Brown. Tuck was one of the leaders in producing huge amounts
of valentine postcards for everyone to exchange, not just lovers. 

Their illustrations were exquisite, and among the loveliest or most interesting to be found.
Today they are considered to be some of the very best ever printed for the holiday. At the peak
of their popularity there were probably more Tuck Valentine's Day postcards on sale in this
country than those made by any other company. 

Other important foreign publishers of picture postcards for the American Valentine's Day
market were Paul Finkenrath of Berlin; Ernest Nister, also German, whose valentines and other
paper goods were handled in this country by the large New York City firm of E. Dutton; and
Valentine & Sons, from Great Britain. 

Notable U.S. printers, besides International Art and E. Nash, included the venerable Whit-
ney Company of Worcester, Massachusetts, which had been so instrumental in introducing
hand and machine-made valentines to the American public in the 19th century; and Birn Broth-
ers, creator of patriotic-theme valentine postcards. 

The vast majority of the better quality valentine post-
cards and almost all holidays were printed by chromolithog-
raphy. Retail prices varied. The Tuck cards ranged from a
penny each up to 15¢ for the novelties. These included large
embossed silk flowers, embossed silk pansies, heads of
women in medallions surrounded by embossed silken blos-
soms, feather fans and inlaid frames for photographs. 

Today quality valentine postcards command prices from
25¢ to $25 each; more for certain extraordinary items. These
prices are reasonable, though, when compared to those of old
Victorian and Edwardian valentines. Comparatively low
prices, startling beauty, and good availability are what make
yesteryear's valentine postcards so attractive and popular with
today's collectors. 
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Metal Furniture

Has Evolved
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By Martie  Grubenhoff

Carnival glass has been around for over one hundred years,
gaining popularity in the collecting world from the 1950’s. The
pressed and iridized glass was dubbed carnival glass when it
was given as prizes at carnivals. It was inspired by the beauti-
ful costly art glass produced by Tiffany and others from 1905
through the 1930’s. Besides production in the United States,
carnival glass was produced in several European countries as
well. In the US there were many companies that manufactured
carnival glass, including Dugan, Fenton, Imperial, Millersburg,
Northwood, Cambridge, Jenkins, Westmoreland, Fostoria,
Heisey, McKee, and US Glass. Many of these companies are
recognized by collectors of Early American Pattern Glass and
Depression Glass as well. Of the companies mentioned, Fen-
ton produced more Carnival Glass patterns than any other
American company.

Carnival glass comes in a variety of colors from the more
commonly recognized marigold (an amber color) to green,
cobalt blue, red, amethyst, to the more unusual white, ice blue
and others. The Standard Encyclopedia of Carnival Glass by

Bill Edwards lists about fifty different colors. Most of the car-
nival glass pieces are pressed into a mold like its glass cousins
Pattern Glass and Depression Glass. To make the iridized ef-
fect, the piece is sprayed with a sodium solution and fired to
give it the exterior lustrous finish. A collector can find a myri-
ad of pieces in carnival glass including plates, bowls, pitchers,
decanters, vases, tumblers, candlesticks, lamp shades, goblets,
punch sets, baskets, table sets, powder jars and more. There are
hundreds of patterns including flowers, fruits, birds and other
animals, geometric motifs. Among the popular patterns are
Northwood’s Grape and Cable, Peacock at the Fountain, and

Fenton’s Orange Tree, Butterfly and Berry, Dragon and Lotus,
to name a few. Several of the companies known for Depression
Glass issued carnival glass pieces in patterns such as Floragold
and Iris and Herringbone by Jeanette.

There have been reproductions over the last forty years,
including pieces made by Indiana Glass during the 1970’s
around the time of the US bicentennial. Even these pieces are
sought by collectors. Fenton continued to produce Carnival
Glass into the 21st century.

The value of a piece is determined by its shape, color
and condition. Some pieces are common in one color but rare
in another. The iridized finish can wear which would affect
the value of a piece. A chip can diminish significantly a
piece’s worth as well. There are a number of books that are
full of useful information that can be found at your local li-
brary or bookstore.

There will be an opportunity to see Carnival Glass, Depres-
sion Glass and Early American Pattern Glass at the 34th Annual
Array of Color Glass Show sponsored by the Rocky Mountain
Depression Glass Club. There will be 34 national dealers at the
Douglas County Events Center in Castle Rock, Colorado, exit
181, Plum Creek Parkway. The show will include displays, glass
identification and thirty-four national dealers with American-
made glass from the 1800’s to the 1960’s. The Kirkland Muse-
um will be sharing some pieces of glass and pottery from their
modernism collection. Show hours are: Sat, April 26th from
10:00 AM to 5:00PM; Sun, April 27th from 11:00 AM to 4:00
PM. Hourly door prize drawings. Admission is $4.00 good for
both days. Information: (303) 722-5446.

By Robert Reed

Let this bed be hard, and rather Quilts than 
Feathers. Hard lodging strengthens the Parts, whereas 
being buried every night in Feathers melts and dissolves 
the Body. 

-John Locke, ca. 1700. 

Initially the wooden frame of the bed was far less impor-
tant that the trappings of textiles that surrounded it. Most any
reference to a bed centuries ago actually mean the mattress and
what ever cloth materials were piled upon it. 

During medieval times there was no particular room set
aside for sleeping quarters, thus the bed itself became almost a
room within the household. Some of the more elaborate bed-
steads had both a room and sliding panel walls. Occupants could
climb inside and stuff themselves off from the rest of the chilly
and drafty residence. 

Gradually the side panels of the 'bedroom' were replaced
with heavy curtains, but the basic roof remained. The solid cov-
ering was known as a tester and retained the name even though
the canopy covering eventually became one of cloth and cur-
tains as the sides had been. 
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PostcardsPostcards Page 8Page 8

Carnival Glass: Poor Man’s Tiffany

The Antique Bed Still
Something To Dream On 

34th Annual Glass & Pottery Show & Sale
presented by Rocky Mountain Depression Glass Society

April 26 & 27 
Douglas County Event Center, Castle Rock

The Barn
400 Third Street, Castle Rock, 

303-814-0066

Continued on page 9
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By Roy Nuhn 

Of all the holidays Americans have celebrated over the
last two centuries, none can compare to the special place that
Valentine's Day holds in the hearts of lovers. During the height
of the picture postcard mania, from 1904 to about 1917, thou-
sands upon thousands of different lovely and beguiling Valen-
tine's Day postcards were published. They were made in so
many varieties that collectors specializing in them find it an
impossible task to acquire every kind. 

Charming, relatively low-priced, these colorful tokens of
love are very popular nowadays with collectors. 

Romantic valentine postcards are very reminiscent of
ordinary valentines of the same era. Both styles have cupids,
romantic couples, and illustrations of children in amusing or
flirtatious situations. The most sought after have drawings
done by Samuel L. Schmucker for the John Winsch Compa-
ny, Frances Brundage for Gabriel & Sons, and Ellen Clapsad-
dle for International Art. 

Mechanical types, such as the kinds where little boys or
girls actually deposit valentines into mailboxes to each other,
or faces of different lovers appear in a small box by turning a
dial on the side of the card, are runaway favorites today. 

Also very collectable are the novelties with soft plush
hearts, real lace, and attached envelopes with love notes insert-
ed. Most top quality valentine postcards are heavily embossed,
often with simulated gold and silver. 

Those with large, colorful kaleidoscopes of plush silk
panels are especially desirable. As are cards embellished with
honeycomb paper puffs that blossom into bumblebees, flow-
ers, and hot-air balloons when untied; and mechanicals that
come with a lever that, when operated, make magical things
happen - like heads turning, wheels revolving, hands with
bouquets of flowers moving up and down, birds fluttering
their wings, and ships at sea rocking to and fro. 

Sets of six, eight or twelve postcards portray the adven-
tures of Cupids. Lovely women, adorable children, and sweet-
faced angles inhabit the illustrations of these cards, as well as
birds, and all sorts of symbols of love and devotion. 

But Cupid is far and away the most often seen inhabitant
on Valentine's Day postcards. Amean-spirited deity in ancient
times, Cupid evolved into a sort of patron Saint for lovers
early in the Christian era. Down to our own time it has been
his appointed task ever since to help love along whenever he
could. For Valentine's Day postcards he was a natural. 

Both foreign and domestic publishers delighted in pro-
ducing postcards for the holiday with Cupid as the central
character. International Art Publishing Company, located in
New York City from the 1890s to the advent of World War I,
was one of America's largest paper novelty and greeting card
publishers. It specialized in holiday greetings and their Valen-
tine cards frequently featured Cupid. The company's
embossed, strikingly colored and well-designed offerings
were among the best. 

One series, for instance, shows the jolly little fellow mak-
ing hearts on a blacksmith's forge; another marvelously
depicts Cupid traveling via different modes of transportation.
Even Ellen Clapsaddle, the firm's most important artist, drew
Cupids into her postcards. 

Another popular artist, Ethel Dewees, contributed to the
Cupid Valentine's Day lore with illustrations for the publishing
house of AMP. There were also some lovely cupid designs to
be found amongst the various cards done by the German firm
of Paul Finkenrath, which exported huge amounts of post-
cards into the United States in the early years of the century.
Cupid is also well represented on many of the Valentine's Day
postcards by Nash, one of the most prolific of holiday theme
publishers. 

Artist Charles Twelvetrees' Series Number 75, "National
Cupid," for Ullman Manufacturing Co. (New York City), con-
sisted of 12 cards showing Cupids in national costumes (Unit-
ed States, Canada, China, etc.). Twelvetrees' Cupids are also
seen in his many magazine illustrations done between 1908
and the late 1930s. 

Many other cards portrayed Cupid flying above lovers
with his bow and arrow at the ready, and playing all sorts of
mischievous games. Though the Ullman set of "National
Cupid" remains among the most wanted of all, many other
desirable sets were also made. 

About 50 publishers in the United States, and a smaller
number in England, Austria, France and Germany, provided
Americans with all the Valentine's Day postcards they needed,
but about a dozen companies dominated the industry. 

The firm of Raphael Tuck & Sons, headquartered in Lon-
don but with branches all around the world, imported dozens
of different valentine sets to us through their New York City
office. All were part of Tuck's "Valentines" line and included
such diverse subjects as comic strip heroes Little Nemo and

Buster Brown. Tuck was one of the leaders in producing huge
amounts of valentine postcards for everyone to exchange, not
just lovers. 

Their illustrations were exquisite, and among the loveli-
est or most interesting to be found. Today they are considered
to be some of the very best ever printed for the holiday. At the
peak of their popularity there were probably more Tuck Valen-
tine's Day postcards on sale in this country than those made by
any other company. 

Other important foreign publishers of picture postcards
for the American Valentine's Day market were Paul Finken-
rath of Berlin; Ernest Nister, also German, whose valentines
and other paper goods were handled in this country by the
large New York City firm of E. Dutton; and Valentine & Sons,
from Great Britain. 

Notable U.S. printers, besides International Art and E.
Nash, included the venerable Whitney Company of Worcester,
Massachusetts, which had been so instrumental in introducing
hand and machine-made valentines to the American public in
the 19th century; and Birn Brothers, creator of patriotic-theme
valentine postcards. 

The vast majority of the better quality valentine postcards
and almost all holidays were printed by chromolithography.

Retail prices varied. The
Tuck cards ranged from a
penny each up to 15¢ for
the novelties. These includ-
ed large embossed silk
flowers, embossed silk
pansies, heads of women in
medallions surrounded by
embossed silken blossoms,
feather fans and inlaid
frames for photographs. 

Today quality valen-
tine postcards command
prices from 25¢ to $25
each; more for certain
extraordinary items. These
prices are reasonable,
though, when compared to
those of old Victorian and
Edwardian valentines. Comparatively low prices, startling
beauty, and good availability are what make yesteryear's
valentine postcards so attractive and popular with today's col-
lectors. 

St. Valentine’s Day

The Lure Of Valentine Postcards 

New Antique Market in Woodland Park

Part of the 1911 Valentine's Day
postcard line marketed by John
Winsch Co. 

Part of the 1911 Valentine's Day postcard line marketed by John

Winsch Co. 
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South Broadway
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just arrived and our showroom and

warehouse are packed full with

new finds. Come discover for

yourself the ageless beauty of 

antiques for your home!

Where Antiques and Interiors Come Together
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8964 E. Hampden Ave., Denver

(303) 721-7992

Explore over130 Shoppes 
Under One Roof!

Like us on Facebook

Hours:
Monday  -  Thursday:  10.00 - 6.00, Friday  -

Saturday:  10.00 - 7.00, Sunday:  12.00 - 5.00 

Investment Grade Desk, Circa 1550’s 
Italy, High Renaissance Piece



FIRST FRIDAYS: SIX FIFTY ANTIQUES invites you to
visit them at the Art District on Santa Fe, 870 N. Santa Fe,
Denver, a great date night, the streets are full of people and
food trucks. They will have food, music and drink at their
shop. More info, call 720-561-9278.

FEB. 8: COLORADO BOTTLES AND JUGS Discussion led
by Dan Mayo and Jeff Johnson at 2:00 p.m. at The Brass Ar-
madillo, 11301 West I-70, Wheat Ridge, CO.  More information,
or if you would be interested in doing a presentation in your area
of expertise, call Dixie or Charlotte at 303-403-1677.

FEB. 22: TORQUAY POTTERY/MOTTOWARE Discussion
led by Cheryl Miller at 2:00 p.m. at The Brass Armadillo, 11301
West I-70, Wheat Ridge, CO.  More info, or if you would be in-
terested in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.

