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deeply grateful to these 2 special members for their devotion and hard work that made Leadville a wonderful summer venue over these past years.
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World WIde Antique Show

June 13 & 14

!

July 24 - 26
Old Glory
Antiques
Fair
Denver Mart, 58th Ave. & I-25
Clement Park, Littleton

July 25th - Colorado Bottle
Collectors
Show
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douglas
County
Denver
OldFairgrounds
West Show
Castle Rock, Colorado

Check calendar for
antique discussion
topics & times
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The Denver Mart

Heirlooms Antique Mall
Heirlooms
Antique
1947 S. Havana,
Aurora,Mall
CO
1947 S.
Havana, Aurora, CO
303-337-6880

303-337-6880

Stop by on your way up or back from the slopes!

Ski Country Antiques & Home Decor
I-70 Floyd Hill, exit West on Frontage Road

8964 E. Hampden Ave., Denver, Colorado

Total
Makeover
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Eron Johnson Antiques
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coloradoantiquegallery.com
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What’s Happening
4TH

JULY SALE
TO 50% OFF

OF

UP

Friday, June 26–Sunday, July 5

t'SPNQSJNJUJWFTUPUIDFOUVSZUPSFUSPBOETIBCCZDIJD 
FOKPZCSPXTJOHPVSi.JMFTPG"JTMFTwPGGBCVMPVTmOET
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OPEN 7 DAYS A WEEK
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Don’t know
what to give?
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LIKE US

View our virtual tour!
www.coloradoantiquegallery.com

FOLLOW US
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8964 E. Hampden Ave., Denver

(303) 721-7992
Remembering Dad
on Father’s Day.
Finding the perfect gift idea
at an affordable price.

We have it.

Explore over
130 Shoppes
Under One Roof!
Hampden Street
Antique Market
has never looked
so good!

Like us on Facebook

Hours:
Monday - Thursday: 10.00 - 6.00, Friday Saturday: 10.00 - 7.00, Sunday: 12.00 - 5.00
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Show Calendar

June events
JuNe 3: WEDDING TOPPERS Discussion led by Cheryl Miller & Suzanne Wingfield at
2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More info, or if you
would be interested in doing a presentation in your area of expertise, call Dixie or Charlotte at
303-403-1677.

JuLY 25: ANTIQUE BOTTLE COLLECTORS OF COLORADO SHOW AND SALE,
9-4, 50TH ANNIVeRSARY. NeW LOCATION: Castle Rock, Colorado at the foot of Pikes
Peak, Douglas County Fairgrounds at Kirk Hall, 500 Fairgrounds Dr. (1/2 mile east of I25 on
Plum Creek Parkway, More info, go to www.antiquebottlecollectorsofcolorado.com.

JuNe 6: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

AuG. 1: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

JuNe 17: COLORADO PROSPECTING Discussion led by Glenn Godat at 2:00 p.m. at
The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More information, or if you would
be interested in doing a presentation in your area of expertise, call Dixie or Charlotte at 303403-1677.

AuG. 12: MOTION PICTURE — SF MODELS & PROPS Discussion led by Ian
Kisluk at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More
information, or if you would be interested in doing a presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.

Upcoming Shows & Events

AuG. 26: SILHOUETTES Discussion led by Darlene Gruber at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More information, or if you would be interested
in doing a presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.

JuLY 01: FOUNTAIN PENS Discussion led by Bill Adams at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More information, or if you would be interested
in doing a presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.

SePT. 5: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

JuLY 4: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

SePT. 9: BABY BOOKS Discussion led by Cheryl Miller at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More information, or if you would be interested in
doing a presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.

JuLY 15: SEWING PATTERNS & THEIR HISTORY Discussion led by Carol Paull at
2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More info or if you
would be interested in doing a presentation in your area of expertise, call Dixie or Charlotte at
303-403-1677.
JuLY 17 & 18: DENVER POSTCARD AND PAPER SHOW, Jefferson County Fairgrounds exhibit Hall, 15200 W. 6th Ave., Golden, Colorado, Fri. 11:30 to 7:00, Sat. 9:30- to
5:00, $5.00 Admission, good for both days, More info, contact Dede Horan at 303-667-6212
or email DenverPostcardShow@comcast.net or go to www.facebook.com/denverpostcardshow or www.DenverPostcardShow.com
JuLY 24-26: WORLD WIDE ANTIQUE & VINTAGE SHOW, at the Denver
Mart in the eXPO Building, 451 east 58th Ave., Suite 4270, Denver, Colorado, 106 on Fri., 10 -6 on Sat.and 11-4 on Sunday.

www.mountainstatescollector.com

SePT. 23: MILITARY COLLECTING Discussion led by Michael Finney at 2:00 p.m. at
The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More information, or if you would
be interested in doing a presentation in your area of expertise, call Dixie or Charlotte at 303403-1677.
OCT. 3: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

Auctions
BRUHNS AUCTION GALLERY AUCTIONS, 11 a.m. Sundays, 50 W. Arizona Ave.,
Denver. Also watch on liveauctioneers.com. For more information, call 303-744-6505.
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Show Feature

Colorado Bottle
Collectors Celebrate
50th Anniversary

July 17 & 18

Continued from page 1
There will be hourly door prizes from 10 AM until 2
PM. A Club raffle prize will be drawn for a lucky individual at 3 PM. The lucky winner will be able to choose
from one of 3 great prizes or go on a shopping spree
amongst the dealers, compliments of the ABCC!
You may contact Jeff Johnson at 303-681-3776 or
email him at jtjsmj@msn.com. Go to our website at
www.antiquebottlecollectorsofcolorado.com for more information.

