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people who enter the antique business start in places like
Brass Armadillo, where a person can enter and see if they
have a knack for the business. It is basically a four week
commitment. They are coming from doing garage sales,
small shows and trying to take it up a level. “We specialize in people beginning in the industry and we take them
to higher levels," he continues.
Scott adheres to a simple but unique principle, "Our
venue is so unique, our ability to sell items regardless of
price is only limited by our own imagination."
"In fact," he explains, "Five years ago we started a social
networking/classified site called iantique.com which has been
very successful. I found that by embracing the fact that we
are not just an antique mall but a community of dealers and
collectors who have come together for the cause of celebrating vintage, retro and all antique items."
This is when store manager Gottula assembled a
team, brought that concept online and it became very successful primarily because Scott believed in it and put more
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Strawberry Festival Antique Show
June 27-29
May 16 & 17
Denver Old West Show
Longmont, Colorado
The Denver Mart

Heirlooms Antique Mall
Heirlooms
Antique
1947 S. Havana,
Aurora,Mall
CO
1947 S.
Havana, Aurora, CO
303-337-6880

303-337-6880

Stop by on your way up or back from the slopes!

Ski Country Antiques & Home Decor
I-70 Floyd Hill, exit West on Frontage Road
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8964 E. Hampden Ave., Denver, Colorado

Total
Makeover
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Eron Johnson Antiques

)&% & %*&% %+ (, *
www.eronjohnsonantiques.com
389
So. Lipan
St. Denver,
303-777-8700
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Valverde Bazaar, May 16
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coloradoantiquegallery.com
4#SPBEXBZr-JUUMFUPO $0

SIDEWALK SALE
Saturday, May 9, 10am – 4pm
Dealers are spring cleaning and have deals galore
in our parking lot. Everything has to go— it’s your
chance to wheel and deal!

What’s Happening

2-DAY INSIDE SALE
Saturday, May 9 – Sunday, May10
Hundreds of dealers with super sale prices. Bring
Mom for a relaxing Mother’s Day stroll back in time.

MEMORIAL DAY SALE
Friday, May 22–Sunday, May 31
Our biggest 10-day sale of the year. Hundreds of
dealers with fresh inventory and savings up to 50%.
OPEN 7 DAYS A WEEK
.POEBZo4BUVSEBZBNoQNt4VOEBZ/PPOoQN

303-794-8100

Join us for fun, food and
prizes with LaLaine & Kevin
McGowan from KOOL 105.
Saturday, May 9
Saturday, May 30

10am – Noon
2 – 4pm

Complimentary burritos from
Sam’s No. 3 while they last.

Don’t know
what to give?
(JWFB$PMPSBEP"OUJRVF(BMMFSZ(JGU$BSEGPS
Mother’s Day, Father’s Day or birthdays.

4#SPBEXBZt-JUUMFUPO $0

View our virtual tour!
www.coloradoantiquegallery.com
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Layaways and all major
credit cards accepted.

LIKE US
FOLLOW US

www.mountainstatescollector.com

South Broadway
50 W . arizona avenue
denver, Colorado 80223

303-744-6505

Antique Lighting and Architectural Auction

Sunday, May 3rd, 11 a.m.
Featuring antique lighting, architectural, store fixtures, chandeliers, shades, crystal
chandeliers and parts, antique gas and electric fixtures, vintage ceiling lights, and
antique wall sconces. Over 150 French bronze wrought iron crystal and brass light fixtures, elegant French bronze figural sconces. 1920’s American soda fountain back bar,
French back bars, dining room sets, massive 60” claw footed round oak table with six
chairs, turn of the century oak buffet with leaded glass door, fireplace mantels, book
cases, armoires, rare jewelry store showcase display cabinets, carved Victorian mantel
mirror, French marble- top sideboard vitrine, Store fixture wall units, curved glass display cabinet’s, huge massive French wrought iron gates, stained glass windows, American renaissance Victorian walnut Pierre mirror, lamp parts, set of shades, plus more!

Also watch on liveauctioneers.com.

antiques and Estates Wanted for Upcoming auctions
We are looking for Fine Antiques, Estates, Artwork, Rare Collections, Jewelry, Sterling Silver,
Stained Glass, Clocks, and Collectibles for 2015 Auctions. If you are considering selling, give us a
call. We will purchase outright or take consignments for Special Auctions. If you have individual
pieces or an entire estate, please call Tom or email photos to Bruhnsauction@gmail.com

www.mountainstatescollector.com
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8964 E. Hampden Ave., Denver

(303) 721-7992
Remembering Mom on Mother’s Day.
Finding the perfect gift idea at an affordable
price. Jewelry, linens, porcelains, pottery,
floral garden and the list goes on forever.

We have it.

Explore over
130 Shoppes
Under One Roof!
Hampden Street
Antique Market
has never looked
so good!

Like us on Facebook

Hours:
Monday - Thursday: 10.00 - 6.00, Friday Saturday: 10.00 - 7.00, Sunday: 12.00 - 5.00

4 MAy 2015 —Mountain States Collector
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Show Calendar

May Events
MAy 1 & 2: DENVER ANTIQUE AND COLLECTIBLE POSTCARD & PAPER SHOW
& SALE, Fri. 11:30-7:00, Sat. 9:30 - 5:00 at the Jeffco Fairgrounds Exhibit Hall, 15200 W. 6th
Ave., Golden, CO. $5 admission for both days. For more info, call Dede Horan @ 303-667-6212
or go to Facebook.com/denverpostcardshow, or www.DenverPostcard Show.com. Next Show
will be July 17 & 18.
MAy 2: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an open-air, vintage, antique and
artisan market, at the Aspen Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more infor-

Shows & Sales

mation, call 303-877-9457 or visit aparisstreetmarket.com
MAy 6: MARBLES Discussion led by Dixie Kilborn at 2:00 p.m. at The Brass Armadillo,
11301 West I-70, Wheat Ridge, CO. More information, or if you would be interested in doing
a presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.
MAy 9: A BORGATA 2015 ART FESTIVALS, 10 to 3. Over 30 different artists, craftsmen
and antiques with live music and things for the kids to do. Safeway Center, Conifer, More
info, call 303-653-6422.
MAy 15 and 16: UNIVERSITY OF DENVER ANTIQUE
STUDY GROUP BARN SALE Greenwood Village. 8
Meadowview Lane 80121 (Belleview Ave between Broadway and University Blvd, south on Brookside Drive). Friday and Saturday 9-5. Antiques, vintage, retro, collectibles,
jewelry, dolls, furniture and more. Consignments welcome.
Last year was a great success! Don’t miss this one! Info:
303-870-7328 or 303-777-3323.
MAy 16: VALVERDE BAZAAR OUTDOOR MARKET
Saturday 9-4, over 70 emerging artisans and small independent businesses selling a diverse selection of vintage, antique
and handmade objects. Free admission. Live music and food
trucks. More info, call Eron Johnson Antiques, 389 South
Lipan Street, Denver, Colorado 80223 at 303-777-8700.
MAy 16: HOMESTEAD ANTIQUES FIRST ANNUAL
ARVADA OUTDOOR ANTIQUE MARKET to be held
the 3rd Sat. of May, June, July and Aug. at 6530 Wadsworth
Blvd., in Arvada. Limited dealer space available. Contact
HomesteadAntiques1@aol.com. or call them at 720-484-3644.
MAy 16 & 17: STRAWBERRY FESTIVAL ANTIQUE
& COLLECTIBLES SHOW, Sat. 10-5, Sun. 11-4, a benefit for the St. Vrain Historical Society, Boulder County Fairgrounds, 9595 Nelson Rd., Longmont, 303-776-1870.
MAy 20: INKWELLS Discussion led by Cheryl Miller
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70,
Wheat Ridge, CO. More info, or if interested in doing a
presentation in your area of expertise, call Dixie or Charlotte at 303-403-1677.