Upcoming Events
MAR. 8: COOKBOOKS Discussion led by Stacey Stryker
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat
Ridge, CO.  More information, or if you would be interested

in doing a presentation in your area of expertise, call Dixie
or Charlotte at 303-403-1677.

MAR. 22: PAPERWEIGHTS Discussion led by Cheryl
Miller at 2:00 p.m. at The Brass Armadillo, 11301 West I-70,
Wheat Ridge, CO.  More information, or if you would be in-
terested in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.

APR. 7-9: THE WORLD WIDE ANTIQUE AND VIN-

TAGE SHOW, Friday and Saturday 10-6, Sunday 11-4, at
the Denver Mart Expo Building, I-25 and 58th Ave. Both
local and national dealers will help you find art and artifacts,
furniture influenced by American craftsmen and European
artisans, china, glass, copper, silver, Southwest jewelry, and
the list goes on. Go to Findyourantique.com for more infor-
mation.

MAY 5 & 6: DENVER POSTCARD & PAPER SHOW AND

SALE, at the Jefferson County Fairgrounds Exhibit Hall (15200
W. 6th Ave., Golden, CO 80401), Fri. 11-7 and Sat. 9:30 to 4:30,
$5 Admission, good for both days, Contact Carol Mobley at 720-
308-1516 or email her at camobley@ephemeranet.com,

www.facebook.com/denverpostcardshow, www.DenverPost-
cardShow.com Upcoming show July 14 & 15.

MAY 6 & 7: PINE  FOREST SPRING SHOW & SALE,
sponsored by the Tri-Lakes Women’s Club (TLWC). It will
be held at Lewis-Palmer High School in Monument, Col-
orado. This event includes antiques, home and garden decor,
our very popular bakery and new this year, an Artiest, featur-
ing art for all ages. Also, there will be food trucks and glass
repair available. All proceeds are returned back to the Tri-
Lakes Community in the form of grants to non-profit and ser-
vice organizations. More information, go to www.TLWC.net.

SEPT. 15-17: VINTAGE AT THE HANGAR, a partnership
between Nancy Johnson Events and Wings Over the Rockies
Air and Space Museum, Friday 10-7 (enjoy wine and cheese
5 -7 p.m.) Sat. & Sun. 10-5. More info: www.antique-
satwings.com Wings Over the Rockies Air & Space Museum
is located at 7711 Ea. Academy Blvd., Denver, CO 80230.

Auctions
BRUHNS AUCTION: LOOKING FOR CONSIGN-

MENTS 50 W. Arizona Ave., Denver, Call Tom Bruhns at
303-744-6505 or email him photos at Bruhnsauction
@gmail.com

FEB. 4, 11, 18, 25: FAMILY ESTATE AUCTION, 8032 W.
Jewell Avenue, Lakewood, CO 80232, Open at 10 a.m., auction
starts at 11 a.m. on Saturday. Previews will be from 10-5 on Fri-
days before auctions. Call 303-953-2087 for more info.
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Show Calendar

February events

Shows

Colorado Pickers
Investment Grade antiques

Florence Antiques 
Shares a Find

Last month we introduced this column to share with
our readers some of the finds that different antique deal-
ers and collectors have been so excited to discover.

Larry Nelson, owner of Flo-
rence Antiques in Florence, Col-
orado recently found a Chinese
Sedan Chair. It is circa 1833. It is
meant for a Chinese Wedding.
Donors are listed in calligraphy on
the back of the chair. Early 1900 vis-
itors to Hong Kong could be given
rides in these sedan chairs. It was another form of trans-
portation. If you are interested in purchasing this chair,
give Larry a call at 719-338-1628. His shop is located at
103 West Main Street in Florence, Colorado.

Eron Johnson Discovers 
Painting Worth $56,000

Eron Johnson recently, when clearing a local estate,
found a painting in the basement. It had grayish tones, and
was a Southern American painting of a river in a swamp,
complete with Spanish moss with people on a small boat
floating down the river. “It’s not a beautiful painting, but
it told a story that looked intriguing to me. I remembered
somewhere seeing images like that and thought I had bet-
ter do some research because it was appealing to a nar-
row niche in Americana collecting,” Eron explains.  

Sending the picture to a southern auction house
seemed the best thing
to do. His effort paid
off as the painting just
sold for an amazing
$56,000.

See page 9 for more

details about Eron’s

good luck. 
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1464 Antiques has moved to larger 
location @ LVS Antiques, 530 Kimbark

Street, Longmont, CO 80501

303-834-8177

Longmont

H ei r l o o ms  An t i q u e  Ma l l
1947 S. Havana, Aurora, CO 80014

303-337-6880

Heirlooms Make Great
Valentine’s Gifts

Limited Case Space Available
Monday - Saturday 10-6, Sunday 11-5

heirloomsantiquemall.com

Aurora

Santa Fe logo on 

drum head for 1959

Rose Bowl. 

(Harris Auction Center

photo)
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By Robert Reed

From long playing record albums to once dazzling uni-
forms band collectibles are playing a grand marching tune for
collectors. 

Not long a go a vintage black and white photograph of a
Young Men's Christian Association band attracted major
attention on an internet auction. Included among the band
members in the picture taken during the middle 1920s was a
young snare drummer who would later become President
Ronald Reagan. 

Community or town bands were a regular part of the
social scene in the late 19th century. Nearly every smaller
town has at least one band comprised mostly of brass instru-
ments such as the comet, trumpet, tuba, trombone, and French
horn. Typically there was also the clarinet and of course the
drums. 

Band members often wore distinctive dress as well. In
1861 a Nevada newspaper reported the Grass Valley Brass
Band had preformed the previous day to celebrate the Fourth
of July. The band's director "in the full uniform of a Major de
Tambour (drum major) executed the duties of that office with
consummate ability and presented a most soldierly appear-
ance." 

Still another newspaper account in the Grass Valley
Union noted in parts of the western United States during the
1890s bands would march about the town during the summer
and fall. Reportedly on Sundays the bands would march
through the towns and stop
in the front of stores to play. 

Some accounts suggest
there were as many as
15,000 such bands perform-
ing shortly before the onset
of the 20th century in towns
throughout the United
States. Almost without
exception the bands were
composed of non-profes-
sional musicians. More than
likely they included the local
banker, hardware clerk, feed
merchant, harness maker,
and factory worker. 

Their task was simply
defined. The distinctive ref-
erence The Golden Treasure
of World Knowledge pro-
claimed in their revised
1890 edition that the new
sounding term 'band' was
merely "a combination of
various instruments for the
performance of music.'" 

Such bands played for
political rallies, saloon open-
ings, patriotic parades, pic-
nics, funerals, and whatever
other events might demand
their services. Additionally
there were sometimes
evening concerts performed
in the gazebo bandstand on
the town square. Most such
bands are recalled today
only through newspaper
accounts or by remaining
black and white pho-

tographs of them solemnly looking Into the camera with
instruments posed in their hands. 

One of the few such community bands to achieve historic
fame was Jack Daniel's Silver Comet Band which was assem-
bled from the townspeople of Lynchburg, Tennessee. Despite
having a population of only 360 citizens, the band played for
numerous outings during the late 19th century. The band had
been financed by jasper Newton Daniel who achieved fame
himself with the Jack Daniel Distillery. Early accounts say
Daniel was able to outfit the entire band through Sears and
Roebuck. The mail order company provided a full comple-
ment of nickel-plated instruments complete with cases. Deliv-
ery was within three weeks and the total cost was $227. 

The Montgomery Ward catalog of the 1890s had numer-
ous listings for band instruments as well, ranging from the
autoharp to the violin. Cost of a nickel-plated music rack for
band members was 75 cents each. 

In 1895 the Montgomery War catalog proclaimed: 

"It is now time for bands to prepare for the political cam-
paign of 1896. It will be red hot and there will be a great
demand for music. The new tariff law makes quite a reduction
in the cost of brass instruments, besides we are getting lower
prices from manufacturers on account of placing large
advance orders, and a comparison of our present prices with
former quotations will show that we have given our customers
full benefit." 

Besides the general mail order catalogs, prospective band
members could also order some items from specialized supply
houses including J.W. Pepper with offices in Philadelphia and
Chicago. Their own publication was titled, Catalog of Popular
Band, Orchestra and Miscellaneous Books and Music. 

By the end of the 19th century and on into the beginning
of the 20th century some local bands were popping up on pin
back buttons. The more elaborate of the buttons bore a small
photo of the group and perhaps a slogan. One early 1900s but-

Band Collectibles

Strike Up the Band...Collectibles 

Twenty Shops. . . All Under One Roof

The Barn
Antiques and Specialty Shops

400 Third Street Castle Rock CO 80104 (303) 814-0066
Open 7 days 10-6        www.thebarnshops.com

Antiques
Art
Children’s Items
Collectibles

Furniture 
(old & new)
Gifts
Herbs & Flowers
Home Decor

Castle Rock
Continued on page 14

High school band contest program from 1967. Strike Up the Band sheet music from George Gersh-
win, 1920s.

Santa Fe logo on drum head for 1959 Rose Bowl. 
(Harris Auction Center photo)

value, but many essentially worthless, of course.
For example, a black-and-white "Billiard parlor

street scene w/men & women out front, 1900s, VG"
photo is worth $110; a small photo of a motorcycle
race, circa 1910s-1920s, is $75; and a photo of a "WWI
hazing scene w/sailors in chains" is valued at $265,
according to Schroeder's, but such exotic 20th century
photos aren't the only ones worth saving from that time
period. 

"Before discarding family photos, check them
carefully. A photograph showing a child playing with a
toy or dressed in costume or an adult at work, in mili-
tary garb, or shopping in a store has modest value. Col-
lectors prefer black and white over color prints, as the
latter deteriorate over time," says the Official Guide to
Flea Market Prices by Harry L. Rinker. 

Photo picture frames can be worth more than the
old photos they contain. Early to mid 20th century
photo frames of brass, bronze, celluloid or sterling sil-
ver are worth seeking, and are often unappreciated by

their owners who value the mediocre family photos
encased in them, instead, for sentimental reasons,
which is why we go to an honest antique dealer to get
appraisals of "family heirlooms" before selling them. 

I was astonished to learn that circa 1905 silver-
plated or hand-polished pewter photograph frames
from the talented Wurttemberg Metalwork Factory
(WMF) in Germany are now worth $600 to $2,200
each at retail in antique shops, according to Miller's
Antiques Price Guide for 2005. Don't throwaway those
old photo frames until you get them evaluated. 

Other interesting 20th century photographic col-
lectibles include magic lantern projectors and their
slides, stereoscopic viewers and their cards, photogra-
pher's handbooks and magazines, photo company
advertising memorabilia, award medals and trophies
for photo contests, correspondence of famous photog-
raphers, and even old unused film or vintage flash
bulbs in their original packages, everyone of which I've
seen for sale in antique shops in the past month. 

Original photos of 20th century celebrities are
obvious collectibles, but be cautious when shopping

for them. Is the photo truly original, printed directly
from the original photographer's negatives, or is it a
recent reprint, maybe made from an "inter-negative"
from an authentic photograph?

Is the celebrity photo really of that celebrity, or of
an actor or impostor who resembles the celebrity? Has
the photo "never been published," as its seller claims,
or has it been republished often, and therefore possibly
less appealing to serious collectors? 

Photographic items once owned by famous people
can have added value. A damaged camera once owned
and used by the American nature photographer, Ansel
Adams, or by Adolf Hitler's personal photographer,
Heinrich Hoffmann, can be worth more to some collec-
tors than the same camera in mint condition but with-
out celebrity provenance, an exception to the rule of
"seek nice condition" in old cameras. 

Anything connected with commercial motion pic-
ture photography, i.e., the "professional movie indus-
try," can attract spirited bidding at public auction, with
cross-over appeal to collectors of show business mem-
orabilia in general. 
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photo of the group and perhaps a slogan.
One early 1900s button identified Roney's
Boys with a photo of the group wearing
patriotic shirts with star-spangled collars. It
said, "I am going to hear Roney's Boys. Are
you?" 

Akin to the band photographs them-
selves were the glass negatives used at the
time in the photographic process. Those that
survive can be interesting. One recent exam-
ple was of a fully uniformed band marching
in an 1898 Spanish-American War parade,
the town was unidentified. 

Sears and Roebuck had an entire band
instrument department by 1908. The retail
giant offered a full catalog just for band
instruments and supplies, moreover it con-
tained information on how to organize and
manage a band. At the time Sears claimed to
be the largest band instrument dealer in the
country having outfitted more than 500
bands the previous year. 

Many hometown bands began appear-
ing in all their costumed and instrumental
glory on postcards during the first few
decades of that century. Some were brown toned images or
actual black and white photographs, but the majority were
neatly reproduced color images of the musical best. 

During the 1920s president-to-be Ronald Reagan played
in the YMCA band at Dixon, Illinois. In its original frame, a
vintage 17.5 inch by 7.5 inch black and white photograph of
Reagan and other band members recently brought more than
$200. It was said to be similar to another original in the Regan
archives. 

By the end of The Roaring Twenties decade songs like
Strike Up The Band were echoing from the bright lights of
Broadway to the Main Streets of America. The social status of
hometown bands however was gradually changing. The mas-
sive economic downturns of the 1930s had a telling effect on

funding of community musical groups, more and more the
fate of a band was in the hands of public schools and univer-
sities.  

Band-related magazines published during the 1930s
included The Baton, which was part of the Federal Music Pro-
ject of California, and Bandmaster which was distributed
nationally. 

During the 1940s, even with the dark days of World War
II, bands remained a popular staple in many high schools rang-
ing from Rochester, New York to Honolulu, Hawaii. Institu-
tions also were enamored with their own bands including
Father Flanagan's Boys Town Band in Nebraska. Vintage pho-
tographs of such high school bands still turn up, and the Boys
Town Band of that era was depicted on quality postcards. 