Shop for your Father’s Day Gifts at an
Antique Show or Shop.
He’ll be glad you did!
Show
Festival June 13th

Forty Plus Vendors

Fine Quality Antiques
& Accessories
If you don’t see it
...we can get it!!
Limited Dealer Space
Available

Conifer

Hours 10-5:00 Tuesday - Saturday
(closed major holidays)

720-260-6045
managingdisorder@msn.com

The Mountain States Collector, a tabloid Publisher
Spree Enterprises, Inc.
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Jon Patrick DeStefano
P.O. Box 1003
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Sam DeStefano
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mrphone@ecentral.com
of antiquing and collecting in the Rocky Mountain
spreepub@mac.com
region, is distributed the first weekend of every
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Spree Enterprises, Inc.
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Peg DeStefano
month through shops, auctions, flea markets and
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Show Fe atures

A Paris Street Market in Full Swing for 2015
Continued from page 1
years old. I sell whatever I can sell. Whatever people want.
Today I focus on mostly furniture, garden decor and vintage. I
sell so much at each show that it takes me a month to get ready
for the next one. I usually sell about three quarters of what I
bring and I fill a large 16 foot box truck for each show and it
is well packed. I price things to sell. This way the customer
takes home a treasure and it is great for the vendor too.”
“This show is a big part of my life now. While I sell a little on eBay and Craig's List the primary part of my livelihood
is the Paris Street Market shows. I do their Holiday show, too,
and it is also great,” concludes Kevin.
Bill and Terry Pfister have been vendors at the Paris Street
Market since its inception in Old Town Littleton. Terry, who
calls her business East of LA, raves about what a great venue
the Paris Street Market is. “The show is well promoted and
well received in the community and very well attended. In fact
the traffic is phenomenal. Bill and I get there at 4 a.m. to set
up and by 7, it is starting and by 9, there are so many people
you can barely walk down the aisles,” Terry says.
Terry deals in mostly French and Italian furniture and
smaller pieces, as well as vintage lighting and brings two to
four unique chandeliers to each show. Bill brings architectural
pieces and decorative iron pieces, mantles and the like from
New Orleans and LA.
She attributes the success of the show to a number of
things, "there is a good diversity of vendors, and a good num-

ber of quality food vendors, the people who come, come to buy. They want to make a deal
quickly because there is never enough quality vintage and if you don't get it, it will soon be
gone.”
Bill and Terry owned the Castle Pines Antique Mall which is where she met Sandi and
Tim Vandel who were dealers of theirs. “I appreciate them on a multitude of levels,” she continues. "They are very professional in how they run their business. It is very well promoted.
They maintain good vendors and they are good people as well as good businesspeople."
Terry concludes, “while we don't do the mall anymore, it is great to still do business in
the state without the daily grind of keeping a shop open. Paris Street Market is one of the best
venues in the country.”
The Miekle Way— One very unique vendor is Junk Chic 5280 run by Sheri and Lo
Miekle. They began with Paris Street Market when it was in Littleton fourteen years ago. Sheri
has always had a creative flare and together they make everything from salvage. For example
they take old windows and doors turning them into tables and other items which they make
into chic home deco. Working together their family tears down old barns or chicken coops or
whatever but everything comes from salvage. Sheri says, "We love doing it. We give everything a second life."
“The show,” she continues, “is a great success. It is by far Colorado's number one show.
It is fabulous and is actually our main livelihood. It does so well because of the great variety
of quality vendors, excellent pricing, and most of all a superior location drawing thousands
and thousands of customers.”
“It is one of the few shows left where people can get great collectibles, vintage antiques
and great furniture. Sandi and Tim run the show beautifully always looking out for the interest
of their customers and vendors and supporting all of us,” she concludes.
The owners of the Paris Street Market Tim and Sandi had been vendors at the show from
its inception fifteen years ago and then they moved it from Arapahoe Community College to
the Aspen Grove shopping center at Mineral and Santa Fe. The move really impacted the show
in a good way.
“We have a great relationship with the people here,” Tim notes. “Most of the time the
stores love the show because quite frankly it brings a lot of traffic to the center and that generates a lot of business for them. Much of the time the entire parking areas are full. It says a lot
to think how long the show has been here and that they always want us back.”
“One of the reasons Paris Street Market is so successful is we haven't taken our foot off
the pedal when it comes to marketing and advertising. And, we focus on local. For example,
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we advertise in The Mountain States Collector. That is the voice of the antique community.
You have to spend money to make money,” Tim continued.
“We are always looking for new and different things. We only allow certain categories
and a lot of people don't get in. Sandi puts the show together. She gets it. She understands the
right balance so it's a win win for our vendors.”
Making the show great took a combination
of things for Sandi and Tim: a love of antiques,
extensive experience in the antique business, an
understanding of sound business and marketing
principles, and a commitment to their community. It was something that they had prepared for
their entire life without ever knowing it.
One other thing which contributes to their
great success is the way they treat their customers and vendors—the way they always
wanted to be treated. “We try to treat people
equally. That is not always popular but it's fair
and people appreciate that. Honesty, safety and
having fun are always our priorities,” Tim
added.
If you haven't visited the Paris Street Market yet, make sure you do. It is a unique and
great show. Take the time to meet and visit Sandi
and Tim Vandel. Just like the show, they're special.
Want more information, then visit them on
the web or on Face Book: (www.aparisstreetmarket.com - FB page A Paris Street Market).
If you have never been, then go for an hour and
you will probably stay a half of a day, and you
will probably go again and again.
Great dealers, great crowd, great merchandise and a down-home fabulous management
team.

www.mountainstatescollector.com
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Appraising

the Appraiser’s diary:

Why Do We Collect?

#& !$

When you think of the word “antique” – is it daunting? I know it was for me when I started in the antique
industry. There are so many kinds of antiques and so
much to learn – it was completely overwhelming. I can
see why a lot of young people just buy new, it’s easier
and less confusing, but is it better? I see a lot of reproductions of antiques in the mall. There is an upscale store
in the mall that I once worked in and during my breaks,
I would shop around and be amazed at the price of the
reproduction Asian sideboards, with their faux patina of 100’s of “years” – and
reproduction antique décor
– they were also MORe
than the price of the real
thing that I knew was down
Rachel Hoffman
on Antique Row in Denver,
Colorado.
Are you secretly interested in antiques but don’t know where to start? Here’s a great tip that
someone really smart in the industry told me one day and it changed everything for me. When you
look at something that you are going to potentially collect, look at it and take away in your mind
the fact that it is an antique. Just look at it – do you like it? You have to like it. ReALLY like it.
Antiques (and vintage items) are kind of like real human friends in your life. If it brings you joy
and stirs your imagination and makes you feel good just by looking and thinking about it, you
have found something really good to have in your life.
We appreciate and collect antiques for many reasons. Some of us appreciate most the fact
that antiques increase in values over time. Some of us collect antiques for the pleasure of finding
them, the thrill of the hunt. Some feel pride in owning and preserving them for the future. And we
all value the sense of belonging to a group with a common interest in antiques. Going to conventions and trade shows and being surrounded by people
with similar interests is really fun.
everyone in the antiquing world gains pleasure from
antiques.
&recognizing
% "! $
#the $significance#&of!$
& % "! Antiques
$
$ are a
living record of the values of past generations. We are
amazed how old objects were once designed, crafted, manufactured, distributed, sold, and used. The skill and devotion of craftsmen at work in workshops and cottage industries inspire a love of antique objects. The satisfaction an
old object brought someone fifty or a hundred, or even
several hundred years ago comes alive. Things just aren’t made today like they once were.
What is an “antique?” In the industry, we consider the word antique appropriate to apply to
anything over 100 years of age. There are so many kinds of antiques. Some are focal points of living spaces and some become unearthed after long periods of time – like found in a trunk in an
attic. Looking upon an old object that was stored away decades ago and forgotten and seeing it
once again stirs our imagination. As an appraiser, we can sense the tenderness ancestors had in
saving something for many generations. We experience what they felt long ago and recognize the
universality of the human condition.
Antiques sometimes suffer a cruel fate, but they often have an uncanny power to survive the
misfortunes of time – and that is one of the things I love about them. We see the beauty of an object hidden beneath the dirt accumulating for years. I work in a doll shop and sometimes, the most