Upcoming Shows & Events
JUNE 3: WEDDING TOPPERS Discussion led by Cheryl
Miller & Suzanne Wingfield at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More info, or
if you would be interested in doing a presentation in your
Continued on page 7
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Show Calendar

Upcoming Shows & Events

Show

Continued from page 5
area of expertise, call Dixie or Charlotte at 303-403-1677.
JUNE 6: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an
open-air, vintage, antique and artisan market, at the Aspen
Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com
JUNE 17: COLORADO PROSPECTING Discussion led
by Glenn Godat at 2:00 p.m. at The Brass Armadillo, 11301
West I-70, Wheat Ridge, CO. More information, or if you
would be interested in doing a presentation in your area of
expertise, call Dixie or Charlotte at 303-403-1677.
JULy 01: FOUNTAIN PENS Discussion led by Bill Adams
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat
Ridge, CO. More information, or if you would be interested
in doing a presentation in your area of expertise, call Dixie
or Charlotte at 303-403-1677.
JULy 4: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an
open-air, vintage, antique and artisan market, at the Aspen
Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com
JULy 15: SEWING PATTERNS & THEIR HISTORY
Discussion led by Carol Paull at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat Ridge, CO. More info or
if you would be interested in doing a presentation in your
area of expertise, call Dixie or Charlotte at 303-403-1677.
JULy 24-26: WORLD WIDE ANTIQUE & VINTAGE
SHOW, at the Denver Mart in the EXPO Building, 451 East
58th Ave., Suite 4270, Denver, Colorado, 10-6 on Fri., 10 -6
on Sat.and 11-4 on Sunday.
AUG. 1: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an
open-air, vintage, antique and artisan market, at the Aspen
Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com
AUG. 12: MOTION PICTURE — SF MODELS &
PROPS Discussion led by Ian Kisluk at 2:00 p.m. at
The Brass Armadillo, 11301 West I-70, Wheat Ridge,
CO. More information, or if you would be interested
in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.
AUG. 26: SILHOUETTES Discussion led by Darlene Gruber at 2:00 p.m. at The Brass Armadillo, 11301 West I-70,
Wheat Ridge, CO. More information, or if you would be interested in doing a presentation in your area of expertise, call
Dixie or Charlotte at 303-403-1677.

Fine Quality Antiques
& Accessories
If you don’t see it
...we can get it!!
Limited Dealer Space
Available

Conifer

Hours 10-5:00 Tuesday - Saturday
(closed major holidays)

720-260-6045
managingdisorder@msn.com

SEPT. 5: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an
open-air, vintage, antique and artisan market, at the Aspen
Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com
SEPT. 9: BABY BOOKS Discussion led by Cheryl Miller
at 2:00 p.m. at The Brass Armadillo, 11301 West I-70, Wheat
Ridge, CO. More information, or if you would be interested
in doing a presentation in your area of expertise, call Dixie
or Charlotte at 303-403-1677.
SEPT. 23: MILITARY COLLECTING Discussion led by
Michael Finney at 2:00 p.m. at The Brass Armadillo, 11301
West I-70, Wheat Ridge, CO. More information, or if you
would be interested in doing a presentation in your area of
expertise, call Dixie or Charlotte at 303-403-1677.
OCT. 3: A PARIS STREET MARKET, 8 a.m. to 3 p.m. an
open-air, vintage, antique and artisan market, at the Aspen
Grove, 7301 S. Santa Fe Dr., Littleton, Colorado, For more information, call 303-877-9457 or visit aparisstreetmarket.com

Auctions
BRUHNS AUCTION GALLERY, ANTIQUE LIGHTING AND ARCHITECTURAL AUCTION Sunday,
May 3, 11 a.m., 50 W. Arizona Ave., Denver. Also watch
on liveauctioneers.com. For more information, call 303744-6505.
The Mountain States Collector, a tabloid Publisher
Spree Enterprises, Inc.
Editor
Jon Patrick DeStefano
P.O. Box 1003
newspaper dedicated to promoting the enjoyment
Webmaster
Sam DeStefano
Bailey, CO 80421
mrphone@ecentral.com
of antiquing and collecting in the Rocky Mountain
spreepub@mac.com
region, is distributed the first weekend of every
Production
Spree Enterprises, Inc.
Executive Director Jon DeStefano
Peg DeStefano
month through shops, auctions, flea markets and
Jon Patrick DeStefano
Managing
Editor
Margaret
(Peg)
DeStefano,
antique shows, and is mailed to subscribers.
Sam DeStefano
NSCDA/Ohio, DAR,
(Opinions of the writers contained herein are
Printing
Signature Offset
FFHC (hcgs), Ohio-USD1812
not necessarily the opinions of the publishers.)
Advertising information: call Jon DeStefano at 720-276-2777 or email him at jondestef@gmail.com
or for any other information, call Spree Enterprises, 303-674-1253 or email us at customerservice@mountainstatescollector.com.

www.mountainstatescollector.com

Mountain States Collector—MAy 2015

7

Show Fe atures

Valverde Bazaar Returns for its 3rd annual
spring Outdoor Market May 16
A One-day Pop-Up Market of
Vintage, Antique & Handcrafted
Finds from 85+ Local Businesses
Voted Denver’s Denver's Best New Flea Market in
2014 by Westword, this curated market showcases emerging artisans and independent businesses selling vintage, antique and hip, handmade products. Over 85 of Colorado’s
most creative sellers and food trucks are setting up shop in
the architectural antiques yard of Eron Johnson Antiques
for one-day only.
With a record number of applicants this year, sellers
were selected to appeal to a wide audience including popular, returning vendors like The Real Dill and The Humble Pie Store, as well as those new to the Bazaar including Spinster Sisters and Buxiejo Bags.
Saturday, May 16, 2015, 9-4 pm
Free Admission, 85+ Sellers, Food Trucks, Lot and Street
Parking, Valverde Bazaar @ Eron Johnson Antiques
389 South Lipan Street, Denver, Colorado 80223
Located 1 block west of I-25 and
1 block south of West Alameda Avenue

strawberry Festival antique show
May 16 & 17 at Boulder County Fairgrounds
The 2015 Strawberry Festival Antique Show - the 45nd since the St. Vrain Historical Society began to sponsor the annual spring show - will be held on Saturday, May 16,
and Sunday, May 17 in the Exhibit Building at the Boulder County Fairgrounds, 9595
Nelson Road, Longmont, CO. Hours for the event are Saturday from 10 am to 5 pm,
and Sunday from 11 am to 4 pm. Admission is $5 for adults and children under 12 admitted free; and parking is free. Proceeds will be used by the St. Vrain Historical Society for local historic preservation and education.
More than 80+ antique dealers from around Colorado along with eight other states
will display and sell a wide assortment of high end antiques and collectibles including:

furniture, silver, glassware, china, pottery, quilts, vintage clothing and linens, jewelry,
tools, postcards, books, dolls and toys.
Also featured will be an onsite glass grinder to repair chips and/or glue pieces while
you shop. A book table will be offering an assortment of publications about local history. The Society's cafe area will serve barbecue beef sandwiches, an assortment of beverages and, of course, the traditional strawberry shortcake with freshly whipped cream.
Visitors can purchase the whole meal or, menu items separately.
While at the show, be sure to stop by The St. Vrain Historical Society's booth. There
you can purchase an assortment of local history publications. In addition, SVHS will
also be selling: their commemorative cookbook, celebrating the centennial of Historic
Hoverhome, and solar lights: both fundraisers for the Society.
Longmont's original Strawberry Festival was held in June 1871 to celebrate the
opening of Library Hall donated to the colony town by benefactress Elizabeth Thompson of New york. In 1970, the St. Vrain Historical Societychose to commemorate this
early community celebration in the name of its spring antique show. Over the last four
decades, the event has become a modern community tradition, and more than 5,000 people attend the antique show to browse, buy and enjoy the fresh strawberries.
For more information please contact The call the St. Vrain Historical Society at 303776-1870 or office@stvrainhistory.org
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Appraising

the appraiser’s diary:

What’s the Difference Between an Appraisal and An Offer?