By the 1950s so-called marching
bands were attracting attention at major
universities throughout the United States.
The Fighting Irish band at Notre Dame,
for example, was regularly appearing at
events not only singing and playing of
America the Beautiful, but members also
recited the preamble of the United States
Constitution after marching onto the field
for pre game performances at the football
stadium. 

Adirect byproduct of the success
of such university bands was long playing
record albums of their musical and narra-
tive efforts. Such albums of the latter
1950s and most of the 1960s despite
robust songs and colorful covers were sel-
dom best-sellers. The majority were pro-
duced by smaller independent recording
companies or by the band's organization
itself. 

Bands at the high school and col-
lege level were enjoying 'glory days' by
the 1960s decade. Other community-
related bands, if they existed at all, were in
a state of decline. Early in the 1960s The

Andy Griffith television show offered an episode of citizens
attempting to re-assemble such a band in the mythical town of
Mayberry. As it turned out both the bandstand and the uni-
forms were in deplorable condition. 

In reality many of the band uniforms once proudly worn
in the 1960s and 1970s were of the highest quality by leading
uniform companies. Today surviving uniforms are often con-
sidered collectible. Hats, jackets, vests and sometimes full uni-
forms at times appear in the secondary marketplace. 

Affection for striking up the band, past and present,
apparently remains strong. A recent survey in USA Today
newspaper reported more than 54 percent of American house-
holds had at least one person playing a musical instrument. 

Strike Up the Band...Collectibles 
Collectibles

Vintage photograph of 1894 community concert band, southeastern United States.

Continued from page 10

Continued from page 12

Photographic Collectibles of the 20th Century 

Vintage photograph of 1894 community concert band, southeastern United States.



By Robert Reed

From long playing record albums to once dazzling
uniforms band collectibles are playing a grand march-
ing tune for collectors. 

Not long a go a vintage black and white photo-
graph of a Young Men's Christian Association band at-
tracted major attention on an internet auction. Includ-
ed among the band members in the picture taken dur-
ing the middle 1920s was a young snare drummer who
would later become President Ronald Reagan. 

Community or town bands were a regular part of
the social scene in the late 19th century. Nearly every
smaller town has at least one band comprised mostly
of brass instruments such as the comet, trumpet, tuba,
trombone, and French horn. Typically there was also
the clarinet and of course the drums. 

Band members often wore distinctive dress as
well. In 1861 a Nevada newspaper reported the Grass
Valley Brass Band had preformed the previous day to
celebrate the Fourth of July. The band's director "in the
full uniform of a Major de Tambour (drum major) exe-
cuted the duties of that office with consummate ability
and presented a most soldierly appearance." 

Still another newspaper account in the Grass Val-
ley Union noted in parts of the western United States
during the 1890s bands would march about the town
during the summer and fall. Reportedly on Sundays the
bands would march through the towns and stop in the
front of stores to play. 

Some accounts suggest there were as many as
15,000 such bands performing shortly before the onset
of the 20th century in towns throughout the United
States. Almost without exception the bands were com-
posed of non-professional musicians. More than likely
they included the local banker, hardware clerk, feed

merchant, harness maker, and factory worker. 
Their task was simply defined. The distinctive ref-

erence The Golden Treasure of World Knowledge pro-
claimed in their revised 1890 edition that the new
sounding term 'band' was merely "a combination of
various instruments for the performance of music.'" 

Such bands played for political rallies, saloon
openings, patriotic parades, picnics, funerals, and
whatever other events might demand their services.
Additionally there were sometimes evening concerts
performed in the gazebo bandstand on the town square.
Most such bands are recalled today only through news-
paper accounts or by remaining black and white pho-
tographs of them solemnly looking Into the camera
with instruments posed in their hands. 

One of the few such community bands to achieve
historic fame was Jack Daniel's Silver Comet Band
which was assembled from the townspeople of Lynch-
burg, Tennessee. Despite having a population of only
360 citizens, the band played for numerous outings
during the late 19th century. The band had been fi-
nanced by jasper Newton Daniel who achieved fame
himself with the Jack Daniel Distillery. Early accounts
say Daniel was able to outfit the entire band through
Sears and Roebuck. The mail order company provided
a full complement of nickel-plated instruments com-
plete with cases. Delivery was within three weeks and
the total cost was $227. 

The Montgomery Ward catalog of the 1890s had nu-
merous listings for band instruments as well, ranging from
the autoharp to the violin. Cost of a nickel-plated music
rack for band members was 75 cents each. 

In 1895 the Montgomery War catalog proclaimed: 
"It is now time for bands to prepare for the political

campaign of 1896. It will be red hot and there will be a
great demand for music. The new tariff law makes quite a

reduction in the cost of
brass instruments, besides
we are getting lower prices
from manufacturers on ac-
count of placing large ad-
vance orders, and a com-
parison of our present
prices with former quota-
tions will show that we
have given our customers
full benefit." 

Besides the general
mail order catalogs,
prospective band mem-
bers could also order
some items from special-
ized supply houses in-
cluding J.W. Pepper with
offices in Philadelphia
and Chicago. Their own
publication was titled,
Catalog of Popular Band,
Orchestra and Miscella-
neous Books and Music. 

By the end of the
19th century and on into
the beginning of the 20th

century some local bands were popping up on pin back
buttons. The more elaborate of the buttons bore a small
photo of the group and perhaps a slogan. One early
1900s button identified Roney's Boys with a photo of
the group wearing patriotic shirts with star-spangled
collars. It said, "I am going to hear Roney's Boys. Are
you?" 

Akin to the band photographs themselves were the
glass negatives used at the time in the photographic
process. Those that survive can be interesting. One re-
cent example was of a fully uniformed band marching
in an 1898 Spanish-American War parade, the town
was unidentified. 

Sears and Roebuck had an entire band instrument
department by 1908. The retail giant offered a full cat-
alog just for band instruments and supplies, moreover
it contained information on how to organize and man-
age a band. At the time Sears claimed to be the largest
band instrument dealer in the country having outfitted
more than 500 bands the previous year. 

Many hometown bands began appearing in all their
costumed and instrumental glory on postcards during
the first few decades of that century. Some were brown
toned images or actual black and white photographs,
but the majority were neatly reproduced color images
of the musical best. 

During the 1920s president-to-be Ronald Reagan
played in the YMCA band at Dixon, Illinois. In its orig-
inal frame, a vintage 17.5 inch by 7.5 inch black and
white photograph of Reagan and other band members
recently brought more than $200. It was said to be sim-
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By Robert Reed

From long playing record albums to once dazzling uni-
forms band collectibles are playing a grand marching tune for
collectors. 

Not long a go a vintage black and white photograph of a
Young Men's Christian Association band attracted major
attention on an internet auction. Included among the band
members in the picture taken during the middle 1920s was a
young snare drummer who would later become President
Ronald Reagan. 

Community or town bands were a regular part of the
social scene in the late 19th century. Nearly every smaller
town has at least one band comprised mostly of brass instru-
ments such as the comet, trumpet, tuba, trombone, and French
horn. Typically there was also the clarinet and of course the
drums. 

Band members often wore distinctive dress as well. In
1861 a Nevada newspaper reported the Grass Valley Brass
Band had preformed the previous day to celebrate the Fourth
of July. The band's director "in the full uniform of a Major de
Tambour (drum major) executed the duties of that office with
consummate ability and presented a most soldierly appear-
ance." 

Still another newspaper account in the Grass Valley
Union noted in parts of the western United States during the
1890s bands would march about the town during the summer
and fall. Reportedly on Sundays the bands would march
through the towns and stop
in the front of stores to play. 

Some accounts suggest
there were as many as
15,000 such bands perform-
ing shortly before the onset
of the 20th century in towns
throughout the United
States. Almost without
exception the bands were
composed of non-profes-
sional musicians. More than
likely they included the local
banker, hardware clerk, feed
merchant, harness maker,
and factory worker. 

Their task was simply
defined. The distinctive ref-
erence The Golden Treasure
of World Knowledge pro-
claimed in their revised
1890 edition that the new
sounding term 'band' was
merely "a combination of
various instruments for the
performance of music.'" 

Such bands played for
political rallies, saloon open-
ings, patriotic parades, pic-
nics, funerals, and whatever
other events might demand
their services. Additionally
there were sometimes
evening concerts performed
in the gazebo bandstand on
the town square. Most such
bands are recalled today
only through newspaper
accounts or by remaining
black and white pho-

tographs of them solemnly looking Into the camera with
instruments posed in their hands. 

One of the few such community bands to achieve historic
fame was Jack Daniel's Silver Comet Band which was assem-
bled from the townspeople of Lynchburg, Tennessee. Despite
having a population of only 360 citizens, the band played for
numerous outings during the late 19th century. The band had
been financed by jasper Newton Daniel who achieved fame
himself with the Jack Daniel Distillery. Early accounts say
Daniel was able to outfit the entire band through Sears and
Roebuck. The mail order company provided a full comple-
ment of nickel-plated instruments complete with cases. Deliv-
ery was within three weeks and the total cost was $227. 

The Montgomery Ward catalog of the 1890s had numer-
ous listings for band instruments as well, ranging from the
autoharp to the violin. Cost of a nickel-plated music rack for
band members was 75 cents each. 

In 1895 the Montgomery War catalog proclaimed: 

"It is now time for bands to prepare for the political cam-
paign of 1896. It will be red hot and there will be a great
demand for music. The new tariff law makes quite a reduction
in the cost of brass instruments, besides we are getting lower
prices from manufacturers on account of placing large
advance orders, and a comparison of our present prices with
former quotations will show that we have given our customers
full benefit." 

Besides the general mail order catalogs, prospective band
members could also order some items from specialized supply
houses including J.W. Pepper with offices in Philadelphia and
Chicago. Their own publication was titled, Catalog of Popular
Band, Orchestra and Miscellaneous Books and Music. 

By the end of the 19th century and on into the beginning
of the 20th century some local bands were popping up on pin
back buttons. The more elaborate of the buttons bore a small
photo of the group and perhaps a slogan. One early 1900s but-
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Guest Article by Eron Johnson 

I have been in the antique business since I was a
teenager. I have discovered that you find yourself at-
tracted to many old things that may not seem of inter-
est but some things just call out for a second look. I
have discovered many rare and valuable pieces by
stopping to see the detail, look at the patina, and won-
der what the story of it is. 

Recently, when clearing a local estate, I found a paint-
ing in the basement. It was grayish tones, a Southern
American painting of a river in a swamp, complete with
Spanish moss with people on a small boat floating down
the river. It’s not a beautiful painting, but it told a story
that looked intriguing to me. I remembered somewhere
seeing images like that and thought I had better do some
research because it was appealing to a narrow niche in
Americana collecting. 

We all have a niche interest that we didn’t know we had.
I have several, some of which include early American hick-
ory splint baskets. I recently gathered them into one place
and discovered that I had acquired ten of them somehow. As
I remember, some of them were gifts over the years and
some of them I found while looking for other things.

How does this relate
to an old dog you might
ask? A few months back,
my friend Rachel Hoffman
adopted Murray, the
Toothless Poodle which
you can read about in the
November edition of this
paper. I had complimented
her on giving this 11-year-
old rather helpless creature
a second life and thought
that it was a wonderful gift
to both of them. Late
Christmas Eve, while
minding my own business
at my antique store, I was
visited by the Ghost of
Christmas Yet to Come
who said, “Here’s your
Poodle!” as she handed me
a frightened looking, di-
sheveled, miniature 11-
year-old miniature poodle.

This would not have
been the first choice as a
Holiday surprise. Howev-
er, I shortly realized that I
did have a niche that could
be filled with another old
survivor with a clear case
of patina. 

In instinct in the qual-
ity of this surprise, the ac-
quisition has been true.
“Arty” is a great member
of my family and has
quickly become a popular
staff member at Eron John-
son Antiques. 

Oh, and about that
painting I mentioned ear-
lier, my intuition was to

send it to a Southern market so we consigned it with
Brunk Auction and it sold this weekend for $56,000.00.
I am glad I followed my intuition on both relics. “Arty”
seems to know that he’s been given a second chance,
just as forgotten bits of our history just need to be pre-
sented in the right light. I guess there is a niche some-
where for everyone and everything to fill, and the old
poodle and the painting have something in common –
unrecognized value. 

If you would like to meet Arty or adopt a wayward
antique, come see us at Eron Johnson Antiques at 389
South Lipan in Denver. If you’re hankering for an old
poodle or some other creature with patina, check with
your local animal shelter – the old ones are always on
sale, and in my opinion, some of the best.  

You can visit Arty, Eron, and all the staff at EJA
during normal business hours at 389 South Lipan
Street, 80223 in Denver, Colorado. Visit online:
www.eronjohnsonantiques.com 

The Appraiser’s Diary
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ilar to another original in the Regan archives. 
By the end of The Roaring Twenties decade songs like

Strike Up The Band were echoing from the bright lights
of Broadway to the Main Streets of America. The social
status of hometown bands however was gradually chang-
ing. The massive economic downturns of the 1930s had
a telling effect on funding of community musical groups,
more and more the fate of a band was in the hands of pub-
lic schools and universities.  

Band-related magazines published during the 1930s
included The Baton, which was part of the Federal Music
Project of California, and Bandmaster which was distrib-
uted nationally. 

During the 1940s, even with the dark days of World
War II, bands remained a popular staple in many high
schools ranging from Rochester, New York to Honolulu,
Hawaii. Institutions also were enamored with their own
bands including Father Flanagan's Boys Town Band in
Nebraska. Vintage photographs of such high school bands
still turn up, and the Boys Town Band of that era was de-
picted on quality postcards. 