So. Broadway, Denver

Alluring
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Broadway

Continued on page 11
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Appraising

Why Do We Collect?
Continued from page 10
fantastic dolls come to me covered in dirt – and the person bringing them in thinks this decreases their value. Sometimes a gentle
cleaning will restore antiques (and dolls) to a very good condition – they look fresh and “new.” There’s no denying that it’s love
at work saving antiques.
The pleasure of collecting antiques often derives from personal experience and is enhanced in many ways over time. A person may have a fond memory for an object and attempt to find it in an antique shop. The sought after object may actually awaken
an interest in a more general area. For example, in my industry, we help a lot of people find dolls they once had. Discovering that
favorite doll you once owned as a child only to realize the significant role the doll played helping to look forward to a better future and preparing for it. Remembering all the adventures you had with that doll, all the rough times the doll saw through with
you. We now see the importance of dolls in society. This often ignites in people the love of doll collecting and they then decide to
become a collector of dolls, visiting doll museums, reading books about dolls, and joining doll clubs. Anything I can do as a
young professional in this industry to enhance this enthusiasm, I do.
All collectors are motivated by individual needs and desires. They are also influenced by market conditions such as availability and affordability of items. Some collectors begin collecting one kind of antique and continue to collect that kind only.
Other collectors find their interests become more specific and devote themselves to a narrower field of antique collecting. Some
people collect everything. It’s whimsical and fun to see someone enjoying their collecting.
One of the best things about collecting is sharing your collections with others. Generous collectors lend their collections to museums for special exhibits or special events within in their home. This is one of the greatest gifts you can give – sharing your passion with others. Collectors are the keepers of family legends, learning the stories about and the provenance of what they have.
Antique collectors often bring others as much joy as they themselves experience in the hunt for the precious and rare old objects.
I encourage you to think about what you love. What having around you makes you feel GOOD and start there. As you collect pieces of information and objects, keep your heart open to possibility. Those moments when you find a treasure that speaks
to you are very special. As you collect, think about the reasons why you like that certain piece. Remember, in life, none of us
own something really special – we just take care of them for a while.
To read other articles or for more information about Rachel Hoffman’s appraisal practice, visit her website at www.rachelhoffmanandassociates.com or email her at rachel@rachelhoffmanandassociates.com

Tue.-Sat., 11-5:30
Sunday 12-5

1464 ANTIQUES

1464 S. Broadway, Denver
720-469-8631

Featuring individually
selected pieces from
an ever changing inventory
Furnishings/Armoires/Bookcases & Display Pieces/Buffets/Commodes & Chests/Desks/Dining Tables/Tables/Lighting/Mirrors/Majolica &
Porcelain/Artwork/Clocks/Crystal & Glass/Copper/Brass/Pewter/Silver/Garden & Architectural/Sculptures/Collectibles/Unique Accessories/Vintage Clothes & Lace/Jewelry

So. Lipan, Denver

www.mountainstatescollector.com
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Arvada

Homestead Antiques
6530 Wadsworth Blvd., Suite130, Arvada, CO 80003
2 Miles North of I-70 on Wadsw orth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644

Open 7 Days a Week, 10am - 6pm
Come join us for
Homestead Antiques
first annual
“Arvada Outdoor
Antique Market”
with a wide
variety of antiques,
collectibles, primitives
and vintage items.
SOMETHING FOR
EVERYONE
to be held in the parking lot of
Homestead Antiques on the
3rd Saturday
June 20
July 18
August 15
from 8 a.m. to 3 p.m.
6530 Wadsworth Blvd.
Limited dealer space available.
Contact us at
Homestead Antiques 1 @
aol.com

Over 70 dealers with a wide variety of antiques, vintage furnishings,
glassware, jewelry, collectibles, primitives, shabby chic, Western,
Native American, home decor & more...
12 JuNe 2015 —Mountain States Collector
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Lakewood

Historical Com memoration

Flag day,
‘Old Glory’s’ Birthday

Jenny’s Junk Emporium
High-end Collectibles
(despite what the name may imply).
Steam engines, locomotives, trains, crystal, china, jewelry,
vintage and small unique collectible finds.

Consignments and Layaways
By Roy Nuhn
each year, on June 14 by presidential proclamation, Americans proudly celebrate the birthday of the Stars and Strips. This June marks yet another of Old Glory's
birthdays, long a time of celebration. Our nation's flag is flown from every public
building and by many homes throughout the country.
Recent events, such as 9/11 and the wars in Afghanistan and Iraq against terrorists, have made Flag Day, along with other patriotic holidays, even more important
and precious to Americans. In many towns and cities, there will be special observances with parades and flag raisings.
Though Flag Day has never been a federal or state holiday (except in Pennsylvania), it has long been an important patriotic occasion. Curiously, while we are a
relatively young nation on the world scene, our national emblem is older than those
of most other countries. We are also unique in our reverence and celebration of it.
It all began over two centuries ago, in a colonial America on the brink of war
with Great Britain for our independence. In 1775 the Second Continental Congress,
meeting in Philadelphia, authorized a committee of three to come up with a flag design for the emerging nation.
Two years later, on June 14, 1777, Congress approved the committee's suggestion that the new standard be of 13 stripes, alternately red and white, with a field of
13 stars. each stripe and each star, of course, represented the individual 13 colonies
now united in the fight against england for their freedom.
Chosen was the five-pointed star to both differentiate it from the-english sixpointed pentacle and because it was similar to that of France's, our friend in europe
and future ally. George Washington is reported to have said that the stars were taken
from the heavens: that the red represented england, home
country to most colonists: and the white separating the red was a symbol of American independence.
The earliest flags, though, were not uniform in the way the stars were arranged.
The first national emblem to be raised and to receive a military salute, for example,
had the stars in a circle. This was at Fort Stanwix, New York, on August 2, 1777.
eventually, a standard ensign was accepted by everyone and was widely used.
By the fall of 1777, the new u.S. flag was being flown from every ship of the
Continental Navy, as well as by all our privateers. A French man-of-war gave our
Old Glory its first foreign salute, on February 14, when the Admiral La-Motte Picquet let go a volley from its cannons in answer to a l3-gun salute by the Ranger,
commanded by John Paul Jones, in the French port of Quiberon Bay.
Continued on page 15