#& !$

As an appraiser that also works in the retail antique industry, the subject of what an “appraisal” is
comes up a lot. I find that in my retail store, Turn of
the Century Antiques on Antique Row, people come
in or even email me quite often asking for an appraisal for their item. What is an appraisal? There
seems to be some confusion on that question and I
am here to clear that up so if you are a consumer and
are reading this, you will have a better idea of how
to navigate the territory of selling your item and if
you are a buyer, you can avoid unnecessary confusion and save yourself a lot of time.
What is an “appraisal”? An appraisal is putting
a value on something. It’s an opinion from a qualified individual for a piece of property – such as a tea
set, piece of artwork, or even a piece of “real properRachel Hoffman
ty”” which is real estate. There are several kinds of
appraisals based on needs of the client. These can include appraisals needed for insurance,
estate tax, or an insurance claim for a damaged item to replace the item. Sometimes you simply need to know the fair market value of an item, and each one of those values are going to
be different. When someone asks me for an appraisal, I have to then ask them what they
want to DO with the appraisal. I would say 9x out of 10, when someone emails, calls, or
comes in my shop and asks for an appraisal and I ask them my customary question back, I
hear “I want to sell it.”
Let’s pretend we have a really nice Wallace Grande Baroque silver flatware from Grandma that someone brings into my store and
asks me for an appraisal because they want to know what it is worth.
Let’s pretend that it is in good condition, hardly used, and is a service for 8 people. After examining it, I might say, “The value for
this item is $8,000.00.” The customer might get wide eyed and say,
“Great, I will take it!” UH OH. Right there we have a miscommunication. Putting a value on something is not an offer to buy – be$8,000.00
& % "! $
#
$
#&cause
!$ &that
% "!
$
$estimate could mean many things.
Here is an example of the different ways that an opinion of
value can go for that same silver flatware set. I will go with
three different scenarios: fair market value, insurance value, and offer to buy.
Fair Market Value: what the item would SELL for TODAy between a willing buyer
and a willing seller, knowing all the relevant facts with no compulsion to buy or sell on say,
a random Tuesday. This is the amount of CASH someone would spend today for a gently
used set of flatware. This number would be around $3,500 for the Wallace Grande Baroque
sterling set on the secondary market.
Replacement Value New: to insure the item and keep it in your home and the value
would protect you in case of damage and you might have to replace it new. This number
would be around $8,500 to REPLACE the 42 piece Grande Baroque set.
Offer to buy: Here is where things get sticky. I don’t wear my appraiser hat and dealer hats
at the same time – ever. If someone wants an appraisal report, then I am wearing my appraiser hat
and give them a true, unbiased report, with no intention to ever purchase the item. If someone
wants to sell me something that I have to turn around and sell myself, I am now a dealer, not an
appraiser. An honest dealer with overhead will generally offer you around half of what the fair
market value is. This leaves them room for profit and the costs associated with selling the item –
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Antique Row

antique Exchange, 10,000 sq. Ft. of Greatness
By Jon DeStefano
Bob.Crayne had never been in the antique business in his
life. He moved from Chicago to Colorado in 1995 met his partner Dan Powell and they began working together in a cleaning
business. At the time Dan was doing a little antique business on
the side then in 1996 they decided to try a small antique business
together, they rented a 10' by 15' space in The Antique Exchange
at 1500 South Broadway.
Their first month was fantastic. They sold $13,000. Everyone told them not to expect that every month but by the fall of
1997 they decided they were going to open their own place down
the street.
Lynn Reynolds the owner of the Antique Exchange at the
time said, "Why not buy this place from me. you're going to buy
anyway and you are really good at this business."
"Dan and I took a look at it and decided to jump in with both
feet," said Bob. They bought the business in 1998, took Lynn's
concept and what she started, but totally redid the place. One of
their first moves was to raise the quality of the vendors, cutting
down the number and increasing their space dramatically. Some
of their dealers have been doing it for a few years and some for a
lifetime. Bob and Dan insist it is the quality of their dealers, more
than anything, that has resulted in their tremendous success.
The Antique Exchange has 10,000 square feet and ten primary dealers, mostly furniture. The business changed from where
everyone had a small booth and the place seemed somewhat
crowded and cramped, to a place where each dealer has a large
amount of space. They blend together so much so that most people don't realize they're individual dealers.
This business is fun says Bob and is always changing. "I am
a refinisher and it is so different today.
Many pieces today have only a thin coat of veneer as opposed to the 8 sometimes 10 layers many quality antiques have.
They were made to last, they are beautiful and they have stood
the test of time."
"Many young people think there is no way I can afford real
antiques but our dealers buy at a reasonable price and sell at a reasonable price. We don't sell them for people to just look at; we
sell them for people to use and their quality is such that they last."
"One of our dealers has rustic shabby chic painted pieces
and one dealer upstairs has quality vintage clothing. I like the old
antique pieces of furniture, 1920's and before, in mahogany and
walnut and we have dealers with great oak pieces," he said.
He continues, "We have become a disposable society, people buy it, use it, and throw it away. That has affected the antique
business in recent years. But it's getting better especially here on
South Broadway. It was rough during the road construction but
it's great now. We have had no vacancies for awhile and even
have a waiting list."
One of the great things about the Antique Exchange is the
history of the building. It started as a barn and stables. Judge Colburn, the original owner, raced horses at Overland Park Race
Track. He bought the property and wanted to put a metal barn

and stable on it. The city said, "No" it had to be stone. Judge Colburn built a fine brick barn and stable and five years later the city
outlawed horse racing. The judge eventually sold the building to
the Careys who turned it into an antiques and used furniture business which it has remained for the last sixty or seventy years.
Bob Crayne and Dan Powell are the third owners of the
building. They bought it in 2001. There is a water color of the
building in the Colorado History museum. But do yourself a
favor, visit it in person. The outstanding dealers have one of the
largest collections of the finest antique furniture available in
Colorado. A sampling of what they offer follows in a pictorial.

What’s the Difference Between an Appraisal and An Offer?
Continued from page 10
such as running a brick and mortar store with employees or booth
rent at an antique show. So for our scenario, it would be around
half of $3,500 – so the offer to buy would be around $1,750.00 $2,000.00 depending on the condition of the set. It always amuses me when customers ask me if I will pay them the same
amount for their like item as I have mine priced in my own shop
and I know it’s because a lot of people don’t understand and I
simply explain it.
Let’s recap that Wallace 42 piece Grande Baroque Set:
Fair Market Value: $3,500.00 – what it would sell for
TODAy on the secondary market in my shop.
Replacement Value New: $8,500.00 – what you would ask from an insurance company
to replace the whole set, brand new.
Offer to buy: $1,750.00 – what I would pay yOU for your item and then turn around
and sell it for the fair market value listed above.
Pretty wide range, huh? If you are a dealer and are wondering how to quickly qualify a person
that “wants an appraisal” – ask them what they want to do with the appraisal. Usually they are
looking for a fair offer to buy. If you are a consumer, just remember that when you ask for an ap-

Tue.-Sat., 11-5:30
Sunday 12-5

praisal, especially to someone who is also a certified appraiser, it’s like asking a hair dresser for a
haircut. It’s a service. Not an offer to buy. Next time you are in the situation to sell something,
maybe try saying, “I am looking to sell this item and would like a fair offer if you are interested.”
If you are wanting to sell your item, just do your homework first. That homework can
be hiring someone to appraise your items and give you fair market values. If you have a lot
of items, this knowledge is very important for you to have. As long as you know the tentative
fair market value of your item, you can decide to sell it for an honest offer, which to a dealer,
is going to be around 40-50% of the general selling price to the public or a collector. If you
want the very highest price for your item, you will want to sell it yourself to the collector –
which is hard. Dealers are networked in with the consumers so a lot of times, it’s just easier
and less dramatic to sell to a dealer and be done with it. They can get higher prices than you
can but they also have a lot of costs associated with getting that price. If you are computer
savvy, you might be able to list the item on eBay or another website but keep in mind, you
have to pay commissions to those sites.
Hopefully this helped clear up some of the crossed wires that happen a lot in our industry. As long as you know all of the facts, you can feel good about your decision and the role
of the appraiser and dealer is to be honest and let you know the facts.
For more information or to get in contact with Rachel, visit her website at www.rachelhoffmanandassociates.com or email her at rachel@rachelhoffmanandassociates.com