By the 1950s so-called marching bands were at-
tracting attention at major universities throughout the
United States. The Fighting Irish band at Notre Dame,
for example, was regularly appearing at events not
only singing and playing of America the Beautiful, but
members also recited the preamble of the United
States Constitution after marching onto the field for
pre game performances at the football stadium. 

A direct byproduct of the success of such univer-
sity bands was long playing record albums of their
musical and narrative efforts. Such albums of the lat-
ter 1950s and most of the 1960s despite robust songs
and colorful covers were seldom best-sellers. The ma-
jority were produced by smaller independent record-
ing companies or by the band's organization itself. 

Bands at the high school and college level were
enjoying 'glory days' by the 1960s decade. Other com-
munity-related bands, if they existed at all, were in a
state of decline. Early in the 1960s The Andy Griffith
television show offered an episode of citizens attempt-
ing to re-assemble such a band in the mythical town
of Mayberry. As it turned out both the bandstand and

the uniforms were in deplorable condition. 
In reality many of the band uniforms once proudly

worn in the 1960s and 1970s were of the highest qual-
ity by leading uniform companies. Today surviving
uniforms are often considered collectible. Hats, jack-
ets, vests and sometimes full uniforms at times appear
in the secondary marketplace. 

Affection for striking up the band, past and pre-
sent, apparently remains strong. A recent survey in
USA Today newspaper reported more than 54 percent
of American households had at least one person play-
ing a musical instrument. 
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strike up the band...Collectibles 

Olde Towne Littleton

South Lipan, Denver
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By Robert Reed

From long playing record albums to once dazzling uni-
forms band collectibles are playing a grand marching tune for
collectors. 

Not long a go a vintage black and white photograph of a
Young Men's Christian Association band attracted major
attention on an internet auction. Included among the band
members in the picture taken during the middle 1920s was a
young snare drummer who would later become President
Ronald Reagan. 

Community or town bands were a regular part of the
social scene in the late 19th century. Nearly every smaller
town has at least one band comprised mostly of brass instru-
ments such as the comet, trumpet, tuba, trombone, and French
horn. Typically there was also the clarinet and of course the
drums. 

Band members often wore distinctive dress as well. In
1861 a Nevada newspaper reported the Grass Valley Brass
Band had preformed the previous day to celebrate the Fourth
of July. The band's director "in the full uniform of a Major de
Tambour (drum major) executed the duties of that office with
consummate ability and presented a most soldierly appear-
ance." 

Still another newspaper account in the Grass Valley
Union noted in parts of the western United States during the
1890s bands would march about the town during the summer
and fall. Reportedly on Sundays the bands would march
through the towns and stop
in the front of stores to play. 

Some accounts suggest
there were as many as
15,000 such bands perform-
ing shortly before the onset
of the 20th century in towns
throughout the United
States. Almost without
exception the bands were
composed of non-profes-
sional musicians. More than
likely they included the local
banker, hardware clerk, feed
merchant, harness maker,
and factory worker. 

Their task was simply
defined. The distinctive ref-
erence The Golden Treasure
of World Knowledge pro-
claimed in their revised
1890 edition that the new
sounding term 'band' was
merely "a combination of
various instruments for the
performance of music.'" 

Such bands played for
political rallies, saloon open-
ings, patriotic parades, pic-
nics, funerals, and whatever
other events might demand
their services. Additionally
there were sometimes
evening concerts performed
in the gazebo bandstand on
the town square. Most such
bands are recalled today
only through newspaper
accounts or by remaining
black and white pho-

tographs of them solemnly looking Into the camera with
instruments posed in their hands. 

One of the few such community bands to achieve historic
fame was Jack Daniel's Silver Comet Band which was assem-
bled from the townspeople of Lynchburg, Tennessee. Despite
having a population of only 360 citizens, the band played for
numerous outings during the late 19th century. The band had
been financed by jasper Newton Daniel who achieved fame
himself with the Jack Daniel Distillery. Early accounts say
Daniel was able to outfit the entire band through Sears and
Roebuck. The mail order company provided a full comple-
ment of nickel-plated instruments complete with cases. Deliv-
ery was within three weeks and the total cost was $227. 

The Montgomery Ward catalog of the 1890s had numer-
ous listings for band instruments as well, ranging from the
autoharp to the violin. Cost of a nickel-plated music rack for
band members was 75 cents each. 

In 1895 the Montgomery War catalog proclaimed: 

"It is now time for bands to prepare for the political cam-
paign of 1896. It will be red hot and there will be a great
demand for music. The new tariff law makes quite a reduction
in the cost of brass instruments, besides we are getting lower
prices from manufacturers on account of placing large
advance orders, and a comparison of our present prices with
former quotations will show that we have given our customers
full benefit." 

Besides the general mail order catalogs, prospective band
members could also order some items from specialized supply
houses including J.W. Pepper with offices in Philadelphia and
Chicago. Their own publication was titled, Catalog of Popular
Band, Orchestra and Miscellaneous Books and Music. 

By the end of the 19th century and on into the beginning
of the 20th century some local bands were popping up on pin
back buttons. The more elaborate of the buttons bore a small
photo of the group and perhaps a slogan. One early 1900s but-

Band Collectibles

Strike Up the Band...Collectibles 

Twenty Shops. . . All Under One Roof

The Barn
Antiques and Specialty Shops

400 Third Street Castle Rock CO 80104 (303) 814-0066
Open 7 days 10-6        www.thebarnshops.com

Antiques
Art
Children’s Items
Collectibles

Furniture 
(old & new)
Gifts
Herbs & Flowers
Home Decor

Castle Rock
Continued on page 14

High school band contest program from 1967. Strike Up the Band sheet music from George Gersh-
win, 1920s.

Santa Fe logo on drum head for 1959 Rose Bowl. 
(Harris Auction Center photo)

Strike Up the Band sheet music from George Gersh-

win, 1920s.

Continued from page 7
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Over 70 dealers with a wide variety of antiques, vintage furnish-

ings, glassware, jewelry, collectibles, primitives, shabby chic,

Western, Native American, home decor & more...

Arvada

Homestead Antiques
6530 Wadsworth Blvd. ,  Suite130, Arvada, CO 80003

2 Miles North of I-70 on Wadsworth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644 Open 7 Days a Week, 10am - 6pm

Best of  Arvada
Best Antique Mall in Arvada



www.mountainstatescollector.com Mountain States Collector—FEBRUARY 2017 13

������������

�����������	���
����	�
��������
�������	�
�����������


�!�'�������%�"&�$�����%�����#��$&#�$���&��'�����$

Westminster

Wed.-Sat. 10 am - 6 pm
Sunday noon - 5 pm

Collectibles

By Carol J. Perry 

I was a lucky little kid. My Dad worked for Parker Broth-
ers, the famous Salem, Massachusetts game manufacturer. I was
raised, it seems now, amidst a cheerful, colorful clutter of won-
derful games. 

Sometimes I was allowed to visit the big old rambling fac-
tory where Daddy was foreman of the Box Department. I
watched, fascinated, as bright, shiny paper labels passed quickly
over rollers revolving in trays of steaming hot glue. (The glue
came from Lepages in nearby Gloucester, and contained some
fish by-products which gave it a unique fragrance!) Upstairs, on
the top floor, was where the famous "Pastime Puzzles" were
made. There a special crew of women (never men) operated the
jigsaws. Sometimes they cut pieces into fanciful shapes like birds
and rabbits, and often worked their own initials into the puzzles. 

Today, many of the games I played and watched being man-
ufactured are being avidly sought by collectors. The idea of
games as collectibles wasn't a widespread one until fairly recent-
ly, even though the games themselves have been part of Ameri-
ca's everyday life for generations. 

Back in the middle of the 19th century, thanks to the indus-
trial revolution, rich and poor Americans alike found that they
had some free time. There was a need for leisure activities, and
American entrepreneurs were quick to produce some acceptable
amusements for the ladies and gentlemen of the day. It was im-
portant that these distractions compromise no Victorian virtue.
Playing cards were out (the devil's picture books.") So were dice
(Satan's playthings.") It was the perfect time for the "board game"
to become part of the American scene. 

The board game, which means exactly what it says, a game
played on a board, is actually an extremely old pastime. At a site
near Ur of the Chaldees an archaeologist dug up several sets
which appear to be forerunner of backgammon. These boards,
inlaid with lapis lazuli, have been dated as early as 3000 B.C. 

The very first American board game is generally considered
to be The Mansion of Happiness. Produced and developed in
1843 by the W. & S.F. Ives Co. of Salem, the game was clearly a
moral one. The daughter of a New England clergyman thought it
up The hand-colored game let players embark on a journey from
squares marked "Justice" and "Piety,' past such dangers as "Cru-
elty," "Immodesty" and "Ingratitude," all the way to "Eternal
Happiness." 

Another of the very early games bore a manufacturer's name
which is still a familiar one to today's game players-Milton

Bradley. Bradley was one of the first major game publishers in
the country. His 1860 board game, The Checkered Game of Life
relied heavily on moral instruction. The object of the game was
to move a token through School, Honor and Truth until finally
arriving at Happy Old Age. Of course, such pitfalls as Crime or
Idleness could lead the unwary player into Poverty, Disgrace and
– ultimately – Ruin. Then during the Civil War Bradley thought
up something he called Games For Soldiers. This was a package
of games made of lightweight pasteboard, adding little weight to
the soldiers' pack. After the war games became the national rage.
Wise hostesses often included a few games as ice-breakers.
Games for the whole family were popular. Of course, they had
to teach moral or ethical lessons. 

Today's collectors of 19th and 20th century board games are
intrigued by the many things these colorful amusements of the
past tell us about life in America a century or more ago. Times
changed, and so did the objectives of the games people played.
While Milton Bradley's Checkered Game of Life offered "happy
old age" as the winner's prize, a couple of decades later a teenag-
er named George Parker invented a game with a different kind
of reward. Parker's Banking offered players a chance to make
10% interest on "investments." Parker had enjoyed playing
games as a kid, even though he thought that Mansion of Happi-
ness was dull and altogether too preachy. Sixteen-year-old
George's game promised that instead of joy in the next world,

The Games People Played

Continued on page 15
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Lakewood

FAMILY THRIFT ANTIQUES and COLLECTIBLES
8000 W. Jewell Ave. 

Lakewood, CO 80232
Mon. thru Sat. 10 - 6 • 303-947-5066

www.TheFamilyThriftStore.com

www.facebook.com/FamilyThriftStoreandAntiques

FAMILYTHRIFTSTORE2131@yahoo.com
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Collectibles

Search our Thrift Store 

for Hidden Treasures
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A Wide Variety of 

Furniture and Collectibles,
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Community 
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FREE

No Vendor Charges or Fees

Every Saturday, 10 - 4 

Estate Auctions
8032 W. Jewell Avenue, Lakewood CO 80232

Follow us at familyestateauction.com
ALSO ON FACEBOOK - FAMILY ESTATE AUCTIONS

familyestateauction01@gmail.com

303-953-2087
NOW TAKING CONSIGNMENTS MONDAY THRU WEDNESDAY

INDIVIDUAL PIECES OR AN ENTIRE ESTATE

ONLY 30% CONSIGNMENT FEE. CALL WITH ANY QUESTIONS.
CROSS ROADS ARE WADSWORTH AND JEWELL! 

WE ARE LOCATED IN THE SHOPPING CENTER NEXT TO MAGILL’S ICE CREAM.

AUCTION SALES ARE SATURDAYS, 
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OPEN AT 10 A.M., AUCTION WILL START AT 11 A.M.  PREVIEWS ARE FRIDAYS 10 TO 5

OPEN TO THE PUBLIC

Want to expand your 

existing business or 

start a new business?
Our dealers don’t have to run their booths or volunteer

to work. All they have to do is tag their items and stock their
booths. They like the friendly personal service we give to
our customers and dealers and are happy to get a check at
the end of the month instead of just paying for a space.

We are expanding and have an 8’x8’ space available now
and 2 in about a week. If you’re interested in space come by
and see us; but, please check out the other malls first so you
can see the differences. If we are full you can get on the wait-
ing list for a booth or showcase.

If you have any comments or questions, please feel free
to contact us.

Thanks, Brittany and Ed

DIRECTLY ACROSS THE STREET FROM WENDY’S
ON THE SOUTH SIDE OF JEWELL AVE.
BY MAGILLS’S WORLD OF ICE CREAM
We are welcoming all types of vendors/retail 

businesses to join us.



the smartest player would get the most money
in this one. Parker's friends really liked playing
the game and he figured that other people would
too. So he spent forty dollars he'd earned pick-
ing berries to have 500 sets of Bankino printed
up. He spent his school vacation calling on
Boston stores. The game was a hit and Parker
Brothers was born. That was in 1883. By 1887
Parkers had bought out w. & S.B. Ives, and by
1888, Parker and two of his brothers had thirty
different games for sale in America's stores. 

Parker Brothers has always been what, in
today's terminology, would be called "trendy."
When the country was seriously reading Hora-
tio Alger novels, which told stirring tales of
young men rising from humble beginnings to
the top of their chosen fields, Parker published
The Office Boy. Here players could follow the
fortunes of an ambitious boy who could work
his way up to Head of the Firm. When gold was
discovered in Alaska, Parker was right there
with Klondike, a game which let players search
for gold in the comfort of home. When Sher-
lock Holmes became the hero of the literary
world, Parker Brothers marketed The Game of
Sherlock Holmes. With the advent of the auto-
mobile, a series of popular games featuring bi-
cycles made way for The Motor Carriage Game,
complete with breakdowns and flat tires. 