Jenny & Bill Andrus
6625 W. Mississippi Ave.
Lakewood, CO 80226
Hours:
Mon.-Fri. 10 a.m. - 5 p.m. • Sat. 10 a.m. - 4 p.m.

303-570-1590
www.mountainstatescollector.com
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Wheat Ridge

4501 Wadsworth Blvd ~ Wheat Ridge, CO ~ (303) 463-7796
12,000 SQ./FT. FULL
OF WONDERFUL
ANTIQUES, JEWELRY,
CLOCK REPAIR, NATIVE
AMERICAN, BOOKS,
HOME DECOR AND MORE...

Some Space Available

Come Join Our Team
Monday - Saturday 10 to 5
Sunday 1-5
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Flag Day

Flag day, ‘Old Glory’s’ Birthday
Continued from page 13
In the years that followed, the anniversary of the
flag's birth was noted and occasionally celebrated, almost always at a local level. It was usually part of the
exuberant patriotism that pervaded the country throughout the early years. On June 14, 18l2, the stars and
stripes was flown for the very first time over a school,
in Catamount Hills, Massachusetts. Slowly, other
school systems followed suit.
June 14, 1877 marked the centennial of America's
flag. Congress passed a resolution asking that the day
be observed by the flying of flags over all civic buildings in every city and town in the nation. Many communities just continued the practice in the years following.
The first official observance of a Flag Day, as such,
came on June 14, 1885, when Bernard J. Cigrand, a 19year-old schoolteacher in Waubeka, Wisconsin, and a
fierce patriot, decided to make graduation day for the
small school into Flag Day instead. Students participated in a number of special activities and many flags displayed.
Cigrand later became a dentist and enjoyed a prestigious academic career in the dental field. He also
never stopped agitating all his life for a national Flag
Day. He founded the American Flag Day Association
and successfully promoted the first public observance
of it in 1906. Cigrand today is considered to be the "Father of Flag Day" and among the nationwide ceremonies each year there is an event at his old school,

Stony Hill, with special emphasis on the flag
pole dedicated in his memory June 14, 1946.
George Balch, a New York City school
principal, came up with a special program of
activities to celebrate Flag Day in 1889. The
Board of education took note of Balch's idea
and asked that all of the city's schools come up
with a similar plan. Increasingly, schools
everywhere began appropriate observances.
Four years later, in Philadelphia, flags
were flying over all public buildings on Flag
Day at the urging of the city's mayor. Similarly, New York City and other cities were soon
flying flags as well. Private homes at this time
also began displaying the Stars and Stripes on
patriotic holidays, including Flag Day.
Woodrow Wilson, in 19l6, became the first
president to proclaim June 14 as Flag Day.
Since then there has been a presidential proclamation every year.
The nation's first Flag Week was in 1926
and ran from May 23 to May 30. It was intended to increase love and respect for Old Glory
and what the flag symbolized.
On the American flag's 200th birthday,
June 14 in 1977 was a special day. A 60-foot
flagpole was erected on the grounds of the
Washington Monument, where nearly 2,000
troops marched. Country singer Johnny Cash
sang "Ragged Old Flag" in the House of Representatives. In
Philadelphia,
there was a reading of the original flag resolution in Independence Hall postcard collector in the 1990s. Many sets featuring the
and a colonial birthday stars and stripes, as well as many singles, were sold
party at Betsy Ross's from the earliest years of the 20th century to our prehouse. An all-city choir sent time. even a few "Flag Series," including a couple
sang patriotic songs in during World War II, have been produced.
Collectors search for all postcards relating to Old
Boston
and
troops
dressed up as Continental Glory. These include black-and-white photo types
Army soldiers carried his- showing Flag Day parades and ceremonies. A number
#& !$ & % "! $
# $
#& !$ & % "! $
$
toric flags into the Mass- of cards portrayed Betsy Ross making the first flag,
achusetts House chamber. though most historians are now in full agreement that
While pictorial post- her sewing feat was only a myth.
Along with uncle Sam, the American flag has been
cards have long portrayed
the American flag in the most often used patriotic symbol used by illustrathousands of designs, no tors and publishers throughout the long history of sou"Flag Day" cards have venir postcard making. No more extensive pictorial
ever been published, with panorama of Old Glory exists than all of these postthe exception of one by a cards. They truly do the American flag proud.

Wheat Ridge

Happy
Father’s
Day!
"

"

"

"

Auction Gallery

UNIQUE TREASURES
Antiques, Collectibles, Vintage
Primitives, Home Decor, Furniture
Toys, Books, Music and More
(We buy old toys!)
Over 25 Great Dealers Space Available

7341 W. 44th Ave., Wheat Ridge, CO 80033
1 Block East of Wadsworth on 44th Avenue

303-993-3868
Monday - Saturday 10-5, Sunday - call to see if open
www.mountainstatescollector.com
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the Wide World of Collectible Buttons
By Robert Reed
When it comes to antiques and collectibles few fields
are as remarkably diverse as the simple functioning button.
Today the world of collectible buttons ranges in material from brass to Bakelite and range in design from
striking Art Deco to fancy cloth.
Historically the button has been crafted from just
about every possible substance including copper, enamel,
glass, gold, horn, ivory, pearl, porcelain, shell, silver, and
wood. Some were decorated with rhinestones, some were
hand-painted, and some were eventually mass-produced
to be resistant to washing machines.
Partly as a result of all that, the sometimes lightly regarded button is without peer in its range of appeal.
Various documents made reference to buttons as early
as the 17th century. In 1651 england it was noted that John
eliot had ordered three gross of pewter buttons for trading with the Indians in the new world. elsewhere inventories sometimes listed black "colored" buttons, while button "pairs" usually referred to sets of silver or gold buttons used on the sleeves of men's fashionable coats.
Advertisements as early as the 1730s called attention
to so-called Philadelphia buttons. Such buttons crafted
from brass were produced in significant numbers by Caspar Wistar. The buttons were said to be "warranted for
seven years" because they were so durable. Philadelphia
buttons became extremely popular, and Wistar and his son
Richard were among the first Americans to grow wealthy
in the button business.
In 1746 the estate of John Burton of Boston included
a "parcell of christalls for buttons." In addition to glass
(crystal) and brass, buttons of that period included those