1464 ANTIQUES

1464 S. Broadway, Denver
720-469-8631

Featuring individually
selected pieces from
an ever changing inventory
Furnishings/Armoires/Bookcases & Display Pieces/Buffets/Commodes & Chests/Desks/Dining Tables/Tables/Lighting/Mirrors/Majolica &
Porcelain/Artwork/Clocks/Crystal & Glass/Copper/Brass/Pewter/Silver/Garden & Architectural/Sculptures/Collectibles/Unique Accessories/Vintage Clothes & Lace/Jewelry
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Arvada

Homestead Antiques
6530 Wadsworth Blvd., Suite130, Arvada, CO 80003
2 Miles North of I-70 on Wadsw orth, N.E. Corner of 64th and Wadsworth

www.homesteadantiquemall.net

720-484-3644

Open 7 Days a Week, 10am - 6pm
Come join us for
Homestead Antiques
first annual
“Arvada Outdoor
Antique Market”
with a wide
variety of antiques,
collectibles, primitives
and vintage items.
SOMETHING FOR
EVERYONE
to be held in the parking lot of
Homestead Antiques on the
3rd Saturday
May 16
June 20
July 18
August 15
from 8 a.m. to 3 p.m.
6530 Wadsworth Blvd.
Limited dealer space available.
Contact us at
Homestead Antiques 1 @
aol.com

Over 70 dealers with a wide variety of antiques, vintage furnishings,
glassware, jewelry, collectibles, primitives, shabby chic, Western,
Native American, home decor & more...
12 MAy 2015 —Mountain States Collector
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Lakewood

H appy M other’s Day

Mother, daughter, doll
By Joan Wallace

Jenny’s Junk Emporium
High-end Collectibles
(despite what the name may imply).
Steam engines, locomotives, trains, crystal, china, jewelry,
vintage and small unique collectible finds.

Consignments and Layaways

I'm really not sure when she came into my life,
but she was my friend and companion as no other
has been. We played, ate, bathed and slept together.
She was seldom forgotten in the activities of my
young life.
Her advertisment in the 1939 Montgomery
Wards Catalogue read in part, "She is the only doll
who drinks from a spoon as well as a bottle. The
only doll who drinks sitting up or lying down. The
only doll who blows soap bubbles from a bubble
pipe. Any mother would say her little girl never had so much pleasure with any other
doll," and an abundance of pleasure was what my Dy-Dee Doll gave to me.
When she came up missing a short month before Christmas, I was devastated. I
searched high and low, cried a great deal and nagged repeatedly for Mother to find
her. Mother was patient at first with my constant upset nature and, though sympathetic with my loss, her patience was coming to an end. I can remember feeling she
just was not concerned enough, but as every young child learns, there are certain
looks or words your parents give that tell you to find other interests in your life,
and this I tried to do.
Mother's parentage was Scotch. She was a lady with a reserved, caring nature. Her
love was never shown in an abundance of hugs and kisses. She expressed her love by
doing things for us. She sat through every program, recital and sports event, her cakes
and pies sold first at the Savings Bond Rallies and there was always some special gift or
surprise when we least expected it. Only she knew the love I felt for my doll, and she
was planning a Christmas surprise to give her blessing to that love and to show the love
she often could not express in words.
Christmas morning soon dawned, and I'll never forget my joy. Everything I had
hoped, wished and prayed for was before my eyes. There lying under the tree wrapped
in her new blanket, in a new baby bed, with a new doll-size cedar chest full of "mothermade" doll clothes, was my Dy-Dee Doll. There was so much more there than I had ever
anticipated. To me the gifts before me were magnificent.
In the months that followed some neighborhood children decided it was time I knew
Santa, but I stood my ground. Maybe there wasn't a Santa, I can remember thinking, but
I knew someone had to help Mom and Dad with such special gifts. To 5-year-old me, no
human could afford or give the love I felt that year.
The years hurried by and my doll was forgotten as sports and boys took her place.
College, marriage and children followed in quick succession. Then the time came when
we had to face the fact that Mother was dying. She was never able to talk about her illness or what she was feeling, but there were things she wanted done after she was gone,
and I learned to listen for hints and clues. She would say them in an off-hand way, but
they were her wishes and she knew I understood.
It was because of such a casual remark that I found myself in the basement shortly
after her death, looking for her doll and grandmothers'. I found the box and as I started
to pull it off the shelf, my eyes caught on a small doll-size cedar chest. Tenderly I opened
it to find my Dy-Dee Doll wrapped in her blanket with all her "mother-made" clothes
packed around her. My tears flowed freely as I gently unwrapped the blanket. Her body
had rotted because of all the bottles of water she had been fed, her arms had torn from
the clothes that had been put on and taken off so many times, but her head was still beautiful. Was this what Mother had wanted me to find?
The memories of that Christmas came rushing back
and I remembered the joy I had felt, of the love that
had given me such joy and of the lady who never
wanted me to forget that love.
Today my doll sits proudly in my china cabinet,
surrounded by seven other Dy-Dee Dolls. Doll collecting has become my hobby. Adding new and different dolls is fun, but no other will hold such a special memory for me. Occasionally when I stop to look
at her, I feel a deep loneliness for the days gone by,
but this is balanced by a sense of peace for what those
days gave to me.

Jenny & Bill Andrus
6625 W. Mississippi Ave.
Lakewood, CO 80226
Hours:
Mon.-Fri. 10 a.m. - 5 p.m. • Sat. 10 a.m. - 4 p.m.

303-570-1590
www.mountainstatescollector.com
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Wheat Ridge

4501 Wadsworth Blvd ~ Wheat Ridge, CO ~ (303) 463-7796
12,000 SQ./FT. FULL
OF WONDERFUL
ANTIQUES, JEWELRY,
CLOCK REPAIR, NATIVE
AMERICAN, BOOKS,
HOME DECOR AND MORE...

Some Space Available
Come Join Our Team
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Horse Racing Collectibles—a Winner down the stretch
By Robert Reed
The thundering hoofs on race tracks across America
also echo the accompanying sound of horse racing collectibles. From programs and postcards to the individual
memorabilia of legends like Seabiscuit and Secretariat, the
‘race’ to acquire a ‘bit’ of the horse racing past continues.
It doesn’t hurt that there are more than 90 thoroughbred
race tracks in the country at the present time and plans for
more at the starting gate. And figure includes only mounted
horse racing and not equally colorful harness racing which
involves a sulky.
Seabiscuit maybe one of the most recent examples of
the growing popularity of the sport’s racing collectibles in

general and race horse idols in particular. During the summer of 2003 a major motion picture drew national attention
to the remarkable race horse. Interestingly there was a notable auction of Seabiscuit memorabilia shortly after the
movie’s premier. A site in Beverly Hills, California sold original contacts, riding silks and crops, vintage racing photographs, and even Seabiscuit’s horse shoes and saddle.
The movie was actually the second time for racing wonder Seabiscuit who was more or less immortalized in the
1949 film by the same name. Although the 2003 version is
credited with being more realistic, the earlier version with
Shirley Temple in one of her first adult roles was a sensation at the time.
Today both the movie’s artifacts and those of the reallife race horse attract considerable attention from collectors.
The enduring story of Seabiscuit not withstanding, great
race horses and great races have been a part of United States