Even when the great depression hit the
country, board games weren't doomed. In fact it
was the depression which moved a salesman
from Pennsylvania to design a game inspired by
happy days when he used to take his family to
Atlantic City for holidays. Charles Darrow
based his game on buying and selling New Jer-
sey real estate. He called it Monopoly. George
Parker wasn't crazy about the game when Dar-

row offered it
to him. It vio-
lated two car-
dinal rules for
board games –
it takes too
long to play
and the direc-
tions seem
complicated.
Parker Brothers turned it down at first, but Dar-
row persisted and they eventually introduced it
in 1935. It is still the best selling board game in
the United States and is published in many other
languages around the world. 

Many collectors admire the early games
more for the graphic art on their boxes and
boards than for their entertainment or educa-
tional content. The artwork on these games of-
fers a nostalgic and often very funny glimpse of
the fashions, activities and attitudes of the past.
The multicolored boards produced during the
mid to late 1800s are especially valuable be-
cause they were usually printed by a lithogra-
phy process. McLoughlin Brothers Inc. made
the very nicest ones and their games present a
real challenge to the collector. They stopped
production in 1920 and in addition to their won-
derful box covers and spectacular board de-
signs, their games often included lead playing
pieces, making them even more desirable. If
you feel that you must have a McLoughlin for
your collection, be prepared to part with sever-
al hundred dollars for a nice one. 

Sometimes the work of a particular artist
makes a game especially valuable. A 1921 Park-
er Brothers game called Soldier Ten Pins fea-
turing art by Maxfield Parrish brought $1700 at
a 1998 auction. 
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Lakewood

Jenny’s Junk Emporium
High-end Collectibles 

(despite what the name may imply). 
Steam engines, locomotives, trains, crystal, china, jewelry,

vintage and small unique collectible finds.

Consignments and Layaways

Jenny & Bill Andrus
6625 W. Mississippi Ave.
Lakewood, CO 80226

Hours:
Mon.-Fri. 10 a.m. - 5 p.m. • Sat. 10 a.m. - 4 p.m.

303-570-1590
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Antiques & Collectibles
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NEW

OWNERS
NEWTREASURES

Collectibles
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Q.  This beautiful cut glass punch bowl on
a matching stand is considered an heirloom in
our family. It is always brought out only for the
Christmas holidays for punch. It is signed
“Hawkes” and is around 14” high and 15” di-
ameter. Can you tell me something about it and
an insurance value?

B, J. - Lancaster, PA
A.  What a wonderful heirloom ! It is one

of the finest examples of brilliant, cut glass,
made in 1890-1900 by master glassmaker
Thomas Hawkes. It is the  Kensington pattern,
one of the many patterns of American pattern
cut glass made during this period. You could
insure it for $2,000 or more.

Q.  I found this old washboard in my fam-
ily’s old farm house attic. What is unusual  is
the fact that the washboard part is made of rip-
pled glass. On the wood top it is printed “At-

lantic, No. 510, National Washboard, Chicago,
Memphis.” On the glass it is engraved “Nation-
al.” What is the age and value if any?

J.T. C. -  DesMoines, IO
A.  Washboards were made in many ma-

terials over the years. Even potteries such as
Bennington made washboards in the 19th cen-
tury, as
did oth-
ers. Be-
g i n n i n g
in the
19th cen-
t u r y
w a s h -
b o a r d s
took on
an inter-
e s t i n g
new look
with the
use of
co lor fu l
advertis-
ing filling the space above the soap tray. By the
end of WW11, they were made of glass, wood
and ribbed glass, to mention a few materials.
Yours was probably made in the 1940s and
could sell to one of the many washboard col-
lectors for $70 or more.

Q.  I recently inherited my grandmothers
doll house that I believe dates from the 1930s,
40s. It still has some of the furniture. Many of
the pieces are wood and marked “Strombeck-
er.” This armchair, however, looks to be hand-
made and is marked “Germany.” What can you
tell me about “Strombecker” and the armchair?

Any idea of value?
T. E. - Ft. Lauderdale, FL
A.  In 1931 the Strombecker Company, in

Moline, Ill. Began making solid walnut, 1”
scale, dollhouse furniture. At the same time
Germany was making quality, mahogany doll-
house furniture, such as your Windsor type
armchair, up to World War 11. It and other such
pieces could sell for $50 or more. The
Strombecker pieces, made in large quantities

are modestly
priced. They
sell for from
$10 to $30 de-
pending on the
piece. There are
thousands of
collectors and
special shows
year ‘round.

By Anne Gilbert

There was a time when tubular aluminum and chromed
furniture was a mainstay in American kitchens. It was a
table with a Formica top. And, it appeared in hair salons
and inexpensive restaurants in the 1940s, 50s. At the same
time it had caught the eye of prominent furniture design-
ers who used it to create the mid-century modern look.

Backtrack to 1924 and a furniture designer named
Marcel Breuer. When he first introduced furniture with
steel tubing, he was ridiculed. This was the first time steel,
an industrial material, was used for home interiors.

An early metal furniture design was the stacking chair
with a tubular steel frame, first mass produced  by the
Thonet Company. It was quickly adapted in restaurants,
concert halls and other businesses. One of the Company’s
important designers was Charles Jeanneret, known these
days as Le Corbusier. Using tubular steel, metal and glass,
he created many different styles of chairs and tables.

Le Corbusier believed that fine design should be avail-
able and affordable for everyone. He used simple materi-
als, such as canvas, to cover his metal tube chairs. These

days his early
chairs fetch sever-
al thousand dol-
lars.

Many designers
followed Le Cor-
busier. One, Ari-
e t o ( H a r r y )
B e r t o i a ( 1 9 1 5 -
1978), decided to
use only one medi-
um for his work-

metal. He is best known for the metal and wire furniture
he made for Knoll Associates. Born in Italy, he came to
America in 1930. After a Scholarship to the Cranbrook
Academy Of Art, he began teaching metal craft and creat-
ing his own designs. By 1943 he had moved to California
where he began working with Charles and Ray Eames.
Who doesn’t know about the Eames chair? However,
Bertoia is best known for the metal and wire furniture he
made for Knoll associates. Collectors also look for exam-
ples of his jewelry, hollowware and art.

During the 1930s
there were many Amer-
ican metal furniture
manufacturers. Some
like Herman Miller, are
still operating.

CLUES: In these
days of eBay and inter-
net buying and selling,
the “second hand furni-
ture store” has practi-
cally disappeared. It
was once a mother lode
for not only genuine antiques but what we now call “vin-
tage.”  Now, everything except plastic food containers and
wire hangers is collected.   Who knows, maybe they will
be the next “hot” collectible?

PHOTO CAPTION: (1)  Warren Platner metal table
PHOTO CREDIT(1) Toomey Auctions. Oak Park, IL.

PHOTO CAPTION: (2) Charles Eames metal and
plastic chair. Made for Herman Miller Co. PHOTO
CREDIT: (2) Toomey Auctions, Oak Park, IL.   
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Sterling, Colorado

OLD WAREHOUSEOLD WAREHOUSE
ANTIQUESANTIQUES
Sterling, Colorado

heirloom  & Investment Quality antiques
specializing in Oak & Walnut Furniture,
Clocks, Lighting, Fine Glass, Primitives

326 North Front Street
(1/2 block N. Under Chestnut Street Overpass)
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saturday 10 to 5:30 by chance or appointment

970-522-3145970-522-3145

Keenesburg — 
Antique Capitol of weld County
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By Anne Gilbert

Q. I remember my grandmother keeping jewelry in
this box when I was a child. It has a raised leaf design sur-
round a circular portrait of a woman. On the bottom is a an
oval shaped design with a B & W in the center. It is some
kind of metal, possibly brass or copper. What can you tell
me about it?

K.C. -Shawnee, KS
A. From your photo you appear to have a Victorian,

cast metal glove box with a celluloid cameo. They were
popular from the 1890s to around 1910. Similar examples
can sell in shops for several hundred dollars.

Q. My mother-in law gave me a Snow White and the
Seven Dwarfs rug she got in the 1930s. It was made in
Italy. Any idea of value ?
H.P.-

A. Prices vary, but it could sell for over $200.
Q. What can you tell me about the Czechoslovakian

tea set with Spanish marks? On the bottom it says "Fabri-
cada en Alp Choslovagia."

M.
A. Czechoslovakian tea sets and other pieces made of

porcelain and semi-porcelain were exported to many coun-
tries, including Spain, which explains the markings on
your tea set.

Q. I bought this colorful Oriental plate in a Florida
thrift shop. It is 18 inches in diameter and has no marks. I
paid $25. How old is it ? Where was it made ? Did I pay
too much ?

H.C. - Pompano Beach, FL
A. You have a collector’s eye and have discovered a

mid-19th century Japanese Imari charger. Made in the
Japanese town of Arita beginning in the 17th Century, it
was named for the port of Imari-the place from where it
was shipped. The designs of textiles, chrysanthemums and
landscapes were enclosed in panels. It became so popular
that by the 18th century the Chinese copied it. So did Eng-

lish potters such as Derby, Bow, Worcester and Chelsea.
Yours could fetch $900 or more at auction.

Q. I found this painted spice bin in an antiques shop
years ago. The dealer told me it was called "tole" I have
since used it as a decorative object in my kitchen. Now I
would like to know about its history and value.

M.B.T. - Las Vegas, NV
A. Your 19th century spice bin is known as "tole" —

basically it is painted tin-ware. Regardless of how it was
finished it can be called "painted tin," "tole" or
"Japanned." In Colonial America, painted tin was import-
ed from England. By 1750, American peddlers were trav-
eling from town to town selling it. From 1790 to 1870 it
was advertised as "Japanned-ware." In good condition
yours could sell for more than $800 at auction.

Antique Detective

Antique Detective Q & A

Keenesburg

http://www.a-step-back.com

AA Step Back Step Back 
In TIn Timeime

Loveland

Open 10-5 all winter.

Come See Us in 2010.A Step Back A Step Back 

in Timein Time
Antiques and 

Collectibles

30 So. Main Street

Keenesburg, CO

303-732-9257

Offering a wide range of

antiques from the mid

1800s to the 1950s

Open Monday-Saturday

10:00 to 5:00

Antique Detective

how Metal Furniture has evolved

antique detective Q & a

Advertise in
the 
Mountain
States 
Collector.

Call Jon
DeStefano at
720-276-2777. 
Or contact
him through
his email: 
jondestef
@gmail.com

Join our 
family of 
collectors
and antiques
dealers.



By Robert Reed

Starting with George Washington and later with Abra-
ham Lincoln, the memorabilia of presidents has provided
a significant source of collecting. It doesn't hurt either that
President's Day honoring them all is an annual holiday. 

For the traditionalists it should be noted that the fed-
eral Office of Personnel Management still calls the third
Monday in February simply Washington's Birthday. How-
ever in recent decades it has generally become known as
President's Day and even has that official status in many
states. 

Ultimately the holiday salutes all presidents, and
hence calls attention to mementos that have memorialized
them in the past. 

"For every American president there's a trail of me-
mentos," observed author Stan Gores some years ago. "At
times, the path may be narrow and almost impossible to
find. But the clues of history are there, linked by a huge
array of artifacts that mirror the interesting lives of our
chief executives." 

Collecting presidential memorabilia "allows a smooth
blending of the old and the comparatively inexpensive
new, as presidents come and go in the White House,"
Gores noted in the volume, Presidential and Campaign
Memorabilia. 

Presidential collectibles are generally distinguished
from campaign items in that they deal with memorabilia
produced while the chief executive was in office, or at
some point after leaving office. 

Historians suggest that George Washington's birthday
was first celebrated nationally in 1796, the last full year

of his presidency. Interestingly under the 'modem' calen-
dar Washington was born on February 22. However under
an earlier calendar in effect in England and the American
Colonies at the time of his birth, the date was February
11. Therefore, according to published accounts, some cit-
izens celebrated on one date in 1796 and other citizens
celebrated on another date. 

Washington's birthday was a notable national event
by the early 19th century. The celebrations included some-
thing called Birthnight Balls in many parts of the country.
There were also gatherings for speech giving and elabo-
rate receptions. 

For Abraham Lincoln the celebration of his birthday
generally followed the year after his 1865 assassination
when Congress gathered for Memorial Address in Febru-
ary of 1866. "Lincoln's death had a profound impact on
the public," according to Stuart Schneider author of the
book Collecting Lincoln. "Lincoln was the first president
to be assassinated in office. He had just presided over the
country's bloodiest war and saw it to its conclusion. He
was re-elected by a landslide and he was just about to
guide America into a post war peace." 

Thus Lincoln keepsakes were sought almost immedi-
ately after his death even though his birthday did not be-
come a holiday until many years later. 

The nation's Centennial celebration of 1876 saw a
great deal of Washington related material and a much less-
er amount of Lincoln items. Washington was depicted on
china mugs, glass bread plates, and cups and saucers.
Some of the pieces were plainly marked Centennial 1776-
1876, but other pieces were not marked or otherwise iden-
tified. 

During the 1880s there was an appreciation of occu-
pants of the White House which included images of them
on distinguished plates with gold trim. Both President
Grover Cleveland and President Benjamin Harrison were
so honored. Inaugural events were generating presidential
souvenirs in the 1890s. Among them a Benjamin Harri-
son ribbon with the image and message "Our President"
below a symbolic eagle and American flag. In 1893 the
inauguration of Grover Cleveland and A. E. Stevenson
provided a number of items. One of the most rare was a
Public Comfort badge and ribbon made by Whitehead and
Hoag. Accounts later said less than 150 ribbons for those
particular volunteers were issues, and very few of them
included the accompanying silvered medal. 