PReSS ReleASe
Dan Gendron Horology is pleased to
announce that 7th generation Certified
Horologist, Jesse L. Gendron is now offering watch and clock repair services to
Colorado Springs. His shop is set up in
Willowstone Antique Marketplace,
Garden of the Gods Rd., Booth #115,
where he also buys and sells pre-owned
watches and clocks.
Repairs are available on ALL types
of watches, from quartz to extreme high
grade, as well as battery operated and
wind-up clocks.

with a horn base and covered with mohair. Some finer buttons were trimmed in silver. By the 1750s a French directory was listing more than 40 different types of buttons
available to the public including a number involving fancy
bead and tapestry work.
Famed cabinetmaker Benjamin Randolph began producing and advertising wooden buttons around 1769 as an
alternative to British metal issues. Randolph's wooden
buttons was among the first formal efforts to boycott
goods from england. When the revolutionary war occurred the uniforms of American forces generally bore
pewter buttons. Button designs on the military uniforms
varied, but many were marked uSA.
Historical records show that President George Washington himself wore rather creative buttons on his suit for
his inaugural of 1789. The large gilt buttons were designed
by William Rollinson of New York City and were engraved with the Great Seal of the united States.
ultimately leading Colonial craftsmen turned to providing elegant buttons of silver and gold for prosperous
citizens. By the 1790s even the legendary patriot and silversmith Paul Revere was offering a considerable range
of buttons for the gentleman's coat, sleeve, or jacket. Revere's buttons were made of silver, gold, stone and tortoiseshell. For the more modest budget there were still
plenty of pewter buttons to choose from, along with other
types. In Connecticut one late 18th century maker offered
buttons of "hardened tin" which were advertised as "very
serviceable and of good appearance."
The relatively stark contrast in the content and quality of buttons continued in the early 1800s.
In high fashion were highly decorative gilt buttons
much like those championed prior to that time by George
Washington. early 19th century gilt issues were some
times strikingly illustrated with images of fruits or flowers. Others were plain in design but highly polished. Both
metal and shell were used as basic material for the gilt
buttons. Makers proud enough to include their name or
initials on the backs of the buttons included Benedict &
Burnham; W. H. Jones & Company; and Wadham, Coe &
Company.
elsewhere there were modified pewter buttons sometimes identified as "hard whites." The differed from older
pewter issues in that they were now given wire loops
which were embedded in the processing of the pewter
alloy. Most of the "hard whites" were plain in design, but
some were given a star-like mark. Numerous manufacturers, like the makers of some gilt buttons, added their name
or initials on the button backs.
During the first half of the 19th century gilt and enamel buttons remained in demand in european countries including France and england among the most stylish. Some
wooden buttons with clothing covering were in use, and
in 1851 Nelson Goodyear obtained a patent for a "hard
and inflexible rubber" button. Rubber buttons became
quite popular in the united States for a time, overshadowing most others including glass and pottery types.
By the final quarter of the 19th century the wide
world of buttons also included fashionable selections of
pearl, jet, ivory and even calico fabric examples. Frequently fine buttons of that era were sold in groups of five,
rather than individually or in pairs.
While richly done silver buttons were available at the
onset of the 20th century, the majority of buttons tended
to be plain and offered little or no decoration. The authors
of Buttons: The Collector's Guide, Nancy Fink and
Maryalice Ditzler, suggest that most buttons of that period were representative of the ordinary shirt button. Moreover darker buttons were usually favored over lighter colors.
However the authors point out that America did turn
to a few fancy cloth buttons by the 1920s. Selections
ranged from an image of cartoon character Betty Boop to
the sometime fancy floral patterns which matched the

cloth of the garment being worn.
No one can say exactly when Americans actually
began collecting buttons as opposed to merely saving
them in a tin box or glass jar for future use. Certainly by
the late 1940s advice on button collecting was clearly in
print
"Any button, made up to as late as 1920, is now worth
more than the original purchase," declared Morgan Towne
in the 1949 book Treasures in Truck and Trash. "Study all
old buttons found in boxes – dress buttons, cuff and sleeve
buttons, collar buttons, all kinds of buttons – and then
study button books."
Town went so far in those years immediately after
World War II as to suggest would-be collectors could cut

buttons off of old dresses, old coats, old waistcoats, old
overalls, and old uniforms.
"Study them, not as a collector but as a prospector
who, in finding buttons, has struck gold," Towne concluded.
Meanwhile Fink and Ditzler note that "occasionally,
Continued on page 19

Subcriptions

Subscribe to the Collector

1 year (12 issues)
2 years (24 issues)
3 years (36 issues)
www.mountainstatescollector.com

$18.00
$32.00
$45.00

Return to: Spree enterprises, Inc.
Box 1003, Bailey, CO 80421-1003

Name:
Address:
City:
State:

Zip:

Canada and Mexico $35.00 per year.
Outside North America $70.00 per year.
No refunds.
Make check payable to Spree enterprises.
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Colorado Springs
OLDER 3 PAINTINGS in
flower pots—vase—
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126 W. Main Street
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Travel Colle ctibles