history for centuries. Horse racing was widely accepted in
Colonial America, and historical accounts say even President George Washington himself was a riding competitor
during his younger days. Moreover, according to the Pennsylvania Horse Racing Association, many of country’s city
and county roads developed into thoroughfares for racing
horses and thus Race Street is a common designation for
some roadways yet today.
By the second half of the 19th century major horse racing events were being established for an eager public.
Among them were the Belmont Stakes, the Preakness Stakes
and the Kentucky Derby. Now some of the programs for
horse racing events in the 1860s, 1870s, and 1880s can be
worth one thousand dollars or more in quality condition.
And for those who didn’t quite make it to the track there
were related amusements such as the Derby Steeple Chase
game produced by McLoughlin Brothers in the 1880s and
1890s.
The popularity of horse racing rose to a full gallop early ties to make the cover of Time in the 1950s. Jockey Eddie
in the 20th century with a proliferation of significant race Arcaro meanwhile made the cover of a newly introduced
tracks and championship horses. Each track contributed a sports magazine during the 1950s. Sports Illustrated also
fascination of opening day programs, tickets, official score- featured jockeys Willie Hartack and Willie Shoemaker on
cards, and officially commissioned photographs. In 1926 covers during that same decade.
the owners of the Miami Jockey Club authorized hand-colSports Illustrated ‘covered’ a number of Kentucky
ored photographs of the Club’s grandstand and track. Derby winners during the 1960s, and one individual jockey,
Decades later a framed and dated example brought several Willie Hartack. In 1969 President Richard Nixon paused to
hundred dollars at Leland’s sports auction in New york.
autograph a Kentucky Derby program that featured MajesDuring the 1930s a horse named Omaha became a triple tic Prince. More than a generation later Leland’s sports auccrown winner, Hialeah Park billed itself on color postcards tion sold the Nixon signed program along with his bow-tie
as the “most beautiful race course” in the country and Whit- press badge, and overhead view of the crowd of 106,000,
man Publishing issued the first edition of the Kentucky and Nixon’s winning $2 ticket which was apparently never
Derby Racing Game. During that same decade Time maga- cashed in at the track.
zine added to the field of horse racing collectibles by putting
Along similar celebrity-at-the-race track lines, Leland’s
a horse name Cavalcade on the cover of their national pub- also auctioned at one time souvenirs of FBI chief J. Edgar
lication, and the Kentucky Derby began issuing mint julep
Hoover’s visit to Pimlico. The lot included the G-Man’s
drinking glasses to track visitors.
lifetime pass to the race track, an uncashed pari-mutual tickUltimately the Kentucky Derby glass became one of et from 1972, and a letter to management from Hoover comthe most familiar horse racing collectibles in history. In 1940
panion Clyde Tolson expressing thanks for sympathetic
the traditional Derby ‘glass’ was made of aluminum. Startflowers at the time of Hoover’s death.
ing in 1941 and continuing through the years of World War
One of the greatest race horses of the 1970s was SecreII the Derby glass was made of a type of celluloid due to
tariat. During the dramatic 1973 Belmont announcer Chick
the rationing of many other raw materials. The Beetleware
Anderson described the great horse as “moving like a
containers included the image of a race horse along with a
tremendous machine” to set a world’s record at that race
#& !$ & % "! $
# $
#& !$ & % "! $
$
Bettleware label at the bottom of the glass. A single surviv- course. Secretariat made the cover of Sports Illustrated that
ing Kentucky Derby glass of the early 1940s can command
same year. Other Sports Illustrated ‘cover’ horses of the
a price of several hundreds dollars currently.
1970s included Seattle Slew, Affirmed, and Spectacular Bid.
Elsewhere in 1940s, a horse called Citation became a
Eventually Secretariat, Seattle Slew and Affirmed also were
Triple Crown winner, jockey Eddie Arcaro appeared on the
featured in the official programs of the Kentucky Derby.
cover of Time magazine, and the Milton Bradley company
Such magazines and programs profiling record-setting horsmarked a new game acknowledging wagering a race tracks
es of the 20th century remain solid favorites with horse racwith the title Win, Place & Show.
ing collectors.
Native Dancer was one of the few race horse celebriIn recent year Leland’s has also auctioned winning betting tickets for Secretariat which were
somehow unclaimed. One recorded
the grand horse’s victory at the 1973
Preakness, and another was a win in
his final race at Woodbine. Both unusual collectibles were reported in
mint condition.
While horse racing itself may
still retain its ageless “sport of kings”
title, it could well be considered by
many to be a new prince of sports collectibles.

Wheat Ridge
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Auction Gallery

UNIQUE TREASURES
Antiques, Collectibles, Vintage
Primitives, Home Decor, Furniture
Toys, Books, Music and More
(We buy old toys!)
Over 25 Great Dealers Space Available

7341 W. 44th Ave., Wheat Ridge, CO 80033
1 Block East of Wadsworth on 44th Avenue

303-993-3868
Monday - Saturday 10-5, Sunday - call to see if open
www.mountainstatescollector.com
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Historic Preservation

Colorado Preservation Honors Individuals and Groups
Continued from page 1
Program Progress Report recognizing the 2009 Saguache 4th Street Commercial District.
Here is biographical information on the honorees as provided by Colorado Preservation
Inc.:
Georgianna Contiguglia
Georgianna Contiguglia served as the Colorado State Historic Preservation Officer
(SHPO), a gubernatorial appointment, from 1998 to 2008. In this capacity she worked collaboratively with local, state, and regional preservation organization, worked with federal and state
agencies on matters concerning historic preservation, and worked with the State Legislature
and the Governor on various preservation issues. She served as the Chair of the Colorado National Historic Preservation Review Board, which recommends the designation of Colorado
sites to the National Register of Historic Places. Additionally, Ms. Contiguglia served as President and CEO of History Colorado from 1997 to 2007 when she retired from this position. As
President and CEO, she oversaw the programs of History Colorado’s twelve museums, the
Historic Preservation Office, and the State Historical Fund, which provides annual preservation grant funds to governmental agencies and non-profit organizations throughout Colorado.
She was Chair of the Colorado State Historic Preservation Board, which oversees the designation of sites to the Colorado Register of Historic Properties. Prior to being appointed President
and SHPO, she was Curator of Decorative and Fine Arts from 1980 to 1997, during which
time she oversaw the preservation, operation, and interpretation of History Colorado’s seven
house museums throughout the state. Since her retirement from History Colorado, she has
taught Art History in the state’s community college system and at the Colorado Academy of
Lifelong Learning, and wrote the first history of the sixty-year-old Mountain Plains Museums
Association. She continues to be active in the state’s preservation community, serving on the
State and National Review Boards, the Board of Historic Denver, Inc., and the State’s Scenic
and Historic Byways Commission.
The Town of Breckenridge
For decades, the Town of Breckenridge has maintained a strong preservation ethic of its
150-year civic history. Of note, though, are their efforts over the past five years. During this
time, the Town’s visionary City Council, strong civic leadership and supportive citizens have
raised the bar of what it means to be “Stewards” of cultural resources. Three recent and strategic acquisition and rehabilitation projects that best exemplify the forward thinking, planning
and management include: the adaptive reuse of the Harris Street School House; the preservation and adaptive reuse of buildings in the Arts District; and the rehabilitation of the Breckenridge Masonic Hall.
Cripple Creek & Victor Gold Mining Company
Gold was first discovered in 1891 just outside of Cripple Creek in Poverty Gulch, with
the mining boom peaking in the early 1900’s. Although the face and technology of mining has
changed over the years, CC&V efforts to capture and document threatened sites by pho-

tographing the structures and historic features, mapping the area, recording the historic artifacts, and conducting archival research on the history of the site in order to ensure that pertinent historical information is gathered prior to site disturbance. In this spirit of honoring and
acknowledging the past, present and future, in 2011, the organization agreed to donate 75 troy
ounces of 24 karat gold to the dome restoration of Colorado’s most iconic and historic building, the State Capital. Of historical interest, when originally constructed in 1901, the dome was
capped with copper, which blackened and tarnished. In a precedent setting act of pride and
generosity, Colorado’s miners donated 200 ounces of 24 karat gold to gild the dome. This tradition was repeated again in the 1950’s and of course, again in 2011.
Bruce Hanson
Before retiring as Reference Librarian for the Western History Collection, Bruce Hanson
was the go-to person at the Denver Public Library for researchers throughout the state wishing
to learn about their history, residences, commercial buildings, and historic places. Through
years of effort, research, collaboration and personal interest and dedication, Bruce became the
leading authority on preservation research at the Denver Public Library. Over the years, he
taught classes, wrote guides for researchers, and developed the collection in the Western History and Genealogy Department.
Kevin Strong & Doug Whitehead of CBS, Channel 4
Colorado Preservation, Inc.’s Most Endangered Places Program is a nationally-recognized
preservation advocacy program and one of the most effective mechanisms in Colorado for
raising awareness of threatened historic properties. In fact, dozens of properties have been
saved and many are on a solid path toward preservation. The success of the program can be attributed to a number of factors, but chief among them is the incredible work completed each
year by these two men, Kevin Strong and Doug Whitehead of CBS Channel 4. For well over a
decade, Kevin and Doug have filmed and produced the films that air during the Most Endangered Places luncheon at the Saving Places Conference and on CBS Channel 4.
Town of Saguache’s 4th Street Commercial District
The district is the first awardee of the Endangered Places Program Progress Award.
Mark Harden directs print and digital news content for the Denver Business Journal, contributes to the "17th & Lincoln" blog and compiles the daily "Afternoon Edition" email. Email:
mharden@bizjournals.com. Phone: 303-803-9227.