Chicago's Columbian Exposition of 1893 saw a wave
of more Washington related items ranging from ceramic
pitchers to silk bookmarks. There were also Exposition
ribbons paying tribute to President Cleveland and other
past presidents. 

In 1903 striking Wedgwood plates pay tribute to Pres-
ident Theodore Roosevelt, One particular blue and white
issue with a leaf-design border included quotes from a
speech delivered that year in Syracuse, New York. Simi-
lar plates and other ceramics would become a standard
for all presidents, particularly as inaugural items, in the
decades that followed. 

Lincoln memorabilia witnessed a major resurgence
early in the 20th century with the official observance of

the Lincoln Centennial in 1909. The fallen president was
depicted on the penny coin for the first time that year.
Moreover he was also depicted on pin back buttons,
plates, plaques, and prints. In sheet music The Lincoln
Centennial Grand March was published by E. T. Paull,
and there were also books and badges. 

The wide popularity of the Lincoln Centennial was
probably demonstrated by the vast number of postcards
featuring the president according to Schneider. There hun-
dreds of them created by an assortment of publishers from
the Centennial itself into the early 1920s. In 1923 Presi-
dent Warren Harding's Pacific Coast Tour warranted the
issuance for color red, white and blue pin back buttons.
Each button bore Harding's image surrounded by Ameri-
can flags. 

By 1930s the nation saw its first, but short lived,
President's Day. The event organized in part by the
Hearst newspaper chain honored the birthday of Presi-
dent Franklin Roosevelt on April 30, 1933. There were
first day covers on envelopes and postcards. In the
state of Minnesota postcards were issued, "in appreci-
ation of our leader's achievements in the hope of his
continued health and success." The cards also noted
that the state had three towns with the names Franklin,
Delano, and Roosevelt. FDR's birthday continued to
be celebrated by various groups during the 1930s but
it was not given any official status. 
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Northglenn Loveland

Open 7 days a week 
10 a.m. - 5 p.m.

3816 W. Eisenhower Blvd.
Loveland / 970-669-7440

WWW.Rockymountain
antiques.net

I-25/104th

History

Lafayette

VISIT:
409 So.Public Rd.
Lafayette, CO 

CONTACT:
303-926-4060
nobletreasures@
hotmail.com

HOURS:
Mon.-Sat., 
10am-6pm
Sun. 12 pm-5pm

80026

For President's day: Presidential Collectibles 

Continued on page 20
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WANTED

WANTED: PRE-1965 SEW-

ING PATTERNS, black &

white photo snapshots.

Dorothy, 720-394-7344 (9-15)

WANTED: OLD GUMBALL

PEANUT AND MATCH MA-

CHINES. Jeff, 303-775-3250

(1-15)

GOLF COLLECTIBLES

WANTED, 303-792-2450.

(5-15)

WANTED: AUTOGRAPHS,

famous people, letters, pho-

tographs, signed books.

Bought, sold, appraised.

561-315-3522. (12/15)

FOR SALE

FOR SALE: WORKING

1890’s PRINTING PRESS.

Chandler Price 40” fly-

w h e e l / t r a y s / r o l l e r s .

$3500.00 OBO Steve

Rush, 970-596-0824 SW

Colorado (8/16)

FOR SALE: PUB MUGS,

OAK TELEPHONE BOOTH,

historic street lamp, 1940

Packerd, Texaco Airplanes,

B & G Plates, Power Tools,

Slot Machine, Cash Regis-

ter, 303-288-5869. (10-16)

FOR SALE: BLUE/PINK

CURRIER & IVES CHINA

and GLASSWARE Must sell

large selection including

serving pieces. Prices re-

duced. 303-798-0805. (1/16)

DEALERS
DEALERS WANTED: 650
ANTIQUES in the middle of
the amazing Santa Fe Art
District. Numerous options to
meet your needs. Contact
Lynne at 720-561-9278. 

1407 SOUTH BROADWAY
1625' shop available on vi-
brant diverse block.  300' ad-
ditional storage, reserved
parking at back door.  25K
cars daily, stoplight, new
streetscaping.  $1800/month
plus utilities.  Betsy: 303-777-
0848, 303-981-5950, bc-
tournier@aol. com

DEALER SPACES AVAIL-
ABLE Want to get into  the
Antiques business?  Want
to expand existing busi-
ness?  Join Downtown Col-
orado Springs’ Oldest &
Largest Award Winning An-
tique Mall.  Premium floor
spaces & cases available.
Friendly & helpful staff.
Open Daily.  Stop by or call,
719-633-6070.  Antique
Gallery, 117 South Wah-
satch Ave.

CLUBS
D O   Y O U   L O V E   A N -
TIQUES, Collectibles, Art
and History? Questers is
the Club for you! Contact:
OFWANTIQUES@gmail
.com, 970-226-4432.
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Always

Buying

Brighton

Complete Antique
Restoration Available

Full Line of
Antiques &
Collectibles

(1/2 Blk. No. of Bridge & Main)
Brighton, CO 80601

303-659-7516

24 North Main  

W A N T E D
WANTED: Older
style gas ranges,
1920s-50s ie Cham-
bers, O’Keeffe and
Merritt, others, no
electrics 303-779-
0073 (01-07)

WANTED: Antique Heating
and Cooking Stoves, or-
nate, 303-779-0073. (01-07)

WANTED: 
TOY AIRPLANES (TMD);
factory display models;
built up plastic models. Call
Walt, 970-204-0499 ( 1-10)

WANTED: PILLIN POT-
TERY, 303-477-3923. (5-10)

WANTED: MODEL AIR-
PLANES, kits, engines, race
cars. 303-422-0408 (12-07)

WANTED: OLD VENDING
MACHINES, gumball, pea-
nut, matches, cigarette and
etc. Call Jeff (303) 775-
3250. (11-09)

GOLF COLLECTIBLES
WANTED, 303-792-2450.
(4-10)

FOR SALE
FOR SALE: Antique secre-
tary box circa 1850—brass
bound teak—rare-excellent
condition—$2100, set of 2
vaseline glass candle hold-
ers—short, curled base—
$150, small oil lamp circa
1800—green with white flow-
ers—never used—$150,
Royal Copenhagen tea set—
open lace pattern—num-
bered—4 pieces—hard to
find, Many McCoy pieces—

mostly flower pots—vase—
bedside bowl and pitcher set,
lg, Antique Singer sewing
machine with case, Cut
glass, 303-838-3643. Email:
jgf3643@hotmail.com

FOR SALE: A.B. Dick 310
offset press, 111 plate
maker, Michael’s collator,
Schaefer cast iron wax
melter, manuals, misc parts.
$100.00 takes all. 719-647-
8867. Pueblo West. (12-09)

DOULTON’S BOWL/
PITCHER Fontainbleau
Burslem pitcher good condi-
tion O3068K bowl small
crack $1,000 OBO 303-659-
0748. (01/10)

DEALERS
R O C K Y M O U N T A I N
ANTIQUES IN LOVELAND
wants dealers w/toys, clocks,
watches, quality knives &
razors, tools, other neat stuff.
Low rent. 970-669-7440.

DEALER SPACE AVAIL-
ABLE Serendipity Mercan-
tile, Longmont, Colorado.
large building, room for more
dealers. Great parking! Call
303-776-8511. 

DEALERS WANTED! Front
Range Antiques in Ft. Collins
is seeking dealers of high
quality antiques. Due to or
unique layout, we can make
any size space work for you.
Call 970-282-1808.

RETAIL FOR LEASE, 1400
block South Broadway, 3
spaces, 1300 to 2500 square
feet, each with storage.
Betsy 303-777-0848, bc
tournier@aol.com (08/09) 

SERVICES
BUY OR SELL ANTIQUE
BUSINESS! Licensed bro-
ker to bring together buyers
and sellers. We package
trade names, inventory,
customer lists, Real Estate
leases and sales, and cre-
ative financing and ex-
changes. 303-913-3355
www.Traylorhomes.com
Business Opportunities

C H I P S A N D P I E C E S
RESTORATION invisible
pottery and porcelain
repairs, pearl restringing.
By appointment only, call
Sari, 303-623-4217 or
email chipsandpieces @
yahoo.com

EXPERT silver and met-
als repairs restoration.
Appraisals for insurance.
720-939-9373, nat_mx6
@hotmail.com (3-07) Lyons

Spree Enterprises, Inc.
P.O. Box 1003
Bailey, CO 80421

WESTERN
COLLECTIONS FOR

SALE
Metal horse statues, Roy
Rogers collection. Other

Western
stars items,

Dixie 
Premiums,
movie cow-

boy and
rodeo post
cards, sad-

dles, horses, etc. on
plates, ladies with horse

calendars, Tom Beecham
convas type prints 

in frames. 
Horses on scarves 

collection, horses on
hankies collection. West-
ern neckties collection.

More items too numerous
to mention. 

Serious inquiries only!

303-432-7223

Dan’s 
Painting,

Remodeling
Wallpaper Removal,

Dry Wall Repair, Water
Damage Repair
Acoustic/Ceiling 

Removal

303-922-0792

Advertise
in the Moun-
tain States
Collector.        

Reach the
thousands
of antique
c o l l e c t o r s
and afficionados that enjoy
this 37 year old newspaper
devoted to the collector and to
the antique buff. 
Call 303-674-1253 for more

information.

Get more
bang for your
buck!

Drop us a line. 
We’d love to hear from you.
Our address is: P.O. Box 1003

Bailey, CO 80421
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Colorado Springs

CLASSIFIED ADS:

“We Haul It All”
Lowest prices guaranteed

Git Rid of It CO - Junk
Removal and Hauling

720-339-6944
Call or email for 
free estimates

www.gitridofitco.com
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HAPPY VALENTINE’S DAY!
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At 2150 WEST GARDEN OF THE GODS RD.
v The Ultimate Shopping Experience v

Colorado Springs’  Premier Indoor Market Featuring

New, Vintage & Upcycled Goods!

Furniture, 
Home Decor, Antiques, 

Collectibles, 
Accessories, and 

So Much More

Colorado’sColorado’s
LargestLargest

Selection Selection 
of:of:
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Evergreen

Pine Emporium
16714 Pine Valley Rd.
Pine, Colorado 80470

303-838-5150
bobaaac@aol.com Pine

Antiques, Gifts, Art Gallery, Tom Clark
Gnomes, Jewelry, Furniture, Vintage Fabric,

Clothes, Books, Glassware, Collectibles.

OPEN: Friday, Saturday and Sunday
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During the decades that followed much
of the 'in office' material relating to presidents
revolved around the periodical inaugurals.
Typically these included buttons, printed in-
vitations, and various badges. 

Congress enacted legislation in 1968
which related several federal holidays.
It declared that Washington's birthday
would be observed on the third Monday
in February of each year whether it fell
on the 22nd or not. The effect of the act
was to provide the public with a three-
day weekend instead of just an idle day
in the middle of a winter month. 

A few years later in 1971, President
Richard Nixon signed a presidential
proclamation declaring the original
Washington holiday to be President's
Day. Nixon declared it was "the first
such three-day holiday set aside to honor
all presidents, even myself." 

Soon a problem arose when legal ex-
perts pointed out that apparently presiden-
tial proclamations do not supersede the rule
of law, and therefore the legal holiday at
the federal level remains Washington's
Birthday. Nationally however President's
Day has become a widely accepted term
and many states now use that particular
designation in their holiday statues. 

Unchanged by all this is the grow-
ing collector interest in presidential
memorabilia. 

"Thousands who already collect presi-
dential mementos have found it to be a re-
warding, satisfying, and intellectually stim-
ulating hobby," commented author Gores
many years ago. "But most of all, it's just
plain fun." 

Continued from page 17

History

For President's day: 
Presidential Collectibles 
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410 Collectibles
Located in South Golden at 16399 S. Golden Road, Golden, CO 80403

303-548-3476 totalspeedracer@gmail.com

A wide selection of quality collectibles and period antiques, vintage

and antique furnishings, original and reproduction art, 

crystal, china, dolls and more.

Hours: Mon., Tues., Wed. 10-6, Thurs.-Sat. 12-6

Like us on Facebook - 410 Collectibles

Check out our store on eBay: http://stores.ebay.com/fourtencollectibles

Golden

GOLDEN - The Jefferson Symphony Orchestra (JSO)
will celebrate Black History Month this February 19, 2017
with a special concert featuring Denver's most prominent
jazz musician Ron Miles, trumpeter. Miles, who is equal-
ly adept at performing classical works as he is at jazz, will
perform Grace Mary Williams' beautiful Trumpet Concer-
to. This lively program will also include the blues-inspired
Afro-American Symphony by William Grant Still and the
jazz-infused Suite from The River by Duke Ellington.

Guest Artist: Ron Miles, Trumpet
Miles who is a trumpeter, cornet player, arranger and

composer has become an international icon in the world of
jazz. His playing style features a unique singing quality and
his exceptional talent is accompanied by a humble and gener-
ous spirit. He is an active performer and has collaborated with
guitarist Bill Frisell, drummer Brian Blade, bandleader Mer-
cer Ellington, drummer Ginger Baker, clarinetist Don Bryon
and pianist Jason Moran to name a few. His recording career
includes releases with Gramavision, Prolific and Capri. In ad-
dition, he is the Director of Jazz Studies at Metropolitan State
University in Denver.

Miles will perform the Trumpet Concerto by Grace Mary
Williams who is recognized as one of the greatest female com-
posers of the 20th century. The Welsh composer wrote two sym-
phonies, several symphonic suites, symphonic poems, concertos
for piano, violin, trumpet, oboe, large scale choral works, cham-
ber and solo instrumental pieces during her lifetime (1906-1977).