terrific travel Posters of the Past
By Robert Reed
Collectors today can take that
dreamed of trip, or they can seek
out a treasured travel poster of the
past.
either way they are sure to
have something to long remember.
From air travel to railways,
and from bicycles to ocean liners,
travel posters have lured people to
find some means to roam distant
locations.
Generally, for all their appeal,
travel posters were not designed to
last beyond a single season. Those
that did survive are prized currently from the major auction houses to antique malls in the crossroads
of America.
"Travel and transportation posters are a major poster collecting
field with global impact and numerous specializations," noted Tony
Fuscho author of the distinguished volume Posters, second edition.
Besides all the obvious methods of transportation on travel
posters, there also those which featured the resorts themselves and
what Fuscho calls "sporting vacations" at particular locations.
Some of the earliest travel posters in America were those that
appealed to the public in the 1860s and 1870s to ride the newly completed railroads across the united States. In 1869 posters from the
union Pacific Railroad boasted "Pullman's palace sleeping cars" and
welcomed "travelers for pleasure, health, or business" who would
ride all the way to San Francisco. In 1870 the Central and union Pacific Railroads promised travel from San Francisco to New York in
only six days and 20 hours.
Bicycles were a major attraction by the 1890s, and Paris was
the leading location for their manufacture and luxury use. To meet
the fierce competition bicycle makers commissioned leading French
artists such as Henri Thiriet, Jules Cheret, and eugene Grasset to
provide stunning posters.
That fashionable bicycle could come from an array of French
producers including Dayton, DuBois, Clement, Omnium, Pefecta,
Solieil, Stella, Peugeot, and Liberator. American and British makers
who offered similar poster campaigns included Columbia, Raleigh,
Stearns, and Victor.
But bicycles were certainly not the only source of travel posters
in the 1890s. As the world grew smaller there was a growing awareness of a developing middle class in both europe and American.
Before only the very wealthy could afford to travel, but now a 'new'
emerging class of travelers appeared.
Increasingly both railroads and ocean liners also turned to travel posters to attract the tourists.
State-operated railroads in european countries like France and
england during that period used the graphic print method to attract
foreign visitors. They stressed the concept of "leisure" travel and
encouraged the idea of cultural development. As Fuscho points out,
often the posters did not feature the actual trains but instead depicted the scenery of places along the way.
Red Star Lines boasted of wonderful trips from New York and
Philadelphia to Belgium in the late
19th century. Gunard Lines meanwhile bragged that even thirdclass passengers could go by ship
across the Atlantic from england
to the united States in only five
days, seven hours and 23 minutes.
It was billed as "record passage by
the old reliable. "
Ocean liners continued to dominate both the travel business and
the use of travel posters early in
the 20th century. French Lines

chose to highlight the word "France" in many of their 1900s posters.
American Lines used posters to offer direct ocean transport service
from Southhampton to New York. By 1913 Gunard Lines full-color
posters proclaimed travel "to all parts of the world. "
Worldwide trips were offered on travel posters of early 1920s
by the London-based Orient Line-Cruises. One example depicted
stylish people swimming in a pool on board a luxury ship. For those
with a little less time other posters offered trips by ferry boat from
France to england.
Back in the united States during the Roaring Twenties automobile traffic was already a problem. Travel posters announced
Chicago's unique solution to the problem. "Avoid street congestion,"
exclaimed a poster in behalf of Rapid Transit Lines. It featured the
city's el tracks with crowded traffic in
the background.
In the middle 1920s still another
railway added a series of travel posters
which incorporated travel with a sports
event. The South Shore Line offered to
take fans to the Notre Dame football
games from Chicago to South Bend, Indiana. This is one of many sports-related posters of that period. Winter Sports
in the French Alps was a major topic,
along with major golf resorts in France.
By 1928 event major aviation events in
various parts of the world became the subject of elaborate travel promotions.
early in the 1930s major American cities went toe-to-toe and
even poster to poster in an attempt to entice travelers to their particular location. The Illinois Central Railroad advertised Chicago as
"The Vacation City" in its colorful posters. And a series of Travel by
Train posters sponsored in part by the American Railroad Companies of America offered Atlantic City as "the playground of the
world."
Smaller tourist spots were in play as well as the metropolitan
sites during that era. The Boston and Maine Railroad, for example,
used posters to draw visitors to tiny Lake Winnipesaukee in New
Hampshire. More ambitious railroad travelers could simply "See
America" 1939 by journeying from the World's Fair in New York
City across the country to the Golden Gate International exposition
in San Francisco.
Following the war years of the early 1940s, still another travel

element moved heavily to the marketplace and consequently into elaborate
travel posters. The airlines clearly
wanted to take travelers away from it
all too.
Major airline poster users of the late
1940s included Pan American Air
Lines, Dutch KLM Airlines, Air
France, and American Airlines. By the
early 1950s American Airlines had
launched a series of travel posters promoting numerous flights including trips
to Hawaii. American Airlines was one of the first airlines to go with a
full series of posters, and to commission major artists for the job.
It was American which used artist e. McKight Kauffer to illustrate travel posters, which featured locations both in the united States
and europe. Kauffer, an American born artist living in england, was
one of the most talented and versatile
contributors of his time. It was Kauffer who also created a dashing Kentucky Derby travel poster in behalf of
Chesapeake and Ohio Railroads.
Mention of Kauffer leads to one
of the more significant factors regarding travel posters, the artist.
Some very famous artists have
contributed to this specific aspect of
posters over the years including edward Penfield, Alphonse Mucha,
Frederick Lawler, A.M. Cassandre,
Otto Baumberger, and Paul Colin.
even esteemed American artist Maxfield Parish rendered a few travel posters during the 1930s for the
New Hampshire Planning and Development.
Important artists naturally contribute greatly to the value of
many travel posters of the past.
However there are also other considerations.
Content and graphic appearance can also be very important. A
catalog of travel posters prepared by Swann Galleries recently noted,
"...in grading a poster's condition the standards and criteria of the
print collector cannot be used. The most important element in grading a poster's condition is its appearance as defined by lines, colors
and overall deign."

Denver

Starr Antiques
Featuring Colonial and Federal Period furniture and accessories.
Discover how accenting with a fine piece, big
or small, can give your home that extra panache:
The sophisticated design of Folk Art, the "hand"
in stoneware jugs, the patience of quilts, porcelain that traveled 2,000 miles from China 200
years ago, handmade furniture from craftsmen with decades of apprenticeship,
silver candlesticks from Colonial America, portraits as the keepers of memory.

Antiques & Decorative Accessories
Original Art, Vintage, Lighting, Crystal & Silver
Hand-painted Furniture, Rugs
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Consignment of select pieces,
whether from individuals or estates, are welcome.