the Founder of Mother’s day
By Dianne L. Beetler
Mother's Day began as one woman's idea and spread
across the United States and around the world.
Anna Jarvis was not the first woman to suggest a day
honoring mothers, but she is responsible for the Mother's
Day now celebrated.
Anna was born near Grafton, West Virginia, on May

PREss RElEasE
Dan Gendron Horology is pleased to
announce that 7th generation Certified
Horologist, Jesse L. Gendron is now offering watch and clock repair services to
Colorado Springs. His shop is set up in
Willowstone Antique Marketplace,
Garden of the Gods Rd., Booth #115,
where he also buys and sells pre-owned
watches and clocks.
Repairs are available on ALL types
of watches, from quartz to extreme high
grade, as well as battery operated and
wind-up clocks.

1, 1864. After attending Mary Baldwin College in Virginia,
she returned to Grafton where she taught school for seven
years.
After her father, Granville Jarvis, died in 1902, Anna,
her younger sister, Elsinore, who was blind, and her mother, Anna Reeves Jarvis, moved to Philadelphia where Anna
worked in an insurance company's advertising department.
Anna Reeves Jarvis died May 9, 1905. Two years later,
on the second Sunday in May, Anna Jarvis invited several
friends to her home to honor her deceased mother. At that
time, she announced her campaign for a national observance in honor of mothers.
Because of an inheritance from her mother, Anna had
no need to work for a living. Instead, she devoted all her
time and energy to making her Mother's Day dream a reality. She began by writing to influential people everywhere.
The Andrews Methodist Church, Anna Reeves Jarvis'
home church in Grafton, West Virginia, held the first Mother's Day service in 1908. At Anna's suggestion, the second
Sunday in May was chosen as Mother's Day.
Anna continued to write letters, and in response, people deluged her with mail. She bought a house to use as an
office, and began printing booklets and lecturing on Mother's Day. She suggested that on Mother's Day everyone
wear a carnation, which was her mother's favorite flower.
In 1915, the governor of West Virginia issued a
Mother's Day proclamation, and in 1914, Congress approved a resolution for a nationwide observance of
Mother's Day.
Anna should have been happy, but she wasn't. Her idea

had succeeded too well. With dismay, she watched the
commercialization of the day. Florists capitalized on the
custom of wearing carnations. Telegraph companies urged
people to send telegrams to their mothers, and card companies printed special Mother's Day cards.
Anna began fighting the observance she had started.
She incorporated herself under the title, "Mother's Day International Association." She even obtained a registered
trademark, "Mother's Day, Anna Jarvis, Founder."
But the founder had become the "Scrooge" of Mother's Day. In 1925, Anna interrupted a War Mothers meeting and condemned the organization for profiting on its
sale of carnations. The incident resulted in her arrest on
charges of disorderly conduct.
In 1932, she threatened to sue the city of New york if
it proceeded with plans for a special Mother's Day celebration, and the city cancelled the observance.
Lawsuits cost money, however, and Anna had spent
most of her inhertiance. As she grew older, she became
more withdrawn and bitter. The neighborhood around her
home deteriorated, and so did Anna's physical and mental
condition. In 1943, she was admitted to the Marshall
Square Sanitarium in West Chester, Pennsylvania, where
she died five years later.
Anna Jarvis was a success and a failure. She succeeded in establishing a day to honor mothers and failed in her
attempts to dictate the methods of observing this day. She
is remembered today because of her success. Although
never a mother herself, she led the world to a public observance of Mother's Day.

Subcriptions

Subscribe to the Collector

1 year (12 issues)
2 years (24 issues)
3 years (36 issues)
www.mountainstatescollector.com

$18.00
$32.00
$45.00
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Over the years protests have left their mark on history as well as art and design. Posters
from the 60s and 70s, from the Woodstock concert to psychedelic examples, have found a
new generation of collectors: if they can afford them. They were all part of our changing world
and how that generation saw it.
Plastic items, from TV trays to furniture that once could be found for a few dollars are
sold at specialty stores and auctions. Known designer pieces can sell for thousands. An origi-

Detective

yesterdays’ Protest and Plastic Collectibles Pricey

nal Woodstock Poster could fetch several
thousand dollars. Even a 1980s reproduction could sell for hundreds of dollars. Beyond Woodstock there were the Filmore
East concert posters as well as the “flower
children” whose message of “love” was
turned into pins and posters. Since they
were mostly made of disposable paper or
plastic those that have survived can be
costly.
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M all Feature

Brass armadillo Creating Bright Future for antique Industry
Continued from page 1
markets for Brass Armadillo dealers.
Brass Armadillo has over 600 dealers in their 45,000
square foot facility. They have all different kinds of dealers from the hobbyist who is doing it for a little side
money, to the collector who is building a collection and
of course the professional grade dealer who makes up a
little less than 25% of their dealers.
"Our dealers are doing pretty well," he explains, "I
like to say you get out of the BA what you put into it. If
you run a booth or a case and you set it up and don't pay
attention to it for a couple of months you are not going to
do as well as the person who comes in once a week or is
tending to it on a daily basis."
As a business, Scott's father, Larry Gottula and his
partner started Brass Armadillo as a storefront mall in a
distressed shopping center in Des Moines, Iowa in 1992.
In September of 1994 they opened their first store in
Omaha, Nebraska built from the ground up and is based
on the same model you see in Denver but a little smaller,
it's 30,000 square feet.
They opened a Phoenix Brass Armadillo in 1997 and
started construction of the Kansas City store which is 10
miles east of Arrowhead Stadium and opened for business
at the end of that year.
A year later in 1998 Scott followed one of his mentors to Colorado, Larry Gibson. "I learned an awful lot
from him," said Scott, "what to do and what not to do.
Dealers really looked up to him."
"We started construction in Colorado summer of 1998
and then finished it the last week of December. We started business in January 1999 and had our grand opening
in March."
For the future, Scott is planning to go to Disney college where they have a great program devoted to learning
branding. He says that Brass Armadillo is a known brand
in the antique business.
"There was a piece in a Phoenix paper about a guy
who downsized from a 60,000 square foot building to a
6,000 sq. ft. building," continues Scott. "The article was
riddled with his negativity about how baby boomers aren't
buying anymore and how millennials don't buy antiques,
and I think that is a false perception and sometime perception dictates your reality and it becomes real for you.
I have more millennials as customers than anything, they
are people born in the late 90's and early 2000's. "The millennials make up a good chunk of my customer base and
I still have a bunch of baby boomers, also I have everything in between. That negativity about the future of the
antique industry is wrong."
"We believe as we move further into the 21st century, we must invest in the future of this industry. We are

investing in apps. We built a listing app and we are finding it is working for our people.”
“We have dealers who either come to us to list it for
them and many are taking the time to learn how to put it
on the listing app and they use it and it's working for them.
They list what they have in the mall. It's not like an auction, it is like a classified ad. We get it on iantique and
cross list it in a number of other things like Craig's list or
eBay classifieds. If people are looking for something specific they type it into a search engine and we're popping
up, it's more business for our people.”
"We're getting great results and we can track it and it
is 15% to 40% of our sales in some months. We had a gentleman who purchased some of our goods from overseas