The program will also include two landmark compositions
by prominent African-American composers. The first is the Suite
from The River by Duke Ellington. This jazzy piece features seven
sections extracted from the complete ballet, The River, which pre-
miered in 1971 by Alvin Alley's dance company. It was Ellington's
first symphonic score written for dance. Audiences will likely rec-
ognize familiar melodies such as The River Giggling Rapids.

A symphonic celebration of Black History Month would
not be complete without a performance of the Afro-American

Symphony by William Grant Still. The Afro-American Sym-
phony, written in 1930, was the first symphony written by an
African American and performed by a major orchestra in
America. It is an easy listen with its blues-inspired melodic
lines and harmonic colorings.

Tickets for the February 19, 2017 concert can be purchased
by visiting www.Jeffsymphony.org, calling the JSO office at
(303) 278-4237 or at the door on the day of the performance. In-
dividual ticket prices are: Adult $25, Senior (62+) $20, Student
(11-21yrs old) $10, Child (10yrs old and under) $5.

The Jefferson Symphony Orchestra (JSO) is currently cele-
brating its 64th anniversary concert season. What began as a
small chamber ensemble in 1953 has grown to one of the most

well regarded community symphonic orchestras in Colorado
comprised of over 75 members from across the Front Range
area. Under the leadership of Maestro William Morse, Music
Director and Principal Conductor, the orchestra continues to
bring innovative musical programming to the community.

Black History Month Concert

Sunday, February 19, 2017 - 3:00 p.m.
At Colorado School of Mines Green Center, 

924 16th Street, Golden, CO 80401
William Grant Still               Afro-American Symphony
Duke Ellington                     Suite from The River
Grace Mary Williams            Trumpet Concerto

Commemoration

ron Miles, trumpeter, Joins JsO for special Concert
Celebrating black history Month
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10,000 SQUARE FEET OF 
QUALITY ANTIQUES & 

COLLECTIBLES
30 DEALERS

New
Arrivals
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25 Vendors Offering Hundreds of Unique Items

126 W. Main Street
Florence, CO 81226

M. Gary McCallister
(719) 784-6582

Furniture, Pottery, Railroad, Western Items &
Quality Antiques Bought & Sold

Vintage Linens, Fitz & Floyd, 
Display Racks, French Soaps, Gifts

123 West Main • Florence, CO 81226 • 719-784-2303

Antique Capital of Colorado

 

       

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstrations 
Weekends in January

115 East Main 719-372-6677

	��������
�������
�������������
������
��	����	
��
	��
�

����
��
���������
����	������
�������	���������
����
�������������������������������
��

����

����
�����������������������

������

����		�������

������ � ��

 �����������������
��		� ������		� ����		�����

����

��		� 

��� ��		

��������

������		����� �� 

������		 � �����������

����		��		� ����������		� ��

������������		��� ��������� ������		��

#
� ��
#
� ���� ����3
��
� � � � 3 � � � � � �  
��� ���� 7:/-7�� 9-?5:9-7�
A59?-31�� 8:01=9� ��(�
%�����


�
����
�
���
��
�
����3������ �����
#
� ���� 


��������
�
�
����
������ �
�� ����359� -9D
/:905?5:9� B-9?10� 2:=� ;@=�
/4->1��


��������
�������
�

���3�
��
�
�������!������
�
�
������ �������3�
���
�:=� -;;:59?819?� ?:� >11�
/-77�


�����

���������

���3�
���� )'��/-,��%1'

,1*.2'� �%++ -?� �
�� +�
"-59� (?�� 59� �7:=19/1� �:7�
:=-0:� 5>� 2:=� >-71�� (-71
59/7@01>����
�><��2?��.@570�
593� -90� ?41� .@>591>>�
�
���


�� %71->1� /-77

�=-90:9��9317�2:=�8:=1�01�
?-57>�������
������

��!����� 3 �3�� 3!�
�	4�-/���
����3
� ��!�
���#3��� ����A1=D?4593
D:@G77�9110���-77�!11�:=��-=�
A1D��


�����
���������
�

���3�
���3������ ����
�
��40��
�� �����
����
����������:70�2-=8�-958-7
3-81�� +577� ":>1>� ;5/?@=1�
�=-908-�":>1>�;7-?1>�-90
85>/���


��
�������������
�

���"����
�� ��� 3 
�� 3 � � ����
��� ��
 ���� 59A5>5.71
;:??1=D�-90�;:=/17-59�=1;-5=>�
;1-=7�=1>?=593593���D�-;;:59?�
819?�:97D��/-77�(-=5��


���
�
����� :=� 18-57� /45;>-90�
;51/1>���D-4::��/:8


��� ���!�� $�� +:==510
D:@=�91C?�1>?-?1�>-71�B577�.1
45?�� +1� ;=:A501� ;=1�>-71
:A1=9534?�-90�0-D?581�>1�
/@=5?D��


�
��������

����������
�3����
 ��
 ��� :9� -9?5<@1

B::0�>?:A1>�����D1-=>�1C�
;1=519/1�� '1>?:=-?5:9� 2:=
(-71��%@1.7:�-=1-��':31=�
��������������������

��
����
��
���� ��
����
"
���

����#%,1�1-�('1�*,1-��1)'

,1*.2'0�&20*,'00���+-9?
?:�1C;-90�1C5>?593�.@>591>>�
 :59� �:B9?:B9� �:7:=-0:
(;=593>G� $701>?� �� !-=31>?
�B-=0�+599593��9?5<@1�"-77�
%=185@8� 27::=� >;-/1>� �
/->1>�-A-57-.71����=51907D��
417;2@7� >?-22�� � $;19� �-57D�
(?:;� .D� :=� /-77�� �����

�
�
�
����9?5<@1��-771=D�����
(:@?4�+-4>-?/4��A1�

��
�����#
� �����=:9?
'-931��9?5<@1>�59��?���:7759>
5>� >116593� 01-71=>� :2� 4534
<@-75?D� -9?5<@1>�� �@1� ?:� :=
@95<@1�7-D:@?��B1�/-9�8-61
-9D�>5E1�>;-/1�B:=6�2:=�D:@�
�-77���
�������
��

��!��
�� 3 $ � ! 3 � � " � 3 
 � �
 ��!�����:771/?5.71>���=?
-90��5>?:=D��&@1>?1=>�5>
?41��7@.�2:=�D:@���:9?-/?�
$�+�#)�&*�(�38-57
�/:8����
�������
��

�	�	���	��
�����

We take great
pride in being a

“great little town”
where you’re a

stranger only once!

travel Guide When 
Visiting Florence

By Sandy Dale

If travel guide Rick Steves were to visit Florence, this
is what he might say:

Florence, Colorado
Site of the first oil field in Colorado, coalmines and a

bustling railroad town, Florence boasts a colorful “way out
west” history.  Today, known as the “Antique Capital of Col-
orado”, the more-than-a-century old downtown buildings
house over 24 antique shops where you can find memora-
bilia of that history to take home.

Location
Florence (population approx. 3900) is South of

Colorado Springs, 45 minutes West of Pueblo, 90 minutes
East of Salida, and 20 minutes Southeast of Canon City.  

Tourist Information
If you are arriving by car, there is very little traffic and

free parking throughout the town.  You will find the towns-
people friendly and knowledgeable, they know where they
are almost all the time.

Helpful Hints
Maps of the town with antique shops marked and local

newspaper, The Florence Citizen can be found in most
stores.  You may wish to Google or Facebook the Florence
Chamber of Commerce or the Florence Merchants sites.

Sites to See
The Florence Pioneer Museum, Pioneer Park, and

Pathfinder Park provide a nice respite from the rigors of an-
tique shopping.  Near Florence, you may visit the Royal
Gorge, dinosaur tracks on Skyline Road or walk many alpine
desert or river trails.

Nightlife in Florence
The Bell Tower Cultural Center hosts two to three con-

certs a month and art receptions every six weeks.  Galleries
on Main St. also host frequent art openings and receptions.
Florence’s newly restored grand old theater, the Rialto, is
now open  (though still a work in progress) for live theater
performances and concerts.  Over a dozen bars, pubs, and
restaurants are open for your drinking and dining pleasure.

Sleeping in Florence
Although a great day trip from Colorado Springs or

Denver, you may find you cannot fit all there is to do into
one day.  The Florence Rose B & B offers deluxe accom-
modations, the Super 8 is clean and affordable, and there are
many other options a short distance away in Pueblo or Canon
City.

So you see, you will find much to do and see in our
lovely little town of Florence.

Polish Pottery and Vintage Linens

400 West Main Street

Hours: Mon.-Sat. 10-5 Sunday 1-5

www.williesantiques.com

Antique 

Warehouse
Vintage Lighting & Western Accoutrements

110 E. Main Street, 

Florence, CO 81226

719-372-1016

By Anne Gilbert

When the Richard Wright doll collection is auctioned off
at Skinner’s Auction Gallery October 10 in Marlborough,
Massachusetts, some dating to the 18th century many types
will be offered. They range from a large Queen Anne doll in
a mahogany and veneered display case, c. 1720 with an esti-
mate of $50,000/70,000 to a small, papier-mâché, German
doll, c.1840 estimated at $800/1,200.

Of special interest are two "fashion" dolls. Both by Mme
Rohmer, France, c. 1865 and 1870. Also offered is a fashion
doll accessory kit, c. 1870. It has an estimate of $400/600.
Over the last decade they have been rediscovered by collec-
tors. Even recent examples such as the Barbie dolls with their
wardrobes and the Madame Alexander fashion dolls have
become serious collectibles.

From the 15th into the 18th century elegantly dressed
"lady" or "fashion" dolls were popular. They were designed
as adult figures. The first fashion "baby doll" was made
around 1710. Actually they are not a type of doll but a func-
tional use of them. However, any type of doll could be
dressed in the latest adult or children’s fashion and travel to
show off the latest fashions. It was so important to European
nobility that the dolls were passed from court to court even
when the countries were at war.

By the 19th century doll makers used their most expen-
sive models dressed in Paris fashions around the world.
Among them Jumeau, Bru, Roch and others. Heads were of a
variety of materials from bisque to china heads made by the
famous French porcelain firm Sevres.

In the 1930s American made fashion dolls captured
the market with dolls that could perform various func-
tions. Eyes would open and shut: dolls could drink

water and even wet themselves.
CLUES: If an antique fashion doll can be attributed to a

known maker the price goes up. When found these days they
are usually wearing only a string of beads. It was Madame
Alexander who created "grown up" fashion dolls in 1952,
changing the look of American dolls. Her dolls were dressed
in "high fashion" using quality materials. She created "Cissie"
in the 1950s, the first full-figured adult figure fashion doll.

Of course, the most popular fashion doll of all time was
created when Barbie® made her debut as a Mattel Toy in
1959. Also introduced in the 50s(1956) was the Ideal Toy
Corporation’s "Miss Revlon" doll. She was among the first
dolls to have high-heeled feet and the figure of an adult
woman.

Discoveries of early fashion dolls are still being made.
Research the many books on the subject so you know what

they look like and get acquainted with specialized doll auc-
tions such as Theriaults, online and collector auctions held by
Skinner.
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Antique Capital of Colorado

Antique Detective

Variety of Rare Dolls Still Come to Auction

Sedalia

Antique Warehouse
Best selection of vintage lighting in Southern Colorado.

Vintage Lighting, hanging lights, artwork, primitives, Western Decor

60% off most primitives

Heritage Arts Demonstration (weaving and
spinning) and Sale — Nov. 27, 28, 29

115 East Main 719-372-6677

719-338-1628
Antiques and Collectibles
Beads, Antiques, Art Classes, 
Beautiful Jewelry: Sterling Silver, 

14 Carot, Native American

Florence Antiques
103 West Main
Florence, CO 81226

Soft Serve Ice Cream, 9 flavors

113 Main Street, Florence, CO 81226

719-784-3834

Sun., Mon. 11-3
Tue. 11-4
Wed., Thurs. 8-4
Fri., Sat. 8-5

blueheronI25
@qmail.com

Find It All in Florence

Exceptional Beer
Home Town 
Atmosphere

200 S. Pikes Peak Ave., Florence, CO 81226

303-885-4487

www.florencebrewing.com

Antique Capital of Colorado

Heartland Antiques
and Gifts
We Buy and Sell Antiques
Large Selection of High End
Antiques & Collectibles

122 W. Main St. Florence, CO

719-784-0777 • 303-888-8917
Keith & Elsie Ore
hrtlndranch@msn.com

Rena Pryor
bizzybeehoney@wildblue.net

Salvage, Antiques, Vintage, Etc. is NOW OPEN.
7 days a week 10-5, 200 West block of Main St.

Facebook shop here 24/7:

www.facebook.com/saveinflorence/shop/



January’s What Is It is
a piece of Carnival Glass,
“the poor man’s Tiffany.” 

In an article written by
Martie Grubenhoff in 2008 we
learned that Carnival glass has
been around for over one hun-
dred years, gaining popularity
in the collecting world from the
1950’s. The pressed and
iridized glass was dubbed car-
nival glass when it was given
as prizes at carnivals. It was in-
spired by the beautiful costly
art glass produced by Tiffany
and others from 1905 through
the 1930’s. Besides production
in the United States, carnival
glass was produced in several
European countries as well. In
the US there were many com-
panies that manufactured carnival glass, including Dugan, Fenton, Imperial, Millersburg, North-
wood, Cambridge, Jenkins, Westmoreland, Fostoria, Heisey, McKee, and US Glass. Many of
these companies are recognized by collectors of Early American Pattern Glass and Depression
Glass as well. Of the companies mentioned, Fenton produced more Carnival Glass patterns than
any other American company.