Open Tuesday-Saturday, 10a.m.-5p.m.
(303) 399-4537
starrantiques.com
2930 E. 6th Avenue, Denver, Colorado 80206
www.mountainstatescollector.com

Anti que Detective

hand-Painted Furniture Still Pricey and Prized
By Anne Gilbert
When a piece of hand-painted , 18th and 19th century American furniture hit’s the auction block these days
bidding zooms. Good examples can cost thousands.
In late 18th century england, Italy and France, painting and gilding quality furniture and decorative accessories became fashionable. At that time neo-classical furniture styles with flat surfaces offered the perfect medium
for painted motifs. Rococo, Venetian and French Provincial painted pieces were top sellers in the early 20th century, especially in America.
Not all of the Venetian pieces were hand painted , but
used small, colored engravings, glued on then varnished
over.
When it filtered down to America everyday pieces
took a different turn with folk art designs known as Pennsylvania Dutch. By 1825 mass-produced pieces , such as
Hitchcock chairs and inexpensive, heavy country style
pieces, known as “cottage furniture” had painted designs.
Quality wood with fine graining wasn’t painted but
covered with a transparent finish. Less expensive woods
were often painted to imitate finely grained woods. Tops
of chests imitated marble. Subjects often pictured landscapes and flowers as well as historical or neo classical
motifs.
Some of the finest painted furniture, known as “fancy
furniture” was made in Baltimore.

There was nothing amateurish about furniture painting. In fact there were many professional ornamental
painters during the 18th century who advertised the type
of decorations they specialized in. Only a few are known
by name such as John and Hugh Finlay, of Baltimore. Another center for furniture painting was in Albany, New
York. Some of the landscapes on the top rails of chairs are
similar to the Hudson river paintings done at the time.
Painters also worked throughout New england.
Probably the best known producer of “fancy chairs”
is Lambert Hitchcock. By 1825 he employed over one
hundred women, men and children. Designs could be done
more quickly using stenciled ornamentation. The wood
used was maple and the style combined Sheraton and
French Directoire. Popular designs were fruit and leaf patterns, fountains, drinking birds and horns-of-plenty. Some
chairs were painted black to imitate ebony and designs
were gilt stencils. Seats were rush, cane and wood. Today
an authentic Hitchcock chair could sell for $1,000 or
more.
CLueS: Antique painted furniture can still turn up
anywhere, especially original painted Hitchcock chairs.
However they were reproduced from the 1920s on. During the 1976 Bicentennial it was popular to stencil and
paint undecorated antique furniture.
PHOTO CAPTION: Antique Hitchcock chair.
Photo credit: etsy.com

Antique detective Q & A: Wall Clocks to tumblers to Fans
By Anne Gilbert
Q. What can you tell me
about this old wall clock. It still
chimes on the hour. And, has lots
of ornate wood work. There is a
carved head near the top and figures on the pendulum. What is
the age and values?
e.Z. - Quarryville, PA
A. Your wall clock dates to
the late 19th century and is in the
Renaissance Revival style. A
dealer would price it at over
$1,800. unfortunately your
photo wasn’t good enough to use
so I used a similar one, from

Littleton

www.mountainstatescollector.com

eileen Lane Antiques, who also furnished a price.
Q. I got this old
blue glass tumbler
along with five
other tumblers and a
tall pitcher when the
family divided my
mom’s treasures out
of her china cabinet.
They have been
handed down in the
family since the
19th century.
Could the set
possibly be Stiegel
glass, made in Manheim, Pennsylvania(1763-1774) by
Baron
Henry
William Stiegel?
Since I live in Manheim, Pennsylvania,
I though Stiegel was a possibility. Whoever made the set,
what could it be worth?
L. W.- Manheim, PA
A. What you have is a Victorian enameled glass
lemonade set made in the late 19th century. It was a time
when many new developments were taking place in glass
making, not only in techniques, but the use of various motifs such as flowers and figures. exotic names such as
“Crown Milano” and “Burmese” to attract buyers.
While Victorian Art Glass, as it was known, went out
of fashion from the early 20th century to 1960, it made a
comeback in the 1870s.
unfortunately reproductions affected prices. Currently your lemonade set could sell for around $150.
Q. Several years ago, while cleaning out my late
mothers estate, I came across a colorful paper fan,
wrapped in tissue paper.
The word “Cinzano” and a woman riding a striped
animal are the design. Since my mother was a frequent

(Anne Gilbert has authored nine books on antiques,
collectibles and illustrator art. Her columns and feature
stories written for the Chicago Daily News are archived
in Chicago’s Newberry Library as “Outstanding Pioneer
Women Journalists of the Midwest.” She self-published a
novel, “Mayor of The Dog Park, dog abusers get theirs.”
She recently donated her reference library of over 200
books to her Alma Mater, Northwestern University.)

The Mountain States Collector is The Rocky
Mountain region’s newspaper and website
devoted to the enjoyment of antiques and
collectibles as objects of art, investment,
decor, culture and historical interest.
We are dedicated to the promotion and
success of the antique trade.

Advertise in the Mountain States Collector.
Reach the thousands of antique
collectors and afficionados who enjoy this
43+ year old newspaper devoted to
the collector and antique buff.
Call Spree Publishing 303-674-1253
or Jon deStefano at 720-276-2777
for more information.

traveler to europe I assume she acquired it there. I framed
it as art. Now I am curious about it.
What is the history and what could it be worth “ It is
10” x 10”.
C. G. - Fort Lauderdale, FL.
A. You have a rare example of advertising fans done
in the 1920s. What makes it special is the artist, Leonello
Cappiello (1875-1942). He gained fame as an Italian
poster artist during the early 20th century and did many
posters for the Italian vermouth Company, Cinzano.
Your fan could sell for as much as $300 at a collectibles show.
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was named for the port of Imari-the place from where it
was shipped. The designs of textiles, chrysanthemums and
landscapes were enclosed in panels. It became so popular
that by the 18thCollectibles
century the Chinese copied it. So did Eng-

Gulliver’s travels
Loveland

By Roy Nuhn

Gulliver's Travels has been a part of our literary
and cultural history for close to 300 years. First published in 1726, the novel quickly became a favorite with
children. It has remained so for countless generations,
being considered almost a fairy tale during the last 150
years. Collectors have long sought books and memorabilia inspired by the 18th-century tale of a ship's surgeon's fantastic South Seas adventure.
Travels into Several Remote Nations of the World,
as the book was originally titled, was a biting political
and social satire.
An overnight success, Gulliver's
Travels was initially enjoyed by
people of all ages.
From parish pastor and royal cabinet minister to
wealthy businessman and college
student, everyone
read and devoured
Swift's powerful
commentary on
the foibles of the
ruling class. Great
work that it was,
though, the novel
soon became outdated. But it has
flourished ever
since as a juvenile literature classic.
The saga of Gulliver among the tiny people of Lilliput is but one, albeit the most famous, of four parts
of the novel. Gulliver is later left ashore on Brobdingnag, a land of giants; then visits the flying island of Laputa, where men of science, philosophers and historians are lampooned; and, finally, he goes to the country
of the Houyhnhnms, a land inhabited by noble, rational
horses and by the Yahoos, beasts in the form of people
but whose human vices shock and disgust Gulliver.
Gulliver's Travels, one of Western civilization's
great literary works, was written by Jonathan Swift
(1667-1745). Swift was a clergyman and a political activist for most of his life. He wrote countless political
pamphlets and tracts, and edited a Tory newspaper.
Since Gulliver's Travels' first printing in 1726, the
adventure fable has endured as a staple for both english and American publishers. In this country special
small sized, abridged editions for children of all ages
began appearing toward the middle of the 19th century. Almost always, however, only the story of Gulliver
in Lilliput, the most adaptable part of the novel for children, was told.