and it opens up our markets by quite a bit because everyone on the planet can now shop in your store."
"Another thing we will use the listing app to make a
dealer's inventory bar code accessible. The app could
eventually load their inventory right into our register. It is
exciting that together the community could make this happen and give all of us really great inventory control."
"We also have a social app through iantique so that
all the things you can do on your computer you can also
do from your iPad or phone or any mobile device. They
can read blogs, participate in forums, go to Q and A to ask
questions or watch a video. We do extensive videos every

week, a lot of them are very informational, valuable online. We also have a twice a month coffee club going on.
Dixie Kilborn and Charlie Klingman several years ago
began it without there being a plan. It has worked out
great.”
"We have different people come in and put those seminars on. The Questors club helps set those up, it is an organization of antique collectors and enthusiasts. They do
a nice job of arranging great presentations every two
weeks. They give a little talk, we record them and post
them on iantiques and there is a lot of activity going on—
activity breeds activity."
"Brass Aramadillo has become the bridge. It is my intention to stay that way," states Scott. "The best person we've
heard on this is a fellow by the name of Jay Bear. He developed this concept he calls "youtility." He is talking about how
useful you can become to your customer, giving information
is the key. In that spirit we started a website that will be linked
to our Brass Aramadillo website called BAAM.BAM standing for Brass ArmadilloAntiqueMall.BAM.
Scott sums it all up, "I believe the antique industry
will survive the 21st century and the 22nd century because
of good positive people who know how to do the business.
They are people like us, who are showing people how to
be the bridge."
Thanks to Scott Gottula, Brass Armadillo is a brand
and an industry standard.

Denver

Starr Antiques
Featuring Colonial and Federal Period furniture and accessories.
Discover how accenting with a fine piece, big
or small, can give your home that extra panache:
The sophisticated design of Folk Art, the "hand"
in stoneware jugs, the patience of quilts, porcelain that traveled 2,000 miles from China 200
years ago, handmade furniture from craftsmen with decades of apprenticeship,
silver candlesticks from Colonial America, portraits as the keepers of memory.

Antiques & Decorative Accessories
Original Art, Vintage, Lighting, Crystal & Silver
Hand-painted Furniture, Rugs
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Consignment of select pieces,
whether from individuals or estates, are welcome.

Open Tuesday-Saturday, 10a.m.-5p.m.
(303) 399-4537
starrantiques.com
2930 E. 6th Avenue, Denver, Colorado 80206
www.mountainstatescollector.com

Anti que Detective

Many design Influences during late 19th Century
By Anne Gilbert
Collectors can be confused by the different designs
and forms created between 1870 and 1900. It is all lumped
together under the name “Aesthetic Movement.” The look
can be anything from
Gothic, Greek, Islamic to Japanese. The
latter being the most
popular. However,
many of the designs
actually spill over
into the Arts and
Crafts Movement.
It was a time of
decorating overkill
that included everything from furniture
and china to glass.
CLUES: Furniture designs of the
period often used a
variety of materials
to form elaborate parquetry motifs. Combinations included colored woods, ivory, mother-of-pearl, thin sheets of
metal and other materials. Floral and nature subjects were
popular and often had gilding.
If an object at first glance appears to be Japanese, a
closer look may prove it to be late Victorian with Japan-

ese influence, known as “Japonism.”
A good example are the dragon motifs used frequently by the Rookwood pottery painters. The Japanese style
was used by Maria Longworth Nichols, founder of Rookwood. Other potteries such as Weller and Roseville followed her lead and
even hired Japanese
artists.
Among the most
well known furniture
manufacturers of this
period were the Herter brothers, Gustave
and Christian. Their
furniture business established in New
york in 1864 was
known for quality
and the use of intricate parquetry and other material inlays. They achieved exotic effects using various colored
woods and pewter gilding. By the 1880s the Herter Brothers began using Japanese symbols and chrysanthemums
on their furniture.
Another influence was middle-eastern; Egyptian subjects from sphinxes to obelisks.
American cut glass, known as the “Brilliant period”
introduced at the 1876 Centennial Exposition became instantly popular along with colored glass that was etched,
cut, engraved, molded, blown and pressed. Hundreds of

patterns were introduced from 1876 till it temporarily
went out of fashion by the end of World War 1. Many silver manufacturers also used Japanese motifs.
PHOTO CAPTIONS: (1) Bed showing elaborate surface
decorations PHOTO CREDIT: (1) Cowans Auctions.
Cincinnati, OH
PHOTO CAPTION : (2) 1880s glass goblet. PHOTO
CREDIT: (2) Mint Museum, Charlotte, NC
PHOTO CAPTION: (3) English earthenware with Japanese motif. PHOTO CREDIT: Metropolitan Museum, Ny

antique detective Q & a: teapots to Cocktail shakers
By Anne Gilbert

in England and antiques. They are around 12” high and
have no marks. I paid $400 for the pair. Did I pay too
much?
M. R. - Peoria, IL
A. Staffordshire animal figures have had their popularity ups and downs since they were first made during the
18th and 19th centuries. They have been reproduced ever
since, especially during the 18th and 19th centuries and
still are. If your pair are pre-20th century a shop price for
the pair could be $1,000 or more.

Q. This was my late mother’s teapot. It originally
came with cups amd saucers that somehow got lost
over the years. I would like to once again have them
to go with the tea pot. Can you give me some place or
company where I might be able to replace them? The
teapot is stamped “Royal Winton,“ and I have been told
it is one of the many “chintz” patterns made by them.
What is the value of the teapot and the name of the pattern?
T.C. M.- Dallas, TX
A. Grimwalddes, Ltd., known as Royal Winton, is a
name long associated with chintz pattern china, made in
England. The pattern is “blue anemone. your teapot has a
current shop value of around $300 or more. Write

Littleton

“Replacements Ltd., 1089 Knox Road, P.O. Box 2602927420 for information.

Q. While cleaning out my late father’s garage I found
what I think is a cocktail shaker. Somebody told me it is
made of a metal called “:chrome.”
Does it have any value? What is chrome? How old is
it?
A. F. - Kansas City, MO
A. your novel chrome cocktail shaker was made in
the 1930s and is a great example of Art Deco designs.
Chrome was first made by the Chase Brass and Copper
Company, Waterbury, CT. The metal attracted many top
designers. At the time it sold for around $10. In a retail
setting your “Dumbell” form shaker could sell for as much
as $1,000.

Q. I am a dog lover and owner of two white poodles.
At a recent estate sale I spotted a pair of poodle figurines.
The sellers told me they were Staffordshire, pottery made

The Mountain States Collector is The Rocky
Mountain region’s newspaper and website
devoted to the enjoyment of antiques and
collectibles as objects of art, investment,
decor, culture and historical interest.
We are dedicated to the promotion and
success of the antique trade.
www.mountainstatescollector.com

advertise in the Mountain States Collector.
Reach the thousands of antique
collectors and afficionados who enjoy this
43+ year old newspaper devoted to
the collector and antique buff.
Call spree Publishing 303-674-1253
or Jon destefano at 720-276-2777
for more information.
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was named for the port of Imari-the place from where it
was shipped. The designs of textiles, chrysanthemums and
landscapes were enclosed in panels. It became so popular
that by the 18thCollectibles
century the Chinese copied it. So did Eng-
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Favorites of starstruck Fans
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Movie Magazines

By Roy Nuhn
Back when the Great Depression had America in
its grip, and working women and men considered themselves lucky to earn ten dollars a week behind a counter
or in a factory, millions of them spent a small part of
each paycheck on a ticket to Hollywood. For just ten
cents, a person could purchase the latest issue of Photoplay or Modern Screen and be instantly transported
to film sets, premieres at Grauman’s Chinese Theater,
lunch at the Brown Derby, or the home of a favorite
movie star.
The Tinseltown visited was a place where beautiful, elegant women and sizzling men became the idols
of millions, earned enormous salaries, parked blocklong Dusenbergs in the driveways of their huge estates
– yet always remained simple and unspoiled by success. It was a wonderful world, glamorous and romantic – even if it existed only in the pages of the great
movie magazines.
Long before, as early as the 1890s, Americans
began reading about the new moving pictures in general interest publications. A few short-lived periodicals
devoted exclusively to “the flickers” appeared and disappeared in the opening years of the 20th century. The
first regularly published magazines about movies –