Carnival glass comes in a variety of colors from the more commonly recognized marigold
(an amber color) to green, cobalt blue, red, amethyst, to the more unusual white, ice blue and
others. The Standard Encyclopedia of Carnival Glass by Bill Edwards lists about fifty different
colors. Most of the carnival glass pieces are pressed into a mold like its glass cousins Pattern
Glass and Depression Glass. To make the iridized effect, the piece is sprayed with a sodium so-
lution and fired to give it the exterior lustrous finish. A collector can find a myriad of pieces in
carnival glass including plates, bowls, pitchers, decanters, vases, tumblers, candlesticks, lamp
shades, goblets, punch sets, baskets, table sets, powder jars and more. There are hundreds of pat-
terns including flowers, fruits, birds and other animals, geometric motifs. Among the popular
patterns are Northwood’s Grape and Cable, Peacock at the Fountain, and Fenton’s Orange Tree,
Butterfly and Berry, Dragon and Lotus, to name a few. Several of the companies known for De-
pression Glass issued carnival glass pieces in patterns such as Floragold and Iris and Herring-
bone by Jeanette.

There have been reproductions over the last forty years, including pieces made by Indiana
Glass during the 1970’s around the time of the US bicentennial. Even these pieces are sought by
collectors. Fenton continued to produce Carnival Glass into the 21st century.

The value of a piece is determined by its shape, color and condition. Some pieces are
common in one color but rare in another. The iridized finish can wear which would affect the
value of a piece. A chip can diminish significantly a piece’s worth as well. There are a num-
ber of books that are full of useful information that can be found at your local library or book-
store.

Unfortunately, we had no correct guesses for the January What Is It. Why not try guess-
ing our What Is It for February?
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In Memoriam

February’s What Is It?

Send your answers to the What Is It contest, postmarked by February 20,

to the Mountain States Collector, P.O. Box 1003,  Bailey, CO 80421. Three

winners will be drawn. Winners  receive a year’s subscription to the Moun-

tain States Collector.

Florence

Find the best in Florence at

Heartland Antiques & GiftsHeartland Antiques & Gifts
We Buy and Sell Antiques

122 W. Main St . ,  Florence ,  CO, 719-784-0777122 W. Main St . ,  Florence ,  CO, 719-784-0777
Keith & Elsie Ore, hrtlndranch@msn.com

Great Selection of High End Antiques & Collectibles

Find  i t  i n  F l o r en c e

January’s What Is It?

www.mountainstatescollector.com Mountain States Collector—FEBRUARY 2008 15

Contest / Collectibles

Send your answers to the What Is It contest, postmarked by February 20, to the Moun-
tain States Collector, P.O. Box 1003, Bailey, CO 80421.

Three winners will be drawn from correct entries received. Winners will receive a
year’s subscription to the Mountain States Collector.

January’s What Is It?

February’s What Is It?

Greeley
To advertise in 

the Mountain States Collector,
call Spree Publishing at 303-674-1253 or e-mail us at 

spreepub@aol.com or spreepub@mac.com

We had several guesses for January’s
What Is It Contest. Joe Salamanca,
Brighton, Colorado; Leone McIntyre of
Fort Collins, Colorado; Sharon Fowler,
Pueblo, Colorado and Jacque Rutledge
of Northglenn, Colorado all correctly
identified the objects as hatpins.

Joe Salamanca had this to say, “these
are beautiful carved and mounted hat
pins probably ivory or bone. These
appear to be on gold mounts to the pin
shank. If they have protected points, my
friend Fred says they may also be used as
lapel pins...The more intricate the carv-
ing, the larger the piece, the more gold or
platinum, normally the more expensive
the piece and the more wealthy the wear-
er. Great newspaper. Keep it up.”

The four hatpins shown are all fash-
ioned from natural materials. From left
they are carved bone, a tooth (probably
from an elk) mounted in gold, carved ivory, and two small deer teeth in a silver set-
ting. The most valuable of the four is the ivory-elephant hatpin.

Thanks to all of you for your kind and interesting comments.
Congratulations to our winners. You have won a year’s subscription to The

Mountain States Collector.

By Rosemary McKittrick

And there’s many a story that could
be told/ Of the fine figureheads that were
chiseled of old / On the dreary sands they
crumble today / From Terra del Fuego to
Baffins Bay." –19th century naval officer 

The golden-haired figurehead in her
white and green gown seems confident
and casual about her ability to calm Nep-
tune. Battling the wind she embodies the
spirit of the sailing ship as she looks
down over the waves. Soothing the sea
gods, she makes sure the voyage will be
safe. 

Fair-maiden figureheads, mermaids,
mariners, and even twin sisters imbued
the bows of early sailing ships with an
almost human personality. The ship’s
character and quirkiness were well known
to the sailors who sailed them. 

Often the maiden’s arm in these
guardian spirits was extended to carry a
wand or a weapon. The other arm might
rest upon her bosom holding a rose or
bunch of flowers. Some figurehead carv-
ings were amazingly inventive. Others
came from pattern books. Quality varied. 

Eyes sometimes glared. Arms, necks
and chins might be simplistic. Carving
could be delicate, crude or conventional.
Changes in the design of ships also affect-
ed the size, shape, and position of a fig-
urehead. 

Almost always, figureheads outlived
the massive oaken ships whose bows they
graced. The ships may be long forgotten
but the figureheads themselves live on in
museums, private collections and antique
shops. In many ways it’s like trying to
study the human body by only looking at
the head. The biggest parts are missing. 

The names of many of the self-
trained, figurehead carvers are also long
gone. Carvers saw themselves as artisans
more than artists. 

Used for thousands of years, bow
ornaments have shown up on the earliest
surviving Egyptian boats and rock draw-
ings. Phoenician sailors also adorned the
prows of their galleys with wooden like-
nesses. 

Whether its ship’s figureheads,
carousal animals or tiny toy creatures,
whittling has always eased man’s anxiety
and soothed his soul. 

The golden period of sailing ships in
the 19th century saw the height of bow
decoration. Ships berthed at South Street,
New York, in the 19th century picture

giant hulls, rigging, and figurehead sculp-
tures leaning over the wharf. Ships filled
the harbor like cars filling a parking lot. 

The design of a wooden ship's bows
determined whether the figurehead would
be a full figure, half-length or only a bust.
Sometimes only an ornament was used. 

The figure might resemble the ship
owner or his wife or children. Famous
people like Davy Crockett and patriotic
themes like the American eagle were also
popular. Racial and gender stereotyping
was plentiful. 

Figureheads and other elaborate
carvings adorned wooden sailing vessels
until they disappeared with the slow but
sure introduction of modern steam-pow-
ered steel ships. 

Northeast Auctions; in Portsmouth,
New Hampshire featured a selection of
vintage figureheads in its Portsmouth
Summer Auction. Here are some current
values. 

Figureheads
American Indian Maiden; hair in

braids wearing large pendant necklace;
bust-length figurehead; 17 inches high;
$2,320. 

Admiral Collingwood; hero of the
Battle of Trafalgar; British; depicted in
Naval uniform with decorations; circa
1830-1840; half-length figurehead; 44
inches high; $20,880. 

Rare Ships Figureheads
Set Sail

Golden Haired Woman Figurehead
attributed to Louis Joubin, 1883; 73
inches high; sold for $98,600.Photo
courtesy of Northeast Auctions.

Subscribe to the Collector
1 year (12 issues) $18.00
2 years (24 issues) $32.00
3 years (36 issues) $45.00

Name:
Address:
City:
State: Zip:

Return to: Spree Enterprises, Inc.
Box 1003, Bailey, CO  80421-1003

Canada and Mexico $35.00 per year.
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No refunds.
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Phyllis Ary’s Treasures of Yesteryear
2277 High St., Canon City, Colorado 81212 

719-214-2500 or antiquesbyphyllis.com

HUGE INVENTORY REDUCTION SALE
Vintage linens, crochet items, vintage fabric, hankies, potholders—

the garage is overflowing. Also, there is a large selection of Pryex mixing bowls, baking
dishes and dinner ware. 500-600 pieces of depression glass, some full sets.

Hours are flexible

Canon City

Contest

By Martie  Grubenhoff

Carnival glass has been around for over one hundred years,
gaining popularity in the collecting world from the 1950’s. The
pressed and iridized glass was dubbed carnival glass when it
was given as prizes at carnivals. It was inspired by the beauti-
ful costly art glass produced by Tiffany and others from 1905
through the 1930’s. Besides production in the United States,
carnival glass was produced in several European countries as
well. In the US there were many companies that manufactured
carnival glass, including Dugan, Fenton, Imperial, Millersburg,
Northwood, Cambridge, Jenkins, Westmoreland, Fostoria,
Heisey, McKee, and US Glass. Many of these companies are
recognized by collectors of Early American Pattern Glass and
Depression Glass as well. Of the companies mentioned, Fen-
ton produced more Carnival Glass patterns than any other
American company.

Carnival glass comes in a variety of colors from the more
commonly recognized marigold (an amber color) to green,
cobalt blue, red, amethyst, to the more unusual white, ice blue
and others. The Standard Encyclopedia of Carnival Glass by

Bill Edwards lists about fifty different colors. Most of the car-
nival glass pieces are pressed into a mold like its glass cousins
Pattern Glass and Depression Glass. To make the iridized ef-
fect, the piece is sprayed with a sodium solution and fired to
give it the exterior lustrous finish. A collector can find a myri-
ad of pieces in carnival glass including plates, bowls, pitchers,
decanters, vases, tumblers, candlesticks, lamp shades, goblets,
punch sets, baskets, table sets, powder jars and more. There are
hundreds of patterns including flowers, fruits, birds and other
animals, geometric motifs. Among the popular patterns are
Northwood’s Grape and Cable, Peacock at the Fountain, and

Fenton’s Orange Tree, Butterfly and Berry, Dragon and Lotus,
to name a few. Several of the companies known for Depression
Glass issued carnival glass pieces in patterns such as Floragold
and Iris and Herringbone by Jeanette.

There have been reproductions over the last forty years,
including pieces made by Indiana Glass during the 1970’s
around the time of the US bicentennial. Even these pieces are
sought by collectors. Fenton continued to produce Carnival
Glass into the 21st century.

The value of a piece is determined by its shape, color
and condition. Some pieces are common in one color but rare
in another. The iridized finish can wear which would affect
the value of a piece. A chip can diminish significantly a
piece’s worth as well. There are a number of books that are
full of useful information that can be found at your local li-
brary or bookstore.

There will be an opportunity to see Carnival Glass, Depres-
sion Glass and Early American Pattern Glass at the 34th Annual
Array of Color Glass Show sponsored by the Rocky Mountain
Depression Glass Club. There will be 34 national dealers at the
Douglas County Events Center in Castle Rock, Colorado, exit
181, Plum Creek Parkway. The show will include displays, glass
identification and thirty-four national dealers with American-
made glass from the 1800’s to the 1960’s. The Kirkland Muse-
um will be sharing some pieces of glass and pottery from their
modernism collection. Show hours are: Sat, April 26th from
10:00 AM to 5:00PM; Sun, April 27th from 11:00 AM to 4:00
PM. Hourly door prize drawings. Admission is $4.00 good for
both days. Information: (303) 722-5446.

By Robert Reed

Let this bed be hard, and rather Quilts than 
Feathers. Hard lodging strengthens the Parts, whereas 
being buried every night in Feathers melts and dissolves 
the Body. 

-John Locke, ca. 1700. 

Initially the wooden frame of the bed was far less impor-
tant that the trappings of textiles that surrounded it. Most any
reference to a bed centuries ago actually mean the mattress and
what ever cloth materials were piled upon it. 

During medieval times there was no particular room set
aside for sleeping quarters, thus the bed itself became almost a
room within the household. Some of the more elaborate bed-
steads had both a room and sliding panel walls. Occupants could
climb inside and stuff themselves off from the rest of the chilly
and drafty residence. 

Gradually the side panels of the 'bedroom' were replaced
with heavy curtains, but the basic roof remained. The solid cov-
ering was known as a tester and retained the name even though
the canopy covering eventually became one of cloth and cur-
tains as the sides had been. 
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We received a note from one of our faithful
readers Ann Abbott of Denver, Colorado about
the passing of her good friend Margaret Grace
Mandel. She wrote, “I am deeply saddened to
tell you of the passing of my good friend Mar-
garet Fox Mandel. I called her husband of sixty
years to see if I could write a tribute to Margaret
and he had already put something together. This
is part of what he wrote: “Margaret, who could
light up the darkest of rooms with her infectious,
broad smile and personality, went on to study
chemistry, first, at Webster College and then the
University of  Colorado at Boulder. Her great
love of medicine, especially tropical, provided
Margaret with varied Laboratory Technologist work experiences.” 

Dick adds that while “Margaret possessed a brilliantly gifted mind for med-
icine, she also had a wonderfully successful business collecting both Teddy
Bears/Steiff animals and dolls. Margaret was recognized as one of the world’s
foremost authorities and had written three books on the subject. Collecting an-
tique Teddy Bears/Steiff animals was like a science for Margaret; one discovery
led to another....One of Margaret’s greatest gifts was her artistry. Using a propane
torch to melt and mold hospital castoffs, she created a collection of rings, pins
and necklaces. These artistic treasures were exhibited many years later as the
centerpiece of the Denver Art Museum’s “Open for Design Community Chal-
lenge” exhibition in 2012.

Margaret is survived by her husband Dick and their loving children: Rick,
Greg, Doug and Margot and loving grandchildren: Nick and Katie.

Margaret Grace Mandel



24 FEBRUARY 2017 —Mountain States Collector www.mountainstatescollector.com