One of the earliest of these books, sometime in the
l850s, was by McLoughlin Company as part of its
“Aunt Fanny Fairy Tales” series. Later, when the firm
became the more familiar McLoughlin Bros., numerous printings continued to be marketed throughout the
balance of the century.
From the beginning, Gulliver's Travels books and
booklets by all publishers of children's literature were
illustrated, with hand coloring being used in the earliest editions. After the Civil War, the perfection of color
lithography began a tidal wave of beautifully drawn and
printed books for young people, including those of Gulliver's Travels. An 1889 edition, for instance, was illustrated by Arthur Rackham, another in 1900.
Gulliver in the land of the Lilliputians was an
image that beckoned certain manufacturers, especially
makers of sewing threads. J. & P. Coats, the largest user
of the idea, issued several trade cards in the late l880s
and l890s ballyhooing the strength of their product.
One, "GJ.1lliver and the Lilliputians," portrays the
ship-wrecked man securely tied down by the compaOpen 10-5 all winter.
ny's thread after being washed ashore and falling
asleep. Another trade card scene is of Gulliver dragging Blefusu's invasion fleet of 50 men-of-war ashore
with lengths of Coats Spool Cotton tied to each boat.
Pictorial versions of the story in magazines, anthologies and educational books were plentiful during
the first decades of the 20th century. The Book of
Knowledge (The Grolier Society, 1912), an illustrated
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lish potters such as Derby, Bow, Worcester and Chelsea.
Yours could fetch $900 or more at auction.
Q. I found this painted spice bin in an antiques shop
years ago. The dealer told me it was called "tole" I have
since used it as a decorative object in my kitchen. Now I
would like to know about its history and value.
M.B.T. - Las Vegas, NV
A. Your 19th century spice bin is known as "tole" —
child's encyclopedia set, is a good example. It offered
several excellent illustrations in their section on Gulliver's Travels.
Continued on page 23
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Antiques and
Collectibles
30 So. Main Street
Keenesburg, CO

303-732-9257
Offering a wide range of
antiques from the mid
1800s to the 1950s
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Knute’s

In Longmont,

Antique & Furniture Restoration
• Quality Refinishing / Restoration
• Repairs / Spindle turning
• Veneer replacement

Antiques are our specialty!
Just 30 minutes
north of Denver

We sell the restoration products that we use:
Lightning Strip Paint & Varnish Remover, General
Finishes water-based stain, sanding sealer and topcoat, Antique Restorer’s Furniture Cleaner and
Lemon Oil Beeswax
13518 County Road #1, Longmont, CO 80504
Directions from I-25: exit #243 (Hwy 66)
west 4 miles to County Rd #1, South 1/2 mile
Between 17th Ave & Hwy 66 on Rd #1

303-772-9693
(Open by appointment)

Remember, if I turn you into a boy,
you will no longer be a collectible.
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Contest / Books

May’s
What Is It?
May’s What is it?

Contest

Sand Toys Book
June’s What is it?
Welcome As Summer

By Robert Reed

Comic Character Metal Sand
Toys by Doug and Pat Wengel is
as welcome as the summer it backgrounds.
Just as the sandbox or sea
shore season rolls around, the new
May’s What Is It is a stocking purse. Glass beads and a length of 7 inches date this compartmentalized
stocking to
purse
the 1840s.
Two small
rings slide
close
in the
Send your answers
the toWhat
Is It contest,
postmarked
by toMay
20,theto opening
the Mountain
book rolls out some 70 years of
center that provides access to each of the end compartments. A larger purse was used in the
everything from sand pails to
States
Collector,
P.O.centuries.
Box 1003, Bailey, CO 80421.
18th and
early 19th
Beaded
handbags
are
durable
because
beads
cover
the
outside
completely,
forming
a
proThree winners will be drawn from correct entries received. Winners will receive a water cans. Included are hundreds
tective layer over threads and fabric. Before the 1850s the beads used were glass and were
of color photographs and details
smallersubscription
and more intense
color thanStates
those Collector.
that followed. Cut-steel beads became popular
year’s
to theinMountain
around the 1840s and continued to show up, with glass beads, in handbags made as late as the
on the very characters often illus1930s.
trated on the sand toys.
Congratulations to Mario Rivoli of Denver, Colorado and Loene McIntyre of Fort Collins,
Colorado for correctly identifying the object. You have both won a year’s subscription to the
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Gulliver’s travels Almost 300 Years Old
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Thanks, Fred. Here is
the story of this netsuke. It
is carved by a turn-of-the-Northglenn
century master, Gyoluzan.
It is a small boy who dons a lion’s head mask for a New Year’s celebration. This
ornate netsuke is in excellent condition. Since Western dress was already widespread
in Japan by 1900, the piece was probably designed for, and worn primarily in, the
ceremonial occasion that it celebrates. The fine details of lacquer and mother-ofpearl inlay contribute to its value.
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Netsukes are very small, usually about 1 1/2 inch tall at most. They usually hung
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*004'
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kimono sash,
obi, and the
cord was
secured to the top of the sash by a toggle—the netsuke. Since kimonos don’t have
pockets, the netsuke held together a small0/
pouch or#5inro to carry
items in. They were
# . 50 1 .
always very smooth so as not to snag the fabric of the kimono.
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warring kingd9ms, and Gabby the town crier who first

The first comic book to feature Gulliver and his

Later movies inspired little or no merchandise. A
musical British-Belgium production, part live-action
and part animation, was a flop. A Japanese animated
feature, Gulliver's Travels Beyond the Moon, took the
franchise into outer space - and to commercial success.
Having prospered for close to three centuries,
Jonathan Swift's timeless novel seems destined to endure for many more generations to come. And along
with such popularity, interest and fascination with Gulliver's Travels memorabilia and collectibles will continue unabated.
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