Photoplay, Motion Picture Stories (later Motion Pictures) and Picture Play – debuted between 1909 and
1911.
But the golden age of movie magazines, from the
1920s to the 1940s, coincides with the heyday of Hollywood’s star system. As the number of theaters grew
and attendance figures skyrocketed, the public developed an obsessive interest in the personalities and private lives of the larger-than-life figures they watched
on the silver screen.
New publications catered to their endless appetite
for information and gossip. More and more titles appeared, starting in the days of silent films and continuing, despite hard times, all through the 1930s. Among
the best were Screenland, which debuted in 1923,
Movie Story (1930) and Movie Guide (1931).
Their readers were usually, though not exclusively,
young and female. For a dime, the dedicated fan got
anywhere from 80 to 200 pages
issue
including
Open per
10-5
all –winter.
60 to 100 photos of stars, both candid’s of them at work
and play and glamorous studio portraits by some of the
finest photographers of the time. Some magazines, like
Movie Story, featured novelized versions of current
movies, illustrated with scene stills. But most relied on
a bubbly brew of behind-the-scenes stories, chatty interviews, reviews of current pictures, beauty and fash-

lish potters such as Derby, Bow, Worcester and Chelsea.
Yours could fetch $900 or more at auction.
Q. I found this painted spice bin in an antiques shop
years ago. The dealer told me it was called "tole" I have
since used it as a decorative object in my kitchen. Now I
would like to know about its history and value.
M.B.T. - Las Vegas, NV
A. Your 19th century spice bin is known as "tole" —

Peggy Shannon, Picture Play (January 1932)
Continued on page 23
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Antiques and
Collectibles
30 So. Main Street
Keenesburg, CO

303-732-9257
Offering a wide range of
antiques from the mid
1800s to the 1950s
Open Monday-Saturday
10:00 to 5:00
Ruby Keeler, Silver Screen (May 1936)
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Readers’ Choice 2015

Knute’s

In Longmont,

Antique & Furniture Restoration
• Quality Refinishing / Restoration
• Repairs / Spindle turning
• Veneer replacement

Antiques are our specialty!
Just 30 minutes
north of Denver

We sell the restoration products that we use:
Lightning Strip Paint & Varnish Remover, General
Finishes water-based stain, sanding sealer and topcoat, Antique Restorer’s Furniture Cleaner and
Lemon Oil Beeswax
13518 County Road #1, Longmont, CO 80504
Directions from I-25: exit #243 (Hwy 66)
west 4 miles to County Rd #1, South 1/2 mile
Between 17th Ave & Hwy 66 on Rd #1

303-772-9693
(Open by appointment)

“He always said he would take it all with him.”

22 MAy 2015 —Mountain States Collector

cagreenman@msn.com

www.knutes.com

$+* /)
(%$*
$
( 12-5
$*!"
Mon.-Sat. 10-6, Sun.

www.mountainstatescollector.com

his mail from a friend in England in 2006.
1856. Photo courtesy of the British Royal Mint.
stamps calling attention to notable recipients of the Victoria C
conspicuous bravery and begun by Queen Victoria in
In honor of the 150th anniversary of the Victoria Cross inst
The Victoria Cross is a British decoration awardedContest
for

april’s What Is It?
We had several correct guesses to our
April’s What Is It. The medal pictured is the
Victoria Cross. It is a British decoration
awarded for conspicuous bravery and
begun by Queen Victoria in 1856. (Photo
courtesy of the British Royal Mint.)
What makes this "military medal" so
valuable? To answer that question, we
must look at the story behind the creation
and evolution of the Victoria Cross award
in British history.
In the last year of the Crimean War of
1853-1856, Queen Victoria decided to start
giving a special medallic award to British
military and naval personnel who showed
unusual bravery in that war. The medal became known as the Victoria Cross and is
the most desired award for bravery offered
by the British government, only presented
in exceptional cases of merit.
The Victoria Cross is bronze and was
first made from cannon captured from the
Russians at Sevastopol in 1855. The Russian naval base at Sevastopol on the Black

Sea resisted the assaults of British, French
and Turks for eleven months, with heroic
casualties on both sides.
Many acts of bravery took place
during the Sevastopol seige, and the
horrible conditions of the military hospitals caused Florence Nightingale to
revolutionize the treatment of wounded
veterans and become the founder of
modern nursing.
In the beginning, the Victoria Cross
was only given to British military and
naval personnel, but was extended to soldiers in India in 1911, to air force men during World War I, and to nursing workers
in 1920.
Congratulations to Jacque Rutledge of
Northglenn, Colorado; Jerry Michals, Aurora, Colorado; Carol Vilkaitis of Loveland, Colorado; Byron Roderick of
Broomfield, Colorado and Charles Pheasant of Centennial, CO. They have all correctly identified the April What Is It. you
have won a year’s subscription to the
Mountain States Collector.

Contest / B

May’s
May’sWhat
What IsIs
It?It?

A Victoria Cross Brings a Six

Favorites of starstruck Fans
Movie Magazines
Continued from page 22
ion advice from the stars, contests and
photos to clip out and paste in scrapbooks.
Columnists like Hedda Hopper,
Louella Parsons and Sheila Graham became celebrities themselves by providing juicy personal and professional gossip. Once in a while, Photoplay even ran
articles about Hollywood by “serious”
writers, including H.L. Mencken, F.
Scott Fitzgerald, Theodore Dreiser and
Sherwood Anderson.
But the public wasn’t looking for
literature when it leafed through the latest movie magazine. Which was just as
well because they were more likely to
get breathlessly gushy stories with titles
like “What Has Success Done to Robert
Taylor?” and “The Suicide of Her Husband Came Just as the Cup of Happiness

Was at Jean Harlow’s Lips.”
Throughout the glory years, the studios provided photographs, access to the
films in progress, endless reams of publicity material and the clout to make
stars pose for at-home layouts, whether
they wanted to or not.
When the studio system began to
decline in the 1950s, so did the movie
magazines. Many went on publishing for
decades to come, but the quality of photographs and paper declined to keep
prices low and their tone grew increasingly shrill.
The products of the golden age of
Hollywood hype and fantasy continue to
intrigue. Turn the pages of any vintage
issue, read the articles, look at the photographs, browse through the ads. They
are a great reminder of Hollywood’s and
the motion picture’s golden past.
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April’s What Is It?

Military Collectibles

We had one correct
answer for our April What Is
It contest. Fred R. Clark of
Colorado Springs, Colorado
correctly identified the object as a Netsuke or Oriental
ivory carving.
He writes, “I love the
use of color especially of
this subject. I will add it to
my (very expensive book)
Ivory and Its Uses by Benjamin Burack, Charles E.
Tuttle Co., 1984. I guess
the child with the mask is a
symbol of some Oriental
theme, but I wouldn’t have
any idea. Maybe you could
educate me and the rest of
the readership of the significance of the carved subject. Love your paper.”
Thanks, Fred. Here is
the story of this netsuke. It
is carved by a turn-of-thecentury master, Gyoluzan.
It is a small boy who dons a lion’s head mask for a New Year’s celebration. This
ornate netsuke is in excellent condition. Since Western dress was already widespread
in Japan by 1900, the piece was probably designed for, and worn primarily in, the
ceremonial occasion that it celebrates. The fine details of lacquer and mother-ofpearl inlay contribute to its value.
Netsukes are very small, usually about 1 1/2 inch tall at most. They usually hung
from a double cord running under the wide kimono sash, or obi, and the cord was
Open 7 days a week
secured to the top of the sash by a toggle—the netsuke. Since kimonos don’t have
a.m.items
- 5 p.m.
pockets, the netsuke held together a small pouch or inro10
to carry
in. They were
always very smooth so as not to snag the fabric of the kimono.
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To advertise in the Mountain Loveland
States Collector,

3816 W. Eisenhower Blvd.

call Spree Publishing at

303-674-1253 or e-mail us at spreepub@mac.com

WWW.Rockymountain
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